
An 11 percentage-point surge by Universal Music Pub-
lishing Group resulted in a split decision for the top 
honors in Billboard’s second-quarter 2022 publisher 
rankings, while Atlanta rapper Latto’s “Big Energy” 
and Harry Styles’ “As It Was” took the No. 1 spots on 
the Top Radio Airplay and Hot 100 Songs publishers 
charts, respectively.

For the third time since Billboard began rank-
ing the publishers of the top Hot 100 songs in 2019, 
UMPG finished first, with a whopping 31.25% market 
share, up from 20.40% in the first quarter of the year. 
That growth spurt was fueled by the publisher’s 
song count ballooning quarter to quarter from 46 to 
67 songs. UMPG last topped the Hot 100 publisher 
rankings in the first quarter of 2020 and, before that, 
in the second quarter of 2019. Since then, UMPG has 
also led the Radio Airplay ranking once, in the first 
quarter of 2021.

Universal’s music-publishing division finished 
at No. 2 on the second-quarter Radio Airplay 
ranking, boosting its market share from 21.74% in 
the first quarter to 22.39%, while its song count 

increased by one to 54.
Sony Music Publishing took No. 1 on Radio Airplay 

for its fifth consecutive quarter — and in 18 of the last 
19 quarters — improving its market share to 25.62% 
from 24.67%, with a stake in 64 of the measurement 
period’s top songs, up from 57. The music publisher’s 
2-plus percentage-point market-share gain, from 
22.65% in the first quarter to 24.69%, and a song count 
boost from 58 to 62 tracks earned it second place in 
the Hot 100 category.

Sony, UMPG and Kobalt have stakes in Latto’s “Big 
Energy,” which powered its way to the peak of the 
Top Radio Airplay chart, and UMPG and Pulse are the 
publishers of Styles’ “As It Was,” which was No. 1 on 
the Hot 100 ranking.

For the second consecutive quarter, Glass Animals 
frontman Dave Bayley, whose catalog is adminis-
tered by Hipgnosis, ranked as the No. 1 songwriter on 
both charts, based on the strength of one song: the 
band’s long-charting hit, “Heat Waves,” which was 
No. 3 on the Hot 100 song publishers ranking and No. 
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For the first time ever on June 25, Billy Joel performed at historic Notre Dame Stadium. 
We can’t thank the “Piano Man” enough for a night to remember. 

Sold Out  |  Paid: 45,200  |  Gross: $5,085,152.13

University of Notre Dame  |  ExperiencesAndEvents.nd.edu  |  574.631.1400 
Live Nation  |  LiveNation.com

You played us a memory… 
we thank you

https://www.billyjoel.com
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4 on Top Radio Airplay.
In addition to the Styles track, new 

entries that made the top 10 of both the 
Radio Airplay and Hot 100 charts are Jack 
Harlow’s “First Class,” Imagine Dragons X 
J.I.D’s “Enemy,” and Doja Cat’s “Woman.” 
Dove Cameron’s “Boyfriend” makes its 
first appearance in the Radio Airplay top 
10, while Future’s “Wait for U” (featuring 
Drake and Tems) and Lizzo’s “About Damn 
Time” debut in the Hot 100 top 10.

Beyond the battle for the top two spots, 
Warner Chappell Music extended its 
dominance of country music publishing to 
the five-and-a-half-year mark, topping the 
ranking for a 22nd consecutive quarter. It 
reclaimed the No. 3 spot on Radio Airplay, 
up from fourth place last quarter, with a 
slight percentage gain from 15.51% to 15.58% 
and a song count that held steady at 54. The 
publisher’s top track was “Enemy,” which 
ranked at No. 3 on Radio Airplay. The song 
placed at No. 7 on the Hot 100 ranking, 
where Warner Chappell maintained its No. 
3 standing among publishers, albeit with a 
small decrease in market share from 14.99% 
to 14.66%.

Harlow placed at Nos. 2 and 5 on the Hot 
100 and Top Radio Airplay charts, respec-
tively, with “First Class,” but Kobalt’s stake 
in the superstar rapper did not translate to a 
boost in the rankings. Quarter to quarter, the 
publisher held on to No. 4 on the Hot 100 
ranking but fell from third to fourth place on 

the Radio Airplay chart, and in both cases, 
its market share fell, from 14.93% to 11.97% 
and from 16.77% to 14.94%, respectively. 
That is most likely due to Kobalt sharing 
publishing on “First Class” with Sony, War-
ner Chappell, BMG and Concord.

Round Hill’s market-share increase from 
1.27% to 1.89% lifted the publisher from 
No. 10 to No. 8 among its Top Radio Airplay 
competition, largely due to the viral TikTok 
hit “To the Moon” by JNR Choi and Sam 
Tompkins.

Country music singer-songwriter Cody 
Johnson’s “Til You Can’t” helped vault An-
them Entertainment to No. 9 on the chart, 
the first time it has finished in the top 10 
since the second quarter of 2018. And at No. 
10, Songtrust makes its first-ever appearance 
on the Publishers Quarterly charts thanks to 
Em Beihold’s “Numb Little Bug.” 

Pollen’s Rapid 
Fall: Lawsuits 
& Resignations 
Plagued Music 
Travel Startup  
in Days  
Before Collapse
BY DAVE BROOKS

P
ollen Experiences was once 
considered one of the most in-
novative companies in travel, live 
music and fan-to-fan marketing, 

but this week, officials announced that its 
U.K.-based parent company, Streetteam 
Software Ltd., was preparing to undergo 
restructuring — a voluntary process similar 
to filing chapter 11 bankruptcy in the U.S.

The news is a stunning fall from grace for 
a company widely regarded as the largest 
of its kind in the travel and music space. 
In April, the company’s founders Callum 
Negus-Fancey (the company’s CEO) his 
brother Liam Negus-Fancey and company 
president James Ellis announced that they 
had raised $150 million in a Series C fund-
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ing from six well-known venture capital 
funds, bringing total funds raised by the 
company to an astonishing $250 million. 
Much of the April funding had closed back 
in December and included the conversion of 
two convertible loan notes raised through-
out the previous 18 months to help fund the 
business through COVID-19 and venture 
debt funding.

The April announcement was supposed 
to demonstrate financial stability for Pol-
len, which works with hundreds of artists 
including Justin Bieber and Duran Duran, 
as well as J Balvin, who partnered with the 
company on his NEON festival series.

But behind the walls of Pollen’s LA 
headquarters, life inside the company was 
getting more chaotic. One former employee, 
Joshua Fakhri, said that in 2019 and 2020 
at least 10 “employees were each personally 
given $10,000 in cash and instructed to fly 
to Mexico without declaring it, as a way to 
structure…outbound cashflows” for JusCol-
lege, a travel company Pollen acquired in 
2018, and “evade United States and Mexico 
customs officials,” according to a civil com-
plaint filed in LA Superior court on Oct. 10, 
2020, alleging that “this cash was then used 
in Mexico to pay vendors owed money by 
JusCollege.”

Fakhri also alleges that “in 2019, 
Streetteam threw a company retreat in 
Northern California, where numerous ex-
ecutives and employees consumed copious 

amounts of illegal drugs, including acid and 
mushrooms. The debauchery was so extreme, 
the venue blacklisted the company from ever 
returning,” according to the complaint writ-
ten by Fakhri’s lawyer Marc Gans.

Other lawsuits filed against Streetteam and 
Pollen show that the company faced constant 
liquidity issues. On May 4 — less than four 
weeks after the April funding round was an-
nounced — members of the company’s board 
of directors began exiting the company, start-
ing with Pär-Jörgen Pärson, whose Swedish 
venture firm Northzone had led a $60 million 
initial cash raise for Pollen in 2019. That same 
day, Nicola Mcclafferty with Irish venture 
fund Molten also resigned from the board. 
By June 30, Pollen’s eight-member board was 
down to three people — Ellis and the Negus-
Fancey brothers.

On July 7, the company released a state-
ment saying it was abandoning its growth-
at-all-costs model to focus on short-term 
profitability.

“For more than a decade startups have 
been built on the principle that growth is 
the biggest driver of valuation and is more 
important than anything else, however, this 
principle is not holding true today,” the state-
ment reads. Citing inflation, skyrocketing 
energy prices and the rising costs of living, 
the statement noted a shift in investor men-
tality as they look for more than just growth, 
instead wanting to see businesses that have 
strong earning potential and profitability.

On July 18, Streetteam filed its annual 
report for 2021, showing the company’s 
losses were on the rise, ending the year 
more than $61 million in the red. That was 
up 27 percent over 2020 when the company 
posted losses of approximately $48 mil-
lion, according to financial documents. The 
losses were likely due to skyrocketing costs 
— up 76 percent year-over-year.

Despite those losses, the report’s balance 
sheet showed that the company had ended 
the year with approximately $16 million 
in the bank, with Ellis noting “the group’s 
liquidity is sufficient to meet the group and 
parent company’s obligations and commit-
tments” through Dec. 2023. The company’s 
auditor, Philip Westerman with accounting 
firm Buzzacott, agreed with Ellin’s assess-
ment, declaring that the financial report 
provided a “true and fair view of the state of 
the parent company’s affairs” through the 
end of 2021.

Just 22 days later, the company would 
announce that it had hired insolvency 
specialists Kroll to administer its debt 
restructuring while it continued to negoti-
ate with a potential buyer. Accompanying 
the announcement was a statement that was 
much less rosy than the company’s 2021 
report, blaming the restructuring effort on 
the “knock-on effects of COVID-19 over the 
last two years, which decimated much of the 
travel sector, together with the tech stock 
crash and current consumer uncertainty in 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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light of global economic conditions.”
The company’s own financial state-

ments, along with 10 lawsuits filed against 
Pollen and Streetteam since 2020, show it 
has long faced cash flow challenges, often 
missing deadlines from outside vendors for 
payment. A spokesperson for Pollen told 
Billboard that 10 lawsuits “is not unusual for 
a company of our scale and we do not com-
ment on ongoing legal matters.”

Pollen was launched by the Negus-Fancey 
brothers in 2014 as Verve; it received U.K. 
taxpayer support through the British Busi-
ness Bank’s Future Fund. It was originally 
conceived as a technology company built 
around influencer and word-of-mouth 
marketing to help promoters sell tickets 
for festivals and events. Early supporters 
included Gareth Jefferies, investment 
manager at Northzone, an early investor in 
Spotify, who saw the company as a poten-
tial sales tool for brands to connect with 
Generation Z customers and capture part of 
the $800 billion that 16–28-year-olds in the 
U.S. spend annually. In 2018, Verve began 
acquiring travel and tour companies like 
JusCollege and Campus Vacations; a year 
later, it received a $60 million cash infusion 
from Northzone and European VC Sienna 
Capital and changed its name to Pollen. At 
its height in 2019, the company had a net-
work of 35,000 active member sellers who 
sold 330,000 music and travel experiences 
to their peers, partnering with brands like 
Live Nation, MGM Resorts, TAO, Hakkasan 
and AEG.

Pollen was hit hard by the COVID-19 
pandemic in 2020 and took drastic steps to 
reduce its workforce, according to Fakhri, 
a regional manager hired at Pollen in 2018. 
Fakhri alleges that the company didn’t 
realize it owed him a $100,000 severance 
payment when it laid him off in early April 
2020. When he inquired about it in writing 
to company officials, they allegedly attempt-
ed to rescind the layoff and then fire Fakhri 
for cause three weeks later to avoid paying 
out any severance. Fakhri eventually settled 
with Pollen but took the company back to 
court after it missed a deadline to wire him a 
scheduled payment of $25,000 in February.

A female executive assistant who quit the 
company in January 2021 sued in LA Superi-

or Court four months later, alleging she was 
subjected to “unwelcomed touching” and 
that an executive at the company “sent her a 
picture of his naked erect penis by text mes-
sage,” according to the civil complaint. The 
employee said she was retaliated against 
when she complained.

Additionally, a software firm subleasing 
office space from Pollen at its LA headquar-
ters sued the company after it learned that 
Pollen officials had not turned over rent 
payments to the building’s master landlord. 
It also tried to get a court order preventing 
Pollen from drawing down from a bank ac-
count containing $222,000 that was meant 
to serve as a safety deposit. Beginning in 
2022, Pollen also faced a series of lawsuits 
from vendors who alleged the company had 
not paid for various services it had con-
tracted to receive. In July, Pollen was sued 
by the Swimming Swan lifeguard company 
in San Diego County Court over an unpaid 
$44,000 bill.

That complaint, written by attorney Wil-
liam Browning, alleges Pollen “has a history 
of promising to pay vendors and contractors 
for goods and services and failing to do so. 
POLLEN similarly sells tickets to events, but 
when the events are cancelled or resched-
uled, POLLEN fails and refuses to provide re-
funds despite the express promises it makes 
before ticket purchase and after cancella-
tion, to promptly refund customers. Upon 
information and belief, plaintiff believes that 
Pollen’s modus operandi is to put on events 
based upon promises to pay vendors and 
contractors, without the ability to pay those 
vendors and contractors, and with no reason-
able belief that those vendors and contractors 
will be paid upon the agreed terms.”

In a separate dispute with vendor 
HADCO Staffing Solutions over an unpaid 
bill of $22,000, Pollen agreed to make eight 
payments of $3,700 a month beginning July 
1, 2022. But when it came time to make the 
first payment, Pollen officials let the dead-
line pass and didn’t return phone calls from 
HADCO executives inquiring about the 
whereabouts of the money.

Days later, HADCO filed suit. 

As Russian 
Music Industry 
Collapses, 
Refugee Artists 
Struggle to  
Keep Their 
Careers Afloat
BY RICHARD SMIRKE, VLADIMIR 
KOZLOV

O
n the day that Russia invaded 
Ukraine, Feb. 24, Russian pop-
punk dance group Little Big 
posted the message “No war” 

on its social media. A few hours later, the 
act received an unsettling phone call from 
an anonymous person ordering the band 
to take it down. “We don’t know if it was 
a prankster or someone from the govern-
ment,” says Little Big founder-singer Ilya 
Prusikin. “Right after those calls, we de-
cided it was better to leave.”

Less than a week later, Prusikin and 
co-vocalist Sonya Tayurskaya made the 
6,000-mile trek from their home in Moscow 
to Los Angeles, where they have been living 
ever since. “We love our country. We have 
our families there. My kid is there,” says 
Prusikin, who formed the four-piece band 
in St. Petersburg in 2013 and has released 
four studio albums. “But under the current 
conditions and the Kremlin government it 
was just impossible to stay.”

The couple’s decision to flee Russia and 
go into self-imposed exile is a journey doz-
ens of Russian artists have undertaken since 
President Vladimir Putin sent troops into 
battle and passed draconian laws threaten-
ing those criticizing the war with up to 15 
years in prison. The past five months have 
also seen an exodus of global music compa-
nies from Russia, which have mostly abided 
by Western sanctions — though it hasn’t 
stopped some labels in Russia from continu-
ing to release music.
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One of the largest and longest lasting 
independent record labels in existence, 
Cleopatra Records, are celebrating their 30th 
anniversary this year. What began in 1992 as a 
small operation out of the garage of founder 
Brian Perera has since grown into a family of 
labels representing one of the most diverse 
catalogs that encompasses a variety of genres 
with an emphasis on unique and experimental 
artists. In a time when most small record labels 
either die out or get bought by a major, Cleopatra 
Records has managed to survive and thrive as a 
privately owned entity deftly navigating the 
seismic shifts in the industry that have caused so 
many labels to founder. Please join us in 
celebrating this monumental milestone.
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In March, all three major record labels 
announced they were suspending opera-
tions in Russia. The same month, Spotify, 
Amazon, Deezer and TikTok all either 
closed their Russian offices or stopped trad-
ing in the increasingly isolated nation. With 
Western credit card companies and money-
transferring services like PayPal also ceasing 
operations, the world’s 13th-largest music 
market has virtually collapsed.

Universal Music Group, Sony Music 
Entertainment and Warner Music Group say 
they have continued to pay salaries to their 
Russian staff. But one source in the Russian 
music industry predicts they will soon stop, 
possibly as early as the fall, given the ongo-
ing war and this source’s projection that the 
Russian streaming market will decrease by 
30%-50% this year.

Until the war, Russia’s music industry had 
been growing rapidly. The country was the 
fastest-growing market among the top 20 
both in 2019 and last year, when it generated 
$328 million in recorded-music revenue, 
a 58% jump over 2020, according to IFPI. 
WMG has bet biggest on its potential, buy-
ing two Russian independent labels — Gala 
Records Group in 2013 and Zhara Music last 
year (which Warner has since rebranded 
as Atlantic Records Russia) — and in 2020, 
Spotify began operating in Russia and 12 
other countries in the region.

The Western pullout has left local acts 
like Little Big, who were distributed by 
Warner Music Russia before the war, cut 
off from their fans and effectively forced to 
restart their careers. The band had built a 
sizable following in its homeland and was 
picked to represent Russia at the 2020 Eu-
rovision Song Contest before the event was 
canceled due to the pandemic. (The group’s 
other two members, Sergey Makarov and 
Anton Lissov, have remained in Russia due 
to family reasons).

Little Big’s best-known song, “Skibidi,” re-
leased by Warner Music Russia in 2018, has 
generated over 620 million YouTube views. 
In June, the group released “Generation 
Cancellation,” its first single since leaving 
Russia. The synth-punk style anti-war song 
is accompanied by a video that sees world 
leaders casually toying with soldiers on a 
chess board and a trouser-less TV news an-

chor ranting to slack-jawed viewers in front 
of the words “Fake News.”

Prusikin says it was important that the 
song’s video have an anti-war message, 
as YouTube and Apple Music are among 
the few music distribution channels still 
accessible in Russia. Little Big’s fans there 
can also consume their music on Russian 
streaming platforms VK Music, Zvuk and 
market leader Yandex Music — all of which 
have ties to the Putin regime — or through 
illegal pirate sites. The band says its music 
is still generating royalties from Russian 
streaming services, but it cannot access 
them due to Western banking sanctions. 
(Since its release, “Generation Cancella-
tion” has had more than 8 million views on 
YouTube.)

To distribute “Generation Cancellation,” 
the group partnered with L.A.- based Create 
Music Group and French company Believe, 
a distributor that has pursued more of a 
partial exit from Russia than the major 
labels. In March, Believe stopped new hir-
ing and investment in the country, but it 
continues to fulfill its “agreed-upon obliga-
tions to our people, our artists and labels,” 
including paying Russian labels. Unlike the 
majors, Believe is still releasing new music 
in Russia, from both local and international 
artists, including Placebo’s album Never Let 
Me Go, Instasamka’s single “Shake” and DJ 
Paul van Dyk’s single “But Not Tonight.” 
(In a statement to Billboard, the company 
says it continues to operate in Russia “in 
compliance with all applicable laws and 
regulations.”)

As the Russian music industry falls into 
disarray, acts that are still based there are 
facing major hurdles to keep their careers 
afloat, and many have turned to local inde-
pendents to put out new music. In March, 
rapper LOVV66 released his latest album, 
Internet Love, on CPLUS; he was signed to 
Sony Music Russia before the war. Egor 
Kreed, who previously released music on 
Warner Music Russia and remains listed 
among its artists on the label website, re-
cently delivered a track on ONErpm.

A number of other Russian artists previ-
ously affiliated with major labels also appear 
to have self-released tracks on Yandex 
Music, including Lesha Svik (formerly 

Warner) and Daisy and Allj (both formerly 
Universal).

Local executives say it is common prac-
tice in Russia for labels to partner with art-
ists for one-offs rather than multiple album 
deals, meaning it’s unlikely any artist label 
contracts have been broken. Even if they 
have, the collapse of Russia’s record indus-
try effectively renders such agreements 
moot and unenforceable, one industry 
insider tells Billboard. The same issues are 
also preventing rights holders from pulling 
their already uploaded catalogs from Rus-
sian streaming services such as Yandex and 
VK, executives say.

Given the uncertainties, Little Big says 
that for now, it will stay away. “It’s a new 
country, a fresh start in a new market,” says 
Prusikin. “We hope that we will be able to 
return someday to a Russia where you can 
be who you are and not be scared of speak-
ing out.” 

100 Weeks of the 
Billboard Global 
Charts: 20th 
Century Hits  
in the ’20s
BY ERIC FRANKENBERG

T
he latest Billboard Global 200 
and Billboard Global Excl. U.S. 
charts, dated Aug. 13, 2022, mark 
100 weeks since the worldwide 

song lists launched in September 2020. This 
week, we’re celebrating the hits that topped, 
lingered on, and shaped the surveys through-
out their first 100 weeks. Today, we arrive at 
throwback Thursday, highlighting the 20th 
century hits that are charting in the 2020s.

The Global 200 and Global Excl. U.S. 
rankings are Billboard‘s flagship interna-
tional surveys but also stand out for their 
lack of a “recurrent” rule. On the U.S.-based 
Billboard Hot 100, for instance, descending 
songs are removed once below No. 25 after 
52 weeks, or once below No. 50 after 20 
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weeks. (Catalog titles are eligible for the Hot 
100 if ranking in the top 50, such as when 
decades-old holiday classics return to the 
tally each winter, or a song is revived due to 
a prominent media sync, but, for the most 
part, the Hot 100 reflects the success of 
relatively new hits.)

Contemporary titles also make up the 
vast majority of content on the global 
charts, particularly toward the top of each 
ranking — but, absent a catalog rule on the 
surveys, songs from the 1960s, ’70s, ’80s and 
’90s have demonstrated their global staying 
power with notable chart runs. Let’s take a 
look at the 20th century hits that have in-
filtrated the current global chart landscape. 
(We’ve excluded holiday titles and their 
annual chart bumps.)

The 1960s
The number of songs from the ‘60s 

impacting the global charts is small. Aside 
from a slew of Christmas standards, only 
two songs from the ‘60s have hit the tallies 
– one on the Global 200 and one on Global 
Excl. U.S.

As we are excluding holiday songs for the 
purposes of this post, we’re specifically not 
counting the general Christmas/wintery/
snowy holiday songs. Halloween, on the 
other hand, is fair game. For both Octobers 
since the global charts launched, a handful 
of spooky singles have crept onto the rank-
ings, the oldest of which is “Monster Mash” 
by Bobby “Boris” Pickett and the Crypt-
Kickers (1962). It spent a week on the Global 
200 at No. 89 on the Nov. 14, 2020-dated 
chart and re-appeared even higher, at No. 
54, a year later. Halloween songs – and 
Christmas songs, while we’re at it – have 
generally performed better on the Global 
200 than on Global Excl. U.S. (with many of 
U.S. origin).

Over on the Global Excl. U.S. list is a song 
that one might automatically assume would 
perform stronger on the Global 200. Neil 
Diamond’s “Sweet Caroline (Good Times 
Never Seemed So Good)” (1969) has long 
been associated with baseball, becoming the 
unofficial anthem of the Boston Red Sox. 
But despite the song’s American-focused 
history, it hit No. 167 on Global Excl. U.S. 
last July after being adopted as a sing-along 
during the 2021 Euro Cup soccer football 

tournament in the U.K.
The 1970s
Both in terms of volume and longevity, 

the ‘70s are where the classics really start to 
mix with the biggest hits of today. Queen’s 
“Bohemian Rhapsody” (1975) has spent 96 
weeks (and counting) on the Global 200 and 
Global Excl. U.S., reaching as high as No. 97 
on the former. Adding to the decade’s Brit-
ish invasion (the original British invasion 
of the ‘60s has yet to cause global chart im-
pact), Fleetwood Mac’s TikTok-bolstered 
“Dreams” (1977) rose as high as No. 10 on 
the Global 200, marking one of just two 
(non-holiday) songs from before 2017 to 
crack the top 10 of either chart. (As stranger 
things have happened, the other is also by a 
Brit that has currently run up the region.)

And while the Eagles’ “Hotel California” 
(1976) spends its 84th week on the Global 
200, it has yet to appear on Global Excl. U.S., 
indicating that the bulk of consumption for 
the song from the Southern California icons 
is domestic.

Sweden’s ABBA and American-bred 
Earth, Wind & Fire have each had brief 
brushes with the global lists, with “Danc-
ing Queen” (1976) and “September” (1978), 
respectively. The former made impact 
upon the act’s 2021 comeback alongside 
three new songs (from Voyage, ABBA’s first 
new album in 40 years) and the latter has 
charted over two runs, and perhaps will 
again next month around the 21st night of 
September.

The 1980s
The ‘80s boast the highest volume of glob-

al chart activity for songs released before 
the 2000s, with 20 charting acts represent-
ing the decade.

Quite notably, Kate Bush scored a No. 1 
global hit this June-July with “Running Up 
That Hill (A Deal With God),” following the 
1985 single’s prominent recurring feature 
in Netflix’s Stranger Things. (It places at 
No. 5 on the Aug. 13 tallies.) The series, set 
in the ‘80s, has also lifted Musical Youth’s 
“Pass That Dutchie” (1982) and Metallica’s 
“Master of Puppets” (1986), among others, 
to global chart glory.

Journey (from further up the California 
coast, San Francisco) follows the Eagles’ 
playbook, crossing the 80-week mark on 

the Global 200 with “Don’t Stop Believin’ 
“ (1981) without cracking Global Excl. U.S. 
Conversely, The Police and a-ha have 
logged lengthy runs on the latter list with 
“Every Breath You Take” (1983) and “Take 
on Me” (1985). (Those bands are of British 
and Norwegian descent, respectively.)

Michael Jackson has scored two ‘80s 
global hits, with “Billie Jean” and “Thriller” 
(both from 1982’s Thriller), the former con-
sistently on-and-off and the latter surging 
each Halloween, alongside Ray Parker, Jr.’s 
“Ghostbusters” and Rockwell’s (Jackson-
assisted) “Somebody’s Watching Me” (both 
1984).

The decade’s impact can generally be 
summed up by the combination of hard rock 
(Van Halen’s “Jump,” Bon Jovi’s “Livin’ on 
a Prayer” [1986] and Guns N’ Roses’ “Sweet 
Child O’ Mine” [1987]) and new wave pop 
(Tears for Fears’ “Everybody Wants to Rule 
the World” [1985], “Take On Me”), with a 
sprinkling of R&B via Jackson and “Just the 
Two of Us” by Grover Washington, Jr. with 
Bill Withers (1980).

Of note, Bush’s “Hill” is both the (far and 
away) highest-charting ‘80s hit on the global 
surveys and the only one – and the only such 
song from the entire 20th century – by a 
solo woman.

The 1990s
While male-fronted acts likewise 

dominate the ‘90s, the proliferation of 
mainstream hip-hop introduces some genre 
diversity. In addition to alt-rock classics 
such as Nirvana’s “Smells Like Teen Spirit” 
(1991) and Oasis’ “Wonderwall” (1995), 
certain venerable rappers make a notable 
impact.

Coolio’s “Gangsta’s Paradise,” featuring 
L.V., has more than a year’s worth of global 
chart activity, climbing to Nos. 99 and 102 
on the Global 200 and Global Excl. U.S., 
respectively. The Grammy-winning hit was 
the No. 1 Hot 100 song of 1995 and, over a 
quarter-century later, has spent more weeks 
on the Global Excl. U.S. chart than any other 
‘90s song.

Following his death last year, DMX sent 
five songs to the Global 200, led by 1998’s 
“Ruff Ryders Anthem,” reaching No. 27.

The 2022 Super Bowl halftime show was 
a spectacle of ‘90s hip-hop, headlined by Dr. 
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Dre, Snoop Dogg, Mary J. Blige, Eminem 
and, for more contemporary cred, Kend-
rick Lamar. While Blige and Eminem have 
scored global hits with early 2000s classics, 
Dr. Dre charted with songs ranging from 
1992’s “Nuthin’ But a ‘G’ Thang” to 1999’s 
“Still D.R.E.,” featuring Snoop Dogg. The 
latter broke the top 20 of the Global 200, 
lasting for more than three months follow-
ing the Super Bowl on both surveys.

And take a listen to the biggest global 
hits of the last 100 weeks below. We’ll be 
updating the playlist throughout the week 
as we highlight more of the charts’ most 
definitive hits. 

A Red-Dirt 
Injection Might 
Cure Sound-Alike 
Country Radio 
Stations
BY TOM ROLAND

C
ountry radio stations need to 
separate from the pack.

That was the best takeaway 
from an ominously titled Country 

Radio Seminar (CRS) webinar, “How Coun-
try Radio Can Save Itself.” Faced with slid-
ing ratings, McVay Media president Mike 
McVay challenged programmers during the 
July 27 event to separate from their com-
petitors: “Two stations in the same format, 
in the same market, playing the same songs, 
doesn’t do much of anything for an audi-
ence. Don’t hesitate to take chances.”

A growing number of stations are already 
doing that in the West and Midwest, finding 
their own lane by syphoning music from 
a subgenre grounded deep in the heart of 
Texas. The red-dirt format, rooted primarily 
in the Lone Star State and Oklahoma, has 
developed its own ecosystem of regional 
stars who thrive on the club circuit with 
original songs designed for the live stage.

It’s a spotty genre, but the very best red-
dirt material is hit-caliber. Cody Johnson, 

The Eli Young Band and Parker McCollum 
were all quality red-dirt acts before they 
found a place on the national scene, and 
they’re hardly alone. Acts such as Josh Ab-
bott Band, Randall King, Cody Jinks, Kylie 
Frey and Wade Bowen have emerged as 
significant artists in the realm, and they’re 
also finding headway at KRLY Alpine, Calif.; 
KKDT Hays, Kan.; and KUSQ Worthington, 
Minn. — just a few of the stations outside of 
Texas and Oklahoma that are mining red dirt 
to differentiate their brands in their markets.

“People notice — they’re like, ‘Man, you 
guys play so much red dirt,’ ” says KERP 
Dodge City, Kan., GM/PD/morning host 
Josh Roesener, who devotes an entire 
six-hour window on Friday mornings to the 
genre, but otherwise spins two songs per 
hour. “The perception is that we play a lot of 
red dirt, even though it’s not a huge amount.”

Still, by playing music that can’t be found 
elsewhere on the dial, KERP sets itself 
apart, which is important in a community 
that picks up five different country signals. 
Having that unique identity is valuable in 
smaller communities that operate outside 
the radio ratings system because it solidifies 
the station’s brand with local advertisers.

“I’m not worried about numbers,” says 
KKDT Hays, Kan., personality Colby Eric-
son, who doubles as producer-host of the 
regionally syndicated 35 South Radio. “I’m 
worried about sales numbers.”

The sales staff is, too, quite obviously, and 
the format is a great calling card — KKDT is 
recognized for its music mix, playing 50% 
red dirt along with current mainstream 
singles and classic country.

In addition to establishing identity, red 
dirt extends the playlist. With fewer local 
options, rural broadcasters are less suscep-
tible to tuneout, so they focus more heavily 
on time spent listening than larger stations. 
The extra source of music allows the station 
to play more individual titles and slow rota-
tions of their currents, a tactic that avoids 
burning out the audience during an eight-
hour workday.

“You don’t usually change the channel 
when you’re on the tractor,” Ericson quips.

Non-Texas stations that have added red-
dirt music often found it through live shows 
when owners or PDs saw club dates by the 

likes of Aaron Watson or, back in the day, 
Cross Canadian Ragweed.

“My GM, who’s a huge music buff, he goes 
down to Texas a lot,” says KUSQ PD Barry 
Roberts. “He said, ‘You know, we should 
start doing this,’ because he was hearing 
some of the stuff down there.”

Radio executives aren’t the only ones 
expanding the music beyond its home base. 
Students who move to Texas to attend col-
lege are often introduced to it there, and if 
they return to their hometowns, their new-
found taste for red dirt comes with them. 
Likewise, when young Texans venture out 
of state for jobs or advanced education, they 
pack their favorite music, too.

That cross-pollination was part of what 
brought red-dirt music into the mix at KRVN 
Lexington, Neb., although the station — figur-
ing that Texas was a college rival — didn’t 
promote the genre’s Lone Star heritage.

“At that time, labeling it ‘Texas’ maybe 
wasn’t favorable to a Nebraska listener,” says 
KRVN operations manager Adam Smith. 
“I don’t think that’s as big of a concern any-
more. But we play country music. It doesn’t 
matter if it comes from Nashville or Texas or 
if it’s a local or regional artist.”

The sound does matter, though, and 
KRVN’s listeners, like those at some other 
stations, are critical of pop-leaning country.

“The audience here is more into the ’90s-
style country songs,” Smith says. “The red-
dirt, the Texas scene, really endears itself to 
that audience.”

East County Broadcasting station man-
ager Chris Torrick found a similar audience 
east of San Diego through research when he 
bought into nonprofit KRLY over a decade 
ago. He slid red dirt into the programming 
slowly at first, then increased its representa-
tion once the audience responded.

“A lot of this stuff is so good,” Torrick says. 
“It’s produced well, it’s great songwriting, 
it’s great artistry, and it deserves a spot on 
the radio. This is the feedback that we got 
from folks that were telling us what they 
wanted out of a radio station, that this was 
filling that void.”

On the Charts Promotions founder Rick 
Hogan has been working red-dirt music for 
18 years, watching the music grow in quality 
and spread.
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“It was pretty rough at first because most 
of the production was like GarageBand,” 
Hogan says. “But the writing was really 
good.”

Ultimately, as red dirt has grown, it has 
boosted several dozen stations outside 
of Texas, who’ve found it gives them the 
separation the CRS webinar suggested from 
country competitors. It assists the music 
rotations, the authenticity, the identity and 
even the bottom line of their operations.

“People are finding the music elsewhere,” 
Roberts reasons, “so why can’t country radio 
get behind it? There’s other stuff out there 
besides the mainstream.”

Subscribe to Billboard Country Up-
date, the industry’s must-have source for 
news, charts, analysis and features. Sign 
up for free delivery every Monday. 

Young Thug Faces 
New Charges in 
RICO Case
BY ASSOCIATED PRESS 

A
tlanta rapper Young Thug, who’s 
accused of conspiracy to violate 
Georgia’s RICO Act and partici-
pation in a criminal street gang, 

is facing six new felony charges along with 
four others linked to the case.

A new indictment was filed in Fulton 
County Superior Court last week against 
the artist, whose real name is Jeffery Wil-
liams. He now faces additional charges of 
participation in criminal street gang activity, 
violation of the Georgia controlled sub-
stances act, possession of a firearm during 
the commission of a felony, possession of a 
machine gun and drug charges, The Atlanta 
Journal-Constitution reported.

The new charges stem from what investi-
gators found during Williams’ arrest on the 
original May 9 indictment at his home in 
Atlanta’s upscale Buckhead neighborhood, 
authorities said. The initial indictment 
contained 56 counts against 28 people for 
alleged involvement in crimes committed on 
behalf of the Young Slime Life street gang. 

The updated indictment now contains 65 
counts, six of which apply to Williams.

At the time of Williams’ arrest, there 
was a question of whether the new charges 
would be folded into the RICO case. Court 
records now indicate that is what has been 
done. Williams’ attorney, Brian Steel, said 
his client is innocent and looks forward to 
fighting the charges in court.

“Mr. Williams has committed absolutely 
no crimes,” Steel told the newspaper on 
Wednesday. “We cannot wait for a trial 
date.” Williams, along with rapper Gunna, 
whose real name is Sergio Kitchens, remain 
in jail after bond was denied for both earlier 
this year. Steel said a new bond hearing for 
Williams has been scheduled for next week. 
A tentative trial date has been set for Jan. 9, 
2023.

Martinez Arnold, also known as Duke, 
and Deamonte Kendrick, also known as 
Yak Gotti, face additional charges including 
participation in criminal street gang activity, 
violation of the Georgia controlled sub-
stances act, possession of a firearm during 
the commission of a felony and possession 
of a machine gun. Kendrick also has been in-
dicted on a charge of possession of a firearm 
by convicted felon.

Shannon Stillwell and Quamarvious Nich-
ols were charged with one additional count 
of possession of a firearm by a convicted 
felon related to the death of Shymel Drinks 
on March 18. Arnold’s attorney, Ashleigh 
Merchant, told WSB-TV that she is confi-
dent her client won’t be convicted. She said 
he will plead not guilty to the new charges 
as he already has to the original charges.

The indictments center around Young 
Slime Life, an alleged gang prosecutors say 
was founded by Williams and two others 
in Atlanta with ties to the national Bloods 
gang. Young Thug co-wrote the hit “This is 
America” with Childish Gambino, making 
history when it became the first hip-hop 
track to win the song of the year Grammy 
in 2019. 

All Aboard  
the Yung Gravy 
Train, Don’t Get 
Left Behind
BY MICHAEL SAPONARA 

A
ll aboard the Yung Gravy train. 
The Minnesota MILF hunter 
Rickrolled his way to his first 
Billboard Hot 100 entry with 

“Betty (Get Money)” in July, and the laid-
back rhymer is enjoying seeing his career 
taken to another level — although he doesn’t 
want to get too famous to the point he can’t 
step outside without a crowd forming, à la 
Drake or Kanye West.

The catchy Rick Astley-sampling anthem 
sits at No. 65 on this week’s Hot 100, and 
has been inescapable on TikTok. Yung 
Gravy estimates that over 500,000 TikTok 
videos have been made using “Betty” as its 
soundtrack.

Between his golden wavy locks, flamboy-
ant style, and deeply hypnotizing voice — all 
while standing as tall as LeBron James — it’s 
tough to look away from the University of 
Wisconsin alum.

The Republic Records signee somehow 
managed to push a leaked sex tape from 
earlier this summer to the back-burner amid 
the “Betty” madness and his friendships 
range from Chief Keef to Martha Stewart. 
Yung Gravy’s publicized courtship of Addi-
son Rae’s mother, Sheri Nicole, even caused 
the paparazzi to run up on the social media 
personality’s father, Monty, who challenged 
Gravy to a fight earlier this week.

It’s never a dull moment with the 26-year-
old — as Billboard caught up with Gravy 
to hear more about his upcoming project, 
which is expected to arrive in September, 
getting the “Never Gonna Give You Up” 
sample cleared, and much more.

How are you reacting to the newfound 
success with “Betty?”

I’ve been known for a while — but this is 
like a new moment, and this is spreading a 
lot, especially since it’s been on the radio. 
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Every day there’s something new. I woke up 
and Guy Fieri’s posting with it, and Skittles 
tweeted about it. It’s just the most random 
little things like that. It’s cool to see a new 
little tier hit. 

I’ve heard you say that you don’t want to 
reach that Post Malone level of fame and 
recognizability.

Yeah, obviously I want my music to suc-
ceed and I love seeing the numbers, but it 
would be kinda nice if you were a DJ or pro-
ducer where not everybody knows your face 
and you were that popping. Like, anywhere 
I’ve gone recently, I just get recognized 
immediately. It’s not like I dislike it, but it’s 
stressful sometimes. Let’s say I’m hungover 
and don’t wanna talk to anyone and I get run 
up on at the airport. Overall, can’t complain.

Has TMZ run up on you yet?
I went to BOA steakhouse, but I found out 

it’s a steakhouse where all the famous go 
in L.A. to get noticed. I just got invited to a 
birthday party, but they ran up on me with 
the cameras and the flash. I just made up a 
story.

They asked me about how “Alley Oop” 
with Lil Baby came together and I told them 
with the most genuine serious face that we 
actually were hanging out and decided to go 
on a boys’ trip to Tibet. We hung out at the 
Everest base camp and Baby and I plotted 
for a while and “Alley Oop” is the best thing 
that came out of it. They were like, “No way, 
you were with Lil Baby in Tibet.”

How did you get the Rick Astley “Never 
Gonna Give You Up” sample cleared?

I always thought that sample would be 
sick to do something with. I just never 
figured it was clearable. Somebody who had 
part-ownership of the rights to the sample 
hit me up like, “We f–k with you, you should 
try it out.” My boy Nick, who does a lot 
of sample replays and recreating original 
samples, we basically remade the whole 
song. Had a different singer and instru-
ments, but it was all really close because it 
makes it easier legally. 

We said, “Let’s try to clear it and see what 
happens.” At first, two of the three writers 
that had to approve it, approved it and one 
guy wanted us to make it a little bit cleaner. 
So then I had to go back and change lyrics, 
so there is an earlier version. Overall, it’s 

kinda the same thing, but there’s a dirty 
version that sounds like a Gravy song with 
more cuss words. I love how it turned out. 

So there is a raunchier version out there 
somewhere.

A raunchier version, but also the chant 
section at the end that’s the most popping of 
the song that everyone knows — that section 
got added at the last minute because there 
was a four-bar section of my verse that was 
just like nothing on here is gonna be able to 
be cleared. “I can’t make this clean, so I have 
to completely change it.” I was like, “F–k, 
maybe we’ll add a bridge.” So I had the idea 
of doing the chant because I was listening 
to some Three 6 Mafia that day and that had 
a chant. I wrote it and had my homegirls 
come over and they sang it and it worked 
out. I tried something kinda new and it 
came out dope.

Were you a Rick Astley fan, or a fan of the 
song? With our generation, I feel like send-
ing that is more a troll with “RickRolling” 
someone. 

The song became a meme. I’m sure that’s 
probably how I first heard it in middle 
school, in meme fashion, but I actually re-
ally like the song. I listen to it and I think 
it bangs. I’m sure a lot of people do, even if 
they don’t admit it. I always thought of it as 
a good possibility to sample as an option, but 
I didn’t expect it until that guy hit me up. 

So he hit you up first and then that gave 
you the idea to go in and record?

Yeah, it wasn’t Rick Astley but some-
one who helped write the original song. 
Maybe their son was a fan or something. My 
publishing company was like, “Yo, there’s a 
chance that you could clear it.” 

Did you hear from Rick Astley?
I tried to reach out and all I know is they 

came back saying he’s on tour right now. 
They said he digs the song and you’ll hear 
more later. He approved it and he’s a fan. 

“Betty” cracked the Billboard Hot 100 
and sits at No. 65 this week. Talk about your 
reaction to your first Hot 100 entry and is 
mainstream success something you’ve been 
yearning for?

Two of my albums hit the Billboard 200, 
but the Hot 100 is a bigger deal because your 
song is really bussin’. I remember when 
“Oops” was at its peak it was everywhere 

and it still wasn’t on the Hot 100, so the 
Hot 100 feels like a way bigger deal to me. 
The streams I’m getting are crazy so it feels 
really good. I haven’t had much radio play 
in the past and it’s cool to see every day I’ll 
wake up and see tweets from radio stations 
in Asia or “Betty” became the No. 1 record 
spun in the Philippines. So that Filipino line 
really stood out.

So he hit you up first and then that gave 
you the idea to go in and record?

Yeah, it wasn’t Rick Astley but some-
one who helped write the original song. 
Maybe their son was a fan or something. My 
publishing company was like, “Yo, there’s a 
chance that you could clear it.” 

Did you hear from Rick Astley?
I tried to reach out and all I know is they 

came back saying he’s on tour right now. 
They said he digs the song and you’ll hear 
more later. He approved it and he’s a fan. 

“Betty” cracked the Billboard Hot 100 
and sits at No. 65 this week. Talk about your 
reaction to your first Hot 100 entry and is 
mainstream success something you’ve been 
yearning for?

Two of my albums hit the Billboard 200, 
but the Hot 100 is a bigger deal because your 
song is really bussin’. I remember when 
“Oops” was at its peak it was everywhere 
and it still wasn’t on the Hot 100, so the 
Hot 100 feels like a way bigger deal to me. 
The streams I’m getting are crazy so it feels 
really good. I haven’t had much radio play 
in the past and it’s cool to see every day I’ll 
wake up and see tweets from radio stations 
in Asia or “Betty” became the No. 1 record 
spun in the Philippines. So that Filipino line 
really stood out.

“Betty” came out super hot. The lyrics are 
still really Gravy. I made sure even when I 
cleaned it up to keep it pretty Gravy. I think 
it’s a little bit of a surprise when someone 
hears that and then goes into “Oops,” which 
has some ignorant lyrics on it. I think some 
people want to hate it because it’s a meme 
sample, but you can’t really hate on the song 
itself. It’s wavy.

Your journey to stardom I feel like is so 
unconventional. Talk about trying to remain 
anonymous at the start of your career. 

I didn’t show my face at first because I 
had a job lined up and if rap didn’t work out, 
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I didn’t want anyone out here knowing I was 
rapping about MILFs and all this sh-t. I hid 
my face for a year-and-a-half and I didn’t 
even tell a lot of my good friends. I didn’t 
wanna be that guy forcing my mixtape on 
people. 

The first person who I knew personally 
that figured out that I was rapping outside 
of my roommates was this kid who found a 
link on Reddit deep from SoundCloud and 
he heard it and it’s just a picture of a pin-up 
girl and said, “I know this is you. I can tell 
this is you, nobody else would be rapping 
about this.” I knew the kid well, but not 
super well. That was a good indicator that I 
really am the same person outside of music. 
That’s when I was like, “Alright, I should 
start sending this out to the homies.” 

How was your childhood growing up in 
Minnesota? Can you talk about your dad 
raising you while he was in his 60s?

My dad came over here from Switzerland 
when he was like 20. He had another wife 
before my mom so I have half-siblings that 
are way older. He passed away when I was 
16, so both my parents are older than most. 
My dad was 63 and my mom was 42 when 
I was born. My dad had a strong Swiss-
German accent. Both of them worked in 
medicine and my mom was a therapist and 
my dad studied insomnia.

Where I’m from, everyone works in 
medicine because we have like the biggest 
hospital in the world in my hometown. I feel 
like I had a really good childhood because 
they were experienced since my dad had 
raised a kid three times before. My mom is 
just the sweetest person ever, so I got really 
lucky with my parents. It was hard when my 
dad passed, but he taught me everything and 
inspired me to really work hard to impress 
him. 

Did they have an influence on your music 
taste?

Interestingly enough, my dad would 
listen to classical music. Exactly what you’d 
expect from an old Swiss dude. My mom 
would listen to Elton John, but my taste 
kinda developed from me coming home 
from high school and going on YouTube and 
listening to soul oldies and going through 
LimeWire. I was listening to music but I 
didn’t have a favorite until I discovered soul 

and funk when I thought this was so much 
better. I had been listening to Guns N’ Roses 
and s–t, but my favorite is soul.

How did you start being the “MILF guy,” 
was that in high school?

Yeah, one of my earlier experiences was 
with a MILF in high school, but I wouldn’t 
say that fully inspired it. It was also just 
separating myself from other people. I 
mean, I was into moms — like I thought it 
was tight and I’ve always been a fan — but it 
was a little strategic. Like, “Let me rap about 
moms, with not enough people doing that.” 
So it was a bit pre-meditated.

But it became a way bigger thing than I 
expected. It’s gotten to the point people are 
offering their moms non-stop sending DMs 
with their pictures and mom’s phone num-
ber. Sometimes it’s wholesome like, “My 
mom got divorced recently and she needs 
somebody, could you take her on a date?” 
Sometimes it’s legit. 

Everyone’s been asking about Sheri. Is 
there any update in the courtship of Ad-
dison Rae’s mom?

Yeah, we’ve been in touch. We’ll text and 
FaceTime a little bit. I’ve just been on some 
flirty wholesome s–t. She lives in Louisiana, 
so when I have my New Orleans show, I’ll 
make sure she gets the VIP treatment. Take 
her out for something fancy. 

You’ve been able to use TikTok to your 
advantage with six million followers. Talk 
about the impact that it’s had on your career.

When TikTok started to pop off, I didn’t 
want to be part of it. I thought it was goofy 
and annoying. Just doing these dances and 
whatnot. Now, I actually can go on and 
scroll and find funny sh-t. They got a really 
good algorithm to find what you might like. 
I was hesitant to post on there because it 
wasn’t me and I couldn’t do this, but then 
I realized I could be myself. I could just 
respond to a hot girl using my song and say 
some normal sh-t I would say. I got to doing 
it way more and did a contest for “Betty” 
and it all worked out. 

What can you tell us about your new 
album coming up? This has gotta be a big 
deal for you. 

Dropping it in September and every-
thing’s pretty much wrapped up with it. It’s 
bigger than any other project I’ve down. 

There was a song with Lil Keed that we had 
to push back because of his estate and every-
thing that’s going on with YSL. I might even 
try to add another song, but that will drop 
eventually. It’s fire. There’s not a lot of fea-
tures and it’s pure Gravy. We did a lot of it 
from scratch with instruments to make our 
own samples and tried a lot of new styles. I 
did a lot of it in L.A. This time, I’ve gotten 
close to the right people where I got a good 
set of producers and engineers to work with. 
I got a really good process now so it’s a lot 
more locked in. 

How was working with the late Young 
Dolph? I know you were a big fan as well. 

I was a big fan of him — still am a big fan 
of Dolph. RIP. I’ve always loved Memphis 
music, with Three 6 Mafia being one of my 
biggest inspirations – Project Pat too. Ever 
since late high school, I loved everything 
Dolph. For that song, I knew a friend that 
knew him. I sent him the song remotely dur-
ing COVID and met him months later.

I sent it and was like, “If he f–ks with it, 
let’s get it in. If he doesn’t like it, don’t make 
him do it if he doesn’t want to.” He f–ked 
with it hard, and we got on FaceTime to 
chop it up and arrange everything. [He’s] 
a mad down-to-earth guy. It’s crazy the 
people that come from the hood and that 
dog-eat-dog upbringing, they’re so friendly 
and charismatic with people they’ve never 
met. 

Was it tough to get people to take your art 
seriously and avoid the cliche white rapper 
tag?

So many people are quick to judge and 
love to hate. I don’t always see the com-
ments, but I’m sure that happens all the 
time. I’ll see comments like this and notice 
people talking about it, but when people get 
past the first two or three songs, they realize 
this kid actually has sauce. My biggest song 
is “Mr. Clean,” and that was the fourth song 
I ever made. It was really s–tty and there’s 
lyrics I would’ve totally changed up and the 
beat is simple with a bad mix. I mean, I love 
the song and I’m not mad about it, but that 
is people’s intro.

How did your friendship with Martha 
Stewart come about?

I made a song about her and she’s a good 
muse. She represents everything Gravy. From 
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just being in the kitchen, hustling and just 
hanging out with MILFs, cooking up. Within 
four or five months of the song, someone on 
her team reached out saying she heard the 
song and they wanted to use it for a com-
mercial. It was like, in the trailers in movie 
theaters that was a promo for one of her 
products. Since then, we’ll link up for dinner 
if I’m in New York and we’re plotting. 

What else do you have coming up in the 
future?

I’m a big entrepreneur, and I’ve started 
a few businesses even before music. I’ve 
thought a lot about dropping my own 
liquor, but that will take a little more time 
down the line. I’ve done a little bit of 
sketch comedy with my homies like Trevor 
Wallace. I’ll do more of that and I know 
Comedy Central is interested. I think voice 
acting will be a big one.

A version of this story originally appeared 
in the Aug. 6, 2022, issue of Billboard. 

Chayanne to 
Receive Icon 
Award at 2022 
Billboard Latin 
Music Awards
BY GRISELDA FLORES 

C
hayanne will be honored with the 
icon award at the 2022 Billboard 
Latin Music Awards, Billboard 
and Telemundo announced 

Thursday (Aug. 11).
The Billboard Icon Award is given to an 

artist who has carved out a career that has 
not only remained relevant through time, 
but has also made them the most distin-
guished artist in their genre, celebrated 
globally for achieving both musical and 
commercial success. The Puerto Rican bal-
ladeer and pop star — whose career spans 
more than four decades — has built a legacy 
as one of the most beloved and respected 
artists in the entertainment industry.

Chayanne is set to perform during the 

awards show, which will broadcast live via 
Telemundo on Thursday, Sept. 29, and will 
also speak at this year’s Billboard Latin 
Music Week, where he’ll give his first inter-
view in more than five years.

The 2022 Billboard Latin Music Awards, 
the longest-running awards show in Latin 
music, will take place at Miami’s Watsco 
Center. Finalists for the 2022 Billboard 
Latin Music Awards will be announced on 
Thursday, Aug. 18.

The three-hour live awards show, which 
will feature performances by the top names 
in Latin music, will begin at 8 p.m. ET, 
preceded by the one-hour red carpet special 
“La Alfombra de los Premios Billboard.” The 
awards will be broadcast simultaneously 
on Spanish entertainment cable network 
Universo, throughout Latin America and the 
Caribbean on Telemundo Internacional, and 
on demand the next day on Peacock.

As has been the case for more than 20 
years, the Billboard Latin Music Awards co-
incide with Billboard’s annual Latin Music 
Week, the single largest and most important 
gathering of the Latin music industry, taking 
place Sept. 26-30. Latin Music Week will 
feature panels, conversations and work-
shops at the Faena Forum and exclusive 
performances and fan experiences through-
out the week in Miami.

It will also feature the launch of Billboard 
Español, Billboard’s new all-Spanish site, 
which will go live in September. For regis-
tration and information on Billboard Latin 
Music Week, go to billboardlatinmusic-
week.com. 

The ‘[R]Evolution 
of Hip Hop’ 
Exhibit Is Only 
The Beginning For 
the Universal Hip 
Hop Museum
BY MARK ELIBERT 

T
he forthcoming Universal Hip 
Hop Museum (UHHM) is get-
ting off on the right foot with an 
exhibit called the “[R]Evolution 

of Hip Hop,” focusing on the genre’s golden 
age. The years between 1986 and 1990 are 
celebrated in the immersive experience — 
situated at The Bronx Terminal Market in 
New York City, across the street from the 
museum’s location — and patrons are treat-
ed to a sneak preview of what’s to come.

Rocky Bucano — chairman of the board 
and president of UHHM — is running the 
show with the exhibit he explains is the 
first step in the bigger grand opening of the 
52,000-square-foot museum in 2024. The 
“[R]Evolution of Hip Hop” brings guests 
into an era that saw the culture blossom 
with acts such as Run DMC, Biz Markie, 
Eric B & Rakim, Kool Moe Dee and more 
help evolve a movement that would become 
the most popular genre in the country today.

“Sitting on the sidelines and watching all 
these other museums built, like the Rock 
& Roll Hall of Fame, the Museum of Pop 
Culture — I couldn’t sit by and see hip-hop, 
which is so important to so many people 
around the world, not have a home,” Bucano 
tells Billboard. “We’re providing visitors with 
a sneak preview of what we’re doing with 
the museum that opens in 2024 — and for me 
personally, the responsibility of making sure 
that we have a space to amplify and magnify 
and inform people all around the world about 
what hip-hop actually is, is so important.”

The exhibit features all sorts of artifacts 
from concert posters, plaques, all-access 
passes, original cassette tapes, outfits and 
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more for fans to indulge in before getting to 
experience the actual museum. Bucano and 
his team have been planning this endeavor 
for over 12 years, and the exhibit is opening 
the door to a project that involves not only 
the museum but also the metaverse and 
satellite spaces in countries such as England 
and Japan.

All this is intended to build excitement 
for the opening of the UHHM, and Bucano 
along with his team couldn’t be anymore 
happier to see the project go from a concept 
to a real life thing — one that they want to 
last for hundreds of years.

“Our plan for right now is to continue 
operating the exhibit at the Bronx Terminal 
Market, launch our virtual reality museum 
that we can’t wait for people to see, have 
our grand opening in 2024 — and then a few 
years after that, explore different cities and 
countries to open satellite spaces that repre-
sent the Universal Hip Hop Museum.”

The construction of the museum build-
ing itself is also right on schedule. Accord-
ing to Bucano, the bricks are falling right 
into place with the building as the exterior 
is already completed. He and his team are 
waiting for L+M Development Partners to 
begin constructing the 542 apartment units 
that will sit on top of the museum as part of 
the Bronx Point project.

“It’s amazing, because it’s not just placing 
people in the units,” Bucano says. “It’s actu-
ally bringing people from the community 
and giving them affordable housing to live 
in. Once the apartments are completed, we 
can begin developing the interior, which 
will be sometime late next year. It will take 
us about a year to complete it, so our sched-
uled open is the end of 2024 and everything 
is right on schedule.”

The Universal Hip Hop Museum rollout 
couldn’t come at a better time. On August 11, 
2023, hip-hop will officially turn 50 — and 
countless celebrations are planned to ring in 
the genre’s half-century journey around the 
sun. People can rest assured that the UHHM 
will be in the middle of it all.

“We like to say we’re the arbiters of the 
culture’s past, present and future,” Bucano 
adds. “We are the official record of hip-hop, 
and being that hip-hop continues to make 
history, the Universal Hip Hop Museum will 

be one of the most important museums in 
the entire world.”

He continues: “DMC of Run DMC said 
to me the other day, ‘You don’t realize what 
you created. This is beautiful. This is our 
home; this is our place. We don’t have to 
worry about having another museum or 
institution or school to tell us how to docu-
ment and celebrate our own culture. We 
have our own place now.’” 

Maluma Set for 
Latin Music Week 
2022 in Miami
BY JESSICA ROIZ 

M
aluma is confirmed for the 
2022 Billboard Latin Music 
Week, set to take place Sept. 
26-30 at the Faena Forum in 

Miami, coinciding with National Hispanic 
Heritage Month.

The Colombian singer, songwriter, actor, 
entrepreneur, and philanthropist will be 
launching his new record label, Royalty 
Records, at Billboard Latin Music Week, in 
addition to presenting new music, business 
ventures, and branding releases. The Latin 
global superstar will also participate in one 
of the various superstar panels taking place 
during the week.

Maluma joins the star-studded lineup 
that already includes Romeo Santos, Grupo 
Firme, Camilo, Chayanne, Ivy Queen, Nicky 
Jam, Eslabon Armado, Bizarrap, Blessd, 
Yahritza Y Su Esencia, Luis R. Conriquez, 
Ovy on the Drums, Kunno, and The Rivera 
Family. More participants will be announced 
in the weeks leading up to the 2022 Latin 
Music Week. Registration is now open at 
BillboardLatinMusicWeek.com.

Additionally, Billboard is partnering with 
Urban Outfitters for an exclusive capsule 
collection collaboration with rising Latin 
artists that will debut at Latin Music Week, 
and hit select stores nationwide and online 
on Sept. 15.

For 30 years, Billboard Latin Music Week 
has been the longest running and biggest 

Latin music industry gathering in the world. 
After a sold-out 2021 edition that featured 
Q&As with Daddy Yankee and Karol G, as 
well as show-stopping performances by 
Anitta, Rauw Alejandro, and Natti Natasha, 
the event returns, coinciding with Hispanic 
Heritage Month.

Billboard Latin Music Week will also co-
incide with the 2022 Billboard Latin Music 
Awards on Thursday, Sept. 29, in Miami. 
The Billboard Latin Music Awards will 
broadcast live on Telemundo, and will also 
broadcast simultaneously on the Spanish 
entertainment cable network, Universo, and 
throughout Latin America and the Carib-
bean on Telemundo Internacional. 

Bob Dylan’s 
Lawyers in 
Sex Abuse 
Case Demand 
Punishment For 
Attorneys Who 
Filed Lawsuit
BY BILL DONAHUE

I
n the wake of a failed lawsuit that 
claimed Bob Dylan sexually abused 
a child in 1965, the singer’s legal team 
is now demanding serious penalties 

against the lawyers who filed it – citing 
“brazen” misconduct in a case that they 
“should not have brought.”

The suit, filed last year by an unnamed 
woman, included salacious allegations 
against the iconic singer, but historians said 
it wasn’t chronologically plausible and the 
accuser suddenly dropped the case last 
month after Dylan’s lawyers said she had 
destroyed key evidence.

Now, Dylan’s attorneys are out for blood 
– demanding “real consequences” for at-
torneys Daniel Isaacs and Peter Gleason 
over their “systematic discovery violations” 
while handling the case.
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“Mr. Isaacs and Mr. Gleason should 
not have brought this action — accusing 
defendant of a heinous crime — if they did 
not intend to responsibly litigate it,” wrote 
Dylan’s lead attorney Orin Snyder in an 
Aug. 4 letter to the judge. “It is more than 
appropriate to hold them accountable.”

It’s unclear how much money Dylan’s 
lawyers are seeking. One common form of 
so-called sanctions would be forcing Isaacs 
and Gleason to repay the money Dylan 
spent litigating the case – potentially tens 
of thousands of dollars when top-flight law 
firms are hired.

On Monday, the federal judge oversee-
ing the case ordered a formal briefing on 
whether sanctions are necessary. Neither 
Isaacs nor Gleason immediately returned 
requests for comment.

Dylan’s accuser filed her case in August 
2021, claiming he had abused her multiple 
times at Manhattan’s Chelsea Hotel in April 
and May 1965. She said he provided her with 
drugs and alcohol and “exploited” his status 
as part of a plan to “sexually molest her.” But 
rock historians and Dylan experts quickly 
cast doubt on the allegations, saying Dylan 
was likely away from New York City during 
most of the time in question.

Last month’s abrupt dismissal came amid 
increasing chaos in the case, starting with 
claims that the woman’s attorneys were 
refusing to comply with court orders to turn 
over evidence in discovery, and culminating 
in bombshell accusations from Dylan’s camp 
that she had deleted key text messages and 
emails.

At the time, Dylan’s lawyers called the 
case a “lawyer-driven sham” and said it was 
“outrageous that it was ever brought in the 
first place.” Now they seem intent on prov-
ing that.

“This is a paradigm case for sanctions to 
address counsel’s brazen discovery miscon-
duct,” Snyder wrote in a letter to the judge, 
asking for monetary penalties against Isaacs 
and Gleason. “Counsel flouted their dis-
covery obligations for months and ignored 
warnings from the Court about their failure 
to produce documents.”

In a response filed Tuesday (Aug. 9), 
Isaacs said the case was “brought in good 
faith and with the intent of responsibility lit-

igating the matter.” He blamed the problems 
on the “recalcitrance” of his client, whom 
he said refused to hand over key materials 
“despite my repeated requests.”

“At no point did either Mr. Gleason or I 
willfully withhold discovery or engage in 
discovery misconduct,” Isaacs wrote. “We 
attempted to comply as best we could given 
the circumstances, including plaintiff suffer-
ing PTSD, which was exacerbated when her 
identity was illegally made public following 
the commencement of this action.”

That answer likely won’t be good enough 
for Dylan’s attorneys. In their filing last 
week, they argued that the materials in 
question were documents that the ac-
cuser’s lawyers “should have possessed and 
reviewed before ever bringing this lawsuit 
in the first place.”

“Many of the documents we have seen, 
including scores of emails between plaintiff 
and key third parties whom counsel ap-
parently never even bothered to interview, 
undermine and contradict plaintiff’s allega-
tions,” Snyder wrote. 

Meek Mill 
Partners With 
WME, Will Be 
Represented In  
All Areas
BY CARL LAMARRE

M
eek Mill and WME are joining 
forces. The Philly MC and the 
talent agency have formed a 
“strategic partnership,” focus-

ing on Meek’s new initiative, Culture Cur-
rency, and will represent him in all areas.

“The partnership between WME and 
Culture Currency is a strategic hybrid 
structure that will bring resources and op-
portunities to entertainers,” says Meek in 
a press release. “I have grown and learned 
the business in an unorthodox way that is 
effective through relationships built on tal-
ent and creativity. As an entertainer, I see us 

as part of the first generation that truly has 
influence and connections spread through-
out social justice, music, sports, the movie 
industry, politics, business and the tech 
world. Taking advantage of this opportunity 
will allow us to give others the same chance 
to catch their dreams. Thank you WME for 
opening the door to build this bridge.”

“Meek Mill is one of the most influential 
voices shaping our culture today, whether it 
be in art, business, or social justice, and his 
network is equally impactful,” adds WME 
president Ari Greenburg. “This partner-
ship will provide an important pipeline for 
WME to support future cultural influencers 
and to provide Meek with another platform 
to continue building his business.”

Culture Currency will look to “expand 
Meek’s business while identifying and 
supporting his network of artists, athletes, 
and entertainers so that they can take bet-
ter advantage of their influence on culture 
and open up more opportunities for them 
within the entertainment, brand, and busi-
ness space.”

Last month, Meek confirmed his de-
parture from Roc Nation Management via 
Twitter after Billboard broke the story. He 
stated that the split between both parties 
was amicable. I’m personally handling my 
own business so I can take risk and grow 
..we came to that agreement together,” he 
said. Billboard previously reached out to Roc 
Nation for comment. 
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How Mark 
Barden, Who 
Lost His Son in 
the Sandy Hook 
School Shooting, 
Enlisted Tim 
McGraw and 
Sheryl Crow to 
Heal and Help
BY MELINDA NEWMAN 

O
n Dec. 14, 2012, Mark Barden 
experienced the unimaginable 
horror of losing his seven-year-
old son Daniel during the Sandy 

Hook Elementary School shooting that left 
26 children and educators dead.

In the wake of that violence, Barden, 
who was a professional guitarist before the 
massacre, put aside his musical career and 
sought to keep other families from experi-
encing the same devastation by co-founding 
and serving as managing director for New-
town, Conn.-based Sandy Hook Promise, a 
non-profit that creates and runs programs 
to educate youth and adults to prevent gun 
violence in schools.

On Saturday (Aug. 13), a benefit concert at 
the Warehouse in Fairfield, Conn., helmed 
by Barden will kick off a new Sandy Hook 
Promise initiative: Artists for the Prevention 
of School Shootings and Youth Violence.

In addition to Barden and his daughter, 
Natalie, the bill will include former Conan 
bandleader Jimmy Vivino, Aztec Two-Step 
and The Alternate Routes (whose guitarist 
Eric Donnelly lost his parents when they 
were murdered during a jewelry store rob-
bery in 2005).

The concert will be filmed for inclu-
sion in A Father’s Promise, a documentary 
about Barden and the work of Sandy Hook 
Promise and Barden’s rediscovering his 

love of music, which he lost after Daniel’s 
death. The movie, which will come out in 
December around the 10th anniversary 
of the shooting, will also include Barden 
performing with artist friends, including 
Sheryl Crow, who played at a fifth anniver-
sary Sandy Hook benefit in 2017; Tedeschi 
Trucks Band, Bernie Williams and Tim 
McGraw, who donated proceeds to Sandy 
Hook Promise from a 2014 concert in Hart-
ford, Conn.

On Saturday (Aug. 13), a benefit concert at 
the Warehouse in Fairfield, Conn., helmed 
by Barden will kick off a new Sandy Hook 
Promise initiative: Artists for the Prevention 
of School Shootings and Youth Violence.

In addition to Barden and his daughter, 
Natalie, the bill will include former Conan 
bandleader Jimmy Vivino, Aztec Two-Step 
and The Alternate Routes (whose guitarist 
Eric Donnelly lost his parents when they 
were murdered during a jewelry store rob-
bery in 2005).

The concert will be filmed for inclu-
sion in A Father’s Promise, a documentary 
about Barden and the work of Sandy Hook 
Promise and Barden’s rediscovering his 
love of music, which he lost after Daniel’s 
death. The movie, which will come out in 
December around the 10th anniversary 
of the shooting, will also include Barden 
performing with artist friends, including 
Sheryl Crow, who played at a fifth anniver-
sary Sandy Hook benefit in 2017; Tedeschi 
Trucks Band, Bernie Williams and Tim 
McGraw, who donated proceeds to Sandy 
Hook Promise from a 2014 concert in Hart-
ford, Conn.

The problem was Barden could find no 
joy in music, only pain, in part because of 
the intimate connection he and his three 
children had forged through music that had 
been torn apart.

“Even as a toddler, when Daniel was 
crawling around on the floor, he used to 
put his head up to the speaker because he 
wanted to investigate the sound source 
more closely,” Barden says. “When I was 
giving guitar lessons out of my house, he 
would want to greet the students, bring 
them water, make them feel welcome. He 
was just a wonderful little ambassador.”

At a young age, Daniel already showed 

musical talent, serving as the drummer in 
a family band Barden put together for his 
father-in-law surprise 90th birthday party. 
(In the film, Barden watches footage of that 
performance with Derek Trucks and Susan 
Tedeschi, whom he met four years ago while 
shooting the documentary and with whom 
he has remained friends.)

“We were looking at the role of music as 
a healer, as it relates in Mark’s life and as 
it coexists with his advocacy work,” Korn 
says. “When we started filming, Sandy Hook 
Promise was really in its infancy and Mark 
was basically still not playing.” Pivotal in 
Barden’s music journey and the film is for-
mer New York Yankee/Grammy-nominated 
guitarist Williams. The two have been 
friends and band mates for years and Wil-
liams gently got Barden back on stage play-
ing a benefit with Paul Simon in 2013, even 
though “it was very traumatic for Mark,” 
Korn says. “We have film of all of this.”

In December, Abramorama will oversee 
a limited theatrical release of the documen-
tary tied to Barden playing concerts in a 
number of cities, as well as link with stream-
ing partners.

Playing live again, hopefully with some 
high profile partners as part of the new 
initiative, feels right to Barden. “It’s been a 
struggle returning to music [but] I identify 
as a musician. That’s all I’ve ever been. I 
really had to put that on hold so that I could 
devote myself to the advocacy work because 
there’s a huge learning curve for me. I feel 
like [SHP] is self-sustaining enough that 
now I can bring these two things together. 
It’s a symbiotic pairing of my two lives.”

Even as he returns to performing, there 
is still some music that Barden can’t listen 
to, including tunes his son loved hearing 
in the family van in the weeks prior to his 
murder. “Little Daniel had some interesting 
songs,” Barden says. “’Another Day, Another 
Dollar’ by Alison Krauss & Union Station 
and Steely Dan’s ‘Turn That Heartbeat Over 
Again,’ which has a line with the name Mi-
chael — and he has two cousins named Mi-
chael, so he was cueing in on those lyrics.” 
The van still sits in the Bardens’ driveway, 
with the unplayed CDs in the CD player. “I 
haven’t been able to play them since. Like 
literally 10 years they have been in my CD 
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player in the van,” Barden says.
As he turns tragedy into transformation, 

Barden’s role as head of SHP’s advocacy 
arm, Sandy Hook Action Fund, keeps him 
busy working on common-sense gun reform. 
He was at the White House in July celebrat-
ing the passage of the Bipartisan Safer Com-
munities Act, the first significant federal gun 
safety bill in nearly 30 years.

As important as the work is, it remains a 
double-edged sword for Barden because it 
is a constant reminder that he is only doing 
this policy work because his son died. “We 
were heavily involved in meeting with legis-
lators in the run up to the [Bipartisan Safer 
Communities Act] and actually crafting the 
bill language itself,” he says. “We were very 
proud of the work we were able to contrib-
ute to see this finally passed and placed into 
law. We’ve passed federal legislation with 
bipartisan support that we’ve written and 
passed state laws. Victories along the way 
have all been bittersweet because Daniel’s 
still gone.” 

Just How Popular 
Was 3LW’s 
‘Playas Gon’ Play,’ 
the Song at the 
Center of Taylor 
Swift ‘Shake It Off’ 
Lawsuit?
BY GLENN ROWLEY 

I
f a playa plays but there’s no one 
around to see it, did he ever really 
play?

3LW‘s legacy has been a hot topic of 
discussion ever since Taylor Swift was hit 
with a lawsuit by the girl group’s songwrit-
ers back in September 2017 over alleged 
lyrical similarities between her 2014 hit 
“Shake It Off” and their 2001 single “Playas 
Gon’ Play.”

On the latter track, Adrienne Bailon and 

Kiely Williams harmonize, “Playas, they 
gon’ play/ And haters, they gonna hate/ 
Ballers, they gon’ ball/ Shot callers, they 
gonna call,” over turn-of-the-century R&B 
production and bandmate Naturi Naugh-
ton’s dismissive ad-libs.

Thirteen years later, Swift released her 
own admonition that “The players gonna 
play, play, play, play, play/ And the haters 
gonna hate, hate, hate, hate, hate,” and the 
1989 lead single shot straight to No. 1 on the 
Billboard Hot 100, becoming the super-
star’s longest-charting single as Swifties the 
world over took to shaking it off.

Sean Hall and Nathan Butler, the writers 
behind “Playas Gon’ Play,” attested in court 
documents that Swift lifted the lyrics to her 
smash directly from their song, and the two 
parties have been locked in an increasingly 
complicated legal battle ever since.

In a sworn declaration filed by Swift on 
Monday, she maintains that “Shake It Off” 
was “composed independently of ‘Playas 
Gon’ Play’” and goes further to state that 
she “never heard the song Playas Gon’ Play 
and had never heard of that song or the 
group 3LW” prior to the duo filing a lawsuit 
against her.

Swift’s statement got us thinking: Just 
how popular was 3LW’s sophomore 
single back in the day? Below, Billboard has 
rounded up all the chart history you need to 
know about the early 2000s girl group and 
the track at the center of the lawsuit.

“Playas Gon’ Play” Earned 3LW a Mi-
nor Hit on the Charts

“Playas Gon’ Play” was released in April 
2001 as the second and ultimately final 
single from 3LW’s self-titled debut album. 
The song, which features a rare lead vocal 
by Naughton, peaked at No. 81 on the Hot 
100. The swaggering track performed a bit 
better on Billboard‘s R&B/hip-hop charts, 
where it reached No. 56 on Hot R&B/Hip-
Hop Songs and No. 50 on R&B/Hip-Hop 
Airplay. The song’s highest chart achieve-
ment, though, came via Rhythmic Airplay, 
where it was a top 20 hit, peaking at No. 17.

The Song Gained Traction Outside the 
3LW Album

Three months after its release, “Playas 
Gon’ Play” was selected for inclusion on 
Now That’s What I Call Music! 7, the seventh 

volume in the compilation series brought 
to America by music executive Bob Mercer 
in 1998 after the concept became a hit in the 
United Kingdom under Sir Richard Bran-
son’s Virgin Records.

Also featuring tracks like Destiny’s Child’s 
“Survivor,” Janet Jackson’s “All for You” and 
S Club 7’s “Never Had a Dream Come True,” 
the LP touted “19 chart-topping hits!” on its 
cover and debuted at No. 1 on the Billboard 
200, with 621,000 copies sold in its first 
week. Thanks to the song’s tropical, dance-
heavy visual, the music video for “Playas 
Gon’ Play” was also in regular rotation on 
countdown shows like MTV’s TRL and 
BET’s 106 & Park at the time.

Swift addresses the Now album and music 
video’s success in her declaration, stating 
that she does “not own and have never lis-
tened to the albums Now That’s What I Call 
Music! 6 or Now That’s What I Call Music! 
7,” nor that she ever owned “any 3LW al-
bums or singles, or any recording of ‘Playas 
Gon’ Play.’” She also added that her parents 
“did not permit me to watch TRL until I was 
about 13 years old,” which would have been 
in December 2002, more than a year after 
the video’s regular rotation.

“Playas Gon’ Play” Wasn’t 3LW’s Big-
gest Single

While “Playas Gon’ Play” enjoyed slight 
success on the charts, it failed to match the 
success of 3LW’s debut single “No More 
(Baby I’ma Do Right).” With its heavy-
rotation music video filmed in New York 
City’s Lincoln Square neighborhood, the 
midtempo song charted much higher than 
its follow-up, peaking at No. 23 on the Hot 
100, No. 21 on Radio Songs and No. 10 on 
Rhythmic Airplay. When fans think of 3LW 
nowadays, “No More (Baby I’ma Do Right)” 
is likely the first song that comes to mind 
from the group’s brief, pre-Cheetah Girls 
discography.

–Additional reporting by Trevor Anderson 
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Provident 
Entertainment 
Promotes 
Holly Zabka to 
President,  
Terry Hemmings 
to Depart
BY JESSICA NICHOLSON

P
rovident Entertainment presi-
dent/CEO Terry Hemmings 
will exit the company at the end 
of August, while Holly Zabka 

has been promoted to president. Zabka will 
report to Randy Goodman, chairman/CEO 
at Sony Music Nashville.

Over the course of two decades at Provi-
dent, Hemmings forged a roster of faith-
based artists including Casting Crowns, 
CAIN, Kirk Franklin and Zach Williams. 
Zabka, a 14-year veteran of Provident, most 
recently served as senior vp of Essential 
Music Publishing and head of creative for 
Provident Label Group. During Zabka’s 
career at Provident, the company has earned 
over 60 No. 1 songs and partnered with 
artists and songwriters including Jason 
Ingram, Ethan Hulse and Matt Maher.

Goodman said via a statement, “Over 
the last two decades, Terry has played an 
important part in shaping Provident and 
we are grateful to him for his commitment 
to leading the business and supporting our 
artists, songwriters and creators for so long. 
As Sony Music Nashville continues to work 
even more closely with Provident, we are 
committed to strengthening that connec-
tion under the leadership of Holly as she 
further elevates Provident, our artists and 
our songwriters.”

Hemmings said via a statement, “Provi-
dent Entertainment and Sony Music have 
been my home for 20 years. I am grateful for 
the many inspiring artists, songwriters, and 
our community at Provident with whom I 

have had the privilege to work. My career 
here has been an incredibly special and 
rewarding part of my life. I wish our entire 
team at Provident and Sony Music Nashville 
the very best as I move ahead to explore 
new elements of my life for which my time 
here has equipped me. I am excited to see a 
new generation of leaders take this business 
forward and further the foundation we have 
built together.”

Zabka added, “For the last 14 years, I 
have had the great joy of championing an 
incredible roster of artists and writers at 
Provident Entertainment. In my new role, 
I am honored to continue advocating for 
our creatives and leading an amazing staff 
in developing our business, writing exciting 
new chapters for growth and opportunity, 
and ushering in a vibrant season of signifi-
cant songs and stories. I am confident that 
the future of faith-based music and films is 
Provident Entertainment.”

In May, Provident Label Group an-
nounced it had signed a new label deal 
with singer Steven Curtis Chapman. The 
company rebranded as Provident Entertain-
ment in 2020. 

Britney Spears’ 
Lawyer Blasts 
Kevin Federline 
for Posting 
Videos, Warns of 
‘Legal Issues’
BY BILL DONAHUE 

B
ritney Spears’ lawyer is speaking 
out about her ex-husband Kevin 
Federline, warning that the for-
mer backup dancer has created 

“legal issues for himself” with his recent 
public statements and Instagram posts 
about the pop star and their two children.

In a statement shared with Billboard, at-
torney Mathew Rosengart – who famously 
repped Spears in the successful fight to end 

her legal conservatorship – said Feder-
line’s recent actions were “abhorrent” and 
had “violated the privacy and dignity of the 
mother of his children.”

“In addition to demeaning himself and 
violating societal norms, he has now also 
created various legal issues for himself, 
including, but not limited to, implicating 
cyber-harassment and cyber-bullying stat-
utes, among other things,” Rosengart said.

An attorney for Federline did not immedi-
ately return a request for comment.

The statement came after Federline – 
married to Spears from 2004 through 2007 
– gave an interview to the Daily Mail that 
aired on ITV, in which he said their two 
sons (Sean Preston Federline, 16, and Jayden 
James Federline, 15) had chosen to not see 
their mother. He said it had “been a few 
months since they’ve seen her.”

The pop star quickly responded. “It sad-
dens me to hear that my ex husband has 
decided to discuss the relationship between 
me and my children,” she wrote in an Aug. 
6 Instagram Story. “As we all know, raising 
teenage boys is never easy for anyone.”

Then on Wednesday (Aug. 10), Federline 
posted multiple videos on Instagram that 
appeared to show Spears — several years 
ago — arguing with her then-young sons. 
Federline wrote in a caption that he “cannot 
sit back and let my sons be accused in this 
way after what they’ve been through,” and 
that “this isn’t even the worst of it.”

In his statement on Thursday, Rosengart 
said the ITV interview had “hurt the mother 
of [Federline’s] children,” and had “under-
mined [Federline’s] own children,” but it 
was the since-deleted Instagram posts that 
the attorney said were raising potential legal 
issues.

“We are working with Instagram to ensure 
that Mr. Federline adheres to its rules, and 
we are exploring all appropriate relief against 
him,” Rosengart wrote, noting that he and his 
client do “not tolerate bullying in any area.”

“In the meantime, as Britney poignantly 
said, whatever is occurring between her 
and her boys should remain private,” the 
attorney continued. “We urge Mr. Federline 
to act with a measure of grace and decency 
and to cease from publicly discing private 
matters, which benefits no one.” 
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Weezer 
Reportedly Cancel 
‘SZNZ’ Broadway 
Run Over ‘Low 
Ticket Sales’
BY GIL KAUFMAN 

W
eezer‘s upcoming Broad-
way residency run in 
celebration of their ongo-
ing SZNZ EP series has 

seemingly been cancelled due to reported 
poor box office and sky-high production 
costs. That’s what singer Rivers Cuomo an-
nounced to fans on Wednesday (Aug. 10) in 
a post on Mr. Rivers’ Neighborhood his Dis-
cord server — which was later re-shared on 
Reddit — in which the band leader sounded 
just as surprised as fans at the news.

“I just learned that our Broadway shows 
have been cancelled (due to low ticket sales 
and unbelievably high expenses),” he wrote 
in a post he titled “Broadway RIP.” “I’m very 
sorry to be telling you this now after we’ve 
already invested so much time, though, and 
emotion. Extra apologies to those of you 
who cleared schedules and made travel 
plans to be with us.”

Back in June, the band announced their 
first-ever Broadway residency, announcing 
a plan to set up shop at the Broadway The-
atre for a week for SZNZ: In Residence on 
Broadway, which was set to kick off on Sept. 
13 for a 5-show run. The band promised to 
play songs from each of their SZNZ cycle al-
bums — Spring, Summer (Sept. 14), Autumn 
(Sept. 16), Winter (Sept. 17) — along with “a 
unique set of Weezer classics” each night, 
some of which have not been performed in 
years, according to a release announcing the 
run. A fifth night (Sept. 18) was billed as an 
“encore” show that would mix all the songs 
from the SZNZ gigs and fan favorites from 
the previous nights.

At press time a spokesperson for the band 
had not returned requests for comment and 
it appeared that a number of tickets for the 

run were still on sale, with prices ranging 
from $91.50 up to $252; Billboard has also 
reached out to Telecharge for confirmation 
on the series’ reported cancellation.

The band had been eagerly promoting 
the run, including with a Lion King-themed 
post earlier this week in which they wrote, 
“You know what they say… Hakuna Matata. 
Catch us showcasing a different SZN + play-
ing a deep set of fan faves on Broadway.” 

Metallica, Usher, 
Mariah Carey  
and More Set 
for 2022 Global 
Citizen Festival
BY LARS BRANDLE 

M
etallica will bring a dose of 
heavy music to the Global 
Citizen Festival, set for Satur-
day, Sept. 24 with twin shows 

in New York City and Accra, Ghana.
Fresh from storming into the Billboard 

Hot 100 with “Master of Puppets,” thanks to 
Eddie Munson and Stranger Things, the met-
al giants lead the U.S. leg alongside Charlie 
Puth, Jonas Brothers, Måneskin, Mariah 
Carey, Mickey Guyton and Rosalía.

Bollywood star and Global Citizen ambas-
sador Priyanka Chopra Jonas will Host 
Global Citizen Festival: NYC, to be staged 
in Central Park.

For its 10th anniversary edition, Global 
Citizen expands its program with a show at 
Ghana’s Black Star Square, featuring per-
formances by Usher, SZA, Stormzy, Gyakie, 
H.E.R., Sarkodie, Stonebwoy and Tems, 
organisers announced today (Aug. 11).

That show will mark the 65th anniversary 
of Ghana’s independence and the 20th an-
niversary of the African Union. 
The annual concert-with-a-cause will call 
on world leaders at the United Nations 
General Assembly and ahead of the G20 
and COP27 this November to invest in the 
future, and to end global hunger.

The international advocacy organization 
and its supporters want to action, not words.

Among its list of requests, an investment 
of $600 million into the future of women 
and girls; close the annual $10 billion 
climate financing shortfall; $500 million to 
help African farmers respond to the global 
food crisis; and provide urgent relief from 
crushing debts to end extreme poverty.

The health crisis has pushed nearly 100 
million more people into extreme poverty 
and is “reversing recent trends of shrink-
ing inequality, leading to the loss of at least 
three years of progress,” reads a statement. 
“Without urgent action now this backsliding 
will only worsen.”

Also, Russia’s invasion of Ukraine has 
“aggravated the situation further, with as 
many as 323 million people now facing acute 
hunger, and 1.2 billion people now live in na-
tions experiencing a perfect storm of food, 
energy, and financial crises. If we don’t take 
action now, as many as 200 million more 
people may be plunged into extreme poverty 
by November.”

The 2022 Global Citizen Festival will be 
broadcast and streamed on ABC, ABC News 
Live, FX, Hulu, iHeartRadio, TimesLIVE, 
Twitter, YouTube, and more.

ABC will also beam out a primetime 
special Global Citizen Festival: Take Action 
NOW, on Sunday, Sept. 25 at 7:00 pm ET. 
Additional tune-in details will follow in the 
weeks ahead.

Tickets to the festivals are free and can be 
earned by downloading the Global Citizen 
app or visiting www.globalcitizen.org to 
participate in its campaigns. 
For each “action” taken, users earn points 
that can be redeemed for tickets.

More performers and special guests will 
be announced in due course.  
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Dua Lipa  
Sets Intimate 
Theater Show  
In Melbourne
BY LARS BRANDLE 

W
hen Dua Lipa makes the 
long haul to Australia later 
this year, she’ll warm up 
with a special, one-off 

theater show.
Announced Thursday (Aug. 11), the Eng-

lish pop superstar will stop by Melbourne’s 
Palais Theatre for a date ahead of her na-
tional arena trek.

This is no ordinary gig, and Lipa is no 
ordinary singer.

The venue in St Kilda, south Melbourne 
has a capacity of 2,800, a room the Brit can 
fill many times over in these parts.

An Exclusive Evening With Dua Lipa – The 
Melbourne Theatre Show is presented by The 
Victorian Government, Live Nation and 
Always Live, the state-wide festival of live 
music, which kicked off earlier in the year 
to restart Victoria’s legendary live scene.

Roger Field, president of Live Nation 
Asia Pacific, describes the event as a “once-
in-a-lifetime show,” while Steve Smith, 
CEO of Always Live, says Melbourne is the 
artist’s “only intimate theater appearance 
worldwide.”

Rising acts Sycco, Cat & Calmell and Ash-
warya will open the bill.

Fans can register for the Verified Fan-
powered ballot here.

Presented by LN, Lipa’s tour Down Under 
now stretches to eight dates, starting Nov. 5 
at Brisbane Entertainment Centre.

She can expect a rapturous welcome. Her 
second studio album, 2020’s Future Nos-
talgia (2020), yielded six extraordinary hit 
singles in Australia, including “Don’t Start 
Now” (seven-times platinum) and “Levitat-
ing” (four-times platinum), the No. 3 digital 
song on the planet last year with 1.88 billion 
equivalent subscription streams, according 
to the IFPI.

Future Nostalgia led the ARIA Albums 
Chart, and is certified is platinum after 
finishing 2020 as the market’s third highest-
selling LP.

Always Live is said to be the only Austra-
lian major event dedicated to “highlight-
ing live contemporary music from home 
and abroad,” and spotlighting Victoria as 
the key cultural destination for audiences 
across the region.

Other concerts on the Always Live cal-
endar include Sampa the Great, Crowded 
House, Angus & Julia Stone, Boy & Bear, So-
phie Ellis-Bextor, Yothu Yindi and more. 

Kane Brown to 
Become First Male 
Country Artist to 
Perform on VMAs
BY PAUL GREIN 

K
ane Brown is set to perform 
“Grand,” the new single from his 
upcoming third studio album 
Different Man, on the MTV Video 

Music Awards later this month. Brown will 
be the first male country artist to perform on 
the show, which launched in 1984.

Kacey Musgraves performed “Star-
Crossed” on the show last year. And Taylor 
Swift performed on the show a few times 
when she was a core country artist. She sang 
“You Belong With Me” on the 2009 show 
(where Kanye West infamously interrupted 
her acceptance speech), “Innocent” on the 
2010 show, and “We Are Never Ever Getting 
Back Together” on the 2012 show.

This year’s show will be broadcast live 
from Prudential Center in Newark, N.J., on 
Sunday, Aug. 28, at 8 p.m. ET/PT.

This isn’t the first time Brown has made 
news at the VMAs. He was the only country 
artist to receive a 2021 VMAs nomination 
(video for good for his hit “Worldwide 
Beautiful”).

This year, both Musgraves and Swift 
(again a country core artist, thanks to Red 
(Taylor’s Version)) are VMA nominees. Both 

are nominated for best long-form video – 
Musgraves with “Star-Crossed,” Swift with 
“All Too Well (10 Minute Version) (Taylor’s 
Version).” The latter title is also nominated 
for video of the year.

Brown will perform “Grand” from the 
Toyota Stage. This marks Toyota’s fourth 
year as exclusive sponsor of VMAs remote 
performances. This year, the performance 
will utilize mixed-reality technology pow-
ered by The Famous Group, the creative 
technology company behind high-profile 
mixed-reality activations in the Super Bowl, 
MLB All-Star Game, and NFL Wild Card 
Slime Game on Nickelodeon.

Fans will go on a musical journey from 
New York City to New Jersey in a Toyota Co-
rolla Cross with Brown’s hit “Be Like That” 
serving as the soundtrack for the trip, leading 
into his performance on the Toyota Stage.

Different Man is set for release on Sept. 9. 
Brown’s first two studio albums, Kane Brown 
and Experiment, both topped Top Country 
Albums. Experiment also topped the all-genre 
Billboard 200.

Brown has landed three No. 1 hits on Hot 
Country Songs – “What Ifs” (featuring Lau-
ren Alaina), “Lose It” and “One Thing Right,” 
a collab with Marshmello.

Brown has recorded collabs with an excep-
tionally wide range of partners. In addition to 
country star Alaina and EDM star Marshm-
ello, he has teamed with Khalid, Nelly, Swae 
Lee & Khalid, Chris Young, Blackbear, Becky 
G, John Legend, Thomas Rhett featuring Ava 
Max, H.E.R. and Brooks & Dunn.

Brown, 28, has won four American Music 
Awards, two CMT Music Awards and one 
ACM Award (video of the year for the afore-
mentioned “Worldwide Beautiful”).

Anitta, J Balvin with Ryan Castro, 
Marshmello x Khalid and Panic! at the 
Disco are also set to perform at the 2022 
MTV Video Music Awards.

Jack Harlow, Kendrick Lamar and Lil 
Nas X are this year’s leading VMA nominees 
with seven nods each. These three hip-hop 
stars are followed closely by Doja Cat (the 
year’s top female nominee) and Harry 
Styles, each of whom received six nods. 
Billie Eilish, Drake, Dua Lipa, Ed Sheeran, 
Taylor Swift and The Weeknd received 
five nods each. BTS is the most nominated 

IN BRIEF

https://www.billboard.com/author/lars-brandle/
https://www.billboard.com/artist/dua-lipa/
https://www.billboard.com/t/melbourne/
https://www.billboard.com/t/live-nation/
https://www.billboard.com/t/always-live/
https://themusicnetwork.com/victoria-always-live-festival-michael-gudinski-passion-project/
https://a.pgtb.me/w8TbnD
https://www.livenation.com.au/artist-dua-lipa-780986
https://www.alwayslive.com.au/program
https://www.alwayslive.com.au/program
https://www.billboard.com/author/paul-greinbillboard-com/
https://www.billboard.com/artist/kane-brown/
https://www.billboard.com/artist/kane-brown/
https://www.billboard.com/t/awards/
https://www.billboard.com/t/country/
https://www.billboard.com/artist/kacey-musgraves/
https://www.billboard.com/artist/taylor-swift/
https://www.billboard.com/artist/taylor-swift/
https://www.billboard.com/t/vma/
https://www.billboard.com/charts/billboard-200
https://www.billboard.com/artist/anitta/
https://www.billboard.com/artist/j-balvin/
https://www.billboard.com/artist/ryan-castro/
https://www.billboard.com/artist/marshmello/
https://www.billboard.com/artist/khalid/
https://www.billboard.com/artist/panic!-at-the-disco/
https://www.billboard.com/artist/panic!-at-the-disco/
https://www.billboard.com/t/mtv-video-music-awards/
https://www.billboard.com/artist/jack-harlow/
https://www.billboard.com/artist/kendrick-lamar/
https://www.billboard.com/artist/lil-nas-x/
https://www.billboard.com/artist/lil-nas-x/
https://www.billboard.com/artist/doja-cat/
https://www.billboard.com/artist/harry-styles/
https://www.billboard.com/artist/harry-styles/
https://www.billboard.com/artist/billie-eilish/
https://www.billboard.com/artist/drake/
https://www.billboard.com/artist/dua-lipa/
https://www.billboard.com/artist/ed-sheeran/
https://www.billboard.com/artist/taylor-swift/
https://www.billboard.com/artist/the-weeknd/
https://www.billboard.com/artist/bts/


 Page 27 of 35

group or duo, with four nods. The full list of 
nominations can be found here.

Fans can vote for their favorites across 22 
gender-neutral categories by visiting vote.
mtv.com through Friday, Aug. 19. Voting for 
best new artist remains active into the show.

Bruce Gillmer and Den of Thieves co-
founder Jesse Ignjatovic are executive 
producers; Barb Bialkowski is co-executive 
producer. Alicia Portugal and Jackie Barba 
serve as executives in charge of produc-
tion. Wendy Plaut is executive in charge 
of celebrity talent. Lisa Lauricella is music 
talent executive. 

Teenage Head 
Guitarist Gord 
Lewis’ Son 
Charged With 
Second-Degree 
Murder in  
Father’s Death
BY GIL KAUFMAN 

J
onathan Lewis, the 41-year-old son of 
Canadian punk legend Gord Lewis 
has been charged with second-degree 
murder in his father’s killing. Ac-

cording to CTV News, the elder Lewis, 65, 
founding guitarist for the Hamilton, Ontario 
band popular in the early 1980s, was found 
dead in his Hamilton home on Sunday (Aug. 
7) after several news outlets got “a number 
of emails” about a dead person from some-
one named Jonathan Lewis stating that his 
father was dead.

Police were reportedly not able to ini-
tially identify Lewis because of the level of 
decomposition of his body, ruling that the 
rocker had “injuries consistent with foul 
play and the case was deemed a homicide”; 
according to CBC, police believe the body 
may have been in the apartment the father 
and son shared for several days.

In a Facebook post from the band on 

Monday, they wrote, “We are heartbroken 
and still trying to process the loss of our 
friend, bandmate and brother Gord Lewis 
Our hearts are with his family and all that 
knew and loved him. Gord was a force and 
an inspiration to many. You were taken from 
us far too soon.”

The guitarist’s younger brother, Brian 
Lewis, told CTV that his family saw “Gord 
and Johnny love each other and be loyal to 
each other all their lives,” but added that 
despite being inseparable, both men were 
“dealing with their own demons.” Brian 
Lewis said he and his wife were “involved in 
the situation between Jonathan and Gord” 
up until last week, noting that “there have 
always been concerns with the health” of 
both men and that “things did exacerbate in 
recents weeks and months.”

Police were reportedly planning to con-
duct an autopsy in the coming days and at 
press time were not seeking any additional 
suspects, believing the homicide was an 
“isolated incident.” 

Beyonce Is the 
Fourth Woman  
to Score 10 No. 1s 
on Hot R&B/Hip-
Hop Songs Chart
BY TREVOR ANDERSON

B
eyoncé joins rarefied air on 
Billboard’s Hot R&B/Hip-Hop 
Songs chart as she becomes 
only the fourth solo woman to 

claim double-digit champs since the list 
became an all-encompassing genre ranking 
in 1958. She punches her ticket with “Break 
My Soul,” which hits No. 1 on the list dated 
Aug. 13. Aretha Franklin leads the No. 1 club 
among solo women (with 20), while Janet 
Jackson (16) and Mariah Carey (10) also 
have at least 10 leaders.

“Soul” advances from No. 4 to the top slot 
after a surge in streams and sales following 
the July 29 release of parent album Renais-

sance, which concurrently tops the Bill-
board 200 and Top R&B/Hip-Hop Albums 
lists. “Soul,” meanwhile, also ascends to No. 
1 on the all-genre Billboard Hot 100, where 
it becomes Beyoncé’s eighth solo champ.

The track registered 18.9 million official 
U.S. streams in the week ending Aug. 4, ac-
cording to Luminate, a 114% increase from 
the previous week. Sales, too, shoot up by 
triple-digit percentages, with “Soul” selling 
13,000 downloads in the same period, up 
113% from the week prior. In radio airplay, 
the third metric that contributes to the Hot 
R&B/Hip-Hop Songs chart, “Soul” improves 
to 61.7 million in total airplay audience in 
the week ending Aug. 4, up 8% from the 
prior frame. (All airplay, regardless of radio 
format, impacts a song’s standing on Hot 
R&B/Hip-Hop Songs.)

With “Soul,” Beyoncé achieves her 10th 
No. 1 on Hot R&B/Hip-Hop Songs as a solo 
act. Here’s a look at the legend’s collection:

“Crazy in Love,” feat. Jay-Z, three weeks 
at No. 1, beginning July 26, 2003 
“Baby Boy,” featuring Sean Paul, five, Sept. 
27, 2003 
“Deja Vu,” featuring Jay-Z, two, Sept. 2, 
2006 
“Irreplaceable,” nine, Dec. 2, 2006 
“Single Ladies (Put a Ring on It),” 12, Nov. 
29, 2008 
“Love on Top,” seven, March 10, 2012 
“Drunk in Love,” feat. Jay-Z, one, Feb. 15, 
2014 
“7/11,” one, Dec. 20, 2014 
“Savage,” Megan Thee Stallion feat. Beyoncé, 
two, May 30, 2020 
“Break My Soul,” one (to date), Aug. 13, 2022

As stated above, the 10 champs make 
Beyoncé only the fourth solo woman to earn 
at least 10 No. 1s on the Hot R&B/Hip-Hop 
Songs chart since 1958. Notably, Gladys 
Knight has also played a role in 10 No. 1s on 
the list: Nine came as the frontwoman of 
the group Gladys Knight and The Pips, and 
the remaining title through the Dionne & 
Friends collaboration “That’s What Friends 
Are For,” alongside Dionne Warwick, Stevie 
Wonder and Elton John.

On the overall list, Beyoncé is the 17th act 
to reach double figures. Drake leads all acts 
with 25 chart-toppers.

Plus, with Renaissance’s debut, Beyoncé 
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earns her eighth No. 1 on Top R&B/Hip-Hop 
Albums and ties Carey for the third-most 
No. 1s on the list among women. Franklin 
and Mary J. Blige share dual honors for first 
place among female acts, each with 10 No. 
1s. The Temptations claim first prize overall, 
with 17 No. 1s.

In addition to her solo work, Beyoncé has 
also reigned from both charts at other times 
due to her involvement with other acts. 
Destiny’s Child, with Beyoncé as a member, 
collected four No. 1s on Hot R&B/Hip-Hop 
Songs and three No. 1s on Top R&B/Hip-
Hop Albums. Additionally, The Carters, a 
collaboration between Beyoncé and hus-
band Jay-Z, led Top R&B/Hip-Hop Albums 
for one week in 2018 with their joint effort, 
Everything Is Love. 

Steve Lacy Reigns 
on Streaming 
Songs Chart for 
the First Time 
With ‘Bad Habit’
BY KEVIN RUTHERFORD

S
teve Lacy’s “Bad Habit” ascends 
to No. 1 on Billboard’s Streaming 
Songs chart dated Aug. 13.

In the July 29-Aug. 4 tracking 
week, “Habit” earned 20 million official U.S. 
streams, according to Luminate.

“Habit” ascends to No. 1 in its fourth 
week on the ranking. It debuted at No. 24 
on the July 23 survey (9.7 million streams), 
followed by rises to No. 4 on July 30 (17.3 
million) and No. 2 on Aug. 6 (18.5 million).

“Habit” gives Lacy his first Streaming 
Songs No. 1, coming in his first appearance 
on the ranking.

Concurrently, “Habit” spends its third 
week at No. 1 on R&B Streaming Songs 
and rules R&B/Hip-Hop Streaming Songs, 
Rock Streaming Songs and Alternative 
Streaming Songs for a second week. It’s the 
first song to have led all of those rankings 
simultaneously.

On the multi-metric Billboard Hot 100, 
“Habit” breaks into the top 10, shooting 
11-7. It’s Lacy’s first top 10, and comes as 
the song concurrently ranks at No. 2 on 
Hot Rock & Alternative Songs, Hot Rock 
Songs and Hot Alternative Songs, No. 3 
on Hot R&B Songs and No. 5 on Hot R&B/
Hip-Hop Songs.

“Habit” also continues to rise at radio. It 
zooms 32-22 on Pop Airplay and debuts at 
No. 37 on Rhythmic Airplay.

“Habit” is the lead single from Gemini 
Rights, Lacy’s second studio album. In its 
third week on the Billboard 200, it drops 
13-16 with 24,000 equivalent album units 
earned. 

Post Malone 
Is Back Atop 
Rhythmic Airplay 
Chart, This Time 
With Doja Cat 
Collab ‘I Like You’
BY TREVOR ANDERSON

J
ust two weeks after Post Malone last 
reigned on Billboard’s Rhythmic Air-
play chart, the hitmaker returns to the 
radio ranking’s summit with “I Like 

You (A Happier Song),” featuring Doja Cat, 
on the list dated Aug. 13. The new champ ad-
vances from No. 4 after an 8% boost in plays 
to become the most-played song on U.S. 
monitored rhythmic radio stations in the 
week ending Aug. 7, according to Luminate.

“I Like You” secures Post Malone’s 10th 
No. 1 on Rhythmic Airplay, and comes only 
two weeks after his ninth, previous single 
“Cooped Up,” featuring Roddy Ricch. Here’s 
his No. 1 collection on the chart:

“White Iverson,” one week at No. 1, begin-
ning Jan. 2, 2016

“Rockstar,” featuring 21 Savage, six, Nov. 
11, 2017

“Psycho,” featuring Ty Dolla $ign, four, 
April 28, 2018

“Sunflower (Spider-Man: Into the Spider-
Verse),” four, Jan. 19, 2019

“Wow.,” five, Feb. 23, 2019
“Goodbyes,” featuring Young Thug, one, 

Sept. 21, 2019
“Enemies,” featuring DaBaby, two, Nov. 

30, 2019
“One Right Now,” with The Weeknd, one, 

Feb. 12, 2012
“Cooped Up,” featuring Roddy Ricch, one, 

July 30, 2022
“I Like You (A Happier Song),” featuring 

Doja Cat, one (to date), Aug. 13, 2022
With a two-week gap between his most 

recent champs, Post Malone clocks the fast-
est return to the top of Rhythmic Airplay 
since Drake replaced himself at No. 1 on 
the April 24, 2021, chart. Then, Yung Bleu’s 
“You’re Mines Still,” on which he features, 
gave way to his own “What’s Next.”

As Post Malone reaches 10 No. 1s on 
Rhythmic Airplay, he becomes the 10th art-
ist to cross the double-digit mark since the 
list launched in 1992. Here’s a look at the 
current leaderboard:

34, Drake
17, Rihanna
13, Bruno Mars
13, Usher
12, Chris Brown
12, Lil Wayne
12, The Weeknd
10, Beyoncé
10, Post Malone
Post Malone matches Beyoncé for the 

ninth-most No. 1s among all acts in Rhyth-
mic Airplay history, but tie may be broken, 
however, as soon as next week. Right behind 
“I Like You,” Beyoncé’s “Break My Soul” 
pushes 5-2 on the current Rhythmic Airplay 
chart and boasts a 9% gain in weekly plays.

Doja Cat, meanwhile, lands her eighth 
Rhythmic Airplay No. 1 and third of 2022. 
She and Post Malone, each with three No. 
1s, have ruled the chart this year, and are the 
only acts to visit the summit multiple times. 
To review her rapidly growing list of chart 
champs:

“Say So,” No. 1 for three weeks, beginning 
April 18, 2020

“Best Friend,” Saweetie featuring Doja 
Cat, one, April 10, 2021

“Kiss Me More,” featuring SZA, two, June 
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26, 2021
“You Right,” with The Weeknd, four, Aug. 

28, 2021
“Need to Know,” five, Nov. 6, 2021
“Woman,” five, March 26, 2022
“Freaky Deaky,” with Tyga, one, May 14, 

2022
“I Like You (A Happier Song),” Post 

Malone featuring Doja Cat, one (to date), Aug. 
13, 2022

Elsewhere, “I Like You” maintains positive 
momentum at pop radio. It rises 9-8 on the 
Pop Airplay chart and 37-36 on Adult Pop 
Airplay, both following a 7% gain in spins 
at the respective formats in the week end-
ing Aug. 7. Success across the three formats 
pushes the track 15-13 on the all-genre Radio 
Songs chart, where it climbs to 37.8 million 
in total audience in the week ending Aug. 5, a 
9% increase from the previous week. 

Taylor Swift’s 
‘August’ Returns  
to Billboard 
Charts to 
Commemorate 
Beginning of 
Month
BY KEVIN RUTHERFORD 

T
aylor Swift’s “August” reaches 
multiple Billboard charts dated 
Aug. 10 after seeing consumption 
gains upon the start of August 

2022.
“August” ascends to No. 1 on both the 

LyricFind U.S. and LyricFind Global 
charts, marking the song’s first week atop 
both lists.

The LyricFind Global and LyricFind 
U.S. charts rank the fastest momentum-
gaining tracks in lyric-search queries and 
usages globally and in the U.S., respectively, 
provided by LyricFind. The Global chart in-
cludes queries from all countries, including 

the U.S. The company is the world’s leader 
in licensed lyrics, with data provided by 
more than 5,000 publishers and utilized by 
more than 100 services, including Amazon, 
Pandora, Deezer, Microsoft, SoundHound 
and iHeartRadio.

According to LyricFind, “August” surged 
3,768% globally and 3,753% in the U.S. in 
lyric searches and usages.

Swift has led the LyricFind U.S. chart sev-
en times since its 2015 inception, first with 
“Look What You Made Me Do” in 2017 and 
most recently with “All Too Well (Taylor’s 
Version)” last year. She boasts eight leaders 
on LyricFind Global, with her most recent 
being “This Love (Taylor’s Version)” in May.

“August” also returns to the Alternative 
Streaming Songs survey, re-entering at 
No. 21 (it debuted and peaked at No. 4 upon 
its release as part of Swift’s album Folklore 
upon the Aug. 8, 2020, chart). In the July 29-
Aug. 4 tracking week, “August” earned 3.8 
million official U.S. streams, up 142% from 
1.6 million, according to Luminate.

Comparatively, toward the Aug. 14, 2021, 
charts, “August” earned 1.7 million streams, 
up 31% from 1.3 million.

The song makes its first appearance on 
the Billboard Global 200, starting at No. 
101 (14 million streams). It also appears for 
the first time on Billboard Global Excl. 
U.S. (No. 105).

Folklore concurrently zooms 62-35 on the 
Billboard 200 with 16,000 equivalent album 
units earned, up 26%. It’s accumulated 3.6 
million units since release. 

Camilo Dominates 
Tropical Airplay 
Chart With ‘Pegao’
BY PAMELA BUSTIOS

C
amilo captures his third No. 1 on 
Billboard’s Tropical Airplay chart 
(dated Aug. 13) as “Pegao” hits No. 
1 in its 11th week.

“Pegao” climbs from the runner-up rank 
through a 7% gain in audience impressions, 
to 5.6 million, earned in the U.S. in the week 

ending August 7, according to Luminate. The 
single ends Manuel Turizo’s one-week com-
mand with “La Bachata” (Aug. 6-dated sur-
vey), as it drops to No. 2 on the latest chart.

The cumbia villera “Pegao” marks a new 
career achievement for Camilo’s Tropical 
Airplay career history, becoming his first 
champ on a lead role, unaccompanied by any 
other act. The track was co-written along-
side Edgar Barrera with the collaboration of 
Andres Castro.

“Pegao” follows the Colombian’s two-
week champ “Baloncito Viejo,” with Carlos 
Vives (June 11-18-dated lists). Previously, 
he snatched his first champ also through a 
co-lead collab, “Kesi,” with Shawn Mendes 
(Aug. 21, 2021).

“Pegao” is the third single from Camilo’s 
forthcoming third studio album, De Adentro 
Pa Fuera, set to be released in September. 
His eponymous worldwide tour, which 
kicked off May 26 in Mexico, features some 
of the set’s already released singles: “Indigo” 
with Evaluna and “Pesadilla,” both which 
scored an entry on Latin Pop Airplay (No. 3 
and No. 16 high, respectively), and the newly 
released singles “Nasa” with Alejandro Sanz 
and “Naturaleza” with Nicki Nicole, which 
have not yet entered a Billboard chart.

Further, ‘Pegao” moves closer to the top 
10 on Latin Airplay, climbing 16-12 in its 
10th week.

La Adictiva nab 17th Regional Mexican 
Airplay top 10: Elsewhere on the Latin 
charts, Sinaloan band La Adictiva clock their 
17th top 10 on Regional Mexican Airplay 
as “JGL” with Luis R. Conriquez, rallies 11-5 
in its seventh week. The song arrives to the 
upper tier thanks to a 34% increase in audi-
ence impressions (to 4.6 million) earned in 
the week ending Aug. 7; that’s a 1.17 million 
increase in audience from the week prior.

La Adictiva’s “JGL” is the act’s 11th 
straight top 10, dating back to the No. 1 
“Durmiendo En El Lugar Equivocado” in 
June 2017. Among those 11 straight top 10s, 
nine landed at the summit.

In total, the group has earned 11 No. 1s 
among a collection of 17 top 10s, dating back 
to “Te Amo y Te Amo,” its longest-leading 
charting title, with nine weeks at the lead. 
Luis R. Conriquez, meanwhile, secures his 
third top 10. 
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Bizarrap & 
Quevedo Continue 
to Reign Supreme 
on Billboard 
Argentina  
Hot 100 Chart
BY PAMELA BUSTIOS

B
izarrap and Quevedo hold firm 
atop the Billboard Argentina 
Hot 100 chart as “Bzrp Music 
Sessions, Vol. 52” reigns for a 

fourth week on the Aug. 6-dated ranking.
It’s the third music session for Bizarrap 

that has taken over atop the tally for at least 
four weeks or more. It ties with his featured 
appearance in Trueno and Nicki Nicole’s 
“Mamichula,” which also features Taiu and 
Tatool, with an equal four weeks at No. 1. 
Meanwhile, his first music session to land in 
the penthouse arrived with the seven-week 
champ “Bzrp Music Sessions, Vol. 38,” with 
L-Gante (March 2021.)

Duki’s “Givenchy” continues steady at No. 
2 for a second week. He bests his only other 
top 10 entry as a lead act, unaccompanied 
by any other act: the No. 8-peaking “Top 
5” (Feb. 5-dated survey). In total, Duki has 
placed a total of 10 top 10s among a collec-
tion of 31 entries.

The Argentina Hot 100 ranks the most 
popular songs within Argentina. The 
ranking is based on a weighted formula 
incorporating official-only streams on both 
subscription and ad-supported tiers of 
leading audio and video music services as 
well as national radio airplay and plays of 
songs featured on a variety of Argentine TV 
networks. Streaming data is provided by 
Luminate, while radio and TV measurement 
is tracked by BMAT/Vericast.

The Hot Shot Debut of the week goes to 
Rosalia, who adds a 16th chart entry with 
the arrival of her latest release, “Despechá,” 
at No. 16. It’s the highest debut for the Span-
iard, dating back to her first entry with the 

No. 24 start of “Con Altura,” with J Balvin 
and El Guincho, in April 2019 (the track 
later topped the list for three weeks in July 
2019).

Trueno & J Balvin’s “Un Paso,” rallies up 
from No. 69 to No. 33. The 36-ranking surge 
of their first collaboration earns them the 
Greatest Gainer trophy of the week.

Further, seven other acts nab an entry 
with four new arrivals on the chart, start-
ing with Lit Killah’s “Tormenta” at No. 69. 
Spaniard Ptazeta visits the Argentina Hot 
100 tally for a second round thanks to No. 
80 arrival of her collab “Quieres,” with 
Aitana, Emilia. Plus, the late Diego Verda-
guer scores his posthumous entry with “La 
Ladrona,” with Los Auténticos Decadentes, 
at No. 94.

Finally, La Joaqui and Alan Gomez join in 
at No. 99 with “La Joaqui Mission 08.” 

Lil Nas X & Billy 
Ray Cyrus’ ‘Old 
Town Road’ Music 
Video Hits 1 Billion 
Views on YouTube
BY HANNAH DAILEY 

A 
whole lot of prospective cow-
boys have taken a metaphorical 
horseback ride down the old 
town road. As of Aug. 10, the 

music video for Lil Nas X and Billy Ray 
Cyrus’s hip-hop/country crossover smash 
“Old Town Road” has surpassed one billion 
views — the first project for either artist to 
hit that milestone.

In the video for Lil Nas’ breakout hit, 
the 23-year-old gallops around feeling like 
an outsider in his modern town — until he 
meets up with the “Achy Breaky Heart” 
country king himself. Together, they mosey 
into a community center filled with like-
minded Wild Westerners and partake in 
some square dancing, while performing on-
stage in cowboy hats, boots and bedazzled, 
fringed shirts.

The “Industry Baby” rapper and Cyrus 
also made a longer version of the video 
called “Old Town Road (Official Movie),” 
which isn’t too far behind with nearly 650 
million views at the time of publication. 
Originally released in 2018 as Lil Nas’ debut 
single, “Old Town Road” went on to obliter-
ate the record for most weeks spent at No. 
1 on the Billboard Hot 100 by spending 19 
weeks atop the chart.

Cyrus joined the project in spring 2019, 
shortly after “Old Town Road” was re-re-
leased as a single by Lil Nas’ label, Columbia 
Records. The country star has since said that 
Lil Nas is like family to him, meanwhile the 
“Industry Baby” artist told Billboard in 2019 
that Cyrus gave some wise advice for when-
ever he gets overwhelmed by the immense 
fame he was skyrocketed into following “Old 
Town Road”: “When everything is moving 
too fast around you, just stand still.” 

Lil Nas X & Hailey 
Bieber Team Up 
for ‘Vogue World’ 
Fashion Event
BY RANIA ANIFTOS 

V
ogue is celebrating its 130th an-
niversary at New York Fashion 
Week this year, and have called 
on Lil Nas X and Hailey Bieber 

to help promote the big event.
The fashion publication announced “a 

global fashion event” titled Vogue World 
on Thursday (Aug. 11) via Instagram, along 
with a photo of the “Industry Baby” singer 
and the 25-year-old model in a phone booth 
next to a dressed-up Statue of Liberty. See 
the promotional image here.

LNX also shared his own series of photos 
from the shoot, captioning his Instagram 
snaps “NASQUAIT,” in reference to Neo-
expressionist artist Jean-Michel Basquiat.

While it’s still unclear what Lil Nas X 
and Hailey Bieber’s roles will entail, Vogue 
World is set to take place on September 12 in 
New York City as part of New York Fashion 
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Week. The first-of-a-kind event will feature 
a runway show presenting the publication’s 
favorite pieces from the fall 2022 style col-
lections, including looks from Balenciaga, 
Dior, Gucci, Valentino, Burberry, Coach, 
Michael Kors, Brother Vellies, Bode, Con-
ner Ives, Christopher John Rogers, Collina 
Strada, Matty Bovan, Ralph Lauren, Tory 
Burch and many other designers.

In-person and virtual attendees will ad-
ditionally have the chance to shop limited-
edition pieces, according to Vogue. There 
will also be a street fair experience, featur-
ing newsstands curated by Vogue as well as 
limited-edition items to shop.

If you can’t head to the Big Apple to 
experience Vogue World in person, fashion 
lovers can still enjoy the event virtually on 
September 12 via a cinematic livestream 
on Vogue.com, the Vogue Runway app and 
Twitter. 
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A WEEKLY NATIONAL  
MUSIC CONSUMPTION REPORTMarket Watch

W E E K LY  U N I T  C O U N T

A L B U M  C O N S U M PT I O N  U N I TS  BY  FO R M AT

Y E A R  TO  DAT E

Album consumption units  — also known as albums plus TEA plus SEA — consists of album sales; track-equivalent album (TEA) 
sales whereby 10 tracks equal one consumption unit; and stream equivalent albums (SEA) whereby 1,250 paid and/or 3,750 
ad-supported audio on-demand streams (OAD) equal one consumption unit.

Source:
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Y E A R  TO  DAT E
A L B U M  SA L ES  BY  AG E

2022 2021 Change

CD Sales 20,281,000 22,262,000 -8.9%

Vinyl Sales 23,063,000 23,132,000 -0.3%

Digital Sales 12,293,000 15,242,000 -19.3%

Other Sales 305,000 277,000 10.2%

Track Equivalent 9,488,000 12,298,000 -22.8%

Audio On-Demand 
Equivalent 473,703,000 420,670,000 12.6%

2022 2021 Change

Total On-Demand 
Streams 740,111,032,000 662,860,558,000 11.7%

Audio On-Demand 
Streams 647,655,554,000 576,895,400,000 12.3%

Digital Track Sales 94,885,000 122,977,000 -22.8%

Album Sales 55,943,000 60,913,000 -8.2%

Albums 
Consumption Units 539,134,000 493,880,000 9.2%

*All data measures U.S. activity as of the week ending August 4, 2022. All units counts are rounded to the nearest thousand. 

Total
Streams

Audio
On-Demand

Video
On-Demand

Album
Sales

Digital
Album Sales

Digital
Tracks

Albums Consumption 
Units

This
Week* 24,311,278,000 21,196,555,000 3,114,723,000 1,986,000 416,000 2,927,000 17,800,000

Last
Week 23,987,995,000 20,867,231,000 3,120,765,000 1,696,000 355,000 2,972,000 17,272,000

Change 1.3% 1.6% -0.2% 17.1% 17.1% -1.5% 3.1%

This Week 
Last Year 21,391,427,000 18,704,764,000 2,686,662,000 1,979,000 495,000 4,099,000 16,077,000

Change 13.6% 13.3% 15.9% 0.4% -16.0% -28.6% 10.7%
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2 AUSTIN SHAWN  
3 ZACH CROWELL  
4 DANN HUFF  
5 JORDAN SCHMIDT  
6 RYAN HADLOCK  
7 JACOB DURRETT  
8 CHARLIE HANDSOME  

TIE 9 CHIP MATTHEWS  
TIE 9 JONATHAN SINGLETON  
TIE 9 LUKE COMBS  

COUNTRY PRODUCERSTM

1 #1 
1 WK BEYONCE  

2 THE-DREAM  
3 TEMS  
4 MIKE DEAN  

TIE 5 ARISTOS PETROU  
TIE 5 SCOTT ARCENEAUX JR  

7 LIL BABY  
8 DRAKE  
9 BRITTANY CHI CONEY  
10 BLU JUNE  

R&B/HIP-HOP SONGWRITERSTM
1 #1 

1 WK BEYONCE  
2 STEVE LACY  
3 MIKE DEAN  
4 THE-DREAM  
5 BUDD DWYER  

TIE 6 BLAKE SLATKIN  
TIE 6 RICKY REED  

8 TAY KEITH  
9 HITKIDD  
10 GORDO  

R&B/HIP-HOP PRODUCERSTM
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The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated August 13, 2022. Rankings are based on 
accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.
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1 #1 
1 WK BEYONCE  

2 THE-DREAM  
TIE 3 BLU JUNE  
TIE 3 BRITTANY CHI CONEY  

5 TEMS  
6 MIKE DEAN  
7 JAY-Z  

TIE 8 ADAM PIGOTT  
TIE 8 BIG FREEDIA  
TIE 10 DIANA GORDON  
TIE 10 FOUSHEE  
TIE 10 JOHN CARROLL KIRBY  
TIE 10 MATTHEW CASTELLANOS  
TIE 10 STEVE LACY  

R&B SONGWRITERSTM
1 #1 

1 WK BEYONCE  
2 STEVE LACY  
3 THE-DREAM  
4 MIKE DEAN  

TIE 5 BLAKE SLATKIN  
TIE 5 RICKY REED  

7 NOVA WAV  
TIE 8 JENS CHRISTIAN ISAKSEN  
TIE 8 TRICKY STEWART  

10 TEMS  

R&B PRODUCERSTM
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TIE 1 #1 
1 WK BEYONCE  

TIE 1 #1 
1 WK THE-DREAM  

TIE 3 ADAM PIGOTT  
TIE 3 ALLEN GEORGE  
TIE 3 BIG FREEDIA  
TIE 3 FRED MCFARLANE  
TIE 3 JAY-Z  
TIE 3 TRICKY STEWART  

9 DRAKE  
TIE 10 BERNIE TAUPIN  
TIE 10 ELTON JOHN  
TIE 10 NICK LITTLEMORE  
TIE 10 PETER MAYES  
TIE 10 SAM LITTLEMORE  

DANCE/ELECTRONIC SONGWRITERSTM
1 #1 

2 WK S BEYONCE  
TIE 2 JENS CHRISTIAN ISAKSEN  
TIE 2 THE-DREAM  
TIE 2 TRICKY STEWART  

5 BIZARRAP  
6 NOVA WAV  

TIE 7 DIGITAL FARM ANIMALS  
TIE 7 MARSHMELLO  

9 MIKE DEAN  
10 GORDO  

DANCE/ELECTRONIC PRODUCERSTM
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1 #1 
10 WK S KATE BUSH  

2 NICKY YOURE  
3 ZACH BRYAN  
4 STEVE LACY  
5 STEPHEN SANCHEZ  
6 FOUSHEE  
7 JOHN CARROLL KIRBY  
8 DIANA GORDON  
9 MATTHEW CASTELLANOS  

TIE 10 BILLIE EILISH  
TIE 10 FINNEAS  

ROCK & ALTERNATIVE SONGWRITERSTM
1 #1 

3 WK S STEVE LACY  
2 KATE BUSH  
3 DAZY  
4 MATTMAN & ROBIN  
5 RYAN HADLOCK  
6 FINNEAS  
7 RYAN METZGER  
8 PETE NAPPI  
9 EDDIE SPEAR  

TIE 10 ERNEST KEITH SMITH  
TIE 10 ILYA TOSHINSKY  

ROCK & ALTERNATIVE PRODUCERSTM

1 #1 
78 WK S BAD BUNNY  

2 MAG  
3 LA PACIENCIA  
4 TAINY  
5 BYRD  

TIE 6 KAROL G  
TIE 6 OVY ON THE DRUMS  

8 KEITYN  
9 FIDEL OSWALDO CASTRO VALENZUELA  

TIE 10 MICK COOGAN  
TIE 10 SCOTT DITTRICH  

LATIN SONGWRITERSTM
1 #1 

15 WK S MAG  
2 TAINY  
3 OVY ON THE DRUMS  
4 SUBELO NEO  
5 LENNEX  
6 BYRD  
7 ALBERT HYPE  

TIE 8 MICK COOGAN  
TIE 8 SCOTT DITTRICH  

10 BIZARRAP  

LATIN PRODUCERSTM

1 #1 
15 WK S LIL BABY  

2 DRAKE  
3 HITKIDD  
4 FUTURE  

TIE 5 ARISTOS PETROU  
TIE 5 SCOTT ARCENEAUX JR  

7 TAY KEITH  
8 ATL JACOB  
9 GLORILLA  
10 ROGET CHAHAYED  

RAP SONGWRITERSTM
1 #1 

2 WK S TAY KEITH  
2 HITKIDD  
3 GORDO  
4 ROGET CHAHAYED  
5 BUDD DWYER  
6 ATL JACOB  
7 RAGE SANTANA  

TIE 8 DR. LUKE  
TIE 8 VAUGHN OLIVER  

10 VINYLZ  

RAP PRODUCERSTM
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1 #1 
9 WK S KATE BUSH  

2 NICKY YOURE  
3 STEVE LACY  
4 FOUSHEE  
5 JOHN CARROLL KIRBY  
6 DIANA GORDON  
7 MATTHEW CASTELLANOS  

TIE 8 BILLIE EILISH  
TIE 8 FINNEAS  
TIE 10 BEN MCKEE  
TIE 10 DAN REYNOLDS  
TIE 10 DANIEL PLATZMAN  
TIE 10 MATTIAS LARSSON  
TIE 10 ROBIN FREDRIKSSON  
TIE 10 WAYNE SERMON  

ALTERNATIVE SONGWRITERSTM

1 #1 
3 WK S STEVE LACY  

2 KATE BUSH  
3 DAZY  
4 MATTMAN & ROBIN  
5 FINNEAS  
6 RYAN METZGER  
7 PETE NAPPI  
8 ERIK RON  
9 EVAN BLAIR  

TIE 10 NOAH YOO  
TIE 10 SEDONA SCHAT  

ALTERNATIVE PRODUCERSTM

1 #1 
7 WK S KATE BUSH  

2 ZACH BRYAN  
3 STEVE LACY  
4 STEPHEN SANCHEZ  
5 FOUSHEE  
6 JOHN CARROLL KIRBY  

TIE 7 DIANA GORDON  
TIE 7 MATTHEW CASTELLANOS  
TIE 9 BILLIE EILISH  
TIE 9 FINNEAS  

ROCK SONGWRITERSTM
1 #1 

3 WK S STEVE LACY  
2 KATE BUSH  
3 MATTMAN & ROBIN  
4 RYAN HADLOCK  
5 FINNEAS  

TIE 6 ERNEST KEITH SMITH  
TIE 6 ILYA TOSHINSKY  
TIE 8 FLEMMING RASMUSSEN  
TIE 8 METALLICA  

10 GABE SIMON  

ROCK PRODUCERSTM

TIE 1 #1 
4 WK S CLIFF BURTON  

TIE 1 #1 
5 WK S JAMES HETFIELD  

TIE 1 #1 
5 WK S KIRK HAMMETT  

TIE 1 #1 
5 WK S LARS ULRICH  

5 CODY QUISTAD  
6 RONNIE RADKE  

TIE 7 ALEX TREJO  
TIE 7 GIOVANNIE YANEZ  
TIE 9 JONATHAN MESS  
TIE 9 MATTHEW MINGUS  
TIE 9 TILIAN PEARSON  
TIE 9 TIM FEERICK  
TIE 9 WILL SWAN  

HARD ROCK SONGWRITERSTM
1 #1 

1 WK KRIS CRUMMETT  
TIE 2 FLEMMING RASMUSSEN  
TIE 2 METALLICA  

4 TYLER SMYTH  
5 WZRD BLD  
6 TAYLOR KIMBALL  
7 HOWARD BENSON  
8 ANDREW WATT  
9 JULIAN COMEAU  

TIE 10 FIVE FINGER DEATH PUNCH  
TIE 10 KEVIN CHURKO  

HARD ROCK PRODUCERSTM

1 #1 
21 WK S ETHAN HULSE  

2 JEFF PARDO  
3 MATTHEW WEST  
4 KYLE WILLIAMS  
5 BRANDON LAKE  
6 RAN JACKSON  
7 PHIL WICKHAM  
8 KATY NICHOLE  
9 DAVID SPENCER  

TIE 10 BLESSING OFFOR  
TIE 10 SAM ELLIS  

CHRISTIAN SONGWRITERSTM

1 #1 
23 WK S JEFF PARDO  

2 JONATHAN SMITH  
3 KYLE WILLIAMS  
4 BRYAN FOWLER  
5 AJ PRUIS  
6 TEDD T  
7 SAM ELLIS  
8 ANTON GORANSSON  
9 KEITH EVERETTE SMITH  

TIE 10 ANDREW RIPP  
TIE 10 ETHAN HULSE  

CHRISTIAN PRODUCERSTM

1 #1 
14 WK S CHANDLER MOORE  

TIE 2 CHRIS BROWN  
TIE 2 NAOMI RAINE  
TIE 2 STEVEN FURTICK  

5 KIRK FRANKLIN  
6 KANYE WEST  
7 JEKALYN CARR  
8 DANTE BOWE  
9 JONATHAN JAY  
10 TODD DULANEY  

GOSPEL SONGWRITERSTM
1 #1 

19 WK S TONY BROWN  
2 JONATHAN JAY  
3 BRYAN FOWLER  
4 KANYE WEST  
5 BEN GLOVER  
6 OJIVOLTA  

TIE 7 BOOGZDABEAST  
TIE 7 DJ KHALIL  

9 MIKE DEAN  
TIE 10 CHRIS BROWN  
TIE 10 JASON INGRAM  
TIE 10 STEVEN FURTICK  

GOSPEL PRODUCERSTM
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