
TikTok is known for compulsively addictive short-
form video, and for the past three years, much of the 
music industry has been hooked. By now, the platform 
is widely viewed as the most potent driver of stream-
ing activity; marketing strategies often center on try-
ing to harness the app’s users to touch off hits. 

Lately, however, there’s been a noticeable shift in 
the way the music business talks about TikTok. One 
major-label executive with experience running cam-
paigns on the platform recently mused to colleagues 
that he thought it was “dead” for breaking new songs. 
Another calls it “not workable.” “Does TikTok break 
hits now?” asks an A&R executive. “There’s a bunch 
of stuff going off there that’s not even a hit. We’re run-
ning on the inertia of what it was.” 

“TikTok is eating itself,” declares Max Bernstein, 
who founded the marketing agency Muuser. “It still 
drives consumption if you get it right, but it’s much 
harder to maneuver now. Trends are siloed when they 
used to be community-wide, and influencer media is 
becoming prohibitively expensive.” 

A number of A&Rs and marketers feel similarly, and 
they are trying to adjust strategies when it comes to 
signing artists and allocating marketing dollars. It’s 

the music business’ version of algorithmic anxiety: An 
industry accustomed to figuring out how to leverage 
promotional tools to favor its artists is learning that 
TikTok is increasingly tough to control.

Not everyone agrees, of course. Tyler Blatch-
ley, co-founder of the label Black 17 Media, which 
has had success on TikTok, calls the idea that the 
platform is “not workable” “absurd.” The app’s users 
helped singles like Sam Smith and Kim Petras’ “Un-
holy” soar on streaming services; at this point, it’s 
hard to think of a recent hit that wasn’t aided and 
abetted by TikTok. “The biggest game in town is 
TikTok,” says Chris Anokute, an A&R exec-turned-
manager. “Everyone who wants to tell you otherwise 
is delusional, they don’t understand it, or they missed 
the boat.” 

But even some of those who believe, as one rap 
label-head puts it, that TikTok “is the main platform 
to focus on for marketing,” still acknowledge that the 
industry’s attitude towards it has shifted. “People are 
frustrated because they can’t finesse the system so 
easily anymore,” the hip-hop executive says. 

This frustration relates to larger anxieties in the 
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music industry. Managers, A&R executives 
and marketers say it’s harder than ever to 
command listener attention, and they 
believe TikTok’s position as the preeminent 
music discovery platform is partially to 
blame. “If we’re asking, ‘how do people find 
new great artists that they’re going to fall in 
love with,’ hearing a nine-second snippet of 
a song is probably not the answer that any 
of us would give,” says Justin Lehmann, 
founder of Mischief Management (Aminé, 
Khai Dreams). 

Still, TikTok is where people are spending 
their time — more than 90 minutes a day, 
according to the data analytics company 
Sensor Tower, nearly twice as much as they 
spend on Instagram. The music industry has 
no choice but to try to reach those potential 
listeners. It’s just getting harder and harder 
to do. 

“There are a lot of songs that pop quickly 
[on TikTok], but it doesn’t have the same 
effect,” says Talya Elitzer, co-founder of 
the indie label and management company 
Godmode. “It’s not the golden era of TikTok 
by any means,” confirms another veteran 
digital marketer. “Things aren’t performing 
the way they used to.” 

And executives say the impact of their 
marketing budgets is waning. According to 
a recent report by music consulting agency 
ContraBrand, based on analysis of TikTok’s 
top 200 from the first half of 2022, “paid-
for tactics, such as influencers and ads, 

accounted for success in under 12% of the 
platform’s viral tracks.” “You can do your 
best to manufacture something on [TikTok], 
but I haven’t seen too many people be super 
successful,” says Cassie Petrey, CEO of the 
social media company and management firm 
Crowd Surf. “There’s an illusion of control 
people think they have over TikTok because 
we can pay influencers and push more video 
usage.” 

As awareness of that illusion grows, “a 
lot of major companies, the savvy ones, are 
not spending as much on TikTok as they 
once were,” according to Elitzer. Another 
marketer says that he’s cut TikTok spending 
in many cases by more than 50%. 

Labels may be shifting their signing 
strategies around TikTok as well. Whereas 
record companies have been signing acts off 
a single viral explosion, hoping for quick re-
turns on their investment, a bevy of one-hit 
wonders has caused some to contemplate 
changing course. “I’ve heard a lot more 
A&Rs that I’ve been speaking with go back 
to signing artists based on musicality, which 
is exciting,” says Tim Collins, co-founder of 
Creed Media, an entertainment marketing 
agency. 

“Too many people got caught with empty 
bags — labels overpaid for these deals, and 
the artist never delivered a better song or 
couldn’t rise to the occasion,” Anokute adds. 
“People were making multi-million dol-
lar offers without even meeting the artist! 

The race to jump on everything moving on 
TikTok has slowed down.” 

After a period where the app seemed to 
overshadow everything in music, executives 
seem more open to the idea that focusing 
all resources solely on TikTok may not be a 
viable long-term strategy. Petrey preaches 
a zen attitude about it all. “You’ll have 
moments on social media that are big, and 
you’ll have other times where you thought 
that song was the one and it didn’t go,” she 
says. “Continue to make good work.”  

Low Returns 
From Music 
Streaming Not 
Result Of Market 
Dominance, UK 
Regulator Says
BY RICHARD SMIRKE

L
ONDON — The U.K. competition 
regulator has ruled out making 
further interventions in the music 
business and says that low returns 

from streaming, which songwriters and art-
ists have expressed concerns about, are not 
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being driven by the major labels’ dominance 
of the market.

In its final 165-page report into the U.K. 
music business, published Tuesday, the 
Competition and Markets Authority (CMA) 
says, however, that it is a matter for poli-
cymakers to determine whether current 
streaming revenue splits are “appropriate 
and fair” and if “wider policy interventions 
are required.” To that end, the regulator says 
it will share its final findings with the Brit-
ish government.

The CMA’s final 165-page report into the 
U.K. music business shows that consumers 
have greatly benefited from streaming, with 
the monthly price of streaming subscrip-
tions falling by more than 20% in real terms 
between 2009 and 2021 due to not keeping 
pace with inflation. The monthly cost of 
an individual subscription to Spotify has 
remained £9.99 ($12.00) for the past decade.

At the same time, there’s been a huge rise 
in the amount of music that is available to 
consumers, from both paid subscription 
services and free ad-supported streaming, 
making it increasingly harder for all but the 
most popular artists to reach large audi-
ences and earn a decent income. 

In 2021, more than 138 billion music 
tracks were streamed in the U.K., yet less 
than 1% of all artists achieve more than one 
million streams per month, according to the 
CMA’s research. That level of streams would 
earn an artist around £12,000 ($14,500) per 
year after record company and streaming 
service deductions, says the regulator. The 
CMA found that over 60% of streams were 
of music recorded by only the top 0.4% of 
artists. 

“We heard from many artists and song-
writers across the U.K. about how they 
struggle to make a decent living from these 
[streaming] services,” says Sarah Cardell, 
interim chief executive of the CMA. Despite 
empathizing with creators’ “understandable 
concerns,” Cardell says the watchdog’s find-
ings show that low returns for the majority 
of artists “are not the result of ineffective 
competition” between the three major re-
cord labels — Universal Music Group, Sony 
Music Entertainment and Warner Music 
Group – which make up 75% of the U.K.’s 
recorded music market (independents ac-

count for the remaining 25%). 
As a result, further intervention by the 

CMA “would not release more money 
into the system that would help artists or 
songwriters,” says Cardell. Therefore, the 
watchdog will not carry out a ‘phase 2’ full 
market investigation of the U.K. streaming 
business over competition concerns, which 
could have lasted up two years. Instead, 
it will share its findings with government 
policy makers for them to consider whether 
“additional action is needed to help cre-
ators,” says Cardell.

The regulator also warned that it may 
be forced to intervene in the future if the 
streaming business changes in a way that 
harms consumers’ interests. Determin-
ing factors identified by the CMA include 
mergers or acquisitions that could lead to a 
“substantial lessening of competition,” mu-
sic companies prohibiting innovations that 
would benefit music fans and significantly 
higher streaming subscription prices.

The conclusions released Tuesday were 
a follow-up to an interim report released 
in July, in which the CMA said that stream-
ing was working well for consumers. The 
regulator examined the integral role that 
services like Spotify and YouTube play in 
the booming music economy — and how 
those spoils are shared with creators. Just 
under 50 parties submitted written evi-
dence to CMA officials as part of the study, 
including all three major labels, Google and 
independent music companies Believe, Beg-
gars Group and Merlin. 

Responding to artist concerns around 
how little they earn from music streaming, 
the CMA says its analysis of the market 
found that “neither record labels nor 
streaming services are likely to be mak-
ing significant excess profits that could be 
shared with creators.” 

According to its most recent earnings 
report, Universal Music Group’s revenue 
grew 13.3% to 2.66 billion euros ($2.75 
billion) at constant currency in the third 
quarter of 2022. The world’s largest record 
label reported growth across all segments, 
including a 10.1% rise in recorded music 
revenue. UMG’s total revenues for 2021 
were 8.5 billion euros ($10.1 billion) with net 
income of 1.271 billion euros ($1.51 billion) 

on an adjusted basis. 
Sony Music reported on Nov. 1 that its 

quarterly revenues had risen 5.9% year-on-
year to $2.58 billion (¥359.3 billion), with 
recorded music revenue up 14.2% to $1.62 
billion (¥224 billion) in the same period, 
driven by growth of its subscription stream-
ing income. Last week, Warner Music Group 
announced its quarterly revenues rose 16% 
at constant currency (9% as reported) to 
$1.5 billion in the fiscal fourth quarter ended 
Sept. 30. 

Despite the concentrated nature of the 
market, outcomes for artists as a whole 
seem to be improving, the CMA says. Be-
tween 2012 and 2021, the average gross roy-
alty rate increased from 19.7% to 23.3% and 
artists now have far greater choice over the 
type of deal available to them, ranging from 
traditional label deals to DIY distribution or 
artist and label service type deals. The CMA 
report also notes that the proportion of re-
cord contracts where labels own copyright 
of recordings in perpetuity fell from 66% to 
26.4% in that same nine-year period.

Reaction among U.K. music trade groups 
to the CMA’s final report was mixed. A 
spokesperson for labels trade body BPI 
welcomed the regulator’s decision not to 
proceed with a full market investigation 
and said the study reinforces its view “that 
the most effective way to enable even more 
artists to have a sustainable career in music 
is for labels to keep investing in talent and 
grow the market.”

Graham Davies, chief executive of 
songwriters and composers group The Ivors 
Academy, took an opposing view, saying that 
the current music streaming business “is 
concentrating earnings to an unsustainable 
extent” and “rewards few music creators.” 
He said government intervention is needed 
“to fix streaming.”

A statement from Association of Indepen-
dent Music CEO Paul Pacifico echoed some 
of Davies’ concerns, with the executive 
writing that while consumers have benefit-
ted from greater access to music at a lower 
price, “we must take care to ensure music is 
not undervalued and that we balance that 
with the opportunity for more creators to 
benefit from a sustainable digital ecosys-
tem.” He added that the independent sector 
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should not be harmed by “any measures the 
government may consider” in response to 
the report.

In a joint statement, Music Manag-
ers Forum chief executive Annabella 
Coldrick and Featured Artists Coalition 
CEO David Martin said they “welcome the 
overriding conclusion that Government and 
policymakers should be driving forward 
reform” in the areas of fair remuneration, 
increased transparency and progress on 
song data to ensure quick and accurate pay-
ment to rightsholders.

UK digital entertainment and retail asso-
ciation ERA also issued a statement, saying 
the report “confirms” that music streaming 
has been “overwhelmingly beneficial for 
music fans and for the overall UK music 
ecosystem,” though it adds there’s room 
for improvement in terms of the benefit to 
streamers, artists and songwriters. It added 
that the association is “committed” to ad-
dressing issues around transparency and 
metadata outlined in the report. 

Atlantic Records 
and Founder 
Ahmet Ertegun’s 
Estate Sued Over 
Alleged Sexual 
Misconduct
BY BILL DONAHUE

A 
former Atlantic Records talent 
scout is suing over allegations 
that label co-founder Ahmet 
Ertegun sexually assaulted her 

repeatedly from the 1980s to the 2000s – 
and that his conduct was enabled by a “boys 
will be boys” culture at the company.

In a lawsuit filed Monday in Manhattan 
court, Jan Roeg said Ertegun (who died in 
2006) assaulted her on their first meeting in 
1983 and that his abuse then continued for 
“decades” after that. She says Atlantic had 
“ample opportunities” to observe his behav-

ior, but “did not act” to protect its female 
employees.

“The permissive ‘boys will be boys’ at-
titude that prevailed at companies such as 
Atlantic Records was not just about having 
harmless fun,” her lawyers wrote. “Instead, 
it gave license to powerful figures like 
[Ertegun] to physically and sexually abuse 
women with impunity, with no fear of reper-
cussions or opposition from the people who 
depended on his company for their liveli-
hood and lifestyle.”

Roeg’s lawsuit was filed under the New 
York’s Adult Survivors Act, a new law that 
created a one-year window for alleged abuse 
victims to file long-delayed lawsuits that 
would normally be barred by the statute of 
limitations. The statute just went into effect 
last week, and more high-profile cases in the 
music industry are expected over the next 
year.

The complaint contained extensive de-
tails of alleged misconduct by Ertegun, who 
co-founded Atlantic in 1947 and went on to 
become one of the industry’s most powerful 
executives. After the first incident, the com-
plaint says he “violently sexually assaulted 
Ms. Roeg at his Upper East Side home.” On 
at least two occasions, she says she found 
him “openly masturbating in his office.”

But she says he made very clear that she 
could not push back: “Women who wanted 
to do business with Atlantic had to play 
along with Mr. Ertegun’s sexual desires, and 
could not rock the boat with a complaint or 
lawsuit.”

In addition to naming Ertegun’s estate as 
a defendant, the case also directly names At-
lantic Records, which is a unit of the Warner 
Music Group. Her lawyers say the company 
failed to take action to rein him in – and that 
the company even took actions to cover up 
his misconduct.

“Atlantic’s top executives and other man-
agement had ample opportunities to observe 
Mr. Ertegun’s drunken, abusive conduct and 
hateful attitude towards women, including 
in Company meetings in which he would 
openly brag about and recount in detail 
sexually exploitative escapades he engaged 
in backstage at concerts and the like,” her 
lawyers wrote. “Atlantic also is known to 
have regularly paid money to women accus-

ing Mr. Ertegun of sexual misconduct, both 
before and after his abuse of Ms. Roeg had 
begun.”

In a statement to Billboard, a representa-
tive for Warner Music Group said the com-
pany takes such allegations “very seriously” 
and stressed that the allegations dated years 
into the past. As is often the case in such 
long-delayed lawsuits, Atlantic’s corpo-
rate structure, polices and executives have 
changed dramatically in the years since the 
alleged misconduct took place.

“These allegations date back nearly 40 
years, to before WMG was a standalone 
company. We are speaking with people who 
were there at the time, taking into consider-
ation that many key individuals are deceased 
or into their 80s and 90s,” WMG wrote in 
the statement. “To ensure a safe, equitable, 
and inclusive working environment, we 
have a comprehensive Code of Conduct, and 
mandatory workplace training, to which all 
of our employees must adhere. We regularly 
evaluate how we can evolve our policies to 
ensure our work environment is free from 
discrimination and harassment.”

A representative for Ertegun’s estate 
could not be located for comment. But in 
a statement released to Rolling Stone, an 
attorney for the late executive’s widow said 
the case was “meritless and will be be vigor-
ously defended on her behalf.” 

Federal Trade 
Commission 
Comes Under 
Scrutiny Following 
Taylor Swift 
Ticketing Disaster
BY CHRIS EGGERTSEN

J
ust a week after Ticketmaster’s disas-
trous presale for Taylor Swift‘s The 
Eras Tour, Sens. Richard Blumen-
thal (D-CT) and Marsha Black-

burn (R-TN) are asking the chair of the 
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Federal Trade Commission (FTC) how the 
agency plans to combat bots in the online 
ticketing marketplace.

In a letter sent Monday (Nov. 28), Sens. 
Blumenthal and Blackburn — chair and 
ranking member of the Senate’s Subcom-
mittee on Consumer Protection, Product 
Safety and Data Security, respectively — are 
requesting information from FTC chair Lina 
Khan about what steps the FTC is taking to 
enforce the 2016 law known as the Better 
Online Ticket Sales (BOTS) Act, which was 
designed to crack down on the kind of illegal 
bots that have plagued online ticket sales for 
recent tours by Swift and other major stars. 
Both Blackburn and Blumenthal were early 
sponsors and champions of the bill.

That law, which “prohibits the circum-
vention of a security measure, access control 
system, or other technological control mea-
sure used online by a ticket issuer” and the 
sale of tickets knowingly obtained through 
those means, grants the FTC and state 
attorneys general the authority to enforce 
violations, according to the letter. But since 
the BOTS Act became law, Blumenthal and 
Blackburn claim the FTC has taken only a 
single enforcement action despite numerous 
incidents involving the use of bots in online 
ticket sales.

“Given the numerous high-profile inci-
dents in the online ticket marketplace, it 
would be helpful to understand how the 
FTC intends to act to address such conduct 
going forward,” the letter reads.

Monday’s letter follows Ticketmaster’s 
earlier claim that the Swift debacle was 
caused in part by tens of millions of unin-
vited users and billions of bots crashing the 
Eras presale, forcing the company to shut 
down the tour’s final onsale after more than 
90% of ticketing inventory was snapped up.

In the wake of the fiasco, politicians 
including Sen. Amy Klobuchar — chair 
of the Senate Judiciary Subcommittee on 
Competition Policy, Antitrust, and Con-
sumer Rights — and Rep. Alexandria 
Ocasio-Cortez suggested Ticketmaster and 
its owner Live Nation represent a monopoly 
and cried out for accountability, with the 
latter directly calling for the companies, 
which merged in 2010, to be broken up. Last 
week, Klobuchar and her counterpart on 

the Senate Judiciary Subcommittee, Sen. 
Mike Lee (R-UT), jointly announced they 
would be holding a hearing to examine 
the effects of consolidation on the ticketing 
industry. Live Nation and Ticketmaster are 
also reportedly under investigation by 
the Justice Department over whether the 
companies represent an illegal monopoly, 
though that probe is said to have predated 
the Swift incident.

In addition to the Swift debacle, in the 
letter Blumenthal and Blackburn point to 
various other recent online ticketing mis-
haps involving bots, including tours for Bob 
Dylan, Blake Shelton, Bruce Springs-
teen and Adele.

“While bots may not be the only reason 
for these problems, which Congress is 
evaluating, fighting bots is an important step 
in reducing consumer costs in the online 
ticketing industry,” the senators contin-
ued. They point out that the infiltration of 
bots, among other factors, creates an unfair 
environment that prevents regular fans from 
purchasing tickets, forcing them to resort 
to secondary sites where tickets are often 
marked up dramatically. “Some reports 
have found secondary ticket sales ranging 
from $1,000 (Bruce Springsteen) to $40,000 
(Adele),” the lawmakers added.

Though Swift may benefit from Black-
burn’s interest in addressing the ticketing 
bots issue, the two have not exactly gotten 
along in the past. The pop star made a rare-
at-the-time political statement in 2018, 
denouncing Blackburn for her conservative 
voting record and urging voters to choose 
her opponent in the Senate race that year. 
She later called the lawmaker “Trump in 
a wig.” Last year, Blackburn addressed the 
tiff in an interview, arguing Swift would 
be the “first victim” in a “socialistic gov-
ernment.” (Blackburn’s office declined to 
comment further on the bad blood between 
the women.)

In addition to asking whether the FTC 
has any “pending enforcement matters 
before it” with respect to the BOTS Act, 
Blumenthal and Blackburn are asking why 
only a single enforcement action has been 
taken to date; whether there are “obstacles 
preventing” the FTC from enforcing the 
law; and whether there are “other solutions 

that Congress needs to consider” to prevent 
bots from operating in the future.

You can read the full letter below.
Dear Chair Khan:
We write to ask for information about the 

steps the Federal Trade Commission (FTC) 
is taking to combat the use and operation of 
bots in the online ticket marketplace. As you 
know, the Better Online Ticket Sales, or BOTS 
Act, became law in 2016. This law prohibits 
the circumvention of a security measure, 
access control system, or other technological 
control measure used online by a ticket issuer. 
It also prohibits the selling or offering of an 
event ticket obtained through a circumven-
tion violation if the seller participated in, had 
the ability to control, or should have known 
about the violation. The BOTS Act gives the 
FTC and state attorneys general the authority 
to enforce violations as unfair and deceptive 
practices.

Recently, several high profile incidents 
arose where consumers encountered seri-
ous difficulties purchasing tickets through 
online ticket vendors, including Ticketmaster 
and AXS. While bots may not be the only 
reason for these problems, which Congress 
is evaluating, fighting bots is an important 
step in reducing consumer costs in the online 
ticketing industry. For example, consumers 
reported trying to purchase tickets to see Bob 
Dylan at the Ryman Auditorium in Nashville, 
only to be told the tickets in their shopping 
cart no longer existed. Similarly, 22,000 fans 
preregistered to buy tickets for Blake Shelton, 
but only a few hundred actually got tickets. 
Finally, Ticketmaster/LiveNation pointed to 
online bots as a reason why fans could not get 
Taylor Swift concert tickets, leading the ticket 
seller to shut down sales to the general public.

While some consumers opt to purchase 
tickets on the secondary market, most fans 
cannot afford to pay thousands of dollars for a 
single concert ticket. Some reports have found 
secondary ticket sales ranging from $1,000 
(Bruce Springsteen) to $40,000 (Adele).3 Pre-
venting this type of consumer harm is exactly 
why Congress chose to enact the BOTS Act six 
years ago and why we both chose to sponsor 
that bill.

We understand that, in January 2021, the 
FTC took its first enforcement actions under 
the BOTS Act. However, given the numerous 
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high-profile incidents in the online ticket mar-
ketplace, it would be helpful to understand 
how the FTC intends to act to address such 
conduct going forward. We request answers 
to the following, which may be provided in a 
confidential briefing if needed:

Does the FTC have any pending enforce-
ment matters before it with respect to the 
BOTS Act?

Why has the FTC only undertaken a single 
enforcement action to date using its BOTS 
Act authority?

Are there obstacles preventing the FTC 
from exercising its authority under the BOTS 
Act that Congress should be aware of ?

Are there other solutions that Congress 
needs to consider in conjunction with the 
BOTS Act?

We appreciate your timely attention to this 
issue.

Sincerely,
Marsha Blackburn 

Ranking Member 
Subcommittee on Consumer Protection, Prod-
uct Safety, and Data Security

Richard Blumenthal 
Chair 
Subcommittee on Consumer Protection, Prod-
uct Safety, and Data Security 

Apple Music 
Replay: Users Can 
Now View Their 
2022 Listening 
Stats, Year-End 
Charts
BY DAN RYS

A
pple Music has released its 
revamped listening roundup, 
called Replay, which allows 
users to access a highlight reel of 

insights into their listening habits for 2022. 
This includes their total listening time, 
as well as their top songs, artists, albums, 
genres, playlists (both editorial and person-

al) and radio stations.
Released Tuesday (Nov. 29), Replay is 

rolling out with an updated color design 
and shareable assets for the top five of each 
user’s categories and will include a playlist 
of each user’s 100 most-played songs of the 
year. The most dedicated fans will also be 
clued in if they’re among the top 100 listen-
ers for an individual artist or genre. Despite 
the fact that it rolls out before December 
hits, each user’s Replay will continue updat-
ing throughout the end of the year.

Apple has also released four year-end 
charts: Top 100 Global Songs, Top 100 
Shazams, Top 100 Most-Read Lyr-
ics and Top 100 Fitness Songs. The top 
songs for those respective playlists on the 
platform are The Kid LAROI and Jus-
tin Bieber’s “Stay”; Elton John & Dua 
Lipa’s “Cold Heart (PNAU Remix)”; “We 
Don’t Talk About Bruno” from the Encan-
to soundtrack; and Joel Corry’s “Head & 
Heart” feat. MNEK.

Among the Top 100 Songs, hip-hop still 
leads the way with 32 entries, though that’s 
down considerably from the 45 it had on 
that chart last year; with Apple surpassing 
100 million tracks on its platform earlier 
this year, there is a more even distribu-
tion among genres than in years past. Pop 
came in second with 23 songs on the list, 
followed by R&B/Soul with 11, Latin with 
eight and J-Pop with six. Meanwhile, the 
top 10 Shazams list includes a number of 
African artists for the first time, includ-
ing Rema (“Calm Down”) and Ckay (“Love 
Nwantiti”) in the top 10, while the lyrics 
chart includes four J-Pop songs. Perhaps 
predictably, the fitness songs chart was 
dominated by dance releases and remixes.

Earlier this month, Apple announced 
that Bad Bunny was its artist of the year, 
with his Un Verano Sin Ti the most-streamed 
album on its platform in 2022 and the 
most-streamed Latin album of all time. His 
ascension to that spot highlights the grow-
ing trend of non-English-language songs 
succeeding on the platform: overall, 21 non-
English songs landed on the year-end Global 
Top 100, up from just nine last year. 

Taylor Swift’s 
‘Anti-Hero,’ Sam 
Smith & Kim 
Petras’ ‘Unholy’ 
Rule Billboard 
Global Charts
BY GARY TRUST 

T
aylor Swift‘s “Anti-Hero” notches 
for a fourth week at No. 1 on 
the Billboard Global 200 chart 
and Sam Smith and Kim Petras‘ 

“Unholy” holds for a seventh week atop 
the Billboard Global Excl. U.S. chart.

Plus, Mariah Carey‘s “All I Want for 
Christmas Is You” sleigh rides from No. 27 
to No. 5 on the Global 200; Jung Kook‘s 
“Dreamers (Music From the FIFA World 
Cup Qatar 2022)” launches at No. 4 on the 
Global Excl. U.S. chart and No. 9 on the 
Global 200 – as he becomes the first mem-
ber of BTS to have scored two solo top 10s 
on each tally; and Meghan Trainor‘s “Made 
You Look” lifts 16-10 on Global Excl. U.S.

The two global charts, which began 
in September 2020, rank songs based on 
streaming and sales activity culled from 
more than 200 territories around the world, 
as compiled by Luminate. The Billboard 
Global 200 is inclusive of worldwide data 
and the Billboard Global Excl. U.S. chart 
comprises data from territories excluding 
the U.S.

Chart ranks are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

‘Anti-Hero’ Again Atop Global 200, 
Carey’s ‘Christmas’ Climbs

Taylor Swift’s “Anti-Hero” holds for a 
fourth week at No. 1 on the Billboard Global 
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200, with 64.3 million streams (down 10%) 
and 17,000 downloads sold (down 13%) 
worldwide in the Nov. 18-24 tracking week.

Sam Smith and Kim Petras’ “Unholy” 
keeps at No. 2 on the Global 200, following 
four weeks at No. 1 beginning in October; 
Drake and 21 Savage’s “Rich Flex” repeats 
at No. 3, two weeks after it debuted at No. 
1; and David Guetta and Bebe Rexha’s “I’m 
Good (Blue)” is steady at No. 4, after reach-
ing No. 2.

Mariah Carey’s “All I Want for Christmas 
Is You” dashes 27-5 on the Global 200, with 
43.9 million streams (up 56%) and 5,000 
sold (up 52%) globally. The 1994 modern 
holiday classic topped the chart for four 
weeks each in the 2020 and 2021 holiday 
seasons.

Also in the Global 200’s top 10, Jung 
Kook’s “Dreamers (Music From the FIFA 
World Cup Qatar 2022)” debuts at No. 
9, with 42.7 million streams and 48,000 
downloads sold worldwide from its Nov. 20 
release through Nov. 24. Jung Kook helped 
build the song’s profile with a perfor-
mance of it during the soccer tournament’s 
opening ceremony Nov. 20, while the song’s 
official video premiered Nov. 22.

Jung Kook becomes the first member of 
BTS to have earned two solo Global 200 top 
10s, as “Dreamers” follows his featured turn 
on Charlie Puth’s “Left and Right,” which 
hit No. 5 in July. Here’s a recap of BTS mem-
bers’ top 10s as soloists – SUGA, Jung Kook 
and Jin – on the Global 200 (where BTS has 
logged 10 top 10s), with all four achieved 
since May:

“That That,” PSY feat. SUGA, No. 5, May 
2022 
“Left and Right,” Charlie Puth feat. Jung 
Kook, No. 5, July 2022 
“The Astronaut,” Jin, No. 10 (to-date), No-
vember 2022 
“Dreamers (Music From the FIFA World 
Cup Qatar 2022),” Jung Kook, No. 9 (to-
date), November 2022

Smith & Petras Continue at No. 1 
on Global Excl. U.S., Jung Kook Top 5, 
Trainor Top 10

Sam Smith and Kim Petras’ “Unholy” 
adds a seventh nonconsecutive week at No. 1 
on the Billboard Global Excl. U.S. chart, with 
52.6 million streams (down 5%) and 5,000 

downloads sold (down 16%) in territories 
outside the U.S. Nov. 18-24.

Taylor Swift’s “Anti-Hero” holds at No. 2 
on Global Excl. U.S., after two weeks at No. 
1, and David Guetta and Bebe Rexha’s “I’m 
Good (Blue)” is stationary at No. 3, after hit-
ting No. 2.

Jung Kook’s “Dreamers (Music From the 
FIFA World Cup Qatar 2022)” soars onto 
the Global Excl. U.S. chart at No. 4, with 
40.2 million streams and 35,000 downloads 
sold outside the U.S.

As on the Global 200, Jung Kook becomes 
the first member of BTS to have earned two 
solo Global Excl. U.S. top 10s, as “Dreamers” 
follows his featured role on Charlie Puth’s 
“Left and Right” (No. 2, July). Here’s a recap 
of BTS members’ top 10s as soloists on the 
Global Excl. U.S. chart (where BTS has col-
lected 10 top 10s):

“That That,” PSY feat. SUGA, No. 2, May 
2022 
“Left and Right,” Charlie Puth feat. Jung 
Kook, No. 2, July 2022 
“The Astronaut,” Jin, No. 6, November 2022 
“Dreamers (Music From the FIFA World 
Cup Qatar 2022),” Jung Kook, No. 4 (to-
date), November 2022

Rounding out the Global Excl. U.S. top 
five, Rema and Selena Gomez’s “Calm 
Down” dips to No. 5 from its No. 4 high.

Plus, Meghan Trainor’s “Made You Look” 
leaps 16-10 on Global Excl. U.S., with 30.2 
million streams (up 18%) and 5,000 sold (up 
9%) outside the U.S. The song’s profile has 
swelled thanks to its prominence on TikTok 
(with the platform not presently reporting 
directly to Billboard‘s charts). The single 
is from Trainor’s fifth LP, Takin’ It Back, 
released in October, and marks her first top 
10 since the chart began. On the Global 200, 
the song surges 10-6.

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated Dec. 3, 2022) 
will update on Billboard.com tomorrow 
(Nov. 29). For both charts, the top 100 titles 
are available to all readers on Billboard.com, 
while the complete 200-title rankings are 
visible on Billboard Pro, Billboard‘s sub-
scription-based service. For all chart news, 
you can follow @billboard and @billboard-
charts on both Twitter and Instagram.

Luminate, the independent data provider 

to the Billboard charts, completes a thorough 
review of all data submissions used in com-
piling the weekly chart rankings. Luminate 
reviews and authenticates data. In partner-
ship with Billboard, data deemed suspicious 
or unverifiable is removed, using established 
criteria, before final chart calculations are 
made and published. 

Warner Music 
Hires Exec 
Involved In 
Breaking 
Måneskin To Helm 
Italian Label
BY ALFREDO MARZIANO

M
ILAN — Warner Music Group 
has hired Pico Cibelli, a Sony 
Music Italy executive involved 
in the global breakthrough 

of rock band Måneskin, to helm its Italian 
label.

Cibelli, who will be based in Milan, will 
take over as president of Warner Music 
Italy, which Marco Alboni led for nine 
years. Cibelli will start in the role “in the 
near future” and report to Simon Robson, 
president of international, recorded music 
for Warner Music Group, the label said in a 
press release.

Cibelli spent more than a decade at Sony 
Music Italy, where he worked in A&R and 
helped develop the company’s frontline 
domestic artists. According to Italian media 
reports, Cibelli’s early involvement with 
breaking Måneskin could have played a ma-
jor role in Warner’s decision. While at Sony, 
he was instrumental in hiring A&R Fabrizio 
Ferraguzzo, who has acted as Måneskin’s 
manager since June 2021. 

Before joining Sony in 2011, Cibelli spent 
10 years at Universal Music Group, first as 
television marketing manager and dance 
music A&R, then as A&R manager. Ci-
belli previously worked in an independent, 
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family-run record store; as a DJ/producer; 
and later as an executive at local indepen-
dent distributors Dig It International and 
Self Distribuzione.

The announcement of Cibelli’s appoint-
ment comes in a week when Warner artists 
hold two spots on Italy’s Top 10 album 
charts: Trenches Baby by Milan-based trap-
per Rondodasosa, whom Alboni signed, 
and The Beatles Songbook from veteran 
singer Mina. 

“The success of artists such as Måneskin,” 
Cibelli said in a Warner Music press release, 
“has shown that Italian artists can take the 
world by storm, something we’ll see more of 
in the years ahead.”

Robson, in a statement, said that Cibelli 
“has a proven track record of developing 
artists and maximizing their potential.” 

As a source of domestic talent, Italy is one 
of the strongest markets in the world. In 
2021, Italian acts accounted for 76 % of the 
annual Album Top 100 compiled by FIMI, 
the local federation for the recorded music 
industry with which major companies and 
some local independent labels are affiliated. 
The Italian music market regained the No. 
10 spot in the world in 2021, according to 
FIMI, showing an 18.33% increase from 
2020 and a turnover of 153 million euros 
($170.8 million) in the first half of 2022, with 
digital sales accounting for 83% (revenues 
from subscription streaming rose by 13.7%). 

Alboni has not indicated where he is 
heading next, saying only on his LinkedIn 
page that he will soon start a new job as a 
music industry executive. He has worked 
as an artist manager and had prior stints 
with EMI Music Italy, PolyGram and Virgin 
Music Italy before being appointed Warner 
Italy’s chairman and CEO in 2013 when 
WMG acquired EMI Music Italy. 

Kendrick 
Lamar, Rosalia, 
Calvin Harris, 
Blur, Halsey to 
Headline 2023 
Primavera Sound 
Festival
BY GIL KAUFMAN 

T
he star-studded lineup for the 
2023 Primavera Sound Festi-
val was unveiled on Monday 
(Nov. 29), topped by Ken-

drick Lamar, Rosalía, Depeche 
Mode, Blur and Halsey. The event that will 
take place in both Barcelona (June 1-3) at 
Ciudad del Rock in Arganda Del Rey and 
Madrid (June 8-10) at the Parc Del Forum 
and also feature sets from Ghost, Darkside, 
Le Tigre, Turnstile, Sparks, Pusha T, Baby 
Keem, Skrillex, Bad Religion, The Mars 
Volta, Bad Gyal, Maneskin, St. Vince, the 
War on Drugs and many more.

In addition, the Pet Shop Boys will play 
Wednesday’s (May 31) free show with Jake 
Bugg, Confidence man and La Paloma. 
Other acts slated to take the stage include: 
Japanese Breakfast, PinkPanthress, Chris-
tine and the Queens, Arlo Parks, The Voidz, 
Alex G, Built to Spill, The Moldy Peaches, 
Bleachers, Julia Jacklin, Caroline Polachek, 
Maggie Rogers, My Morning Jacket, Tokis-
cha, Death Grips and more.

One-day and multi-day tickets will go on 
sale on Thursday (Dec. 1) at 12 p.m CET; 
more information on tickets here. Festival 
organizers announced earlier this year that 
2023’s event would take place in Barcelona 
and Madrid for the first time, saying that the 
cities will “mirror” each other on consecu-
tive summer weekends.

“Look for yourself in the Primavera Sound 
2023 line-up… and find yourself,” organizers 
said in a statement in describing the mirror-
image lineups. “Because we assure you that 

you are there. After twenty editions, the fes-
tival is the mirror in which the community 
that will come from near and far to Barcelo-
na and for the first time to Madrid next June 
looks at itself and recognizes itself, but after 
everything it has experienced, this reflection 
goes in two directions, marking the richest 
musical itinerary we can think of: Primavera 
Sound also looks for and finds itself in its 
own audience.” 

Mariah Carey’s 
‘All I Want for 
Christmas Is You’ 
Tops Holiday 100, 
As Chart Returns 
for 2022 Holiday 
Season
BY GARY TRUST 

T
he Holiday 100 jingles back 
to Billboard’s charts menu, ranking 
the top seasonal songs of all eras 
via the same formula used for 

the Billboard Hot 100, blending streaming, 
airplay and sales data.

Mariah Carey‘s “All I Want for Christ-
mas Is You” – which surges from No. 25 
to No. 5 on the Hot 100 – rules the Holiday 
100 for a 52nd week of the chart’s 57 total 
weeks since the list launched in 2011; it has 
topped the seasonal survey for 37 consecu-
tive weeks, dating to the start of the 2015-16 
holiday season.

The only other Holiday 100 No. 1s to date: 
Justin Bieber’s “Mistletoe,” for a week in the 
2011-12 holiday season; Pentatonix’s “Little 
Drummer Boy” (one, 2013-14) and “Mary, 
Did You Know?” (two, 2014-15); and Ariana 
Grande’s “Santa Tell Me” (one, 2014-15).

Carey’s 1994 carol crowns all three 
Holiday 100 component charts (with all 
surveys dated Dec. 3): Holiday Stream-
ing Songs (21.5 million streams, up 54%, in 
the Nov. 18-24 tracking week, according to 
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Luminate); Holiday Airplay (20.6 million 
airplay audience impressions, up 80%); 
and Holiday Digital Song Sales (3,000 sold, 
up 57%).

The song also boasts top honors on Bill-
board’s Greatest of All Time Holiday 100 
Songs chart.

“When I wrote [it], I had absolutely no 
idea the impact the song would eventu-
ally have worldwide,” Carey marveled of 
“Christmas” last year. “I’m so full of grati-
tude that so many people enjoy it with me 
every year.”

Rounding out the Holiday 100’s top 
five is a quartet of classics released in the 
1950s-60s: Brenda Lee’s “Rockin’ Around 
the Christmas Tree” (No. 2), Bobby Helms’ 
“Jingle Bell Rock” (No. 3), Burl Ives’ “A 
Holly Jolly Christmas” (No. 4) and Andy 
Williams’ “It’s the Most Wonderful Time of 
the Year” (No. 5).

Meanwhile, one song newly released this 
holiday season debuts on the Holiday 100: 
Kane Brown’s “Blue Christmas” (No. 58, led 
by 3.5 million streams, up 79%), after it ar-
rived Nov. 10 as an Amazon Music exclusive. 
The song joins Elvis Presley’s iconic 1957 
original version, at No. 22 on the Holiday 
100.

The entire latest Holiday 100, along with 
all seasonal and other charts, will update 
on Billboard.com tomorrow (Nov. 29). 

Brandi Carlile, 
Yeah Yeah Yeahs 
Lined Up as 
‘Saturday Night 
Live’ Musical 
Guests
BY RANIA ANIFTOS 

T
is the season for Saturday Night 
Live‘s December shows, and the 
iconic comedy series announced 
its official lineup of hosts and 

performers for the next three episodes on 

Tuesday (Nov. 29).
As previously announced, the December 

schedule will kick off with SZA as musical 
guest and Keke Palmer as host on Dec. 3. 
“Can’t believe this is happening lmao . I plan 
on acting a f—ing fool . See you soon New 
York,” SZA shared on her Instagram ac-
count on Nov. 13 following the announce-
ment.

The week after, on Dec. 10, Only Mur-
ders in the Building co-stars Steve Martin 
and Martin Short will co-host, as Brandi 
Carlile takes the stage as musical guest. The 
performance will mark her second time on 
the SNL stage, but this time, she’s fresh off 
seven Grammy nominations for her latest 
album, In These Silent Days.

“The greatest @nbcsnl of the year! I 
would fly to New York City just to witness 
this from the audience. But instead, I get to 
sing my songs on my favorite show,” Carlile 
tweeted about her upcoming appearance 
alongside the two comedy legends.

To wrap up 2022, Elvis star Austin 
Butler will make his Saturday Night 
Live debut as host on Dec. 17, with Yeah 
Yeah Yeahs joining him as the performing 
act. The band is nominated for two Gram-
mys following the release of their new 
album Cool It Down.

Saturday Night Live airs every Saturday 
live on NBC at 11:30 p.m. ET/8:30 p.m. PT. 
For those without cable, the broadcast will 
also stream on Peacock, which you can sign 
up for at the link here. Having a Peacock 
account also gives fans access to previ-
ous SNL episodes as well. 

Taylor Swift 
Continues Record 
Streak on Artist 
100 Chart, 
Michael Jackson 
Hits Top 10
BY XANDER ZELLNER 

T
aylor Swift tallies a record-ex-
tending 55th week at No. 1 on the 
Billboard Artist 100 chart (dated 
Dec. 3), continuing her run as the 

top musical act in the U.S.
Swift leads thanks to the continued suc-

cess of her album Midnights, which logs 
a fourth week at No. 1 on the Billboard 
200 chart with 177,000 equivalent album 
units earned Nov. 18-24, according to 
Luminate. The set soared in atop the Nov. 
5 chart with 1.578 million units, the largest 
one-week total since the opening frame of 
Adele’s 25 in December 2015 (3.482 million).

Swift scores nine albums on the latest 
Billboard 200, the most among all acts. Af-
ter Midnights, she appears with Folklore (No. 
20), Red (Taylor’s Version) (No. 21), Lov-
er (No. 29), 1989 (No. 41), Evermore (No. 
42), reputation (No. 67), Fearless (Taylor’s 
Version) (No. 69) and Speak Now (No. 136).

Swift also charts all 13 songs from the 
standard edition of Midnights‘ on the Bill-
board Hot 100, led by “Anti-Hero,” which 
records a fifth week at No. 1. (The seven 
additional tracks from the album’s “3am 
Edition” all previously reached the list.)

Here’s a recap of Swift’s entries on the 
latest, Dec. 3-dated Hot 100:

Rank, Title: 
No. 1, “Anti-Hero” 
No. 26, “Lavender Haze” 
No. 50, “Bejeweled” 
No. 52, “Midnight Rain” 
No. 58, “Maroon” 
No. 65, “Karma” 
No. 67, “You’re On Your Own, Kid” 
No. 69, “Snow on the Beach,” feat. Lana Del 
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Rey 
No. 73, “Vigilante Shit” 
No. 78, “Question…?” 
No. 84, “Mastermind” 
No. 89, “Labyrinth” 
No. 92, “Sweet Nothing”

Swift has now spent five weeks at No. 1 
on the Artist 100 in 2022, the third-most 
after Bad Bunny (eight) and The Week-
nd (six).

Rounding out the top five of the Artist 
100, Drake holds at No. 2, Morgan Wal-
len rises 4-3, 21 Savage dips 3-4 and Harry 
Styles holds at No. 5.

Plus, Michael Jackson re-enters the 
Artist 100 at No. 10, reaching the top 10 
for the first time (since the chart started 
in 2014), thanks to a new 40th anniversary 
reissue of his classic LP Thriller. The album 
vaults 115-7 on the Billboard 200 (37,000 
units, up 283%), returning to the top 10 for 
the first time since its initial chart run. The 
set tallied 37 weeks at No. 1 in 1983-84, the 
longest reign for an album by a single artist 
and second overall only to the West Side 
Story soundtrack (54 weeks in 1962-63).

The Artist 100 measures artist activity 
across key metrics of music consumption, 
blending album and track sales, radio airplay 
and streaming to provide a weekly multi-
dimensional ranking of artist popularity. 

Dolly Parton 
Shines With 
‘Diamonds & 
Rhinestones’ 
on Top Country 
Albums Chart
BY JIM ASKER

D
olly Parton achieves her 48th 
top 10 on Billboard‘s Top Coun-
try Albums chart (dated Dec. 3) 
as Diamonds & Rhinestones: The 

Greatest Hits Collection enters at No. 4. In 
the tracking week ending Nov. 24, the set — 

released Nov. 18 — earned 19,000 equivalent 
album units, with 15,000 in album sales, 
according to Luminate.

The 23-track album includes songs 
released between 1971 and 2019, including 
10 No. 1s on the Hot Country Songs chart 
in 1974-89, from “Jolene” to “Why’d You 
Come in Here Lookin’ Like That.” Among 
those leaders are her two No. 1s on the all-
genre Billboard Hot 100: “9 to 5” (1981) and 
“Islands in the Stream,” with Kenny Rogers 
(1983).

The newest cut is “Faith,” Parton’s col-
laboration with Swedish DJ/production duo 
Galantis and featuring Dutch vocalist Mr. 
Probz. The track debuted atop Dance/Elec-
tronic Digital Song Sales in November 2019, 
giving Parton her first No. 1 in the genre, 
and topped Dance/Mix Show Airplay that 
December.

Parton extends her record for the most 
Top Country Albums top 10s among women, 
pushing six ahead of Loretta Lynn’s 42. 
Parton also remains the only woman with 
top 10s in every decade since the list began 
in January 1964. Her top 10 totals by decade: 
1960s – four; ’70s – 18; ’80s – 11; ’90s – five; 
2000s – three; ’10s – four; and ’20s – three.

Parton has netted eight Top Country 
Albums No. 1s, most recently A Holly Dolly 
Christmas, which bowed on top in October 
2020. In between that set and her lat-
est, Run, Rose, Run debuted at its No. 4 best 
this March.

Parton boasts the second-most Top 
Country Albums top 10s among all artists, 
after Willie Nelson (the only other act with 
top 10s in seven decades), with 53. She first 
reached the tier with her second entry, Just 
Between You and Me, with Porter Wagoner 
(No. 8 peak, 1968).

More ‘Proof’ of a Hit
Morgan Wallen’s “You Proof” rebounds 

from No. 2 for a sixth week atop Country 
Airplay (26.6 million audience impressions, 
down 7%). The song, Wallen’s seventh 
leader on the list (dating its first week on 
top on the Oct. 15 chart), ties for the longest 
reign of the 2020s, matching Dustin Lynch’s 
“Thinking ‘Bout You,” featuring MacKenzie 
Porter (starting last December), and Luke 
Combs’ “Forever After All” (starting in June 
2021).

Since Country Airplay started in January 
1990, only seven songs have led longer, with 
two tied with a record eight frames at No. 
1 each: Alan Jackson and Jimmy Buffett’s 
“It’s Five O’Clock Somewhere” (2003) and 
Lonestar’s “Amazed” (1999).

Meanwhile, “Proof” is the first song to re-
turn to the Country Airplay apex since Chris 
Lane’s “Big, Big Plans” hit No. 1 on Dec. 19, 
2020, and revisited the top two weeks later.

Top 10 ‘World’ View
Jordan Davis banks his sixth Hot Coun-

try Songs top 10 as “What My World Spins 
Around” rises 12-10. The song, which he 
co-wrote, drew 7.7 million official streams 
(up 1%) and sold 2,000 downloads (up 98%) 
Nov. 18-24. On Nov. 17, he announced that 
his second LP, Bluebird Days, is due Feb. 17.

On Country Airplay, “Spins” ranks at No. 
10, up by 7% to 18.7 million impressions in 
the week ending Nov. 27.

Davis last reached the Hot Country Songs 
top 10 with “Buy Dirt,” featuring Luke 
Bryan. The collaboration led for four weeks 
in January-February, becoming his first No. 
1 (and Bryan’s 12th). It dominated Country 
Airplay for two frames, marking Davis’ third 
leader (and Bryan’s 26th).

Davis posted his first Hot Country Songs 
top 10 with his rookie entry “Singles You 
Up,” which hit No. 4 in April 2018, and 
followed with “Take It From Me” (No. 4, 
March 2019); “Slow Dance in a Parking Lot” 
(No. 6, April 2020); and “Almost Maybes” 
(No. 7, July 2021). “Singles” and “Slow 
Dance” also topped Country Airplay for a 
week each. 
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The Blues 
Foundation 
Names 2023 
‘Keeping the Blues 
Alive Award’ 
Honorees: Full List
BY PAUL GREIN 

T
he Blues Foundation’s 2023 
“Keeping the Blues Alive Award” 
honorees are notably international 
in scope. The eight individuals and 

organizations set to be honored hail from 
such far-flung blues outposts as Denmark, 
Poland and Colombia.

This year’s honorees will be recognized 
for their achievements at the Keeping the 
Blues Alive Awards brunch, taking place 
Jan. 27, 2023, at 10:30 a.m. CT in the Double-
Tree by Hilton Hotel in Memphis. 

The ceremony represents just one part 
of the Blues Foundation’s 38th annual 
International Blues Challenge. The IBC 
Week kicks off Tuesday, Jan. 24, 2023, with 
International Showcase performances on 
historic Beale Street, and concludes with 
the finals at Memphis’ Orpheum Theatre on 
Jan. 28 at noon CT.

The Blues Foundation has also pro-
grammed a variety of seminars, show-
cases, master classes, film screenings, book 
signings, exhibits, networking events and 
receptions.

To purchase an International Blues Chal-
lenge Pass and final seating upgrades, along 
with tickets to the Keeping the Blues Alive 
Awards brunch and ceremony, visit this 
link: IBC & KBA TICKETS.

For more information about the Interna-
tional Blues Challenge, including the full 
schedule of events, IBC merchandise and 
links to reserve discounted hotel rooms at 
The DoubleTree Hotel, visit Blues.org.

Recipients of the 2023 Keeping the Blues 
Alive Awards are:

The Little Village Foundation

The Little Village Foundation, formed as a 
501(c)(3) nonprofit in 2015 by Grammy-win-
ning keyboardist Jim Pugh, focuses on seek-
ing out, recording, and promoting artists 
whose music has not yet been discovered 
outside of their communities. Among the 
51 recordings released by Little Village, the 
majority are blues related. CDs nominated 
for recent Blues Music Awards include al-
bums by Tia Carroll, Memphissippi Sounds 
and Sonny Green.

John Guregian
For more than 40 years, John Guregian 

has been spinning the blues on his radio 
show, “Blues Deluxe,” hosted on WUML-
FM in Lowell, Mass. Starting in 1979, when 
Guregian was still a student, the show aired 
for four hours on Saturdays. This led to a 
stint as blues director for the station, along 
with subsequent work emceeing many blues 
festivals and club shows. “Blues Deluxe,” 
which is now on the air every Saturday from 
3 p.m. to 6 p.m. at www.wuml.org.

Marilyn Stringer
Marilyn Stringer is among the most 

prolific photographers currently document-
ing the blues. She began covering the blues 
in earnest in 2006 and has since become 
the head photographer for some of the top 
blues festivals in the U.S. Stringer has also 
published three books in her Blues in the 
21st Century series. She recently started her 
fourth book, Blues Souls, which will feature 
black-and-white photos of renowned blues 
performers.

The Sierre Blues Festival
In 1995, Swiss native Silvio Caldelari es-

tablished the Blues Bar music club in Sierre, 
Switzerland. Fourteen years later, Caldelari 
and a group of volunteers founded the Swiss 
Blues Society. After affiliating their new 
organization with The Blues Foundation, 
Caldelari’s group decided to launch the first-
ever Sierre Blues Festival. Since that inaugu-
ral event, the three-day festival has grown in 
popularity. Caldelari has continued to work 
with European blues leaders to nurture the 
European Blues Union and its partnership 
with The Blues Foundation. 

Franky Bruneel
In 1982, at age 15, Franky Bruneel started 

his blues radio show, “Back to the Roots.” 
His show ran on several local and national 

radio stations throughout Belgium, his 
native country. In 1991, Bruneel began 
organizing blues concerts and created a link 
that brought American artists to Europe 
for short tours. In 1995, Bruneel created a 
modest fanzine named after his old radio 
show. Back to the Roots is now one of the 
most important blues magazines in Europe.

Ron Wynn
Blues journalist Ron Wynn began his 

career in the 1980s as the chief music critic 
for the Memphis Commercial-Appeal. He 
currently writes for the Nashville Scene, the 
Tennessee Tribune, the Tennessee Jazz and 
Blues Society, and Jazz Times, among other 
publications and websites. Wynn’s liner 
notes for From Where I Stand—The Black 
Experience in Country Music received a 
Grammy nomination in 1998. Wynn has con-
tributed to three books, including Ain’t But 
a Few of Us: Black Music Writers Tell Their 
Story, slated for publication in December.

Blue Front Cafe
Located on Highway 49 in Bentonia, 

Miss., the Blue Front Café has been the 
home of the Bentonia School blues tradition 
since 1948, when Jimmy “Duck” Holmes’ 
family opened the café. The café is still open 
daily and presents live blues performances 
every weekend. As the headquarters of the 
Bentonia Blues Festival, which Holmes 
started in 1972, the Café has become a 
beacon for blues fans. A series of videos shot 
at the Café for The Black Keys’ Mississippi 
hill country-inspired album, Delta Kream, 
put even more focus on the Blue Front as a 
musical mecca.

Teddy’s Juke Joint
Teddy’s Juke Joint, owned by Lloyd 

“Teddy” Johnston, sits at the end of a 
dirt road off Highway 61—one of the last 
remaining juke joints on the Chitlin’ Circuit. 
Johnston was born in this shotgun shack 
in the woods north of Baton Rouge. After 
touring the country in the ’50s and ’60s as a 
DJ, he returned to Zachary, La. in the early 
’70s to expand his childhood home into a 
bar. He allowed gospel groups to practice in 
the building, and when they began to form 
blues bands of their own and needed a place 
to perform, Teddy’s Bar & Lounge became 
Teddy’s Juke Joint. 
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‘Last Christmas’ 
Becomes 
Backstreet 
Boys’ First Adult 
Contemporary 
No. 1 Since ‘I Want 
It That Way’
BY GARY TRUST

B
ackstreet Boys’ remake of 
Wham!’s “Last Christmas” dashes 
to No. 1 on Billboard’s Adult Con-
temporary radio airplay chart 

(dated Dec. 3, reflecting plays in the Nov. 21-
27 tracking week, according to Luminate).

The ever-youthful boy band notches its 
third AC No. 1 and first since its pop classic 
“I Want It That Way” reigned for 10 weeks 
beginning in July 1999. The act first led with 
“I’ll Never Break Your Heart” for seven 
weeks starting in October 1998.

Backstreet Boys’ triumphant return to the 
AC summit grants them the record for the 
longest break between No. 1s among groups: 
a week shy of exactly 23 years since the 
last frame on top for “I Want It That Way.” 
Among all acts, only Elton John has waited 
longer between time at No. 1 (23 years, 11 
months and a week between “Something 
About the Way You Look Tonight” in 1998 
and “Merry Christmas,” with Ed Sheeran, 
last holiday season). Among groups, Back-
street Boys pass the Eagles (a week short of 
20 years between “Best of My Love” in 1975 
and “Love Will Keep Us Alive” in 1995).

Backstreet Boys’ update of “Last Christ-
mas” is from their first holiday LP, A Very 
Backstreet Christmas, which launched at 
No. 1 on the Top Holiday Albums chart in 
October. Another song from the set, “Christ-
mas in New York,” rises to a new No. 19 AC 
high.

Released in 1984, Wham!’s “Last Christ-
mas” — written and produced by George 
Michael — re-enters the all-genre, multi-

metric Billboard Hot 100 at No. 23. The 
song hit the top 10 for the first time in the 
2020 holiday season and reached a No. 7 
best last season. On the Holiday 100, the 
carol ranks at No. 6 as the survey returns.

With the original receiving strong airplay, 
and streams, each holiday season – Wham’s 
version ranks at No. 5 on the Dec. 3-dated 
Holiday Airplay list with 19.8 million audi-
ence impressions – charted covers of “Last 
Christmas” have been rare, although all by 
high-profile acts.

Here’s a recap of remakes of “Last Christ-
mas” on individual-format Billboard airplay 
charts:

Backstreet Boys, Adult Contemporary, No. 
1 (one week to-date), 2022

Ariana Grande, Adult Contemporary, No. 
26, 2013

Glee Cast, Adult Contemporary, No. 27, 
2009

Taylor Swift, Country Airplay, No. 28, 
2007

(Grande’s version also hit No. 1 in 2013 
on Holiday Digital Song Sales, where 
covers have additionally charted, joining 
the Glee Cast’s and Swift’s, by Carly Rae Jep-
sen, Gwen Stefani and Meghan Trainor.)

Meanwhile, “Last Christmas” is the 28th 
holiday No. 1 on the AC chart since 2000, 
around the time that most stations in the 
format began playing seasonal songs heavily, 
or 24/7, between Thanksgiving and Christ-
mas each year.

Here’s an updated recap of all the holiday 
songs that have hung atop the AC chart’s 
highest bough:

Title, Artist, Chart Date Reached No. 1, 
Weeks at No. 1

“Last Christmas,” Backstreet Boys, one 
(to-date), Dec. 3, 2022

“Merry Christmas,” Ed Sheeran & Elton 
John, one, Jan. 1, 2022

“Let It Snow! (10th Anniversary),” Mi-
chael Bublé, Dec. 11, 2021, three

“White Christmas,” Meghan Trainor feat. 
Seth MacFarlane, Dec. 12, 2020, four

“Like It’s Christmas,” Jonas Brothers, 
Dec. 14, 2019, three

“Cozy Little Christmas,” Katy Perry, Dec. 
29, 2018, one

“Have Yourself a Merry Little Christmas,” 
John Legend feat. Esperanza Spalding, Dec. 

8, 2018, three
“Santa’s Coming for Us,” Sia, Dec. 23, 2017, 

three
“Baby, It’s Cold Outside,” Brett Eldredge 

feat. Meghan Trainor, Jan. 7, 2017, one
“Have Yourself a Merry Little Christmas,” 

Josh Groban, Dec. 24, 2016, one
“This Christmas,” Train, Dec. 17, 2016, two
“This Christmas,” Seal, Jan. 2, 2016, one
“Baby It’s Cold Outside,” Idina Menzel 

duet with Michael Bublé, Dec. 20, 2014, 
three

“Underneath the Tree,” Kelly Clarkson, 
Dec. 2, 2013, four

“Let It Snow, Let It Snow, Let It Snow,” 
Rod Stewart, Dec. 8, 2012, five

“All I Want for Christmas Is You,” Michael 
Bublé, Dec. 10, 2011, five

“Oh Santa!,” Mariah Carey, Dec. 18, 2010, 
four

“A Baby Changes Everything,” Faith Hill, 
Dec. 20, 2008, three

“I’ll Be Home for Christmas,” Josh Gro-
ban, Dec. 22, 2007, three

“Frosty the Snowman,” Kimberley Locke, 
Dec. 15, 2007, one

“It Came Upon a Midnight Clear,” Daryl 
Hall John Oates, Dec. 30, 2006, two

“Jingle Bells,” Kimberley Locke, Dec. 23, 
2006, one

“Up on the Housetop,” Kimberley Locke, 
Dec. 17, 2005, four

“Believe,” Josh Groban, Dec. 11, 2004, five
“Sending You a Little Christmas,” Jim 

Brickman with Kristy Starling, Jan. 3, 2004, 
one

“O Holy Night,” Josh Groban, Dec. 28, 
2002, two

“Simple Things,” Jim Brickman feat. Re-
becca Lynn Howard, Jan. 5, 2002, one

“The Christmas Shoes,” NewSong, Jan. 6, 
2001, one 
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Stormzy Leads 
U.K. Albums Chart 
Race With ‘This Is 
What I Mean’
BY LARS BRANDLE 

S
tormzy is eying a hattrick on the 
U.K. albums chart with This Is 
What I Mean (via 0207/Merky), 
which leads at the midweek point.

The Croydon, England rapper is a perfect 
two-from-two, having led the Official U.K. 
Albums Chart with with his 2017 de-
but Gang Signs & Prayer and 2019’s Heavy Is 
The Head.

The Brit Award winner’s latest LP starts 
at No. 1 on the midweek chart, just ahead of 
pop veteran Cliff Richard’s festive collec-
tion, Christmas With Cliff (EastWest/Rhino).

Richard’s first Christmas release in almost 
two decades is on track to become the iconic 
British artist’s 47th Top 10 solo album, a feat 
that includes seven leaders.

It’s nearly that time of year, which means 
a batch of Christmas-themed records are 
charging up the U.K. charts.

Andrea, Matteo and Virginia Bo-
celli’s A Family Christmas (Decca) lifts 
11-5 on the midweek survey, and Michael 
Bublé’s Christmas (Reprise) is hovering just 
outside the top 10, up 35-11.

Further down the list, a Christmas edition 
of George Ezra’s former leader Gold Rush 
Kid (Columbia) bumps 33-15, while Aled 
Jones & Russell Watson’s Christmas With 
Aled & Russell (BMG) holds at No. 37.

It’s similar story on the midweek singles 
survey, with holiday classics from Mariah 
Carey and Wham surging into the top 10.

Elsewhere on the midweek albums 
survey, Rock And Roll Hall of Fam-
ers The Cure could mark a return to 
the top tier with the goth faves’ ninth 
album Wish (Polydor/UMR), thanks to a 
reissue. Wish reached No. 1 following its 
original release in 1992, and blasts to No. 4 
on the Official Chart Update.

Finally, David Bowie could bag a 69th top 

40 appearance on the U.K. albums survey 
with A Divine Symmetry (Parlophone), a 
four-disc package of rarities and demos that 
traces the year leading up to the release of 
his 1971 classic album, Hunky Dory.

Interest in the legendary late singer 
continues to run hot, thanks in part to the 
release of Brett Morgen’s feature-length 
documentary Moonage Daydream, the 
soundtrack to which opened at No. 20 on 
the Official U.K. Chart last Friday (Nov. 
25). A Divine Symmetry could hit the same 
height; it’s new at No. 20 on the midweek 
chart.

Bowie died Jan. 10, 2016 at the age of 69, 
just days after the release of his Blackstar al-
bum.

The Official U.K. Albums Chart is pub-
lished late Friday. 

Official HIGE 
DANdism Returns 
to No. 1 on the 
Japan Hot 100
BY BILLBOARD JAPAN 

O
fficial HIGE DANdism’s “Sub-
title” returns to No. 1 on the Bill-
board Japan Hot 100, dated 
Nov. 23, extending its record to 

four weeks atop the list.
“Subtitle” rose to No. 1 again powered by 

streaming (21,377,577 to 21,708,199, No. 1 for 
the metric), downloads (22,717 to 19,838, No. 
1), and video views (2,934,239 to 3,025,749, 
No. 2). While showing a slight decrease in 
downloads, the track continues to add week-
ly streams and views, and the track has also 
accumulated more points overall compared 
to the week before.

Naniwa Danshi’s “Happy Surprise” sold 
517,381 CDs in its first week to rule sales and 
look-ups, but couldn’t add enough points 
through the other metrics (No. 11 for video, 
No. 10 for radio airplay, No. 39 for Twitter 
mentions) to debut at the top and launches 
at No. 2 on the Japan Hot 100. Still, the ris-
ing Johnny’s boy band has sold over half a 

million CDs in its first week for three singles 
in a row — its debut single “UBU-LOVE” 
sold 632,655 copies and the follow-up “The 
Answer/Sachiare” sold 534,004 copies — 
showcasing the seven-member group’s 
rising popularity.

Last week’s No. 1 song, King & Prince’s 
“Tsukiyomi,” falls to No. 7, but continues to 
perform well in various metrics, coming in a 
No. 1 for video, No. 2 for look-ups and Twit-
ter, and No. 4 for sales. In particular, the 
track has been coasting along in the top 5 in 
video since its debut on the metric, moving 
1-5-5-4-3-1 and logging its highest weekly 
view count this week at 3,957,470 views.

The Billboard Japan Hot 100 combines 
physical and digital sales, audio streams, 
radio airplay, Twitter mentions, YouTube 
and GYAO! video views, Gracenote look-ups 
and karaoke data.

See the full Billboard Japan Hot 100 chart, 
tallying the week from Nov. 14 to 20, here. 
For more on Japanese music and charts, 
visit Billboard Japan’s English Twitter 
account. 

BLACKPINK Wins 
Worldwide Fans’ 
Choice at 2022 
MAMA Awards
BY STARR BOWENBANK 

A
nother accolade for BLACK-
PINK! The girl group, along 
with nine other acts in K-pop, 
managed to secure the world-

wide fans’ choice top 10 award at the 2022 
MAMA Awards, which took place in Japan 
at the Kyocera Dome Osaka on Tuesday, 
Nov. 29.

Though the girl group was not in at-
tendance, they were honored with a “Pink 
Venom” dance tribute and a special segment 
that aired at the award show that also fea-
tured their music producer Teddy Park.

BLACKPINK was the only female group 
who won the worldwide fans’ choice top 10 
award. The other nine artists who were vic-
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torious in the category are BTS, ENHYPEN, 
GOT7, NCT DREAM, PSY, SEVENTEEN, 
Stray Kids, TREASURE and TOMORROW 
X TOGETHER. Winners of the award were 
voted on by fans on the MAMA website in 
a series of polls that ended on Nov. 4.

Day 2 of the 2022 MAMA Awards is 
scheduled to take place on Nov. 30. BLACK-
PINK is up for another four awards at the 
ceremony in the best female group, best 
dance performance female group and song 
of the year “Pink Venom,” as well as artist of 
the year categories.

For BLINKs who were hoping to catch 
the quartet at the awards show, you’re out of 
luck. BLACKPINK is just one day away from 
starting the European leg of its Born Pink 
World Tour. The European leg will kick off 
on Nov. 30 in London, and will make stops 
in Barcelona, Paris, Berlin, Amsterdam and 
more before heading back to Asia in 2023. 

LL Cool J to Be 
Honored at Urban 
One Honors in 
Atlanta
BY PAUL GREIN 

L
L Cool J will receive the entertain-
ment icon award at the fifth Urban 
One Honors, which will tape at 
The Eastern in Atlanta on Fri-

day, Dec. 2. David and Tamela Mann will 
receive the inspirational impact award. R&B 
singer and actor Tank will host the show.

The two-hour telecast, with the theme 
“Celebrating Icons of the Culture,” is set to 
premiere on Monday, Jan. 16, 2023 (Martin 
Luther King Jr. Day) on TV One and Cleo 
TV, a division of Urban One.

A lifetime achievement honor, music in-
novation honor, and the first-ever Phoenix 
honor will also be presented on this year’s 
show. Those honorees are expected to be 
announced on Thursday, Dec. 1.

LL Cool J received the Kennedy Center 
Honors in 2017 and was inducted into the 
Rock and Roll Hall of Fame in the award for 

musical excellence category in 2021. He’s a 
two-time Grammy winner for best rap solo 
performance and a five-time host of the an-
nual Grammy Awards telecast.

Tamela Mann won a Grammy for best 
gospel performance/song six years ago for 
“God Provides.” She and her husband David 
Mann star in TV One’s The Manns.

The show will include a performance 
by Keke Wyatt and a celebration of the 50th 
anniversary of hip hop with DJ Spinder-
ella (Salt-N-Pepa), Monie Love and Doug 
E. Fresh. The show will also include ap-
pearances by Rev. Run (Run DMC, “Run’s 
House”) and Lamman Rucker (TV One’s Bad 
Dad Rehab: The Next Session).

LeToya Luckett will host a backstage 
pass segment featuring interviews with the 
show’s honorees, performers and present-
ers.

Urban One Honors is executive produced 
by Eric Tomosunas and James Seppelfrick of 
Swirl Films. Daniel Moore serves as musical 
director. Marilyn Gill serves as executive 
producer. Kashon Powell is vice president of 
programming for Radio One. Susan Henry is 
executive producer in charge of production 
for TV One. 

For more information, visit TVOne.tv. 
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