
SZA’s SOS is No. 1 on the Billboard 200 albums chart 
(dated Jan. 28) for a sixth consecutive week – the 
entirety of its chart run. The last album by a woman 
with six weeks atop the list was Adele’s 30 a little over 
a year ago, which also spent its first six weeks on the 
chart at No. 1 (Dec. 4, 2021-Jan. 8, 2022-dated charts).

SOS earned 119,000 equivalent album units in the 
U.S. in the week ending Jan. 19 (down 4%), according 
to Luminate.

The Billboard 200 chart ranks the most popular 
albums of the week in the U.S. based on multimetric 
consumption as measured in equivalent album units, 
compiled by Luminate. Units comprise album sales, 
track equivalent albums (TEA) and streaming equiva-
lent albums (SEA). Each unit equals one album sale, 
or 10 individual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription on-demand 
official audio and video streams generated by songs 
from an album. The new Jan. 28, 2023-dated chart 
will be posted in full on Billboard‘s website on Jan. 
25 – one day later than usual due to data processing 
delays. For all chart news, follow @billboard and @
billboardcharts on both Twitter and Instagram.

Of SOS’ 119,000 equivalent album units earned in 

the week ending Jan. 19, SEA units comprise 118,000 
(down 3%, equaling 160.1 million on-demand official 
streams of the set’s tracks), album sales comprise a 
little over 500 (down 77%) and TEA units comprise 
500 units (up 18%).

SOS has the most weeks at No. 1 on the Bill-
board 200 among R&B/hip-hop albums since 
Drake’s Views notched 13 nonconsecutive weeks at 
No. 1 in 2016, and the most weeks at No. 1 for an R&B 
album since Usher’s Confessions was tops for nine 
nonconsecutive weeks in 2004.

SOS has the most weeks at No. 1 among R&B/
hip-hop or R&B albums by women since Mariah 
Carey’s Daydream, which notched six nonconsecutive 
weeks at No. 1 in late 1995 and early 1996.

And, the last R&B/hip-hop or R&B album by a 
woman to spend its first six weeks at No. 1 was Janet 
Jackson’s janet., which led the list for its first six 
weeks (June 5-July 10, 1993). Further, SOS is the first 
R&B album, from any act, to spend its first six weeks 
at No. 1 since janet. (R&B/hip-hop and R&B albums 
are defined as those that have hit or are eligible 
for Billboard’s Top R&B/Hip-Hop Albums and Top 
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R&B Albums charts, respectively.)
Incredibly, in the last decade-plus, the 

only albums by women with six or more 
weeks at No. 1 have been those by Adele, 
Taylor Swift and SZA. The last album by a 
woman not named Adele, Swift or SZA to 
spend at least six weeks at No. 1 was Susan 
Boyle, who saw her debut effort I Dreamed 
a Dream top the list for six total weeks (Dec. 
12, 2009-Jan. 16, 2010).

Since I Dreamed a Dream, eight albums 
by women have spent at least six weeks 
at No. 1, and seven of them are by Adele 
and Swift. They are Swift’s Speak Now (six 
weeks, 2010-11), Adele’s 21 (24, 2011-12), 
Swift’s Red (seven, 2012-13), Swift’s 1989 (11, 
2014-15), Adele’s 25 (10, 2015-16), 
Swift’s Folklore (eight, 2020), Adele’s 30 (six, 
2021-22) and SZA’s SOS (six thus far, 2022-
23).

Back on the new Billboard 200, the entire 
top four titles are all former No. 1s and are 
non-movers as compared to their ranks a 
week ago. Swift’s Midnights is No. 2 (73,000 
equivalent album units; down 10%), fol-
lowed by Metro Boomin’s Heroes & Vil-
lains (56,000; down 2%) and Drake and 21 
Savage’s Her Loss (47,000; down 7%).

The Weeknd’s compilation album The 
Highlights jumps back to the top 10, climb-
ing 36-5 with 44,000 equivalent album units 
earned (up 185%). The best-of effort con-
tains such hits as “Blinding Lights” and the 
resurgent “Die for You” (from The Weeknd’s 

studio albums After Hours and Starboy, re-
spectively). On the new chart, the TEA and 
SEA units for those songs contribute to The 
Highlights, as a song’s activity is assigned to 
the artist’s album with the most traditional 
album sales in a week. (The Highlights sold 
nearly 1,000 copies in the latest tracking 
week, while After Hours and Starboy each 
sold under 1,000.) A week ago, the TEA and 
SEA for the songs were directed to After 
Hours and Starboy, respectively, as they 
outsold The Highlights that week.

Bad Bunny’s Un Verano Sin Ti falls 5-6 
(43,000 equivalent album units; down 5%) 
and Morgan Wallen’s Dangerous: The Double 
Album dips 6-7 (41,000; down 4%).

Closing out the new Billboard 200’s 
top 10 are Zach Bryan’s American Heart-
break (falling 7-8 with 32,000 equivalent 
album units earned, down 5%), Lil Baby’s 
chart-topping It’s Only Me (8-9 with 29,000 
units; down 7%) and Harry Styles’ former 
leader Harry’s House (holding at No. 10 with 
24,000 units; down 7%).

Luminate, the independent data provider 
to the Billboard charts, completes a thorough 
review of all data submissions used in com-
piling the weekly chart rankings. Luminate 
reviews and authenticates data. In partner-
ship with Billboard, data deemed suspicious 
or unverifiable is removed, using established 
criteria, before final chart calculations are 
made and published. 

Spotify Cutting 
6% of Global 
Staff, Announces 
Departure of 
Dawn Ostroff
BY ELIZABETH DILTS MARSHALL

S
potify Technology SA said on 
Monday it would cut its global 
workforce by 6% amid a broader 
leadership shuffle that includes the 

departure of Chief Content & Advertising 
Business Officer Dawn Ostroff, accord-
ing to a filing with the U.S. Securities and 
Exchange Commission.

Ostroff, the key executive behind many of 
Spotify’s big podcast investments, will act as 
a senior adviser helping to facilitate the re-
organization, and Alex Norström, currently 
chief freemium business officer, and Gustav 
Söderström, currently chief research & 
development officer, will take on the roles of 
co-presidents of Spotify.

In a note to employees posted on Spotify’s 
website, chief executive Daniel Ek said the 
job cuts and leadership changes will help 
bring down costs at a time of economic 
uncertainty. Spotify’s operating expenses 
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were double the company’s revenue growth 
in 2022, Ek wrote.

“Like many other leaders, I hoped to sus-
tain the strong tailwinds from the pandemic 
and believed that our broad global business 
and lower risk to the impact of a slowdown 
in ads would insulate us,” Ek wrote of the 
layoffs. “In hindsight, I was too ambitious in 
investing ahead of our revenue growth.” 

Ek added, “I take full accountability for 
the moves that got us here today.”

Spotify is the latest big tech company 
to announce a wave of layoffs, following a 
similar announcement by Google parent 
company Alphabet, which said last week 
that it would let go of some 12,000 workers.

While this is a shift from Spotify’s an-
nouncement last year that it would cut 
hiring by 25%, it follows layoffs by Sound-
Cloud, BMI, Anghami and others.

Spotify had roughly 9,800 employees, ac-
cording to recent filings, meaning this round 
of layoffs will affect close to 600 staffers. 
Spotify will offer employees 5 months of 
severance pay and other benefits, which it 
estimates will result in 35-45 million euros 
($38-$49 million USD) of costs, according 
to the filing and Ek’s memo. Spotify will 
announce its most recent quarterly earnings 
on Jan. 31.

“In a challenging economic environment, 
efficiency takes on greater importance,” Ek 
wrote about the leadership changes. “In 
an effort to drive more efficiency, control 
costs, and speed up decision-making, I have 
decided to restructure our organization.”

Norström will oversee business areas in-
cluding the content, advertising and licens-
ing work previously handled by Ostroff, and 
will hold the title of Spotify’s chief business 
officer. Söderström will oversee the majority 
of Spotify’s engineering and product work as 
Spotify’s chief product officer. Together they 
are “effectively helping me run the company 
day-to-day,” Ek wrote.

Ostroff joined Spotify in 2018 to oversee 
its content partnerships across music, audio 
and video. She was key in signing exclusive 
podcast deals with Barack and Michelle 
Obama’s media company Higher Ground 
Productions, Kim Kardashian, Joe Rogan, 
Prince Harry and Meghan Markle.

“Because of her efforts, Spotify grew our 

podcast content by 40x, drove significant 
innovation in the medium and became the 
leading music and podcast service in many 
markets,” Ek wrote. “Thanks to her work, 
Spotify was able to innovate on the ads for-
mat itself and more than double the revenue 
of our advertising business to €1.5 billion 
($1.63 billion).”

Ostroff previously held executive roles 
at Condé Nast Entertainment, The CW and 
UPN Network, where she is credited with 
having developed the popular reality series 
America’s Next Top Model.

This article was updated with comments 
from Daniel Ek. 

The Ledger: How 
Will 2022’s Music 
Consumption 
Trends Impact 
Catalog 
Valuations?
BY GLENN PEOPLES

T
he Ledger is a weekly newsletter 
about the economics of the music 
business. An abbreviated version of 
the newsletter is published online. 

The Ledger is sent to Billboard Pro subscrib-
ers. You can also sign up here to receive The 
Ledger and many other Billboard newsletters.

The way things are going, music rights 
valuations are likely to remain steady in the 
new year, according to dealmakers.

Total music consumption in the United 
States rose 9.2%, according to Luminate’s 
2022 year-end report. While that was slower 
than the 11.3% consumption growth in 2021, 
“9.2% relative to 11.3% is not a massive move 
in growth,” says David Dunn, managing 
partner at Shot Tower Capital. “As a whole, 
the growth rates are within expectation 
for me and still very healthy,” adds Andy 
Moats, executive vp and director of music, 
sports and entertainment at Pinnacle Fi-
nancial Partners. Last year’s numbers were 

also in line with the expectations of Daniel 
Weisman, principal at Bernstein Private 
Wealth Management. “Goldman Sachs’ re-
port published in June of 2022 put stream-
ing CAGR [cumulative annual growth rate] 
at 12%,” he says.

A mitigating factor is the difference 
in margins between digital and physical 
formats. On-demand song streaming — both 
audio and video — climbed 12.2%. On-
demand audio streaming grew 12.1%, the 
same rate achieved in 2021. Physical album 
unit sales dropped 3.5%. CD unit sales fell 
a modest 11.6%, while vinyl LP unit sales 
grew 4.5% to a record 43.5 million units. 
Despite Taylor Swift selling nearly 1 mil-
lion units of her Midnights album on vinyl 
and Beyoncé showing strong album sales 
across vinyl and CD formats, music con-
sumption was — again — more digital than 
the prior year.

With streaming up and physical formats 
down, that mix is favorable for catalogs. 
“Margins are improving” as a result of 
increased digital consumption, says Dunn. 
Digital music is less expensive to distribute 
than physical formats — especially vinyl, 
which has relatively weak margins and high 
shipping costs. The cost of producing an 
additional download or stream is effectively 
zero, aside from negligible costs of data 
storage and bandwidth. That’s a net positive 
for catalog valuations. Experts value music 
catalogs by discounting future cash flows 
to a single present value. When revenues 
shift to higher-margin digital formats, rights 
holders will receive more cash.

The gains do not accrue evenly to all 
recordings and compositions, though. Last 
year’s streaming growth could “potentially” 
support current valuations for a catalog 10 
years or older, “especially against a rising 
rate environment,” says Weisman.

Younger catalogs with decaying royalty 
growth, however, are a different matter. “I 
think for newer catalogs that have not yet 
leveled off and whose royalties are not in-
creasing, it’s hard to argue that all the exter-
nal economic factors — rising interest rates, 
inflation, etc. — do not have an impact,” says 
Weisman.

The shift in product mix carries implica-
tions for recorded music valuations specifi-
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cally. As consumption increasingly skews 
toward digital, recorded catalog margins 
will catch up to those in the publishing busi-
ness, says Dunn. “I generally think margin 
growth is continuing and I think investors 
are realizing you can exploit recorded cata-
log at margins similar to publishing.”

Focusing only on unit sales doesn’t tell 
the entire story, however. Vinyl records may 
have relatively poor margins, but rising vinyl 
prices create more margin dollars for labels. 
In the first half of 2022, the average sale 
price of vinyl in the United States rose 5.6% 
to $26.16, according to the RIAA.

Streaming is also becoming more valu-
able. After more than a decade of flat sub-
scription prices, companies such as Apple, 
Amazon and Deezer are raising prices. 
Spotify’s CEO has indicated the company in-
tends to raise prices in 2023, as well. Due to 
these increases — often just $1 per account 
— the U.S. streaming market could generate 
hundreds of millions of additional dollars 
this year without sacrificing a meaningful 
number of subscribers.

Nari Matsuura, partner at Citrin Cooper-
man, believes the U.S. market is even health-
ier than Luminate’s data shows. That’s 
because music is becoming more ubiquitous 
with tech in our everyday lives, meaning 
there is revenue growth that consumption 
data can’t track.

“While streaming growth captured the 
whole narrative of the U.S. market a few 
years ago, now the narrative has changed 
to include much more than streaming,” 
she says. “Growth also needs to take into 
account the licensing of alternative music 
platforms, such as Peloton and Facebook, as 
well as the stellar growth in synch licensing 
due to the volume of new programming by 
SVODs as they compete for subscribers.” 

Primary Wave 
Acquires Catalogs 
of The Doors’ 
Members Ray 
Manzarek and 
Robby Krieger
BY KRISTIN ROBINSON

P
rimary Wave has announced its 
acquisition of Robby Krieg-
er and Ray Manzarek‘s rights as 
it pertains to their involvement 

with The Doors. This includes the guitarist 
and late keyboardists’ recorded music, pub-
lishing, trademarks and merchandise rights 
and income. Jim Morrison, the band’s lead 
singer, and John Densmore, its drummer, 
continue to own the remaining interests in 
the Doors’ rights.

One of the most influential and endur-
ing rock acts of its time, The Doors formed 
in Los Angeles in 1965, fearlessly injecting 
everything from bossa nova, blues, jazz and 
more into their songwriting. Epic songs like 
“Light My Fire” (seven minutes) and “The 
End” (nearly 12 minutes) were proof of 
their boundary-pushing pursuits in popular 
music. Defined by Manzarek’s busy keys, 
“Light My Fire” became the band’s first Bill-
board Hot 100 No. 1 hit in 1967. From there, 
the group went on to mint 6 gold-certified 
records with Morrison at the helm.

Manzarek died in 2013 at age 74 after a 
battle with cancer. Morrison, known as the 
“Lizard King,” passed away in 1971 at only 
27.

Though terms of the deal were not 
disclosed, Billboard estimates that The 
Doors’ master recording catalog generates 
nearly $10 million in annual revenue, with 
band royalties coming to about $4.4 million 
thanks to a heritage contract, which likely 
carries a generous 50% royalty payment 
on streaming licensing. Billboard further 
estimates that the band’s catalog gener-
ates about $5 million in publishing and 

that the band takes in another $1 million 
in merchandising. In total, that comes out 
to $10.4 million in royalties for the band, 
with Krieger and Manzarek’s share at $5.2 
million. Consequently, Billboard estimates 
that Primary Wave paid anywhere from $75 
million to $100 million for The Doors’ music 
income streams and other intellectual prop-
erty rights it acquired.

Primary Wave declined to comment.
Doors songs like “Riders on the Storm,” 

“People Are Strange,” “Break on Through 
(To the Other Side)” and more are still 
considered some of the most inventive and 
lyrically-profound of their time. “The End” 
took on even more cultural significance 
more than a decade after its release as the 
opening soundtrack to Francis Ford Cop-
pola’s Apocalypse Now (1979).

By the 1990s, the group’s legacy was 
cemented with their induction into the Rock 
& Roll Hall of Fame and memorialized in the 
Val Kilmer-starring biopic The Doors (1991).

As the new rights holder of Krieger and 
Manzarek’s interests in The Doors’ catalog, 
Primary Wave will work alongside Jeff 
Jampol, the band’s manager and founder of 
Jampol Artist Management, to help with the 
marketing, digital, licensing, sync for further 
empowering the band’s legacy.

“Ray and I spent a lot of time discussing 
the future of The Doors’ legacy, and how to 
handle things after he departed this plane,” 
says Dorothy Manzarek. “Our family has 
worked patiently to find the right partners 
to continue Ray’s lifelong efforts in protect-
ing and promoting his art, and now we are 
happy to have finally come to an agreement 
with Primary Wave. Under the continued 
guidance of our manager, Jeff Jampol, Pri-
mary Wave will be the right partners in this 
endeavor to build future generations of new 
Doors fans.”

“The Doors are one of the most legend-
ary rock bands of all time. We are looking 
forward to growing the legacies of Robby 
Krieger and Ray Manzarek,” says Larry 
Mestel, CEO and founder of Primary Wave 
Music. “We are also very happy to be work-
ing alongside such an industry icon as Jeff 
Jampol to tastefully grow opportunities for 
The Doors.”

John Branca, David Byrnes, and Kelly 
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Vallon Ciccotti negotiated the deal on behalf 
of the sellers.

UPDATE: This article was updated Jan. 23 
at 3:59 p.m. EST to include an estimate of how 
much Primary Wave paid for the catalogs, 
based on estimates of the value of the band’s 
royalties. 

How Much Money 
Could Madonna’s 
Celebration Tour 
Make?
BY ERIC FRANKENBERG

W
hen Madonna hits the 
road later this year for her 
career-spanning Celebra-
tion Tour, she’ll be taking 

a global victory lap, further cementing her 
legacy as the Queen of Pop. She’ll also be 
taking home big money — upwards of $100 
million, by Billboard‘s estimate.

The parade of concerts will feature 
Madonna’s greatest hits from across her 40-
year career, a rare straightforward ambition 
for one of the world’s most enigmatic artists. 
With 38 top 10 songs on the Billboard Hot 
100 and 23 top 10 albums on the Billboard 
200, the tour stands to continue her streak 
as the highest-grossing solo female artist in 
Billboard Boxscore history (provided she 
can fend off Taylor Swift‘s upcoming Eras 
tour). How high will it go?

Madonna’s touring career began in ear-
nest with 1985’s The Virgin Tour, averaging 
more than 10,000 tickets and $100,000 per 
night, according to figures reported to Bill-
board Boxscore. (The average ticket price 
on that tour was $14.74, a distant whiff of 
what her — and all artists’ — arena concert 
tickets cost in the 2020s. In today’s dollars, 
adjusted for inflation, that skimpy price 
would translate to $29.56.)

Already a sell-out force, Madonna’s next 
trek, 1987’s Who’s That Girl World Tour, 
tripled her draw and nearly quintupled 
her selling power in just two years, pacing 
35,000 tickets and $756,000 per show in a 

mix of arenas and stadiums that year.
Both of those figures were just the begin-

ning. They were followed by 1990’s Blond 
Ambition Tour, 1993’s The Girlie Show and 
seven tours in the 21st century that have 
grossed at least $50 million each.

Madonna’s highest-grossing tour thus 
far is the 85-date Sticky & Sweet Tour in 
2008-09, playing stadiums around the world 
to the tune of $407.7 million and 3.5 million 
tickets. Fifteen years later, it remains the 
highest-grossing tour by a woman ever. (Her 
next trek, 2012’s MDNA Tour – her lengthi-
est tour by number of shows at 88 – played a 
mix of stadiums and arenas, and became her 
second-highest grossing run, with $305.2 
million.)

The Celebration Tour was announced on 
Tuesday (Jan. 17) with 26 shows in North 
America and 12 in Europe. Throughout 
this week, that routing expanded to 41 and 
20, respectively. Madonna begins the trek 
on July 15 in Vancouver and is scheduled 
to wrap Dec. 2 in Amsterdam. Thus far, no 
dates outside the U.S., Canada and western 
Europe have been announced.

To gauge the tour’s financial prospects, it 
would be unfair to simply reflect on Madon-
na’s most recent tour. That was the 2019-20 
Madame X Tour, an experiment that placed 
the Queen of Pop in intimate theater-based 
mini-residencies in major markets on both 
sides of the Atlantic. The 75-show run sold 
itself out at 179,000 tickets and $51.5 million, 
but it’s an outlier in a career comprised of 
(much) larger venues.

A more apt comparison would be the 
Rebel Heart Tour of 2015-16, a string of 82 
arena shows after the stadium madness of 
her previous two treks. That tour grossed 
$169.8 million and sold 1.05 million tickets 
worldwide, including quick stints in Asia 
and Oceania. On the Rebel Heart Tour, 
more relevant to the Celebration routing, 
Madonna averaged $1.8 million and 12,500 
tickets in the U.S. and Canada, and $1.7 mil-
lion and 14,600 tickets in Europe. Given her 
current 61-show routing for The Celebration 
Tour, maintaining those averages would put 
the entire run on track to gross $106.9 mil-
lion and sell 802,000 tickets.

But ticket prices have risen since Ma-
donna was charging $15-and-under in the 

‘80s, including a significant spike in the last 
five years. Platinum ticketing and dynamic 
pricing have blown out arena and stadium 
grosses in the post-pandemic era, with Bad 
Bunny, Harry Styles, The Rolling 
Stones and more approaching $200 aver-
ages on tour last year.

For example, on Elton John’s Farewell 
Yellow Brick Road Tour, his average arena 
ticket in North America jumped from 
$139 in 2018 to $181 in 2022. That’s a 30% 
increase, which would bolster Madonna’s 
projected gross to $140.6 million. But the 
surge in prices hasn’t been as great in 
Europe, which could soften our prediction 
back toward the $130 million mark.

Further, Madonna has long been a global 
icon. So far, The Celebration Tour spans 
two continents, while she has frequently hit 
South America, Asia and Oceania through-
out her career. An expansion of the tour — 
which seems like a natural idea based on the 
marketability of an all-hits show — would 
drastically change what is realistic for the 
2023 trek. And as noted above, Madonna 
already increased the number of North 
American shows for the tour by more than 
50% before The Celebration Tour’s general 
on-sale began on Jan. 20. Demand could 
dictate further additions.

Today’s on-sale generated over 600,000 
tickets sold, with 35 sold-out shows and 
more to become available next week.

Over nearly 40 years, Madonna has 
grossed a reported $1.376 billion and sold 
11.7 million tickets across 575 shows. That 
makes her the most successful female act in 
Boxscore history. The Celebration Tour will 
nudge her closer to the $1.5 billion mark. 
Among all acts, only four have grossed more 
in Boxscore history. 
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Warner Music 
Acquires Yes 
Catalog From 
Atlantic Records
BY LARS BRANDLE

W
arner Music Group’s global 
catalog division has struck 
a deal to represent Yes’ 
complete Atlantic Records 

works, an era that spans 12 studio albums 
and includes the prog-rock legends’ Gram-
my Award-winning ‘80s classic 90125.

WMG announced today (Jan. 23) that it 
has acquired the recorded music rights and 
income streams to a raft of albums, from 
1969’s Yes through the band’s final studio 
album of its Atlantic/Atco period, 1987’s Big 
Generator, along with various live record-
ings and compilations. (See a full list below)

Financial terms weren’t disclosed, 
but Billboard estimates that the Yes catalog 
generated about $3.2 million in annual rev-
enue over the last three years — from 2020 
through 2022 — and further estimates Yes’ 
royalties at almost $1 million. The band also 
appears to own master recordings begin-
ning in 1991, but those albums had meager 
consumption units last year, collectively ac-
cumulating less than 2,000 units in the U.S. 
Consequently, Billboard estimates WMG’s 
acquisition of Yes master rights and royalty 
income streams at about $20 million to $25 
million.

Warner Music Group declined to com-
ment.

The Rock & Roll Hall of Famers “came 
together and worked enthusiastically with 
Warner Music Group to secure this historic 
deal,” reads a statement from the band, 
“ensuring that these iconic recordings will 
continue to be curated in the optimum man-
ner to delight their fans across more than 
five decades, while also finding and develop-
ing new audiences for this timeless music.”

Covered by the acquisition is 90125, the 
multiplatinum album from 1983 that yielded 
“Owner of a Lonely Heart,” the biggest hit 

from Yes’ 50-year-plus career. The single 
peaked at No. 1 on the Billboard Hot 100, 
and at No. 28 on the Official U.K. Singles 
Chart; a 2005 remix, credited to Max 
Graham vs Yes, went to No. 9 in the U.K., 
one of the group’s two top 10 hits in their 
homeland.

Also, an instrumental track from 
the 90125 album, “Cinema,” went on to win 
the Grammy Award for best rock instrumen-
tal performance.

While Yes did not have any No. 1 al-
bums on the Billboard 200, the band did 
land seven in the all-genre chart’s top 10: 
1971’s Fragile (No. 4), 1972’s Close to the 
Edge (No. 3), 1973’s Tales From the Topo-
graphic Ocean (No. 6), 1974’s Relayer (No. 
5), 1977’s Going for the One (No. 8), 
1978’s Tormato (No. 10) and 90125 (No. 5) — 
all of which are covered by the new deal.

Global album sales total 30 million units 
worldwide, according to WMG.

“My introduction to Yes came while 
working at a record store in Ohio in 1983,” 
comments Kevin Gore, Warner Mu-
sic’s president of global catalog. “I loved 
the 90125 album and went to see the band 
live, where I was introduced to their catalog 
of incredible songs. I’ve been a fan ever 
since and we’re absolutely thrilled and 
deeply honored that the strong relation-
ship between Yes and Warner Music will 
continue forever.”

The Yes lineup evolved much like the 
group’s music. The 90125 incarnation 
featured Trevor Rabin on guitar, alongside 
singer Jon Anderson, late bassist Chris 
Squire, late drummer Alan White, and orig-
inal keyboardist Tony Kaye. In 2021, private 
equity firm Round Hill Music Royalty Fund 
acquired the music publishing catalogue 
from Rabin.

Yes entered the Rock Hall in April 2017 
at Barclays Center in Brooklyn, NY, on a 
night when folk icon and social justice 
activist Joan Baez, string-augmented rock 
hitmakers Electric Light Orchestra, arena 
rock titans Journey, grunge pioneers Pearl 
Jam and West Coast rap god Tupac were all 
elevated.

Rush bassist and fellow Hall of Famer 
Geddy Lee inducted the band and joined 
them onstage for a “crushingly loud” run-

through of “Roundabout,” Billboard report-
ed at the time.

Speaking backstage about it, Lee said, 
“I just wanted to make sure I didn’t f— it 
up. They are without question my favorite 
band.”

Yes studio albums, live recordings, and 
compilations included in the deal:

Yes (1969) 
Time and a Word (1970) 
The Yes Album (1971) 
Fragile (1971) 
Close to the Edge (1972) 
Yessongs (1973) 
Tales from Topographic Oceans (1973) 
Relayer (1974) 
Yesterdays (1975) 
Going for the One (1977) 
Tormato (1978) 
Drama (1980) 
Yesshows (1980) 
Classic Yes (1981) 
90125 (1983) 
9012Live: The Solos (1985) 
Big Generator (1987) 
Yesyears (1991) 
Yesstory (1992) 
Highlights: The Very Best of Yes (1993) 
In A Word: Yes (1969-) (2002) 
Yes Remixes (2003) 
The Ultimate Yes: 35th Anniversary Collec-
tion (2003) 
The Word Is Live (2005) 
High Vibration (2013) 
Progeny: Seven Shows from Seventy-Two 
(2015) 
The Steven Wilson Remixes (2018) 
Topographic Drama: Live Across America 
(2017) 
Yes 50 Live (2019)

UPDATE: This article was updated Jan. 23 
at 4:11 p.m. EST to include an estimate of how 
much Warner Music Group paid for the Yes 
catalog, based on estimates of the catalog’s 
annual revenue. 
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Billboard’s Power 
100 Event Is 
Returning in 
Partnership With 
UBS
BY RANIA ANIFTOS 

B
illboard‘s signature Power 
100 event is returning this year 
to celebrate the industry’s most 
influential executives.

For the 2023 edition of the event, Bill-
board revealed on Monday (Jan. 23) that the 
event is presented by leading global wealth 
manager UBS. Featured awards include 
Executive of the Year, Label of the Year and 
the Clive Davis Award.

As previously announced, for the first 
time ever, Billboard introduced a peer-
voted award to the Power 100 ranking. 
The new Power Players’ Choice Award will 
honor the executive whose peers believe has 
had the most impact across the music busi-
ness over the past year, from recording and 
publishing to touring. Voting for the honor 
closed on Jan. 17.

“We’re thrilled to be honoring music’s 
crème de la crème on our definitive industry 
power list, which we pared back this year 
to its original 100 coveted slots after several 
years publishing an expanded version,” 
Hannah Karp, Editorial Director of Bill-
board, said in a statement. “As the music 
industry continues to grow, earning recogni-
tion on Billboard’s Power 100 has become 
more competitive than ever, as has the race 
for our featured awards, which celebrate the 
crowning achievements of this incredibly 
elite and impactful group.”

The Power 100 event presented by UBS 
will take place at Goya Studios in Los An-
geles on Feb. 1, 2023. Additional sponsors 
include HarbourView Equity Partners and 
EMPIRE. 

BMG Promotes 
JoJamie Hahr to 
EVP of Recorded 
Music
BY JESSICA NICHOLSON

B
MG has promoted JoJamie 
Hahr to executive vp of recorded 
music, Nashville.

Hahr will oversee day-to-day 
operations of BMG Recorded Music in 
Nashville, including BBR Label Group and 
its roster and imprints Broken Bow Records, 
Stoney Creek Records and Wheelhouse 
Records. She will continue reporting to Jon 
Loba, president of BMG Nashville.

Hahr was promoted to senior vp of BBR 
Music Group in 2020, where she oversaw all 
artist strategy, brand partnerships, strate-
gic marketing and digital/creative efforts 
for BBR Music Group imprints Broken 
Bow Records, Stoney Creek Records and 
Wheelhouse Records. She has been with 
BBR Music Group for eight years. Prior to 
joining BBR, Hahr served as national direc-
tor of field promotion for The Valory Music 
Co., after being promoted from director of 
Southeast promotion and marketing. Her 
two decades of music industry experience 
have also included stints at Universal Music 
Group, Nashville radio station WSIX and 
Orlando radio station WWKA.

“I’ve had the good fortune to work with 
JoJamie for a significant part of her profes-
sional life. Whenever she has been given 
a new opportunity for growth, she has not 
only met, but exceeded my high expecta-
tions,” said Loba in a statement. “She is one 
of the very best music executives in the 
industry and this promotion recognizes 
her many contributions, while at the same 
time giving her the opportunity to help 
further grow BMG Nashville, where I have 
no doubt, she will once again exceed our 
expectations.”

“It’s a privilege and a blessing to work 
with our extraordinary artists and our BMG 
family every day,” added Hahr. “Jon Loba 

has always encouraged my passion and my 
growth and I’m thankful for his belief in 
me. BMG truly puts artists and their music 
first, and I’m extremely proud of what we all 
continue to build together in Nashville and 
beyond.“

Over the past year, BBR Music Group has 
seen two red-hot artist breakthroughs. In 
March, Lainey Wilson won new female 
artist of the year and song of the year at the 
2022 ACM Awards, followed by wins for 
female vocalist of the year and new artist 
of the year at the 2022 CMA Awards in No-
vember. Meanwhile, Jelly Roll just earned 
his first No. 1 single on Billboard‘s Coun-
try Airplay chart with “Son of a Sinner” 
after previously earning his first No. 1 single 
on Billboard‘s Mainstream Rock Airplay 
chart with “Dead Man Walking.” The singer 
has also a total of spent 22 weeks atop Bill-
board‘s Emerging Artists chart. Elsewhere, 
three-time ACM entertainer of the year 
winner Jason Aldean earned his 25th No. 1 
Country Airplay hit in May. 

Madonna’s ‘The 
Celebration Tour’ 
Sells Out New 
York, London, 
Paris Dates in 
Minutes
BY DAVE BROOKS

T
he Queen of Pop’s return to tour-
ing was a thunderous success this 
morning, with 23 concerts added 
to the 37 dates already announced 

for Madonna‘s The Celebration Tour 
thanks to massive fan demand.

Only a handful of tickets are still avail-
able — the tour is 98% sold out — after fans 
bought up 600,000 tickets in a matter of hours 
to see Madonna’s retrospective run in North 
America and Europe. Additional shows were 
added today in Los Angeles, Montreal, Boston 
and beyond to meet the demand.
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“It was a huge day for Madonna and a 
massive success thanks to her fans,” says Ar-
thur Fogel, Madonna’s long-time promoter 
with Live Nation.

In total, 51 shows went on sale today, with 
35 of the shows completely sold out by 5 
p.m. EST. Fogel and Madonna’s team added 
a fourth New York show after the first three 
sold out in 15 minutes and two additional 
London shows after the first two concerts at 
the 02 Arena sold out in 20 minutes. Tickets 
to see Madonna’s Paris shows sold out in 
under seven minutes, while her Amsterdam 
date sold out in 10 minutes.

Fogel says additional dates will be an-
nounced for Europe next week before pre-
sales begin for ten North American shows 
that were not part of today’s sale. Presales 
for The Celebration Tour dates in Denver, 
Phoenix, Atlanta and more begin Jan. 23, 
with the general public onsale scheduled for 
Jan. 27.

Madonna’s last major arena run, the 
2015-2016 Rebel Heart Tour, grossed $169.8 
million and sold 1 million tickets across 82 
shows.

The Celebration Tour begins July 15 at 
Rogers Arena in Vancouver and will include 
performances of music from Madonna’s 
entire catalog, spanning her 40-year career 
as the best-selling female touring artist of 
all time.

For more information, and to buy tickets, 
visit www.madonna.com/tour. 

Roc Nation 
CEO Must Sit 
For Deposition 
in Megan Thee 
Stallion’s Label 
Lawsuit, Judge 
Rules
BY BILL DONAHUE

A 
Houston judge ruled late Thurs-
day (Jan. 19) that Megan Thee 
Stallion’s manager, Roc Nation 
CEO Desiree Perez, must sit for 

a deposition in the star’s ongoing war with 
her record company, rejecting Megan’s argu-
ments that the label was “harassing” Perez 
by seeking to depose her.

For months, the two sides sparred 
over whether the Roc Nation big wig 
must answer questions from lawyers for 
1501 Certified Entertainment amid Megan’s 
litigious split with the Houston-based label. 
The company’s lawyers called Perez “one 
of the most critical” witnesses in the case; 
Megan’s lawyers said 1501 was simply trying 
to “harass” a busy executive who had little 
pertinent info to share.

 In a ruling made public on Thursday 
afternoon, Judge Robert Schaffer sided 
with 1501 — denying a motion from Megan’s 
lawyers seeking a so-called protective order 
that would have shielded Perez from the 
deposition. Though he ruled on detailed ar-
guments from both sides, the judge included 
no written opinion explaining his rationale 
for the decision.

It’s unclear when such a sit-down be-
tween 1501’s lawyers and Perez will take 
place. A representative for Megan and for 
Roc Nation did not immediately return a 
request for comment on Friday.

The star rapper (real name Megan Pete) 
has been fighting with 1501 for more than 
two years, claiming the company duped 
the young artist into signing an “uncon-

scionable” record deal in 2018 that was 
well-below industry standards. She says that 
when she signed a new management deal 
with Jay-Z’s Roc Nation in 2019, she got 
“real lawyers” who helped her see that the 
deal was “crazy.”

That core dispute has mushroomed into 
additional litigation, with both sides accus-
ing the other of various forms of wrongdo-
ing and claiming millions in damages. A 
judge ruled in December that the case will 
need to be decided by a jury trial; a date has 
not yet been set.

With both sides preparing to make their 
case, 1501 sought to have Perez sit for a 
deposition — meaning she would meet 
with the company’s lawyers and answer 
questions about Megan’s case under oath. 
But the rapper’s lawyers quickly threw a 
challenge flag in November, seeking the 
protective order that would have shielded 
Perez from what they called “gamesman-
ship” by 1501.

Megan’s lawyers pointed to what’s known 
as the apex doctrine, which limits when 
high-ranking executives can be forced to 
give a deposition. (That’s the same rule 
that Spotify cited last year when it tried to 
shield CEO Daniel Ek from questioning in a 
copyright lawsuit.) Under the apex doctrine, 
busy top officials only need to testify when 
they have unique info that can’t be derived 
from other less burdensome sources.

The label quickly fired back in December, 
arguing that Perez was instead a key “fact 
witness” who had been “directly, personally, 
and substantially involved in the underly-
ing facts of the lawsuit.” They claimed she’d 
had direct conversations about whether 
Megan’s 2021 release Something for Thee 
Hotties counted as an “album” under her 
deal — a central dispute in the case. And 
they said Perez had personally negotiated 
one of Megan’s record contracts at issue in 
the lawsuit.

Attorneys for 1501 declined to comment 
on the decision on Friday. 
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Meet Steezy, the 
Dance App Giving 
Choreographers 
Credit — and a 
Paycheck
BY CHRIS EGGERTSEN

A
t a time when TikTok challenges 
have been helping drive songs 
up the charts, one app is angling 
for another way to capitalize on 

the viral dance trend. And unlike that other 
social media service, this one’s focused 
on paying choreographers, whose role in 
spawning those dance crazes tends to go 
unacknowledged. Steezy, an instructional 
dance app that offers virtual classes in 13 
different disciplines, hires professional 
choreographers to instruct users in hip-hop, 
jazz, ballet and more, set to the music of 
some of today’s biggest artists.

To date, the app has been downloaded 
over 1 million times by users in more than 
100 countries and built up a library of 1,800 
classes — all filmed at Steezy studios located 
at the company’s Downtown Los Angeles 
headquarters — for which subscribers pay 
a flat rate of $20 monthly or $100 yearly 
(roughly three new classes are added each 
week). The app has licensing deals with 
Universal Music Group and Warner Music 
Group and last May began partnering with 
Def Jam, Warner Records and others on 
integrations around their latest releases. 
Several artists have since appeared in-studio 
for the popular Steezy YouTube series 3 
Choreographers, 1 Song — in which a trio of 
dancers improvise routines to artists’ latest 
tracks — including J.I.D., Babyface, Chinese 
superstar Jackson Wang and Roc Nation 
signee Kalan.FrFr.

The platform also partnered with Prime 
Video last year on a series of videos around 
the release of Lizzo’s reality competition se-
ries Watch Out for the Big Grrrls, including a 
dance class with choreographer/influencer 
Aliya Janell — who taught a routine to Lizzo 

and Cardi B’s 2021 collaboration “Rumors” 
— and hosted a dance challenge tied to the 
series. Steezy additionally helped facili-
tate a dance challenge tied to the release 
of Michael Bublé’s latest single “Higher” 
by creating a free class featuring choreog-
rapher Brian Puspos (BTS, Justin Bieber) 
and his wife Aja Dang, who taught their 
own choreographed routine to the song to 
inspire more people to enter. Lim notes it 
was the most-taken class on the platform for 
three weeks.

Steezy launched in 2014, initially as a blog 
offering advice and resources to aspiring 
professional dancers. But a comment from 
a friend and future colleague soon started 
founders Connor Lim and Evan Zhou, 
who met when both were members of the 
competitive dance team GRV, down a more 
ambitious path. Clay Boonthanakit, who 
now works as Steezy’s main on-camera 
personality, came to Lim and Zhou with a 
simple pitch: “’It’d be really cool if there 
were videos, because I don’t really like read-
ing,’” Lim recalls with a laugh.

With Boonthanakit coming aboard, Lim 
and Zhou soon introduced vlogs and — not-
ing a dearth of quality instructional dance 
videos online — eventually began prototyp-
ing video classes, the first of which launched 
online in 2015, followed by the launch of the 
Steezy iOS and Android apps in 2018. Since 
introducing classes, the company has raised 
$20 million from investors including Elysian 
Park Ventures, Freestyle Capital, Aglaé Ven-
tures and angel investor Jason Calicanas.

Similar to other subscription-based online 
platforms like Peloton, Steezy saw a steep 
rise in subscriptions once the pandemic 
shuttered dance studios in early 2020. With 
the professional dance community out of 
work due to the touring shutdown, it also 
helped keep some in that community afloat 
during a desperate time. “All their tours 
got canceled. All their in-person classes got 
canceled,” says Zhou. “It felt really good that 
we could pay our dancers, they could come 
in and teach and actually keep doing what 
they do.”

In addition to a standard teaching fee, 
each dancer is paid from a “bonus pool,” 
which is doled out on a pro-rata basis (based 
on the percentage of revenue that can be 

attributed to classes they taught). “[It’s] 
a model that’s never existed for dancers 
before,” says Zhou. “It existed for musicians, 
where they create a piece of music and it 
gets monetized on all these different plat-
forms and they get a cut — but dancers have 
never really had this.”

Like TikTok, which facilitates deeper 
engagement with music through dance 
challenges and repetition, Lim and Zhou say 
Steezy inspires a heightened level of engage-
ment that can make tracks stickier for users. 
“As you learn [a dance] on our platform, you 
have to listen to the song like 10, 20 times 
in order to get it into your muscle memory, 
so you just have this deeper relationship 
with the song,” says Zhou. To make routines 
easier to learn, Steezy allows users to toggle 
between both front and back views of the 
instructors as they teach, “mirror” them-
selves with their webcams to see themselves 
dance in real time, slow down the tempo 
and loop sections of videos to nail a specific 
movement.

In addition to offering an additional rev-
enue stream for dancers, Zhou and Lim feel 
a broader responsibility to highlight the way 
choreographers — who often aren’t prop-
erly credited for their work — contribute to 
the success of music at a time when some 
dancers are pushing for better compensa-
tion and even copyrighting their dances 
(U.S. copyright law allows choreography to 
be protected, so long as works are fixed in a 
tangible medium of expression from which 
the work can be performed). In 2018, rapper 
2 Milly sued Epic Games for copyright 
infringement for using his “Milly Rock” 
routine in Fortnite, though the suit was 
dismissed with prejudice (meaning it can be 
refiled) the following year after the Supreme 
Court ruled that individuals cannot sue for 
copyright infringement until the U.S. Copy-
right Office has either granted or refused 
their application. In 2020, longtime Beyon-
cé choreographer JaQuel Knight success-
fully registered his choreography from 
the superstar’s iconic “Single Ladies” video, 
making him the first commercial choreogra-
pher in pop music to successfully do so.

For its part, Steezy has been providing a 
historical timeline of some iconic routines 
with the original series Viral Dance Moves, 
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in which the company spotlights choreogra-
phers who originated dance crazes like the 
Kangsta Wok (Zaya Sosho), The Dougie (Lil’ 
Wil) and The Smeeze (Chonkie).

“In the music industry, dancers are…al-
ways kind of behind the scenes,” says Lim. 
It’s really important for us to showcase 
dancers at the forefront, especially because 
they drive huge streams for songs, and we 
know that.” 

Taylor Swift’s 
‘Midnights’ Has 
Most Weeks 
at No. 1 on Top 
Album Sales 
Chart Since 
‘Frozen’
BY KEITH CAULFIELD 

T
aylor Swift’s Midnights con-
tinues its hot streak atop Bill-
board’s Top Album Sales chart, as 
the set spends its 12th consecutive, 

and total, week at No. 1 on the list dated Jan. 
21. The album sold 25,000 copies in the U.S. 
in the week ending Jan. 12 (down 58%) ac-
cording to Luminate.

Midnights now has the most weeks at 
No. 1 on the Top Album Sales chart since 
the Frozen soundtrack ruled for 13 noncon-
secutive weeks in 2014. Midnights has the 
most weeks in a row at No. 1 since the Titan-
ic soundtrack logged all 16 of its No. 1 weeks 
consecutively in 1998.

Midnights’ total U.S. album sales now 
stand at 1.901 million.

Billboard’s Top Album Sales chart ranks 
the top-selling albums of the week based 
only on traditional album sales. The chart’s 
history dates back to May 25, 1991, the first 
week Billboard began tabulating charts with 
electronically monitored piece count infor-
mation from SoundScan, now Luminate. 
Pure album sales were the sole measure-

ment utilized by the Billboard 200 al-
bums chart through the list dated Dec. 6, 
2014, after which that chart switched to a 
methodology that blends album sales with 
track equivalent album units and streaming 
equivalent album units. For all chart news, 
follow @billboard and @billboardcharts on 
both Twitter and Instagram.

BTS’ Love Yourself: Her re-enters Top Al-
bum Sales at No. 2 following the set’s Jan. 6 
release on vinyl. The effort, initially released 
in 2017, bounds back onto the chart with 
20,000 sold (up 2,130%), with most of that 
sum from vinyl sales (18,000). It’s the first 
time BTS has released an album on vinyl in 
the U.S., though the group has issued singles 
on vinyl.

Love Yourself: Her also debuts at No. 1 
on Billboard’s Vinyl Albums chart, the 
first time a K-pop title has led list. It also 
halts Swift’s stranglehold of the top spot 
with Midnights, pushing the album down to 
No. 2 after 11 straight weeks at No. 1.

Back on Top Album Sales, ATEEZ’s Spin 
Off: From the Witness falls one spot to No. 3 
(14,000; down 66%) while French Mon-
tana’s Coke Boys 6: Gangsta Grillz, hosted by 
DJ Drama, debuts at No. 4 (11,000).

Fleetwood Mac’s Rumours dips 4-5 ( just 
over 7,000; down 17%), RM’s Indigo de-
scends 3-6 (7,000; down 22%) and Michael 
Jackson’s Thriller falls 6-7 (nearly 7,000; 
down 16%). Stray Kids’ former No. 1 MAXI-
DENT re-enters the chart at No. 8 with 
nearly 6,000 sold (up 378%) after a new 
Target-exclusive CD edition of the album 
was released on Jan. 6.

Rounding out the top 10 are two former 
No. 1s: Harry Styles’ Harry’s House (5-9 with 
nearly 6,000; down 32%) and Tyler, the Cre-
ator’s Igor (7-10 with 5,000; down 23%).

In the week ending Jan. 12, there were 
1.837 million albums sold in the U.S. (down 
13.5% compared to the previous week). Of 
that sum, physical albums (CDs, vinyl LPs, 
cassettes, etc.) comprised 1.512 million 
(down 14.7%) and digital albums comprised 
325,000 (down 7.5%).

There were 589,000 CD albums sold in 
the week ending Jan. 12 (down 13.6% week-
over-week) and 915,000 vinyl albums sold 
(down 15.4%). Year-to-date CD album sales 
stand at 1.27 (up 3.4% compared to the same 

time frame a year ago) and year-to-date 
vinyl album sales total 1.996 million (up 
33.2%).

Overall year-to-date album sales total 
3.961 million (up 11.8% compared to the 
same year-to-date time frame a year ago). 
Year-to-date physical album sales stand at 
3.285 million (up 19.8%) and digital album 
sales total 676,000 (down 15.4%). 

Aaron Sawyer, 
Hannah Boren 
Join Triple 8 
Management
BY JESSICA NICHOLSON

T
riple 8 Management has add-
ed Aaron Sawyer as an artist 
manager. He brings with him 
longtime colleague and associate 

manager Hannah Boren.
Prior to joining Triple 8, Sawyer spent 

seven years at Red Light Management. With 
his hire, he expands the Triple 8 Manage-
ment roster to include Madison Cunning-
ham, I’m With Her, Julian Lage, and Melt, as 
well as Sean and Sara Watkins and Watkins 
Family Hour.

“We’re really proud that Triple 8 is known 
for being a collaborative and creative envi-
ronment where everyone in the company is 
willing to raise a hand and help across teams 
and departments,” said Triple 8 Manage-
ment founding partner George Couri in 
a statement. “Aaron and Hannah embody 
those qualities and compliment the team 
perfectly. We are thrilled to welcome them 
to our organization. We are lucky to have 
them.”

“Aaron Sawyer has been a trusted friend 
for at least 15 years, and Hannah and I have 
known each other since her time at Noise-
trade in 2014,” added Triple 8 partner Paul 
Steele. “I can not say enough kind things 
about these people and am honored they 
have decided Triple 8 is the right place for 
them to be. I have never been more excited 
about our future than I am today, and Aaron 
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and Hannah are a big part of that.”
Sawyer added, “I’ve long admired the 

company George and Paul have built over 
the years, as well as their all-hands ap-
proach to management and ability to look at 
every minute detail to foster enduring artist 
growth and development. Paul and I nearly 
joined forces in 2015, so when the opportu-
nity to join him arose again, it felt kismet.”

Cunningham currently boasts two Gram-
my nominations leading into next month’s 
ceremony, with nods for best folk album 
(for Revealer) and best American roots per-
formance (for her song “Life According to 
Raechel”). Lage sold out concerts across Eu-
rope and North America last year following 
the release of View With a Room, his second 
album for Blue Note Records. Meanwhile, 
Sean and Sara Watkins continued their 
longstanding Watkins Family Hour project, 
releasing their record Vol. II and celebrating 
their 20th year in residence at Los Angeles 
club Largo. They are also gearing up for a 
big year with their group Nickel Creek, with 
the band slated to tour in Europe for the 
first time in nearly two decades. 

The Kid LAROI’s 
‘Wild Dreams’ 
Fortnite 
Experience Will 
Feature His New 
Single ‘Love Again’
BY STARR BOWENBANK 

L
ess than one week after releasing 
the first single from his upcom-
ing debut studio album, The First 
Time, The Kid LAROI is already 

preparing to release a follow-up track, and 
is using his partnership with Epic Games to 
do it.

On Friday, Jan. 27, The Kid LAROI is 
inviting fans of his to a very special Fortnite 
experience titled “Wild Dreams.” It will fea-
ture new music of his, including his new sin-

gle “Love Again,” which will also be released 
this coming Friday. The partnership marks 
the first time in Fortnite that multiple new 
songs will narrate a game experience. “Wild 
Dreams” will become available on Friday 
starting at 6 p.m. ET, and will be available to 
fans in Fortnite for three months.

“MY FORTNITE ISLAND EXPERI-
ENCE IS LAUNCHING WITH THE NEW 
SINGLE ‘LOVE AGAIN’ and some other 
surprises.. CHECK IT OUT THIS FRIDAY! 
#EpicPartner,” the 19-year-old shared via 
Instagram, as well as some interesting 
in-game footage and a preview of the new 
track.

The “Wild Dreams” quest through “La-
roitown” will let players earn not only XP, 
but also special LAROI items and attend the 
in-game concert. After that show, players 
can join the musician for what Fortnite calls 
the Afterparty, where the “Wild Dreams” 
mix will play on a loop, while offering a look 
at the musician’s life, including his time on 
the road.

On Jan. 19, fans got the first taste of 
LAROI’s forthcoming LP with previously 
released single “I Can’t Go Back to the Way 
It Was (Intro).” The track sees Laroi sharing 
intimate details about his life, such as his 
relationship with his mother and father, 
and the difficulties that life often holds. The 
19-year-old also struggles to keep up with 
the fast pace of his existence, and feels bad 
for the bridges he’s burned in the process. 

10 Killed in 
Monterey Park 
Mass Shooting 
Near Lunar New 
Year Fest
BY THE ASSOCIATED PRESS 

A 
gunman killed 10 people and 
wounded 10 others at a Los 
Angeles-area ballroom dance 
club following a Lunar New Year 

celebration, setting off a manhunt for the 

suspect in the fifth mass killing in the U.S. 
this month.

Capt. Andrew Meyer of the Los Angeles 
Sheriff’s Department said Sunday that the 
wounded were taken to hospitals and their 
conditions range from stable to critical. He 
said the 10 people died at the scene in the 
city of Monterey Park.

Meyer said people were “pouring out 
of the location screaming” when officers 
arrived at around 10:30 p.m. Saturday (Jan. 
21). He said officers then went into the 
ballroom and found victims as firefighters 
treated the wounded.

Meyer gave no description of the male 
suspect or the weapon he used, or why 
police gave no information on the shooting 
for hours while the shooter apparently re-
mained on the run. He also said police were 
investigating another incident in the nearby 
city of Alhambra, where a similar business, 
the Lai Lai Ballroom, had police tape across 
its front door and an officer guarding it. 
Detectives could be seen working near the 
open back door, where a woman wearing 
gloves was carefully examining the door 
handle as though checking for prints. Of-
ficials gave no details on what had happened 
and it was unclear if this was the incident 
investigators were examining to see if there 
was a connection to the Monterey Park 
shooting.

Meyer said it’s too early in the investiga-
tion to know if the gunman knew anyone 
at the ballroom or if whether it was a hate 
crime.

“We will look at every angle,” Meyer said.
The shooting happened in the heart 

of downtown Monterey Park where red 
lanterns decorated the streets for the Lunar 
New Year festivities. A police car was 
parked near a large banner that proclaimed: 
“Happy Year of the Rabbit!”

The Lunar New Year celebration in Mon-
terey Park is one of California’s largest and 
had attracted tens of thousands throughout 
the day. Most of the residents of Monterey 
Park, a city of about 60,000 people that sits 
at the eastern edge of Los Angeles, are Asian 
immigrants from China or first-generation 
Asian Americans.

Two days of festivities, which have been at-
tended by as many as 100,000 people in past 
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years, were planned. But officials canceled 
Sunday’s events following the shooting.

The tragedy marked not just the fifth 
mass killing in the U.S. since the start of 
the year but also is the deadliest since May 
24, 2022 — when 21 people were killed in a 
school in Uvalde, Texas, according to The 
Associated Press/USA Today database on 
mass killings in the U.S.

The database also shows that 2022 was 
also one of the worst years ever in terms of 
mass killings, with 42 such attacks — the 
second-highest number since the creation of 
the tracker in 2006. The database defines a 
mass killing as four people killed not includ-
ing the perpetrator.

The latest violence comes two months 
after five people were killed at a Colorado 
Springs nightclub.

The White House said that President Joe 
Biden was briefed on the situation by Home-
land Security Adviser Elizabeth Sherwood-
Randall.

“The President has been briefed by the 
Homeland Security Advisor on the mass 
shooting in Monterey Park. He directed her 
to make sure that the FBI is providing full 
support to local authorities, and to update 
him regularly today as more details are 
known.”

Attorney General Merrick Garland was 
also briefed, Justice Department spokesper-
son Dena Iverson said.

The shooting occurred at Star Ballroom 
Dance Studio, a few blocks from city hall on 
Monterey Park’s main thoroughfare of Gar-
vey Avenue, which is dotted with strip malls 
full of small businesses whose signs are in 
both English and Chinese. Cantonese and 
Mandarin are both widely spoken, Chinese 
holidays are celebrated, and Chinese films 
are screened regularly in the city.

The business offered dance lessons from 
Tango to Rumba to the Fox Trot, and rented 
its space for events. On Saturday, its website 
said it was hosting an event called “Star 
Night” from 8 p.m. to 11:30 p.m..

Seung Won Choi, who owns the Clam 
House seafood barbecue restaurant across 
the street from where the shooting hap-
pened, told The Los Angeles Times that three 
people rushed into his business and told him 
to lock the door.

The people said to Choi that there was a 
shooter with a gun who had multiple rounds 
of ammunition on him.

Wong Wei, who lives nearby, told The 
Los Angeles Times that his friend was in a 
bathroom at the dance club that night when 
the shooting started. When she came out, he 
said, she saw a gunman and three bodies.

The friend then fled to Wei’s home at 
around 11 p.m., he said, adding that his 
friends told him that the shooter appeared 
to fire indiscriminately with a long gun. 

‘Black Panther: 
Wakanda Forever’ 
& ‘Elvis’ Lead 
2023 Guild of 
Music Supervisors 
Nominations: Full 
List
BY PAUL GREIN 

B
lack Panther: Wakanda For-
ever and Elvis lead the 2023 
Guild of Music Supervi-
sors Awards nominations with 

three nods each – best music supervision for 
film budgeted over $25 million, best song 
written and/or recorded for a film, and best 
music supervision in a trailer – film.

Ten songs were nominated for best song 
written and/or recorded for a film. Four of 
them were shortlisted for Academy Awards 
in December. (Oscar nods will be an-
nounced Tuesday, Jan. 24, including closely 
watched songs by megastars Rihanna, Lady 
Gaga and Taylor Swift. Those songs are, re-
spectively, “Lift Me Up” from Black Panther: 
Wakanda Forever; “Hold My Hand” from Top 
Gun: Maverick; and “Carolina” from Where 
the Crawdads Sing. The fourth GMS nominee 
shortlisted for an Oscar is “This Is a Life” 
from Everything Everywhere All at Once.

The six songs that failed to make the 
Oscar shortlist but were recognized here 

are “Paper Airplanes” from A Jazzman’s 
Blues, “Honey to the Bee” from Catherine 
Called Birdy; “Vegas” from Elvis; “Turn 
Up the Sunshine” from Minions: The Rise 
of Gru; “Ready as I’ll Never Be” from The 
Return of Tanya Tucker; and “A Song in My 
Heart” from The Valet.

For the first time this year, video game 
composers are nominated alongside music 
supervisors in a new category– best music 
supervision in a video game (original). Four 
other new categories have been added – best 
music supervision for a non-theatrically 
released film; best music supervision for a 
trailer – series; best music supervision for a 
trailer – video game & interactive; and best 
music supervision in advertising: $500K 
total production & post-production budget.

GMS winners will be revealed in a 
ceremony at The Wiltern Theatre in Los 
Angeles on Sunday, March 5. This will be 
their first in-person awards event since the 
2020 show, which was also at the Wiltern. 
The event will also be livestreamed for those 
who are unable to attend in person.

The awards celebrate outstanding 
achievement in the craft of music supervi-
sion in film, television, video games, docu-
mentaries, advertising, and trailers. Tickets 
are available only to members of GMS and 
their Friends of the Guild subscription.

“We’re so excited to be back and able to 
host the awards ceremony in-person at the 
Wiltern again!” GMS president Joel C. High 
and vice president Madonna Wade-Reed 
said in a statement. “We’ve got a great show 
lined up for this year which will include 
live performances, special tributes, and 
more. We’ll also be live-streaming for those 
unable to join us in person so they can tune 
in virtually. The Guild is looking forward to 
celebrating even more music supervisors, 
artists, and performers with the addition of 
our new categories and increase in nomi-
nees.” 

Still to be announced are the GMS Icon 
Award and the Legacy Award bestowing 
recognition to an artist and a music super-
visor whose role in the industry reaches 
excellence. 

For more information on the ceremony, 
visit GMSAwards.com. For more informa-
tion on the organization, visit GuildofMusic-
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Supervisors.com.
 Here’s the complete list of nominations 

for the 13th Annual Guild of Music Supervi-
sor Awards.

FILM
Best song written and/or recorded for 

a film
“Paper Airplanes” from A Jazzman’s 

Blues; Songwriters: Ruth Berhe, Terence 
Blanchard; Performer: Ruth B; Music Super-
visor: Joel C. High

“Lift Me Up” from Black Panther: Wakan-
da Forever; Songwriters: Robyn Fenty PKA 
Rihanna, Ludwig Göransson, Ryan Coogler, 
Temilade Openiyi PKA Tems; Performer: 
Rihanna; Music Supervisor: Dave Jordan

“Honey to the Bee” from Catherine Called 
Birdy; Songwriters: James Marr, Wendy 
Page; Performer: Misty Miller; Music Super-
visors: Jen Malone, Nicole Weisberg

“Vegas” from Elvis; Songwriters: Jerry 
Leiber, Mike Stoller, Amala Dlamini, David 
Sprecher, Rogét Chahayed; Performer: Doja 
Cat; Music Supervisor: Anton Monsted

“This Is a Life” from Everything Every-
where All at Once; Songwriters: Ryan Lott, 
David Byrne, Mitski Miyawaki; Performers: 
David Byrne, Mitski, Son Lux; Music Super-
visors: Lauren Marie Mikus, Bruce Gilbert

“Turn Up the Sunshine” from Minions: 
The Rise of Gru; Songwriters: Jack Antonoff, 
Sam Dew, Patrik Berger, Kevin Parker; Per-
formers: Diana Ross, Tame Impala; Music 
Supervisors: Mike Knobloch, Rachel Levy

“Ready As I’ll Never Be” from The Return 
of Tanya Tucker; Songwriters: Tanya Tucker, 
Brandi Carlile; Performers: Tanya Tucker, 
Brandi Carlile; Music Supervisors: Jill Mey-
ers, Drew Bayers

“Hold My Hand” from Top Gun: Maver-
ick; Songwriters: Lady Gaga, BloodPop; Per-
former: Lady Gaga; Music Supervisor: 
Randy Spendlove

“Carolina” from Where the Crawdads Sing; 
Songwriter: Taylor Swift; Performer: Taylor 
Swift; Music Supervisor: Spring Aspers

“A Song in My Heart” from The Va-
let; Songwriters: Gaby Moreno, Heitor 
Pereira; Performer: Gaby Moreno; Music 
Supervisor: Howard Paar

Best music supervision for film bud-
geted over $25 million

Joel C. High – A Jazzman’s Blues

Dave Jordan – Black Panther: Wakanda 
Forever

Anton Monsted – Elvis
Julie Glaze Houlihan – Glass Onion: A 

Knives Out Mystery
Tom Wolfe, Manish Raval – The Greatest 

Beer Run Ever
Maureen Crowe, Becky Bentham – I 

Wanna Dance With Somebody
Rachel Levy, Mike Knobloch – Minions: 

The Rise of Gru
Mike Knobloch, Natalie Hayden, Lucy 

Bright – TÁR
Tom MacDougall – Turning Red
Best music supervision for film bud-

geted $25 million and under
Joe Rudge – Armageddon Time
Robin Urdang – Bones and All
Lauren Marie Mikus, Bruce Gilbert – Ev-

erything Everywhere All at Once
Dushiyan Piruthivirajah – Mrs. Harris 

Goes to Paris
Natalie Hayden, Garrett McElver – Spoiler 

Alert
Best music supervision for film bud-

geted $10 million and under
Jonathan McHugh – Butter
Willa Yudell – Call Jane
Rob Lowry – Cha Cha Real Smooth
Guillaume Baurez – Corsage
Rupert Hollier – Living
Rob Lowry – On the Count of Three
Leah Harrison, Season Kent – Press Play
Graham Kurzner, Orian Williams – sam 

& kate
Joe Rudge – X
Best music supervision for a non-theat-

rically released film
Jane Abernethy, Jessica Berndt – Along 

for the Ride
Joel C. High, Sami Posner – Blue’s Big City 

Adventure
Rob Lowry – Do Revenge
Gabe Hilfer, Henry van Roden – Fresh
Raven Davenport, Shannon Murphy 

– Love in the Villa
Becky Bentham – Matilda (Roald Dahl’s 

Matilda the Musical)
Lauren Denemark, Julian Drucker, An-

drew Weaver – Purple Beatz
Linda Cohen – Spirited
Rob Lowry – Wendell and Wild
Howard Paar – The Valet

TELEVISION
Best song written and/or recorded for 

television
“Walking On Sunshine” from Acapulco – 

Season 1 Ep. 10 – “You Should Hear How 
She Talks About You”; Songwriter: Kim-
berley Rew; Performers: Rodrigo Urquidi, 
Rossana de León; Music Supervisors: Javier 
Nuño, Joe Rodriguez

“Maybe Monica” from The Marvel-
ous Mrs. Maisel – Season 4 Ep. 5 – “How 
to Chew Quietly and Influence People”; 
Songwriters: Tom Mizer, Curtis Moore; Per-
former: Josh A. Dawson; Music Supervisor: 
Robin Urdang

“Perfect Day” from Better Call Saul – Sea-
son 6 Ep. 9 – “Fun and Games”; Songwriter: 
Harry Nilsson; Performers: Dresage, Slow 
Shiver; Music Supervisor: Thomas Golubić

“Two Shots” from The Afterparty – Season 
1 Ep. 3 – “Yasper”; Songwriters: Jack Dolgen, 
Jonathan Lajoie; Performers: Ben Schwartz, 
Sam Richardson, Jamie Demetriou; Music 
Supervisor: Kier Lehman

“Trouble” from MOOD – Season 1 Ep. 6 
– “F*** the Fake Sh**”; Songwriters: Nicôle 
Lecky, Camille Angelina Purcell ‘Kamille’, 
Kwame Kwei-Armah Jr ‘KZ’; Performer: 
Lecky; Music Supervisors: Ed Bailie, Abi 
Leland

“Let’s Live for Today” from Pachinko – 
Season 1 Ep. 8 – “Chapter Eight”; Songwrit-
ers: Michael Julien, Guilio Rapetti Mogol, 
Norman David Shapiro; Performer: Leenal-
chi; Music Supervisor: Michael Hill

“Seduce & Scheme” from Rap Sh!t – Sea-
son 1 Ep. 3 – “Something for the Hood”, 
Ep. 4 – “Something for the Clubs”, Ep. 
5 – “Something for the Weekend”, Ep. 6 – 
“Something for the Gram”, Ep. 7 – “Some-
thing for the DJ”, Ep. 8 – “Something for the 
Road”; Songwriters: Larry Dwayne Batiste, 
Isaac Earl Bynum, Khia Chambers, Brittany 
Dickinson, Aida Goitom, Floyd Nathaniel 
Hills, Clayton Richardson, Seandrea Sledge, 
Bill Summers. Kevin Toney, Michael J. Wil-
liams; Performers: Shawna & Mia; Music 
Supervisors: Sarah Bromberg, Stephanie 
Diaz-Matos, Philippe Pierre

“Get It on the Floor” from P-Valley – 
Season 2 Ep. 6 – “Savage,” Ep. 9 – “Snow”; 
Songwriters: Julian Mason, Antwon D. 
Moore, Megan Pete, Kelton Lanier Scott II; 
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Performers: J. Alphonse Nicholson, Megan 
Thee Stallion; Music Supervisors: Sarah 
Bromberg, Stephanie Diaz-Matos, Katori 
Hall

Best music supervision – television 
comedy or musical

Kier Lehman – The Afterparty Season 1
Kier Lehman – Insecure Season 5
Nora Felder, Janine Scalise – Better 

Things Season 5
Ed Bailie, Abi Leland – MOOD Season 1
Adam Anders, Amanda Krieg Thomas 

– Monarch Season 1
Robin Urdang – The Marvelous Mrs. 

Maisel Season 4
Thomas Patterson – The Resort Season 1
Amanda Krieg Thomas – Pam & Tom-

my Season 1
Best music supervision – television 

drama
Ciara Elwis – Bad Sisters Season 1
Thomas Golubić – Better Call Saul Season 

6
Justin Kamps – Bridgerton Season 2
Jen Malone, Adam Leber – Euphoria Sea-

son 2
Ollie White – Industry Season 2
Dave Jordan, Shannon Murphy – Ms. 

Marvel Season 1
Stephanie Diaz-Matos, Sarah Bromberg, 

Katori Hall – P-Valley Season 2
Nora Felder – Stranger Things Season 4
Best music supervision – reality televi-

sion
Peter Davis – The Challenge: All Stars Sea-

son 3
Sarah Bromberg, Gary Lubansky, Eric 

Medina – Sweet Life: Los Angeles Season 2
Brandon Boucher – The Real World 

Homecoming Season 3
Greg Danylyshyn, Ben Hochstein – The 

Kardashians Season 1
Jon Ernst – Siesta Key Season 4
Adam Brodsky, Rivka Rose – The Come 

Up Season 1
DOCUMENTARIES
Best music supervision for a documen-

tary
Dawn Sutter Madell – All the Beauty and 

the Bloodshed
Justin Feldman – Louis Armstrong’s Black 

and Blues
Jonathan Zalben – Ron Carter: Finding the 

Right Notes
Allison Wood – Tony Hawk: Until the 

Wheels Fall Off
Best music supervision in a docuseries
Amanda Krieg Thomas – The Andy War-

hol Diaries
Ross Sellwood – My Life as a Rolling Stone
Dan Wilcox – Street Food USA
Barry Cole – They Call Me Magic
Andrea von Foerster – Welcome to Wrex-

ham
VIDEO GAMES
Best music supervision in a video game 

(synch)
Ryan Tomlin, Brandon Young – Call of 

Duty: Modern Warfare II
Alex Hackford, Duncan Smith – Gran 

Turismo 7
Raphaella Lima, Cybele Pettus, Steve 

Schnur – Need for Speed Unbound
Dylan Bostick, Josh Kessler – Saint’s Row 

V
Best music supervision in a video game 

(original)
Simon Landry, Rossen Yankov – Assassin’s 

Creed Valhalla: Dawn of Ragnarök; Com-
poser: Stephanie Economou

Steve Schnur – Battlefield 2042 DLC – 
Season 1 – Zero Hour | Season 2 – Master of 
Arms | Season 3 – Escalation; Composers: 
Hildur Guðnadóttir, Sam Slater

Brandon Young – Call of Duty: Modern 
Warfare II; Composer: Sarah Schachner

Richard Beddow – Total War: Warham-
mer III; Composers: Jamie Christopherson, 
Jim Fowler, Ian Livingstone, Simon Ravn, 
Tim Wynn

TRAILERS
Best music supervision in a trailer – 

film
Evelin Garcia – Black Panther: Wakanda 

Forever – Teaser “Leaders”
Deric Berberabe, Jordan Silverberg – El-

vis (trailer 2)
Anny Colvin – Avatar: The Way of the 

Water
Gregory Sweeney – Men Official Trailer
Matthew Bailey, Shawn Stevens – Empire 

of Light, Trailer “Home”
Sanaz Lavaedian, Marina Polites – Marvel 

Studios’ Ant-Man and the Wasp: Quantuma-
nia

Scenery Samundra, Gregory Sweeney 

– Glass Onion: A Knives Out Mystery Official 
Teaser Trailer

Bobby Gumm – Three Thousand Years of 
Longing

Maggie Baron – Marcel the Shell with 
Shoes On

Cynthia Blondelle, Heather Kreamer 
– Guardians of the Galaxy Volume 3 Official 
Trailer

Best music supervision in a trailer – 
series

Will Quiney – Atlanta Season 3 ‘Visitors’
Bobby Gumm – Stranger Things 4
Scenery Sumandra, Gregory Sweeney 

– The Idol – Official Teaser #3
Brian Sotelo – Black Bird
Deric Berberabe, Jordan Silverberg – The 

White Lotus – Season 2
Dylan Bostick, Chris Restivo – Atlan-

ta “Shillin’”
Deric Berberabe, Jordan Silverberg – The 

Boys Season 3 (full trailer)
Kelsey Mitchell – Perry Mason Season 2 

Teaser (HBO)
Evelin Garcia – Andor – Teaser “Reckon-

ing”
Emma Allaway, Eduardo Fontes Williams 

– The Crown Season 5
Best music supervision in a trailer – 

video game & interactive
Glenn Herweijer, Simon Landry, Ben 

Sumner, Jack Thompson – Assassins Creed 
Valhalla: Dawn of Ragnarök – Cinematic 
World Premiere

Naaman Snell – Destiny 2: The Witch 
Queen – Launch Trailer

Raphaella Lima, Michael Sherwood 
– Wild Hearts Reveal Trailer

Ryan Tomlin, Brandon Young – Warzone 
2.0 Launch Trailer | Call of Duty: Warzone 
2.0

Ryan Tomlin; Brandon Young – Call of 
Duty: Modern Warfare II – World Gameplay 
Reveal Trailer

ADVERTISING
Best music supervision in advertising 

(synch)
Buzzy Cohen, Quinn Donnell – Airbnb – 

Strangers
Mike Ladman, Brad Nayman, Brandy 

Ricker – New York Times – Independent 
Journalism | The New York Times | Jordan

Abbey Hendrix, Jonathan Wellbelove – 
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Apple – The Greatest
Josh Marcy, Nicole Palko – Apple – iPad 

– Election
Anton Trailer – Johnnie Walker – Anthem
Jessie Kalikow, Scott McDaniel, Nargis 

Sheerazie – Apple – Chocolate
Daciay Quenah – Zillow – Nightswim-

ming
Frederic Schindler – Amazon Fashion – 

Amazon Fashion Holiday 2022
Best music supervision in advertising 

(original music)
Josh Marcy, Nicole Palko – Apple – Start 

Up – Apple October Opener
Sunny Kapoor, Mike Ladman, Brad Nay-

man, Brandy Ricker – Meta – Good Ideas 
Deserve to be Found: A (Slightly) Life-
Changing Story

Aron Helfet, Josh Marcy, Nicole Palko – 
Apple – Apple September Event Opener

Mike Ladman, Brad Nayman, Brandy 
Ricker – Hennessy – HENNESSY X NBA: 
GAME NEVER STOPS

Will Eichler, Chip Herter – Taco Bell – 
The Grande Escape 

‘Yellowstone’ 
Leads Top TV 
Songs Chart With 
Lainey Wilson
BY KEVIN RUTHERFORD 

Y
ellowstone continues to have 
a strong impact on Billboard’s 
Top TV Songs chart, powered 
by Tunefind, ranking four songs 

within the top 10 of the December 2022 list, 
including the No. 1.

Rankings for the Top TV Songs chart 
are based on song and show data provided 
by Tunefind and ranked using a formula 
blending that data with sales and streaming 
information tracked by Luminate during the 
corresponding period of December 2022.

Lainey Wilson’s “Watermelon Moon-
shine,” heard in the Dec. 11 episode of the 
Paramount show, leads at No. 1. It scored 
4.9 million official U.S. streams and 10,000 

downloads in December 2022, according to 
Luminate.

As a result of its Yellowstone synch, the 
song, originally released Aug. 12, 2022, 
reached No. 5 on Billboard’s Country Digi-
tal Song Sales chart, as well as No. 15 on the 
all-format Digital Song Sales ranking.

Wilson, who also acts on the show, 
performed the song as her character in the 
episode.

Other Yellowstone appearances on the 
chart include a pair of Zach Bryan songs 
(“Motorcycle Drive By,” No. 4 — 3.9 million 
streams, 6,000 downloads; “Summertime 
Blues,” No. 7 – 3.7 million streams, 2,000 
downloads) and one from Flatland Cav-
alry (“Mountain Song, No. 8 – 2 million 
streams, 2,000 downloads). Bryan per-
formed both songs on the Dec. 18 episode.

The top non-Yellowstone title, mean-
while, belongs to Mitski, whose “Washing 
Machine Heart” bows at No. 2 after a Dec. 2 
synch in Mythic Quest. In December 2022, 
the song earned 13.1 million streams.

See the full top 10, also featuring music 
from Fire Country, The White Lotus, The 
Rookie, Harry & Meghan and The Good Doc-
tor, below.

Rank, Song, Artist, Show (Network) 
1. “Watermelon Moonshine,” Lainey Wil-
son, Yellowstone (Paramount) 
2. “Washing Machine Heart,” Mitski, Mythic 
Quest (Apple TV+) 
3. “Never Say Never,” Cole Swindell & 
Lainey Wilson, Fire Country (CBS) 
4. “Motorcycle Drive By,” Zach Bryan, Yel-
lowstone (Paramount) 
5. “Ciao Ciao,” La rappresentante di 
lista, The White Lotus (HBO) 
6. “Katla,” Zander Hawley & Abby Gunder-
sen, The Rookie (ABC) 
7. “Summertime Blues,” Zach Bryan, Yellow-
stone (Paramount) 
8. “Mountain Song,” Flatland Cavalry, Yel-
lowstone (Paramount) 
9. “Follow the Sun,” Xavier Rudd, Harry & 
Meghan (Netflix) 
10. “What Makes You Sad,” Nicotine 
Dolls, The Good Doctor (ABC) 

Spotify 
Announces 2023 
Best New Artist 
Party Honoring 
Grammy 
Nominees: 
Exclusive
BY JASON LIPSHUTZ 

F
or the first time in three 
years, Spotify will host a pre-
Grammys performance show-
case for the year’s best new artist 

nominees.
Spotify’s 2023 party will take place on the 

evening of Thursday, Feb. 2, in Los Ange-
les, Billboard can exclusively reveal. All 10 of 
this year’s best new artist Grammy nomi-
nees — Anitta, Omar Apollo, Domi & JD 
Beck, Muni Long, Samara Joy, Latto, Måne-
skin, Tobe Nwigwe, Molly Tuttle and Wet 
Leg — will be in attendance, with multiple 
performances and surprise guests planned.

Spotify launched its best new artist 
Grammy soiree in 2017, and last held its 
nighttime showcase in 2020, when artists 
like Lizzo, Lil Nas X and eventual winner 
Billie Eilish performed intimate sets. After 
taking off 2021 due to the pandemic, Spotify 
hosted a poolside brunch last April when 
the Grammys were held in Las Vegas, with 
best new artist nominees in attendance but 
no performances.

“Spotify stands for new artist discovery 
and we take great pride in championing 
the next generation of superstars early on. 
For each of the past six years, our Best New 
Artist campaign has celebrated the cat-
egory’s nominees in increasingly impactful 
ways,” says Jeremy Erlich, Global Head of 
Music at Spotify. “These nominations mark 
a pivotal moment in their careers, and we 
want to help them further capitalize on that 
momentum with our marketing muscle and 
global reach, culminating in our annual BNA 
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Party in Los Angeles. This is the largest class 
of performing nominees that we’ll have in 
one night and it’s bound to be our biggest 
and best event yet.”

In 2021, Spotify filled the void of its best 
new artist party by launching a Spotify 
Singles series featuring that year’s nominees 
in the week leading up to the Grammys, 
which included Phoebe Bridgers reworking 
her song “Kyoto” with Jackson Browne and 
Chika covering Billie Eilish’s “My Future.” 
That series continued last year in the 
lead-up to the 2022 Grammys, and Spotify 
confirms that a new batch of Spotify Singles 
featuring the best new artist nominees is 
coming soon.

The 2023 Grammy Awards will be pre-
sented Sunday, Feb. 5, at Crypto.com Arena 
in Los Angeles. Click here to see the full list 
of nominations, including best new artist. 

Wilco, John 
Cusack, Steve 
Albini & More 
Pay Tribute To 
Late Chicago 
Radio Legend Lin 
Brehmer
BY LYNDSEY HAVENS

O
n Sunday (Jan. 21), longtime and 
beloved Chicago radio host Lin 
Brehmer died at 68 after bat-
tling prostate cancer.

Brehmer’s WXRT colleague and 
friend Terri Hemmert shared the news in 
a statement that read: “We must inform you 
that we all lost our best friend. Lin Brehmer 
fought cancer as long as he could. He passed 
early this morning, peacefully, with his wife 
(Sara) and son (Wilson) by his side.”

Brehmer announced he would take a 
leave of absence last July for treatment. He 
returned to the air in late November.

Adopting the tagline, “Your best friend in 

the whole world” during his time at WXRT, 
the sentiment was true for many, including 
Chicago legends like Wilco, Steve Al-
bini, Billy Corgan, John Cusack and more. 
It wasn’t Brehmer’s only catchphrase. He 
often reminded listeners: “Take nothing for 
granted. It’s great to be alive.”

Brehmer started as a host at the Chicago 
rock station in 1991 after moving to the city 
in 1984 to be the music director, a position 
he held for six years. After a brief gig in 
Minneapolis, he returned to Chicago and 
WXRT — this time as the morning host. 
There he launched his legendary segment 
Lin’s Bin, through which he would excitedly 
and thoroughly answer listener questions 
while musing on life, music and pop culture. 
In 2020, he moved to middays.

A New York native, Brehmer started his 
career in Albany before relocating to and 
falling for the city of Chicago — from the 
Cubs baseball team to the food, whether 
it be an Italian beef sandwich or pizza. To 
honor the late Brehmer, the marquee at 
Wrigley Field (home of the Cubs) displayed 
his name.

WXRT celebrated Brehmer’s life with a 
special block of programming on Monday. 
Alongside stories from Hemmert and other 
hosts, plus special memories and send-offs 
from artists and bands like Corgan, The Re-
cord Company and more, the programming 
played a range of music that was meaningful 
to his life and career. It also aired Brehmer’s 
final sign-off for the station.

In it, he recounted being asked if he 
would change anything about his path. In 
short, the answer was an affirmative — and 
colorful — “no way.” 

Sebastian Yatra 
Leads 2023 
Premio Lo Nuestro 
Nominations: 
Complete List
BY ISABELA RAYGOZA 

A
mid the current musical 
reign of Bad Bunny, Colombian 
pop star Sebastian Yatra leaps 
forward with 10 nominations 

to the 35th edition of the Premio Lo 
Nuestro awards. Univision announced 
on Monday (Jan. 23) the complete list of 
nominations and hosts for the show, which 
will air live from the Miami-Dade Arena on 
Feb. 23. 

Sebastian Yatra’s nods include the 
coveted all-genre artist of the year, song 
of the year and album of the year catego-
ries. He is also nominated for tour of the 
year — which returned this year by popular 
demand, according to the organizers — and 
other pop categories. His PLN-nominated 
album Dharma (2022) peaked at No. 2 
on Latin Pop Albums and No. 13 on Top 
Latin Albums, among other Billboard chart 
achievements.

He is closely followed by Bad Bunny, Ca-
milo, Becky G and Grupo Firme, who 
each garnered nine nods; urbano household 
names Maluma, Daddy Yankee and Ozu-
na take eight each. Beloved couple Rauw 
Alejandro and Rosalía tie with seven, as 
well as Carin León, Karol G, Carlos Vives, 
and J Balvin.

Aside from topping the list, Yatra will 
co-host the longest-running Latin music 
ceremony alongside TV presenter and 
actress Alejandra Espinoza, Mexican pop 
superstar Paulina Rubio, and Adrián Uribe 
of Univision’s late-night show De Noche Pero 
Sin Sueño. 

In total, 192 artists across diverse musi-
cal backgrounds are nominated within 39 
categories. The nominations for Premio Lo 
Nuestro are based on Uforia radio airplay 
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during the eligibility period of Oct. 1, 2021 
through Sept. 30, 2022. Streaming counts 
and the assessment of a committee of music 
and entertainment experts also factor in this 
list. 

Starting today, fans can vote for their 
favorite artists on PremioLoNuestro.com, 
until Sunday, Feb. 5. 

This year’s theme is “El Mundo Es Lo 
Nuestro” (or The World is Ours), and the 
35th annual award show will broadcast live 
on Thursday, Feb. 23 at 7 p.m. ET. It will si-
mulcast on Galavisión in the U.S. and Canal 
5 in Mexico. 

See the complete list of nominees below: 
Premio Lo Nuestro Artist of the Year  

Ángela Aguilar 
Bad Bunny 
Becky G 
Camilo  
Christian Nodal 
Grupo Firme  
J Balvin 
Karol G 
Prince Royce 
Sebastián Yatra

Song of the Year 
“Ahí Donde Me Ven” – Ángela Aguilar 
“Cada Quien” – Grupo Firme & Maluma 
“Como Lo Hice Yo” – Matisse & Carin León 
“Envolver” – Anitta 
“MAMIII” – Becky G & Karol G 
“Medallo” – Blessd, Justin Quiles & Lenny 
Tavares 
“Moscow Mule” – Bad Bunny 
“Sus Huellas” – Romeo Santos 
“Tacones Rojos” – Sebastián Yatra 
“Una Nota” – J Balvin & Sech

Album of the Year 
Cumbiana II – Carlos Vives 
De Adentro Pa Afuera – Camilo  
Dharma – Sebastián Yatra 
Esquemas – Becky G 
Forajido EP1 – Christian Nodal 
Legendaddy – Daddy Yankee 
Me Siento A Todo Dar – Banda Los Recodi-
tos 
Motomami – Rosalía 
Pa’lla Voy – Marc Anthony 
Un Verano Sin Ti – Bad Bunny

Remix of the Year 
“Entre Nosotros (Remix)” – Tiago PZK, Lit 
Killah, María Becerra & Nicki Nicole 

“Envolver (Remix)” – Anitta & Justin Quiles 
“Gracias (Remix)” – Pedro Capó & Farruko  
“La Ducha (Remix)” – Elena Rose, María 
Becerra, Greeicy, Becky G & TINI 
“Sal y Perrea (Remix)” – Sech, Daddy Yan-
kee & J Balvin

New Artist Male 
Bizarrap 
Humbre 
Lasso 
Lit Killah 
Maldy 
Mario Puglia 
Mora 
Quevedo 
Ryan Castro 
Trueno

New Artist Female  
Bad Gyal 
Corina Smith 
Elsa y Elmar 
Kim Loaiza 
La Gabi 
Las Villa 
Lola Indigo 
Tokischa 
Villano Antillano 
Young Miko

Regional Mexican – New Artist 
Aldo Trujillo  
Carin León 
DannyLux 
Gera MX 
Ivan Cornejo 
Junior H 
Los Del Limit 
Luis R Conriquez 
Uziel Payan 
Yahritza y Su Esencia

“Crossover” Collaboration of the Year 
“La Fama” – Rosalía & The Weeknd  
“Nostálgico” – Rvssian, Rauw Alejandro & 
Chris Brown 
“SG” – DJ Snake, Ozuna, Megan Thee Stal-
lion & Lisa 
“Sigue” – J Balvin & Ed Sheeran 
“Sin Fin” – Romeo Santos & Justin Timber-
lake

The Perfect Mix of the Year 
“Cada Quien” – Grupo Firme & Maluma 
“Cumbia Del Corazón” – Los Ángeles Azules 
& Carlos Vives 
“Ella Qué Te Dio” – Ángela Aguilar & Jesse 

& Joy 
“El Pañuelo” – Romeos Santos & Rosalía  
“Llorar y Llorar” – Mau Y Ricky & Carin 
León 
“Loquita” – Reik & Rauw Alejandro 
“Mariposa Traicionera” – Maná & Alejandro 
Fernández 
“Oh Na Na” – Camila Cabello, Myke Towers 
& Tainy 
“Santo” – Christina Aguilera & Ozuna 
“Te Espero” – Prince Royce & María Becerra

Tour of the Year 
De Adentro Pa Afuera World Tour – Camilo 
De Iztapalapa Para El Mundo Tour – Los 
Ángeles Azules 
Dharma World Tour – Sebastián Yatra 
El Último Tour del Mundo & World’s Hot-
test Tour – Bad Bunny 
Enfiestados Y Amanecidos Tour – Grupo 
Firme 
La Última Misión World Tour – Wisin Y 
Yandel  
La Última Vuelta World Tour – Daddy 
Yankee 
Motomami World Tour – Rosalía 
Papi Juancho World Tour – Maluma 
$trip Love Tour – Karol G

DJ of the Year 
Agudelo 888 
Bizarrap 
Caleb Calloway 
Dímelo Flow 
DJ Bash 
DJ Pope 
DJ Tao  
DJ Tornall 
Fer Palacio 
Pablito Pesadilla

Pop – Male Artist of the Year 
Camilo 
Carlos Rivera 
Chayanne 
Enrique Iglesias 
Luis Fonsi 
Maluma 
Pedro Capó 
Ricky Martin 
Sebastián Yatra 
Tommy Torres

Pop – Female Artist of the Year 
Camila Cabello 
Christina Aguilera  
Ednita Nazario 
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Gloria Trevi 
Kany García 
Laura Pausini 
Paulina Rubio 
Shakira 
Sofía Reyes Yuri

Pop – Song of the Year 
“Como Tú Decías” – Tommy Torres 
“DPM (De P*ta Madre)” – Kany García 
“Espacio En Tu Corazón” – Enrique Iglesias 
“Pedir Perdón” – Ednita Nazario 
“Pegao” – Camilo 
“Tacones Rojos” – Sebastián Yatra 
“Te Amo Y Punto” – Chayanne  
“Volver a Casa” – Pedro Capó 
“Yo Soy” – Paulina Rubio

Pop – Collaboration of the Year 
“A Veces Bien Y A Veces Mal” – Ricky Mar-
tin & Reik 
“Contigo” – Sebastián Yatra & Pablo Alborán 
“Estar Enamorado” – Carlos Rivera & 
Raphael 
“Índigo” – Camilo & Evaluna Montaner 
“Intenciones” – Mario Puglia & Renee 
“Muero” – Kany García & Alejandro Sanz 
“Si Pudiera” – Vanesa Martín & Jesse & Joy 
“Te Felicito” – Shakira & Rauw Alejandro 
“Vacaciones” – Luis Fonsi & Manuel Turizo 
“Wow BB” – Natti Natasha, El Alfa & Chim-
bala

Pop-Urban – Song of the Year 
“Buenos Días” – Wisin, Camilo & Los Leg-
endarios 
“Envolver” – Anitta 
“Experimento” – Myke Towers 
“Fiesta” – Farina & Ryan Castro 
“La Funka” – Ozuna 
“Mama Tetema” – Maluma ft. Raywanny 
“MAMIII” – Becky G & Karol G 
“Te Felicito” – Shakira & Rauw Alejandro  
“Toa La Noche” – CNCO 
“TV” – Sebastián Yatra

Pop-Urban/Dance – Song of the Year 
“Baila Así” – Play-N-Skillz, Thalía, Becky G 
& Chiquis 
“Bailé Con Mi Ex” – Becky G 
“Bendecido” – El Alfa & Farina 
“Berlin” – Zion & Lennox & María Becerra 
“Despechá” – Rosalía 
“El Incomprendido” – Farruko, Víctor 
Cárdenas & DJ Adoni 
“El Teke Teke” – Carlos Vives, Black Eyed 
Peas & Play-N-Skillz 

“Hot” – Daddy Yankee & Pitbull 
“Mujeriego” – Ryan Castro 
“Quevedo: BZRP Music Sessions, Vol. 52” – 
Bizarrap & Quevedo

Pop/Ballad – Song of the Year 
“A Veces Bien Y A Veces Mal” – Ricky Mar-
tin & Reik 
“Ahora Sé” – Sin Bandera 
“Caja” – Laura Pausini 
“Contigo” – Sebastián Yatra & Pablo Alborán 
“El Día Que Me Quieras” – Ricardo Mon-
taner 
“Ensayando Cómo Pedirte Perdón” – Gloria 
Trevi 
“Estar Enamorado” – Carlos Rivera & 
Raphael 
“Muero” – Kany García & Alejandro Sanz 
“Nuestra Balada” – Luis Fonsi 
“Respira” – Jesse & Joy

Pop – Group or Duo of the Year 
CNCO 
Ha*Ash 
Jesse & Joy 
Maná 
Matisse 
Mau y Ricky 
Morat 
Piso 21 
Reik 
Sin Bandera

Pop – Album of the Year 
777 – Piso 21 
Clichés – Jesse & Joy 
De Adentro Pa Afuera – Camilo 
Dharma – Sebastián Yatra 
El Amor Que Merecemos – Kany García 
Isla Divina – Gloria Trevi 
Ley de Gravedad – Luis Fonsi 
Leyendas (Edición de Lujo) – Carlos Rivera 
Play – Ricky Martin  
XOXO – CNCO

Urban – Male Artist of the Year 
Bad Bunny  
Daddy Yankee 
Don Omar 
Farruko 
J Balvin 
Jhayco 
Nicky Jam 
Ozuna 
Rauw Alejandro  
Wisin

Urban – Female Artist of the Year 

Anitta 
Becky G 
Elena Rose 
Farina 
Karol G 
María Becerra 
Natti Natasha 
Nicky Nicole 
Rosalía 
Tokischa

Urban – Song of the Year 
“Deprimida” – Ozuna 
“Desesperados” – Rauw Alejandro & Chen-
cho Corleone 
“Dos Tragos” – Jay Wheeler 
“Envolver” – Anitta 
“Moscow Mule” – Bad Bunny  
“Nivel De Perreo” – J Balvin & Ryan Castro 
“Ojos Rojos” – Nicky Jam 
“Provenza” – Karol G 
“Remix” – Daddy Yankee 
“Sensual Bebé” – Jhayco

Urban – Collaboration of the Year 
“Bendecido” – El Alfa & Farina 
“Emojis de Corazones” – Wisin, Jhayco, 
Ozuna & Los Legendarios 
“Friki” – Feid & Karol G 
“Lo Siento BB:/” – Tainy, Bad Bunny & 
Julieta Venegas 
“Mayor Que Usted” – Natti Natasha, Daddy 
Yankee & Wisin y Yandel 
“Medallo” – Blessd, Justin Quiles & Lenny 
Tavárez 
“Me Porto Bonito” – Bad Bunny & Chencho 
Corleone 
“Nos Comemos” – Tiago PZK & Ozuna 
“Problemón” – Álvaro Díaz & Rauw Alejan-
dro 
“Una Nota” – J Balvin & Sech

Urban – Album of the Year 
Envolver – Anitta 
Esquemas – Becky G 
La Última Misión – Wisin y Yandel 
Las Leyendas Nunca Mueren – Anuel AA 
Legendaddy – Daddy Yankee 
Lyke Mike – Myke Towers 
Motomami – Rosalía 
Sauce Boyz 2 – Eladio Carrión 
The Love & Sex Tape – Maluma 
Un Verano Sin Ti – Bad Bunny

Tropical – Artist of the Year 
Carlos Vives  
Gente de Zona  
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Gilberto Santa Rosa 
Juan Luis Guerra 
Luis Figueroa 
Marc Anthony 
Olga Tañón 
Prince Royce 
Romeo Santos 
Víctor Manuelle

Tropical – Song of the Year 
“La Cantante (Salsa)” – Yahaira Plasencia ft. 
Ator Untela 
“Lao’ a Lao’” – Prince Royce 
“Mala” – Marc Anthony 
“Sus Huellas” – Romeo Santos 
“Todavía Te Espero” – Luis Figueroa

Tropical – Collaboration of the Year 
“Baloncito Viejo” – Carlos Vives & Camilo 
“El Negrito” – Gente de Zona & Carlos Vives 
“Señor Juez” – Ozuna & Anthony Santos 
“Si Yo Estoy Loco” – SanLuis & Fonseca 
“Te Espero” – Prince Royce & María Becerra 
“Vamo’ A Ver Si El Gas Pela” – Víctor Manu-
elle, Miky Woodz & Marvin Santiago

Tropical – Album of the Year 
Cumbiana II – Carlos Vives 
De Menor A Mayor – Gente de Zona 
De Trulla Con El Combo – El Gran Combo de 
Puerto Rico 
Debut T Segunda Tanda, Vol. 1 – Gilberto 
Santa Rosa 
Lado A Lado B – Víctor Manuelle 
Luis Figueroa – Luis Figueroa 
Mi Muchachita – Elvis Martinez 
Pa’lla Voy – Marc Anthony 
Resistirá – Milly Quezada 
Tañón Pal’ Combo Es Lo Que Hay – Olga 
Tañón

Regional Mexican – Male Artist of the 
Year 
Adriel Favela 
Alfredo Olivas 
Carin León 
Christian Nodal 
Eden Muñoz 
El Fantasma 
Gerardo Ortiz 
Joss Favela 
Lenin Ramírez 
Pepe Aguilar

Regional Mexican – Female Artist of 
the Year 
Aída Cuevas 
Ana Bárbara 

Ángela Aguilar  
Carolina Ross 
Chiquis 
Flor de Toloache 
Las Marías 
Lupita Infante 
Majo Aguilar 
Yuridia 

Regional Mexican – Song of the Year 
“Ahí Donde Me Ven” – Ángela Aguilar 
“Cómo Te Olvido” – La Arrolladora Banda 
El Limón de René Camacho 
“Esta Vida Es Muy Bonita” – Banda El Re-
codo de Cruz Lizárraga 
“Mis Problemas” – Chiquis 
“No Paras De Hacerme Feliz” – La Fiera de 
Ojinaga 
“Ojos Cerrados” – Banda MS de Sergio 
Lizárraga & Carin León 
“Otra Noche” – Los Ángeles Azules & Nicki 
Nicole 
“Ya No Somos Ni Seremos” – Christian 
Nodal 
“Ya Solo Eres Mi Ex” – La Adictiva 
“Ya Supérame (En Vivo)” – Grupo Firme 

Regional Mexican – Collaboration of 
the Year 
“Amores Van y Vienen” – La Nueva Estrate-
gia & La Maquinaria Norteña 
“Con Un Botecito A Pecho” – Adriel Favela 
& Carin León 
“En Tu Perra Vida” – Grupo Firme & Lenin 
Ramírez 
“La Sinvergüenza” – Christian Nodal & 
Banda MS de Sergio Lizárraga 
“Tus Desprecios” – Pepe Aguilar & El Fan-
tasma

Regional Mexican – Grupo o Duo of the 
Year 
Banda Los Recoditos 
Banda Los Sebastianes 
Banda MS de Sergio Lizárraga 
Edwin Luna y La Trakalosa de Monterrey 
Grupo Firme 
La Adictiva 
La Arrolladora Banda El Limón de René 
Camacho  
La Fiera de Ojinaga 
Los Ángeles Azules 
Yahritza y Su Esencia

Regional Mexican – Norteño Song of 
the Year 
“Chale” – Eden Muñoz 

“Gato de Madrugada” – Joss Favela 
“Míranos Ahora” – Calibre 50 
“No” – Alfredo Olivas 
“No Paras de Hacerme Feliz” – La Fiera de 
Ojinaga 
“Si Me Duele Que Duela” – Intocable

Regional Mexican – Banda Song of the 
Year 
“Cada Quien” – Grupo Firme & Maluma 
“Cómo Te Olvido” – La Arrolladora Banda 
El Limón de René Camacho 
“Esta Vida Es Muy Bonita” – Banda El Re-
codo de Cruz Lizárraga 
“Quiero Amanecer Con Alguien” – Chiquis 
“Ya Solo Eres Mi Ex” – La Adictiva

Regional Mexican – Mariachi/Ranch-
era Song of the Year 
“Ahí Donde Me Ven” – Ángela Aguilar 
“Amor Ilegal” – Majo Aguilar 
“Con Un Botecito A Pecho” – Adriel Favela 
& Carin León 
“Me Hace Tanto Bien” – Yuridia & Eden 
Muñoz 
“Triste” – Chayín Rubio 
“Ya No Somos Ni Seremos” – Christian 
Nodal

Regional Mexican – Sierreña Song of 
the Year 
“Como Antes” – Nathan Galante 
“Descansando” – Fuerza Regida  
“Híbrido” – Virlán García 
“Soy El Único” – Yahritza y Su Esencia  
“Un Día Menos” – Grupo Los de Chiwas

Regional Mexican – Album of the Year 
A La Medida – Pepe Aguilar  
Abeja Reina – Chiquis 
Aclarando La Mente – Joss Favela 
Enfiestados Y Amanecidos – Grupo Firme 
Esta Vida Es Muy Bonita – Banda El Recodo 
de Cruz Lizárraga 
Forajido EP1 – Christian Nodal 
Jalas O No Jalas (Edición Deluxe) – La Fiera 
de Ojinaga 
Me Siento A Todo Dar – Banda Los Recodi-
tos 
Prefiero Estar Contigo – La Arrolladora 
Banda El Limón de René Camacho 
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Courteeners 
Claim Record as 
‘St. Jude’ Rides to 
U.K. No. 1
BY LARS BRANDLE 

A
lmost 15 years after its re-
lease, Courteeners’ debut St. 
Jude (via Polydor/UMR) hits No. 
1 on the U.K. album chart — set-

ting a new mark in the process.
The 2008 debut album blasts to the sum-

mit of the Official U.K. Albums Chart, pub-
lished Jan. 20, powered by a 15th anniver-
sary edition containing remastered tracks, 
rarities and previously-unreleased works.

St. Jude becomes the album with the 
longest span between release and charting 
at No. 1 in U.K. chart history, the Official 
Charts Company reports, doing so in 14 
years, 9 months and 14 days after its initial 
release.

It’s the first leader for the Manchester 
trio, and it sees them join the rarest of 
company. Liam Fray, Michael Campbell and 
Daniel “Conan” Moores are, collectively, 
only the third act to chart at No. 1 with a 
reissued album. The others? The Rolling 
Stones (Goats Head Soup, Exile On Main St.) 
and the Beatles (Abbey Road, Sgt Pepper’s 
Lonely Hearts Club Band).

St. Jude previously peaked at No. 4 back in 
2008, and carries three U.K. top 40 singles: 
“Not Nineteen Forever,” “No You Didn’t, No 
You Don’t” and “What Took You So Long?”

Physical sales (97%) fueled its big week, 
as St. Jude tops the Official Vinyl Albums 
Chart.

Meanwhile, London rapper Clavish bows 
at No. 4 with his 28-track mixtape Rap 
Game Awful (via Polydor), while former 
Supergrass guitarist Gaz Coombes scores 
his first solo top 10 with Turn The Car 
Around (Hot Fruit), his fourth effort. Turn 
The Car Around parks at No. 6.

Liverpool indie rocker outfit Circa 
Waves score a fifth top 40 with Never Go-
ing Under (Lower Third). The followup to 

2020’s Sad Happy (No. 4 peak), Never Going 
Under bobs up at No. 15.

Finally, Garthamlock, Scotland singer 
Joesef earns a top 20 on debut with his first 
album, Permanent Damage (Bold Cut). It’s 
new at No. 18. 

Miley Cyrus’ 
’Flowers’ Has Hot 
Start In U.K.
BY LARS BRANDLE 

M
iley Cyrus stands tall on 
the U.K. singles chart as 
“Flowers” (via Columbia) 
arrives at No. 1, for her third 

leader.
“Flowers” blooms with imposing num-

bers. During its first chart cycle, “Flowers” 
racks up 92,000 chart units, including total 
streams of nearly 10 million. That’s Cyrus’ 
biggest-ever opening week for streams, the 
Official Charts Company reports, and the 
market’s biggest debut week since Harry 
Styles’ “As It Was” blasted to the summit in 
May 2022.

Lifted from Cyrus’ forthcoming eighth 
studio album Endless Summer Vaca-
tion, “Flowers” got away to a hot start 
everywhere. The single opened at No. 1 
on Australia’s chart, and it smashed Spo-
tify’s global one-week streaming mark. 
The track will make its official mark on 
the Billboard Hot 100 when the latest 
charts are unveiled Monday (Jan. 23), 
though Billboard readers already voted it as 
their favorite new release last week.

Previously, Cyrus lead the Official U.K. 
Singles Chart with “We Can’t Stop” (from 
2013) and “Wrecking Ball” (2013), the 
latter earning her a chart double as its par-
ent Bangerz simultaneously led the national 
albums survey.

Positions 2-6 are unchanged on the cur-
rent survey, while St. Louis-raised Metro 
Boomin bags a career-best with “Creepin’” 
(Republic Records), featuring the Week-
nd and 21 Savage. It’s up 11-7 for Metro 
Boomin’s first-ever U.K. top 10 single.

Further down the list, British singer and 
songwriter Mimi Webb lands her sixth top 
40 with “Red Flags” (Epic). It’s the second-
highest new entry this week at No. 23.

Also new to the chart, published Jan. 20, 
is Fredo’s “Flow” (PG Records), new at No. 
30. It’s the London rapper’s 17th top 40 ap-
pearance.

Finally, Shakira scores her first U.K. top 
40 appearance in almost a decade with 
“Bizarrap – BZRP Music Sessions #53” (via 
Dale Play), the break-up song cut Argentine 
DJ and YouTuber Bizarrap. It’s new at No. 
31, Shakira’s 13th top 40 hit — and first for 
the Colombian star since 2014’s “Empire” 
(No. 25 peak). 

Lil’ Kim and 
Friends to 
Headline Apollo 
for Harlem 
Festival of Culture 
Concert
BY GAIL MITCHELL 

U
PDATE (Jan. 20): The Harlem 
Festival of Culture announced 
Friday (Jan. 20) that Grammy-
winning singer/songwriter 

Ashanti, Remy Ma and Fivio Foreign will be 
among the featured performers at The Jump 
Off with Lil’ Kim and Friends at the Apollo 
Theater on Jan. 26. Additional artists in the 
concert’s lineup will be announced shortly.

As a kickoff to the Harlem Festival of Cul-
ture (HFC) coming in July, Grammy-win-
ning artist Lil’ Kim will headline a special 
concert at the Apollo Theater. The Jump Off 
with Lil’ Kim and Friends will take place on 
Jan. 26, the 89th anniversary of the legend-
ary venue. Presented by Infiniti, the concert 
also signals the launch of HFC’s partnership 
with the Apollo for the upcoming festival 
weekend.

“It’s going to be a night to remember to 
help kick off the Harlem Festival of Cul-
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ture’s road to the festival with some of my 
special friends,” Lil’ Kim said in a statement 
of what will be her first time headlining at 
the theater. “Apollo was like my backyard; I 
played there so much and every time it was 
always love. The crowd is always amazing!”

“As we prepared to start on this road to 
the launch of the festival, we realized that 
this was also a milestone year for hip-hop 
and knew that our first major event out of 
the gate had to be special and center around 
hip-hop and R&B,” added HFC co-founder 
and technical & talent producer Yvonne Mc-
Nair. “One of the tenants of HFC’s mission 
is to celebrate and preserve the cultural con-
tributions of the Black Diaspora in music, 
media, art, fashion and entertainment. Hip-
hop culture has touched every single part 
of society, and there is no artist that better 
represents its far-reaching impact than Lil’ 
Kim. We’re so thrilled that Kim will help us 
curate the evening to bring a full, one-of-a-
kind music experience to audiences in the 
city where it all began. We’re also excited to 
launch this event and our festival journey 
with our partners.”

The multiplatinum rapper, actress and 
fashion innovator will perform her classic 
hits, including “No Time,” “Not Tonight 
(Ladies Night Remix)” and “Crush on You.” 
That trio of singles made Kim the first fe-
male rapper to land three consecutive No. 1’s 
on Billboard’s Rap Songs chart. In addition 
to Hard Core, the double-platinum debut 
album that spun off those hits, her catalog 
includes the platinum-certified albums The 
Notorious K.I.M. and La Bella Mafia and 
the Billboard Hot 100 No. 1 “Lady Marma-
lade” with her alongside Christina Aguilera, 
Pink and Mya. The lineup of hip-hop friends 
who will be joining Lil’ Kim onstage for the 
Jump Off will be revealed closer to the show 
date.

Initially announced in April 2022, the 
Harlem Festival of Culture was inspired by 
the historic Harlem Cultural Festival that 
was held in 1969 and spotlighted in Ahmir 
“Questlove” Thompson’s Oscar-winning 
documentary Summer of Soul ( …Or When 
the Revolution Could Not Be Televised). Aside 
from Infiniti and the Apollo, HFC’s official 
media partners are All Arts and Billboard. Its 
additional partners include AMC Networks, 

Steve Madden and Northwell Health.
For more information about The Jump 

Off with Lil’ Kim and Friends, check out 
the Apollo Theater’s website. For more 
information about HFC, visit its website. 

Muni Long, The-
Dream & More 
Set to Appear in 
Grammy Week 
Events at Grammy 
Museum
BY PAUL GREIN 

T
he Grammy Museum announced 
its Grammy Week programming 
schedule on Monday (Jan. 23).

A session on Tuesday Jan. 31 
will celebrate triple Grammy nominee Muni 
Long, who was an in-demand songwriter 
for such stars as Rihanna, Mariah Carey, 
Madonna and Ariana Grande before break-
ing out as a solo artist this year with the hit 
“Hrs and Hrs.” Long is nominated for best 
new artist, best R&B song and best R&B per-
formance. The latter two nominations are 
for “Hrs and Hrs,” which reached No. 16 on 
the Billboard Hot 100 in February 2022.

An event on Friday, Feb. 3 will feature 
Merck Mercuriadis, Nile Rodgers and 
singer/songwriter/producer The-Dream, 
a six-time Grammy nominee this year. They 
will discuss their backgrounds in the music 
industry, the importance and power of the 
songwriter and sustaining a career. The-
Dream is one of the nominees for the inau-
gural songwriter of the year, non-classical 
award. Rodgers is slated to receive a lifetime 
achievement award from the Recording 
Academy at the Special Merit Awards on 
Feb. 4, the day before the Grammy Awards.

All education programs are free for stu-
dents with registration.

MONDAY, JAN. 30:
Event: Careers in Music: Music Pro-

ducers Panel with Isla Management

What: A conversation with Grammy-
winning and -nominated producers Boi-1da, 
Jahaan Sweet, Sevn Thomas and Leon 
Thomas, and Isla Management founder and 
manager Simon Gebrelul, on the creative 
process, working with artists, and what it 
takes to have a career in the music industry 
as a music producer.

When: 11 a.m. – 12 p.m.
Event: Careers in Music: Latin Music 

Panel
What: A conversation celebrating the 

culture and impact of Latin music with 
singer-songwriter Gaby Moreno; Yvonne 
Drazan, vice president of the Latin division 
at Peermusic; and Gil Gastelum, founder and 
president of Cosmica Records.

When: 1 p.m. – 2 p.m.
TUESDAY, JAN. 31:
Event: Backstage Pass: Global Music 

Panel
What: A conversation celebrating music 

from around the world with Grammy-
nominated artist Zakes Bantwini; Adam 
Byars, CEO of creative agency GridWorld-
wide; Anele Mdoda, TV/radio personality 
and entrepreneur; Sibo Mhlunga, talent 
manager and music/entertainment execu-
tive; and Theo Baloyi, CEO & founder of 
Bathu Sneakers. This program will include 
a live performance by Zakes Bantwini and 
Nomcebo Zikode.

When: 11 a.m. – 12 p.m.
Event: Backstage Pass: LGBTQ Panel 

& Performance presented by the Ally 
Coalition

What: Backstage Pass is a career explora-
tion program that gives students a first-hand 
look at what it takes to get a job in the music 
industry. This Backstage Pass program will 
consist of a question-and-answer session 
with music industry professionals from the 
LGBTQ community.

When: 1 p.m. – 2 p.m.
Event: Celebrating Grammy Nominee: 

Muni Long
What: An exclusive Grammy Week event 

to celebrate this year’s three-time Grammy 
nominee, Muni Long. Long was an in-
demand songwriter before breaking through 
as a solo artist.

When: 7:30 p.m.
WEDNESDAY, FEB. 1:
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Event: Careers in Music: 1500 Sound 
Academy

What: 1500 Sound Academy is a music 
education program that strives to produce 
passionate sound creators through mentor-
ship, positive mindset and professional de-
velopment. This event is a moderated Q&A 
with Grammy winners James Fauntleroy 
and Larrance “Rance” Dopson, founders of 
the 1500 Sound Academy and of the musical 
ensemble, 1500 or Nothin’.

When: 11 a.m. – 12 p.m.
Event: Live Out L!ve Presents: Beyond 

the Mainstage – Black Professionals in 
Live Music

What: This event will explore the chal-
lenges and reality of being a Black profes-
sional in the live entertainment industry. 
The panelists will share their journey of 
becoming live industry leaders and resourc-
es for breaking into the industry, and answer 
questions from the next generation of music 
industry leaders.

When: 1 p.m. – 2 p.m.
THURSDAY, FEB. 2:
Event: Backstage Pass: Hawaii Day 

with Bobby Moderow, Jr. & Kawika 
Kahiapo

What: A celebration of the music and 
culture of Hawaii, this Backstage Pass pro-
gram will consist of a question-and-answer 
session as well as a live performance.

When: 11 a.m. – 12 p.m.
FRIDAY, FEB. 3:
Event: Careers in Music: Merck Mer-

curiadis, Nile Rodgers and 2023 six-time 
Grammy-nominated singer/songwriter/pro-
ducer The-Dream.

What: A conversation with Merck 
Mercuriadis, Nile Rodgers and The-Dream 
discussing their background in the music 
industry, the importance and power of the 
songwriter and sustaining a career. The 
event will celebrate the songs past and pres-
ent that have led to The-Dream amassing 21 
Grammy nominations (including five wins) 
throughout his career.

When: 1 p.m. – 2 p.m. 

Beyonce Previews 
Park Trail, Newest 
Adidas x Ivy Park 
Collaboration, in 
Dubai
BY MESFIN FEKADU 

B
eyoncé is crazy in love 
with Dubai. She performed a 
private concert in the city on 
Saturday (Jan. 21) and previewed 

her latest Adidas x Ivy Park collection on 
Sunday.

Dubbed Park Trail, the new line of per-
formance-wear clothing was highlighted by 
the colors orange, army green, deep purple 
and cream. Park Trail was inspired by the 
resilience of the outdoors, the spirit of the 
streets and the possibilities of the future.

Models showed off the new collection 
at Nobu by the Beach — one of eight new 
celebrity restaurants at the Atlantis Royal, 
where Beyoncé performed Saturday night 
to help launch the new luxury hotel. At 
the pool and beach club models mingled, 
danced and sported various pieces from the 
collection, including camo sequin jackets, 
puffy orange coats, military-style blazers in 
army green and cream, hoodies, sweatsuits, 
jersey dresses and more.

Beyoncé wasn’t onsite at the event, but 
her music was. The superstar’s creative di-
rector, Andrew Makadsi, deejayed and spun 
several songs from her recent album Renais-
sance, including “Break My Soul,” “Cuff 
It,” “Cozy” and “Heated.” He also played 
Janet Jackson’s “What Have You Done for 
Me Lately” and Madonna’s “Vogue” while 
guests sipped on signature cocktails and 
snacked on Japanese-Peruvian bites.

Park Trail will debut in Adidas stores and 
online on Feb. 9. The collection includes 56 
apparel styles, from sizes XXXS to XXXXL, 
as well as three footwear styles and 12 acces-
sories, including fully convertible back-
packs, bags and hats. Prices range from $30 
to $600 in the U.S.

This article originally appeared on The 
Hollywood Reporter. 

St. Vincent, 
John Mayer Trio, 
James Taylor, 
Sheryl Crow to 
Perform at 2023 
Love Rocks NYC 
Benefit
BY GIL KAUFMAN 

T
he seventh annual Love Rocks 
NYC benefit concert will feature 
sets from James Taylor, St. Vin-
cent, the John Mayer Trio, Sher-

yl Crow and Mavis Staples. The benefit 
for the nonprofit food delivery charity 
God’s Love We Deliver will take place at 
the Beacon Theater on March 9 and also 
feature sets from Pat Benatar & Neil Girlado, 
My Morning Jacket’s Jim James, Stephen 
Marley, Gary Clark Jr., Allison Russell, The 
War and Treaty, Bernie Williams and more 
acts to be announced soon.

The show will be executive produced by 
fashion designer John Varvatos, NY real 
estate broker and concert producer Greg 
Williamson and event producer Nicole 
Rechter. In addition to the musical acts, the 
show will also feature appearances from 
Stephen Colbert, Andy Cohen, Chevy Chase 
and Phoebe Robinson.

God’s Love was founded in 1985 dur-
ing the height of the AIDS epidemic, and 
according to a release announcing the 
show the organization has been providing 
essential services during the COVID-19 
pandemic, cooking and delivering more 
than 3.2 million meals to more than 10,500 
New Yorkers living with severe illness. Since 
2017, Love Rocks NYC has raised more than 
$25 million and helped fund in excess of 2.5 
million meals to New Yorkers in need.

The music director and band leader for 
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March’s show will be CBS Orchestra/Late 
Show with David Letterman bassist Will Lee. 
The night’s house band will include Steve 
Gadd (James Taylor, Eric Clapton), Shawn 
Pelton (Saturday Night Live), Larry Camp-
bell (Levon Helm, Bob Dylan), Eric Krasno 
(Soulive, Phil Lesh & Friends), Pedrito 
Martinez (Bruce Springsteen, Sting, Camila 
Cabello), Michael Bearden (Lady Gaga) and 
a six-piece horn section. 

Pre-sale tickets for the event will go live 
on Thursday (Jan. 26) at 10 a.m. ET, with 
a public on-sale on Friday (Jan. 27) at 10 
a.m. ET here. The evening’s sponsors are: 
Bloomberg Philanthropies, RJKB Family 
Charitable Foundation and Secunda Family 
Foundation. Additional sponsors include 
The Altman Family Foundation, CAA/CBG, 
The Campbell/Ribbecke Family, Condé 
Nast, Daily Provisions, DK Display Corp., 
Gramercy Tavern, John F Lyons & Susan-
nah Gray, The Williamson Group at Douglas 
Elliman Real Estate, On This Day, Villa One 
Tequila, RWE Partners and official media 
sponsors The Wall Street Journal, iHeart-
Media and Q104.3 Radio. 

Met Opera 
Concert to Mark 
Anniversary of 
Ukraine Invasion
BY THE ASSOCIATED PRESS 

T
he Metropolitan Opera in New 
York will mark the first anniversa-
ry of Russia’s invasion of Ukraine 
with a concert to remember 

victims of the war.
Met music director Yannick Nézet-

Séguin will conduct Mozart’s Requiem and 
Beethoven’s Fifth Symphony. Soprano Golda 
Schultz, mezzo-soprano Emily D’Angelo, 
tenor Dmytro Popov, and Ukrainian bass-
baritone Vladyslav Buialskyi will be the 
soloists at the Feb. 24 performance.

“Mozart’s Requiem is to remember the 
innocent victims of the war, and Beethoven’s 
Fifth is in anticipation of the victory to 

come,” Met general manager Peter Gelb said 
in a statement Friday (Jan. 20).

The concert will be broadcast on radio 
and will be presented in association with 
the Permanent Mission of Ukraine to the 
United Nations and Lincoln Center for the 
Performing Arts. All tickets cost $50 and go 
on sale Feb. 1, and the Met is encouraging 
ticket buyers to make donations to Ukraine 
relief efforts. 
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