
Manuel Turizo is a Colombian with no Domini-
can roots and yet the 22-year old singer, known 
for catchy Latin pop songs that incorporate urban 
beats, has scored his biggest hit ever by dipping into 
bachata. The beloved Dominican genre known for its 
trademark syncopated rhythm, plucked guitar and 
guira carries Turizo’s latest single, “La Bachata” (La 
Industria/Sony Music Latin), which has been steadily 
rising up the charts since May.

The track, which replaces bachata’s traditional 
guitar with electronic riffs and R&B vocals, debuted at 
No. 44 on Billboard’s Latin Airplay chart June 18 and 
on Billboard’s Global 200 and Global Excl U.S. charts 
in July. Since then, it’s been slowly growing, reaching 
No. 6 on the Global 200 and No. 3 on the Global Excl. 
U.S. chart this week. On the U.S. Latin Airplay chart, 
“La Bachata” this week became Turizo’s fifth No. 1 
but only his second solo track to reach the top spot 
since 2019’s “Sola.” And that success so far helps earn 
Turizo’s manager Juan Diego Medina the title of 
Billboard‘s Executive of the Week.

“It’s Manuel’s most important song, and it’s the 

song that’s placing him in the best and most decisive 
moment of his career,” says Medina — who also man-
ages Nicky Jam and ChocQuibTown — noting that 
Turizo’s monthly listeners on Spotify went from 19 
million to 32.7 million since releasing “La Bachata”. 

While Medina built his company, La Industria 
Inc., to a large degree on the basis of data mining and 
savvy social media management, he attributes a big 
chunk of Turizo’s current success to international 
promotion and to his ability to connect with audi-
ences at a ground level with his very personal take on 
a very distinctive genre. Now, “La Bachata” — written 
by Turizo, Edgar Barrera, Andrés Jael Correa Rios, 
Miguel Andrés Martinez and Medina himself — will 
kick off what’s likely to be his biggest album yet, 2000, 
slated for release in early 2023.

“With so many avenues open to promote music,” 
says Medina, “I’ve opted to go back to the streets, to 
the root of this business and touch people.” 

Manuel has had big hits with pop/urban tracks 
like “Vaina Loca” with Ozuna and “La Nota” with 

How Manuel Turizo Scored  
His Biggest Hit Yet by Making a  

Left Turn Into ‘Bachata’
B Y  L E I L A  C O B O 

(continued)

YOUR DAILY ENTERTAINMENT NEWS UPDATE

Bulletin
O CTO B E R  2 8 ,  2 0 2 2   Page 1 of 21

• Lucian Grainge 
Says Slowing Ad 

Market Won’t Shake 
Universal Music

• For the Record: 
Spotify Shouldn’t 

Cancel Kanye.  
It Needs to Crack 

Down on Another Star

• See Tickets’ Credit 
Card Skimming Breach 
Caused by Malware in 

Tracking Software

• Taylor Swift’s 
‘Midnights’ Has 

Already Sold  
1 Million Albums in 
the U.S. (Updating)

• Jerry Lee Lewis 
Dead at 87

• Jerry Lee Lewis’ 
Biggest Billboard 

Hits: ‘Great Balls of 
Fire’ & More

• Deezer’s Earnings 
Boosted by Streaming 

Subscription  
Price Increases

INSIDE

https://www.billboard.com/artist/manuel-turizo/
https://www.billboard.com/charts/latin-airplay/
https://www.billboard.com/charts/billboard-global-200/
https://www.billboard.com/charts/billboard-global-excl-us/
https://www.billboard.com/t/executive-of-the-week/
https://www.billboard.com/artist/nicky-jam/
https://www.billboard.com/artist/chocquibtown/
https://www.billboard.com/deep-dive


https://www.billyjoel.com/


 Page 3 of 21

Myke Towers. Why a bachata of all 
things? 

Manuel is absurdly versatile at a musical 
level and he doesn’t get stuck on a genre. He 
wants to do everything. He hadn’t released 
a bachata before, but he’d recorded another 
bachata, which actually Romeo Santos 
produced [and will also be included in 
2000]. This track was brought to us by Ed-
gar Barrera, who wrote it with Rios [Andres 
Jael Correa Rios]. Then, Slo [one third of 
ChocQuibTown and the producer of most 
tracks on Turizo’s upcoming album] heard it 
and thought it would be perfect for Manuel 
with a bit of an urban touch. Manuel loved 
it. When they played it for me, I decided to 
go with it because it was different. It was a 
bachata, but not the kid of bachata Romeo 
or Prince Royce would do. It had an urban 
touch, a sort of hidden dembow. It was a 
gamble. 

What were your expectations? 
Truth, 50-50. It was 50% this will kinda 

work, and 50% this will break all rules. The 
song began with 400,000, 500,000 daily 
streams, and that’s a good start. Nowadays, 
to be on the top five, you have to do 5-6 mil-
lion daily streams. We started slow, but once 
we saw that traction, I thought, we have to 
activate the Latin region. I called Afo [Afo 
Verde, Sony Latin Iberia’s president and 
chairman], who was in Croatia, and I said, 
“If we want this song to do what we want it 
to do, we need to activate Latin America.”

But before Latin America, you focused 
on Spain? 

Manuel’s consumption in Spain has 
always been good, and we did our first big 
campaign there because that’s where the 
song first took off. Sony has an internal 
platform that details all consumption and 
we can see what countries things are work-
ing at. It first broke in Spain, then in Mexico. 
The U.S. is where we’ve had the hardest 
time. And, keep in mind, there are Spanish 
artists like C. Tangana and Rosalia who’ve 
released bachatas, but none had had Manu-
el’s repercussion, even though he’s neither 
Spanish nor Dominican. He’s Colombian. 

Humbly, this was an organic success. 
Obviously, it comes with an investment and 
a strategy. But you don’t reach these levels 
only with investment and strategy. The 
song was received well when the algorithm 
proposed it.

So, Spain was key. What else do you 
think made a major difference here? 
Because there are a lot of bachata songs 
out there, including Romeo Santos’ en-
tire new album, but none are having this 
impact.

Another key factor is that three, four days 
after the song’s release, we went to the Do-
minican Republic and did a lot of press, but 
we also spent time with bachata and Domin-
ican organizations. That gave a lot of cred-
ibility to the fans. There’s a lot of Dominican 
migration to Spain. So, spending time in the 

Dominican Republic was key. That came 
linked to Manuel’s “Bailando Bachata con 
Manuel Turizo” TikTok campaign. Every-
where he went, he’d get out of the car in the 
middle of the street — in Mexico, Dominican 
Republic, Spain, everywhere — and he’d ask 
a woman to dance bachata with him [film-
ing the interaction and posting on TikTok]. 
We’ve forgotten to connect with people and 
to make the fans feel you’re human, like 
them. Today, there are so many avenues to 
promote your music, that we’re saturated. 
I’ve opted to go back to the people, to the 
root of this business and to feel the street. 
We went viral on the ground, and then we 
did the big actions with the big tools. It’s not 
often that we do both those things. We do 
the big things, but we forget the people. 

You say the U.S. was your hardest mar-
ket to penetrate. Why is that, especially 
considering Manuel is so close to the U.S. 
and you’re based here? 

Once the song broke in Latin America, it 
went viral in Asia, and then Europe. The U.S. 
was last. I feel it’s a market where urban, 
street music is far stronger today. It’s not an 
easy market to penetrate when your prod-
uct is more clean, more lyrical. It sounds 
contradictory because there are successful 
pop acts like Camilo. But Manuel’s music 
is made for adults, not kids, and adult ears 
are not always geared toward romantic fare. 
Conquering the U.S. market isn’t easy when 
you have to compete with acts like Maluma, 
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Balvin, Camilo. 
You’re No. 1 on Latin Airplay, which is 

radio. How important is radio to you? 
We always try to work with radio stations. 

I’m faithful to radio and I think I’m not one 
of those who thinks it doesn’t matter any-
more. Some people are not tech-savvy, they 
like their radio, they like to hear the DJs. I 
think radio is the biggest ally of people who 
want to listen to music free. YouTube is also 
still very important to us, especially in Latin 
America. 

Manuel has had other major hits. How 
important is “La Bachata” to him? 

It’s his most important song, and it’s plac-
ing him in the biggest and most decisive mo-
ment of his career. He’s at that stage where 
he’s poised to go to the next level, and this 
is the song that will make him a star, God 
willing. 

Do you have more bachatas planned? 
Not for the moment [aside from the Ro-

meo-produced track]. I feel we can’t abuse 
[the genre]. It’s about proposing new things, 
not getting stuck on a single one. 

Lucian Grainge 
Says Slowing  
Ad Market  
Won’t Shake 
Universal Music
BY ELIZABETH DILTS MARSHALL 

U
niversal Music Group on Thurs-
day reported its fifth-straight 
quarter of revenue gains since its 
public spinoff from Vivendi last 

year, increasing revenue 13.3% as its many, 
varied business divisions helped offset slow-
downs in areas sensitive to global economic 
uncertainty. 

On a call with analysts, UMG chair-
man and chief executive Lucian Grainge 
attributed the company’s strong quarter 
— coming amid a downturn in the advertis-
ing market — to its diversification strategy. 
Over Grainge’s 17-years at the helm, UMG 

has built dominant positions in multiple 
geographic markets and across nearly every 
major segment in music, making it less sus-
ceptible to “the inevitable ebbs and flows in 
revenue of any particular business,” he said.

That helped UMG offset a slowdown in 
ad-supported streaming revenues, which 
have been hampered by companies spending 
less amid fears of a recession. Ad-supported 
streaming revenues for the quarter grew by 
5.2% in constant currency compared to the 
third quarter last year. That’s a slowdown 
from the second quarter this year when 
ad-supported revenues grew by 15.6% in 
constant currency compared to second 
quarter 2021. 

“We noted we would not be immune to a 
downturn in the advertising market, which 
is indeed what happened,” Grainge said on 
the call discussing the company’s earnings 
for the third quarter, which ended Sept. 30. 
“The slower growth in the third quarter in 
ad-supported streaming revenue was offset 
by growth in so many other areas of our 
business. From subscription to licensing, 
live touring to merchandising, to continued 
growth throughout music publishing.”

Subscription revenues grew by 8.7% from 
a year ago in constant currency — a measure 
UMG uses to strip out fluctuations in for-
eign exchange markets. UMG chief financial 
officer Boyd Muir said subscriber growth 
among the digital streaming providers 
remains healthy and “we have not seen any 
signs of economic related slowdowns.”

Licensing and other revenue grew by 
30.2% in constant currency due to the recov-
ery of live touring in certain European, Latin 
American and Asian markets where UMG 
is involved in that business. Merchandising 
and other revenue grew by over 100% in 
constant currency compared to the year ago 
quarter, also helped by growth in touring. 

The company saw an $80 million increase 
in touring revenues in the quarter compared 
to last year from top selling acts like BTS, 
BLACKPINK, Ado, INI and Morgan Wallen, 
executives said.

While a significant contributor to the 
company’s quarter, touring earns UMG a 
lower profit margin compared to its other 
businesses, Muir said. 

“As I’ve mentioned before, that’s a very 

low-margin business — let’s call it, the 8% 
to 10% kind of area,” Muir said. “Neverthe-
less, it’s an incredibly important part of our 
business. And it means that we can actually 
connect the fan with the artists. So it’s of 
increasing importance to us as we address 
the requirements of the super fans.”

Looking to the next quarter, the execu-
tives said to expect the company’s adjusted 
EBITDA (earnings before interest, taxes, 
depreciation, and amortization) margin, a 
closely watched metric of profitability, to be 
flat for the year at around 20.8%. 

The company’s stock price closed down 
5.61% on Friday (Oct. 28). 

For the Record: 
Spotify Shouldn’t 
Cancel Kanye.  
It Needs to  
Crack Down  
on Another Star
BY ROBERT LEVINE 

N
ow that Kanye West has been 
dropped by the talent agency 
CAA and lost his deal with 
Adidas, Spotify needs to remove 

some problematic content from its platform. 
West’s music isn’t the issue, though. 

On the Oct. 6 episode of Joe Rogan’s 
podcast, Pink Floyd co-founder Roger 
Waters says that Palestinians are concerned 
“that the Israelis seem now to have a policy 
of murdering so many of them that they are 
absolutely trying to create another intifada 
so they can make it an armed conflict,” in 
Waters’ view, “so they can just kill them all.” 
Rogan did not ask Waters for any evidence 
of this. Waters accused Israel of behaving 
“like people in the past behaved toward 
Jews in northern Europe” and complained 
that the Jewish community uses accusations 
of antisemitism to “smear anyone who dares 
to suggest there’s something bad about 
Israeli policies.”
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There’s nothing wrong with criticizing 
Israel. But over the years, Waters’ advocacy 
for Palestinians has curdled into bigotry that 
features comparisons between Israel and 
Nazi Germany and antisemitic conspiracy 
theories about media control. In a recent 
Rolling Stone interview that he complained 
to Rogan made him look bad, Waters says 
that Jewish Israelis “are not the descen-
dants of indigenous people who’ve ever 
lived there” and suggests that some Jewish 
people in the U.S. and U.K. bear responsibil-
ity for the actions of Israel, “particularly 
because they pay for everything.” (Neither 
Spotify nor Waters responded to requests 
for comment on this matter.)

This kind of overblown rhetoric that 
feeds into antisemitic stereotypes is danger-
ous, and Spotify should edit or remove this 
interview and either drop Rogan’s podcast 
or make sure he’s prepared to ask hard ques-
tions of controversial guests.

But it shouldn’t remove West’s music — or 
Waters’ for that matter.

Weeks ago, Twitter and Instagram did the 
right thing by locking West’s social me-
dia accounts, while Revolt, Diddy’s media 
company, was wrong to show a lightweight 
interview with the rapper — and right to 
take it down afterward. West has the right to 
free speech, of course, but private compa-
nies also have a responsibility not to amplify 
his antisemitism. (West intends to solve this 
by buying his own social media company, 
Parler, which seems like a really bad idea 
for everyone involved.) Finally, on Tuesday, 
even Adidas dropped him. West’s deal with 
the Gap ended last month, but the company 
said it’s now taking “immediate steps” to 
remove his products from stores, Balen-
ciaga ended its partnership with him, and 
stores like TJ Maxx and Foot Locker have 
also pledged to pull his shoes. At this point, 
West no longer even has a label (his record-
ing contract with Universal Music ended 
last year) or a publisher (his administration 
deal with Sony Music Publishing expired 
earlier this year, although it will continue to 
administer his work for some time).

Now questions are being raised about 
what should happen to his old music, just 
as they were with R. Kelly and others. I 
object to West’s recent behavior about as 

much as anyone could: I’m Jewish (although 
I certainly don’t think one has to be to in 
order to object to antisemitism), and I think 
we all have an obligation to stand against 
racism (which West’s “White Lives Mat-
ter” shirt represents). But there’s nothing 
objectionable about West’s music. President 
Obama had it right: “He is a jackass. But 
he’s talented.”

There are two main reasons why activ-
ists usually call for the removal of music, or 
other work, from online platforms: It pro-
motes hate, or it will benefit someone who 
promotes hate. Neo-Nazi bands fall into 
the first category, which is why almost all 
major platforms have a policy to take their 
music offline. For the same reason, Spotify 
should edit or remove Rogan’s interview 
with Waters.

West’s music isn’t hateful, though. And 
removing his music would also punish his 
label, his publishers, and numerous col-
laborators and songwriters who haven’t 
done anything wrong. (I think it behooves 
companies that own or distribute his music 
to condemn his behavior, but both his for-
mer label and publisher have done so.) That 
doesn’t mean other steps can’t be taken in 
order to put pressure on him: Apple pulled 
its West “Essentials” playlist, while 
Spotify leaves editorial playlist decisions up 
to individual editors, some of whom seem 
to have removed West’s music. These seem 
like smart decisions – and hopefully, if West 
apologizes, temporary measures.

Until West commits to changing his be-
havior, the music business should refuse to 
give him platforms to spew his hate — and 
it should do the same with Waters (who 
should continue to advocate for his politics 
without crossing into hate or conspiracy 
theories). But it seems self-defeating to 
pull their music offline. If nothing else, it 
reminds fans of what great art they made 
before their genius was eclipsed by hate.

For the Record is a regular column from 
deputy editorial director Robert Levine ana-
lyzing news and trends in the music industry. 
Find more here. 

See Tickets’ Credit 
Card Skimming 
Breach Caused 
by Malware in 
Tracking Software
BY DAVE BROOKS 

E
xecutives at one of the largest 
independent ticketing companies 
in North America believe malware 
hidden inside a tracking pixel used 

for sending customers target advertisements 
was the source of two-and-a-half-year credit 
card skimming operation. 

Company officials with See Tickets North 
America, a subsidiary of French entertain-
ment conglomerate Vivendi, tell Billboard 
that criminals were able to operate a sophis-
ticated credit card skimming fraud on See 
Tickets checkout pages. While See Tickets 
officials didn’t detail which events were 
impacted, the company is one of the largest 
ticketing sites for indie promoters in North 
America with clients that include Pitchfork 
Festival and Disco Donnie Presents’ Freaky 
Deaky festival, as well as venues like the 
Troubadour in West Hollywood, California. 

Tracking pixels are typically used to iden-
tify customers and share information about 
the consumer with ad networks and other 
large technology companies. One popular use 
of tracking pixels in the events business is to 
serve ads to fans who visited a music festivals 
website but did not purchase tickets, in hopes 
of enticing them to make a purchase. 

Company officials believe that an exploit 
in the pixel See Tickets was using allowed 
criminals to take snap shots of credit card 
transactions as they happened without 
having to break into See Tickets system or 
database. The malicious code first appeared 
on the site on June 25, 2019, about nine 
months before the COVID-19 pandemic 
forced the shutdown of the live entertain-
ment industry. 

“At See Tickets we take securing customer 
information very seriously and deeply regret 
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this incident occurred,” Boris Patronoff, 
CEO of See Tickets North America, told Bill-
board in a statement. “We also understand 
how this may have negatively impacted 
on our clients and their customers. We 
conducted an immediate investigation as 
soon as the issue was discovered and com-
municated with clients and customers the 
moment it was possible to do so. We have 
since taken additional measures to further 
strengthen our security,.” 

Company officials became aware of the 
security breach in April 2021 after being 
contacted by credit card investigators look-
ing at fraudulent charges linked to purchas-
es on See Tickets website site. Within days 
of being notified, the ticketing company 
hired two forensic investigation teams to 
investigate the breach. In January of this 
year, the malicious code was eradicated 
from the site. 

Last month, See Tickets concluded its 
investigation and began notifying state law 
enforcement officials with the details of the 
breach. While See Tickets’ own customer 
and promoter data was not accessed during 
the breach, criminals were able to obtain de-
tails from credit card transactions including 
full name, address, card number, expiration 
date and CVV. 

See Tickets says a majority of ticket buy-
ers who used the site were not impacted 
by the breach and note that social security 
numbers, state identification numbers and 
bank account information was not exposed 
due to this incident, as they are not stored in 
its systems. 

The breach is the second major hack of 
a ticketing company in five years. In 2018, 
hackers briefly took over the Ticketfly home 
page and took parts of the company offline 
for months grinding much of the indepen-
dent music industry to a halt. Ticketfly users 
and client data were stolen during the attack 
and wound up on the dark web because of 
the attack. 

Taylor Swift’s 
‘Midnights’ Has 
Already Sold  
1 Million Albums 
in the U.S. 
(Updating)
BY KEITH CAULFIELD

U
PDATE (Oct. 27): Taylor Swift’s 
Midnights is off to a record-
breaking start in the U.S.

According to initial reports to 
Luminate, the album, which was released 
on Oct. 21, registered over 486 million on-
demand official streams (audio and video 
combined) for its songs in its first six days 
of release (through Oct. 26). Midnights now 
has the third-most streams in a single week 
by an album ever. The largest streaming 
week was registered by the opening frame of 
Drake’s Scorpion, with 745.92 million (July 
14, 2018-dated chart). (Midnights’ streaming 
total is for its collected 20 songs — the stan-
dard set’s 13 tracks plus seven songs added 
to a deluxe edition.)

Luminate’s data powers Billboard’s weekly 
charts

As previously reported (Oct. 26), Mid-
nights has earned more than 1.4 million 
equivalent album units in the U.S., with 
album sales more than 1.05 million of that 
sum.

Luminate’s tracking week ends at the 
close of business on Thursday, Oct. 27. 
Midnights’ final first-week numbers are 
expected to be announced on Sunday, Oct. 
30, along with its debut position on the 
multimetric Billboard 200 albums chart 
(dated Nov. 4). If Midnights debuts at No. 
1 on the Billboard 200, it will mark Swift’s 
11th chart-topping effort.

The Billboard 200 chart ranks the most 
popular albums of the week in the U.S. based 
on multi-metric consumption as measured in 
equivalent album units, compiled by Lu-
minate. Units comprise album sales, track 

equivalent albums (TEA) and streaming 
equivalent albums (SEA). Each units equals 
one album sale, or 10 individual tracks sold 
from an album, or 3,750 ad-supported or 
1,250 paid/subscription on-demand official 
audio and video streams generated by songs 
from an album. For all chart news, follow @
billboard and @billboardcharts on both Twit-
ter and Instagram.

PREVIOUSLY (Oct. 26): According to 
initial reports to Luminate, Midnights has 
earned more than 1.4 million equivalent 
album units in the U.S. through its first five 
days of release (through Oct. 25). Of that 
sum, traditional album sales comprise more 
than 1.05 million across all available formats 
(multiple digital album download, CD, vinyl 
and cassette variants). Vinyl LP sales for the 
title have surpassed 515,000.

With 1.4 million equivalent album units, 
Midnights has the largest week for any 
album since Adele’s 25 debuted with 3.482 
million in its first week (chart dated Dec. 
12, 2015). And Midnights’ traditional album 
sales total of 1.05 million continues to be the 
biggest sales week for a set since Swift’s own 
reputation album debuted with 1.216 million 
copies sold (chart dated Dec. 2, 2017).

Plus, the album’s 20 tracks (the standard 
set’s 13 tracks plus seven tracks added to a 
deluxe edition) have registered more than 
423 million on-demand official streams 
(audio and video combined) in the U.S. in 
the album’s first five days. As reported on 
Oct. 25, Midnights has the largest streaming 
week for an album in 2022, by total streams 
for its collected songs. It is also the larg-
est streaming week ever for an album by a 
non-R&B/hip-hop title, or for any album by 
a female artist.

In its first five days, Midnights has the 
fifth-most streams in a single week by an 
album ever. The largest streaming week was 
registered by the opening frame of Drake’s 
Scorpion, with 745.92 million (July 14, 
2018-dated chart).

It’s assumed that Midnights’ total units, 
sales and streaming figures will increase 
in the coming days, as the tracking week 
ends on Thursday, Oct. 27. The set’s final 
sales number is expected to be announced 
on Sunday, Oct. 30, along with its expected 
large debut on the multimetric Billboard 
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200 albums chart (dated Nov. 4). If Mid-
nights debuts at No. 1 on the Billboard 200, it 
will mark Swift’s 11th chart-topping effort.

PREVIOUSLY (Oct. 25): According to 
initial reports to Luminate, Midnights has 
earned more than 1.3 million equivalent 
album units in the U.S. through its first four 
days of release (through Oct. 24). Of that 
sum, traditional album sales comprise more 
than 1 million across all available formats 
(multiple digital album download, CD, vinyl 
and cassette variants). Vinyl LP sales for the 
title have surpassed 500,000.

Biggest Week for Any Album Since 
Adele’s ‘25’: After four days, Midnights 
already has the largest overall week, by 
equivalent album units, for any album, since 
Adele’s 25 debuted with 3.482 million in its 
first week (chart dated Dec. 12, 2015).

More Than 1 Million Copies Sold: Mid-
nights also has the largest sales week for any 
album – by traditional album sales – since 
Swift’s own reputation album debuted with 
1.216 million copies sold (chart dated Dec. 
2, 2017).

Midnights is the 22nd album to sell at 
least 1 million copies in a single week since 
Luminate began tracking music sales in 
1991. In total, there have been 24 instances 
– by 22 different albums – where an album 
sold at least 1 million copies in a week. One 
of those albums, Adele’s 25, sold over 1 mil-
lion in three separate weeks.

It was earlier reported (Oct. 22) that 
Midnights has logged the single-largest 
sales week for a vinyl album in the modern 
era (since Luminate began tracking music 
sales in 1991), and is the top-selling album of 
2022. It is also the year’s best-selling vinyl 
album, surpassing the 372,000 copies Harry 
Styles’ Harry’s House has sold through the 
week ending Oct. 20.

Biggest Streaming Week of 2022: Ad-
ditionally, in its first four days, the album’s 
20 songs have generated more than 357 
million on-demand official streams (audio 
and video combined) in the U.S. The album’s 
standard initial release had 13 songs, and a 
deluxe version released three hours later 
added seven additional songs. That 357 mil-
lion sum is the largest streaming week for an 
album in 2022, by total streams for its col-
lected songs. It is also the largest streaming 

week ever for an album by a non-R&B/hip-
hop title, or for any album by a female artist.

Previously, 2022’s largest streaming week 
– and the biggest week for a non-R&B/
hip-hop set ever – was logged by the debut 
frame of Bad Bunny’s Un Verano Sin Ti 
(356.55 million; chart dated May 21). In 
terms of albums by female artists, Mid-
nights surpasses the debut week of Ariana 
Grande’s Thank U, Next (it launched with 
307.07 million streams for its collected songs 
on the chart dated Feb. 23, 2019).

PREVIOUSLY (Oct. 24): According to 
initial reports to Luminate, Midnights has 
earned more than 1.2 million equivalent 
album units in the U.S. through its first three 
days of release (through Oct. 23). Of that 
sum, traditional album sales comprise more 
than 955,000 across all available formats 
(multiple digital album download, CD, vinyl 
and cassette variants). Vinyl LP sales for the 
title is nearing 500,000.

After three days, Midnights already has 
the largest overall week, by equivalent 
album units, for any album, since Swift’s 
own reputation debuted with 1.238 million 
in its first week (chart dated Dec. 2, 2017). 
Midnights also has the largest sales week for 
any album since reputation’s opening week 
of 1.216 million sold. It was earlier reported 
(Oct. 22) that Midnights has logged the 
single-largest sales week for a vinyl album 
in the modern era (since Luminate began 
tracking music sales in 1991).

Additionally, in its first three days, the 
album’s 20 songs have generated over 284 
million on-demand official streams (audio 
and video combined) in the U.S. The album’s 
standard initial release had 13 songs, and a 
deluxe version released three hours later 
added seven additional songs.

PREVIOUSLY (Oct. 22): According to 
initial reports to Luminate, Midnights 
sold more than 800,000 copies in the U.S. 
through its first day across all available for-
mats (multiple digital album download, CD, 
vinyl and cassette variants). It has already 
logged the largest sales week for any album 
since 2017, is the top-selling album of 2022 
year-to-date, and has set a modern-era re-
cord for single-week vinyl album sales.

2022’s Top-Selling Album After One 
Day: Midnights’ initial sales sum already 

makes it the biggest-selling album of 2022 
year-to-date. Previously, 2022’s top-selling 
album, year-to-date, was Harry Styles’ 
Harry’s House, with 620,000 copies sold 
through the week ending Oct. 13.

It’s assumed that Midnights’ sales figure 
will increase in the coming days, as the 
tracking week ends on Thursday, Oct. 27. 
The set’s final sales number is expected to 
be announced on Sunday, Oct. 30, along with 
its expected large debut on the multi-metric 
Billboard 200 albums chart (dated Nov. 4). 
If Midnights debuts at No. 1 on the Billboard 
200, it will mark Swift’s 11th chart-topping 
effort.

News of initial streaming-and-track-
equivalent activity for the album, as 
provided by Luminate, will reported in the 
coming days.

Biggest Sales Week for Any Album 
Since Swift’s reputation in 2017: With just 
one day of sales, Midnights logs the largest 
sales week for any album in the U.S. since 
Swift’s own reputation debuted with 1.216 
million copies sold in its first week (ending 
Nov. 16, 2017).

Reputation was also the last album to sell 
more than 1 million copies in a single week 
in the U.S., a feat that has become difficult to 
achieve in recent years as consumers transi-
tion to consuming music through streaming 
services. (Yearly U.S. album sales decreased 
in every year from 2012-2020.)

Since Luminate began tracking mu-
sic sales in 1991, there have only been 23 
instances – by 21 different albums – where 
an album sold at least 1 million copies in a 
single week. One of those albums, Adele’s 
25, sold over 1 million in three separate 
weeks.

Modern-Era Vinyl Sales Record: Fur-
ther, Midnights handily breaks the modern-
era record for single-week vinyl album sales 
in the U.S., with over 400,000 copies sold so 
far. That’s the largest week for an album on 
vinyl since Luminate began tracking music 
sales in 1991. It surpasses the previous high, 
set earlier this year, when Harry’s House 
debuted with 182,000 vinyl copies (week 
ending May 26, 2021).

Midnights’ overall initial sales figures in-
clude any pre-orders of the album that were 
fulfilled to the customer through Oct. 21, as 
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well as traditional in-store sales that were 
generated on the day of release.

Midnights arrived after months of pre-
release promotion and pre-orders – and its 
initial sales figure is bolstered by an array of 
available versions and variants of the album.

Midnights is available to purchase in a 
standard digital album (both clean and 
explicit), an iTunes-exclusive version with 
a bonus track (clean and explicit), four 
standard CD editions (each with a different 
cover, both clean and explicit), four vinyl 
LP editions (each with a different cover and 
colored vinyl) and a cassette tape.

Target is also selling an exclusive “Lav-
ender” edition of the album on CD and 
colored-vinyl LP, with the CD boasting three 
bonus tracks.

In addition, in the weeks leading up to 
release, Swift’s webstore sold pre-orders 
of signed copies of the four standard CD 
albums and the four standard vinyl LPs. 
Midnights is also available in a deluxe boxed 
set with a CD edition of the album and a 
Swift-branded T-shirt, exclusively for Capi-
tal One cardholders.

Three hours after Midnights arrived, 
Swift issued a deluxe edition of the album 
with seven bonus songs (20 tracks total) 
to streaming services and digital retail-
ers (with the later including a digital liner 
notes booklet). 

Jerry Lee Lewis 
Dead at 87
BY JENNIFER FREDERICK

J
erry Lee Lewis, piano-bashing rock 
‘n’ roll founding father, swaggering 
country shouter and the last surviving 
member of the inaugural (1986) class of 

the Rock and Roll Hall of Fame, has died. His 
death was announced on Friday (Oct. 28).

Lewis is known for recording such rock 
standards as “Whole Lot of Shakin’ Going 
On,” “Great Balls of Fire,” “Breathless” and 
“High School Confidential.” Both “Whole 
Lot of Shakin’ Going On” and “Great Balls of 
Fire” have been named to the Grammy Hall 
of Fame. Sometime collaborator Kris Krist-

offerson told USA Today that Jerry Lee 
Lewis is “one of the best American voices 
ever.” A 2022 inductee into the Country 
Music Hall of Fame, Lewis is one of just 16 
people to have been inducted into both the 
Country and Rock and Roll Halls. 

Lewis was born on Sept. 19, 1935, in East 
Louisiana to indigent parents Elmo and 
Mamie Lewis. He was brought up Christian 
and raised on a family farm in Ferriday that 
“produced more famous people per square 
mile than any other American small town.” 
The young Lewis taught himself to play 
piano at the age of 8 and sang gospel music 
in church. His two cousins, Mickey Gilley, 
who became a successful country singer, and 
Jimmy Swaggart, eventually a renowned TV 
evangelist, shared similar musical interests. 
Lewis’ formative influences included listen-
ing to the Grand Ole Opry radio broadcasts, 
which featured the likes of Jimmie Rodg-
ers, Hank Williams and Moon Mullican.

Lewis moved to Memphis in 1956 to 
audition for Sam Phillips, the owner of Sun 
Records and the man who first recorded 
Elvis Presley, Johnny Cash and Carl 
Perkins. Phillips wasn’t there when Lewis 
arrived, so producer Jack Clement recorded 
Lewis’ debut single, a rockabilly version of 
Ray Price’s “Crazy Arms.” Lewis went on 
to work at the studio as a session musician, 
playing piano on numerous recordings 
including records by Cash, Billy Lee Riley 
(“Flyin’ Saucers Rock ‘n’ Roll)” and Perkins 
(“You Can Do No Wrong” and “Your True 
Love”), among others. The Million Dollar 
Quartet sessions, recorded by Phillips, was 
the result of a spontaneous jam session at 
Sun involving Presley, Cash, Perkins and 
Lewis. He was also part of the legendary 
Class of ’55 album with Cash, Perkins, Elvis 
and Roy Orbison.

As a piano player, Jerry Lee had a very 
unique style, blending rockabilly, gospel, 
blues and country while feverishly banging 
away on the keys, his long blond hair flying 
around, as he jumped on the bench, a veri-
table whirling dervish, and unabashed rock 
star. “No one wanted to follow Jerry Lee 
onstage,” said Cash. “Not even Elvis.”

Jerry Lee Lewis was nicknamed “The 
Killer,” and his “wild” man performances 
were kinetic, filled with flamboyant flair 

as he pounded the higher keys with his 
right hand, kicking and standing on top of 
the piano, knocking over the bench and 
anything left standing on the stage. He even 
lit his piano on fire, making it impossible for 
anyone to upstage him, a forerunner of the 
likes of The Who and Jimi Hendrix.

Lewis’ rockabilly version of “Whole Lot 
of Shakin’ Going On,” first recorded by Big 
Maybelle, hit No. 1 on Billboard’s country 
and R&B charts, as well as No. 3 on the (pre-
Hot 100) pop chart in ’57. It was the first 
song played on the national edition of Amer-
ican Bandstand on Aug. 5, 1957. Said Lewis: 
“I knew it was a hit when I cut it, but Sam 
Phillipsthought it was too risqué.” Wrote 
Memphis critic Robert Gordon: “Jerry Lee 
began to show that in this new emerging 
genre called rock ‘n’ roll, not everybody was 
going to stand there with a guitar.”

The follow-up, “Great Balls of Fire,” was 
an even bigger hit, reaching No. 2 on Bill-
board’s pop chart. From this point until 1961, 
the billing on Lewis’ singles was “Jerry Lee 
Lewis and His Pumping Piano.” “Breath-
less” followed, reaching No. 7. Hollywood 
took notice: Lewis appeared in the 1957 film 
Jamboree! In 1958, Lewis sang the title song 
in the film High School Confidential, starring 
Russ Tamblyn. The result was another hit 
(No. 21 on the pop chart).

Lewis’ career stumbled in 1958 with a 
media backlash, led by British journalist 
Ray Berry, who revealed that Lewis secretly 
married his 13-year-old cousin Myra Gale 
Brown, who became his third wife. Lewis 
was 22 at the time and was quickly black-
listed by the music industry. Radio stations 
boycotted Lewis’ music. Dick Clark himself 
canceled Lewis’ appearances on American 
Bandstand. Before his marriage, venues paid 
him nearly $10,000 a night; the scandal low-
ered his asking price to a rock-bottom $250 
an engagement.

He was still under contract to Sun Re-
cords, though, and a subsequent recording 
of Ray Charles’ “What’d I Say” reached 
No. 30 on the Hot 100 in 1961. His contract 
with Sun ended in ’63 and he went on to 
release other songs with Smash Records, but 
nothing hit the crossover peaks of those first 
releases, even if he did continue to experi-
ence success on the country charts. His Live 
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at the Star Club, Hamburg album in 1964 is 
considered one of the most spectacular live 
concert discs ever released.

In ’68 he transitioned into country, re-
cording the top 10 hit “Another Place Anoth-
er Time,” which reached No. 4 on Billboard’s 
Hot Country Singles chart, as it was then 
called. Four subsequent singles reached No. 
1 on that chart: “To Make Love Sweeter for 
You,” “There Must Be More to Love Than 
This,” “Would You Take Another Chance on 
Me” and a cover version of The Big Bop-
per’s 1958 smash “Chantilly Lace.” (The 
latter song brought Lewis his first Grammy 
nomination, for best country performance, 
male.) In 1981, he released “Thirty Nine 
and Holding” on Elektra Records and then 
briefly signed to MCA Records.

In February 1987, Lewis won his only 
competitive Grammy — best spoken word 
or non-musical recording as one of the 
narrators of Interviews From the Class of ‘55 
Recording Sessions. His co-winners were 
Johnny Cash, Chips Moman, Rick Nelson, 
Roy Orbison, Carl Perkins and Sam Phillips. 
Lewis received a Lifetime Achievement 
Award from the Recording Academy in 
2005.

Winona Ryder, Dennis Quaid and Alec 
Baldwin starred in the 1989 biopic of Lewis 
life, Great Balls of Fire!, which brought Lew-
is’ career back into the limelight. The movie 
was based on Myra Lewis’ book detailing his 
life and controversy. Jerry Lee recorded the 
songs for the soundtrack.

In 2006, Lewis’ aptly titled Last Man 
Standing album reached No. 26 on the Bill-
board 200, his highest-charting title on that 
chart. Raw concert footage was put together 
in the companion DVD, Last Man Standing 
Live, featuring duets with Mick Jagger, 
Rod Stewart and Jimmy Page, among oth-
ers. He teamed up in 2010 with Eric Clap-
ton and Merle Haggard, along with Jimmy 
Page and others, on Mean Old Man, which 
reached No. 30 on the Billboard 200.

In April 2013, he opened Jerry Lee Lewis’ 
Café & Honky Tonk on Beale Street in 
Memphis. He also released Rock & Roll Time 
and was the subject of Jerry Lee Lewis: His 
Own Story, a biography written by Pulitzer 
Prize winner Rick Bragg. Lewis’ version 
of the title track, originally co-written and 

recorded by Kris Kristofferson, features 
guitarists Doyle Bramhall, Jon Brion and 
Kenny Lovelace, along with vocalists Vonda 
Shepard and Bernard Fowler. “This is a 
rock ‘n’ roll record,” he told Rolling Stone. 
“That’s just the way it came out.” The rest 
of the album is cast with many artists he 
inspired, including Keith Richards and Ron 
Wood, Neil Young, Robbie Robertson, 
Nils Lofgren and Shelby Lynne, among 
others. The album included covers of Chuck 
Berry, Bob Dylan, Lynyrd Skynyrd, Paul 
Rodgers and old pal Johnny Cash (“Folsom 
Prison Blues”), one of two songs on which 
he played guitar.

Lewis had six children by seven wives, 
and his personal life was marred by several 
tragedies. He married Dorothy Barton in 
’52 when he was just 17 years old. They 
divorced in ’53, one month before he mar-
ried Jane Mitchum, with whom he had two 
children, Jerry Lee Lewis Jr. and Ronnie 
Guy Lewis. Jerry Lee Jr. died at 19 in 1973 
in a car accident when his Jeep overturned. 
Lewis married Myra Gale Brown, his teen-
age cousin, and had two children, Steve 
Allen Lewis and Phoebe Allen Lewis. Steve 
drowned when he was 3 years old in 1962. 
His fourth wife, Jaren Elizabeth Gunn Pete, 
gave birth to their daughter Lori Lee Lewis 
before dying in a friend’s swimming pool 
before their divorce was final. He married 
Shawn Stephens in ’83 before her untimely 
death — just three months after they were 
married. His sixth marriage, to Kerrie Mc-
Carver, lasted 20 years, from 1984 to 2004, 
producing one son, Jerry Lee Lewis III. He 
married his seventh wife, Judith Brown, in 
2012 with whom he spent his final days on 
their Nesbit, Mississippi, ranch. Jerry Lee 
Lewis is survived by his wife, sons Ron-
nie and Jerry Lee Lewis III, and daughters 
Phoebe and Lori Lee. 

Jerry Lee Lewis’ 
Biggest Billboard 
Hits: ‘Great Balls 
of Fire’ & More
BY GARY TRUST

A
s previously reported, Jerry 
Lee Lewis, the piano-pounding 
rock, country and pop culture 
icon, and the last surviving mem-

ber of the inaugural (1986) class of the Rock 
and Roll Hall of Fame, has died, at age 87. 
His passing was announced Friday (Oct. 28).

Also a 2022 inductee into the Country 
Music Hall of Fame, Lewis is one of just 16 
talents to have been inducted into both the 
Country and Rock and Roll Halls of Fame.

“No one wanted to follow Jerry Lee on 
stage,” Johnny Cash once said. “Not even 
Elvis.”

Born Sept. 19, 1935, in Louisiana, Lewis 
moved to Memphis, Tenn., in 1956 and made 
his Billboard chart debut in 1957. That June, 
“Whole Lot of Shakin’ Goin’ On” entered 
multiple surveys, reigning for two weeks be-
ginning Sept. 9, 1957, on the C&W Best Sell-
ers in Stores country chart. It also reached 
No. 3 on the all-genre Best Sellers in Stores 
and Top 100 charts.

Lewis followed with another signature 
classic, “Great Balls of Fire,” which also 
logged two weeks at No. 1 on C&W Best Sell-
ers in Stores, starting Jan. 6, 1958. The song 
became his highest charting multi-genre hit, 
reaching No. 2 on Best Sellers in Stores and 
the Top 100.

Lewis landed one more all-format top 10, 
“Breathless,” which climbed to No. 7 on the 
Top 100 in 1958. Following the Aug. 4, 1958, 
inception of the Billboard Hot 100, Lewis 
charted 14 entries, led by the No. 30-peaking 
“What’d I Say” (billed as by Jerry Lee Lewis 
and His Pumping Piano) in 1961. He last ap-
peared on the Hot 100 in June 1973.

On the Hot Country Songs chart, fol-
lowing his country crossover smashes 
“Shakin’ “ and “Fire,” Lewis led with “To 
Make Love Sweeter for You” (1969), “There 
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Must Be More to Love Than This” (1970), 
“Would You Take Another Chance on Me” 
(1971) and “Chantilly Lace” (1972). From 
1968 through 1981, Lewis notched 23 Hot 
Country Songs top 10s, from “Another 
Place Another Time” through “Thirty Nine 
and Holding,” while he continued to appear 
on the chart through 1989.

On the all-genre Billboard 200 albums 
chart, Lewis’ span of entries stretches over 
50 years, from 1964 through 2014. He tal-
lied three top 40 titles on the chart in his 
lifetime: The Session (No. 37, 1973), Last 
Man Standing: The Duets (No. 26, 2006) and 
Mean Old Man (No. 30, 2010).

Lewis also logged 17 top 10s on the Top 
Country Albums chart, most recently rising 
to No. 4 with Last Man Standing: The Duets 
in 2006. 

Deezer’s Earnings 
Boosted by 
Streaming 
Subscription  
Price Increases
BY GLENN PEOPLES

F
rench music streaming company 
Deezer posted revenue of 115 mil-
lion euros ($112.5 million at the 
Sept. 30, 2022 exchange rate) in 

the third quarter, up 13.8% from the prior-
year period (11.4% at constant currency), the 
company announced Thursday. Following 
the news, Deezer’s stock closed up 0.59% on 
Friday (Oct. 28). 

The quarter was bolstered by a 13.8% 
improvement in average revenue per user 
(ARPU) to 3.9 euros ($3.81) from the third 
quarter of 2021. Deezer attributed the 
improvement primarily to price increases 
implemented in France in January 2022 — 
individual plans increased from 9.99 euros 
to 10.99 euros per month and family plans 
climbed from 14.99 euros to 17.99 euros per 
month. 

Other subscription services have followed 

— or likely will follow — Deezer’s lead in 
raising prices. Apple’s decision on Monday 
to raise prices on Apple Music “was ex-
tremely good news for us,” said Deezer CEO 
Jeronimo Folgueira during Thursday’s 
earnings call. 

Folgueira also encouraged by comments 
made Tuesday by Spotify CEO Daniel Ek 
about possible price increases in early 2023. 
“We have been the first ones to raise prices 
very successfully and now that the competi-
tors follow, obviously that is a good thing 
for the industry as a whole,” Folgueira said. 
“It also makes us more competitive once 
competitors increase prices.” 

Folgueira does not expect Deezer to fur-
ther raise prices in 2023 but he didn’t rule 
it out, either. “We always remain flexible 
when it comes to pricing,” he said.

Deezer’s ARPU growth was partially 
offset by a higher proportion of family plan 
subscriptions, which carry a higher price 
than individual plans but allow up to six 
subscribers per account. At the same time, 
Deezer saw strong business-to-consumer 
subscription growth in France, adding 
300,000 to 3.4 million in its home market. 
The ARPU gain more than compensated 
for a 2.5% decline in total subscribers to 9.4 
million — the same number as the second 
quarter of 2022. 

Outside of France, Deezer’s B2C sub-
scribers fell 15.8% year-over-year, from 2.7 
million to 2.2 million, although the loss in 
the third quarter was a more modest 4.4%, 
or 100,000 subscribers. That decline was 
due to Deezer’s decision to focus more on a 
smaller number of larger markets — includ-
ing France, Germany, U.S. and Brazil — and 
reducing unprofitable spending in else-
where. Also, Deezer shut down its business 
in Russia at the end of the first quarter. 

The company expects to finish the year 
with about 455 million euros ($445 mil-
lion) of revenue, a 14% improvement from 
2021. Deezer expects to see benefits from its 
new partnership with media company RTL 
in Germany in the second half of the year. 
More price increases should help bolster 
ARPU and revenues, too. In an Oct. 4 inves-
tor presentation, Deezer revealed it plans to 
raise prices in the U.S. and Germany in Oc-
tober and Brazil in December. Additionally, 

Deezer will increase the price on all existing 
iOS users in November, which Folgueira 
said “willl have a substantial impact” on 
fourth-quarter earnings results. 

Dolly Parton  
Says She Will  
No Longer Tour
BY JESSICA NICHOLSON 

A
t 76, Dolly Parton is seemingly 
indefatigable, releasing a steady 
stream of albums, books, movies 
and television projects, as well as 

hosting the ACM Awards earlier this year. 
On Nov. 5, she will be inducted into the Rock 
& Roll Hall of Fame, alongside Duran Duran, 
Eminem, Carly Simon and more.

But according to a new interview Parton 
did with Pollstar, there is one thing she 
won’t be doing again: full-fledged touring.

“I do not think I will ever tour again, 
but I do know I’ll do special shows here 
and there, now and then. Maybe do a long 
weekend of shows, or just a few shows at 
a festival. But I have no intention of going 
on a full-blown tour anymore,” Parton told 
the outlet. (Billboard has independently 
confirmed the news.)

Parton’s most recent tour was her 2016 
Pure & Simple Tour, which included 60 
shows in the United States and Canada.

“I’ve done that my whole life, and it takes 
so much time and energy,” she added. “I like 
to stay a little closer to home with my hus-
band [Carl Dean]. We’re getting older now, 
and I don’t want to be gone for four or five 
weeks at a time. Something could happen. 
I would not feel right about that, if I were 
gone and somebody needed me. Or I would 
feel bad if I had to leave a tour if somebody 
got sick at home and needed me and then I 
had to walk out on the fans.”

Last year, Parton told Billboard she was 
planning to work on a rock album, after 
news came that she was nominated for 
induction into the Rock Hall.

In her new Pollstar interview, she says she 
is working on the rock album, and that she 
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plans to re-record “Stairway to Heaven,” the 
Led Zeppelin classic that Parton recorded in 
a bluegrass-inspired arrangement as part of 
her 2002 album Halos & Horns, part of her 
bluegrass trilogy of albums.

”But I’m going to redo that really on the 
money,” she told Pollstar. “I did it kind of 
bluegrass-style when I did it; but when I 
do the rock album, I’m going to actually 
re-record it – and do it more true to the 
regular record. I’m trying to see if Robert 
Plant might sing on it. Maybe Jimmy Page 
might do the pick-up part on it. I’m looking 
forward to dragging in some of the great 
classic people, girls and boys, to sing on 
some of the songs. I’m not far enough along 
to discuss who and what, but I am going to 
do an album.”

She also noted that she intends to ask sev-
eral additional artists, including Ed Sheeran, 
Miley Cyrus and Heart, as well as country 
star Chris Stapleton, to be involved with the 
upcoming rock album.

“Chris Stapleton is one of my favorite peo-
ple ever,” Parton said. “I have always wanted 
to do something with him. Even though he’s 
not considered rock ‘n’ roll, he’s kind of like 
me: He’s accepted all the way around. I’m 
thinking that certainly out of the country 
field, when I do my rock album, I’m going to 
maybe ask him.” 

Zach Bryan 
Pledges to Lower 
Merch Prices
BY JESSICA NICHOLSON

Z
ach Bryan has been lighting up 
the Billboard charts with his 
album American Heartbreak and 
songs including “Something in 

the Orange,” and criss-crossing the United 
States on his American Heartbreak tour. 
Along the way has been building a reputa-
tion as an artist who also listens closely to 
his fans. 

On Oct. 26, Bryan took to Twitter to state 
that he was planning to lower the price of 
the merchandise sold at his concerts.

“I just learned how expensive the merch 
was last night,” he said on Twitter. “A hoodie 
for 60 to 70 dollars is too much and I’m fixing 
it now. Thank you guys so much for being 
such a good and kind and rowdy crowd.”

Fans began chiming, with one saying, “I 
paid 45 bucks for a t shirt.. I wasn’t not gonna 
buy one but 45 bucks?? dang man,” to which 
Bryan responded, “I JUST learned how 
much they were. It’s fixed and I apologize.”

After another Twitter user noted that 
they would gladly pay $70 if he allowed his 
merch to be sold online in addition to at 
his concerts, Bryan responded, “no no no 
they’ll be 45 at most, 70 is absolutely hei-
nous as hell and and anyone selling hoodies 
for that amount have completely desensi-
tized from the world.”

His fans quickly responded with senti-
ments of gratitude for the singer-songwrit-
er’s swift response, with comments. “I love 
how humble you are and how you put your 
fans first. you’ll always have our respect and 
support,” said one Bryan fan.

After his debut major label full-length 
album American Heartbreak debuted at 
No. 1 on Billboard’s top country albums 
chart in June, Bryan quickly followed with 
the release of the EP Summertime Blues in 
July. His song “Something in the Orange” 
reached No. 2 on Billboard’s Hot Country 
Songs chart, and he’s notched just over a 
dozen entries on the chart, including “High-
way Boys,” “Oklahoma Smoke Show” and 
“Burn, Burn, Burn.” 

Elon Musk Takes 
Control of Twitter 
— What’s Next?
BY ASSOCIATED PRESS

E
lon Musk has taken control of 
Twitter after a protracted legal 
battle and months of uncertainty. 
The question now is what the bil-

lionaire Tesla CEO will actually do with the 
social media platform.

Musk ousted three top Twitter executives 
on Thursday, according to two people famil-

iar with the deal who said he was in charge. 
Such a shakeup was widely expected, but 
Musk has otherwise made contradictory 
statements about his vision for the company 
— and shared few concrete plans for how he 
will run it.

The people wouldn’t say if all the paper-
work for the deal, originally valued at $44 
billion, had been signed or if the deal had 
closed. A Delaware judge had ordered that 
the deal be finalized by Friday.

Late Thursday, Musk tweeted, “the bird 
has been freed,” a reference to Twitter’s logo.

Twitter’s users, advertisers and employees 
are parsing Musk’s every move in an effort 
to guess where he might take the company 
— but the mercurial tech executive has not 
made the job easy.

He has criticized Twitter’s dependence on 
advertisers, but made a statement Thursday 
that seemed aimed at soothing their fears. 
He has complained about restrictions on 
speech on the platform — but then vowed he 
wouldn’t let it become a “hellscape.” And for 
months it wasn’t even clear if he wanted to 
control the company at all.

After Musk signed a deal to acquire Twit-
ter in April, he tried to back out of it, leading 
the company to sue him to force him to go 
through with the acquisition.

Friday’s deadline to close the deal was 
ordered by the Delaware Chancery Court 
in early October. The New York Stock 
Exchange notified investors that it will 
suspend trading in shares of Twitter before 
the opening bell Friday in anticipation of the 
company going private under Musk.

Musk has been signaling more recently 
that the deal is going through. He strolled 
into the company’s San Francisco headquar-
ters Wednesday carrying a porcelain sink, 
changed his Twitter profile to “Chief Twit,” 
and tweeted “Entering Twitter HQ — let 
that sink in!”

The people familiar with the deal said 
Musk has fired CEO Parag Agrawal, CFO 
Ned Segal and Chief Legal Counsel Vijaya 
Gadde. Both people insisted on anonymity 
because of the sensitive nature of the deal.

Musk privately clashed with Agrawal in 
April, immediately before deciding to make 
a bid for the company, according to text 
messages later revealed in court filings.
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Around the same time, he publicly criti-
cized Gadde, the company’s top lawyer, in 
a series of tweets. A wave of harassment 
of Gadde from other Twitter accounts fol-
lowed, including racist and misogynistic at-
tacks, in addition to calls for Musk to get rid 
of her. After she was fired, the harassment 
on the platform began again.

In his first big move earlier on Thursday, 
Musk said that he is buying the platform 
to help humanity and doesn’t want it to 
become a “free-for-all hellscape.”

The message appeared to be aimed at 
addressing concerns among advertisers — 
Twitter’s chief source of revenue — that 
Musk’s plans to promote free speech by cut-
ting back on moderating content will open 
the floodgates to more online toxicity and 
drive away users.

“The reason I acquired Twitter is because 
it is important to the future of civilization to 
have a common digital town square, where 
a wide range of beliefs can be debated in a 
healthy manner, without resorting to vio-
lence,” Musk wrote in an uncharacteristically 
long message for the Tesla CEO, who typi-
cally projects his thoughts in one-line tweets.

He continued: “There is currently great 
danger that social media will splinter into 
far right wing and far left wing echo cham-
bers that generate more hate and divide 
our society.”

Musk has previously expressed distaste 
for advertising and Twitter’s dependence 
on it, suggesting more emphasis on other 
business models such as paid subscriptions 
that won’t allow big corporations to dictate 
policy on how social media operates. But on 
Thursday, he assured advertisers he wants 
Twitter to be “the most respected advertis-
ing platform in the world.”

The note is a shift from Musk’s position 
that Twitter is unfairly infringing on free 
speech rights by blocking misinformation or 
graphic content, said Pinar Yildirim, associ-
ate professor of marketing at the University 
of Pennsylvania’s Wharton School.

But it’s also a realization that having no 
content moderation is bad for business, put-
ting Twitter at risk of losing advertisers and 
subscribers, she said.

“You do not want a place where consum-
ers just simply are bombarded with things 

they do not want to hear about, and the plat-
form takes no responsibility,” Yildirim said.

As concerns rise about the direction of 
Twitter’s content moderation, European 
Union Internal Market Commissioner Thi-
erry Breton tweeted to Musk on Friday that 
“In Europe, the bird will fly by our rules.”

Breton and Musk met in May and ap-
peared in a video together in which Musk 
said he agreed with the 27-nation bloc’s 
strict new online regulations. Its Digital 
Services Act threatens big tech companies 
with billions in fines if they don’t police 
their platforms more strictly for illegal or 
harmful content such as hate speech and 
disinformation.

Musk is expected to speak to Twitter 
employees directly Friday if the deal is final-
ized, according to an internal memo cited 
in several media outlets. There is internal 
confusion and low morale tied to fears of 
layoffs or a dismantling of the company’s 
culture and operations.

The Washington Post reported last week 
that Musk told prospective investors that 
he plans to cut three quarters of Twitter’s 
7,500 workers when he becomes owner of 
the company. The newspaper cited docu-
ments and unnamed sources familiar with 
the deliberation.

Musk has spent months deriding Twit-
ter’s “spam bots” and making sometimes 
conflicting pronouncements about Twitter’s 
problems and how to fix them.

Thursday’s note to advertisers shows a 
newfound emphasis on advertising revenue, 
especially a need for Twitter to provide 
more “relevant ads” — which typically 
means targeted ads that rely on collecting 
and analyzing users’ personal information.

Yildirim said that, unlike Facebook, Twit-
ter has not been good at targeting advertis-
ing to what users want to see. Musk’s mes-
sage suggests he wants to fix that, she said. 

Motley Crue 
Guitarist Mick 
Mars Is Retiring 
From the Band
BY GIL KAUFMAN

A
fter four decades of debauchery, 
Mötley Crüe guitarist Mick 
Mars is retiring from the band. 

“While change is never easy, 
we accept Mick’s decision to retire from the 
band due to the challenges with his health. 
We have watched Mick manage his Anky-
losing Spondylitis for decades and he has 
always managed it with utmost courage and 
grace,” Vince Neil, Tommy Lee and Nikki 
Sixx said in a joint statement shared with 
Billboard on Thursday (Oct. 27).

“To say ‘enough is enough’ is the ulti-
mate act of courage. Mick’s sound helped 
define Mötley Crüe from the minute he 
plugged in his guitar at our very first 
rehearsal together,” they continued. “The 
rest, as they say, is history. We’ll continue 
to honor his musical legacy.”

The band noted that per Mars’ wish, Möt-
ley Crüe will continue on with its planned 
2023 world tour, and revealed who would 
be filling in as guitarist. “No doubt will it 
take an absolutely outstanding musician to 
fill Mick’s shoes so we are grateful that our 
good friend John 5 has agreed to come on 
board and join us moving forward. We’ll see 
all you Crüeheads out on the road!”

The 71-year-old rocker had said he will 
continue to be a member of the group, but 
cannot go on the road anymore due to a 
lifelong battle with a painful degenerative 
spinal condition.

The news of his retirement was first re-
ported by Variety on Wednesday (Oct. 26), 
which quoted a statement from an unnamed 
Crüe representative. “Mick Mars, co-found-
er and lead guitarist of the heavy metal 
band Mötley Crüe for the past 41 years, has 
announced today that due to his ongoing 
painful struggle with Ankylosing Spondylitis 
(A.S.), he will no longer be able to tour with 
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the band,” the rep explained. “Mick will 
continue as a member of the band, but can 
no longer handle the rigors of the road. A.S. 
is an extremely painful and crippling degen-
erative disease, which affects the spine.”

The news of his retirement comes just a 
few days after the metal legends announced 
the latest leg of their co-headlining tour 
with Def Leppard, which will run through 
Latin America and Europe from February to 
July of 2023.

After announcing a farewell tour in 
2014 — which included the band signing a 
binding pledge that they would not hit the 
road again — the Crüe hit the road again 
for a massive stadium tour this summer. 
That outing with Leppard, Joan Jett and 
Poison sold 1.3 million tickets and earned 
$173.5 million after being delayed several 
times due to the COVID-19 pandemic. The 
next tour kicks off on Feb. 18 with a show in 
Mexico City, and is slated to run through a 
July 16 gig in Glasgow, Scotland.

Mars (born Robert Deal), described his 
painful struggles with A.S. in the band’s 
2001 biography, The Dirt, writing, “My hips 
started hurting so bad every time I turned 
my body that it felt like someone was ignit-
ing fireworks in my bones. I didn’t have 
enough money to see a doctor, so I just kept 
hoping that I could do what I usually do: 
will it away, through the power of my mind. 
But it kept getting worse.”

The guitarist wrote of having trouble 
breathing and intense stomach pain that 
made it feel like “my whole body was about 
to fall apart.” 

Executive 
Turntable:  
Warner Records 
Appoints 
Marketing SVP; 
iHeartRadio Vet 
Adds Digital 
Music to  
Prez Purview
BY CHRIS EGGERTSEN 

S
hawnae Corbett-Rice was 
promoted to senior vp of market-
ing at Warner Records. Based in 
Los Angeles, she will continue to 

oversee marketing campaigns focused on 
artist development. She reports to execu-
tive vp of marketing & artist development 
Dionnee Harper.

Jon Zellner was named president of pro-
gramming operations and digital music for 
iHeartRadio, effective immediately. Zellner 
was previously president of programming op-
erations. In the new role, Zellner will manage 
the programming, content and strategy for 
iHeartRadio’s digital channels and playlists 
while continuing to oversee iHeartMedia’s 
programming operations. In addition to 
running programming and strategy for the 
iHeartMedia custom and format center sta-
tions, he will continue to lead the company’s 
commercial production center, national 
imaging center, audio distribution center, 
on-air partner and client integration and the 
technical and broadcast operations teams.

Artist Partner Group (APG) promoted 
Brett Copell to senior vp of legal & business 
affairs and Alexis Warner to marketing 
director. The company also hired Sebastien 
Christie as senior director of A&R adminis-
tration and Jesse Wylde as senior director 
of artist & business development. Copell 
will continue to act as lead attorney for both 

APG and its publishing arm, Artist Publish-
ing Group. He will oversee legal and admin-
istration departments at both companies 
and focus on new business opportunities for 
APG at large, while Warner will continue 
spearheading marketing campaigns for APG 
artists. Christie, who previously operated 
his own music consultancy company, will 
focus on prepping releases by clearing sam-
ples, producer agreements and more. Wylde, 
who joins from Web3 startup Rally.io, will 
help develop the careers of APG artists and 
songwriters, focusing on promo, touring and 
business strategy/partnerships.

The Harlem Festival of Culture (HFC), 
launched in April 2022 as a reimagining of 
the Harlem Cultural Festival of 1969, ap-
pointed Fugees co-founder and solo artist 
Wyclef Jean as chair of the music advi-
sory board for the organization. Jean will 
advise executive leadership and help engage 
the artist community to drum up support 
around the festival.

Big Loud Records hired Nate Yetton as 
vp of A&R, effective immediately. Yetoon 
will spearhead the discovery and signing of 
talent in alternative genres including Ameri-
cana, indie, folk, acoustic, singer/songwrit-
er/roots, alt-country and more in collabora-
tion with existing Big Loud Records and 
Big Loud Publishing A&R teams. He can be 
reached at nate@bigloud.com.

BBR Music Group hired Allan Geiger 
as director of content creation and Taylor 
Scheese as manager of partnerships. The 
company also promoted Kennedy Nicker-
son to senior coordinator of A&R. Geiger, 
who joins from his creative agency Artist-
noize, will handle the creation of creative 
assets and graphic design for the label 
group’s artist roster while reporting to vp of 
creative & imaging Jen Morgan. Scheese, 
who joins from Thinkswell, will work on 
driving brand partnership deals for BMG’s 
recorded label and publishing roster, with 
a focus on BBR Music Group’s artist roster, 
while reporting to director of brand partner-
ships Daron Moore. Nickerson, who has 
moved from BMG’s publishing arm where 
she served as income tracking coordinator, 
will report to vp of A&R Katie Kerkhover. 
Geiger can be reached at allan@bbrmusic-
group.com, Scheese can be reached at taylor.
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scheese@bmg.com and Nickerson can be 
reached at kennedy.nickerson@bmg.com.

Chris Taillie was promoted to vp at 
Shore Fire Media; he was previously 
publicity director. The New York-based Tail-
lie’s music clients include Angélique Kidjo, 
Cyndi Lauper, Esperanza Spalding, Float-
ing Points, Jacob Collier and Rhiannon 
Giddens. Taillie can be reached at ctaillie@
shorefire.com.

The Chamber Group promoted Shan-
non Atran to associate director of public 
relations and hired Edwin Tetteh as public 
relations manager. The New York-based 
Atran will serve as the company’s indepen-
dent public relations executive, responsible 
for developing, executing and overseeing PR 
campaigns for clients including Big Sean, 
T.I., Lil Wayne, Pusha T and more. Tetteh 
will collaborate with internal and external 
partners in developing and implementing 
PR strategies on behalf of his client roster, 
which includes Jon Batiste and Mariah 
Carey. He joins from the Lede Company. 
Atran can be reached at shannon@thecham-
bergroup.com and Tetteh can be reached at 
Edwin@thechambergroup.com.

Elijah B Torn was named head of cre-
ative production at Found Objects, the 
original music and sound collective founded 
by film and TV composers Jay Wadley and 
Trevor Gureckis. Torn, who was previously 
global creative director at MassiveMusic 
New York, will oversee the creative and 
production team. 

‘Cyberpunk: 
Edgerunners’ 
Rules Top TV 
Songs Chart With 
Debut Season
BY KEVIN RUTHERFORD 

N
etflix’s Cyberpunk: Edgerunners 
claims three positions, includ-
ing the No. 1 spot, on Billboard’s 
Top TV Songs chart, powered by 

Tunefind, for September 2022.
Rankings for the Top TV Songs chart 

are based on song and show data provided 
by Tunefind and ranked using a formula 
blending that data with sales and streaming 
information tracked by Luminate during the 
corresponding period of September 2022.

“I Really Want to Stay At Your House” by 
Rosa Walton ranks at No. 1 after its inclu-
sion in the debut series’ second episode, 
released alongside the rest of the premiere 
season on Sept. 13.

In September 2022, “House” earned 7.6 
million on-demand official U.S. streams and 
4,000 downloads, according to Luminate. 
The metrics helped the song, originally re-
leased as part of the Cyberpunk 2077: Radio, 
Vol. 2 soundtrack in 2020, to reach multiple 
Billboard charts, including a No. 16 peak so 
far on the multi-metric Hot Alternative 
Songs list dated Oct. 8 (it appears at No. 20 
on the latest, Oct. 29-dated survey).

“House” is joined by fellow Cyberpunk 
songs “Who’s Ready for Tomorrow” by Rat 
Boy and IBDY at No. 6 (2.5 million streams, 
1,000 downloads) and “Let You Down” 
by Dawid Podsiadlo at No. 9 (1.5 million 
streams, 1,000 downloads) on the 10-posi-
tion chart.

An additional new series, Disney+’s She 
Hulk: Attorney at Law, also claims three 
positions on the list, paced by Megan Thee 
Stallion’s “Body,” from the third episode 
(Sept. 1), which appears at No. 2 (9.5 million 
streams, 2,000 downloads).

See the full top 10 below.
Rank, Song, Artist, Show (Network)
“I Really Want to Stay At Your House,” 

Rosa Walton, Cyberpunk: Edgerunners 
(Netflix)

“Body,” Megan Thee Stallion, She-Hulk: 
Attorney at Law (Disney+)

“Wildest Dreams,” Taylor Swift, Fate: The 
Winx Saga (Netflix)

“Seize the Power,” Yonaka, She-Hulk: At-
torney at Law (Disney+)

“Home,” John Legend, Good Trouble 
(Freeform)

“Who’s Ready for Tomorrow,” Rat Boy & 
IBDY, Cyberpunk: Edgerunners (Netflix)

“ZOOM,” Jessi, She-Hulk: Attorney at Law 
(Disney+)

“Nite and Day,” Al B. Sure, Monster: The 

Jeffrey Dahmer Story (Netflix)
“Let You Down,” Dawid Podsiadlo, Cyber-

punk: Edgerunners (Netflix)
“Turtles All the Way Down,” Reservation 

Dogs (Hulu) 

Murda Beatz  
Hits No. 1 on  
Rap Producers 
Chart Thanks to 
Lil Baby Hits
BY XANDER ZELLNER

M
urda Beatz rules Billboard’s 
Rap Producers chart (dated 
Oct. 29) for the first time, 
thanks to his production work 

on three hits by Lil Baby on the latest Hot 
Rap Songs ranking.

Lil Baby’s “California Breeze,” which 
Murda Beatz (real name Shane Lindstrom) 
co-produced with Mars (born Marcel 
Korkutata), leads the trio of tracks at No. 
1, followed by “From Now On,” featuring 
Future (co-produced with Tay Keith), at No. 
16 and “Double Down” at No. 20 (co-pro-
duced with Awavy, aka Adrian Nielsen). All 
three cuts appear on Lil Baby’s LP It’s Only 
Me, new at No. 1 on the Billboard 200 with 
216,000 equivalent album units, according 
to Luminate.

“California Breeze” earns Murda Beatz 
his second No. 1 as a producer on Hot Rap 
Songs, after Drake’s 2018 smash “Nice for 
What” (co-produced with Blaq N Mild).

Murda Beatz has been one of hip-hop’s 
go-to producers since 2016. He has pro-
duced 25 tracks that have charted on Hot 
Rap Songs, dating to his first entry, French 
Montana’s “No Shopping,” featuring Drake 
(No. 8 peak in 2016). Among others, he’s 
produced songs for Cardi B, Megan Thee 
Stallion, Nicki Minaj, Travis Scott and SZA.

On the Billboard Hot 100, Murda Beatz 
has charted 39 songs as a producer, includ-
ing five top 10s and one No. 1: “Nice for 
What,” for eight weeks in 2018. He has also 
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earned one artist billing on the chart, as 
featured on 6ix9ine’s “FEFE,” also featuring 
Minaj (No. 3, 2018).

Meanwhile, Lil Baby tallies a 22nd week 
at No. 1 on the Rap Songwriters chart. 
Dating to the list’s June 2019 launch, only 
DaBaby (25 weeks at No. 1) and Drake (24) 
have spent more time on top. Lil Baby reigns 
thanks to 17 writing credits on the (25-posi-
tion) Hot Rap Songs chart.

The weekly Rap Songwriters and Rap 
Producers charts are based on total points 
accrued by a songwriter and producer, 
respectively, for each attributed song that 
appears on the Hot Rap Songs chart. As with 
Billboard’s yearly recaps, multiple writers or 
producers split points for each song equally 
(and the dividing of points will lead to oc-
casional ties on rankings).

The full Rap Songwriters and Rap Produc-
ers charts, in addition to all overall and genre 
rankings, can be found on Billboard.com. 

Duelo Ends 15-
Year Wait for New 
No. 1 on Regional 
Mexican Airplay 
Chart With ‘24 
Siete’: It ‘Caught 
Us By Surprise’ 
BY PAMELA BUSTIOS

D
uelo returns to the No. 1 spot for 
the first time in a decade and 
a half on Billboard’s Regional 
Mexican Airplay chart (dated 

Oct. 29) with its latest single “24 Siete.” The 
song marks the norteño group’s first visit to 
the summit since 2007. It also represents a 
new achievement for the group’s label La 
Bonita Music, winning its first leader among 
a collection of 16 entries. 

“Everything we have been reaping, work-
ing hard these years, tours in Mexico and 
the United States and the truth, this new No. 

1 caught us by surprise,” Oscar Iván Treviño, 
one of founding members of the group, told 
Billboard.

“24 Siete” was released Aug. 11 via La 
Bonita Music. It ascends to the top in its 
ninth week following a 19% gain in audience 
impressions, to 5.8 million, earned in the 
U.S. in the week ending Oct. 23, according to 
Luminate.

With its ascent, “24 Siete” becomes 
Duelo’s fourth champ dating back to the 
one-week ruler “Te Compro” in 2006. In 
between, the Monterrey-bred group nabbed 
two other one-week champs in 2007: “Un 
Idiota Como Yo” and “Olvidame Tú.”

As for “24 Siete,” Treviño adds, “We 
composed the song with the best intentions 
in the world. Doing the song and recording 
our new album No Digas No, well, it’s been 
exciting. It is important to always maintain 
that curiosity and that passion for music, 
doing what you love.” “24 Siete” is the sec-
ond single from No Digas No, which hasn’t 
entered the charts yet.

Further, with the new champ, La Bonita 
Music claims its first No. 1 in the 28-year-
old history of the Regional Mexican Airplay 
chart. It previously reached a No. 3 high also 
through a Duelo song, “Puño de Diamantes,” 
in July 2013.

Elsewhere, “24” steps into the upper 
region on the all-genre Latin Airplay chart 
with a 15-9 jump. The lift gifts the group its 
first top 10 in almost a decade, since “Puño 
de Diamantes” peaked at No. 8 in its 13th 
week in 2013. 

Mariah Carey 
Doubles-Down 
on NY, Toronto 
‘Merry Christmas 
to All’ Concerts 
BY GIL KAUFMAN 

M
ariah Carey is going to make 
your holidays twice as nice. Af-
ter announcing a pair of one-
off “Merry Christmas to All!” 

shows at Toronto’s Scotiabank Arena (Dec. 
11) and New York’s Madison Square Garden 
(Dec. 13), the undisputed Christmas queen 
revealed on Thursday (Oct. 27) that she’s got 
room in her sleigh for two more gigs.

“New Yoooork!! The demand has been so 
nice, we’ve decided to do it twice! I’m add-
ing a 2ND Madison Square Garden show on 
Friday, December 16th!,” she tweeted of the 
double-down, with tix for both shows going 
on sale today (Oct. 28) at 10 a.m. ET. “Can’t 
wait to celebrate Christmas with you all!”

And don’t worry Torontonians, she has 
more love for you, too. Carey also added 
a second Scotiabank gig for her Canadian 
lambs on Dec. 9; tickets for both Canadian 
shows also go on sale today at 10 a.m. ET.

According to a release, these will be 
Mariah’s only Christmas concerts this yule-
tide season and fans purchase a ticket will 
also get a chance to buy an exclusive t-shirt 
and a copy of the singer’s illustrated holiday 
fairytale book, The Christmas Princess, 
which is due out on Nov. 1. 

The shows are nice, but as any jingle 
junkie knows the most exciting part of the 
seasons is the annual chart watch to see if 
Carey’s perennial Christmas classic, “All I 
Want For Christmas Is You,” will hit No. 1 
on the Billboard Hot 100 for a fourth year in 
a row.

Check out Mariah’s announcements 
below. 
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Taylor Swift 
Dominates 
Australia’s Charts 
With ‘Midnights’
BY LARS BRANDLE 

T
aylor Swift is the queen of Aus-
tralia’s music charts, as Midnights 
(via Universal) darts to No. 1 with 
the biggest volume week of any 

album in five years.
Midnights bows atop the latest ARIA 

Chart, with more combined sales than any 
title since Swift released Reputation, also 
No. 1 back in 2017. It’s her 10th No. 1 ARIA 
Album.

With Midnights setting the albums 
chart alight, records tumble. Swift en-
joys a record-setting haul on the national 
singles survey, capturing nine of the top 
10 positions, led by “Anti-Hero” at No. 1, 
with “Lavender Haze” and “Snow On The 
Beach,” featuring Lana Del Rey, respec-
tively completing the top 3.

According to Universal Music Australia, 
Midnights is the most-streamed album in a 
week in ARIA history, and the biggest-ever 
vinyl sales debut, shifting over 10,000 vinyl 
units in week one.

The song that ruins TayTay’s chance 
at a top 10 sweep is Sam Smith and Kim 
Petras’ former leader “Unholy” (Capitol/
Universal), which dips 1-7 on the ARIA 
Singles Chart. With the exception of Smith 
and Petras’ collaboration, Swift locks 
down every ARIA chart position from No. 
1 through to No. 14. Remarkably, she’s in 
possession of the only debuts on the latest 
singles frame — 13 of them.

“Anti-Hero” is Swift’s ninth No. 1 ARIA 
Single, and fourth in the past two years, 
most recently with “All Too Well (Taylor’s 
Version)” in 2021. 

The U.S. pop star is shortlisted for the 
fan-voted best international artist category 
at the 2022 ARIA Awards, having won the 
pointed trophy in 2019 and 2021.

Parking at No. 2 on the ARIA Albums 

Chart, published Oct. 28, is Arctic Mon-
keys’ The Car (Domino Recordings/EMI). 
Though the Sheffield, England alternative 
rock band misses out on the crown, Alex 
Turner and Co. keep alive a streak that has 
seen all seven studio albums placed in the 
top 5, with three reaching the zenith.

Meanwhile, Australia’s pop royalty Kylie 
Minogue returns to the chart with Impos-
sible Princess, which enjoys the reissue 
treatment for its 25th anniversary through 
Warner Music. Impossible Princess drops in 
at No. 3.

The top five is completed by two new 
classical crossover albums, Andrea, Matteo 
and Virginia Bocelli’s A Family Christmas 
(Decca/Universal), and Anthony Callea’s 
Forty Love (BMG), respectively.

Also new to the top 10 this week is Ar-
chitects’ tenth album Classic Symptoms of a 
Broken Spirit (Epitaph Record/RKT), at No. 
8. The British metalcore band will support 
the album in these parts with a national tour 
in February 2023. 

‘Killer’ No. 1: 
Highly Suspect 
Slays Competition 
on Mainstream 
Rock Airplay Chart
BY KEVIN RUTHERFORD

H
ighly Suspect is back at No. 
1 on Billboard’s Mainstream 
Rock Airplay chart, as “Natural 
Born Killer” slashes its way to 

the top of the Oct. 29-dated survey.
The group adds its third No. 1 on the 

ranking. It last ruled with “16,” for four 
weeks in 2019, after “My Name Is Human” 
reigned for eight weeks in 2016.

In between “16” and “Killer,” the band ap-
peared on the chart with two tracks, “These 
Days” (No. 10 peak) and “Canals” (No. 40), 
both in 2020.

The band boasts seven Mainstream Rock 
Airplay top 10s, dating to its arrival with 

“Lydia” (No. 4, 2015). In addition to its 
aforementioned No. 1s, the band also reached 
No. 5 with “Bloodfeather” in 2016 and No. 2 
with “Little One” in 2017. The band formed in 
2009 on Cape Cod in Massachusetts.

Concurrently, “Killer” places at No. 19 on 
Alternative Airplay, after reaching No. 16 
earlier in October. It’s the band’s second-
highest-ranking song on the tally, following 
“16,” which peaked at No. 15. Between “16” 
and “Killer,” “Days” reached the list at No. 39.

On the all-rock-format, audience-based 
Rock & Alternative Airplay chart, the song 
lifts 8-7, a new best, with 2.9 million audi-
ence impressions, up 7%, in the week ending 
Oct. 23, according to Luminate.

“Killer” is the lead single from The 
Midnight Demon Club, Highly Suspect’s 
fourth studio album and the follow-up to 
2019’s MCID. The former has earned 13,000 
equivalent album units since release in Sep-
tember. The new set is the group’s first on 
FRKST/Roadrunner/3EE. 

Texas A&M  
Stops Using  
Kanye West’s 
‘Power’ As Team 
Entrance Song
BY RANIA ANIFTOS

T
exas A&M will no longer use 
Kanye West’s “Power” for the 
football team’s pregame entrance 
song, athletic director Ross Bjork 

revealed on Thursday (Oct. 27).
Instead, he revealed that the team will use 

“sound effects & Aggie Drum Line transi-
tioning to the War Hymn.”

Ye made headlines earlier this month at 
his Yeezy Paris Fashion Week for wearing a 
shirt emblazoned with the phrase “White 
Lives Matter” on its back, and featuring 
Black models in the shirt. The phrase is one 
that was adopted by neo-Nazi and white 
supremacist groups in response to the Black 
Lives Matter movement.
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He also went on an aggressive anti-Semit-
ic rant on social media. After posting that 
he was about to go “[defcon] 3” on “Jewish 
people” over the weekend of Oct. 8, he was 
temporarily restricted from using both 
Instagram and Twitter.

In a since-deleted Drink Champs inter-
view, Ye declared offensive remarks, blam-
ing the murder of George Floyd on fentanyl 
and claiming that Jewish people are “[own-
ing] the Black voice” through Black people 
wearing a Ralph Lauren shirt, “being signed 
to a record label, or having a Jewish man-
ager, or being signed to a Jewish basketball 
team, or doing a movie on a Jewish platform 
like Disney.” 

Several companies — including The Gap, 
Balenciaga, Adidas and more — have already 
terminated their relationships and brand 
deals with the rapper.

In an Instagram post on Thursday 
morning (Oct 27) addressed to Endeavor 
CEO Ari Emanuel — who last week urged 
companies to stop working with West — 
the rapper who now goes by Ye wrote, “Ari 
Emanuel. I lost 2 billion dollars in one day. 
And I’m still alive. This is love speech. I still 
love you. God still loves you. The money is 
not who I am. The people is who I am.” 

World Electronic 
Music Awards 
to Air From Las 
Vegas Next Year
BY KATIE BAIN

A 
new awards show is bringing 
dance/electronic music to prime 
time. On Thursday (Oct. 27), The 
CW Network announced it will 

air the World Electronic Music Awards this 
May 27. 

The show will be taped on May 18 in Las 
Vegas as part of the run-up to the annual 
dance music mega-festival Electric Daisy 
Carnival. The festival takes place at the Las 
Vegas Motor Speedway May 19-21. It’s not 
yet clear if the festival’s producer, Insomniac 

Events, will have a hand in the awards show.
The two-hour prime-time event plans to 

award electronic music greats from around 
the globe and will feature the first Electron-
ic Music Hall of Fame inductions. Produc-
ers note that the major awards categories 
are European, Asian, North American and 
World Artist of the Year. Performers and 
hosts for the show will be announced in the 
coming months. 

“We are so excited to be working with 
The CW on the World Electronic Music 
Awards broadcast,” says the show’s creator 
and executive producer Andy Ruffell. “We 
are introducing a new format for the show, 
including regional and world awards, plus 
Hall of Fame honors with EDM super-
stars accepting. We are also working with 
The CW digital team on global livestream, 
Metaverse and Web3 components. We will 
be announcing some big music industry 
partners shortly.”

While the Grammys include two dance/
electronic categories — best dance/elec-
tronic album and best dance/electronic re-
cording — the awards have never put these 
categories on the telecast, instead including 
the genre in the livestreamed Premiere 
Ceremony. Other awards shows, including 
the Billboard Music Awards, also include 
dance/electronic categories; however, the 
World Electronic Music Awards is the first 
prime-time awards show in the United 
States devoted entirely to the genre. 

Anitta, Luis  
Fonsi, Thalia &  
Laura Pausini  
to Host 2022  
Latin Grammys
BY ISABELA RAYGOZA

B
razilian powerhouse singer Anit-
ta, Puerto Rican hitmaker Luis 
Fonsi, Italian singer-songwriter 
Laura Pausini, and Mexican su-

perstar Thalia are enlisted to host the 23rd 

annual Latin Grammy Awards. The tele-
cast will air from the Michelob Ultra Arena 
at Mandalay Bay in Las Vegas on Thursday, 
Nov. 17, at 8 p.m. ET.

This marks the first time the Latin Gram-
mys will have had four or more co-hosts 
since the inaugural broadcast, in September 
2000, which had five — Gloria Estefan, Jen-
nifer Lopez, Andy Garcia, Jimmy Smits and 
Antonio Banderas.

To date, Anitta has earned a total of eight 
Latin Grammy nominations, and she is cur-
rently in the running for record of the year 
and best reggaeton performance for her 
viral hit “Envolver.” (See the full list of 2022 
Latin Grammy nominations here.) The 
same song charted on the all-genre Bill-
board Hot 100, peaking at No. 70. 

Fonsi, best known for his record-breaking 
hit “Despacito,” alongside Daddy Yankee, 
has won five Latin Grammys, while Pausini 
has won four Latin Grammys and one 
Grammy Award. Thalia has been nominated 
six times at the Latin Grammys, and in 2003, 
the Mexican actress and singer entered the 
Hot 100 with “I Want You,” featuring Fat 
Joe, peaking at No. 22.

Prior to the Latin Grammys, the Latin Re-
cording Academy will honor Mexican icon 
Marco Antonio Solís as Person of the Year. 
The gala in his honor will take place the 
day before, on Wednesday, Nov. 16. “Marco 
Antonio Solís is a living legend and one of 
the most emblematic figures in Latin music,” 
Manuel Abud, CEO of the Latin Recording 
Academy, said in a statement.

Last year, the ceremony was hosted by 
Ana Brenda Contreras, Carlos Rivera and 
Roselyn Sanchez. Tom and Caetano Veloso 
won the 2021 record of the year award for 
their piano ballad “Talvez,” and in 2020, that 
award was given to Alejandro Sanz for his 
romantic love song “Contigo.”

The Latin Grammy Premiere Ceremony, 
where the majority of the categories are 
awarded, will precede the telecast and will 
be announced at a later date. 
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Manuel Turizo’s 
‘La Bachata’ 
Tops Billboard 
Argentina  
Hot 100 Chart for 
Seventh Week
BY BILLBOARD ARGENTINA 

M
anuel Turizo’s “La Bachata” 
notches a seventh week at No. 
1 on the Billboard Argentina 
Hot 100 chart (dated Oct. 22). 

The song joins two other tracks that have 
topped the tally in 2022 for at least seven 
frames: Tiago pzk’s “Entre Nosotros,” with 
LIT Killa, Nicki Nicole and Maria Becerra 
(nine weeks) and Bizarrap and Quevedo’s 
“Bzrp Music Sessions, Vol. 52” (eight weeks).

While there’s slow movement in the 
chart’s upper region, two new top 10s 
emerge: Argentinian La Joaqui scores her 
first top 10 among five entries, as “Butakera,” 
with Alan Gómez and El Noba, lifts 17-9. 
Meanwhile, Argentinian reggae singer-song-
writer Dread Mar-I (Mariano Javier Castro) 
and producer Big One (Daniel Ismael Real) 
earn their first top 10 thanks to “Perfecta,” 
their team-up with Rusherking, which 
climbs 34-10.

Elsewhere on the chart, Rauw Alejandro 
and Baby Rasta’s “Punto 40” claims the Hot 
Shot Debut of the week, at No. 57. Further, 
the Greatest Gainer of the week goes to 
Maluma’s “Junio,” which rallies 96-67.

The week’s other debut goes to Reik and 
Sech’s “5 Estrellas” which starts at No. 95. 
Lastly, two songs re-enter: Dua Lipa’s “Levi-
tating” at No. 97, while BLACKPINK’s “Pink 
Venom” rebounds at No. 99. 

Katy Nichole & 
Big Daddy Weave 
Crown Christian 
Airplay With ‘God 
Is in This Story’
BY JIM ASKER 

K
aty Nichole and Big Daddy 
Weave’s “God Is in This Story” 
ascends to No. 1 on Billboard’s 
Christian Airplay chart dated 

Oct. 29. 
In the tracking week ending Oct. 23, the 

collaboration gained by 1% to 7.2 million au-
dience impressions, according to Luminate.

The song, which the 22-year-old Nichole, 
from Mesa, Ariz., co-wrote with Ethan 
Hulse and Jeff Pardo, is from her forthcom-
ing first full-length.

It marks the second straight career-open-
ing leader on the list for Nichole and the 
seventh No. 1 for Big Daddy Weave.

Nichole follows her rookie hit “In Jesus 
Name (God of Possible),” which dominated 
Christian Airplay for nine weeks begin-
ning in April. She becomes the second solo 
woman to lead with her first two entries, 
after Anne Wilson led for six weeks begin-
ning in August 2021 with her debut hit “My 
Jesus” and followed with “I Still Believe 
in Christmas,” which led for a week in the 
2021-22 holiday season.

Big Daddy Weave tops Christian Airplay 
for the first time since “I Know” reigned for 
three weeks in April-May 2020. Its latest 
leader is also its milestone 20th top 10, and 
first since “All Things New” peaked at No. 9 
in September 2021.

With seven No. 1s, Big Daddy Weave ties 
Third Day for eighth place among all acts 
for the most since Christian Airplay began 
in 2003. MercyMe leads with 17.

“God Is in This Story” concurrently leads 
the streaming-, airplay- and sales-based Hot 
Christian Songs chart for a third week, af-
ter it first topped the Oct. 15-dated ranking.

Franklin Ties Record as ‘Kingdom’ Reigns

Maverick City Music and Kirk Franklin’s 
“Kingdom,” featuring Naomi Raine and 
Chandler Moore, reaches the Gospel Airplay 
summit. The song increased by 3% in plays 
in the tracking week.

Maverick City Music, Raine and Moore 
each earn their second leader on the list, 
after the triumvirate led with “Jireh” for two 
weeks beginning in March.

Meanwhile, Franklin achieves his record-
tying ninth Gospel Airplay No. 1, and first 
since “Strong God” ruled for two weeks 
in December 2020. He matches Tamela 
Mann for the most leaders since the chart 
launched in March 2005. (James Fortune & 
FIYA follow with eight No. 1s.)

Franklin began his run of leaders with 
“Looking for You,” which dominated for 18 
weeks starting in November 2005. 

‘Girls5eva’ 
Renewed for 
Season 3,  
Moving to Netflix
BY LESLEY GOLDBERG 

G
irls5eva is getting the band back 
together and hitting the road — 
to a new streaming home.

The star-studded comedy, 
which aired as a Peacock original for its first 
two seasons, has been renewed for a third 
round — on Netflix.

Stars Sara Bareilles, Renée Elise Golds-
berry, Paula Pell and Busy Philipps will all 
return for the musical comedy’s third season 
on the streaming giant. The deal for the 
series also includes rights to Girls5eva’s first 
two seasons, which will stream on both Pea-
cock and Netflix. The series is expected to 
arrive on Netflix sometime next year, ahead 
of the third season’s debut, in a move similar 
to what the streamer did when it acquired 
Cobra Kai from YouTube.

“Our deepest thanks to Peacock for 
bringing Girls5eva to life and supporting us 
creatively at every turn since the first pitch. 
And we are endlessly grateful to our part-
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ners at NBCU for their boundless commit-
ment,” said executive producers Meredith 
Scardino, Tina Fey, Jeff Richmond and 
Robert Carlock. “Today, we are thrilled to 
announce that our reunited girl group will 
be re-reunited at Netflix. We are so thankful 
to everyone at the streamer who fell in love 
with our music-filled comedy. We cannot 
wait to introduce Dawn, Wickie, Summer 
and Gloria to the global Netflix audience. 
Well, not fully introduce, if you look closely, 
Girls5eva can be seen in the background of 
the Woodstock ’99 documentary setting a 
porta potty on fire.”

Sources say the show didn’t find an 
audience on Peacock, the NBCUniversal-
backed streamer that also has struggled 
to cut through a crowded landscape and 
fierce competition from such other newly 
launched platforms as HBO Max and Apple 
TV+. Netflix, which previously rescued the 
Fey-produced Unbreakable Kimmy Schmidt 
after NBC passed on the straight-to-series 
comedy, stepped in and made a deal for a 
third season of Girls5eva with the hopes that 
its global platform could help the series find 
an audience in a way similar to the way it 
did with Pop’s Schitt’s Creek, Lifetime’s You 
and broadcast rejects Lucifer and Manifest.

Also helping matters was Netflix’s rela-
tionship with Fey and Kimmy co-creator 
Robert Carlock as well as with writers Mer-
edith Scardino and Jeff Richmond. Girls5eva 
was created by Scardino, who earned an 
Emmy nomination for writing for the series. 
Fey, Carlock and Richmond are among the 
show’s exec producers. Netflix global head 
of TV Bela Bajaria developed Kimmy during 
her tenure atop Universal Television, where 
Fey has been based for years with an overall 
deal, and eventually sold the show to the 
streamer after NBC passed on the series 
that starred Ellie Kemper and ran for four 
seasons.

Sources also note that Netflix head of 
comedy Tracey Pakosta originally wanted to 
buy Girls5eva for NBC when she, alongside 
Lisa Katz, served as co-presidents of script-
ed for the broadcast network. Ultimately, 
the project was earmarked for Peacock and 
Pakosta, a former Universal TV comedy 
exec, wound up leaving NBCU to reunite for 
Bajaria at Netflix.

“We are so happy to bring Girls5eva to 
Netflix,” said Pakosta, vp comedy at Netflix. 
“Just like the show, we are so excited to 
reunite with this amazing team.”

Peacock, meanwhile, will continue to have 
streaming rights to the first two seasons of 
Girls5eva and will share them with Netflix. 
Season three will be exclusive to Netflix. 
The decision to drop Girls5eva comes as 
Peacock has struggled to find a platform-
defining, must-watch show. Comedy has 
been especially challenging for the streamer, 
which canceled critical darling Rutherford 
Falls and its Saved by the Bell update after 
two seasons apiece. No comedy has made it 
to a third season at Peacock. The platform, 
overseen as part of a content group that 
includes NBC and various cable networks, 
has Pete Davidson comedy Bupkis, a Ted re-
boot and a Pitch Perfect spinoff in the works, 
among others.

This article was originally published by 
The Hollywood Reporter. 
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