
Steve Lacy has taken a winding road through the 
music industry over the past few years. The guitarist, 
singer and member of the electro-R&B-hip-hop 
collective The Internet first made his name as a 
producer, before venturing out as a solo artist with 
2019’s Apollo XXI, an indie release that landed him 
a Grammy nomination for best urban contemporary 
album. But this year, he’s taken a bold step forward 
in his career, signing with RCA for his latest album, 
July’s Gemini Season, a move that has paid off as his 
breakout single, “Bad Habit,” becomes his first top 10 
single on the Hot 100 this week, and reaches No. 1 on 
the Streaming Songs chart to boot.

Lacy’s manager, Dave Airaudi, has himself taken 
a winding road through the business. A veteran of 
the Universal Music Group and Interscope Records, 
he’s worked with Pharrell Williams as CEO of i am 
OTHER, as an advisor to Kanye West, and with Odd 
Future, out of whose umbrella The Internet first 
emerged, while building his own companies, 3qtr and 
Airaudi Mgmt, in the process. Now, having guided 
Lacy to continued success with “Bad Habit,” Airaudi 

earns the title of Billboard‘s Executive of the Week.
Here, Airaudi discusses his work with Lacy, his 

extensive experience in both the indie and major-label 
worlds and how “Bad Habit” has helped bring Lacy’s 
talent to a whole new audience. “Steve has always 
been a star,” Airaudi says. “I think that’s where we in 
this industry can get confused: we can’t turn people 
into stars, we recognize them and hopefully help them 
maximize what’s already there.”

This week, Steve Lacy’s “Bad Habit” became his 
first Hot 100 top 10 hit, and reached No. 1 on the 
Streaming Songs chart. What key decision did you 
make to help make this happen?

Me? I just trusted him. The music is great, he knows 
his fans best, so I got a tight-knit team of people to 
make suggestions and let Steve riff. I look at my role 
more as consigliere: I suggest, vet, execute, but my 
artists ultimately decide. I do think kicking things off 
by pulling out an aux cord and playing new music on 
stage for real life humans was smart. We got tech and 
socials to drive to us instead of the other way around. 

How Steve Lacy’s Manager Helped 
the ‘Bad Habit’ Star Make Good
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For the first time ever on June 25, Billy Joel performed at historic Notre Dame Stadium. 
We can’t thank the “Piano Man” enough for a night to remember. 

Sold Out  |  Paid: 45,200  |  Gross: $5,085,152.13

University of Notre Dame  |  ExperiencesAndEvents.nd.edu  |  574.631.1400 
Live Nation  |  LiveNation.com

You played us a memory… 
we thank you

http://www.billyjoel.com
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Always key to have solid folks like RCA in 
the trenches as well.

He’s had significant success before, 
including Grammy recognition, but this 
is his first big commercial breakthrough. 
How did you set this project up differ-
ently to achieve that?

It’s different only in it being an evolution. 
We have always done everything ourselves, 
so this was about finding the right col-
laborative partners both creatively and on 
the business side. Great people, who love 
the music, Steve at the center, and go. I 
could bore you with my cash flow models 
and strategy decks, but no one wants to see 
those!

The song is a huge streaming hit. What 
strategies did you guys use to help the 
song take off on streaming services?

Ye said one time, “You want better 
marketing, make better music.” It’s like my 
favorite quote. Yes, you have a million things 
to do behind the scenes to educate people, 
position yourself, etc. But if the record 
doesn’t hit people right, it’s useless. If there 
was a strategy it would be that Steve has an 
amazing catalog and oversized footprint in 
culture — so connecting those dots and driv-
ing everything we do back to the music.

You’ve had a lot of experience both in 
the major label system and in the indie 
world. How would you compare the op-
portunities available between the two?

I love being agnostic because every artist 

is unique and thus their path and partners 
need to be uniquely suited to them. Indies 
are amazing, as I have found them to be full 
of true music lovers who put their whole 
person into projects; that passion, especially 
in the early days, is invaluable. Major teams 
tend to be assigned to artist projects, so 
there’s no guarantee they love it, but when 
you have an artist that wants to scale and a 
record that is moving, the work they do to 
execute all over the world is unmatched.

Why did you initially launch 3qtr, and 
how has the company evolved along with 
the music business?

3qtr was a thesis I had in ’08 — that artists 
were entrepreneurs, capable and deserving 
of owning assets and equity in the business-
es they were driving. Back then I had to try 
to convince people that was true; now that’s 
a given. The rarity then was being able to 
grow the business side; now the rarity is be-
ing able to grow the artist side. I am closing 
3qtr the business to focus on the artist.

What did you learn working with 
artists like Kanye and Pharrell that you 
can apply to working with an artist like 
Steve?

These guys are literally living my business 
model without ever knowing there was a 
business model! So humbled to help expand 
their worlds and scale their businesses. 
Practically, it allowed me to see, test and 
analyze my concepts and ideas at scale and 
in real time. For my family of artists it means 

efficiency; we can now make smarter deci-
sions without all the trial and error. 

TikTok Curators 
Are Helping Songs 
Go Viral — and 
Labels Are  
Writing Checks
BY ELIAS LEIGHT

S
pencer Stewart got on TikTok in 
2020 hoping to promote his own 
music. He began to post every 
single day as Syspence, settling on 

an initial strategy to capture viewers: Up-
loading a clip about the rise of a well-known 
artist like Juice WRLD, and then “figuring 
out a way to loop the video around to my 
song” so he could plug his own work as well.

Syspence noticed that “people liked the 
storytelling about artists like Juice,” so he 
gradually started to remove his own career 
from his clips, focusing instead on narrat-
ing the rise of the hip-hop acts he loved. 
His videos began to get more views, and his 
follower count started to climb from around 
10,000 to its current level — more than 
350,000. Artists and labels are constantly 
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combing TikTok for promotional opportu-
nities, and they began reaching out to see 
if Syspence would make videos about their 
artists for a promotional fee. Within the last 
year, he was able to quit his valet-parking 
job in Orange County to focus full-time on 
TikTok. Now he is one of close to a dozen 
TikTok creators — with followings ranging 
from around 40,000 to over three million 
— managed by Against the Grain (ATG), 
an L.A.-based management and marketing 
company.

Syspence and many of his peers describe 
themselves as “music curators,” and while 
“curator” is a vague and overused term, this 
job has become increasingly popular recent-
ly as a means of music industry promotion. 
“TikTok is a go-to for music discovery, and 
these posts hit the exact Gen Z fans we’re 
trying to target,” says Harrison Golding, 
director of marketing for Empire, who keeps 
in touch with more than 50 curators. “With 
so many labels invested in pushing music 
on TikTok right now, people are spending 
a crazy amount of cash on promotion, but 
we’re finding that we can make a splash [via 
a curator post] with 400 or 500 bucks.”

Curator promotion “is a big part of most 
of our campaigns,” adds Jen Darmafall, 
associate director of influencer marketing at 
Warner Records. These accounts “play a big 
role in songs potentially going viral.”

The creators behind TikTok’s music rec-
ommendation accounts are able to facilitate 

discovery in part because their approach is 
“more personal” than reading about a song 
in a publication or finding it on a streaming 
service, according to Jarred Jermaine, a 
longtime producer who has mostly aban-
doned making songs to focus on TikTok. 
“That’s coming from a corporation; it’s too 
official,” he says. “This is like learning about 
music from a kid down the street.” Darma-
fall uses similar language: “There’s a sense 
of relatability that these curators have.

“TikTok is not just the dancing platform 
anymore,” adds Rebecca Versteegh, head of 
music partnerships for Creed Media, which 
has run digital marketing campaigns for 
nearly every major label. “Now you have ev-
ery sort of community on the platform, and 
the music discovery community has come 
into its own.”

The TikTokers who want to turn users on 
to new tracks employ a variety of methods. 
Jermaine enjoys unpacking sample refer-
ences for his three-million-plus followers, 
quickly identifying the old bones (Robin S’ 
“Show Me Love,” for example) of a new song 
(Charli XCX’s “Used to Know Me”). Nicolas 
Nuvan (1.4 million followers) does man-on-
the-street interviews asking people what 
they’re listening to.

Ari Elkins takes a different approach, 
often highlighting a hit (Joji’s “Glimpse of 
Us” for example) and directing his 1.8 mil-
lion followers to similar tracks (Finneas’ 
“Break My Heart Again”). (Elkins’ manager, 

Ryan McAvoy, brought the TikToker to ATG, 
helped the company build out its curator 
network, and now works across all their 
campaigns.) Videos from Annabelle Kline 
(113,000 followers) run the gamut from “Al-
bums I’ve been loving” to “What his favorite 
Brent Faiyaz song says about him.”

Each of these techniques can help a 
track’s streams to jump. “If one of these 
posts hits, it can take a song that’s doing 
5,000 streams a day on Apple Music and 
push it to 200,000 a day,” Golding says. 
“You’re going to see a real translation to 
streams because that’s the whole subject 
matter of the TikTok post — you’re talking 
about a song,” adds a senior label executive 
who requested anonymity to speak about his 
marketing efforts. “The music isn’t back-
ground noise.” 

It can be difficult to isolate the individual 
effect of one post, considering that many 
artists are carrying on multiple marketing 
efforts simultaneously. Still, examining the 
rise in Spotify monthly listeners after some 
TikTok posts from self-described curators 
shows a positive correlation, especially for 
young acts who are still in the early stages of 
building a fanbase.

Axel Tanner, for example, earned around 
4 million views on a video recommending 
Hans Williams’ “Checklist”: in the 48 hours 
after the Williams clip, the singer’s monthly 
listener count jumped by 17,000, an increase 
of 13%. (Tanner partnered with Billboard 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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and Samsung at SXSW.) Similarly, Nuvan’s 
clip on Kinrose led to a jump of around 
14,000 monthly listeners. Like Williams, 
Kinrose is relatively unknown, so this was 
a leap of more than 18%. In the 48 hours 
following a popular “Songs that make you 
feel like a villain part 11” post from Elkins 
that featured Neoni’s “Darkside,” the group 
added close to 40,000 monthly listeners on 
Spotify.

The money from the additional streams 
goes to the artists or their labels. But mar-
keters say that TikTok’s human recommen-
dation engines also stand to gain hundreds 
or even upward of a thousand dollars per 
post from artists or labels, plus additional 
revenue from brand partnerships. (While 
there are rules about paying for play on the 
airwaves, digital platforms aren’t regulated 
in the same way, and paying to place songs 
in TikTok videos is routine.) Gain enough 
of a following, and this money can add up to 
the point where highlighting new music on 
TikTok becomes a full-time job, as it is for 
Syspence, Jermaine and others.

But financial incentives can also tempt 
curators to make poor decisions — tak-
ing money to play a pop song on a hip-hop 
focused account, for example, doesn’t make 
much sense from a marketing perspec-
tive. “You start to see posts from these kids 
where it’s like, ‘Nobody feels that way about 
that song,’” the senior label executive says. 
“That kid probably took a $200 check to 
make that.”

Omid Noori, the co-founder of ATG 
along with Ramzi Najdawi, is careful to 
send promotional opportunities around to 
his roster to see who opts in, rather than 
force-feeding songs through their accounts. 
“We have these conversations — ‘make 
sure you’re not just taking this one because 
money’s green,’” Noori explains.

Tanner says he has been turning down 
paid promotions right and left. “It’s a little 
painful in the short run saying no to all 
these bags,” he admits. “But I will only ever 
put stuff that I genuinely rock with on the 
platform.” 

Why Threat of 
UK Action Hasn’t 
Gone Away 
After Regulator 
Blesses Streaming 
Business
BY RICHARD SMIRKE 

L
ONDON — When the United King-
dom’s competition regulator said 
last month that it preferred not 
to carry out an in-depth market 

investigation of the streaming business over 
competition concerns, many label bosses 
breathed a long sigh of relief.

For almost two years, the U.K. record 
business has been under intense scrutiny 
from politicians and regulators, fueled by 
artist discontent over low returns from mu-
sic streaming. The Competition and Markets 
Authority’s (CMA) 97-page interim report, 
published July 26, has alleviated much of 
that pressure by declaring that the digital 
music market is “on balance” delivering 
good outcomes for consumers, and that the 
major labels’ dominance of the streaming 
business is not holding back creators.

But artist anger over what many feel is a 
broken system has not gone away — nor has 
the threat of future government interven-
tion into the music industry.

“The CMA’s decision not to launch a full 
market investigation is disappointing for 
songwriters and composers and fails to ad-
dress the urgent need to fully and properly 
value the song within streaming,” says 
Tom Gray, a member of British rock band 
Gomez and chair of writers group The Ivors 
Academy.

The threat of regulation has been hanging 
over the heads of U.K. label bosses since 
December when lawmakers debated a bill 
to reform music streaming payouts for 
over four hours in the House of Commons. 
Although The Copyright (Rights and Remu-
neration of Musicians) Bill failed to receive 

enough support to proceed to the next 
stage of the legislative process, the British 
government declared there was a problem 
around the low rates of pay some artists and 
performers receive from music streaming.

“We want a fair streaming environment 
in which the U.K. music industry can thrive 
and artists are properly rewarded,” George 
Freeman, then a Conservative government 
minister, said on Dec. 3. Freeman went on 
to say that the government has “not ruled 
out legislation” to address imbalances in the 
streaming economy if the music industry 
doesn’t reform on its own.

Last month, Freeman quit his role as Par-
liamentary Under Secretary of State in the 
Department for Business, Energy and Indus-
trial Strategy – one of 50-plus ministers who 
resigned in the space of 48 hours to force 
out Prime Minister Boris Johnson. The 
U.K. is expected to have a new government 
leader in place by Sept. 5.

Given the turmoil that’s recently engulfed 
British politics — not to mention a record 
rise in inflation and dire economic warnings 
of a recession around the corner – sorting 
out the music business likely won’t be top of 
the new prime minister’s in-tray.

Nevertheless, the possibility of govern-
ment regulation of the U.K. record business 
remains on the table and cannot be dis-
missed by bosses at the three major labels 
— Universal Music Group, Sony Music 
Entertainment and Warner Music Group — 
which collectively face the brunt of artist 
disgruntlement over streaming royalties.

The CMA is continuing to compile its re-
view of the music streaming business, which 
is primarily focused on how the market 
impacts on consumers, rather than on art-
ists. The review is scheduled to conclude no 
later than Jan. 26.

The regulator has said that one area it will 
research further over the next six months 
is the “value gap” between what user-gen-
erated content music streaming platforms 
like YouTube pay to rightsholders and what 
subscription music streaming services such 
as Spotify and Apple Music pay out.

Interested parties have until Aug. 19 to 
submit responses, including objections, to 
the CMA’s proposal not to press ahead with 
a full market investigation. Although consid-
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One of the largest and longest lasting 
independent record labels in existence, 
Cleopatra Records, are celebrating their 30th 
anniversary this year. What began in 1992 as a 
small operation out of the garage of founder 
Brian Perera has since grown into a family of 
labels representing one of the most diverse 
catalogs that encompasses a variety of genres 
with an emphasis on unique and experimental 
artists. In a time when most small record labels 
either die out or get bought by a major, Cleopatra 
Records has managed to survive and thrive as a 
privately owned entity deftly navigating the 
seismic shifts in the industry that have caused so 
many labels to founder. Please join us in 
celebrating this monumental milestone.
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ered unlikely by most industry executives, 
it is not impossible that the regulator’s view 
could change in light of responses to the 
consultation.

The CMA has also warned that it will be 
concerned if the three major labels or music 
streaming services begin to make “sustained 
and substantial excess profits” — or if future 
acquisitions and mergers lead to a substan-
tial lessening of competition.

In the U.K., the three majors currently 
make up 75% of the recorded music market, 
with independents accounting for the 
remaining 25%, according to the Association 
of Independent Music (AIM). Streaming 
accounts for 83% of all music consumption 
in the U.K., according to labels trade body 
BPI, which represents the three majors and 
British indies.

The CMA market study determined that 
the digital music market is highly challeng-
ing for many creators, with only a small mi-
nority able to earn substantial incomes, but 
it took the view that “outcomes for artists 
are not driven by issues to do with compe-
tition.” Instead, the CMA said they were 
largely down to the huge increase in output 
of music by artists today, coupled with the 
vast catalog of historic titles made available 
by streaming.

The regulator says its research indicates 
that new artists today are more likely to 
be offered higher royalty rates and shorter 
contract terms than in the past due to fierce 
competition among labels for talent, as well 
as the increased options available to artists 
to release music themselves. (Royalty rates 
for traditional U.K. label deals have risen 
from an average of 15% to 18% in the CD era 
to around 25% to 30% for new artist deals 
today, according to U.K. labels trade organi-
zation BPI).

The CMA also refuted allegations from 
songwriters that the major labels were 
suppressing publishing revenues – there-
fore driving down songwriter earnings – by 
maximizing revenue paid to the recording 
side of their businesses.

While the BPI, AIM and Entertainment 
Retailers Association welcomed the CMA’s 
findings, U.K. artist groups say the regula-
tor did not recognize the serious problems 
posed to creators in the streaming market.

“In the long term, this could diminish the 
diversity of British music available to con-
sumers as musicians are forced to seek other 
ways to make a living,” says Naomi Pohl, 
general secretary of the Musicians’ Union.

The Music Managers Forum and Featured 
Artists Coalition also say they are disap-
pointed by the CMA’s report and would 
continue to push for legislative reform to 
address imbalances in the digital music 
market.

The U.K. arm of BMG, the so-called 
fourth major label, said in a statement on 
July 26 that it shared the disappointment 
of artists and songwriters who are “hurt-
ing and they deserve better,” but believes 
the CMA’s decision not to pursue a market 
investigation was understandable given the 
market study’s narrow terms of reference.

Focus Shifts To Work Of Parliament 
Committee

For now, industry executives are turning 
their focus towards the working groups set 
up by the British government in the wake 
of a damning inquiry into the streaming 
business carried out by the Digital, Media, 
Culture and Sport (DCMS) Committee, 
which concluded last year. The Intellectual 
Property Office (IPO), a government body, 
is overseeing those groups with input from 
industry stakeholders, which are explor-
ing issues around artists’ rights, including 
royalty chain transparency and metadata, as 
well as contract reversion and adjustment.

A separate area of research is looking at 
the potential impact of record companies 
being forced to pay performers “equitable 
remuneration” on streamed music. (A 
similar statutory right has existed in the 
U.K. since 1996 for TV and radio broadcasts, 
where performers receive 50% of the rev-
enues distributed by the collecting society 
PPL, with 50% going to labels).

The IPO is due to present the working 
groups’ findings to government ministers 
later this year and decide on next steps, 
potentially including legislation, although 
the onus is on industry-led action. The CMA 
says it will share its analysis with a range 
of government departments, including the 
IPO, Department for Digital, Culture, Media 
& Sport, and the Centre for Data Ethics and 
Innovation (CDEI), “to help inform their 

work examining whether artists’ rights can 
be strengthened for music streaming.”

Industry executives say that even without 
the threat of government intervention, posi-
tive gains for artists are happening. They 
point to all three majors agreeing to write 
off unrecouped balances on select historic 
artist contracts as an example of labels tak-
ing a proactive approach to addressing some 
of the criticisms levelled at them by artists.

That’s unlikely to silence artist discontent 
over low returns from streaming. But all 
parties have said they will work together to 
help secure positive outcomes for the sector.

“It’s a long road to fair and equal treat-
ment,” says Gray, “and we are committed to 
working with music creators, the Intellec-
tual Property Office and partners to achieve 
this.” 

Concord Acquires 
L.A. Reid’s  
HitCo Label
BY DAN RYS

C
oncord has acquired HitCo, the 
record label launched by former 
Epic Records chairman/CEO 
L.A. Reid and music industry 

veteran and entrepreneur Charles Gold-
stuck, sources confirm to Billboard. The 
deal, worth an undisclosed amount, was first 
reported by Variety.

HitCo was launched in 2018, with Out-
Kast rapper Big Boi its first signee; Reid 
initially signed OutKast to his LaFace label 
in partnership with Arista in the early 1990s. 
Since then, the company has worked with 
several other acts that have had a prior 
business relationship with Reid in the past, 
including Jennifer Lopez, who was signed 
to Island Def Jam during Reid’s tenure there 
as chairman and CEO; and Dinah Jane, who 
was signed to Epic as part of Fifth Harmo-
ny while Reid headed that label. Other acts 
on HitCo include Saint JHN, whose song 
“Roses” was remixed in 2019 and reached 
No. 4 on the Hot 100; Rubi Rose; and Dixie 
D’Amelio, among others.
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The deal will see HitCo join Concord’s 
roster of labels, which includes Fantasy 
Records, Fearless Records, Easy Eye Sound, 
Concord Jazz, Loma Vista, Craft Record-
ings, Rounder Records and more; at the mid-
year mark of 2022, Concord had pulled in a 
1.66% market share in the United States for 
the year to date, good for 13th among labels 
and up from 1.60% at the midway mark the 
year prior. Concord also boasts a robust 
publishing company, as well as theatrical 
and other divisions; its recorded music is 
distributed by Universal Music Group. A rep 
for the company did not have a comment at 
this time when reached by Billboard.

Reid has had an extensive career in the 
music business, building on his work as an 
artist by launching LaFace in 1989 before 
working in top roles at Arista, IDJ and Epic 
Records; he left the latter company in 
2017, following an allegation of sexual ha-
rassment, about which he said, “I’m proud 
of my track record promoting, supporting 
and uplifting women at every company 
I’ve ever run. That notwithstanding, if I 
have ever said anything capable of being 
misinterpreted, I apologize unreservedly.” 
Goldstuck has had a long career in the 
music business as well, as a co-founder of 
J Records alongside Clive Davis and as the 
general manager of Arista. 

Pop & Hip-Hop on 
Top, Latin Leaps: 
The State of the 
Hot 100’s Top 10 at 
Mid-Year 2022
BY GARY TRUST

W
hat were some of the most 
notable trends on the Bill-
board Hot 100 songs chart 
in the first half of 2022?

Hit Songs Deconstructed, which pro-
vides compositional analytics for top 10 Hot 
100 hits, has released its State of the Hot 100 
Top 10: Mid-Year 2022 report. (Click here 

for a recap of Hit Songs Deconstructed’s Q1 
2022 analysis.)

Here are three takeaways from Hit Songs 
Deconstructed’s latest in-depth research.

Pop & Hip-Hop on Top, Latin Leaps
In the first six months of 2022, pop and 

hip-hop tied as the most common primary 
genres in the Hot 100’s top 10, each contrib-
uting to 33% of all top 10 hits.

Pop claimed the biggest share among 
Hot 100 top 10s over hip-hop for all of 2021 
(39% to 34%), while the genres have traded 
victories in recent years. While pop led for 
all of 2021 and 2019, hip-hop won for 2020, 
2018 and 2017.

Latin was the third-most common pri-
mary genre in the Hot 100’s top 10 from this 
January through June, at 12% of all such 
hits – “its highest level in over a decade,” Hit 
Songs Deconstructed notes in its mid-year 
findings. “R&B/soul followed close behind 
at 10%, [with] rock and country at 5%.”

Key to Latin’s strong showing, Bad Bunny 
has tallied four Hot 100 top 10s since May, 
with “Moscow Mule” peaking the highest 
(No. 4) and all four from his LP Un Verano 
Sin Ti – the most popular album of 2022 
so far.

Solo So High
Among all Hot 100 top 10s in the first half 

of 2022, 76% were by single-billed acts and 
just 24% by two more credited artists. That’s 
a five year high – although solo billings 
have led each year in that span, after shares 
of 59% in all of 2021; 53% in 2020; 60% in 
2019; and 53% in 2018.

Partly driving the solo spike in the first 
six months of 2022, a spate of hit albums ar-
rived this spring, with Harry Styles’ Harry’s 
House generating four unaccompanied Hot 
100 top 10s and Future’s I Never Liked You 
and Bad Bunny’s Un Verano Sin Ti each 
yielding three.

Solo billings’ domination aligns with the 
nosedive of featured artists on Hot 100 top 
10s. Billboard examined the decline in 
early June, and Hit Songs Deconstructed’s 
latest research reflects a continuation of 
the trend: 93% of all top 10s from January 
through July did not sport a featured bill-
ing. While high in recent years, that share 
surged even further from 75% in 2021; 72% 
in 2020; 81% in 2019; and 72% in 2018.

Speed of Sound
“The average tempo of Hot 100 top 10 hits 

in the first half of 2022 was 99 BPM [beats 
per minute], the fastest year-over-year 
[since] way back in 2014,” Hit Songs Decon-
structed recaps in its mid-year report.

Seemingly in tune with feel-good vibes as 
pandemic-related restrictions have eased, 
more than half of all Hot 100 top 10 in the 
year’s first six months were over 100 BPM, 
including three in the frenzied 170-179 BPM 
range: Harry Styles’ “As It Was,” which has 
spent the most time atop the chart of any 
song in 2022 – 10 weeks; The Kid LAROI 
and Justin Bieber’s “Stay”; and Lil Nas X’s 
“Thats What I Want.” 

Former T.J. 
Martell Executive 
Sentenced to Four 
Years in Prison for 
Embezzlement
BY MELINDA NEWMAN 

M
elissa Ann Goodwin, former 
executive vp/general manager 
of the T.J. Martell Founda-
tion for Cancer Research, was 

sentenced to four years in prison Thursday 
(Aug. 11) after pleading guilty to embez-
zling more than $3.7 million from the foun-
dation in February.

William Campbell Jr., U.S. District Judge 
for the Middle District of Tennessee, also 
ordered Goodwin to pay $3.9 million in 
restitution. She could have received up to a 
20-year prison sentence, but likely received 
a lighter sentence after cooperating with 
prosecutors.

As Billboard initially reported in Janu-
ary, Goodwin was charged with wire fraud 
for embezzling nearly $4 million over a 
two-year period.

“This was a terrible situation, where a 
trusted person stole from a non-profit or-
ganization that provides vital funds for the 
fight against cancer,” said the foundation in 
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a statement. “While we believe justice was 
served in this case, we look forward to seek-
ing full restitution through our pending civil 
lawsuits against others who either partici-
pated in this scheme or should have caught 
it before it happened.”

Goodwin is still facing two separate 
civil lawsuits from the foundation, filed 
against her and others allegedly involved 
in the scheme. The T.J. Martell Foundation 
for Cancer Research was formed by record 
executive Tony Martell in 1975, following 
the death of his son, T.J., from leukemia. 
Supported primarily by the music industry, 
T.J. Martell holds multiple annual charitable 
events, auctions and campaigns with the 
music community in Los Angeles, New York, 
Nashville and Miami and has raised more 
than $280 million.

According to prosecutors, Goodwin used 
a company credit card to purchase approxi-
mately $3.96 million in concert and sporting 
event tickets, including for shows by Lady 
Gaga and Celine Dion and the Super Bowl. 
She also allegedly bought plane tickets, al-
cohol and hotel stays. Goodwin then turned 
some of the items over to the owner of a 
charity auction business to resell.

Prosecutors also say she falsified credit 
card statements, created fake expense re-
ports, and replaced the ticket expenses with 
other vendor names to make the charges ap-
pear to be legitimate foundation expenses.

Goodwin’s attorney did not immediately 
respond to a request for comment. 

Pro Tips On 
How To Join 
the Recording 
Academy From 
Six Membership 
Managers
BY MELINDA NEWMAN 

O
ver the last several years, the 
Recording Academy has 
increased its efforts to make 
its membership more inclu-

sive. In 2018, the Academy switched to a 
community-driven model that introduced a 
peer-review process requiring two profes-
sional recommendations. And in 2019, the 
organization’s Task Force on Diversity and 
Inclusion released a report that found the 
Academy could improve its outreach to 
underrepresented communities. That same 
year, the Academy announced its aim to 
double female voters by 2025 — it is 60% to 
that goal.

“All of us have seen a push in making sure 
communities are reflected,” says Ashley 
Thomas, director of member and outreach 
systems for the Academy. She and Kelley 
Purcell, the Academy’s vp of membership & 
industry relations, oversee six membership 
managers, who are tasked with supporting 
— and expanding — their assigned chapters 
and musical genres. “We’re actively seeking 
women, we’re actively seeking different 
genres and different disciplines,” Thomas 
says. “And so when the outreach managers 
are doing this work, it’s always at the fore-
front of what they’re doing.”

The Recording Academy’s current 
membership includes more than 12,000 
voting members and an additional 3,000 
non-voting, “professional” members. It has 
increased the number of invitees each year 
— from 1,300 in 2019, 2,300 in 2020 and 
2,700 in both 2021 and 2022 — and looking 
ahead, Thomas says, there is an emphasis 
on global membership. “This year, we’ve 

invited over 200 music makers from the 
global music community. Our outreach team 
works on finding global music makers and 
professionals within all of their genres. This 
is a big priority.”

Below, Billboard asked each membership 
manager about their specific genres and 
chapters. Their answers are condensed for 
clarity and space.

Janette Becerra / Membership Manager 
Latin, Visual Media, Music Video/Film 
Chapters: Florida, Atlanta

Becerra started at the Academy as an in-
tern in 2015. She previously worked at Sony/
ATV Latin, Magnus Media and Hollywood.
com

The Academy stated 56 percent of the 
invitees were from underrepresented 
communities. How did that play into your 
outreach efforts?

As a Latina, I am very passionate about 
reaching underrepresented communities, 
and ensuring that these folks feel that they 
have a place at the Academy is a priority for 
both me and the organization. Personally, 
it’s been useful for me to work alongside 
the Chapter teams to recruit and identify 
creatives and professionals that represent 
all corners of the music industry. Work-
ing collectively with our internal team and 
alongside our members helps drive con-
tinued progress toward diversifying our 
membership.

The Grammy Awards added a best 
score soundtrack for video games and 
other interactive media category this 
year. What opportunities does that open 
up for increasing membership in that 
sector since they now have their own 
category as opposed to being part of best 
score soundtrack for visual media?

The global shift towards recognizing 
video games as a mass cultural movement 
is here to stay. By paving this pathway to 
recognition specifically for the global Gam-
ing/Interactive media industry, we’re able to 
connect with and recognize a vast commu-
nity of creatives and professionals. It allows 
for more visibility for them in this space and 
I feel strongly that it will encourage mem-
bership growth.

Laura Crawford / Sr. Membership Man-
ager 
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Country, American Roots, Gospel/CCM 
Chapter: Nashville

Crawford worked as a publicist in both the 
contemporary Christian and country genres 
before joining the Recording Academy 11 
years ago. The Nashville native moved into 
membership in 2014.

Brandi Carlile and Kacey Musgraves 
both expressed unhappiness over their 
entries being moved out of the Ameri-
cana and Country categories in which 
they were submitted for the most recent 
Grammy Awards. Was that a concern 
among Americana and Country artists 
when you were recruiting new members 
from that community?

In having membership conversations with 
artists in these communities, we get a lot of 
questions about how the Awards process 
works. When new members have concerns, 
I make sure they are aware that the process 
is fluid and there’s an opportunity to lend 
their voice to changes each year. I think 
members find it encouraging that they can 
submit proposals if they feel that adjust-
ments or changes need to be made to the 
Awards process.

The Academy said 56% of the invitees 
were from underrepresented commu-
nities. How did the efforts to diversify 
the membership play into your country 
outreach, which is predominantly a white 
genre? What are the challenges there?

Like many genres, the face of country mu-
sic is evolving, and I anticipate in the com-
ing years we’ll see a more inclusive space 
within this community. Our membership 
model is peer-driven, so I work closely with 
key genre stakeholders on our membership 
committees who constantly introduce us to 
emerging artists and future industry leaders.

Amanda Garcia Davenport / Membership 
Manager 
Pop, EDM 
Chapters: Texas, Memphis

Davenport previously handled public 
relations for a mental health and addiction 
recovery non-profit and did music marketing 
for Visit Austin before joining the Academy 
in 2020.

The Academy says 56% of the new 
invitees were from underrepresented 
communities. How did that play into your 

outreach efforts?
As a Latina from Texas, reaching under-

represented communities is always top of 
mind for me. I’ve found that often prospec-
tive members don’t realize they already 
meet our membership qualifications, so 
our initial conversations are simply provid-
ing information about our process. Nine 
times out of ten, once someone realizes they 
qualify, they automatically mention people 
within their own circles that also qualify. It’s 
truly a ripple effect and further proves how 
we all must work together to build a more 
inclusive membership.

The organization has a goal of add-
ing 2,500 female voting members by 
2025. How does that play into your EDM 
recruiting efforts in a heavily male-domi-
nated genre?

I see this as a challenge a lot of genres 
are facing and constantly remind myself 
of the various disciplines that qualify for 
voting membership – producer, engineer, 
songwriter, etc. — this way I don’t get stuck 
only thinking of one profession. We’re also 
leaning on our membership’s peer-to-peer 
model (each member can recommend two 
new members per year) and tapping into 
existing [ally]organizations with a similar 
focus like Key of She, Sound Girls, and Girls 
Make Beats.

Maurice Kalous / Sr. Membership Man-
ager 
Rock, Alternative, Spoken Word, Children’s 
Music 
Chapters: Chicago, Philadelphia, Washing-
ton, D.C.

A 13-year veteran of the Academy, Kalous 
had already been supported the Chicago 
chapter and last year, his role shifted to focus 
on outreach within the rock, alternative, spo-
ken word, and children’s music communities 
while supporting membership efforts for the 
Chicago, Philadelphia, and D.C. chapters

The Academy added the best spoken 
word poetry album category this year. 
How has that helped in recruiting artists 
in that genre?

The addition of the best spoken word 
poetry album category is a monumental 
achievement for the Spoken Word Poetry 
community. Some of the strongest voices 
in Spoken Word Poetry advocated for the 

category addition, including Grammy-nom-
inated artist J. Ivy. Throughout the process 
of proposing this category, J. and his peers 
put in the work to ensure recognition for the 
community by connecting with artists in the 
genre, leading to an overwhelmingly posi-
tive response from their fellow creators.

Of the genres that you cover, which one 
presents the biggest challenge in recruit-
ing new members?

Right now, I’d love to see more artists in 
metal engage with the Academy, lead some 
of our member-facing programs, and take 
on leadership roles within their respective 
chapters. We have fantastic voices in our 
new membership class that I can see lead-
ing those discussions…Broadly speaking, I 
believe our biggest challenge is ensuring all 
artists working in music understand what 
the Recording Academy has to offer outside 
of the Grammy Awards recognition. We are 
an organization working to better the lives 
of everyone working in music, and every-
thing we do is powered by our members.

Brittany Presley / Membership Manager 
R&B, Rap, Reggae, Global Music 
Chapter: Los Angeles

Presley held several positions at nation-
ally syndicated radio stations and production 
companies before starting with the Academy 
in 2013 and moving to membership manager 
four years ago.

What are the challenges in recruiting 
members from the rap community when 
some have a still lingering belief in that 
community that rap isn’t fairly repre-
sented in the big four categories?

We’re working hard to continue build-
ing relationships and trust with the artists 
that call this genre home, and we’ve made 
great strides thanks to the intentional efforts 
made on behalf of Harvey [Mason jr.], Valei-
sha [Butterfield Jones, co-president] and so 
many other leaders here at the Academy. I 
often find that connecting with these artists 
directly and uncovering what we do outside 
of the awards show related to creators’ 
rights, the Black Music Collective (BMC), 
and MusiCares helps paint a full picture of 
what Academy membership can offer them. 
There is still much progress to be made, and 
we’re committed to putting in the work that 
needs to be done to break barriers and build 
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more trust with the rap community.
What areas do you see the greatest po-

tential for growth in the genres that you 
cover and in the chapter that you over-
see? What are the biggest challenges?

I see great potential for growth within 
the Global music genre. For example, there 
are so many incredible artists coming out 
of Africa, and we’re only seeing a subset of 
that here in the states. I strongly feel that 
Global music will soon become the music of 
our time.

Lewis Robertson / Membership Manager 
Jazz, Comedy, New Age, Ambien or Chant, 
Contemporary Instrumental 
Chapters: San Francisco, Pacific Northwest

A music professional who worked as a stu-
dio musician, tour and studio manager and 
professor, Robertson started at the Recording 
Academy three years ago.

The Academy says 56% percent of the 
new invitees were from underrepresent-
ed communities. How did that play into 
your outreach efforts?

I would estimate that over 80% of my 
outreach efforts this year were dedicated to 
identifying and supporting music people in 
underrepresented communities. Our hope is 
to not just defend against existing industry 
biases, but to ultimately help affect positive 
change that will reverberate throughout the 
world of music.

What areas do you see the greatest 
potential for growth in the genres and 
regions that you cover?

The UK Jazz scene is exploding with in-
novation, Colorado and Seattle have become 
quite large music hubs, the comedy genre at 
large is an untapped gold-mine of creativity, 
ideas, and artists pushing boundaries. Music 
from the Bay Area is filled with important 
calls to action, Contemporary Instrumental 
music is continuing to breed some of the 
greatest musicians of our time, and New 
Age, Ambient and Chant music is becoming 
more and more important as our lives get 
busier and more stressful. 

Endeavor, Buoyed 
by Live Music 
and Sports, Posts 
$1.3B in Revenue
BY J. CLARA CHAN 

E
ndeavor, continuing to benefit 
from the return of “full capacity” 
live events, brought in $1.3 billion 
revenue and $42.2 million in net 

income during the second quarter. The 
sports and representation firm also stated 
that it intends to repay $250 million of debt 
by the end of the third quarter of this year.

Adjusted EBITDA for the quarter landed 
at $306.4 million, while earnings per share 
were $0.09.

The company raised its adjusted EBITDA 
guidance to a range of $1.130 billion to 
$1.170 billion, up from the $1.1 billion to 
$1.15 billion range offered in May due to the 
“quarter’s performance and [Endeavor’s] 
line of sight through the end of the year,” ac-
cording to Endeavor CEO Ari Emanuel, who 
still noted the “broader macroeconomic 
forces at play.”

The company’s representation segment, 
which includes talent agency WME, posted 
$358 million in revenue, which represented 
a 9 percent year-over-year growth, in part 
due to the “recovery of music and comedy 
touring, as well as increased corporate client 
spending,” Endeavor said in its earnings 
release.

Endeavor’s events and rights segment re-
ceived a 19 percent year-over-year boost for 
a total of $627.9 million in revenue, which 
the company attributed to the “return of 
full-capacity live events” like music festivals, 
the Masters and the NCAA Final Four.

But the company’s sports properties, 
which include the UFC, saw the largest YoY 
growth, 28 percent, compared to Endeavor’s 
other segments due to higher revenues at 
PBR, the professional bull riding organiza-
tion acquired by Endeavor in 2015; higher 
media rights fees and licensing revenues 
for the UFC; and the inclusion of Diamond 

Baseball Holdings, the operator behind 
select Minor League Baseball teams that 
Endeavor acquired in December but will sell 
later this year. Total revenue for the sports 
segment was $331.9 million for the quarter.

“We benefited from strong growth glob-
ally across our segments in the second 
quarter,” Emanuel said on Thursday in 
announcing the results. “We remain focused 
on our long-term strategy — leveraging the 
diversity and scale of our businesses to drive 
maximum value for our shareholders, our 
clients and our owned IP.”

Earlier this week, Endeavor said it would 
sell Diamond Baseball Holdings to the 
private equity firm Silver Lake, which has a 
majority stake in Endeavor, for $280 million. 
The quick move away from the venture was 
due to Endeavor’s existing businesses with 
the MLB and the MLB Players’ Associa-
tion, according to Endeavor President Mark 
Shapiro. The transaction is expected to close 
in Q4.

“Ultimately our relationship with MLB 
and the MLBPA took priority given the 
importance of our overall agency business 
and our continued investment in our base-
ball representation practice within WME 
Sports,” Shapiro said earlier this week.

Shortly after announcing its earnings, 
Endeavor’s IMG also announced it had 
acquired a majority stake in the collector car 
auction company Barrett-Jackson.

This article was originally published by 
The Hollywood Reporter. 

100 Weeks of the 
Billboard Global 
Charts: The  
100-Hits Playlist
BY ERIC FRANKENBERG 

T
he latest Billboard Global 200 and 
Billboard Global Excl. U.S. charts, 
dated Aug. 13, 2022, mark 100 
weeks since the worldwide song 

lists launched in September 2020. This week, 
we’re running through the hits that topped, 
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lingered on, and shaped the surveys through-
out their first 100 weeks. Today, we conclude 
with a celebratory listening of 100 songs that 
have helped define the past 100 weeks of hit 
global music.

The playlist below spotlights the biggest 
and most interesting stories in global music 
over the past 100 weeks. Mixing No. 1s with 
long-lasting smashes … with interna-
tional crossovers … with evergreen catalog 
tracks … with re-worked remixes and cov-
ers … with social media sensations … it’s a 
trip around the world and through time.

Back in September 2020, when the global 
charts launched, most of the world was un-
aware of Olivia Rodrigo, assumed Lil Nas 
X was a one-hit wonder, and was perhaps 
naïve to the reach of TikTok, internationally 
and across generations.

Since then, songs in English, Hindi, 
Japanese, Korean, Portuguese, Spanish, 
Ukranian, Yoruba and more have hit the top 
40, while artists from more than 40 interna-
tional territories have made their impact on 
the rankings.

Bizarrap and Quevedo rule over the 
current global charts for the third consecu-
tive week with “Bzrp Music Sessions, Vol. 
52,” with top 10s filled out by Harry Styles, 
Kate Bush, Rosalia, Beyonce and, many 
times over, Bad Bunny. They are the fifth 
and sixth artists performing in Spanish 
to top the charts, following Maluma, Bad 
Bunny, Jhay Cortez and Anitta and their 
duet ties “Dakiti” for the longest running 
No. 1 on the Global 200. 

100 Weeks of  
the Billboard 
Global Charts: 
The Viral Hits
BY ERIC FRANKENBERG

T
he latest Billboard Global 200 and 
Billboard Global Excl. U.S. charts, 
dated Aug. 13, 2022, mark 100 
weeks since the worldwide song 

lists launched in September 2020. This week, 

we’re celebrating the hits that topped, lin-
gered on, and shaped the surveys throughout 
their first 100 weeks. Today, we continue with 
a look at the biggest crossovers from social 
media to the global surveys.

TikTok success stories predate the launch 
of Billboard‘s global charts, with such 
smashes as Lil Nas X‘s “Old Town Road” 
and Lizzo‘s “Truth Hurts” transcending the 
app at the tail end of the 2010s and setting 
the pace for anything and everything being a 
candidate for short-form virality, be it a two-
minute cowboy-rap sing-along by a then-
unknown artist or a two-year-old kiss-off 
anthem by a veteran cult-pop figure.

Since those tracks’ 2019 explosions, there 
have been few-to-no rules as to what kind of 
song or visual can create a trend and propel 
an artist from making the rounds on TikTok 
to topping the charts.

Here, we’ll run down some of the biggest 
viral hits, globally, over the last 100 weeks. 
While many of these songs ultimately go 
viral in a widespread fashion, it often begins 
in one of a handful of different ways on 
TikTok.

The Dance Challenge
The most obvious path to TikTok virality 

is the dance challenge. Famously, Drake‘s 
“In My Feelings” spent 10 weeks atop the 
Billboard Hot 100 in 2018, bolstered by 
choreography set to the song’s “Kiki, do you 
love me?” hook. That song’s adopted central 
dance instruction was a blueprint for many, 
many TikTok challenges to come. It differed 
from typical music-video choreography 
in that while a trained dancer could apply 
legitimate technique and performance qual-
ity to it, the more important component to 
its spread was that it mimicked the song’s 
catchiness and was easy — instead focusing 
on the creator’s choice of location, outfit or 
whatever other left-of-center perspective 
one might take.

An early global-chart example of this 
strategy was “Mood” by 24kgoldn featuring 
iann dior. Both artists were unproven chart 
entities prior to the track’s Hot 100 debut 
in August 2020. But when the global charts 
launched just a month later, the song had 
already soared into the Hot 100’s top 10 and 
placed at No. 3 on the inaugural Global 200, 
ultimately spending 91 weeks on the chart 

through this June.
Also on the initial global charts was Joel 

Corry and MNEK, bringing a double dose 
of U.K. dance music with “Head & Heart.” 
Six months later, “Friday” by Riton and 
Nightcrawlers featuring Mufasa and Hype-
man reached No. 9 on Global Excl. U.S., 
supported by an onslaught of TikTokers 
dancing alongside a moving car, celebrating 
the arrival of, you guessed it, Friday.

But while Corry and the Nightcrawlers’ 
European dance music bred one kind of 
dance challenge, CKay‘s “Love Nwantiti 
(Ah Ah Ah)” sparked another. First released 
in 2017, the slow-burn hit was propelled to 
No. 2 on both global charts by choreography 
native to the singer’s home country of Nige-
ria, springboarding the first global top 10 hit 
for an Afrobeats song.

It’s important to note that while a song’s 
musical lineage or a memorable lyric can 
inspire its viral dance, creators need not be 
restricted by thematic content. Take Yoa-
sobi‘s “Yoru Ni Kakeru” and Frank Ocean‘s 
“Lost,” songs with not-so-subtle nods to 
suicide and drug-dealing. Both songs were 
lifted on the global charts – the former to 
No. 6 on Global Excl. U.S., the latter to No. 
43 on the Global 200 (10 years after its 
original release) – by snappy dances high-
lighted by intricate footwork and cheery 
performances, throwing caution to the wind 
against the songwriters’ intents.

TikTok dance challenges don’t always 
arise upon a song’s release, but they’re 
always on (or about damn) time. Lizzo’s 
“About Damn Time” debuted on the April 
30-dated Global 200 at No. 74 and fell to 
No. 133 the following week. That’s when a 
viral dance challenge kicked in, immediately 
sending the song back to No. 12, then to No. 
10 and eventually to No. 6. While the song 
continued to spread among social media, 
and on radio, streaming playlists, NBC’s Sat-
urday Night Live and beyond, fans’ choreog-
raphy was especially key to its mass appeal.

Bonus Dance Challenges
“Body,” by Tion Wayne X Russ Millions
“Dandelions,” by Ruth B
The Ballad
It might appear that a song needs high 

bpm and intense theatrics to use TikTok on 
its way to global success. But several ballads 

 Page 18 of 28

IN BRIEF

https://www.billboard.com/pro/100-weeks-billboard-global-charts-the-no-1s/
https://www.billboard.com/lists/songs-that-never-left-billboard-global-charts/?post_type=pmc_list&p=1235123581/bad-guy-by-billie-eilish-2019-100-weeks-global-200-98-weeks-global-excl-u-s/?post_type=pmc_list&p=1235123581/?post_type=pmc_list&p=1235123581&preview=true
https://www.billboard.com/pro/billboard-global-charts-100-weeks-international-crossovers/
https://www.billboard.com/pro/billboard-global-charts-100-weeks-international-crossovers/
https://www.billboard.com/pro/100-weeks-billboard-global-charts-20th-century-hits-in-the-20s/
https://www.billboard.com/pro/100-weeks-billboard-global-charts-20th-century-hits-in-the-20s/
https://www.billboard.com/pro/100-weeks-billboard-global-charts-old-becomes-new/
https://www.billboard.com/pro/100-weeks-billboard-global-charts-old-becomes-new/
https://www.billboard.com/pro/100-weeks-billboard-global-charts-viral-hits/
https://www.billboard.com/artist/olivia-rodrigo/
https://www.billboard.com/artist/lil-nas-x/
https://www.billboard.com/artist/lil-nas-x/
https://www.billboard.com/artist/bizarrap/
https://www.billboard.com/artist/quevedo/
https://www.billboard.com/artist/harry-styles/
https://www.billboard.com/artist/kate-bush/
https://www.billboard.com/artist/rosalia/
https://www.billboard.com/artist/beyonce/
https://www.billboard.com/artist/bad-bunny/
https://www.billboard.com/artist/maluma/
https://www.billboard.com/artist/jhay-cortez/
https://www.billboard.com/artist/anitta/
https://www.billboard.com/author/mark-elibert/
https://www.billboard.com/artist/lil-nas-x/
https://www.billboard.com/artist/lizzo/
https://www.billboard.com/artist/drake/
https://www.billboard.com/artist/24kgoldn/
https://www.billboard.com/artist/iann-dior/
https://www.billboard.com/artist/joel-corry/
https://www.billboard.com/artist/joel-corry/
https://www.billboard.com/artist/mnek/
https://www.billboard.com/artist/riton/
https://www.billboard.com/artist/nightcrawlers/
https://www.billboard.com/artist/ckay/
https://www.billboard.com/artist/yoasobi/
https://www.billboard.com/artist/yoasobi/
https://www.billboard.com/artist/frank-ocean/
https://www.billboard.com/artist/tion-wayne/
https://www.billboard.com/artist/ruth-b/


have crossed over, including Tom Odell‘s 
“Another Love,” which has spent 70 weeks 
on Global Excl. U.S. Originally released 
in 2013, the sleeper hit has surfed waves 
of activity, recently sparked by an acting 
challenge on TikTok in which creators cry 
on camera to the song’s tinkling piano line 
before flipping to wipe away tears and ap-
pear stone cold.

But a slow song doesn’t necessarily 
require a slow rise. In June, Joji released 
“Glimpse of Us.” Despite never previously 
making the Global 200’s top half, or the 
Global Excl. U.S. chart at all, he launched 
his latest single in the top 10 of both tallies, 
backed by TikTokers posing in sad expres-
sions with text recalling past relationships 
or regrets. After arriving on the charts at 
Nos. 6 and 9, respectively, the song jumped 
to No. 2 on both rankings and remains in the 
top 10 on the latest lists.

Bonus Ballads
“Arcade,” by Duncan Laurence
“Go,” by Cat Burns
The Remix
Not only are TikTokers using music to 

create short-form video, they’re creating 
new music to further create video content. 
Many songs have gone viral via fan-made 
remixes, with creators often speeding up or 
slowing down an original track and intro-
ducing effects that veer toward Alvin & the 
Chipmunks or chopped-n-screwed slurred 
vocals.

Demi Lovato‘s “Cool for the Summer” 
was resurrected via a sped-up remix that 
even received an official release on Spotify 
and renewed radio attention. A similar 
reworking drove “Ultra Solo” by Chile’s 
Polimá WestCoast, featuring Pailita, to No. 9 
on Global Excl. U.S. in July.

A slowed and pitched-down version of 
Steve Lacy‘s “Dark Red” brought the 2017 
track global recognition in 2021, when the 
song spent 25 weeks on the Global 200. Less 
than a year later, his own “Bad Habit” is 
viral in part from a sped- and pitched-up re-
mix, hitting the top 20 and breaking ground 
on Global Excl. U.S.

Bonus Remix
“Love Tonight,” by Shouse
The Sound
While rhythms, tempo and melody often 

inspire TikTok dancing, remixing and more, 
lyrics often drive an on-theme trend that 
capitalizes on a song’s message or, more 
broadly, its vibe. Creators made montages 
of photos and video clips celebrating their 
friends, family and memories of a season 
soundtracked to Troye Sivan‘s “Angel 
Baby” (central lyric: “I just want to live 
in this moment forever / ‘cuz I’m afraid 
that living couldn’t get any better”), with 
the song blowing up internationally eight 
months after its summer 2021 release. It 
reached the top five of several Billboard Hits 
of the World charts in Asia and No. 75 on 
Global Excl. U.S.

Kali Uchis‘ “Telepatía” garnered global 
chart success when the song’s “you know 
I’m just a flight away” line inspired users to 
employ TikTok’s video editing tools for a va-
riety of poses, transitions and travel-themed 
visuals. The Spanglish single shot to the top 
10 of both global lists in March-April 2021.

Bonus Sounds
“Astronaut in the Ocean,” by Masked 

Wolf
“Beggin’,” by Måneskin
“Runaway,” by Aurora
The Lightning in a Bottle
Most often, a song going viral on TikTok, 

potentially leading to chart success, is the 
result of thousands of users contributing 
content to bolster the track’s ubiquity. But 
sometimes, it just takes one video to create 
a swell of commotion. That’s perhaps never 
been clearer than when Nathan Apodaca, 
aka Dogg Face, skateboarded along a 
highway drinking Ocean Spray juice and 
lip-syncing to Fleetwood Mac‘s classic 
“Dreams.” That one video spread far and 
wide, sending the then-43-year-old song to 
No. 10 on the Global 200.

And when Nathan Evans‘ posted a typ-
ically-not-chart-friendly a cappella perfor-
mance of “Soon May the Wellerman Come,” 
a New Zealand sea ballad originally from the 
1860s, the clip went stratospheric, as many 
other TikTokers added harmonies, instru-
mentation and visual effects. Evans released 
his version, officially billed as “Wellerman,” 
hitting No. 5 in March 2021 and hanging on 
in its 66th week on the chart.

The Strategy
Fleetwood Mac, Frank Ocean, and many 

others have unexpectedly bounced onto 
the global charts with years-old songs. But 
TikTok can be used to make a song popular 
before it’s even heard in full, with art-
ists taking to the app to share clips of new 
music in advance of an official release. Just 
this week, Rosalía manages a No. 6 debut 
on the Aug. 13 Global Excl. U.S. chart with 
“Despechá.” While she previously reached 
No. 55 on her own, with “Chicken Teriyaki,” 
her new track’s instant virality, with dance 
tutorials already in motion, sets a new high 
for the Spanish singer, thanks to cleverly 
curated pent-up demand on the virtual 
global stage.

And take a listen to the biggest global hits 
of the last 100 weeks below. 

Executive 
Turntable: 
Beggars Group 
Taps U.S. 
Operations  
Head; ASCAP 
Names CTO
BY CHRIS EGGERTSEN

B
eggars Group promoted Steve 
Glauber to the newly-created 
role of head of U.S. operations 
and Andy Larsen to head of 

sales. Glauber, who was previously U.S. 
director of digital operations, will oversee 
several U.S. departments across physical and 
digital operations, including sales and pro-
duction, as well as numerous aspects of the 
company’s U.S. facilities. Larsen, previously 
director of sales, will oversee the sales team 
and work closely with Beggars distributor 
Redeye and major accounts.

ASCAP promoted Deepak Mohit to chief 
technology officer; he was formerly senior 
vp of software engineering and architecture. 
Mohite will work closely with ASCAP’s 
digital product and data strategy teams to 
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execute ASCAP’s digital roadmap in support 
of the organization’s music creator and pub-
lisher members as well as its licensees.

Warner Records hired Dalia Ganz as se-
nior vp of digital marketing in Los Angeles. 
In the role, she will work with various de-
partments at the label along with streaming 
partners to develop and execute fan-centric 
online experiences and campaigns for the 
label’s roster.

Columbia Records promoted both Betsy 
Whitney and Victoria White-Mason to vp 
of marketing; both previously held the title 
of senior director of marketing.

Range Media Partners hired Lisa Wolfe 
as senior vp of operations and Sam Drake 
as director of A&R and publishing at Range 
Music.

Wasserman Music announced the 
launch of a new artist marketing & digital 
strategy department and hired Sam Benfey 
as director of digital strategy and Mary 
Pryor as senior director of strategy & Web3.

The Recording Industry Association 
of America (RIAA) hired Erin Burr as 
vp of media relations, Jonathan Mancera 
as digital strategist and Ashely Donald as 
studio and stage manager. Burr will lead the 
RIAA’s press and media outreach; Mancera 
will strategize, plan and execute creative 
digital media campaigns and manage the 
RIAA’s digital properties and social feeds; 
and Donald will oversee sound production 
and recording at the RIAA’s recording studio 
and performance space at its new Washing-
ton, D.C. headquarters.

Annie Aberle was promoted to vp of A&R 
at PULSE Music Group in Los Angeles; she 
was formerly senior creative director. She 
will sign songwriters and producers and 
develop and execute creative strategy for 
the company’s roster.

Reeves Price was hired as vp of festivals 
at AEG Presents. Price will spearhead the 
company’s portfolio of festivals, including 
oversight of budgeting, operations, market-
ing and safety operations.

Entertainment business advisors Reggie 
Gooden and Josh Martin launched the new 
firm 360 Business Management, which 
will represent musicians, actors, agents, 
digital influencers and other creatives. The 
company’s roster at launch includes music 

producer HARV, songwriter Cory Henry 
and Bella Thorne.

Web3 company OneOf hired Danny 
Wright as chief brand officer. In the role, 
Wright will be tasked with facilitating brand 
partnerships.

B2B distributor FUGA hired Sarah 
Landy as senior vp Americas in Los Ange-
les. She will oversee all business develop-
ment and client relations for North and 
South America.

Blockchain-based digital music man-
agement platform Revelator hired Gilad 
Woltsovitch to lead its Web3 development 
team. In the role, he will onboard Revela-
tor’s existing infrastructure into Web3.

Feed Media Group hired Roxy Kellogg 
as vp of product. She will chart product 
development strategy and implementation 
in the role.

Boutique artist development and digital 
marketing agency Quinton Digital pro-
moted Ashley White to senior director 
of marketing and operations, where she 
will oversee day-to-day operations for the 
company at large while continuing to lead 
high-level marketing strategy and DSP rela-
tions. The company also elevated Maria Ab-
delnour to the newly-created role of senior 
director of management services, where she 
will provide day-to-day support to Mary 
Sparr/Hillpeople Management and oversee 
Quinton Digital’s tour marketing. Addition-
ally, Megan Clemens was hired as direc-
tor of digital & creative strategy and Kelly 
Cunningham was hired as digital & creative 
coordinator.

Kazim Rashid was hired as chief brand 
& creative officer at 23:59, the new in-house 
creative studio at electronic music and com-
munity platform Resident Advisor. Under 
Rashid’s direction, the studio will deliver 
planning, execution and delivery of creative 
campaigns for brands.

Kevin Hart‘s global multi-platform media 
company Hartbeat hired Brian C. Price to 
lead its new branded content studio PULSE 
and also brought on Candisse Williamson 
as executive vp, general counsel. Addition-
ally, the company promoted Mike Stein to 
executive vp, head of TV & audio and Monti 
Sehmi to executive vp, head of finance and 
operations. Price will develop creative strat-

egies for new and existing brand partners; 
Williamson will build out Harbeat’s entire 
legal function and lead business and legal 
affairs initiatives across all divisions; Stein 
will lead the continued expansion of Hart-
beat’s audio division, including LOL Radio 
on SiriusXM and a slate of audio originals 
for Audible; and Sehmi will continue to 
build and oversee strategic finance & ac-
counting, reporting and operations.

Josh Collum was hired as senior director 
of publishing at Soundstripe, a leading pro-
vider of unlimited high-quality, royalty-free 
music, video and sound effects for creators. 
Collum will be responsible for driving 
publishing revenue and bringing Sound-
stripe’s extensive catalog to traditional sync 
opportunities in television, film, advertising 
and more.

Chris Maltese was hired as director of 
label & artist relations at music technology 
platform Vydia. In his new role, he will 
manage the label & artist relations team 
on both coasts while assisting with client 
acquisition and onboarding. He will addi-
tionally work with the sales support team to 
perform due diligence and work cross-func-
tionally with legal and finance to structure 
content investment deals. 

Publishing Briefs: 
The Linda Lindas 
Link With WCM; 
Position Signs 
‘Numb Little  
Bug’ Writer
BY KRISTIN ROBINSON

T
he Linda Lindas have signed a 
global publishing administration 
deal with Warner Chappell. One 
of Billboard’s picks for 21 Under 

21 this year, the all-girl punk troupe became 
instant stars in May 2021 with their song 
“Racist, Sexist Boy.” Greg Sowders, svp 
a&r and catalog for WCM calls The Linda 
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Lindas “one of the most exciting, new, and 
culturally relevant artists around today” and 
they give him “hope for the future of true 
alternative music.”

Dru “Falconry” DeCaro has signed 
a new global publishing agreement with 
Position Music. Led by President and CEO 
Tyler Bacon, Position Music is an indepen-
dent publishing, record label and manage-
ment firm home to other talents like Judah 
& the Lion, Welshly Arms, ¿Téo?, Kid Bloom, 
and more. DeCaro’s addition to the roster is 
announced just as DeCaro tops the Hot A/C 
Radio charts for co-penning Em Beihold’s 
“Numb Little Bug.” Other credits for DeCaro 
include Miguel, Machine Gun Kelly, Khalid, 
Pop Smoke, Dua Lipa and more. “The 
people are what’s most important to me,” he 
says of his new deal with Position. “Music 
is about people. All of my successes to date 
are the result of working with people I love. 
Position Music has a couple people like that 
running around here already, that’s priority 
number one. The music part is easy.”

Singer-songwriter James Bourne has 
signed with Warner Chappell Music U.K. 
The deal covers his back catalog and future 
works, including past songs from his popu-
lar band Busted and co-writers with the Jo-
nas Brothers, Backstreet Boys, The Vamps, 
McFly and more. In a statement about the 
new deal, Bourne says he is “beyond excited 
to begin a new chapter with Warner Chap-
pell! My songwriting over the last 20 years 
has taken me on the most amazing journey. 
I still feel like I have a lot more to offer as a 
songwriter and an artist. Onwards!”

Bucks Music Group has signed Mar-
vee Woods to a worldwide publishing 
deal. Woods has worked as a songwriter 
for decades, penning songs for Diana Ross, 
Beverly Knight, Judge Jules and more. 
Bucks Music Group Director a&r Sarah Li-
versedge Platz says of the signing, “Marvee 
is an extremely talented songwriter who 
has consistently delivered hits for artists in 
a number of territories during a career that 
has spanned decades. There’s much more to 
come from Marvee. He remains as busy as 
ever and we’re delighted to welcome him to 
Bucks.”

Big Machine Music has signed Anna 
Vaus, a rising singer-songwriter, to an ex-

clusive publishing deal. Raised in Southern 
California and now based in Nashville, Vaus 
has written hits for artists like Carly Pearce, 
Abby Anderson, and more. “We have ad-
mired Anna’s unique songwriting from afar 
for years and are so excited for the oppor-
tunity to work together directly,” said BMM 
general manager Mike Molinar.

ROBA Music Publishing and AP Music 
Royalties Fund has announced that the duo 
will take over the works of popular German 
music publisher GERIG. Founded in 1946, 
the GERIG catalog contains approximately 
30,000 songs and thousands of master 
recordings, including evergreen Oktoberfest 
and German carnival and party songs as well 
as contemporary German hits.

Warner Chappell Music has signed a 
singer-songwriter Sydney Mack to a global 
publishing deal. A Nashville-based country 
talent, who was featured on American Idol 
season 14 and NashNext Top 10, she has 
opened for country artists like Miranda 
Lambert, Florida Georgia Line, Brett El-
dredge, Charlie Daniels, and George  
Jones. 

Jon Batiste Exits 
‘Late Show With 
Stephen Colbert’ 
as Bandleader
BY LARS BRANDLE 

J
on Batiste, the multiple Grammy 
Award-winning artist, played his final 
note on The Late Show With Stephen 
Colbert after seven seasons.

“Jon has decided to leave the show,” host 
Colbert said Thursday night (Aug. 11), “but 
it’s for all the best reasons, including to con-
tinue sharing his art with the world.”

He continued, “we have been so lucky 
to have a front row seat to Jon’s incredible 
talent for the past seven years. And will we 
miss him here? ‘Yeaaa!’ But we’re happy for 
you, Jon, and I can’t wait to have you back 
on as guest with your next hit record. I love 
you.”

His successor on CBS’s late night show 
is Louis Cato, who has served as interim 
bandleader during Batiste’s absence this 
summer. “He is a musical genius,” Colbert 
enthuses. “He can basically play every 
instrument on that stage. Give him an after-
noon, he’ll learn how to play Mozart on a 
shoehorn.”

Batiste was nominated for 11 awards at 
the 2022 Grammy Awards, more than any 
other artist. He performed at the ceremony 
and filled his boots with five trophies, 
including a surprise win for album of the 
year with We Are, beating a shortlist which 
included Olivia Rodrigo, Billie Eilish and Lil 
Nas X. 

Rage Against 
The Machine 
Scraps U.K. and 
Europe Tour 
Citing ‘Medical 
Guidance’
BY LARS BRANDLE 

R
age Against the Machine has 
canceled its upcoming tour of the 
U.K. and Europe to allow front-
man Zack De La Rocha to recover 

from injury. 
 The “Killing In The Name” rockers 
will complete their U.S. run this week at 
Madison Square Garden, which includes a 
concert Friday (Aug. 12) and wraps Sunday 
(Aug. 14), after which time the band will 
take a break. 
 “Per medical guidance, Zack De La Rocha 
has been advised that the August and 
September 2022 U.K. and European leg of 
the Rage Against The Machine tour cannot 
proceed,” reads a statement. “It is with 
great disappointment that we announce this 
cancellation”. 
 All told, 13 shows are scrapped, includ-
ing slots at Britain’s Reading and Leeds 
Festivals. 
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 “The flights, travel time, and rigorous 
schedule in the U.K. and Europe are simply 
too much of a risk for a complete recovery,” 
the statement continues.

Though the statement fails to disclose the 
precise nature of De La Rocha’s ailment, the 
singer is known to have hurt his leg during a 
concert July in Chicago. 
 “I don’t know what happened to my leg 
right now, but you know what? We’re gonna 
keep this f–kin’ s–t goin,’” he told the audi-
ence after the incident early in the set. “If I 
have to crawl across this stage. We’re gonna 
play for y’all tonight. We came too f–kin’ 
far.” 
 According to the group’s official website, 
North America touring will return early 
next year, with dates kicking off Feb. 22 at 
Pan American Center in Las Cruces, NM, 
and concluding April 2 with the second of 
two nights at Little Caesars Arena in De-
troit, MI. 

Documentary 
on Elvis Presley’s 
Riveting ’68 
Comeback 
Special’ Coming 
From Program’s 
Director Steve 
Binder: Exclusive
BY MELINDA NEWMAN

H
ot on the heels of the success 
of Baz Luhrmann’s Elvis, the 
third-highest grossing music 
biopic since the 1970s, Steve 

Binder, the Emmy-winning director of 
Elvis Presley’s electrifying ’68 Comeback 
Special, is producing a documentary about 
the experience.

Elvis & Steve: The Making of the ’68 
Comeback Special will delve into the behind-
the-scenes drama that seemed to loom over 

almost every frame of the NBC program that 
catapulted Presley back into people’s homes 
and hearts.

Binder and his Rodan Productions have 
begun pre-production on the 2023 docu-
mentary that will celebrate the 55th anni-
versary of the show. “I’m truly the only one 
who can tell the behind-the-scenes story 
of how it came to be – because I’m the only 
one who was actually there for all that hap-
pened,” says Binder, 89.

Even in a brief conversation, it’s clear that 
Binder, who directed the rock n’ roll film 
The T.A.M.I. Show, as well as Diana Ross 
Live At Central Park, Olivia Newton John’s 
1978 special Olivia and the groundbreaking 
1968 special Petula, which controversially 
featured Petula Clark with Harry Belafon-
te, has total recall of his time with Presley 
and his near constant battles with Presley’s 
manager Colonel Tom Parker from day 
one.

“The first meeting was a disaster because 
the first thing [Parker] said was, ‘We’ve 
already decided on what the special is going 
to be. NBC agrees with me and the sponsor 
agrees with me and we’re going to do a 20-
song Christmas special,’” Binder says.

Presley had focused on movies since he’d 
gotten out of the Army in 1960, and Binder 
knew the special needed to show Presley’s 
legendary stage charisma and range instead 
of turn in a sedate holiday croon-fest like 
Andy Williams or Perry Como would make.

As he and Parker butted heads, Binder 
says he couldn’t figure out why he wasn’t 
fired, and didn’t find out until years later 
that Presley had his back. “I never knew un-
til Priscilla [Presley] told me after Elvis had 
passed away that after the first meeting that 
I had with Elvis, he came home and told 
Priscilla, ‘I don’t care what the Colonel says. 
I got a gut feeling I’m going with this guy 
Binder. I just have a feeling that he might be 
the right guy for me.’”

Presley was right. The special, which 
featured the star performing in a variety of 
styles and settings and birthed the acoustic 
“unplugged” concept, drew a now unimagi-
nable 42% of the viewing audience when it 
aired on Dec. 3, 1968.

Binder chronicled much of the stories 
that will be in the documentary in his 

2018 coffee table book Elvis ’68 Comeback: 
The Story Behind the Special. The book 
was re-issued in 2021 with an introduc-
tion by Luhrmann. Binder, who served as 
a creative consultant on Elvis, is portrayed 
in Luhrmann’s movie by Australian actor 
Dacre Montgomery, and the scenes about 
the special are considered some of the film’s 
most riveting.

Since its June 24 release, Elvis has 
grossed more than $136 million in the U.S. 
and Canada, according to boxofficemojo.
com, putting it only behind 2018’s Bohemian 
Rhapsody and 2015’s Straight Outta Comp-
ton. It has revived interest in Presley and 
introduced him to a new generation.

Binder says at this point, Luhrmann is in-
volved in the documentary “only as a friend 
and a consultant,” but that “he certainly has 
an offer from me to join in any capacity that 
he would even consider.”

Binder expects to announce a director 
and distributor soon, and has enlisted Spen-
cer Proffer, whose acclaimed documentary 
The Day the Music Died: The Story of Don 
McLean’s ‘American Pie, is airing on Para-
mount +, to help produce.

“I’m proud to continue my decades-long 
professional and personal association with 
Steve Binder — one of the most innovative 
creators in entertainment,” Proffer says. 
“Steve broke molds, thought outside the box, 
and lived in relentless pursuit of making 
electrifying, bar-raising magic on the televi-
sion screen. And now, in revisiting one of his 
more stunning achievements — the mak-
ing of the Elvis comeback special — Steve 
opens the vault to share a buddy story that 
is revealing, poignant, and an explosive time 
capsule that offers a new perspective on the 
inner workings of Elvis, Colonel Parker and 
a director who took risks and made history 
in the process.”

The documentary will place in context 
how vital the ’68 Special was to Presley’s 
career by, in part, showing the status of his 
career leading up to the special. “Right now 
I’m digging for permission to use footage 
from his movies and so forth that use as 
an exclamation point what his life was like 
from the time he went into the Army in 
Germany to coming make and working in 
movies,” he says.
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When asked if the Presley estate is coop-
erating with the documentary, Binder says 
it’s too early to have had that conversation 
yet. “I haven’t even opened that door right 
now. The most important thing is what’s 
going to make this documentary so unique,” 
he says. “We all know bits and pieces at the 
very least about Elvis, his career and his 
life and so forth. But that’s not enough. I’ve 
really got to get in behind the scenes and 
tell stories that people will be knocked out 
with.” 

Marty Stuart 
Signs Worldwide 
Deal with U.K. 
Label Snakefarm
BY MELINDA NEWMAN 

C
ountry Music Hall of Famer 
Marty Stuart has signed with 
British-based label Snakefarm, a 
Universal Music Group-owned 

label that is part of the Spinefarm Music 
Group. It marks the five-time Grammy win-
ner and country music historian’s first time 
back on a major label in more than a dozen 
years.

Stuart, who is managed by Q Prime South, 
had released his last several albums through 
his own Superlatone Records, including the 
2021 digital album Songs I Sing in the Dark.

“I like the idea of joining forces with 
Snakefarm. I am intrigued by the global 
mindset and the aura of musical integrity 
that surrounds the brand,” Stuart said in 
a statement. “I look forward to a long line 
of thrilling musical escapades in the days 
ahead.”

Dante Bonutto, Snakefarm’s A&R, added, 
“As long-time supporters of the great man 
and his music, it’s with much pride that we 
welcome Marty Stuart to Snakefarm. The 
intention with the label has always been to 
shine a spotlight on the very best in roots 
music, its sacred traditions and values, 
and when it comes to an artist who lives, 
breathes, loves and protects these values, 

Marty Stuart is in a class of his own. We 
look forward to a long and exciting journey 
ahead, and we’re aware that we’ll have to 
spectacularly up our game on the fashion 
front!”

Snakefarm will also work Stuart’s records 
in the U.S. Because of its UMG ties, Snake-
farm works a number of UMG Nashville 
releases from artists including Eric Church 
and Brothers Osborne in the U.K.

The move comes as Stuart and his band, 
the Fabulous Superlatives, kick off a Europe-
an tour on Aug. 25 that will include stops in 
the U.K., the Netherlands, Sweden, Norway, 
Denmark, Germany and Switzerland. He 
will then perform at Pilgrimage Music Fes-
tival in Franklin, Tenn., before starting a fall 
tour in the U.S. New music is also expected 
this fall.

The Mississippi native, who was inducted 
into the Country Music Hall of Fame in 
2020, is entering his fifth decade as an artist 
after touring with bluegrass legend Lester 
Flatts in his teens and then Johnny Cash 
before launching a very successful solo 
career. While recording for MCA in the ’90s 
he had a string of Top 20 hits, including 
“Hillbilly Rock,” “Little Things,” “Tempted” 
and “This One’s Gonna Hurt You (For A 
Long, Long Time)” with Travis Tritt.

Tour Dates: 
Aug 12 – Waco, TX – Waco Hippodrome 
Theatre 
Aug 23 – Corsicana, TX – The Palace The-
atre 
Aug 25 – Leeds, UK – City Varieties Music 
Hall 
Aug 26 – London, UK – Indigo At The O2 
Aug 27 – Leicestershire, UK – The Long 
Road Festival 
Aug 28 – Glasgow, UK – The Old Fruitmar-
ket 
Aug 30 – Bexhill on Sea, UK De La Warr 
Pavilion 
Aug 31 – Amsterdam, NL – Paradiso 
Sept 2 – Malmo, SE – Slagthuset – Teatern 
Sept 3 – Oslo, NO – Konserthus 
Sept 5 – Kolding, DK – Godset 
Sept 6 – Roskilde, DK – Gimle 
Sept 7 – Berlin, DE – Passionskirche, Kreuz-
berg 
Sept 9 / 10 – Ostaad, CH – Country Night 
Gstaad 

Sept 23 – Newberry, SC – Newberry Opera 
House 
Sept 24 – Franklin, TN – Pilgrimage Festival 
Sept 29 – Marfa, TX – Trans-Pecos Festival 
of Music + Love 2022 
Sept 30 – Houston, TX – The Heights The-
ater 
Oct 1 – Dallas, TX – Kessler Theater 
Oct 2 – Dallas, TX – Kessler Theater 
Oct 6 – Kansas City, MO – Muriel Kauffman 
Theatre 
Oct 7 – Eureka Springs, AR – Eureka Springs 
City Auditorium 
Oct 12 – Holyoke, MA – Race Street Live 
Oct 13 – Lancaster, PA – American Music 
Theatre 
Oct 14 – Hopewell, VA – Beacon Theatre 
Oct 15 – Prestonburg, KY – Mountain Arts 
Center 
Oct 20 – Frankfort, KY – Grand Theatre 
Oct 21 – Cincinnati, OH – Memorial Hall 
Oct 22 – Fish Creek, WI – Door Community 
Auditorium 
Dec 3 – Las Vegas, NV – The Showroom at 
the Golden Nugget 
Feb 10 – Augusta, GA – Imperial Theatr 

Michelle Branch 
Arrested for 
Domestic Assault, 
Accuses Husband 
Patrick Carney  
of Cheating
BY GIL KAUFMAN 

M
ichelle Branch was arrested 
by Nashville police on Thurs-
day (Aug. 11) after officers were 
called to the house she shares 

with husband Black Keys drummer Patrick 
Carney to investigate a possible domestic 
disturbance. According to a copy of the ar-
rest report obtained by Billboard, Branch, 
39, was arrested for misdemeanor domestic 
assault and released on $1,000 bond in the 
incident that appears to have taken place 
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shortly before the singer announced her 
split from Carney, 42, amid her claims that 
the drummer had committed adultery.

TMZ reported that according to court 
documents, Branch admitted to slapping 
Carney in the face “one or two times.” 
Carney reportedly did not have any visible 
injuries and Branch was taken into custody, 
and then reportedly released quickly be-
cause she is still breastfeeding the couple’s 
6-month-old baby.

Spokespeople for Branch and Carney have 
not yet returned Billboard‘s requests for ad-
ditional comment.

Branch accused Carney of cheating on 
her in a since-deleted tweet, telling People in 
a statement, “To say that I am totally devas-
tated doesn’t even come close to describing 
how I feel for myself and for my family. The 
rug has been completely pulled from under-
neath me and now I must figure out how to 
move forward. With such small children, I 
ask for privacy and kindness.”

The musicians, who first met in 2015 
and were married in April 2019, have two 
children: 4-year-old son Rhys James and 
6-month-old daughter Willie Jacquet. 
Branch is also mother to 17-year-old daugh-
ter Owen Isabelle from her previous mar-
riage to bassist Teddy Landau, whom she 
separated from in 2014.

Branch was ordered to return to court in 
the incident on Nov. 7.

The Black Keys are currently touring in 
support of their 11th album, Dropout Boogie, 
which was released just months ago in May, 
while Branch is gearing up to release her 
fourth album,The Trouble With Fever, on 
Sept. 16. 

Phantoms Are 
Back With a Bit 
More Melancholy 
& Their Best Work 
to Date
BY KATIE BAIN 

P
hantoms are a classic hometown 
success story, although that story 
looks a bit different in the enter-
tainment capital of the world.

Both L.A. natives, the pair — Vinnie 
Pergola and Kyle Kaplan — grew up in the 
television industry as child actors. Pergola 
did guest spots on That’s So Raven and The 
Bernie Mac show, while Kaplan appeared in 
episodes of shows like CSI: Miami and Han-
nah Montana.

“We were like, the working class of child 
actors, not the stars,” Kaplan says on a hot 
Thursday afternoon, where the guys are 
posted up on a rooftop patio in L.A.’s Echo 
Park neighborhood. Pergola and Kaplan 
were 15 when they met at an acting event 
at an acting event, hit it off and started a 
rock band, which they worked on from their 
parents’ garages in Encino and Simi Valley. 
Then, they discovered Justice and the 
world shifted on its axis.

“We went to their show at The Fonda [in 
2007], and everything changed for us,” says 
Kaplan. “We had to figure out how to make 
electronic music.”

After that packed, sweaty show — an apex 
moment of the L.A. bloghouse era — the 
guys, then 17, borrowed the name of a Jus-
tice song and started making dance music 
as Phantom. Over time, because there were 
two of them, they just became Phantoms. 
They weren’t old enough to drink legally, 
but they got deep into the L.A. scene none-
theless, hitting Cinespace Tuesdays and 
Banana Split Sundays — both hip kid party 
meccas in that era — sneaking into shows 
with fake IDs and once opening for DJ AM.

“I look back at that time and feel so lucky 
that we got to be a part of it,” says Per-

gola. Then the EDM boom happened and, 
Kaplan says, “that was sort of the end of it.” 
Phantoms went on hiatus, Pergola started 
school at Santa Monica College and Kaplan 
continued acting.

“It wasn’t going well, and I was just kind 
of miserable there,” he recalls. “I was like, 
‘[Vinnie], I don’t want to like act anymore. I 
just want to make music. Let’s go for it and 
figure this out.’”

By the mid-2010s Phantoms were resur-
rected, with the guys recruiting pals from 
their acting days as collaborators. Kaplan’s 
friend and former roommate Nicolas Braun, 
with whom Kaplan appeared on the series 
10 Things I Hate About You and who now 
plays Cousin Greg in Succession, did vocals 
on Phantoms’ 2015 single “Broken Halo.” 
Pal Hayley Kiyoko guested on a track from 
their 2017 self-titled debut LP and Vanessa 
Hudgens sang on 2018 single “Lay With 
Me.”

But while the guys had momentum 
— touring steadily since 2015 and notch-
ing 105.2 million on-demand official U.S. 
streams, according to Luminate — over time 
felt out of sync with what their former label, 
Casablanca Records, was asking from them.

“We felt a little stifled,” says Kaplan. 
“We were sort of told we need to make 
bops… something that’s just selling a lot and 
streaming really well.”

They fell into a creative rut that was even-
tually exacerbated by the pandemic, and 
while a 2020 trip to London just before the 
pandemic yielded results in a pair of stellar 
singles with U.K. vocalist Jem Cooke (Cam-
elphat), ultimately, the creative differences 
lead to them parting ways (in a mutually 
friendly way, they say) with Casablanca.

“I think they could tell we were going in 
a direction where we weren’t chasing, like, 
dance radio hits,” says Kaplan. “We had a lot 
of pressure to do that in the past, and at that 
time we were fine with it — but as we grew 
up and evolved, we wanted to take our mu-
sic more seriously and say what we wanted 
to say in our voice and not care so much 
about getting to number one on dance radio, 
which seemed to be their only concern.”

Luckily, the home for the type of mature, 
experimental, emotionally honest style of 
music they were envisioning was already in 
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their network. “We’ve always been sort of 
the the weird stepchildren of Foreign Fam-
ily,” Kaplan says of ODESZA‘s longstanding 
label. “We knew all those guys really well. 
We have the same agent, so we met them 
early on in our career, in like, a real friend-
ship kind of way, but we never worked 
together.”

That changed when Phantoms signed 
with Foreign Family Collective last year, 
with the move facilitating the creative free-
dom and support they’d been after.(Phan-
toms continues to be managed by Little 
Empire Music.) “We get real feedback from 
[Foreign Family] that’s not just like, ‘this 
doesn’t feel like a hit,’” says Kaplan.

Logic thus follows that the partnership 
has yielded Phantoms’ best work to date, 
their sophomore album This Can’t Be Every-
thing. Out today (August 12), the 11-track LP 
is has style and attitude and a tough sort of 
sex appeal, with the complex, largely IDM-
oriented productions encompassing sophis-
tication, originality and a balance of outright 
danceability and a bit of the world-wariness 
that often comes with age.

While one can imagine two teenag-
ers blasting this album in the car when 
drive over the hill from the Valley into Los 
Angeles for a night out, Pergola notes that 
“they’re not songs for necessary like, turn-
ing the stereo up and going out on a Friday 
night. They’re kind of melancholic, and I 
think they grow on a listener over time.”

“These songs,” Kaplan says, “are the op-
posite of bops.”

While This Can’t Be Everything marks a 
genuine elevation moment for Phantoms, 
they’re expectations for the album are real-
istic. The guys are clearheaded about how 
the algorithm can make music difficult to 
find and realize their output has never really 
yielded immediate streaming surges.

“I like to think in my own head that it’s 
because people need to sit on it for a bit to 
sort of understand it,” Kaplan says. “[For me 
success for this album] is just people know-
ing the songs.”

Fans will have the chance to fully experi-
ence the tracks on a soon-to-be announced 
Phantoms headlining tour, for which they’ll 
sing and play live in performances made of 
entirely of their own music. And with this, 

they’ve also got another goal in mind: The 
tour includes a set at The Fonda in Hol-
lywood, which will put the guys back in the 
spot where they first had the idea to make 
electronic music.

They say selling it out would be huge — 
but agree that either way, the teenage ver-
sions of themselves sweating in that crowd 
15 years ago would simply be impressed to 
see their name on the marquee as headlin-
ers.  

$uicideboy$ ‘Sing 
Me a Lullaby’ 
Debuts at No. 1  
on Top Rap 
Albums Chart
BY TREVOR ANDERSON 

$
uicideboy$ complete a trek from 
the underground rap scene to No. 
1 on Billboard’s Top Rap Albums 
chart as their new project, Sing 

Me a Lullaby, My Sweet Temptation, debuts 
at the summit of the chart dated Aug. 13. 
Temptation begins with 37,000 equivalent 
album units earned in the week ending Aug. 
4, according to Luminate. It’s the duo’s first 
No. 1 after two prior top 10-charting efforts.

Of the 37,000 units, the heavy majority 
– nearly 32,000 – comes from streaming-
equivalent album units, equal to 45.3 million 
official on-demand streams of the album’s 
songs. Four-thousand of the remaining total 
derives from traditional album sales and a 
negligible amount from track-equivalent 
album units. (One unit equals the following 
levels of consumption: one album sale, 10 in-
dividual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription 
on-demand official audio and video streams 
for a song on the album.)

Temptation gives the duo, comprised of 
cousins Ruby da Cherry and $crim, its first 
No. 1 on Top Rap Albums. The pair previ-
ously logged two top 10s on the chart: I 
Want to Die in New Orleans, which reached 

No. 7 in 2018, and Long Term Effects of Suf-
fering, which debuted and peaked at No. 2 
last year.

$uicideboy$ hail from New Orleans and 
grew their following on SoundCloud after 
posting their first recordings on the stream-
ing service in 2014. The duo continued to 
release songs and EPs and first cracked the 
Billboard charts in August 2016, when the 
EP Radical $uicide debuted at No. 5 on Heat-
seekers Albums, No. 13 on Top Rap Albums 
and No. 17 on Top R&B/Hip-Hop Albums, 
among other placements.

Elsewhere, Temptation debuts at No. 2 on 
the Top R&B/Hip-Hop Albums chart and 
at No. 7 on the all-genre Billboard 200. On 
the former, it becomes the group’s highest-
charting peak, outdoing the No. 3 best of 
Suffering, while it ties the album for their 
best showing on the latter. Plus, Temptation, 
released on independent label G*59, also 
enters at No. 2 on the Independent Albums 
chart.

As Temptation arrives, four of the 
album’s tracks debut on the Hot R&B/Hip-
Hop Songs chart: “Matte Black” (No. 36), 
“Genesis” (No. 41), “1000 Blunts” (No. 45) 
and “F**king Your Culture” (No. 49). The 
new quartet joins the group’s only previous 
appearance on the list, “…And to Those I 
Love, Thanks for Sticking Around,” which 
debuted and peaked at No. 46 last October. 

Wizkid & Tems’ 
‘Essence’ Hits  
a Historic Year  
in Top 10 on  
R&B/Hip-Hop 
Airplay Chart
BY TREVOR ANDERSON 

W
izkid’s global breakout 
smash “Essence,” featur-
ing Tems, attains a historic 
milestone on Billboard’s 

R&B/Hip-Hop Airplay chart, where it 
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becomes the first track to reach one year in 
the chart’s top 10. The song entered the tier 
on the chart dated Aug. 21, 2021, and has 
never left – a run of 52 consecutive weeks as 
of the list dated Aug. 13, 2012. The anniver-
sary is secured as the song slides 3-4 despite 
a 5% gain in weekly audience to 16.7 million 
in the week ending Aug. 4, according to 
Luminate.

“Essence,” first released in October 2020, 
began to impact the U.S.-based Billboard 
charts in summer of 2021. The track de-
buted at R&B/Hip-Hop Airplay in July 2021 
at No. 43 and crossed into the top 10 with a 
11-7 climb on the chart dated Aug. 21, 2021. 
Two weeks later, the song reached No. 1 
and resided there for 27 consecutive weeks 
– tied for the second-longest run at the top 
since the chart launched in 1993. It matched 
the 27 weeks of Chris Brown’s “No Guid-
ance,” featuring Drake, in 2019-20, and trails 
only the 29-week stretch for Chris Brown 
and Young Thug’s “Go Crazy” in 2020-21.

As “Essence” continues its historic jour-
ney, here’s a look at the songs with the most 
weeks in the top 10 on the R&B/Hip-Hop 
Airplay chart:

52, “Essence,” Wizkid featuring Tems, 
2021-22 
49, “Adorn,” Miguel, 2012-13 
48, “No Guidance,” Chris Brown featuring 
Drake, 2019-20 
48, “Go Crazy,” Chris Brown & Young Thug, 
2020-21 
41, “On Chill,” Wale featuring Jeremih, 
2019-20 
39, “Damage,” H.E.R., 2021 
35, “Needed Me,” Rihanna, 2016-17 
34, “Boo’d Up,” Ella Mai, 2018 
33, “Ballin’,” Mustard & Roddy Ricch, 2019-
20 
31, “Leave the Door Open,” Silk Sonic, 2021

In addition to its R&B/hip-hop radio 
domination, “Essence” also unlocked a ma-
jor breakthrough for Afrobeats when it hit 
the top 10 on the Billboard Hot 100 thanks 
to help from a remix edition with Justin 
Bieber. Bieber’s first week of involvement 
drove the track 44-16 in August 2021 on the 
flagship chart, where “Essence” reached a 
No. 9 peak two months later.

The tune’s stranglehold on American 
listeners extends beyond the radio realm, 

too. “Essence” has registered 379.8 million 
official on-demand streams stateside.

The breakthrough has likewise paid divi-
dends for Wizkid and Tems on other charts 
too. The “Essence” parent album, Wizkid’s 
Made in Lagos, debuted at No. 80 on the all-
genre Billboard 200 and fell from the list 
in its second week. However, as “Essence” 
gained the next year, Lagos, benefited from 
the new exposure and rallied to a No. 28 
best in September 2021 to secure the Afro-
beats giant his first top 40 album there.

For Tems, post-“Essence” highlights 
include featured roles on two Hot 100 top 
40 hits: Drake’s “Fountains” (No. 26) in 2021 
and her first No. 1 through a supporting 
spot on Future’s “Wait for U,” which led for 
one week in April. In addition, the singer’s 
2020 release “Free Mind” received enough 
streaming support that the RCA label has 
officially promoted the song to radio. Now, 
in August 2022, two of Tems’ 2020 releases 
– reside in the R&B/Hip-Hop Airplay top 
10. “Mind” joins the club with its 11-9 move 
on the latest list, improving 29% in weekly 
audience to 12.5 million in the last tracking 
week. 

Beyonce Holds 
Off Eminem on 
Australia’s  
Albums Chart
BY LARS BRANDLE 

B
eyonce beats Eminem to score a 
second week on Australia’s chart 
throne, while a pair of Olivia 
Newton-John albums return to 

the top ten, just days after her death.
On the new ARIA Albums Chart, pub-

lished Friday (Aug. 12), Bey’s Renaissance 
(via Columbia/Sony) stays on top, to head 
off Eminem’s fast-starting Curtain Call 2 
(Interscope/Universal), new at No. 2 for the 
week’s top debut.

Australians are showing their love for 
homegrown stage and screen icon Olivia 
Newton-John by turning to her greatest hits. 

ONJ’s career retrospective, Hopelessly De-
voted: The Hits (Sony), bounces to No. 5 on 
the ARIA Albums Chart, while the 14-times 
platinum original soundtrack to Grease 
(Universal) flies to No. 8.

Newton-John was raised in Melbourne 
and was a bonafide national treasure in her 
homeland, where she was inducted into the 
ARIA Hall of Fame and made a Companion 
of the Order of Australia (AC), among her 
many career awards and honors.

The “Physical” singer died Monday (Aug. 
8) at the age of 73, following a long battle 
with cancer.

Earlier this week, Victoria’s premier Dan 
Andrews announced the late artist would 
be remembered with a state memorial 
service, details of which will be confirmed 
in the weeks ahead.

Meanwhile, Yolŋu indie-rockers King 
Stingray crack the ARIA Chart for the first 
time with their self-titled first album, new at 
No. 6. King Stingray performed at the 2022 
National Indigenous Music Awards, held 
last Saturday (Aug. 6) at Darwin Amphithe-
atre in the Northern Territory, and won for 
song of the year with “Milkumana”.

Over on the ARIA Singles Chart, Kate 
Bush’s “Running Up That Hill (A Deal With 
God)” (via Warner) continues its extraordi-
nary comeback. The veteran English singer’s 
1985 hit clocks up a ninth non-consecutive 
week at No. 1, all following the premiere of 
season four of Stranger Things, in which it 
appears.

The highest new entry on the new list 
belongs to DJ Khaled with his update on 
the Bee Gees’ “Staying Alive” (Epic/Sony) 
featuring Drake and Lil Baby, dropping in at 
No. 16.

Finally, Chris Brown cracks the Top 20 
with his new release “Under The Influence” 
(RCA/Sony), new at No. 20, while Benny 
Blanco, BTS and Snoop Dogg arrive at No. 
31 with their long-awaited collaboration 
“Bad Decisions” (Interscope/Universal). 

IN BRIEF

https://www.billboard.com/charts/hot-100/
https://www.billboard.com/charts/billboard-200/
https://www.billboard.com/author/gil-kaufman/
https://www.billboard.com/artist/beyonce/
https://www.billboard.com/artist/beyonce/
https://www.billboard.com/artist/eminem/
https://www.billboard.com/t/australia/
https://www.billboard.com/artist/olivia-newton-john/
https://www.billboard.com/artist/olivia-newton-john/
https://www.billboard.com/lists/olivia-newton-john-biggest-billboard-hits/
https://www.aria.com.au/charts/albums-chart/2022-08-15
https://www.billboard.com/t/aria/
https://www.billboard.com/music/music-news/olivia-newton-john-state-memorial-service-australia-1235125219/
https://www.billboard.com/music/music-news/olivia-newton-john-state-memorial-service-australia-1235125219/
https://www.billboard.com/music/awards/baker-boy-2022-nimas-1235123632/
https://www.billboard.com/music/awards/baker-boy-2022-nimas-1235123632/
https://www.aria.com.au/charts/singles-chart/2022-08-15
https://www.billboard.com/artist/kate-bush/
https://www.billboard.com/artist/kate-bush/
https://www.billboard.com/artist/benny-blanco/
https://www.billboard.com/artist/benny-blanco/
https://www.billboard.com/artist/bts/
https://www.billboard.com/artist/snoop-dogg/


 Page 27 of 28

Matthew West 
Scores Sixth Hot 
Christian Songs 
No. 1 With ‘Me on 
Your Mind’
BY JIM ASKER

M
atthew West‘s “Me on Your 
Mind” ascends to No. 1 on 
Billboard‘s streaming-, airplay- 
and sales-based Hot Chris-

tian Songs survey, dated Aug. 13. The track 
awards West his sixth leader and first since 
“Hello, My Name Is” started a 17-week reign 
in June 2013.

The 45-year-old, Nashville-based singer-
songwriter scored his first Hot Christian 
Songs No. 1 with “More,” which ruled for 
four frames beginning in March 2004. He 
has also led with “You Are Everything” 
(eight, beginning March 2008); “The Mo-
tions” (14, April 2009); and “Give This 
Christmas Away” (one, 2009-10 holiday 
season).

West’s latest reaches the Hot Christian 
Songs penthouse with 9.2 million radio 
airplay audience impressions, according 
to Luminate. It topped Christian Airplay 
the previous two weeks, having become his 
12th leader on the list. The song also drew 
909,000 U.S. streams in the tracking week.

“I’m so thankful for the chance to make 
music I believe in,” West told Billboard upon 
the song’s Christian Airplay coronation.

As West rings up his sixth Hot Christian 
Songs leader, he ties for the most among 
soloists since the chart launched in June 
2003, matching the hauls of Jeremy Camp, 
tobyMac and Chris Tomlin. Among all art-
ists, those acts, and group Third Day, also 
with six, trail only MercyMe, with 13, and 
Casting Crowns, with nine. (Next up, Lauren 
Daigle paces all women with five No. 1s.)

Williams, Blanca & Dante Bowe Add 
Top 10s

Zach Williams notches his highest Hot 
Christian Songs debut as “Heart of God” 

rockets in at No. 9, becoming his seventh top 
10 and first to launch in the tier.

Released July 29, the song, which Wil-
liams co-wrote, sold 1,000 downloads in 
the week ending Aug. 4 and arrives atop 
Christian Digital Song Sales, becoming his 
fourth No. 1. It also drew 1.8 million streams 
and enters Christian Streaming Songs at 
No. 8, where it’s Williams’ fourth top 10 
and likewise his first start in the region. On 
Christian Airplay, the song ranks at No. 34 
with 838,000 impressions.

Williams boasts two Hot Christian Songs 
No. 1s: his debut hit “Chain Breaker,” which 
dominated for nine weeks beginning in No-
vember 2016, and “Old Church Choir” (one 
week, November 2017).

Also on Hot Christian Songs, Blanca and 
Dante Bowe’s “The Healing” pushes 12-10. 
It holds at its No. 10 high on Christian Air-
play (5.1 million, up 1%) and drew 866,000 
streams.

Blanca (last name Callahan) earns her 
second Hot Christian Songs top 10, among 
10 appearances. In her first visit, “Press On” 
reached No. 7 in 2014.

Bowe, a member of Maverick City Music, 
likewise posts his second solo Hot Christian 
Songs top 10, following his featured turn, 
with Chandler Moore, on Elevation Worship 
and Maverick City Music’s “Wait on You” 
(No. 9, May 2021). 

Amy Grant 
Postpones More 
Concert Dates 
After Sustaining 
Concussion in 
Bike Accident
BY JESSICA NICHOLSON

S
inger-songwriter Amy Grant 
has postponed additional previ-
ously scheduled concert dates in 
September and October, due to 

the need for more time to recover from her 

injuries sustained in a bicycle accident on 
July 27.

Grant’s manager, Jennifer Cooke, said via 
a statement: “Amy is getting stronger every 
day. Just as she did after her heart surgery, 
we are amazed at how fast she heals. How-
ever, although she is doing much better, we 
have made the difficult decision to postpone 
her fall tour so she can concentrate on her 
recovery and build her stamina. She wants 
to be able to give 100% when she tours and, 
unfortunately, we do not think that will be 
the case by the time rehearsals start for the 
fall dates.”

As previously reported by Billboard, 
Grant was hospitalized after falling while on 
a bike ride with friends in Nashville. Grant 
was wearing a helmet when the accident 
happened. Still, Grant suffered a concussion, 
and various cuts and abrasions during the 
fall.

Cooke notes that Grant will return to 
touring for her upcoming Christmas tour 
with Michael W. Smith, as well as her an-
nual Christmas at the Ryman residency with 
husband and fellow artist Vince Gill. Gill 
previously canceled three concerts follow-
ing Grant’s accident.

“Amy would like to extend her gratitude 
for all the many good wishes and prayers of-
fered since the accident,” Cooke added. “She 
feels the impact of the collective good will 
extended her way.”

The postponed concert dates are being 
rescheduled for February through April 
2023, with tickets to be honored at the new 
show dates.

Grant is also one of five honorees for this 
year’s Kennedy Center Honors, which also 
includes actor-filmmaker George Clooney; 
singer Gladys Knight; composer, conductor 
and educator Tania León; and rock band U2. 
The Honors Gala will be held on Sunday, 
Dec. 4 at The John F. Kennedy Center for 
the Performing Arts in Washington, D.C. It 
will be recorded for broadcast on CBS at a 
later date (usually late December).

This year also marks the 25th anniver-
sary of her 1997 album Behind the Eyes, and 
Grant will release a 30-song, triple vinyl 
album on Sept. 9 to commemorate the an-
niversary. 
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Britney Spears’  
Ex-Husband  
Jason Alexander 
Takes Plea Deal 
Over Crashing 
Her Wedding
BY BILL DONAHUE

B
ritney Spears’ first husband 
Jason Alexander has taken a plea 
deal to avoid felony charges 
over a June incident in which he 

broke into her home on her wedding day.
Hours before Spears married her long-

time boyfriend Sam Asghari at her home on 
June 9, Alexander broke onto the property 
and livestreamed his “wedding crash” on 
Instagram. The two were childhood friends 
and were married for less than three days in 
2004.

On Thursday (Aug. 11), Alexander pleaded 
no contest to misdemeanor counts of aggra-
vated trespassing and battery, according to 
Ventura County prosecutors. He previously 
faced additional charges of felony stalk-
ing and misdemeanor vandalism, but those 
counts were dropped.

In announcing the deal, prosecutors said 
Alexander had “gained uninvited access to 
her property” and had “battered a security 
guard who attempted to remove him from 
the residence.”

Under the deal, Alexander was sentenced 
to 128 days in prison, prosecutors said, but 
was credited with time-served for the 64 
days he’s spent in jail since being arrested. 
His attorney, a public defender in Ventura 
County, did not immediately return a re-
quest for comment on Friday.

Alexander was married to Spears for 
roughly 55 hours after a 2004 Las Vegas 
wedding before the marriage was annulled. 
Upon entering Spears’ home in June, the 
40-year-old went live on Instagram, as 
shown in screenshots captured by TMZ and 
a video uploaded to Twitter by fans.

According to the Associated Press, a 
security guard for Spears testified earlier 
in the case that Alexander got inside her 
house and up to the locked door of Spears’ 
bedroom while she was inside.

At the time, the pop star’s attorney 
Mathew Rosengart said, “This was an outra-
geous and disgraceful security breach, and 
I hope law enforcement does everything 
possible to ensure Mr. Alexander is fully and 
vigorously prosecuted and convicted for his 
criminal actions.”

At a preliminary hearing in late June, 
Alexander pleaded not guilty to all four 
original counts, and a judge ruled that there 
was enough evidence that the case could 
proceed to trial.

Even after he’s served his time in Ventura 
County, Alexander won’t be allowed near 
Spears. The star herself won a restraining 
order in June, and Thursday’s plea agree-
ment came with a criminal protective order 
prohibiting Alexander from coming within 
100 yards of her or the security guard he 
battered. 
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