
FCC commissioner Brendan Carr says he’s not 
“attempting to do a remake of Footloose” in his 
crusade to get Apple and Google to remove Chinese 
media giant ByteDance’s immensely popular TikTok 
platform from their app stores. A product of the 1980s 
and ’90s, Carr grew up on a steady diet of MTV and is 
well-acquainted with the 1984 movie, starring Kevin 
Bacon, about a small town that banned dancing and 
rock music.

“The primary concern is not the videos and the con-
tent and the dancing,” says Carr, who’s about to mark 
his fifth year as commissioner. “TikTok has disclosed 
that it’s getting biometrics, face prints, voice prints, lo-
cation date, search and growing history, and keystroke 
patterns. It’s all that sensitive information that I’m 
very concerned about being accessed in China.”

Although the FCC has no jurisdiction over Tik-
Tok and other streaming platforms, Carr is using his 
clout as commissioner to make a federal case of his 
concerns, and he says the issue has gained bipartisan 
support in Congress.

For Carr, 43, national security trumps commerce, 

which may come as a major disappointment to some 
in the recorded-music industry who have increasingly 
come to rely on TikTok as a valuable marketing tool.

But Carr sees himself as part of a new generation 
of Republicans who don’t quite fit the “fundamental-
ist libertarian” label established by their predeces-
sors — at least when it comes to business. “Sometimes 
we need to impose beneficial regulations to promote 
the public interest,” he says. This more hands-on 
approach has implications for the music business 
beyond TikTok. Carr wants the FCC to consider geo-
targeting technology that would allow terrestrial radio 
stations to split signals and aim programming and 
content to users based on their location. In general, 
he favors “leveling the playing field” for stations so 
they can compete more effectively against streaming 
services.

Carr, who grew up in Northern Virginia listen-
ing to Vanilla Ice — “Maybe I’ve come to regret that 
a little bit,” he says — and Bon Jovi on WRQX (then 
Mix 107.3) in Washington, D.C. (and still lives in the 
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area with his wife and three young boys), 
characterizes his rise over 15 years from a 
member of the FCC’s “intern pen” to the 
commission’s top job as a “Forrest Gump-
style career.”

In 2017, President Donald Trump ap-
pointed the graduate of Catholic University 
of America’s Columbus School of Law to the 
FCC, where Carr promptly followed GOP 
doctrine and voted to kill net neutrality, 
which prevents internet service providers 
from slowing down or shutting out online 
content.

Appearing through Zoom, Carr elabo-
rated on his TikTok stance and discussed 
Google and Apple’s reactions to his request 
to remove the app. He also shared his per-
spective on payola, as it applies to both radio 
and streaming, as well as the complexities 
involved in enabling terrestrial radio to 
better compete in a market where digital 
platforms now dominate.

In June, you asked Apple and Google 
to remove TikTok from their app stores 
based on a report that TikTok’s Chinese 
parent company, ByteDance, had access 
to U.S. users’ data. Have they responded?

TikTok had been asked for years: “Is U.S. 
user data — nonpublic, sensitive data — be-
ing accessed from inside China?” And for 
years, they’ve offered a bunch of assurances, 
ranging from “this data does not exist inside 
China” to “it’s only shared with protections 
in place.” The BuzzFeed news story [re-

vealed] internal communications that said 
“everything is seen inside of China.” TikTok 
has disclosed that it’s getting biometrics, 
face prints, voice prints, location date, 
search and browsing history, keystroke pat-
terns. It’s all that sensitive information that 
I’m very concerned about being accessed in 
China. There are serious national security 
concerns there. Google did respond — credit 
to them — with a largely indecipherable 
word salad. The bottom line is that they are 
not removing TikTok from the Google Play 
store. As of the date of this discussion, Apple 
has not provided a substantive response, 
other than indicating they anticipate having 
a response at some point. And I expect that 
they will do that.

The issue has really taken off on a 
bipartisan basis. Democratic Sen. Mark 
Warner [Virginia] has said publicly that 
TikTok “scares the dickens” out of him and 
has asked the Federal Trade Commission 
to launch an immediate investigation. The 
primary concern is not the videos and the 
content and the dancing — I’m not attempt-
ing to do a sort of remake of Footloose.

The FCC has no authority over inter-
net platforms like TikTok. If Apple and 
Google ignore you, what are your next 
real options?

If they choose not to apply their app 
store policies to TikTok, then it becomes 
even more important for the government to 
take action — whether that is through the 

Federal Trade Commission proceeding that 
Sens. Mark Warner [D-Va.] and Marco Ru-
bio [R-Fla.] have called for, or through the 
Biden administration’s pending Treasury 
and Commerce Department-led inquiries 
into TikTok and similar apps. The ball will 
be squarely in the federal government’s 
court to take swift and appropriate action to 
promote our national security.

Why go after TikTok and not Google 
and Facebook, which have larger and 
more heavily documented issues of shar-
ing users’ private information?

I have expressed concern about the 
baseline level of data that’s being pulled 
from every single application. Smartphones 
now have barometric pressure sensors. They 
know when your car door closes and what 
floor you’re going to in an elevator. Congress 
is looking at some privacy bills, which would 
measure some of those baseline privacy 
concerns from any app. TikTok is unique in 
that it has all those problems plus misrep-
resentation about data being accessed from 
inside China, which is a problem.

The music industry has become reli-
ant on TikTok as a marketing tool. How 
much does that concern you?

A handful of people are saying, “Look, 
I make my living on TikTok. Please don’t 
suggest that this thing should be banned.” 
And I feel for that consequence. But once 
we reach the decision that this is a serious 
national security threat, we have to take 
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action, [despite] the short-term economic 
consequences that could result.

Terrestrial radio faces intense com-
petition from streaming and SiriusXM, 
among other platforms. Advertising has 
dropped. How healthy is the industry?

There’s no question that radio has a very 
bright future, but there are business-model 
and technical challenges. On the FM side, 
there has never been more competition in 
the audio space. The older your technol-
ogy, the heavier the FCC regulates it. With 
heavy regulation come compliance costs 
and a cost on your freedom to innovate. As 
radio stations are competing with digital, in 
many cases, they’re doing so with one hand 
tied behind their back. I was in a small town 
— Powell, Wyo., — and I went to the local 
radio station. It was basically a Dell laptop 
that was spinning music piped in from some 
big city. The reason, in part, is the economic 
challenges of investing in live and local 
talent there. But just a short ways away, in 
Cody, Wyo., there was a thriving broadcaster 
that wanted to invest in that Powell station 
and bring [in] the live, local talent. So, the 
Dell laptop would lose its job.

But that can’t happen, right?
FCC has regulations that say, [in order] to 

promote diversity of use, the owner of the 
Cody station can’t also own the Powell sta-
tion. [FCC rules prevent the same broadcast 
company from owning more than 50% of the 
radio stations in a small broadcast market.] 

To me, that’s backward and one example 
of how we have these regulations that may 
have made sense decades ago, but now are 
holding back terrestrial radio. A streaming 
platform can get a nationwide footprint vir-
tually overnight, while it is illegal to do the 
equivalent of that on the terrestrial side. The 
FCC’s role is to make sure they compete in 
something approaching a much more level 
playing field.

What’s one way the FCC can make that 
happen?

Over the past decade or so, there has been 
a big swing of local ad dollars from radio to 
the big tech platforms. One reason for that 
is those platforms can target their advertis-
ing by geography. The FCC is considering 
allowing radio stations to engage in that 
geotargeting of ads. I’m not going to say it 
will move the needle drastically, but it could 
be one way of addressing that movement of 
ad dollars. Some in the radio industry have 
pushed back very strongly against the idea. 
They like the current model. But there are 
dozens of stations, particularly the smaller 
ones, that say they’d love the chance to give 
it a shot.

The music business pays influencers on 
TikTok, Instagram and other social me-
dia to promote artists and songs. That’s 
legal for a streaming service, but not for 
radio. Is there inequity there?

Absolutely. [Equity] has to be the touch-
stone of a regulatory framework. If we are 

singling out radio for less freedom, less eco-
nomic opportunities than other competitive 
platforms, that’s a bad thing. The problem 
with a lot of regulations in D.C. is that some 
are from the Federal Trade Commission, 
some are from the Department of Justice 
and some are FCC. Everything tends to be 
siloed, as opposed to understanding the 
competition that’s taking place [as a whole]. 
And advertising rules in those different 
silos are skewing the field in a way they 
shouldn’t. It may be difficult to fix, how-
ever, because an FCC law applies only to X 
industry, FTC law applies only to Y industry 
and so on.

Does the FCC consider radio payola, 
which still exists in various forms, a 
problem?

I’m getting flashbacks to that line from 
Star Wars: “That’s a name I’ve not heard 
in a long time.” Payola is obviously an area 
where we still have rules in the books, but 
it’s not an area that has been active at the 
FCC in quite a while.

Radio hasn’t paid musical performers 
royalties since 1909, despite aggressive 
lobbying by the recording industry. The 
broadcasters’ lobby is just too strong. 
Will that ever change?

We certainly have to strike the right bal-
ance here between those competing inter-
ests. We have to have a regimen that makes 
sense so radio stations can be successful and 
the artists can be successful. But this is pre-
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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dominantly an issue driven out of Congress 
rather than at the FCC.

What has been the effect of the FCC’s 
decision to eliminate net neutrality?

It has been very positive. I remember 
the sturm und drang and the protesters 
who said it was going to be the end of the 
internet as we know it. It ended up being 
the biggest Y2K-type moment we’ve ever 
had. Speeds have tripled since that deci-
sion; we broke new records for bringing 
people across the digital divide; competition 
increased. Someone could make an argu-
ment that was going to happen regardless, 
and I would say, “OK, but that wasn’t what 
we were told in 2017.” I’m pretty confident it 
was not a mistake.

President Biden’s nominee for the 
FCC, Gigi Sohn, is an outspoken net 
neutrality supporter. Her nomination has 
been pending in the Senate since Decem-
ber. Could net neutrality eventually come 
back?

The Obama-era version of net neutrality 
is all over but the yelling and the fundrais-
ing. The recent Supreme Court Environ-
ment Protection Agency decision [which 
limited the EPA’s ability to make regulations 
about greenhouse gases] means agencies 
like the FCC may be getting less leeway 
from courts when it comes to deciding if we 
have the authority to do things that were not 
very clearly directed for us to do by Con-
gress.

You were President Trump’s nominee. 
Given his general divisiveness and the 
recent scrutiny of his actions on Jan. 6, 
2021, how concerned are you about how 
this association will affect your career?

It doesn’t concern me at all. One of the 
things that’s beneficial about these jobs as 
an appointee confirmed by the Senate is I’m 
not an elected official. I don’t have to fund-
raise or have donors or financial backers in 
any way. There’s a lot of freedom that comes 
from that. 

Michael Jackson 
Estate & Sony 
Settle Lawsuit 
Over Fake Vocals 
Controversy
BY BILL DONAHUE

M
ichael Jackson’s estate and 
Sony Music say they have 
reached a settlement to end 
a years-long lawsuit that 

claimed they violated false advertising laws 
by releasing a posthumous album featuring 
songs sung by “a Jackson impersonator.”

A month after pulling the disputed 
tracks (from the 2010 album Michael) off 
streaming platforms, Sony and the estate 
said Wednesday that both they and the 
plaintiffs had agreed to formally end the 
lawsuit. The deal came as the two sides 
were awaiting a decision by the California 
Supreme Court, which heard arguments on 
the case in May.

“Regardless of how the Supreme Court 
may rule, the parties to the lawsuit mutu-
ally decided to end the litigation, which 
would have potentially included additional 
appeals and a lengthy trial court process,” 
Sony and the estate said in a joint statement 
to Billboard, adding that removing the songs 
was “the simplest and best way to move be-
yond the conversation associated with these 
tracks once and for all.”

An attorney for the plaintiffs did not im-
mediately return a request for comment. 
Neither side provided any details on the 
terms of the agreement, including whether 
any money exchanged hands.

As soon as Michael was released a year 
after his death, fans and even some family 
members questioned whether three of its 
tracks – “Monster,” “Keep Your Head Up” 
and “Breaking News” – were actually sung 
by the King of Pop himself. The songs were 
produced and recorded by Jackson’s friend 
Eddie Cascio, who made assurances that it 
was Jackson behind the microphone.

That controversy turned into a lawsuit in 
2014 when the estate and Sony were hit with 
a proposed class action claiming they had 
violated California state consumer protec-
tion laws by labeling the songs as “Michael 
Jackson” tracks when they had really been 
performed by someone else.

Filed by a woman named Vera Serova, the 
case spent years working its way through 
the courts. A trial judge initially allowed it 
to move forward, ruling that Sony and the 
Jackson estate potentially violated the law. 
But a state appeals court later reversed the 
decision, ruling that free speech protections 
applied to how the Michael tracks were 
labeled and dismissing the case.

Before Wednesday’s settlement, the law-
suit had been pending before the California 
Supreme Court, awaiting a ruling for more 
than two years.

At the high court, Serova argued that Sony 
didn’t have a First Amendment right to mis-
lead consumers about the album’s contents, 
calling the outcome “patently absurd” and 
warning of “perilous consequences.” Sony 
and the estate argued back that, even if the 
singer was not Jackson, Cascio had “falsely 
represented” that the star had sung the songs, 
and that they could not verify the source of 
the vocals even after an investigation.

Last year, Serova got a high-profile boost 
of support from California’s then-Attorney 
General Xavier Becerra, who filed a brief in 
the case arguing that her case should not be 
barred by free speech.

“The First Amendment should not privi-
lege a seller’s misrepresentations simply 
because the seller lacks firsthand knowledge 
whether or not its claims are false,” Becerra 
wrote at the time. “Under California’s 
consumer protection laws, buyers have a 
right to be accurately informed about the 
content and authenticity of the products 
they purchase—whether or not related to an 
entertainment medium, and whether or not 
connected in some way to a public figure or 
controversy of public interest.”

Following Wednesday’s notice of the 
settlement, it’s unclear whether or not the 
California Supreme Court court will still 
rule on Serova’s case against Sony and the 
estate. Like the U.S. Supreme Court, Califor-
nia’s top court only hears a small percentage 
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One of the largest and longest lasting 
independent record labels in existence, 
Cleopatra Records, are celebrating their 30th 
anniversary this year. What began in 1992 as a 
small operation out of the garage of founder 
Brian Perera has since grown into a family of 
labels representing one of the most diverse 
catalogs that encompasses a variety of genres 
with an emphasis on unique and experimental 
artists. In a time when most small record labels 
either die out or get bought by a major, Cleopatra 
Records has managed to survive and thrive as a 
privately owned entity deftly navigating the 
seismic shifts in the industry that have caused so 
many labels to founder. Please join us in 
celebrating this monumental milestone.
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of cases it is asked to review, and it typically 
picks important lawsuits on unresolved legal 
issues that will have a wider impact than 
just the two parties involved. 

Taylor Swift’s  
Five-Year Legal 
Battle Over ‘Shake 
It Off,’ Explained
BY BILL DONAHUE

T
his week’s claim from Taylor 
Swift that “Shake It Off” was 
“written entirely by me” is just 
the latest twist in a copyright 

lawsuit that’s been underway for five years 
now, pitting the superstar against two little-
known songwriters in a fight over the lyrics 
to one of her biggest hits.

Filed back in 2017, the case claims that 
Taylor lifted her lyrics to “Shake It Off” 
about “players gonna play” and “haters 
gonna hate” from a 2001 song called “Playas 
Gon’ Play” by the group 3LW, which fea-
tured some similar wording about “players” 
and “haters.”

If you’ve lost track of the case, don’t feel 
too bad. Across half a decade of litigation, 
the “Shake It Off” lawsuit has already seen 
dozens of motions, several key rulings and a 
high-profile reversal by an appeals court, all 
without ever reaching a jury trial or a final 
decision on the accusations.

To catch you up to speed, here’s every-
thing you need to know about Taylor’s long 
legal battle over “Shake It Off.”

What’s Taylor accused of doing wrong?
In September 2017, songwriters Sean 

Hall and Nathan Butler filed a copyright 
infringement lawsuit against Swift, Big Ma-
chine Records, Sony Music Publishing and 
others involved in “Shake It Off,” which 
debuted at No. 1 on the Billboard Hot 100 
in September 2014 and ultimately spent 50 
weeks on the chart.

In their complaint, Hall and Butler ac-
cused Swift of stealing the central lyrics from 
their “Playas Gon’ Play,” a song released by 

R&B group 3LW in 2001 that eventually 
reached No. 81 on the Hot 100. The song also 
appeared on MTV’s then-ubiquitous Total 
Request Live music video countdown.

In Hall and Butler’s song, the line was “pla-
yas, they gonna play, and haters, they gonna 
hate”; in Swift’s track, she sings, “‘Cause the 
players gonna play, play, play, play, play and 
the haters gonna hate, hate, hate, hate, hate.” 
In their complaint, the duo said Swift’s lyric 
was clearly copied from their song.

“Defendants knew or should have known 
that “Playas Gon’ Play” could not be used 
in a musical work by Defendants without 
a license and/or songwriting credit, as is 
customary standard practice in the music 
industry,” Hall and Butler wrote.

Go read Hall and Butler’s full legal com-
plaint HERE.

How did Taylor respond to the lawsuit?
Swift’s lawyers quickly shot back that the 

lawsuit was “fundamentally flawed” and 
should be dismissed, arguing that the short 
snippet of lyrics was not creative or unique 
enough to be covered by copyrights. They 
cited more than a dozen earlier songs that 
had used similar phrases, including 1997’s 
“Playa Hater” by Notorious B.I.G and 
1999’s “Don’t Hate the Player” by Ice-T.

A few months later, a federal judge agreed 
with those arguments. Ruling that American 
popular culture had been “heavily steeped 
in the concepts of players, haters, and player 
haters” back in 2001 and that no single artist 
could claim a monopoly on such concepts, 
Judge Michael W. Fitzgerald dismissed the 
case in February 2018.

“It is hardly surprising that [Hall and But-
ler], hoping to convey the notion that one 
should persist regardless of others’ thoughts 
or actions, focused on both players playing 
and haters hating when numerous recent 
popular songs had each addressed the sub-
jects of players, haters, and player haters,” 
the judge wrote at the time. “In short, com-
bining two truisms about playas and haters, 
both well-worn notions as of 2001, is simply 
not enough.”

Go read the full ruling HERE.
Why is the case still going on years later?
In 2019, a federal appeals court – the 

Ninth Circuit – overturned Judge Fitzger-
ald’s decision and revived Hall and Butler’s 

lawsuit against Swift. The appeals court 
ruled that the judge had tossed the case 
too early and that “Playas Gon’ Play” had 
cleared the relatively-low threshold for 
copyright protection.

Back in Judge Fitzgerald’s lower court, 
Swift’s lawyers once again moved to end 
the case. They asked the judge to grant her 
so-called summary judgment – an immedi-
ate ruling that she had not infringed any 
copyrights. But in December, the judge 
refused to do so.

“Even though there are some noticeable 
differences between the works, there are 
also significant similarities in word usage 
and sequence/structure,” the judge wrote at 
the time.

The December decision set the stage for a 
trial in which a jury will decide whether the 
lyrics to “Shake It Off” infringed the lyrics 
to “Playas Gon’ Play.” Following the ruling, 
Hall and Butler’s lawyer said the songwrit-
ers were “finally moving closer to the justice 
they so richly deserve.”

Go read the Ninth Circuit’s ruling HERE 
and the December ruling HERE.

What comes next?
Currently, Taylor’s lawyers are trying 

their best to avoid that trial. In December, 
they asked Judge Fitzgerald to reconsider 
his ruling, calling the decision to let the 
case go to trial “unprecedented” and warn-
ing it could “cheat the public domain.” Hall 
and Butler’s lawyers fired back in January, 
claiming Swift’s attorneys were “rehashing 
old arguments” and simply “unhappy” with 
the prospect of a trial.

This week, Swift’s team again asked Judge 
Fitzgerald to decide the case without the 
help of a jury, arguing that months of discov-
ery in the case had turned up other “fatal 
flaws” in the accusations. Among other 
things, they said it was now clear that Taylor 
had never heard the song – a key require-
ment in any copyright lawsuit.

That argument is why Taylor also filed 
her own sworn declaration in the case, 
stating clearly that “the first time I ever 
heard the song” was after the case was filed: 
“Until learning about Plaintiffs’ claim in 
2017, I had never heard the song Playas Gon’ 
Play and had never heard of that song or the 
group 3LW,” the star wrote, adding that her 
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parents “did not permit me to watch TRL 
until I was about 13 years old.”

If Swift’s motion is denied, a trial will take 
place at some point in the future; no date 
has yet been set.

Go read Taylor’s full declaration HERE.
What happens if Taylor loses?
Back in December, Judge Fitzgerald said 

Swift and her legal team will have a “strong 
closing argument” when the case is present-
ed to jurors, and legal experts who chatted 
with Billboard generally agreed that Swift is 
the favorite to eventually prevail in the case.

But jury trials are notoriously difficult to 
predict, especially when it comes to music 
copyrights – a scenario that asks untrained 
citizens to weigh a complex mix of legal 
concepts and subjective listening. Most 
court watchers initially expected Robin 
Thicke and Pharrell Williams to defeat 
accusations that they ripped off “Blurred 
Lines” from Marvin Gaye’s “Got To Give 
It Up,” but the pair of superstars famously 
lost at trial in 2015.

If she does lose, Taylor and the other de-
fendants would likely need to pay a sizeable 
award of damages, as well as an ongoing roy-
alty from the song. In the “Blurred Lines” 
case, Thicke, Pharrell and several other 
defendants were eventually ordered to pay 
just under $5 million in damages to Gaye’s 
family, plus a lucrative 50 percent royalty 
going forward. 

Spotify Tests 
Selling Concert 
Tickets Directly  
to Fans
BY ELIAS LEIGHT

S
potify launched a new website 
featuring seven shows “ticketed 
by Spotify” on Wednesday (August 
10).

The launch was first reported by Mu-
sicAlly. Artists who are making pre-sale tick-
ets available through Spotify’s site include 
Tokimonsta, Annie DiRusso, Crows, Dirty 

Honey, Four Years Strong, Limbeck, and 
Osees. Five of the seven shows are set for 
October, while one takes place in September 
and another in December.

“At Spotify, we routinely test new prod-
ucts and ideas to improve our user experi-
ence,” a spokesperson for the streaming 
service said in a statement. “Some of those 
end up paving the path for our broader 
user experience and others serve only as 
important learnings. Tickets.spotify.com is 
our latest test.”

The streaming platform’s new site follows 
the company’s announcement in June that it 
would be adding features to make it easier 
for listeners to find artists’ upcoming tour 
dates in the Spotify app. Spotify worked 
with several notable live events companies, 
including Ticketmaster, AXS, DICE, See 
Tickets and Eventbrite, among others, on its 
new Live Events Feed.

The new features allow listeners to see 
an act’s upcoming shows in the app as they 
stream. “We hope to make concert discovery 
much easier and more seamless for fans, 
making them aware of relevant shows right 
when they are at their most engaged,” René 
Volker, Spotify’s senior director of live 
events, said in a blog post about the com-
pany’s initiative at the time.

In addition, Spotify rolled out “a new 
messaging tool to provide fans with person-
alized recommendations for upcoming live 
events based on their listening habits.” A 
representative for the platform confirmed 
to Billboard in June that Spotify will receive 
an affiliate commission on its show recom-
mendations.

“Our goal is to ensure that fans are aware 
of all of the upcoming events by the creators 
they love and the creators they may come 
to love,” Volker wrote. “We believe if we 
get that right, then we can get more fans 
to more shows and help artists and venues 
have better-filled rooms.”

Spotify is not the only platform joining 
forces with live-events companies. TikTok 
recently announced a partnership with 
Ticketmaster that allows select creators to 
add ticket links to videos. “This partner-
ship brings together the world’s largest 
ticket marketplace and TikTok’s more than 
1 billion monthly active users,” a Ticket-

master spokesperson said in a statement. 
“… Ticketmaster wants to meet fans where 
they are and, right now, so many of them 
are on TikTok.” 

100 Weeks of 
the Billboard 
Global Charts: 
The International 
Crossovers
BY ERIC FRANKENBERG

T
he latest Billboard Global 200 
and Billboard Global Excl. U.S. 
charts, dated Aug. 13, 2022, mark 
100 weeks since the worldwide 

song lists launched in September 2020. This 
week, we’re celebrating the hits that topped, 
lingered on, and shaped the surveys through-
out their first 100 weeks. Today, we travel 
around the world, looking at key chart hits 
that originated in territories from Asia to 
South America.

Here, take a spin (or more literally, a 
click) around the globe for a look at some 
of the biggest hits over the last two years 
by artists from more than 40 international 
territories.

For this customized feature, we’re not 
spotlighting achievements on charts in the 
U.S., Canada or the U.K., where, as every 
dialed-in music fan already knows, Adele, 
Drake and Taylor Swift are doing well 
(there is a highlight for Puerto Rico, spot-
lighting its own musical ecosystem). We’re 
also excluding artists with No. 1 songs on 
the Global 200 and Global Excl. U.S. charts 
(so, no Anitta, Bad Bunny, BLACKPINK 
or BTS), since we recapped those earlier 
this week.

Without leaving your current location, 
explore, learn and listen to songs encom-
passing a wide variety of genres, languages 
and cultures that have shaped the last 100 
weeks of global hits.

Sixteen European countries (some of 
which are partially Asian nations) are 
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represented above, with songs in nine lan-
guages, including eight in English. Much of 
northern Europe, particularly to the west, 
focuses on high-volume, high-intensity elec-
tronic dance music. Germany is spotlighted 
by DJ Robin and Schurze’s “Layla”; the 
Netherlands is highlighted by Tiësto’s “The 
Business”; and Kosovo is represented by 
Regard’s “Ride It.”

Bridging the gap between electronic and 
hip-hop, Spain’s HVME appears along-
side Travis Scott with their 2021 updated 
of the latter’s 2016 track “Goosebumps.” 
Elsewhere, “Blaues Licht” by RAF Camora 
(Austria) and Bonez MC (Germany), and 
“Bilmem Mi?” by Sefo (Turkey) illustrate 
rap in native European languages.

Meanwhile, the impact of the Eurovision 
Song Contest cannot be understated, from 
Italy’s “Brividi” by Mahmood and BLANCO 
and Armenia’s “Snap” by Rosa Linn to the 
competition’s 2022 winner, “Stefania” by 
Kalush Orchestra from Ukraine.

The only continent to eclipse Europe in 
diversity of language in the graphic above 
is Asia, with nine represented, including 
three native to India: “Lut Gaye” by Jubin 
Nautiyal featuring Emraan Hashmi (Hindi); 
“Srivalli” by Sid Siriam (Telugu); and “295” 
by Sidhu Moose Wala (Punjabi). Other 
highlights include LiSA’s “Homura,” which 
became the highest charting Japanese song 
when it hit No. 2 on Global Excl. U.S., and 
Indonesia’s Tulus, who climbed to No. 51 
this March with “Hati-Hati di Jalan.”

Latin America is perhaps the most col-
laborative region of the world in terms of 
hit global music, highlighted by the top 10 
Global Excl. U.S. hit “Relación” by Sech 
(Panama), Daddy Yankee (Puerto Rico) and 
J Balvin (Colombia) and featuring Rosalía 
(Spain) and Farruko (Puerto Rico). More 
often, collaboration is among acts from 
the same country, as with the Argentinian 
power foursome of Tiago Pzk, LIT killah, 
Nicki Nicole and Maria Becerra on “Entre 
Nosotros” and the Brazilian team-up of 
Xama, Gustah and Neo Beats on “Malvadão 
3.”

Plus, songs by African artists have become 
more prevalent on the global charts over the 
past year. Upon the lists’ inception, Master 
KG’s “Jerusalema,” featuring Burna Boy and 

Nomcebo Zikode, brought South Africa and 
Nigeria to the surveys, while more recent 
such representation has included hits by 
CKay, Fireboy DML, Tems and Wizkid 
(all from Nigeria), plus Amaarae and Moliy 
(both from Ghana), with songs spanning 
(and combining) English, Duala, Yoruba and 
Zulu languages.

And take a listen to the biggest global 
hits of the last 100 weeks below. We’ll be 
updating the playlist throughout the week 
as we highlight more of the charts’ most 
definitive hits. 

Trending Up: 
Shania Twain  
Gets a 
Documentary 
Boost, 
Beabadoobee 
Goes Viral Solo 
This Time & More
BY JASON LIPSHUTZ, ANDREW 
UNTERBERGER

W
elcome to Billboard Pro’s 
Trending Up column, 
where we take a closer 
look at the songs, artists, 

curiosities and trends that have caught the 
music industry’s attention. Some have come 
out of nowhere, others have taken months 
to catch on, and all of them could become 
ubiquitous in the blink of a TikTok clip.

This week: Shania Twain’s recently re-
leased Netflix documentary nets a consump-
tion boost for her catalog, alt-pop darling 
Beabadoobee picks up buzz with a new track 
and Lana Del Rey lends the all-too-appropri-
ate perennial soundtrack for the dog days of 
summer. 

OK, So You’ve Got a New Documentary: 
Shania Twain Catalog Gets ‘Not Just a Girl’ 
Bump

Shania Twain’s impressive back catalog 
of country-pop gems has been a reliable per-
former on streaming services, but her entire 
discography got an extra bump last week 
following the July 26 release of her new 
Netflix documentary Not Just a Girl. The 
doc, which also came with an accompany-
ing 17-track Not Just a Girl (The Highlights) 
compilation – featuring one new song in the 
set’s title track – resulted in a 47.4% gain in 
official U.S. on-demand streams (to 12.6 mil-
lion) and 147.6% gain in U.S. digital sales (to 
12,000) for her catalog in the tracking week 
ending Aug. 4, according to Luminate. 

Some of the biggest gains for individual 
songs in her catalog include Come on Over 
classics “That Don’t Impress Me Much” (up 
83.4% in official U.S. on-demand streams to 
just over one million), “You’re Still the One” 
(up 31% to 1.3 million) and “Man! I Feel 
Like a Woman” (up 21% to 1.9 million). The 
collective bump for these singles is enough 
to send her Greatest Hits set back onto the 
Billboard 200 albums chart, where it re-
enters at No. 95 this week (chart dated Aug. 
13) – the compilation’s highest ranking on 
the chart since May 21, 2011 – a testament to 
the Canadian crossover superstar still hav-
ing the touch decades after her commercial 
peak. – ANDREW UNTERBERGER

Beabadoobee and TikTok: A Perfect Pair
“You ought to know that/ I think we’re 

one and the same,” Beabadoobee sings to 
open her lilting, bossa nova-flavored track 
“The Perfect Pair.” It’s a fitting line for a 
22-year-old who’s fashioned an impressive 
career as an alt-pop singer-songwriter, but 
who some top 40 listeners may know only 
via a hip-hop sample: the hook to Beaba-
doobee’s 2017 debut single “Coffee” was 
repurposed for Powfu’s 2019 track “Death 
Bed (Coffee For Your Head),” which became 
an early TikTok success story and climbed 
to No. 23 on the Billboard Hot 100. 

Beabadoobee’s jangly, indie-rock-leaning 
2020 debut album Fake It Flowers earned 
critical acclaim, but didn’t produce a hit 
to build upon the unexpected momentum 
of “Death Bed.” Two years later, however, 
“The Perfect Pair” – from her more ex-
perimental sophomore LP Beatopia – may 
prove to be that follow-up: the track has 
started taking off on TikTok, with a series 
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of clips utilizing that opening line in a vari-
ety of ways, from before-and-after makeup 
tutorials to virtual duets. 

“The Perfect Pair” earned nearly 910,000 
U.S. on-demand streams between the week 
of July 29 and Aug. 4 – a 71 percent jump 
from the previous week, according to Lumi-
nate – and, if it keeps rising at this velocity, 
could give Beabadoobee her first Hot 100 hit 
as an unaccompanied solo artist. – JASON 
LIPSHUTZ

“Summertime Sadness” Heats Up 
Summertime pop music used to mean the 

carefree melodies of early Beach Boys or 
the nostalgic vibing of DJ Jazzy Jeff & The 
Fresh Prince – but with the oppressive heat 
waves sweeping the globe in 2022, likely 
to get worse before they get better, it’s not 
surprising folks are turning a different kind 
of warm-weather pop. 

Lana Del Rey’s Cedric Gervais-remixed 
“Summertime Sadness” marked her top 40 
breakthrough back 2013, peaking at No. 6 
on the Billboard Hot 100 that September, 
and it looks like it’s coming back in 2022 as 
something of a seasonal perennial. The song 
has slowly climbed in U.S. on-demand audio 
streams all summer, from just under 2 mil-
lion for the tracking ending June 16 to over 
3.2 million in the most tracking week ending 
Aug. 4, according to Luminate – a 64% gain 
in all. (The trend has not yet extended to Del 
Rey’s Lust For Life cut “Summer Bummer,” 
which has remained relatively steady in 
streams all season – maybe a trend for next 
year, if conditions get even worse.) – AU 

Verve Label  
Group Ups 
Jamie Krents to 
President of Verve 
Imprint, Dawn 
Olejar to GM
BY CHRIS EGGERTSEN

U
MG’s Verve Label Group has 
promoted Jamie Krents to 
president of its Verve, Impulse! 
and Verve Forecast labels, while 

the company’s executive vp Dawn Olejar 
has added the role of general manager to her 
responsibilities.

The New York-based executives will both 
report to Dickon Stainer, president and 
CEO of Verve Label Group and Universal 
Classics and Jazz.

“These two exciting promotions mark a 
crucial moment in the evolution of Verve,” 
said Stainer in a statement. “Jamie Krents 
becoming President of Verve and Impulse! is 
a true testament to his unique and excep-
tional vision for artist development as these 
legendary labels enter a new era under his 
stewardship. Dawn Olejar is a role model for 
outstanding label management, and her new 
combined responsibilities as EVP and Gener-
al Manager reflect the breadth of modern and 
innovative skills she brings to the operational 
management of Verve Label Group.”

el Group,” said Olejar. “The personal 
and professional relationships I’ve built 
over the last few years have been the most 
rewarding of my career and I can’t wait to 
see what’s next.”

Across its family of labels, which also 
includes Decca Records US, Decca Classics 
and Deutsche Grammophon, the Verve La-
bel Group roster also includes Max Richter, 
Diana Krall, Ólafur Arnalds and Tank and 
the Bangas. 

Lin-Manuel 
Miranda Blasts 
Texas Church’s 
‘Illegal’ ‘Hamilton’ 
Show: ‘Now 
Lawyers Do  
Their Work’
BY BILL DONAHUE 

H
amilton creator Lin-Manuel 
Miranda is speaking out about 
an unauthorized performance 
of his Tony-winning musical at 

a Texas church that was allegedly altered to 
include Biblical references and ended with a 
sermon that made anti-LGBTQ+ statements.

Days after Hamilton‘s production com-
pany reportedly sent a cease-and-desist 
to the Dallas area church Door McAllen, 
the show’s creator and original star took 
to Twitter to say that he was “grateful” to 
everyone who had reached out about the 
“illegal, unauthorized” production.

“Now lawyers do their work,” Miranda 
tweeted Wednesday (Aug. 10).

With the tweet, Miranda shared a state-
ment from the Dramatists Guild, released 
late Tuesday, that “condemns” Door McAl-
len’s “brazen infringement” of the massively 
popular musical, as well as its “rewriting the 
text without authorial consent.”

The Hamilton controversy started over the 
weekend, when clips from the Door’s Friday 
production went viral on social media. Users 
quickly criticized the the show’s altered text, 
which included lines such as “My hope is in 
Jesus/ If you could just give him a chance 
today…/ That would be enough.” One person 
also noted that the Church’s performance 
ended with references to people “struggling” 
with homosexuality.

On Monday, as reported by multiple 
media outlets, the producers of Hamilton 
confirmed that Door McAllen’s production 
had not been licensed, and that a cease-
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and-desist had been sent to the church, 
demanding that it stage no future perfor-
mances.

Door McAllen could not immediately 
be reached by Billboard for comment. In 
a statement to the Dallas Morning News, 
pastor Roman Gutierrez said the church 
is not anti-LGBT and “everyone is always 
welcome.” The pastor also told the newspa-
per that he had secured legal permission to 
produce the show — a claim directly refuted 
by Hamilton‘s producers and Miranda.

If actually unlicensed, the producers 
behind Hamilton would have legal grounds 
to file a copyright infringement lawsuit 
against Door McAllen. The church report-
edly did not charge admission, but willful 
violation of copyright law still carries as 
much as a $150,000 penalty regardless of 
the revenue it generated. Whether such 
litigation would make financial sense — 
against a non-commercial religious entity 
that appears to be complying with a cease-
and-desist — is less clear. 

Universal Music 
Japan’s Naoshi 
Fujikura Talks  
BTS’ Big Year  
in Japan,  
Post-Pandemic 
Strategies &  
More: Interview
BY BILLBOARD JAPAN 

U
niversal Music Japan President/
CEO Naoshi Fujikura was listed 
again among Billboard‘s Inter-
national Power Players roster 

for the second year in a row. The list unveiled 
earlier this year honors leaders driving the 
success of the music business outside the 
U.S., and Fujikura becomes the first Japanese 
executive to make the list three times includ-

ing his recognition in 2019.
Fujikura was named this year for BTS’ 

overwhelming presence on the Japan 
charts — the K-pop supergroup was named 
Billboard Japan’s Top Artist on its year-end 
chart while the septet’s BTS, The Best ruled 
the Top Albums list — and the breakthrough 
success of a number of local acts including 
King & Prince, back number and Mrs. 
GREEN APPLE.

Billboard Japan spoke with Fujikura 
about UMJ’s efforts to tailor BTS’ output 
in Japan to further its popularity in the 
local market, what he keeps in mind when 
leading his employees, and the company’s 
strategy for post-COVID times.

BTS’ presence on the Japan charts 
last year was one of the reasons why you 
were recognized on Billboard’s Interna-
tional Power Players list for the second 
year in a row. Could you share your 
company’s involvement in BTS’ success 
in Japan?

BTS has already reached No. 1 in South 
Korea and the U.S. Generally speaking, the 
more an artist becomes a star, the more 
we have to compete for their time, but we 
were able to release a greatest hits album 
of the group’s Japanese-language works. 
Japan is currently the only country in the 
world where such a best-of collection can 
be released. Our company and HYBE, BTS’ 
management, spent a lot of time discussing 
what the ARMY want and what we can do 
for them.

This may sound a bit rough, but a best-
of album contains many songs that have 
already been released, and BTS’ ARMY 
listen to the songs on a daily basis through 
streaming and other means. We spent time 
considering what kind of additional value 
we could provide to the greatest hits collec-
tion so that people who already enjoy the 
songs would consider picking up a copy. 
“Film out,” written by Iyori Shimizu of back 
number in collaboration with the group, 
was released before the album arrived, and 
the set also included the English-language 
“Dynamite,” which was a worldwide hit 
in 2020-21. So the collection appealed to 
people outside the fandom as an introduc-
tory edition, leading to results that exceeded 
our initial expectations.

Could you elaborate on that?
The Japan-specific album caused a buzz 

overseas and we received more inquiries 
about exporting it. International shipments 
increased on top of the domestic and as a 
result, the collection became a big hit that 
sold over a million copies.

We also worked out the album’s specifi-
cations through trial and error, and con-
sidered a product lineup that would make 
the ARMY happy. We included previously 
unreleased footage and photos, as well 
as booklets that conveyed the members’ 
thoughts and feelings. The album ended up 
being released in seven different formats af-
ter placing priority on producing a product 
that would please the fans.

Do you sense any differences between 
the ARMY in Japan and elsewhere?

We’re not particularly aware of any 
differences, but since BTS have released 
Japanese-language works and have had 
many opportunities to visit our country, 
we do think Japan’s ARMY feel a special 
affinity for them. So to meet the expecta-
tions of such fans, we made a conscious 
effort to continuously offer information (in 
Japanese). 2021 was a busy year for BTS — 
they performed “Dynamite” at the Grammy 
Awards in March, released “Butter” in May, 
their Japanese greatest hits album in June, 
“Permission To Dance” in July, spoke at 
the United Nations General Assembly in 
September, and headlined in-person shows 
in Los Angeles from November to Decem-
ber. Although their only activity in Japan 
was the release of their best-of album, we 
continued to consciously communicate in 
Japanese to the ARMY here about BTS’ ac-
tivities and efforts in South Korea and other 
countries in real time.

You were recognized as one of this 
year’s International Power Players for 
putting out numerous hits by J-pop acts 
as well. Did you make any enhanced ef-
forts in that area last year?

I don’t think we started anything new or 
changed anything in particular. Our role 
as a music company is to work with artists 
to cultivate new talent and deliver it to 
the world, regardless of the existence of 
a pandemic. While CD sales usually slow 
down about three months after release, 
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with streaming the music is consumed for 
a long time after its release and in some 
cases, becomes a hit several years later. To 
produce hits from this standpoint, the team 
that supports the artists need to be able to 
think from a medium- to long-term perspec-
tive. Our strategy for many years has been 
to adapt proactively and pre-emptively to 
the evolving market in Japan, planning for 
the future and streaming, which has made 
it easier to create hits, and the number of 
digital hits has increased. I think this is the 
result of our accumulated efforts to date.

What do you keep in mind when lead-
ing your employees?

We encourage healthy competition in-
ternally. For example, we have many labels 
within our company just counting J-pop, 
such as Universal J, Universal Sigma, EMI 
Records, and Virgin Music. Seeing hits being 
produced by labels next door boosts motiva-
tion. By competing within the organization 
and sharing success stories, we aim to be the 
company of choice for artists.

Could you tell us about your post-
pandemic strategies, including your ap-
proach to overseas markets?

We always tell our employees to “Be 
Ahead.” So we have no intention of return-
ing to pre-pandemic times. Our first step is 
to connect with customers. In May of this 
year, we hosted the Love Supreme Jazz Fes-
tival in Japan. The atmosphere at the venue 
was great and we rediscovered the beauty of 
artists and audience sharing the same space. 
Post-pandemic, we’ll continue focusing on 
connecting with our customers both online 
and in person.

The second step is creating new mar-
ketplaces in Japan. Sales of domestic pop 
music (J-pop) are far bigger than Western 
pop music in Japan’s music market today. 
Meanwhile, when I speak to artists, they’re 
listening to International pop music, clas-
sical, and jazz. Access to music has become 
easier with the expansion of social media 
and streaming services, and I believe one of 
our missions is to communicate the appeal 
of genres such as International music and 
classical to people outside the existing fan 
base and to a new generation.

The third is developing marketplaces out-
side of Japan. The number of streams from 

outside Japan has been increasing every 
year. In particular, streams of Joe Hisaishi’s 
works can be considered among the highest 
in the world in the field of classical music. 
When speaking of expanding overseas, the 
first region that comes to mind is the U.S. 
But since the market there is so large, the 
competition is fierce, making it an extremely 
difficult challenge. When we analyze the au-
dience for each of our acts in detail, we find 
that their music is being consumed more in 
certain regions depending on the work, such 
as in Asia and South America. So rather than 
aiming for a “global hit” in the abstract, we 
intend to develop individual measures for 
each country, which will hopefully lead to 
actual results.

And the last one would be dealing with 
new economic spheres such as the Meta-
verse and NFTs. We don’t consider Web 
3.0 to be an extension of the current music 
market and view it and the opportunities 
it will bring for artists and labels from a 
completely different and fresh perspective. 
We should think beyond simply bringing 
successful artists into the Metaverse and 
contemplate what can be done with music 
and related content, and how best to engage 
fans and bring those ideas to fruition. If this 
matter can be successfully dealt with by 
the Japanese music industry as a whole, the 
domestic music market would become even 
more promising.

Another thing is that Japan is now the 
world’s largest market for CDs. It’s not 
uncommon for International artists such 
as Taylor Swift and Justin Bieber to release 
CDs specially designed for the Japanese 
market. As a result, more and more fans 
based outside Japan are paying attention 
to Japanese CDs and purchasing them. 
You never know where opportunities lie. 
Renewed interest in vinyl releases is causing 
a scramble for production lines in many 
countries around the world. 

House Of Aces 
Announce 
Upcoming Series 
‘The Debut Live’ 
Hosted By Carl 
Lamarre
BY NEENA ROUHANI 

C
reative hub House of Aces an-
nounced on Wednesday (Aug. 10) 
that it’s launching its first digital 
series, The Debut Live, hosted by 

Billboard’s Deputy Director of Hip Hop/
R&B, Carl Lamarre.

Co-created by Lamarre and executive 
producer Dria Baum, the series will give an 
inside look into some of music’s most iconic 
moments through exclusive interviews 
with artists including The Game, French 
Montana, Fabolous and others, as they dis-
cuss the creation and impact of their debut 
studio albums.

The 10-episode season will premiere with 
multiplatinum rapper The Game discussing 
his debut major label project, The Documen-
tary, airing on Aug. 19. The series will be 
available to watch exclusively on CEEK VR’s 
Metaverse platform, with additional episode 
dates to be announced later.

“Nothing is more pivotal than an artist’s 
journey leading up to their debut proj-
ect,” says Lamarre. “Many of these albums 
have not only become iconic, but have also 
introduced us to the top rappers, singers, 
songwriters and producers in music.”

Executive produced by Dr. Dre, The Docu-
mentary played a pivotal role in establishing 
The Game as a West Coast staple, debuting 
at No. 1 on the Billboard 200 chart. The 
album boasted two top five singles on the 
Billboard Hot 100 — “How We Do” and 
“Hate It Or Love It,” the latter peaking at 
No. 2 on the chart for five weeks.

“All major artists have a unique story 
that inspired their first studio album,” adds 
Baum. “We look forward to bringing viewers 
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and fans a compelling show that highlights 
these never-been-told stories that changed 
the music landscape with each debut.” 

‘Elvis’ Soundtrack 
Surges to Top  
10 on Album  
Sales Chart
BY KEITH CAULFIELD 

T
he Elvis soundtrack vaults back 
onto Billboard’s Top Album 
Sales chart (dated Aug. 13), as 
the set’s CD release on July 29 

prompts its re-entry at No. 9 – its first week 
in the top 10. The multi-artist soundtrack, 
led by Elvis Presley, spent one previous 
week on the list, dated July 9 (at No. 35), fol-
lowing its initial release via digital retailers.

In the tracking week ending Aug. 4, the 
Elvis soundtrack sold 8,000 copies (up 
1,466%), with 7,500 of that sum on CD. 
(The remaining 500 were digital album 
purchases.) On Top Album Sales, the Elvis 
soundtrack – billed as by Elvis Presley & 
Various Artists – gives Presley his sixth top 
10 on the chart since it launched in 1991.

Elvis also returns to No. 1 on the 
Soundtracks chart for a second nonconsecu-
tive week. It opened atop the list dated July 9.

Also in the new top 10 on Top Album 
Sales: the latest efforts from Beyoncé, AT-
EEZ, ENHYPEN, Grateful Dead, Dance 
Gavin Dance, Maggie Rogers and Whis-
key Myers arrive in the region.

Billboard’s Top Album Sales chart 
ranks the top-selling albums of the week 
based only on traditional album sales. The 
chart’s history dates back to May 25, 1991, 
the first week Billboard began tabulating 
charts with electronically monitored piece 
count information from SoundScan, now 
Luminate. Pure album sales were the sole 
measurement utilized by the Billboard 200 
albums chart through the list dated Dec. 6, 
2014, after which that chart switched to a 
methodology that blends album sales with 
track equivalent album units and streaming 

equivalent album units. For all chart news, 
follow @billboard and @billboardcharts on 
both Twitter and Instagram.

Beyoncé’s Renaissance rules Top Album 
Sales, debuting at No. 1 with 190,000 copies 
sold. That marks the third-largest sales week 
of 2022, and the largest among albums by 
women. The only bigger weeks were logged 
by the opening frames of Harry Styles’ 
Harry’s House (330,000; chart dated June 4) 
and BTS’ Proof (266,000; June 25 chart).

Renaissance sold 121,000 copies on CD; 
43,000 via digital downloads; and 26,000 
on vinyl.

Renaissance’s initial album sales figure is 
largely driven by direct-to-consumer sales 
of the album through Internet retailers, with 
72% of its first-week sales coming through 
web-based sellers (136,000 of 190,000). 
Those sellers included Beyoncé’s official 
webstore (where she sold four limited edi-
tion deluxe boxed set editions of the album 
containing a T-shirt and a CD – all of which 
are sold out).

Beyoncé’s webstore was also the exclusive 
seller in the tracking week of the album’s 
vinyl LP, which had a limited pressing and 
an alternative cover and sold 26,000 copies. 
That marks the largest sales week for an 
R&B/hip-hop album on vinyl by a woman 
in the modern era, since Luminate began 
tracking sales in 1991. The vinyl LP sold out 
on Beyoncé’s webstore before the album’s 
release on July 29. On Sept. 16, the album 
will garner a wide release on vinyl through 
all retailers, with expanded packaging and 
its standard album cover.

ATEEZ achieves its highest charting ef-
fort on Top Album Sales, and second top 10, 
as The World EP.1: Movement bows at No. 2 
with 47,000 copies sold. That marks the best 
sales week for the South Korean group.

Like many K-pop releases, the CD con-
figuration of The World EP.1 was issued in 
collectible deluxe packages (eight total, 
including a version exclusive to indie retail-
ers), each with a standard set of items and 
randomized elements (such as photocards); 
97% of the album’s first-week sales were 
on CD. The other 3% were digital album 
sales (a little over 1,000). The set was not 
released in any other format, such as vinyl 
or cassette.

ENHYPEN nabs its fourth top 10 album 
on Top Album Sales as Manifesto: Day 
1 debuts at No. 3 with 38,000 sold – the 
South Korean group’s best sales week. The 
six-song effort was released on July 4 via 
streaming services and digital retailers 
and was released on CD on July 29, which 
prompts its debut on Top Album Sales.

The CD configuration of Manifesto was is-
sued in collectible deluxe packages (11 total, 
including a version exclusively sold through 
Target), each with a standard set of items 
and randomized elements (like photocards). 
Effectively all of its sales for the week were 
on CD (a negligible number were sold via 
digital download); the set was not issued on 
any other physical format.

Grateful Dead’s Dave’s Picks, Volume 
43: San Francisco, 11/2/69 – Dallas, 12/26/69 
debuts at No. 4 on Top Album Sales with 
28,000 sold. That marks the largest sales 
week for the band in over 25 years — since 
Hundred Year Hall debuted at No. 26 on the 
Oct. 14, 1995-dated chart with 36,000 sold. 
Dave’s Picks is the act’s continuing live ar-
chival release series, named for the group’s 
archivist, David Lemieux, that has been 
going strong since its first release in 2012. 
Releases in the series are issued exclusively 
on CD and in limited quantities.

On the Billboard 200 chart, Dave’s Picks, 
Vol. 43 debuts at No. 11 – Grateful Dead’s 
highest debut ever and second-highest 
charting album overall. The only album 
from Grateful Dead to go higher on the list 
was 1987’s In the Dark, which peaked at No. 
6 (Aug. 22, 1987-dated chart).

Dave’s Picks, Vol. 43 also marks Grateful 
Dead’s 53rd top 40-charting album on the 
Billboard 200. The band continues to have 
the most top 40 albums among groups since 
the chart began regularly publishing on a 
weekly basis in March of 1956. The acts with 
the most top 40 albums on the Billboard 200 
are: Frank Sinatra (58), Elvis Presley (58), 
Barbra Streisand (54), Grateful Dead (53) 
and Bob Dylan (51). (Thirty-five of Grateful 
Dead’s 53 top 40-charting albums are from 
the Dave’s Picks series.)

Rock band Dance Gavin Dance collects its 
fourth top 10 on Top Album Sales as Jackpot 
Juicer debuts at No. 5 with 25,000 copies 
sold – the band’s best sales week ever. The 
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album’s first-week sales got a boost from 
its availability across multiple color vinyl 
variants, and in total, the vinyl edition of the 
album sold 14,000 copies. It bows at No. 2 on 
the Vinyl Albums chart, behind Renaissance.

Maggie Rogers’ Surrender starts at No. 
6 with 19,000 copies sold (her second top 
10), Harry Styles’ former No. 1 Harry’s 
House falls 4-7 with 11,000 sold (down 3%), 
Whiskey Myers’ Tornillo bows at No. 8 with 
10,000 sold (the act’s second top 10) and 
Grateful Dead’s The Lyceum Theatre London, 
England 5/26/72 debuts at No. 10 with 8,000 
sold (all on CD). The latter is a four-CD 
set that captures the final show of Grateful 
Dead’s 1972 tour at the Lyceum Theatre in 
London on May 26, 1972.

In the week ending Aug. 4, there were 
1.986 million albums sold in the U.S. (up 
17.1% compared to the previous week). Of 
that sum, physical albums (CDs, vinyl LPs, 
cassettes, etc.) comprised 1.570 million (up 
17.1%) and digital albums comprised 416,000 
(up 17.1%).

There were 847,000 CD albums sold in 
the week ending Aug. 4 (up 37.7% week-
over-week) and 713,000 vinyl albums sold 
(down 0.3%). Year-to-date CD album sales 
stand at 20.281 million (down 8.9% com-
pared to the same time frame a year ago) 
and year-to-date vinyl album sales total 
23.063 million (down 0.3%).

Overall year-to-date album sales total 
55.943 million (down 8.2% compared to the 
same year-to-date time frame a year ago). 
Year-to-date physical album sales stand at 
43.649 million (down 4.4%) and digital album 
sales total 12.293 million (down 19.4%). 

Dance Gavin 
Dance Crowns 
Rock Album 
Charts, Earns  
First Billboard  
200 Top 10
BY KEVIN RUTHERFORD

D
ance Gavin Dance rules Bill-
board‘s rock album charts with 
its new album Jackpot Juicer, 
which debuts atop the rankings 

dated Aug. 13.
In the July 29-Aug. 4 tracking week, the 

set started with 34,000 equivalent album 
units earned, according to Luminate, with 
26,000 via album sales.

The LP is the band’s third No. 1 on Top 
Hard Rock Albums, all earned in consecu-
tive appearances, following the one-week 
rules of Artificial Selection in 2018 and 
Afterburner in 2020. The new release is the 
second No. 1 for the band on Top Rock & 
Alternative Albums, Top Rock Albums 
and Top Alternative Albums, after Artifi-
cial Selection.

On the all-genre Billboard 200, Jackpot 
Juicer debuts at No. 8, becoming the band’s 
first top 10 with its 11th entry. The group, 
which formed in Sacramento, Calif., in 2005, 
first hit the chart with its self-titled LP in 
2008 (No. 172) and logged its previous high 
with 2016’s Mothership, which debuted and 
peaked at No. 13.

Concurrently, five songs from the new 
album place on the Hot Hard Rock Songs 
chart, led by “Feels Bad Man,” which starts 
at No. 16 with 795,000 official U.S. streams. 
It’s followed by “Cream of the Crop” (No. 19; 
764,000 streams), “Die Another Day” (No. 
20; 756,000), “Synergy,” featuring Rob Da-
miani (No. 23; 703,000) and “For the Jeers” 
(No. 24; 672,000).

The album is Dance Gavin Dance’s first 
since vocalist Tilian Pearson stepped away 
from the band following allegations of 

sexual misconduct. Pearson performs on the 
album, but Kurt Travis has since joined the 
group as a touring vocalist. 

NERVO Wants 
to Educate You 
About Child 
Trafficking 
Through a Future 
Rave Banger: 
‘Becoming a 
Mother Was the 
Turning Point’
BY KATIE BAIN 

T
hey may not have realized it at the 
time, but the crowd at Tomor-
rowland 2022 got a lesson on the 
grim realities of child trafficking, 

right as they were raving.
This transmission came during a trio 

of sets from NERVO, who during each 
installment of the three weekend Belgian 
mega-festival played a new song with lyrics 
inquiring, “Did you know she doesn’t always 
have a choice/ Did you know he doesn’t 
always have a voice?”

“If you look around, things might not ap-
pear as they seem,” the female spoken-word 
vocal continues over a moody future rave 
production. “If your eyes are open, you can 
help set her free.”

NERVO hopes this track will inspire this 
exact effect. The song, titled “Is Someone 
Looking For Me,” was produced to raise 
awareness of child/family separation 
and child trafficking, with NERVO’S final 
Tomorrowland performance on July 30 
coinciding with the United Nations’ World 
Day Against Trafficking in Persons, a global 
occasion to raise awareness about the issue. 
(Hear an exclusive preview of this song 
below.)
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“Is Someone Looking For Me” is the cen-
terpiece of a campaign the Australian duo 
— twins Liv and Mim Nervo — is collaborat-
ing on with Hopeland, a New York-based 
organization that works to prevent children 
from becoming separated from their fami-
lies and to help prevent children who’ve 
experienced such separation from being 
trafficked. The UN notes that one in every 
three trafficking victims detected is a child.

For NERVO, the partnership is literally 
a family affair, with Liv’s three-year-old 
daughter, Ace Paloma, featured on the song, 
announcing in a small but mighty voice that 
“Together, we can help! Spread the word.”

“She wasn’t even three then,” says Liv, 
speaking to Billboard over Zoom from Ibiza, 
“and she was a bit scared of the microphone 
at first. But she styled it out.”

According to Hopeland’s 2021 annual re-
port, more than 25 million children around 
the world are separated from their parents, 
including up to 9.4 million children who 
live in orphanages. Hopeland’s mission is to 
ensure that children have safe, loving fami-
lies, contending that kids who are separated 
from their families become more susceptible 
to trafficking and that the huge amount of 
foreign funding that goes into orphanages 
fosters the active recruitment of children 
into orphanages.

This devastating issue may feel a long 
way from the happy-go-lucky confines 
of raveland, but it’s one the Nervo sisters 
were compelled towards by a very personal 
reason: their own kids. Both Mim and Liv 
gave birth to daughters in 2019, with Mim 
since having a second child. (Since becom-
ing a mom, Liv has been vocal on social 
media about how Ace Paloma’s father has 
abandoned Liv and her daughter, with Liv 
discovering that he’d been hiding another 
committed relationship in which he had two 
children.)

“I’m partly ashamed to admit that be-
coming a mother was the turning point,” 
says Liv. “There’s a lot of people that have 
a stronger social conscience [than I did 
before], and I admire them for that greatly. 
But going through that personal journey 
and raising my daughter on my own — there 
were some abandonment issues I had with 
her father — made me look at the world 

and see other kids who’ve been abandoned 
by both parents and by society. It made me 
practice a lot of gratitude for my own situ-
ation and my own privilege, and want to do 
something — like, anything.”

That something became Hopeland, the 
organization founded in 2014 by Nicholas 
Evans and Debora-lee Furness, the wife 
of Hugh Jackman. After being introduced 
to Hopeland via David Guetta’s manager, 
NERVO linked with Evans, and together 
they brainstormed on how they could get 
involved. Eventually, the group decided the 
most effective route would simply be for the 
sisters to do what they do best: make music.

Thus, the spark for the song was created, 
with Hopeland and NERVO collaborating 
closely on lyrics, which nod towards the is-
sue without being entirely overt. (“Is some-
one looking for me?” Ace Paloma inquires 
in her feature.) The song marks Hopeland’s 
second high-profile musical collaboration, 
after the 2019 release of Coldplay‘s “Or-
phans,” which focused on the global refugee 
crisis.

“This project with NERVO has been 
particularly special, because we’ve been 
on a journey of how to communicate such 
a big issue,” says Evans. “How do we give 
people something to do with it? That’s what 
we’ve been doing with the NERVO team — 
building a lot of content so we can direct 
people to a site to learn about the issue and 
understand how they can support different 
organizations who are tackling it.”

Part of the strategy behind this campaign 
is its length, with the song’s July debut at 
Tomorrowland marking the public launch 
of a partnership that will continue with 
information sharing across social platforms 
and, eventually, the song’s release. This re-
lease date is yet to be determined, with the 
NERVO camp still in label discussions. All 
profits from the track will go to Hopeland, 
and Liv assures that this collab is “just the 
beginning,” of NERVO’S partnership with 
the organization. “We’re going to keep roll-
ing with this and keep doing more,” she says.

Both sides believe this extended cam-
paign will help catch attention in the dance 
world and beyond, helping people to better 
understand a massive issue often hidden in 
plain site and to then use Hopeland as a re-

source for how to help to support organiza-
tions focused on solving it.

They way they see it, this will all be a lot 
easier to accomplish with a track you can 
really dance to.

“A lot of songs about these kind of issues 
are kind of cheesy,” says Evans. “So how do 
we create something that keeps engaging 
people on global issues so they don’t just 
check out? That’s where it’s been really 
great — with these guys being so creative 
and finding ways to engage people that are 
really confronting, but with a song that’s 
also really banging.” 

Jhayco Flies  
to No. 1 on  
Latin Airplay 
Chart With 
‘Sensual Bebe’
BY PAMELA BUSTIOS

J
hayco powers to No. 1 on Billboard’s 
Latin Airplay chart as “Sensual Bebe” 
lands at the summit on the Aug. 13-dat-
ed ranking. The song marks his fifth 

champ on the all-Latin genre list, and first as 
a soloist, unaccompanied by another act.

“Hitting No. 1 with a solo song was an 
overdue milestone for my career,” Jhayco 
tells Billboard. “We’ve been working to-
wards that for quite some time and there are 
more to come. I don’t doubt it.”

“Sensual Bebe” climbs from No. 7 to lead 
Latin Airplay after a 29% surge in audience 
impressions, to 9.3 million, earned in the 
U.S. in the July 1-7 tracking week, according 
to Luminate. The track simultaneously takes 
the Greatest Gainer honors of the week 
on two charts, as it advances 5-1 on Latin 
Rhythm Airplay.

“Sensual” gives the Puerto Rican — who 
formerly performed as Jhay Cortez — his 
fifth leader on both lists, and first unaccom-
panied by any other collaborator. Jhayco’s 
first Latin Airplay No. 1 arrived through 
“Dakiti,” a co-billed collab with Bad Bunny, 
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which spent two weeks at No. 1 (December 
2020-January 2021). It also earned him 
three Billboard Latin Music Awards in 2021. 
The song concurrently won him the fourth-
longest command in the history of the all-
metric Hot Latin Songs, ruling for 27 weeks, 
behind only Luis Fonsi and Daddy Yankee’s 
“Despacito,” featuring Justin Bieber (56 
weeks); Enrique Iglesias’ “Bailando” (41 
weeks); and Nicky Jam and Iglesias’ “El 
Perdón” (30 weeks).

Back on Latin Airplay, Jhayco leads for 
the first time as a soloist, unassisted by any 
other act. Here’s a recap of his wins:

Peak Date, Title, Artist (if other than 
Jhayco): 
Dec. 26, 2020, “Dakiti,” with Bad Bunny 
June 12, 2021, “Fiel,” Los Legendarios, Wisin 
& Jhay Cortez 
Feb. 5, 2022, “Ley Seca,” with Anuel AA 
Jan. 8, 2022, “Emojis De Corazones,” with 
Wisin & Ozuna featuring Los Legendarios 
August 13, 2022, “Sensual Bebe”

While a now-established radio champ, 
“Sensual” debuted at No. 44 on the Latin Air-
play chart dated March 26 and snatches the 
No. 1 spot in its 21st week (following three 
weeks in the top 10); it’s the longest climb to 
No. 1 in 2022 thus far. Let’s take a look at the 
tracks with the most weeks to No. 1:

Weeks to No. 1, Song Title, Artist, Date 
Reached No. 1 
21 weeks, “Sensual Bebe,” Jhayco, August 13 
19, “Buenos Días,” Wisin & Camilo, July 23 
19, “Ley Seca,” Jhay Cortez & Anuel AA, Feb. 
5 
18, “Remix,” Daddy Yankee, August 6

“Sensual’s” Latin Airplay domination 
arrives days after the Puerto Rican per-
formed in Las Vegas on Aug. 3 as part of his 
Timelezz world tour — which kicked off May 
7 in the same city — in support of his sopho-
more effort Timelezz, the No. 2-peaking set 
on Top Latin Albums (Sept. 18, 2021).

“Sensual” is the first single from Jhayco’s 
next studio album. 

Rae Sremmurd’s 
Slim Jxmmi 
Arrested in LA 
Over Georgia Drug 
Case Warrant
BY RANIA ANIFTOS 

R
ae Sremmurd member Slim Jx-
mmi was arrested at Los Angeles 
International Airport on Tuesday 
(Aug. 9) when border agents 

found a warrant for his arrest in Georgia, 
according to TMZ, who first reported the 
news.

The rapper, whose real name is Aaquil 
Iben Shamon Brown, had a warrant stem-
ming from a prior arrest involving posses-
sion of marijuana with intent to sell, though 
he has since entered a plea in Cobb County, 
Georgia, and received five years’ probation.

“Nearly two years ago, Aaquil entered a 
plea to a marijuana offense in Cobb County, 
Georgia. He was placed on probation,” the 
star’s attorney Steve Sadow said in a press 
statement. “In early June 2022, someone 
filed an untruthful complaint with the Cobb 
County Police Department, which led to an 
arrest warrant being issued. Aaquil was not 
arrested on that warrant. Instead, a Cobb 
County Magistrate Judge held a hearing on 
July 20, 2022 and dismissed the warrant.”

“Unfortunately, the Cobb County Proba-
tion Office was not made aware that the 
arrest warrant was dismissed and thus 
failed to withdraw its probation violation 
warrant,” the statement continued. “When 
Aaquil came back from Canada into LA 
airport, he was arrested on the probation 
violation warrant. We expect that warrant to 
be withdrawn in the next day or so, and then 
Aaquil will be released.”

The arrest comes less than a year after 
Miami prosecutors dropped misdemeanor 
battery charges against Slim Jxmmi over 
a January incident in which he allegedly 
pulled his girlfriend’s hair and threw her 
phone off a balcony. 

Angela Yee Is 
Leaving ‘The 
Breakfast Club’ for 
Her Own Show
BY GLENN ROWLEY 

A
ngela Yee has announced that 
she will be exiting The Breakfast 
Club to host her own brand-new 
radio show.

“The breakfast club as you know it is 
officially over,” she tweeted Tuesday (Aug. 
9), followed by emoji hands in the shape of 
a heart. The following morning, her co-host 
Charlamagne Tha God addressed the post 
during the show’s “Donkey of the Day” seg-
ment, giving her the floor to explain what 
the cryptic tweet meant.

“So yes, so this is really exciting, but this 
is something that I’ve been wanting to do for 
years now, since way before the pandemic,” 
Yee said. “I had actually sat down with our 
big boss Thea, and I was telling her, like, 
‘Look, I really want to have my own show.’ 
You know, I have my podcast Lip Service, 
and I was thinkin’ I would be able to get 
something like a weekend situation, one day, 
ease into havin’ my own show again. … So 
it’s always been a goal of mine to have that.”

As it turns out, the radio personality will 
be going all in on her new, nationally syndi-
cated daily show, Way Up With Angela Yee. 
“I wasn’t sure what was happening when 
she first told me, but I am going to be leav-
ing The Breakfast Club,” Yee shared. “You 
guys obviously will continue on, and it’ll be 
a different iteration of The Breakfast Club. 
… So it is really exciting. I mean, I really, 
honestly can’t believe it.”

Yee went on to explain that she’ll remain 
on the long-running morning show for the 
next couple of months as she preps the pre-
miere of her program, which will take place 
“in the fall some time” on iHeart Radio.

The Breakfast Club was inducted into the 
Radio Hall of Fame in 2020. 
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‘Academy of 
Country Music 
Honors’ to Air on 
FOX This Year
BY JESSICA NICHOLSON 

T
he Academy of Country Music 
Honors will make its return to 
television as it airs on FOX for the 
first time this year, on Sept. 13. 

The 15th annual ACM Honors will be held 
on Wednesday, Aug. 24, at Nashville’s Ry-
man Auditorium.

The event will celebrate several honor-
ees, including ACM triple crown award win-
ner Miranda Lambert, ACM spirit award 
recipient Chris Stapleton, ACM poet’s 
award recipient Shania Twain, and ACM 
milestone award recipient Morgan Wallen.

Reigning ACM female artist of the year 
and four-time ACM Award winner Carly 
Pearce will host the ceremony for a second 
year, while Trace Adkins will perform a 
cover of Hank Williams, Jr.’s “A Country Boy 
Can Survive,” from the forthcoming FOX 
country music drama Monarch.

Performers and presenters at this year’s 
Academy of Country Music Honors include 
Pearce, Kelsea Ballerini, Dierks Bentley, 
The Warren Brothers, Brooks & Dunn, 
Dan + Shay, Jordan Davis, ERNEST, Jesse 
Frasure, Vince Gill, Ashley Gorley, Mickey 
Guyton, HARDY, Wynonna Judd, Avril 
Lavigne, Little Big Town, Wallen, Lainey 
Wilson and more.

“Country music royalty reigns on FOX 
this fall, starting with the debut of Mon-
arch, the network’s new drama about the 
first family of country music, followed by 
one of country’s most special nights, ACM 
Honors,” Rob Wade, president, alternative 
entertainment and special, FOX Entertain-
ment, said via a statement. “This partner-
ship with the Academy of Country Music 
marks the return to television for this 
beloved, star-studded event, giving country 
fans everywhere all the more reason to call 
FOX home.”

“We are thrilled to bring one of our indus-
try’s favorite and most poignant nights back 
to primetime television and to kick off our 
first-ever ACM partnership with FOX,” said 
ACM CEO Damon Whiteside via a state-
ment. “Being our 15th anniversary show 
makes the return to television even more 
special and a great opportunity to bring 
ACM Honors to the fans to experience the 
admiration and respect that our Country 
community has for its own through emo-
tional tributes and unique performances.” 

Matthew West 
& Maverick City 
Music Among  
Top Nominees  
for 2022 GMA 
Dove Awards
BY PAUL GREIN 

F
or KING + COUNTRY, which 
won as artist of the year at the 
GMA Dove Awards the last two 
years running, is nominated in 

that category again this year. The Australian 
brother duo is competing with Zach Wil-
liams, who won in that category in 2018; 
and three artists who are vying for their first 
wins in the category: CeCe Winans, Maver-
ick City Music and We the Kingdom.

The nominations were announced in 
a livestream event Wednesday (Aug. 10) 
on the GMA Dove Awards’ YouTube and 
Facebook pages.

for KING + COUNTRY is vying to become 
the first act to win artist of the year three 
years running. Winans is vying to become 
just the second Black solo artist — and the 
first Black female artist — to win in the cat-
egory. Lecrae won in 2015.

Top nominees include songwriter and 
producer Jeff Pardo with nine nods; Mat-
thew West and Maverick City Music with 
seven nods each; Anne Wilson, Ben Glover, 
for KING + COUNTRY, Jeff Sojka, Jonathan 

Smith and Phil Wickham with six nods 
each; and Brandon Lake, Winans, Chandler 
Moore, Chris Brown (not the R&B star), 
Jonathan Jay and Steven Furtick with five 
nods each.

Brown and Furtick collaborated on two 
songs that are in the running for song of 
the year: “Jireh” and “Rattle!” Brown and 
Furtick were among the writers of last year’s 
winner in this category, “The Blessing.” 
Eleven songs are vying for song of the year. 
There are just five nominees in each of the 
other categories.

“Congratulations to this year’s impressive 
list of Dove Awards nominees,” GMA presi-
dent Jackie Patillo said in a statement. “For 
the past few years, we’ve chosen a theme for 
each show that represents our community 
and why we celebrate. Today we announced 
this year’s theme, Sound of Heaven. Al-
though our musical styles may be different, 
our mission is the same. Together we lift one 
voice – the sound of heaven.”

This year’s nominees were chosen from 
more than 2,000 submitted entries. Vot-
ing for the winners will run from Aug. 18 
through Aug. 25.

The GMA Dove Awards will take place 
live and in person in Nashville on Oct. 18. 
The show will air exclusively on TBN and 
the TBN app three nights later, Friday Oct. 
21, at 8 p.m. ET, with a repeat airing at 10 
p.m. ET. There will be an encore presenta-
tion one week later, Oct. 28, in the same 
time spots.

A limited number of tickets to the taping 
are still available. Music City Fan Experi-
ence tickets are also available – a multi-day 
Nashville getaway that includes tickets to 
the Dove Awards.

The 53rd annual GMA Dove Awards are 
produced by the Gospel Music Association. 
Patillo and Justin Fratt serve as showrun-
ners and executive producers, alongside 
Curtis Stoneberger and Paul Wright as 
producers. Russell E. Hall returns as direc-
tor, Michael Nolan as scriptwriter and Scott 
Moore and Go Live Productions as produc-
tion manager.

As a trade organization, the GMA serves 
creatives and professionals in the Christian 
and gospel music industry. For more infor-
mation about the Gospel Music Association, 
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visit GospelMusic.org.
Here is the list of nominees announced 

during Wednesday’s livestream. For the 
complete list of nominees for the 53rd an-
nual GMA Dove Awards, visit DoveAwards.
com.

Artist of the year 
CeCe Winans 
for KING + COUNTRY 
Maverick City Music 
We The Kingdom 
Zach Williams

Song of the year 
“Be Alright” – Sean Cook, Evan Craft, Willy 
Gonzalez 
“Believe for It” – Dwan Hill, Kyle Lee, CeCe 
Winans, Mitch Wong 
“Come What May” – Darren Mulligan, Jeff 
Pardo 
“Good God Almighty” – David Crowder, Ben 
Glover, Jeff Sojka 
“Hold on to Me” – Lauren Daigle, Paul Dun-
can, Paul Mabury 
“House of the Lord” – Jonathan Smith, Phil 
Wickham 
“Jireh” – Chris Brown, Steven Furtick, 
Chandler Moore, Naomi Raine 
“Look What You’ve Done” – Tasha Layton, 
AJ Pruis, Keith Everette Smith, Matthew 
West 
“My Jesus” – Jeff Pardo, Matthew West, 
Anne Wilson 
“Promises” – Keila Alvarado, Joe L. Barnes, 
Dante Bowe, Phillip Carrington Gaines, 
Lemuel Marin, Aaron Moses 
“Rattle!” – Chris Brown, Steven Furtick, 
Brandon Lake

New artist of the year 
Anne Wilson 
Blessing Offor 
DOE 
Jordan St. Cyr 
Ryan Ellis

Rap/hip hop album of the year 
No Church In A While – Lecrae, 1K Phew 
The End. – Trip Lee 
TWO UP TWO DOWN – Aaron Cole 
Unstoppable (United We Can) – Angie Rose 
UPPERHAND – indie tribe

Pop/contemporary recorded song of 
the year 
“House of the Lord” – Phil Wickham 
“In Jesus Name (God Of Possible)” – Katy 

Nichole 
“My Jesus” – Anne Wilson 
“RELATE” – for KING + COUNTRY 
“Scars In Heaven” – Casting Crowns

Pop/contemporary album of the year 
Healer – Casting Crowns 
Milk & Honey – Crowder 
My Jesus – Anne Wilson 
Rise Up – CAIN 
What Are We Waiting For? – for KING + 
COUNTRY

Bluegrass/country/roots recorded song 
of the year 
“All Is Well” – Carrie Underwood 
“God Is Real” – The Sound 
“Grace And Goodness” – Sunday Drive 
“In The Sweet By And By” – Dolly Parton, 
ft. Larry Cordle, Carl Jackson, Jerry Salley, 
Bradley Walker 
“Mamas” – Anne Wilson, ft. Hillary Scott

Southern gospel album of the year 
2:22 – Karen Peck & New River 
Just Sing! – The Collingsworth Family 
Keeping On – Ernie Haase & Signature 
Sound 
More to the Story – The Kingsmen 
Something New – Legacy Five

Contemporary gospel recorded song of 
the year 
“Adulting – Live” – Jonathan McReynolds, 
Mali Music 
“Believe for It” – CeCe Winans, ft. Lauren 
Daigle 
“Gotta Believe” – Tasha Cobbs Leonard 
“Sunday” – Koryn Hawthorne 
“When I Pray” – DOE

Contemporary gospel album of the 
year 
Clarity – DOE 
Jonny X Mail: Live in LA (Stereo) – Jona-
than McReynolds & Mali Music 
Jubilee: Juneteenth Edition – Maverick City 
Music 
Oil + Water – Travis Greene 
One Touch – Jabari Johnson

Gospel worship recorded song of the 
year 
“Breathe” – Maverick City Music, ft. DOE, 
Jonathan McReynolds, Chandler Moore 
“Goodness of God – Live” – CeCe Winans 
“Jesus “ – Phil Thompson 
“Lazarus” – Maranda Curtis 
“Love Song” – Travis Greene, ft. Madison 

Binion
Worship recorded song of the year 

“God, Turn It Around” – Jon Reddick 
“Hymn of Heaven” – Phil Wickham 
“I Speak Jesus” – Charity Gayle 
“Jireh (Radio Version)” – Maverick City 
Music ft. Chandler Moore, Naomi Raine 
“Know You Will” – Hillsong UNITED

Worship album of the year 
Are We There Yet? – Hillsong UNITED 
Homecoming (Live) – Bethel Music 
Hymn of Heaven – Phil Wickham 
LION – Elevation Worship 
SEVEN (Live) – Brooke Ligertwood

Spanish language recorded song of the 
year 
“A Ceigas” – Indieomar, Musiko 
“Color de Alegria” – Andy Alemany, 
TWICE, Samuel ASH 
“Danzando” – Gateway Worship Español, 
ft. Daniel Calveti, Becky Collazos, Christine 
D’Clario, Travy Joe, Josh Morales 
“Júbilo” – Maverick City Música, Miel San 
Marcos 
“Mi Salvador” – Mosaic Msc

Inspirational film/series of the year 
American Underdog 
Blue Miracle 
Redeeming Love 
The Chosen 
The Jesus Music 

Golden Globes 
Coming Back  
to NBC: Report
BY SCOTT FEINBERG 

A
fter a year off the air, the Golden 
Globe Awards will be back on 
NBC in 2023, multiple high-level 
sources briefed on the plan tell 

The Hollywood Reporter.
The Hollywood Foreign Press Associa-

tion, the embattled organization of non-
American journalists and photographers 
behind the Golden Globes, came under 
heavy fire just ahead of the 2021 ceremony 
when a series of articles in the Los Angeles 
Times revealed that the HFPA at that time 
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included zero Black people among its then 
87 members and had engaged in unethical 
conduct and suspect financial practices. The 
resulting uproar led numerous Hollywood 
constituencies, including a large contingent 
of Hollywood publicists, to boycott the 
HFPA (Tom Cruise even returned the three 
Globes that he had been awarded), and 
prompted NBC to decline to air a Globes 
ceremony in 2022.

The network is zeroing in on an airdate of 
Tuesday, Jan. 10. The Globes have histori-
cally taken place on a Sunday in January, 
but the first Sunday in January 2023 is New 
Year’s Day; the second is Jan. 8, which is the 
last day of the NFL’s regular season, which 
poses a conflict with NBC Sunday Night 
Football; and the third is Jan. 15, on which 
the Critics Choice Awards have already 
staked their claim — hence the change to a 
Tuesday.

Representatives of NBC and the HFPA 
declined to comment for this story.

The Globes returning to network TV 
marks a win — however controversial — for 
Todd Boehly, the sports and entertainment 
mogul who has served as interim CEO of the 
HFPA since October 2021, and whose in-
vestment firm, Eldridge Industries, bought 
the HFPA in July and assumed ownership 
of Dick Clark Productions, the longtime pro-
ducer of the Globes, from MRC on Aug. 5. 
Eldridge Industries also has a financial stake 
in Cain International, which has an inter-
est in The Beverly Hilton hotel, the venue 
that hosts the Globes, and in THR, which is 
owned by Penske Media.

With the exception of last year, NBC has 
broadcast the Globes annually since 1996, 
and in 2018, via parent company NBCUni-
versal, committed to pay the HFPA and DCP 
$60 million a year for the right to continue 
to broadcast the ceremony through 2026. 
But following the LA Times exposé and 
widespread industry backlash, NBC de-
clared in a statement at the time, “We con-
tinue to believe that the HFPA is committed 
to meaningful reform. However, change of 
this magnitude takes time and work, and we 
feel strongly that the HFPA needs time to do 
it right.”

The HFPA quickly began passing major 
reforms — among them, banning members 

from accepting gifts and removing a cap on 
new member additions, which enabled it to 
add 21 new members, six of them Black — 
but roughly one-quarter of its own members 
voted against the changes, while a couple 
of others questioned the organization’s 
sincerity and resigned. Moreover, none of 
the incumbent members were weeded out of 
the organization by the implementation of 
what were advertised as stricter accredita-
tion standards.

The HFPA also rubbed many the wrong 
way by forging ahead with a 2022 Globes 
ceremony; in the end, the Jan. 9 gathering 
wasn’t attended by any talent or broadcast 
in any way. And in March, Sunshine Sachs, 
the HFPA’s longtime PR firm, quit, following 
a D&I adviser and crisis PR adviser out the 
door.

Eighteen months after the LA Times 
exposé, many in Hollywood still regard the 
HFPA as ethically shady. Indeed, plenty of 
eyebrows were raised when it came to light 
that Eldridge Industries’ acquisition of the 
HFPA would not only result in the organiza-
tion converting into a for-profit organization 
(while creating a separate nonprofit entity 
for philanthropic efforts), but also that HFPA 
members would henceforth be paid an an-
nual salary of $75,000, and that a group of 
outside journalists who will be invited to cast 
Globes ballots (in order to increase the diver-
sity of the voting pool) will be paid nothing.

Nevertheless, more than a few in town, 
including a faction of the coalition of publi-
cists that led the charge against the HFPA in 
2021, have softened their position and want 
to get back to business as usual. One reason, 
to be sure: The Globes telecast, which is 
usually the highest-rated awards show of 
the film awards season prior to the Oscars, 
financially boosts many of their Oscar-hope-
ful projects and people.

The HFPA seized upon this divide in recent 
weeks by forming an advisory committee 
comprised of publicists who are sympathetic 
to the idea of a resumption of relations, while 
also sending the larger group of publicists a 
briefing summarizing the organization’s prog-
ress and intentions for the future, in which 
they declared that they have “answered the 
call for change” and “increased diversity, 
transparency and accountability.”

It remains to be seen just who will work 
with the HFPA — and show up at the Globes 
— in the months ahead.

This article was originally published by 
The Hollywood Reporter. 

Andrew Ripp  
Tops Christian 
Airplay Chart:  
‘I’m Pretty Sure  
I’m Dreaming.  
If So, Don’t  
Wake Me Up’
BY JIM ASKER

A
ndrew Ripp achieves his second 
No. 1 on Billboard‘s Christian 
Airplay chart as “Fill My Cup” 
ascends to the top of the list 

dated Aug. 13. In the tracking week ending 
Aug. 7, the song increased by 16% to 9.2 mil-
lion impressions, according to Luminate.

The stand-alone single, which Ripp wrote 
with Thad Cockrell and Ethan Hulse, fol-
lows Ripp’s “Jericho,” which led the list for a 
week in March 2021.

“When ‘Jericho’ hit No. 1 last year I was in 
a state of shock,” Ripp tells Billboard. “Now 
I’m pretty sure I’m dreaming. If so, don’t 
wake me up … this is absolutely incredible.”

Ripp first appeared on Christian 
Airplay with “God Knows (Must Be 
Love),” which reached No. 34 in May 
2020, followed by “Jericho.” His third of 
five entries, “Rejoice,” climbed to No. 18 
last October and his take on the standard 
“Joy to the World” hit No. 45 over the 
most recent holiday season.

The Chicago native broke through with 
his co-writing credit on Zach Williams’ 
“Rescue Story,” which reached No. 2 on 
Christian Airplay in January 2020.

‘Positive’ News
On Gospel Airplay, Erica Campbell nets 

her first No. 1 as a soloist with “Positive.” 
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The song, which she co-wrote, increased 
by 6% in plays in the tracking week.

Campbell, from Inglewood, Calif., is 
also half of Mary Mary, with her sister 
Trecina Atkins-Campbell. The duo has 
achieved three Gospel Airplay No. 1s.

Campbell has posted 10 solo Gospel Air-
play entries. Her first, “A Little More Jesus,” 
hit No. 7 in August 2013, becoming her first 
of five top 10s. “Positive” follows “Praying 
and Believing,” which rose to No. 10 in Janu-
ary 2021.

Mary Mary first topped Gospel Airplay 
starting with its initial entry, “Heaven,” 
which reigned for 15 frames beginning in 
June 2005. Among its nine top 10s, the pair 
led again with “God in Me,” featuring Kierra 
“Kiki” Sheard (seven weeks, beginning in 
June 2009), and as featured, with Le’Andria 
Johnson, on PJ Morton’s “All in His Plan” 
(one week, September 2020).

Mary Mary has also enjoyed crossover 
success, as “Shackles (Praise You)” hit No. 
9 on Hot R&B/Hip-Hop Songs and No. 28 
on the all-genre Billboard Hot 100 in 2000 
(prior to Gospel Airplay starting in 2005).

Campbell also charts on the latest Gospel 
Airplay tally with “Call,” with Jor’dan Arm-
strong. The song pushes 15-14 for a new high 
(up 13%). 

Johnny’s WEST 
Debuts at No. 1, 
GENERATIONS 
From EXILE TRIBE 
at No. 2 on  
Japan Hot 100
BY BILLBOARD JAPAN 

J
-pop boy band Johnny’s WEST’s 
“Hoshi no ame” blasts in at No. 1 on 
this week’s Billboard Japan Hot 100, 
dated Aug. 10.

The group’s 19th single sold 251,678 CDs 
in its first week to rule sales, while also top-
ping look-ups, which counts the number of 

times a CD is ripped to a computer. These 
two physical metrics of the chart’s method-
ology fueled the track to the peak position 
— the song comes in at No. 30 for radio and 
No. 35 for Twitter mentions.

At No. 2 for sales this week is ≠ME’s “Su, 
sukijanai!,” the fourth single by the 12-mem-
ber girl group. While launching with over 
110,000 copies in its first week, the track 
couldn’t accumulate enough points in other 
areas — No. 43 for look-ups, No. 15 for Twit-
ter, and No. 67 for radio — and bows at No. 6 
on the Japan Hot 100 this week.

GENERATIONS From EXILE TRIBE’s 
new song called “Chikara no kagiri” sold 
62,083 CDs to come in at No. 3 for sales. The 
theme song for the ongoing Fuji TV drama 
series Teppachi! collected points in a bal-
anced way — No. 12 for downloads (4,828 
units) for example — and debuts at No. 2 on 
the Japan Hot 100.

Ado’s One Piece anime movie theme 
“Shinjidai (Uta from ONE PIECE FILM 
RED)” rises 7-3 on the Japan Hot 100, 
after the highly anticipated film opened in 
Japanese theaters Aug. 6. The track soared 
in a number of metrics, for example 3-1 for 
downloads (from 7,760 to 15,406 units), 8-2 
for streaming (from 6,032,422 to 8,181,013 
weekly streams), and 13-6 for video (from 
1,192,634 to 1,554,590 weekly views). Other 
tracks by the “Usse-wa” singer are featured 
in the movie’s soundtrack, so how they per-
form on the Japan song chart is something 
to keep an eye on in the coming weeks.

The Billboard Japan Hot 100 combines 
physical and digital sales, audio streams, 
radio airplay, Twitter mentions, YouTube 
and GYAO! video views, Gracenote look-ups 
and karaoke data.

For the full Billboard Japan Hot 100 chart, 
tallying the week from Aug. 1 to 7, see here. 

Jane Lynch  
Moves Up Exit 
From ‘Funny Girl’ 
on Broadway
BY CAITLIN HUSTON 

J
ane Lynch will depart the Broadway 
production of Funny Girl earlier than 
previously announced.

The actor and comedian, who had 
been playing Mrs. Brice, mother to the 
show’s lead, Fanny, will now end her run 
on Aug. 14 due to a planned vacation. The 
production had previously said that Lynch 
would end her run after the Sept. 4 perfor-
mance.

Lynch had already scheduled a vacation 
starting Aug. 15, with a planned return on 
Aug. 23, but was then set to leave the show 
on Sept. 1 to attend the Creative Arts Emmy 
Awards in Los Angeles, the production said 
Tuesday. The producers agreed to let Lynch 
depart the show ahead of her vacation, rather 
than return for one week of performances.

“With my long-planned vacation on the 
books and then the Creative Arts Emmy 
Awards ceremony … I will take my final 
curtain call on Aug. 14,” Lynch said in the 
press release. “As I embark upon my last 
week in Funny Girl, my heart is filled with 
gratitude for this wildly talented company 
led by Beanie Feldstein and our wonderful 
audiences for keeping theater alive! I offer a 
special thanks to my current scene part-
ner Julie Benko and will be back to see my 
friend Lea Michele light up the lights.”

Liz McCartney, the standby for Mrs. 
Brice, will play the role from Aug. 16 
through Sept. 4. Tovah Feldshuh will step 
into the role starting Sept. 6, as planned.

This is the latest scheduling change at 
Funny Girl. On July 10, Beanie Feldstein an-
nounced that she would leave the produc-
tion on July 31, about two months earlier 
than scheduled, after producers “decided to 
take the show in a different direction.” The 
next day, the production announced that 
Lea Michele would take over the lead role 
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starting Sept. 6.
Lynch and Feldstein had originally been 

scheduled to depart the production on Sept. 
25. Both actors had been in the roles since 
the revival began performances on Broad-
way on March 22.

Standby Julie Benko has been perform-
ing the title role since Aug. 2 and will play it 
through Sept. 4 and on Thursdays starting 
Sept. 8.

This story was originally published by The 
Hollywood Reporter. 

Lin-Manuel 
Miranda & 
‘Hamilton’ 
Musical Launch 
Ham4Choice 
Fundraiser for 
Abortion Access
BY ABBEY WHITE 

L
in-Manuel Miranda and his hit 
Broadway musical Hamilton are 
partnering with Prizeo on Ham-
4Choice, a fundraising campaign to 

support organizations providing abortion ac-
cess and other reproductive health services.

“We are devastated by the U.S. Supreme 
Court’s ruling eliminating the right to abor-
tion which has been a right since 1973,” the 
production said in a statement. “In response, 
we are teaming up with organizations pro-
viding support, access and travel expenses 
to those seeking these services.”

Announced Tuesday (Aug. 9), the effort 
is part of the show’s larger Ham4Progress 
philanthropic platform, run by a collec-
tive of Hamilton cast members and staff. 
Launched in response to the U.S. Supreme 
Court’s decision in June to overturn the 
landmark 1973 Roe v. Wade decision, the 
show — which has its own constitutional 
connection — said funds raised through 
Ham4Choice will support the Abortion Sup-

port Network, ARC Southeast, Ciocia Basia, 
Deeds Not Words, Planned Parenthood, Pro-
familias Puerto Rico, The Brigid Alliance, 
The National Network of Abortion Fund and 
The Tuscan Abortion Support Collective.

“We’re stronger when we work together,” 
the statement, which urged fans to sup-
port reproductive access and reproductive 
choice, continued. “We can stand up for 
every person’s right to make decisions about 
their own body and their own lives.”

Ham4Choice asks fans to donate funds 
— as little as $10 — from Aug. 9 to Sept. 22, 
which will automatically enter them for a 
chance to win a special Hamilton package. 
The grand prize winner and a guest will be 
flown out to Hamilton‘s opening night in 
Hamburg, Germany, where the musical will 
be performed in German in its first non-
English translation.

While there, they’ll meet Miranda at an 
exclusive pre-show reception and attend the 
post-show celebration before being flown 
out, along with tickets and hotel accommo-
dations, where they’ll get to watch and meet 
the casts in London and New York. Signed 
memorabilia will be given to the winner to 
help commemorate the experience.

Each donation serves as a single entry, 
with no limit on the number of donations, 
which can be made at Ham4Choice.com. 
The fundraiser is just the latest Ham-
4Progress initiative, the collective focused 
on highlighting social justice causes, serving 
as a gathering place for discussion and act-
ing as a platform for progress and organiza-
tions the group wants to support.

Miranda has worked with Prizeo in the 
past on similar efforts, including a 2017 fun-
draising campaign for Planned Parenthood 
that gave winners tickets to the Broadway 
show.

This article was originally published by 
The Hollywood Reporter. 

John Mayer  
to Perform at  
Seth Rogen, 
Lauren Miller 
Rogen’s Hilarity  
for Charity 10th 
Anniversary Party
BY CHRIS GARDNER 

H
ilarity for Charity — the non-
profit led by Seth Rogen and 
Lauren Miller Rogen and dedi-
cated to Alzheimer’s research, 

care and finding a cure — has big plans for 
its 10th anniversary.

The organization will take over L.A. event 
venue Rolling Greens on Mateo on Oct. 1 
for a “birthday extravaganza” hosted by the 
HFC co-founders and featuring an acous-
tic performance by John Mayer, magic 
by Justin Willman, music by celebrity DJ 
Sam Ronson and a performance by Chloe 
Arnold’s Syncopated Ladies. The program 
will also feature “food, drinks, throwbacks 
and exceptional talent.”

“This year’s event is going to be hard to 
beat,” the couple said in a joint statement. 
They launched the organization in 2012, in-
spired to take action after Lauren’s mother, 
Adele, was diagnosed with the disease at 
55 years of age. Over the years, they have 
hosted a variety of fundraisers, events and 
comedy specials, many featuring a slew 
of celebrity supporters and the couple’s 
famous friends, as a way to raise awareness 
and much-needed funds in the fight.

“HFC’s mission is as important today as it 
was 10 years ago, and we are humbled by the 
support we’ve received from our amazing 
community,” Rogen and Miller Rogen con-
tinued. “Over the past 10 years, we’ve raised 
over $17 million and provided more than 
375,000 hours of respite to family caregiv-
ers. We know from personal experience that 
caring for a loved one with dementia is a 
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grueling 24/7 job. We are honored that HFC 
can provide comfort, laughs, funds, and 
resources to caregivers in need.”

They are expecting upwards of 500 guests 
at the event. The night’s host committee 
includes Miller Rogen, Rogen, Dan Miller, 
Raffi Adlan, Matthew Bass, Allison Statter, 
Rich Statter, Justin Meltzer, Sari Tuschman, 
Steve Bilchik, Sam Stone, Alanna Thomp-
son, Lily Semel, Kari Lauritzen, Stefanie 
Paletz, Jonah Garb, Carrie Topeil, Van 
Robichaux, Jen Zaborowski, Jay Ireland and 
Tum Cohl.

Sponsors include Home Instead, LaC-
roix, Biogen, In Memory of Judith Hellman, 
UTA, GTB Technologies, Lionsgate, Para-
mount’s Giving Back, Principal LA and the 
Roddenberry Foundation. Tickets and more 
information can be found here. 

Mandy Moore  
to Be Honored by 
the Hollywood 
Critics Association 
at 2022 HCA  
TV Awards
BY PAUL GREIN 

A
ctress, director, singer, and 
songwriter Mandy Moore will 
be honored with the Virtuoso 
Award at the 2022 HCA TV 

Awards on Saturday, Aug. 13. The awards 
are presented by the Hollywood Critics 
Association. The two-night event will take 
place at the Beverly Hilton Hotel in Beverly 
Hills, Calif., on Aug. 13 and Aug. 14.

“Over the past two decades, Mandy 
Moore has transformed from a pop super-
star to an actress to a director,” says HCA 
founder Scott Menzel. “Moore’s talent is 
undeniable, and her work on This Is Us 
solidifies that as she was able to combine all 
of her talents within this final chapter that 
included a multifaceted performance that 
left millions around the world in tears.”

The HCA TV Awards will be presented 
live, and live-streamed both nights on the 
HCA’s Official YouTube Channel and via 
the HCA App, which is available now to 
download on Apple TV and Roku.

Dulcé Sloan, correspondent on Comedy 
Central’s The Daily Show With Trevor Noah, 
will serve as host for night one, dedicated to 
broadcast and cable categories. Comedian 
Tig Notaro will host night two, dedicated to 
streaming categories.

Presenters over the two nights include 
Alfonso Herrera, Ana de la Reguera, Anjali 
Bhimani, Arden Cho, Auli’i Cravalho, Ayo 
Edebiri, Brett Goldstein, Carl Anthony 
Payne II, Celina Smith, Chloe Cherry, Col-
man Domingo, Cynthia Addai-Robinson, 
Danny Pudi, Dichen Lachman, Diggy 
Simmons, Emmanuelle Chriqui, Garret 
Dillahunt, Genevieve Angelson, Hannah 
Waddingham, Iliza Shlesinger, Jake Borelli, 
James Lance, Jaren Lewison, Jasmine Ce-
phas Jones, Jennifer Morrison, Jen Tullock, 
Johnny Sibilly, Jon Huertas, Justin Hart-
ley, Kaitlyn Dever, Karen Pittman, Kevin 
McKidd, Martha Kelly, Martha Plimpton, 
Mark Proksch, Maxim Baldry, MeKai Curtis, 
Michael Mando, Michelle Visage, Milo Ven-
timiglia, Nico Santos, Paul Walter Hauser, 
Robin Thede, Sam Richardson, Toheeb 
Jimoh, Tom Ellis, and Zach Gilford.

In addition, the Hollywood Critics Associ-
ation has announced their partnership with 
Petco Love and Big Love Animal Rescue to 
turn the 2022 HCA TV Awards into a two-
night rescue animal adoption event. “We 
hope to shine a spotlight on shelter dogs 
and help a few of them find their forever 
homes,” adds HCA co-founder, Ashley 
Menzel.

There will be a designated Petco Love 
step-and-repeat, with rescue dogs and 
puppies on the red carpet both nights. Ad-
ditionally, at the ceremonies’ afterparties, 
guests of the HCA TV Awards will have the 
opportunity to adopt a rescue dog.

The 2022 HCA TV Awards will be 
produced by DIGA Studios and Content.23 
Media.

Founded in 2016, the Hollywood Crit-
ics Association has, as its stated mission 
“to bring together a diverse and passionate 
group of critics and entertainment journal-

ists who represent the voices of a new era 
in Hollywood.” The HCA is made up of 148 
members from all across the U.S.

For more information, visit Hollywood-
CriticsAssociation.com. 
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