
Beyoncé’s Renaissance blasts in at No. 1 on the Bill-
board 200 albums chart (dated Aug. 13) with 2022’s 
biggest week by a woman – and the second-largest 
week of the year overall – as the set launches atop the 
chart with 332,000 equivalent album units earned 
in the U.S. in the week ending Aug. 4, according to 
Luminate.

Notably, Renaissance – Beyoncé’s seventh solo No. 
1 album – is the first album released by a woman in 
2022 to top the Billboard 200. The last woman at No. 
1 was Adele with 30, which ruled for its first six weeks 
on the list (charts dated Dec. 4, 2021-Jan. 8, 2022). 
Notably, both 30 and Renaissance were released via 
Columbia Records (with Renaissance issued through 
Parkwood/Columbia).

Renaissance is Beyoncé’s seventh solo studio album, 
and first since the chart-topping Lemonade in 2016. 
Since then, she teamed with husband Jay-Z on The 
Carters’ Everything Is Love (2018), released Home-
coming: The Live Album and led The Lion King: The 
Gift soundtrack (both in 2019; all three reached the 
top five of the Billboard 200). All seven of her solo stu-

dio albums have also opened atop the tally (outside of 
her output as part of Destiny’s Child), starting with 
Dangerously in Love in 2003.

Unlike Beyoncé’s last two solo albums (Lemonade 
and her self-titled set in 2013), Renaissance wasn’t a 
surprise release. The new set was announced in mid-
June, preceded by its first single “Break My Soul” 
on June 20, and was available to purchase on physical 
formats (both CD and vinyl LP) by street date (July 
29). Comparably, her last two solo studio sets before 
Renaissance were both initially available exclusively 
only through streamers and digital retailers, and their 
physical release came later.

Also, unlike her last two studio efforts, Renais-
sance was not ushered in alongside a longform visual 
component – or, in fact, any official music videos. The 
Lemonade project debuted initially on HBO through 
its same-titled film, while her self-titled effort was 
initially sold exclusively through iTunes accompanied 
by 18 music videos. As of Aug. 7, no official videos for 
Renaissance have been released – only lyric videos and 
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We can’t thank the “Piano Man” enough for a night to remember. 
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visualizers.
Also in the new top 10 on the Billboard 

200: ATEEZ, ENHYPEN and Dance Gavin 
Dance all score their first top 10 albums 
as their latest releases debut in the region, 
while $uicideboy$ collect its third top 10 
effort with the No. 7 arrival of Sing Me a Lul-
laby, My Sweet Temptation.

The Billboard 200 chart ranks the most 
popular albums of the week in the U.S. based 
on multi-metric consumption as measured 
in equivalent album units, compiled by 
Luminate. Units comprise album sales, track 
equivalent albums (TEA) and streaming 
equivalent albums (SEA). Each unit equals 
one album sale, or 10 individual tracks sold 
from an album, or 3,750 ad-supported or 
1,250 paid/subscription on-demand official 
audio and video streams generated by songs 
from an album. The new Aug. 13, 2022-dated 
chart will be posted in full on Billboard‘s 
website on Tuesday, Aug. 9. For all chart 
news, follow @billboard and @billboard-
charts on both Twitter and Instagram.

Of Renaissance’s 332,000 equivalent 
album units earned, album sales comprise 
190,000; SEA units comprise 138,000 
(equaling 179.06 million on-demand official 
streams of the set’s tracks), and TEA units 
comprise 4,000.

In 2022, the only album with a larger 
week, by equivalent album units earned, has 
been the debut frame of Harry Styles’ Har-
ry’s House, which launched with 521,000 

on the June 4-dated chart. Thus, Colum-
bia has the two biggest weeks of 2022, as 
Harry’s House was issued through Erskine/
Columbia. (As noted earlier, Renaissance 
has the biggest week of 2022 among albums 
by women. It surpasses the debut frame of 
Lizzo’s Special, which earned 69,000 units 
in the week ending July 21, reflected on the 
July 30-dated chart.)

Renaissance logs the largest streaming 
week for an album by a woman in 2022 by 
on-demand official streams earned, with 
179.06 million. It’s also the seventh-biggest 
streaming debut among all albums in 2022, 
and Beyoncé’s largest streaming week ever. 
(Of note, the largest streaming week for 
an album by a woman in 2022 was when 
Doja Cat’s Planet Her collected 46.68 mil-
lion streams for its songs in the tracking 
week ending Feb. 3, as reflected on the Feb. 
12-dated chart. The previous biggest debut 
streaming week in 2022 for a woman was 
registered by Lizzo’s Special, with 37.07 
million streams for its songs in the tracking 
week ending July 21, reflected on the July 
30 chart.)

In terms of traditional album sales, with 
190,000 sold, Renaissance posts the third-
largest sales week for an album in 2022, and 
the biggest by a woman. The only bigger 
sales weeks so far this year were captured 
by the opening stanzas of Harry’s House 
(330,000) and BTS’ Proof (266,000).

Renaissance sold 121,000 copies on CD, 

43,000 via digital downloads and 26,000 on 
vinyl.

Renaissance’s initial album sales figure is 
largely driven by direct-to-consumer sales 
of the album through internet retailers, with 
72% of its first-week sales coming through 
web-based sellers (136,000 of 190,000). 
Those sellers included Beyoncé’s official 
webstore (where she sold four limited edi-
tion deluxe boxed set editions of the album 
containing a T-shirt and a CD – all of which 
are sold out).

Beyoncé’s webstore was also the exclusive 
seller in the tracking week of the album’s 
vinyl LP, which had a limited pressing and 
an alternative cover and sold 26,000 copies. 
That marks the largest sales week for an 
R&B/hip-hop album on vinyl by a woman 
in the modern era, since Luminate began 
tracking sales in 1991. The vinyl LP sold out 
on Beyoncé’s webstore before the album’s 
release on July 29. On Sept. 16, the album 
will garner a wide release on vinyl through 
all retailers, with expanded packaging and 
its standard album cover.

While Renaissance’s internet-based sales 
were hefty, the album would have still been 
No. 1 on the Billboard 200 without any sales 
from internet sellers. Further, the set would 
have been No. 1 without selling a single copy, 
as it still would have perched atop the list 
from only streaming activity (with stream-
ing equaling 138,000 SEA units).

Finally, as noted earlier, Renaissance is the 
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first No. 1 album on the Billboard 200 by a 
solo woman since Adele’s 30 closed its six-
week run atop the list dated Jan. 8. That 30-
week gap between No. 1s is the longest the 
chart has been absent a No. 1 album billed 
to a solo woman since 2017, when there was 
a 31-week dry spell between Lady Gaga’s 
Joanne (one week at No. 1 on Nov. 12, 2016) 
and Halsey’s Hopeless Fountain Kingdom 
(June 24, 2017).

Bad Bunny’s Un Verano Sin Ti falls to No. 
2 on the Billboard 200 after seven noncon-
secutive weeks atop the list (104,000 equiva-
lent album units earned; up 7%). On the Aug. 
20-dated chart, the album will benefit from 
its wide CD release on Aug. 5.

ATEEZ notch their first top 10 as The 
World EP.1: Movement arrives at No. 3 with 
50,000 equivalent album units earned. Of 
that sum, album sales comprise 47,000; SEA 
units comprise 3,000 (equaling 4.02 million 
on-demand official streams of the set’s seven 
tracks), and TEA units comprise a negligible 
sum. Previously, the South Korean group 
had gone as high as No. 42 in 2021 with 
Zero: Fever Part.3.

Like many K-pop releases, the CD con-
figuration of The World EP.1 was issued in 
collectible deluxe packages (eight total, 
including a version exclusive to indie retail-
ers), each with a standard set of items and 
randomized elements (such as photocards); 
97% of the album’s first-week sales were 
on CD. The other 3% were digital album 

sales (a little over 1,000). The set was not 
released in any other format, such as vinyl 
or cassette.

Morgan Wallen’s former No. 1 Danger-
ous: The Double Album dips 2-4 with 49,000 
equivalent album units (up 1%), and Styles’ 
chart-topping Harry’s House falls 3-5 with 
46,000 units (down 4%).

ENHYPEN lands its first top 10 album on 
the Billboard 200 as Manifesto: Day 1 debuts 
at No. 6 with 39,000 equivalent album units 
earned, following the set’s physical release 
on July 29. The six-song effort was released 
on July 4 via streaming services and digital 
retailers. Of its 39,000 units earned, album 
sales comprise 38,000, while SEA units 
comprise 1,000 (equaling 1.29 million on-de-
mand official streams of the set’s tracks) and 
TEA units comprise a negligible sum.

Manifesto is the fourth top 20-charting 
album for the South Korean group, which 
previously topped out at No. 11 with Dimen-
sion: Dilemma in 2021.

The CD configuration of Manifesto was is-
sued in collectible deluxe packages (11 total, 
including a version exclusively sold through 
Target), each with a standard set of items 
and randomized elements (like photocards). 
Effectively all of its sales for the week were 
on CD (a negligible number were sold via 
digital download); the set was not issued on 
any other physical format.

$uicideboy$ score their third top 10 
album on the Billboard 200 as Sing Me a 

Lullaby, My Sweet Temptation bows at No. 7 
with 37,000 equivalent album units earned. 
Of that sum, SEA units comprise 33,000 
(equaling 45.31 million on-demand streams 
of the set’s tracks), album sales comprise 
4,000 and TEA units comprise a negligible 
sum. The rap duo has previously hit the top 
10 with Long Term Effects of Suffering (No. 
7 in 2021) and I Want to Die in New Orleans 
(No. 9, 2018).

Dance Gavin Dance claims its first top 10 
album on the Billboard 200 as Jackpot Juic-
er starts at No. 8 with 33,500 equivalent al-
bum units earned. Of that sum, album sales 
comprise 25,500 (the band’s best sales week 
ever); SEA units comprise 8,000 (equaling 
10.37 million on-demand streams of the 
album’s tracks), and TEA units comprise a 
negligible sum. The album’s first-week sales 
got a boost from its availability across mul-
tiple color vinyl variants, and in total, the 
vinyl edition of the album sold 14,000 copies 
(the second-biggest selling vinyl set of the 
week behind Renaissance).

Jackpot Juicer is Dance Gavin Dance’s 
11th charting effort on the Billboard 200 and 
fifth to reach the top 40.

Rounding out the new top 10 of the 
Billboard 200 are a pair of former No. 1s: 
Future’s I Never Liked You (falling 5-9 with 
31,000 equivalent album units, down 7%) 
and Drake’s Honestly, Nevermind (6-10; 
29,000, down 9%).

Luminate, the independent data pro-
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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vider to the Billboard charts, completes an 
exhaustive and thorough review of all data 
submissions used in compiling the weekly 
chart rankings. Luminate reviews and 
authenticates data, removing any suspicious 
or unverifiable activity using established 
criteria before final chart calculations are 
made and published. In partnership with 
Billboard, data deemed suspicious and 
unverifiable is disqualified prior to the final 
calculation. 

Beyonce’s ‘Break 
My Soul’ Soars to 
No. 1 on Billboard 
Hot 100
BY GARY TRUST 

B
eyoncé‘s “Break My Soul” 
bounds to No. 1, from No. 6, on 
the Billboard Hot 100 songs 
chart. The song marks the su-

perstar’s eighth solo leader on the list. The 
track, which debuted at No. 15 six weeks 
earlier, is from her new LP Renaissance, 
which launches as her seventh No. 1 on 
the Billboard 200 albums chart.

Concurrently, two songs ascend to the 
Hot 100’s top 10: Steve Lacy‘s “Bad Habit” 
(11-7), which also rises to the top of the 
Streaming Songs chart, and Nicky Youre 
and dazy’s “Sunroof” (12-9), marking all 
three acts’ first trips to the Hot 100’s top tier.

The Hot 100 blends all-genre U.S. stream-
ing (official audio and official video), radio 
airplay and sales data. All charts (dated 
Aug. 13, 2022) will update on Billboard.com 
tomorrow (Aug. 9). For all chart news, you 
can follow @billboard and @billboardcharts 
on both Twitter and Instagram.

“Break My Soul,” released on Parkwood/
Columbia Records, becomes the 1,140th No. 
1 in the Hot 100’s 64-year history.

Airplay, sales & streams: “Soul” drew 
61.7 million radio airplay audience impres-
sions (up 8%) and 18.9 million streams (up 
114%) and sold 13,000 downloads (up 113%) 
in the July 29-Aug. 4 tracking week, accord-

ing to Luminate, as the song claims dual top 
Streaming and Sales Gainer honors on the 
Hot 100.

The track vaults 25-3 on Streaming Songs 
and holds at its No. 4 high on the Radio 
Songs chart.

In addition to its original version on 
Renaissance, “Soul” was available in six 
alternate forms during the tracking week: its 
Honey Dijon, Terry Hunter and will.i.am re-
mixes; its Nita Aviance club mix; and a cap-
pella and instrumental versions. (Its “The 
Queens Remix,” with Madonna and which 
shouts out a host of influential Black female 
entertainers, arrived Aug. 5, the first day of 
the tracking week for next week’s Billboard 
charts, dated Aug. 20.)

Beyoncé’s eighth solo Hot 100 No. 1: 
Beyoncé lands her eighth Hot 100 No. 1 as a 
soloist. Here’s a recap:

“Crazy in Love,” feat. Jay-Z, eight weeks 
at No. 1, beginning July 12, 2003 
“Baby Boy,” feat. Sean Paul, nine, Oct. 4, 
2003 
“Check on It,” feat. Slim Thug, five, Feb. 4, 
2006 
“Irreplaceable,” 10, Dec. 16, 2006 
“Single Ladies (Put a Ring on It),” four, Dec. 
13, 2008 
“Perfect” (Ed Sheeran duet with Beyoncé), 
five (on which she was credited; the song 
led for six weeks total), Dec. 23, 2017 
“Savage” (Megan Thee Stallion feat. 
Beyoncé), one, May 30, 2020 
“Break My Soul,” one week to-date, Aug. 13, 
2022

Additionally, Destiny’s Child, with 
Beyoncé as a member, notched four Hot 100 
No. 1s: “Bills, Bills, Bills” (for one week in 
1999); “Say My Name” (three weeks, 2000); 
“Independent Women (Part 1)” (11, 2000-
01); and “Bootylicious” (two, 2001).

Beyoncé’s 19-year span of solo Hot 100 
No. 1s: From the first week at No. 1 on the 
Hot 100 for “Crazy in Love” through, now, 
the coronation of “Soul,” Beyoncé spans 19 
years and one month of appearing atop the 
chart – the eighth-best mark in the ranking’s 
archives.

Longest Spans of Hot 100 No. 1s: 
Mariah Carey – 31 years, five months, one 
week (Aug. 4, 1990-Jan. 8, 2022) 
Cher – 28 years, five months (Nov. 6, 

1971-April 3, 1999) 
Beach Boys – 24 years, four months (July 4, 
1964-Nov. 5, 1988) 
Elton John – 24 years, 11 months, one week 
(Feb. 3, 1973-Jan. 10, 1998) 
Michael Jackson – 22 years, 10 months, 
three weeks (Oct. 14, 1972-Sept. 2, 1995) 
Stevie Wonder – 22 years, six months (Aug. 
10, 1963-Feb. 8, 1986) 
Rod Stewart – 22 years, four months (Oct. 2, 
1971-Feb. 5, 1994) 
Beyoncé – 19 years, one month (July 12, 
2003-Aug. 13, 2022) 
George Harrison – 17 years, three weeks 
(Dec. 26, 1970-Jan. 16, 1988) 
Madonna – 15 years, nine months, one week 
(Dec. 22, 1984-Oct. 7, 2000)

Notably, in looking at acts’ group and solo 
careers combined, Beyoncé’s span of ap-
pearing atop the Hot 100 stretches over 23 
years and three weeks, from the first week at 
No. 1 for Destiny’s Child’s “Bills, Bills, Bills” 
(July 17, 1999) through this week’s takeover 
on top for “Soul.” Similarly among the acts 
above, Cher’s career span including Sonny & 
Cher and her solo No. 1s would encompass 
(a record) 33 years, seven months and two 
weeks (1965-99); Michael Jackson’s Jackson 
5 and solo output would span 25 years, 
seven months and a week (1970-95); and 
George Harrison’s time with The Beatles 
and as soloist would amount to a No. 1 span 
of 23 years, 11 months and two weeks (1964-
88).

Meanwhile (as first noted when Megan 
Thee Stallion’s “Savage,” featuring Beyoncé, 
hit No. 1), Beyoncé and Mariah Carey are 
the only acts to place atop the Hot 100 in 
four distinct decades – the 1990s, 2000s, ’10s 
& ’20s for both – thanks to the former’s runs 
at No. 1 with Destiny’s Child in the ’90s and 
solo in the ’00s-’20s, and Carey’s reigns in 
each decade, including in the ’10s and ’20s 
with “All I Want for Christmas Is You.”

Beyoncé’s wait between Hot 100 No. 
1s in lead roles: With “Soul,” Beyoncé 
scores her first Hot 100 No. 1 in a lead role 
in 13 years and seven months, since “Single 
Ladies (Put a Ring on It)” in 2009. That gap 
marks the longest among acts with lead bill-
ing on both bookending leaders since Cher, 
whose “Believe” ascended to the top of the 
chart in March 1999, a record 10 days shy 
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One of the largest and longest lasting 
independent record labels in existence, 
Cleopatra Records, are celebrating their 30th 
anniversary this year. What began in 1992 as a 
small operation out of the garage of founder 
Brian Perera has since grown into a family of 
labels representing one of the most diverse 
catalogs that encompasses a variety of genres 
with an emphasis on unique and experimental 
artists. In a time when most small record labels 
either die out or get bought by a major, Cleopatra 
Records has managed to survive and thrive as a 
privately owned entity deftly navigating the 
seismic shifts in the industry that have caused so 
many labels to founder. Please join us in 
celebrating this monumental milestone.
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of 25 years since she’d last led with “Dark 
Lady” in March 1974.

Seventh-most weeks at No. 1: Beyoncé 
boasts the seventh-most weeks spent atop 
the Hot 100, as “Soul” ups her count to 43 in 
her solo career.

Most Weeks at No. 1 on Hot 100: 
87, Mariah Carey 
60, Rihanna 
59, The Beatles 
54, Drake 
50, Boyz II Men 
47, Usher 
43, Beyoncé 
37, Michael Jackson 
34, Adele 
34, Elton John 
34, Bruno Mars

Further, Destiny’s Child spent 17 weeks 
at No. 1 among their four Hot 100 lead-
ers, making for 60 weeks at the summit for 
Beyoncé if we were to combine her solo and 
the group’s songs. (Among the acts above, 
Paul McCartney [89 weeks total; 30 solo], 
both George Harrison and John Lennon [65; 
six] and Ringo Starr [61; two] would also 
sport higher sums of weeks at No. 1 mixing 
their solo leaders and those by The Beatles 
with them as members, while Michael Jack-
son’s total would extend to 47, thanks to 10 
weeks at No. 1 for the Jackson 5.)

A No. 1 ‘Show’-ing: “Break” indirectly 
brings a house classic to No. 1 on the Hot 
100, as it contains elements of Robin S.’s 
“Show Me Love,” co-written by Allen 
George and Fred McFarlane. The latter 
two talents receive songwriting credit on 
“Break” and rank atop the chart as writers 
for the first time. “Show Me Love” hit No. 5 
in June 1993.

Beyoncé is among the eight credited writ-
ers and four billed producers on “Break.”

‘Break’-ing down ‘Soul’ music at No. 
1: Beyoncé’s new Hot 100 No. 1 marks the 
latest with the words “break” or “soul” in a 
song title. Here’s a recap of each:

“Don’t Break the Heart That Loves You,” 
Connie Francis, 1962 
“Breaking Up Is Hard To Do,” Neil Sedaka, 
1962 
“Don’t Go Breaking My Heart,” Elton John 
& Kiki Dee, 1976 
“Un-Break My Heart,” Toni Braxton, 1996-

97 
“Heartbreaker,” Mariah Carey feat. Jay-Z, 
1999 
“Break Your Heart,” Taio Cruz feat. Ludac-
ris, 2010 
“Break My Soul,” Beyoncé, 2022

(Beyoncé joins husband Jay-Z for the 
distinction.)

“(You’re My) Soul and Inspiration,” The 
Righteous Brothers, 1966 
“Crank That (Soulja Boy),” Soulja Boy 
Tell’em, 2007 
“Break My Soul,” Beyoncé, 2022

(Beyoncé is, thus, the … sole … woman 
with a Hot 100 No. 1 with “soul” in its title, 
with all due … respect … to the Queen of 
Soul.)

No. 1 Hot 100, R&B/hip-hop, R&B & 
dance: As it reaches No. 1 on the Hot 100, 
“Soul” concurrently climbs to the top of the 
Hot R&B/Hip-Hop Songs and Hot R&B 
Songs charts, which use the same multi-
metric methodology as the Hot 100. Beyoncé 
adds her 10th No. 1 on the former and her 
third on the latter (which began in October 
2012). The track also tops the multi-metric 
Hot Dance/Electronic Songs chart for a 
sixth week. “Soul” makes history as the first 
song to lead all four lists (dating to start 
of the youngest survey among them, Hot 
Dance/Electronic Songs, in January 2013).

“Break” dethrones Lizzo’s “About Damn 
Time” atop the Hot 100, after the latter, at 
No. 2, led the last two weeks. Still, “Time” 
tallies a fifth week at No. 1 on Radio Songs 
(93.9 million, up 3%).

Harry Styles’ former 10-week Hot 100 
No. 1 “As It Was” slips 2-3. It adds a 10th 
week atop the Songs of the Summer chart, 
as it has led the seasonal survey, which 
tracks the biggest hits between Memorial 
Day and Labor Day, each week this summer.

Kate Bush’s “Running Up That Hill (A 
Deal With God)” backtracks to No. 4 from 
its No. 3 Hot 100 high. Its revival sparked 
by its sync in the fourth season of Netflix’s 
Stranger Things, the song, originally released 
in 1985 (when it reached No. 30), tops the 
multi-metric Hot Rock & Alternative 
Songs, Hot Rock Songs and Hot Alterna-
tive Songs charts for a ninth week each.

Future’s “Wait for U,” featuring Drake and 
Tems, is stationary at No. 5 on the Hot 100, 

after a week at No. 1 beginning in its debut 
frame in May, as it rebounds for a second 
week atop the multi-metric Hot Rap Songs 
chart, and Jack Harlow’s “First Class” falls 
4-6 on the Hot 100, following three weeks at 
No. 1 starting upon its debut in April.

Steve Lacy achieves his first Hot 100 top 
10, as “Bad Habit” jumps 11-7, largely fueled 
by its coronation on Streaming Songs (2-1; 
20 million, up 8%). It also drew 10 million in 
radio airplay audience (up 247%) and sold 
800 downloads (up 26%) in the tracking 
week.

The song, which made Lacy a Hot 100 
First-Timer when it debuted at No. 100 
on the chart dated July 16, follows the 
Compton, Calif., native’s appearances as a 
recording artist on other Billboard charts, 
first as a member of The Internet and then 
via collaborations as a soloist alongside acts 
including Frank Ocean, Tyler, The Creator 
and Vampire Weekend. “Bad Habit” is from 
Lacy’s LP Gemini Rights, which bowed on 
multiple charts dated July 30, including at 
No. 1 on Top Rock & Alternative Albums, No. 
3 on Top R&B/Hip-Hop Albums and No. 7 
on the Billboard 200.

Bad Bunny and Chencho Corleone’s “Me 
Porto Bonito” repeats at No. 8 on the Hot 
100, after reaching No. 6, and tops the multi-
metric Hot Latin Songs chart for a 12th 
week.

Nicky Youre and dazy’s “Sunroof” rides 
12-9 on the Hot 100, marking each act’s 
first top 10. It lifts 8-6 on Radio Songs (55.7 
million, up 18%, as it wins the Hot 100’s top 
Airplay Gainer nod) and drew 8.6 million 
streams (up 6%) and sold 3,000 (up 21%) in 
the tracking week.

The team-up marks the first title to reach 
Billboard‘s charts for both artists, with Or-
ange County, Calif., native Nicky Youre hav-
ing received a DM from dazy on Instagram, 
spurring the song, which the former wrote 
and the latter produced.

Rounding out the Hot 100’s top 10, Harry 
Styles’ “Late Night Talking” dips 7-10, after 
it hit No. 4 upon its debut in June.

Again, for all chart news, you can fol-
low @billboard and @billboardcharts on 
both Twitter and Instagram and all charts 
(dated Aug. 13), including the Hot 100 in 
its entirety, will refresh on Billboard.com 
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tomorrow (Aug. 9).
Luminate, the independent data provider to 

the Billboard charts, completes an exhaustive 
and thorough review of all data submissions 
used in compiling weekly chart rankings. 
Luminate reviews and authenticates data, 
removing any suspicious or unverifiable 
activity using established criteria before final 
chart calculations are made and published. 
In partnership with Billboard, data deemed 
suspicious and unverifiable is disqualified 
prior to final calculations. 

Spam Acts Use 
This Trick to Get 
Songs on a Major 
Streaming Playlist
BY ELIAS LEIGHT

J
ohn Smith manages a band with close 
to three quarters of a million monthly 
listeners on Spotify. At this point, the 
group has mostly stopped making 

music together to pursue other projects, 
but you might not know that from watching 
their Spotify page. That’s because other art-
ists periodically release fake collaborations 
with the band — songs the group has noth-
ing to do with, and probably isn’t even aware 
of. Smith — not his real name — handles the 
process of alerting the streaming service 
about the fakes to get them off his group’s 
homepage.

This is another strange facet of the con-
temporary streaming landscape, according 
to managers like Smith. The sham collabora-
tions appear on a number of platforms, but 
managers believe there is one in particular 
that people are focused on: The bogus col-
laborations allow someone to piggyback off 
the success of a more established act, thanks 
primarily to an algorithmic Spotify playlist 
called Release Radar. Spotify generates per-
sonalized Release Radar collections every 
Friday; each is composed of new music from 
artists that users follow, artists that users 
listen to, and a sprinkling of other artists 
Spotify has a hunch users will like. If you tag 

Smith’s group as a collaborator, that means 
you have a chance to be served up to users 
who follow or listen to that band (again, 
they have over 700,000 monthly listeners).

The Release Radar hack has animated 
Reddit threads and TikTok videos re-
cently, with commenters complaining about 
listening to songs that claim to incorporate 
contributions from Perfume Genius or 
Deerhunter, only to find out that those acts 
aren’t actually involved. “I stopped listening 
to my Release Radar because I was getting 
multiple of these fake tracks in there every 
week,” one Spotify user wrote on Reddit.

Perfume Genius has been tagged as a 
collaborator on three tracks he had noth-
ing to do with in the last two weeks. “It’s a 
new phenomenon for us,” says Bryan Ling, 
who manages Perfume Genius. “In the past, 
it felt more like human error [when this 
happened], someone uploaded something 
wrong. Now it’s like, someone’s doing this 
on purpose.”

Fans have alerted Perfume Genius to the 
fakes, and he’s passed the word on to his 
manager. “We’re trying to figure out what to 
do here,” Ling adds. “It’s been frustrating.”

The sham collaborations can divert 
streaming income away from artists who are 
attempting to follow the rules and send it to 
those who are comfortable tricking people 
into playing their music, which may just 
be white noise, as was the case with a fake 
Lower Dens collaboration released on Fri-
day. And the fakes also can anger listeners, 
as evidenced by a number of Reddit com-
ments, since fans click excitedly through the 
new music on their Release Radar — only to 
find out they’ve been duped about what’s on 
there.

In a statement, a spokesperson for Spotify 
said that “stream manipulation and content 
misrepresentation are industry-wide issues 
that Spotify takes seriously and are against 
our policies.” “We have robust, active 
mitigation measures in place that identify 
bad actors, limit their impact and penalize 
them accordingly,” the spokesperson added. 
“We are continuously evolving our efforts to 
limit the impact of such individuals on our 
service.”

Spotify launched Release Radar almost 
exactly six years ago, in the summer of 

2016. “We’re trying to show that Spotify 
understands users better than anyone else,” 
Edward Newett, who served as the feature’s 
lead engineer, told TechCrunch at the time. 
“We’re the biggest in terms of [leveraging] 
streaming data to bring the personalization 
necessary to make this feature work.”

The following year, Bryan Johnson, direc-
tor of artists and management at Spotify 
U.K., said that Release Radar “is becoming 
a huge driver of streams — more than any of 
our programmed editorial playlists, which 
are the ones that everyone pitches for. It’s 
Release Radar which is driving listens.”

Last fall, Spotify announced that Release 
Radar “has become a top-three personalized 
playlist for listeners around the world.” It’s 
especially popular for Spotify users between 
the ages of 18 and 29, who account for more 
than half of the playlist’s audience.

Release Radar’s ability to “drive listens” 
also makes it a target for those trying to 
game the system. To do so, people look for 
distribution companies that allow artists to 
tag collaborators without their consent, ac-
cording to managers and label owners. Once 
the distributor beams that song to stream-
ing services, it shows up as a track featuring 
two performers, despite the fact that one is 
oblivious to the music’s existence. Sources 
say some of the most prominent artists are 
on a “block list” maintained by labels, so 
it’s hard for an act to stealthily tap into a 
superstar’s audience, and Spotify also has 
teams of people working to flag fake collabo-
rations. But there is a lot of new music being 
uploaded to streaming services daily, and 
shams slip through.

Brett Rosenberg, a musician and blogger 
who has written about the fake collabora-
tion phenomenon, says he started to see it 
pop up regularly around a year ago. (Some 
Reddit complaints date back even further, 
at least to 2020.) “It became more and more 
of a nuisance on a weekly basis,” Rosenberg 
says, to the point where a dud duet would 
appear “three or four times every Friday 
when my Release Radar resets.”

After Rosenberg wrote about his experi-
ence, a number of commenters chimed in 
with similar stories of their own. “Friday 
rolls around and I pull up Release Radar and 
have been getting a lot of these spam songs 
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with artists like PUP and Stars being listed 
on songs they clearly aren’t attached to,” 
one person lamented. “I had 4 songs from 
scam artists on my release radar this week,” 
another added. “I hate it!” “It’s been the 
bane of my Fridays for more than a couple 
months running now,” a third user wrote.

Rosenberg has observed accounts trying 
to game the system by pretending to col-
laborate with prominent indie acts like Sha-
ron Van Etten and Bat for Lashes. On Friday 
(August 5), he spotted new sham collabora-
tions with Neon Indian, Lower Dens, and 
the Black Lips — all 61-second songs with 
very similar-looking artwork. (Lower Dens 
broke up last year; Black Lips’ manager did 
not respond to a request for a comment. 
Neon Indian’s manager says she was able to 
get the fake taken down on Spotify, though 
it’s still up on Apple Music.)

But the people behind the sham collabo-
rations don’t only rope in well-regarded 
independent artists. People release fake 
collaborations with John Smith’s band 
because it’s dormant but maintains a sizable 
following. (Not every non-working band has 
someone like Smith watching their Spotify 
page.) A manager who recently shepherded 
a viral act to a plum major-label deal says 
“people keep putting fake collabs on their 
page, and we keep swatting them down.” “It 
happens to every single viral artist,” he adds.

One rap label owner says his artists will 
be unknowingly tagged as collaborators by 
trolls. “A lot of underground acts have these 
online haters, and they just will upload 
random songs and tag the artist,” he says. 
But, he continues, pretending to work with a 
bigger act can help “get a record moving.”

Rosenberg says he’s tracked around 
10 fake collaborations in the last month, 
however, and his trip down the rabbit hole 
has left him confused, because the accounts 
trying to leverage other artists’ popular-
ity don’t seem to be moving any place in 
particular. “The end game of the artists I’ve 
seen do this is… nothing,” he says. “They’re 
not trying to create a persona or a social 
media profile.”

But there is a financial incentive to gam-
ing Release Radar: Another label-owner 
whose artists are targeted fairly often in this 
manner estimates that a fake collaboration 

between an unknown and an established 
act that has 1 million followers on Spotify 
can generate between 50,000 and 100,000 
streams for the former in 24 hours. If an act 
is able to ride an established artist’s coattails 
without being detected, there is money to be 
made — though this isn’t big bucks, maybe 
$100 or $200.

Since that’s not a big haul on its own, 
managers whose artists have been tagged in 
fake collaborations suspect that the people 
behind them are releasing them at scale, 
much in the same way a phishing scam 
relies on generating small sums from a wide 
net of dupes. Without access to Spotify’s 
back end, however, it’s hard to tell what 
happens after the fake collaboration hits 
Release Radar.

“I have a million questions,” Rosenberg 
adds, “that I can’t figure out.” 

The Ledger: In 
Strong 2022, 
Advertising Is 
Rare Weakness 
for Music Biz
BY GLENN PEOPLES

The Ledger is a weekly newsletter about the 
economics of the music business sent to Bill-
board Pro subscribers. An abbreviated version 
of the newsletter is published online.

With a handful of music companies’ quar-
terly earnings releases now in the books, the 
outlook for the second half of the year ap-
pears strong almost across the board. There 
is one area of weakness, however: online 
advertising.

On Wednesday, French music company 
Believe slightly raised its guidance for fiscal 
2022 but warned in its investor presentation 
that organic growth will slow in the second 
half of the year “as the ad-funded streaming 
activities should be affected by rising infla-
tion and economic uncertainties.”

Spotify also pointed to some weakening 
in advertising. “For advertising, we did see 

some softening in trends over the last two 
weeks of June,” said CFO Paul Vogel during 
the company’s July 27 earnings call.” But 
with that as context,” he noted, “we still 
expect solid growth in Q3, albeit slower than 
we might have forecast earlier in the year.”

Advertising isn’t expected to fall off a 
cliff, and Spotify can temper any advertising 
softness by improving its ad load. “We think 
there’s probably some room to expand [ad 
engagement] over time,” said Vogel. Spotify 
already benefits from favorable listening 
trends. Over time, as people spend less time 
listening to broadcast radio, Spotify believes 
the opportunity for online audio ads will 
improve. Advertising will be a “massive” 
category, said Spotify CEO Daniel Ek.

Online advertising weakness can be seen 
elsewhere in the tech market. Alphabet 
CFO Ruth Porat pointed to “uncertainty 
in the global economic environment” after 
the company’s Q2 missed expectations for 
revenue, YouTube revenue, Google Cloud 
revenue and earnings per share. Likewise, 
social media company Snap underper-
formed expectations in the second quarter, 
citing advertising weakness. Snap declined 
to give guidance for the third quarter.

Advertising and other economic turbu-
lence has caused many companies to hire 
fewer workers. Alphabet, Snap, Meta and 
Spotify are among the many tech companies 
to reduce their hiring growth rates. Music 
streaming platform SoundCloud isn’t just 
slowing its hiring growth – it plans to lay 
off about 20% of its global workforce due 
to “the challenging economic climate and 
financial market headwinds,” CEO Michael 
Weissman wrote in an email to employees 
this week.

By and large, though, the outlook for the 
second half of 2022 is positive. This is es-
pecially true in live music where artists are 
again on tour and fans spending is strong. 
On Thursday, concert promoter Live Nation 
said it sold more tickets to concerts this 
year than it did in all of 2019. “For the 2023 
tours we have put on sale so far,” said CEO 
Michael Rapino, “all signs continue point-
ing to strong fan demand.”

“Even with a cloudy macroeconomic en-
vironment, we continue to see strong secu-
lar growth in the music industry,” Reservoir 
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Media CEO Golnar Khosrowshahi said 
during Friday’s (Aug. 5) earnings call. “We 
are seeing expanded opportunities emerge 
day after day, including news ways stock 
consume music through video gaming and 
social media platforms — recession or not.”

Spotify is optimistic about its subscriber 
and monthly active user growth through the 
end of the year. Its third-quarter guidance 
is subscribers up 6 million to 194 million, 
and new MAUs up 17 million to 450 million. 
Spotify has not given fourth-quarter guid-
ance, but Vogel said Spotify is “pacing pretty 
well” through the end of the year.

STOCKS
Through August 5, the % change over the 

last week, and the year-to-date change.
Universal Music Group (AS: UMG): 

21.45 euros, -2.8%, -13.4% YTD 
Spotify (NYSE: SPOT): $118.73, +5.1%, 
-49.3% YTD 
Warner Music Group (Nasdaq: WMG): 
$31.50, +5.0%, -27.0% YTD        
HYBE (KS 352820): KRW 175,000, -0.3%, 
-49.9% YTD 
Live Nation (NYSE: LYV): $96.76, +2.9%, 
-19.2% YTD        
iHeartMedia (Nasdaq: IHRT): $8.80, 
+17.6%, -58.2% YTD        
SiriusXM (Nasdaq: SIRI): $6.58, -1.5%, 
+3.6% YTD               
Deezer (PA: DEEZR): 4.64 euros, +25.4%, 
-22.7% YTD

NYSE Composite: 15,273.23, -0.4%, 
-11.0% YTD 
Nasdaq: 12,657.55, +2.2%, -19.1% YTD               
S&P 500: 4,145.19, +0.4%, -13.0% YTD 

AK-47s and 
Drones: How 
Some Country 
Festivals Are 
Dealing With 
Skyrocketing 
Security Costs
BY TOM ROLAND

A
merica’s inability to curb mass 
shootings in public places is 
making life difficult for the pro-
ducers of outdoor country music 

festivals as skyrocketing security costs strain 
budgets and squeeze profits.

High-profile mass-casualty attacks in Buf-
falo, N.Y.; Uvalde, Texas; and Highland Park, 
Ill., have kept safety forefront in the minds 
of both attendees and producers as summer 
concerts increased this year in the aftermath 
of the pandemic shutdown.

Attendees at the CMA Fest in June were 
aware of armed guards on rooftops and of an 
explosion a few miles away from downtown 
Nashville. Promoters are taking greater care 
to control foot traffic and crowd density. 
And they’re extremely conscious of making 
security personnel and bomb-sniffing dogs 
visible, hoping to create an extra sense of 
safety.

“You have armed guards standing at the 
front gate with AK-47s,” says Pepsi Gulf 
Coast Jam executive producer Rendy Love-
lady, whose early-June event in Panama 
City, Fla., included sets from Brett Young 
and Brooks & Dunn. “That’s something that 
I never thought we’d see in America.”

What fans don’t necessarily see is the 
price tag for the increased security. Promot-
ers are paying as much as six times what 
they budgeted for safety precautions less 
than a decade ago, according to concert 
professionals and financiers. It has squeezed 
profits for independent promoters, who may 
face a crisis in the not-so-distant future if 

the increases continue.
“The last time I did a Tailgate Fest was 

2019,” says Tailgate founder Melissa Car-
bone, whose Aug. 13-14 event counts Jake 
Owen, Billy Currington and Chris Janson 
among the lineup at the Auto Club Free-
way in Fontana, Calif. “This year, with … 
significantly lower ticket sales because of 
other economic conditions, our security bill 
is triple what it was.”

Several factors have created the dramatic 
price hike. One is technological advances. 
Walk-through magnetometers (which rent 
for $250 per unit per day through Tennes-
see’s EOD Gear) are in heavier use, and staff 
is required to oversee them. Fencing, which 
can include blow-down walls that allow 
mass emergency exits, is an outdoor necessi-
ty. And many promoters now conduct crowd 
surveillance with drones, paying another 
crew member to oversee that function, as 
well as to ensure that unauthorized drones 
don’t invade the space.

The cost of manpower is up, too, due to 
inflation and market conditions. With the 
uptick in highly publicized shootings, the 
demand for security — particularly for well-
trained police and veterans — has ballooned 
across numerous industries, creating more 
competition that results in higher fees. Plus, 
promoters are staffing shows with larger 
security teams. They’re exercising greater 
caution to protect their companies’ reputa-
tions, but also meeting heightened expecta-
tions among their customers and local au-
thorities, some of whom are placing greater 
legal staffing demands on public events.

“There’s absolutely nothing we can do 
about that,” Carbone says. “You either pay it 
or you hear that it isn’t allowed to go on. It 
makes it very hard to budget. You think your 
expense line is one thing, and then you’re 
two weeks out from your festival and it’s not 
even close. It’s becoming hard to plan and to 
have a financially and economically sound 
festival.”

Conway Entertainment Group founder/
owner Tony Conway, whose company 
includes an event division and a manage-
ment arm that represents Alabama, attended 
the World Games in Birmingham, Ala., in 
July. He estimates the costs were $500,000 
for a multilayered protection scheme that 
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included private security, the FBI and 
Homeland Security.

“They had to do a perimeter block-off 
a quarter mile from the stadium where 
nobody had access to the stadium except 
through one area,” Conway says. “That cost 
alone, just to put blockades up and have the 
police at every intersection for 12 days, is 
mind-boggling.”

One promoter, Conway says, hires a secu-
rity guard for every 60 ticket-holders; thus 
a festival that draws 30,000 would require 
about 500 risk-management staff — a mix of 
trained professionals and so-called “T-shirt 
security.” In most localities, the community 
would not have enough off-duty police of-
ficers and security pros to fill out a team that 
size; thus, promoters often work with police 
departments from other cities to fully cover 
the event, and that means extra outlays for 
transportation and lodging.

Security is now routinely 25% of the 
production budget, Conway says. That’s a 
sizable amount; if it rises, that could pose 
a long-term challenge for the business. For 
starters, if mass shootings continue un-
abated, some potential recruits will likely 
pursue safer jobs — as the Uvalde crisis 
demonstrated, semi-automatic weapons 
can make even trained personnel afraid 
to enter an active crime scene. Combined 
with the increased demand for security 
services, promoters may experience labor 
shortages that make it difficult to fully staff 
particular shows. Or, more likely, they may 
have to field a higher percentage of T-shirt 
security after tapping out the higher-quality 
personnel. Meanwhile, competition from 
other events — particularly for high-grade, 
off-duty police — could drive pay rates up 
far enough that it makes concerts unfeasible 
for part of the fan base.

“The average ticket price for a concert 
right now is somewhere between $85 and 
$100 a person,” Conway says. “That’s very 
high for a couple to go to a show, so you 
can’t keep raising the ticket prices.”

“If I have to add 18 bucks to my ticket and 
that’s made it unreachable to 20% of my 
population, it’s not a working system,” says 
Carbone.

That said, concert executives are loathe 
to cut corners on safety since the 2017 mass 

shooting at the Route 91 Harvest music 
festival in Las Vegas and a crowd-surging 
tragedy killed 10 people during hip-hop art-
ist Travis Scott’s 2021 show at Astroworld in 
Houston.

“If something tragic were to happen, I’m 
going to have to be the one that explains 
why it happened,” Lovelady notes. “So if you 
hear me say, ‘Cut costs,’ you may hear me 
say, ‘Cut stagehands,’ but you’re not going to 
hear me say, ‘Cut security.’”

Subscribe to Billboard Country Up-
date, the industry’s must-have source for 
news, charts, analysis and features. Sign 
up for free delivery every Monday. 

Olivia Newton-
John, Beloved 
‘Grease’ Actress & 
Singer, Dies at 73
BY RANIA ANIFTOS 

O
livia Newton-John, beloved 
actress and singer best known 
for her role as Sandy Olsson in 
Grease and for hits such as 1981’s 

“Physical,” died on Monday (Aug. 8). She 
was 73 years old.

Her official Facebook page confirmed the 
news, writing in a statement, “Dame Olivia 
Newton-John (73) passed away peacefully at 
her Ranch in Southern California this morn-
ing, surrounded by family and friends. We 
ask that everyone please respect the family’s 
privacy during this very difficult time.”

The post continued, “Olivia has been a 
symbol of triumphs and hope for over 30 
years sharing her journey with breast cancer. 
Her healing inspiration and pioneering ex-
perience with plant medicine continues with 
the Olivia Newton-John Foundation Fund, 
dedicated to researching plant medicine and 
cancer. In lieu of flowers, the family asks that 
any donations be made in her memory to the 
Olivia Newton-John Foundation Fund (ONJ-
FoundationFund.org).”

This is a breaking news story. More to 
come… 

100 Weeks of the 
Billboard Global 
Charts: The No. 1s
BY ERIC FRANKENBERG

T
he latest Billboard Global 200 
and Billboard Global Excl. U.S. 
charts, dated Aug. 13, 2022, mark 
100 weeks since the worldwide 

song lists launched in September 2020. This 
week, we’re celebrating the hits that topped, 
lingered on, and shaped the surveys through-
out their first 100 weeks. Today, we start with 
the No. 1s.

Billboard‘s global charts premiered nearly 
two years ago with a pair of disparate songs 
ruling the inaugural rankings: Cardi B‘s 
“WAP,” featuring Megan Thee Stallion, 
crowned the Global 200; while Maluma 
reigned over the Global Excl. U.S. survey 
with “Hawái.” Over on the U.S.-based Bill-
board Hot 100, “WAP” returned to the top 
for its third nonconsecutive week at No. 1 (of 
four total), while “Hawái” climbed to No. 55.

This contrast set the tone for the 100 
weeks to come, as America’s prominence 
in the global music market caused the 
Global 200 to often line up with the Hot 100, 
while the Global Excl. U.S. chart frequently 
strayed. When “Savage Love (Laxed – Siren 
Beat)” by Jawsh 685, Jason Derulo and 
BTS simultaneously rose to No. 1 on the 
Hot 100 and Global 200 in October 2020, 
South Korea’s Blackpink launched atop the 
Global Excl. U.S. chart with “Lovesick Girls” 
— while reaching No. 59 on the Hot 100. 
Similarly, when Glass Animals led the two 
former charts with their enduring “Heat 
Waves,” Brazil’s Anitta took control of the 
latter with “Envolver,” despite peaking at 
No. 70 on the Hot 100 in April.

While English-language, American pop 
has maintained a grip on the global charts, 
these No. 1s are examples of how the Global 
Excl. U.S. chart has reflected big hits in oth-
er languages. Spanish has been represented 
by “Hawái,” “Envolver,” Bad Bunny and 
Jhay Cortez‘s “Dákiti” and, most recently, 
Bizarrap and Quevedo‘s “Bzrp Music Ses-
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sions, Vol. 52.” “Dákiti” and “Vol. 52” also 
topped the Global 200, despite the latter, in 
its first week at the summit, not appearing 
on the same week’s Hot 100, breaking new 
international ground for songs that had not 
yet crossed over to wide American audi-
ences.

Meanwhile, five songs that feature Korean 
lyrics have reached the global apex. “Love-
sick Girls” and “Savage Love” were first in 
October 2020, followed by three more songs 
by BTS — “Life Goes On,” “My Universe” 
with Coldplay, and “Yet to Come.” All five 
tracks mix Korean with English, while the 
four Spanish-language songs noted above 
are performed exclusively in Spanish.

In total, 31 songs have reached the top of 
either global chart (or both) and all but two 
have been released since 2020. The excep-
tions were multi-week leaders, both taking 
non-traditional routes to the top, leaving 
and then returning to No. 1. Mariah Carey‘s 
evergreen 1994 carol “All I Want for Christ-
mas Is You” has spent eight weeks atop the 
Global 200 (four each over the past two 
holiday seasons) and four on Global Excl. 
U.S. (one; three).

But while Carey’s classic will likely return 
to the charts — possibly for more time at No. 
1 — alongside a crop of over 50 other Yule-
tide songs, the other major renewed 20th 
century global chart hit appears to be more 
of an isolated incident. Kate Bush‘s 1985 alt 
classic “Running Up That Hill (A Deal With 
God)” recently ruled the Global 200 for 
three weeks and the Global Excl. U.S. chart 
for one, driven by its prominent sync in the 
fourth season of Netflix’s ’80s-set Stranger 
Things.

While the series also spurred global 
chart returns for ’80s songs by Metallica, 
Journey and Musical Youth, among others, 
none came remotely close to replicating 
Bush’s sustained revival, as “Hill” spends a 
10th week in the top five of both charts. It’s 
one of just two non-holiday songs released 
before 2017 to hit the top 10 of either list, 
alongside Fleetwood Mac‘s “Dreams.”

Here’s a week-by-week look at all the 
Global Excl. U.S. No. 1s, beginning 99 weeks 
ago in September 2020.

Anomalies notwithstanding — and it’s 
getting harder to call these non-English-lan-

guage or non-newly-released hits anomalies 
as TikTok’s whims spread their rule over the 
entire planet — many of the biggest global 
No. 1s of the last two years are simply some 
of the most obvious hits by major Western 
pop stars. Harry Styles‘ “As It Was” holds 
the record for the longest-running No. 1 on 
each chart, with 13 weeks on top of Global 
Excl. U.S. and 12 atop the Global 200. Other 
double-digit-week leaders on the Hot 100 
have also topped both global lists: Adele‘s 
“Easy on Me” (seven weeks atop Global 
Excl. U.S.; six weeks, Global 200); and BTS’ 
“Butter” (five; two), along with fellow titans 
Olivia Rodrigo‘s “Drivers License” (nine; 
eight) and “Good 4 U” (nine; six); and The 
Kid LAROI and Justin Bieber‘s “Stay” 
(nine; 11).

As for a round-up of the most notable No. 
1s over the first 100 weeks of Billboard’s 
global charts…

The First No. 1s: “WAP” by Cardi B, 
featuring Megan Thee Stallion, for three 
non-consecutive weeks on the Global 200; 
“Hawái,” by Maluma, for one week on 
Global Excl. U.S.

The Current No. 1s: “Bzrp Music Ses-
sions, Vol. 52” by Bizarrap & Quevedo 
spends a third consecutive week atop both 
charts.

The Longest-Running No. 1: “As It Was” 
by Harry Styles, for 12 weeks on Global 200 
and 13 weeks on Global Excl. U.S.

The Most No. 1s: BTS has notched six 
chart-toppers on each list. “Dynamite,” “Life 
Goes On,” “Butter,” “Permission to Dance,” 
and “My Universe,” with Coldplay, crowned 
both charts. “Savage Love (Laxed – Siren 
Beat),” with Jawsh 685 and Jason Derulo, 
led the Global 200 for one week in Octo-
ber 2020, while “Yet to Come” capped the 
Global Excl. U.S. survey for a week this June.

Next up, Ariana Grande (“Positions”; 
“Save Your Tears,” with The Weeknd), 
Justin Bieber (“Peaches,” featuring Daniel 
Caesar and Giveon; “Stay,” with The Kid LA-
ROI); and Olivia Rodrigo (“Drivers License”; 
“Good 4 U”) each boast two global No. 1s.

No. 1 Debuts: 17 songs have debuted at 
No. 1 on the global charts combined – ac-
counting for more than half of the total 31 
chart-toppers.

Bonus No. 1: Dua Lipa‘s “Levitating” 

climbed as high as No. 2 on the Global 200 
(and No. 3 on Global Excl. U.S.) but, just as it 
did on the Hot 100, ruled the 2021 year-end 
chart, fueled by a 32-week stay in the top 10. 
This week, it spends its 96th consecutive 
frame on the chart.

The same year’s No. 1 year-end Global 
Excl. U.S. song was BTS’ “Dynamite,” which 
dominated the weekly chart for eight weeks 
in 2020-21.

Another Bonus No. 1: Though Bad 
Bunny topped both global charts with 
“Dákiti” in 2020, he has yet to hit No. 1 with 
a song from his season-defining Un Verano 
Sin Tí. But he’s come very close — a lot. Over 
the course of four weeks in May and June, 
Bunny sent three different songs to No. 2: 
“Moscow Mule,” “Ojitos Lindos,” featur-
ing Bomba Estereo, and “Me Porto Bonito,” 
featuring Chencho Corleone.

Take a listen to the biggest global hits of 
the last 100 weeks — we’ll be updating the 
playlist throughout the week as we highlight 
more of the charts’ most definitive hits. 

Robert Gibbs 
Joins UTA as 
Partner and  
Co-Head of  
Atlanta Office
BY DAVE BROOKS

U
TA announced today that music 
industry leader Robert Gibbs 
has joined the agency as a part-
ner and co-head of UTA’s Atlanta 

office.
In his new role, Gibbs will join UTA 

Atlanta co-heads Rich Paul, Arthur Lewis 
and Steve Cohen to help grow the agency’s 
footprint across music, sports, film, fine arts, 
television, podcasts and more.

Gibbs was most recently head of music 
at ICM Partners, where he became the first 
African-American head of a major agency 
music department. In June, CAA completed 
its acquisition of ICM Partners for $750 
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million.
“Robert’s experience in the industry, com-

bined with his enthusiasm to help us build 
in Atlanta, made him the perfect choice to 
join UTA and our leadership team there,” 
says UTA CEO Jeremy Zimmer.

UTA and its partner company Klutch 
Sports Group announced the establishment 
of a significant on-the-ground presence in 
Atlanta last September, making UTA the 
first among the industry’s biggest talent, 
sports and entertainment companies to 
establish a full-service base of operations in 
the city.

“Over the past several years the momen-
tum at UTA has been undeniable,” said 
Gibbs. “Jeremy and the team have built an 
incredible business and culture which has 
resonated throughout the industry. I am 
excited to join at this pivotal time and help 
expand the company’s business in Atlanta.”

Gibb’s client list includes J. Cole, Ari 
Lennox, PartyNextDoor, Roy Woods, 
J.I.D, Bas, Earthgang, Cozz, Lute, Omen, 
SoFaygo and Mike Dimes.

New York-based music agent Kevin 
Jergenson and Los Angeles-based music 
agent Victoria Gutierrez, who both worked 
closely with Gibbs at ICM on several clients, 
will join him at UTA. Jergenson has worked 
with an array of talent including Kamasi 
Washington, Duckwrth and Emotional 
Oranges, while Gutierrez has worked with 
artists including Rexx Life Raj, Odie and 
Kash Doll, among others.

Gibbs also serves on the board of A Place 
Called Home, a non-profit that provides 
children and teens living in South Central 
Los Angeles with the arts, educational pro-
grams, counseling and mentorship. 

Bert Fields, 
Powerhouse 
Hollywood 
Lawyer, Dies at 93
BY JONATHAN HANDEL

B
ert Fields, the renowned enter-
tainment litigator whose clients 
included Edward G. Robinson, 
Jeffrey Katzenberg, Tom Cruise, 

Warren Beatty, The Beatles and a host of 
other luminaries, studios and talent agen-
cies, has died. He was 93.

Fields died peacefully late Sunday night at 
his Malibu home, a spokesperson for his law 
firm, Greenberg Glusker Fields Claman & 
Machtinger Llp., announced.

“For forty years, we were graced with 
Bert’s brilliance, decency and charm,” said 
Bob Baradaran, managing partner of Green-
berg Glusker. “Bert was a beloved colleague, 
friend and mentor who trained a generation 
of outstanding lawyers. We were blessed to 
know and work with such a truly remark-
able lawyer and human being.”

A longtime partner at Greenberg Glusker 
and mainstay on THR‘s annual Power Law-
yer list, Fields during his six-decade career 
also represented the likes of David Geffen, 
James Cameron, Dustin Hoffman, Michael 
Jackson, Mike Nichols, Jerry Bruckheimer, 
Joel Silver and Madonna; companies such 
as DreamWorks SKG, MGM, United Artists, 
The Weinstein Co. and Sony Music; and 
famed authors including Mario Puzo, James 
Clavell, Tom Clancy, Clive Cussler and 
Richard Bach.

His early clients included Robinson — 
whom he represented in a 1950s divorce 
squabble over the sale of the actor’s Impres-
sionist artwork — Elaine May and Peter 
Falk, and he formed an alliance with CAA 
co-founder Michael Ovitz around the time 
that agency was launched in 1975.

Feared around town, Fields became 
famous for facing down Paramount Pictures 
and protecting writer-director May’s final 
cut on her 1976 movie Mikey and Nicky — 

famous, but also notorious, because his le-
verage in the matter involved the mysterious 
disappearance of the only print of the film 
under circumstances that Fields perhaps 
engineered.

Indeed, the fact that he allegedly hopped 
a plane from New York to Los Angeles just 
as the print went missing in Manhattan sug-
gested he might have been the bagman.

“I will not go into who did what,” Fields 
told The New Yorker in 2006. Said May: 
“He was what you always thought Perry 
Mason was. He did everything, and he did it 
without pay because I had no money. I paid 
him, finally, a year later, but he didn’t know 
I would.”

Fields never talked, but Paramount caved, 
and that was what mattered. Decades later, 
so did the Walt Disney Co., whom Fields 
litigated to a reported $280 million settle-
ment on behalf of top film exec Katzenberg, 
who had departed the company after an 
acrimonious split with then-chairman and 
CEO Michael Eisner.

Katzenberg claimed that Disney had 
owed him a slice of the hefty profits from 
such animated hits as The Little Mermaid 
(1989) and The Lion King (1990). Fields’ 
questioning revealed that Eisner once had 
said of Katzenberg, “I think I hate the little 
midget.”

Fields told Los Angeles Lawyer magazine 
in 2015 that the best job he ever had was 
working in a stable as a teen — his worst was 
setting pins in a bowling alley — but it was 
obvious that he loved practicing law as well.

Fields represented Beatty when the direc-
tor refused to cut four minutes from Reds 
(1981) so that Paramount could sell the film 
to ABC, and he won the case (Beatty had fi-
nal cut). But when director Michael Cimino 
was ordered by 20th Century Fox to cut The 
Sicilian (1987), he took the studio’s side and 
won again (even though Cimino had final 
cut, too).

He also represented Paramount in its 
appeal of the Buchwald v. Paramount case 
over Coming to America (1988); obtained 
a multimillion-dollar judgment for George 
Harrison against his former business man-
ager; and, representing DreamWorks SKG 
and Steven Spielberg, defeated an applica-
tion for an injunction against the exhibition 
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of Amistad (1997).
More recently, Fields represented Jamie 

McCourt against her husband, L.A. Dodgers 
owner Frank McCourt, in their 2009 divorce 
trial; negotiated Cruise’s 2012 divorce settle-
ment with Katie Holmes; and represented 
Shelly Sterling against her husband, Donald 
Sterling, in asking the court to confirm 
her ability to sell the L.A. Clippers in 2014 
(that’s when Donald called his wife “a pig”).

For Fields, winning clearly counted — he 
and his wife maintained homes in the Hol-
lywood Hills, Malibu, New York, Mexico 
and France, and he was chauffeured to work 
each day in a Bentley — but his reputa-
tion took a hit when he was swept up in a 
scandal that began in 2002 around Anthony 
Pellicano, a “private detective to the stars” 
whose rough methods brought him more 
than a decade in prison for wiretapping, 
racketeering and weapons possession.

“Scores of people retained [Pellicano’s 
eponymous agency] for its often illegal 
services,” a federal appeals court wrote, 
and Fields had retained the P.I. many times 
during a period of two decades. Observers 
wondered what Fields had known of the 
dirty details — and so did federal prosecu-
tors, who deemed him “a subject” of their 
investigation — but in the end, the lawyer 
was never accused of a crime.

Said Cruise in a statement: “Bert Fields 
was a gentleman, an extraordinary human 
being. He had a powerful intellect, a keen 
wit and charm that made one enjoy every 
minute of his company. I loved him dearly 
and always will. It was a privilege to be his 
friend.”

Katzenberg once said that “watching Bert 
was like watching a skilled surgeon.”

Said Bruckheimer: “Bert Fields, my 
lawyer, dear friend and trusted confidante 
for over 40 years, was one of the most 
extraordinary men I have ever met … Bert 
was that rare person who could achieve just 
about anything. He was a brilliant litigator, 
a scholar, lecturer, historian and author. He 
was extremely witty and charming with all 
the elegance of a true gentleman. But he also 
had the determination and grit of a street 
fighter. Bert Fields was a heavyweight. He 
accomplished it all with dignity and gusto 
and his indomitable zest for life and adven-

ture.”
Born in Los Angeles on March 31, 1929, 

Bertram Fields was the only child of Mil-
dred Arlyn Ruben, a former ballet dancer, 
and Maxwell Fields, an eye surgeon whose 
patients included Groucho Marx and Mae 
West. For a time in his teens, after his par-
ents divorced, he lived in a boarding house 
and worked as a caddy.

At UCLA, Fields received a bachelor’s 
degree at age 20 and then his law degree 
three years later in 1952 from Harvard Law 
School, where he was an editor of the Har-
vard Law Review and graduated magna cum 
laude. He married his college sweetheart, 
Amy Markson, and served on the faculty at 
Stanford Law School.

Fields was in the U.S. Air Force during the 
Korean War as a first lieutenant — in Eng-
land, he was assigned courts-martial — then 
began practicing law at a Beverly Hills firm 
in 1955, the year his son, James, was born.

Fields said he won his first jury trial, a 
case in which he “represented a man who 
had been accused of groping an undercover 
vice squad officer standing at the urinal of a 
skid row movie house.”

On a 1967 episode of NBC’s Dragnet, he 
portrayed a prosecutor (Jack Webb, the 
show’s creator, was a client).

A member of the Council on Foreign Rela-
tions and an adjunct professor at Stanford 
Law School, Fields also was an author, hav-
ing published four novels — two under the 
pseudonym D. Kincaid — as well a biograph-
ical work on Richard III, a book analyzing 
the authorship of Shakespeare’s works and 
2020’s Summing Up: A Professional Mem-
oir, recounting his career.

When Puzo died while working on The 
Family, Fields finished it for him (Puzo had 
left him notes).

He also played the vibraphone for Hol-
lywood’s Les Deux Love Orchestra.

After his brief marriage to Markson, he 
married fashion model Lydia Menovich, 
whom he met as a client, in 1960. She died 
of lung cancer in 1986, leaving the lawyer 
heartbroken. Ovitz ultimately tried to set 
him up with a friend, internationally known 
art consultant Barbara Guggenheim, at first 
to no avail, but Guggenheim later became a 
Fields client, and they wed in 1991.

She survives him, as does his son, John, 
and his grandchildren, Annabelle and Mi-
chael.

Many of Fields’ clients were larger than 
life, and he hoped to extend his reach into 
the afterlife as well. “There is a huge value 
in the post-death rights of performers, 
actors [and] musicians,” he said in a June 
2015 speech. “I’m hopeful of representing 
synthespians.”

This article was originally published by 
The Hollywood Reporter. 

The Underdog 
Boy Band: Big 
Time Rush Explain 
How They’re 
‘Blowing Away’ 
Every Expectation 
For Their Post-
Nickelodeon 
Comeback
BY HANNAH DAILEY

T
he Big Time Rush boys called it. 
Sitting backstage at New York’s 
Madison Square Garden – where, 
in a few hours, they’d perform for 

the first time, in front of a sold-out crowd 
– Carlos PenaVega, James Maslow, Kendall 
Schmidt and Logan Henderson squeeze to-
gether on one sofa and chuckle that, in spite 
of all the time-tested, ultra catchy pop songs 
they plan on playing that night, it’ll be one 
called “The Giant Turd Song” that gets their 
audience the most excited.

“Just like any artist who’s had massive 
hits, you always have to play that hit song,” 
says 32-year-old James.

“And ours is about the turd!” Kendall, 31, 
chimes in with a grin.

It is indeed. Cut to the midway point of 
their two-hour show – the sixth so far of 
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their summer Forever Tour – when they 
start singing over Carlos’ ukulele: “Oh 
you’re such a turd, oh yeah, a giant turd.” 
The crowd, a gender-mixed group of mostly 
twenty-somethings, are suddenly pre-teens 
again, cheering like it’s The Beatles on Ed 
Sullivan.

Like most of the songs on BTR’s setlist 
tonight, “Turd Song” was released as part 
of Nickelodeon’s Big Time Rush TV show, 
on which the guys got their start in 2009 
playing four Minnesotan teenagers who 
serendipitously score a record deal, move 
to Hollywood and form a world famous boy 
band. Their real life success quickly echoed 
that of their characters; between 2009 and 
2014, they released three Billboard 200 top 
20 albums, landed four singles in the Hot 
100, embarked on five headlining tours and 
filmed four seasons of Big Time Rush before 
everyone involved agreed to end the show.

From their flirty, highest-charting hit 
“Boyfriend” to their old show’s instantly 
recognizable theme song, the guys are 
strictly playing oldie after oldie. The only 
exceptions are four new tracks all released 
in the past year, and one unreleased Span-
glish project titled “Dale Pa Ya” – during 
which they bring out its producer Maffio, a 
three-time Latin Grammy winning producer 
who’s worked with Latin music superstars 
Farruko and Nicky Jam.

For their fan-favorite “Worldwide,” in 
which the boys lament the struggles of rock 
star life on the road keeping them away from 
their sweethearts, they bring four swoon-
ing girls from the audience onstage and 
serenade them directly. During the encore, 
they each take off their shirts and drink in 
the subsequent applause. Reminiscent of 
the pop music machine that once marketed 
Justin Bieber or One Direction with similar 
tactics to swarms of teenagers, the Garden is 
ablaze with nearly painful shrieks from start 
to finish.

But while tonight’s show may feel like it 
never stopped being 2012, almost a decade 
has passed since Big Time Rush last toured 
through arena stages like this one. This time, 
though, it wasn’t a major record label or a 
mammoth TV network that put them here.

Now, they’re here on their terms – and 
they’re aiming bigger than ever before. “We 

are outrageously exceeding every bar that 
we set for ourselves – and any expectations 
that anyone else might have,” Kendall says 
with bittersweet triumph.

“We’re blowing them all away.”
A week after the MSG show, Logan, 

James, Carlos and Kendall are delighted to 
hear that one girl came wearing a bald cap, 
painted-on facial hair and yellow-tinted 
sunglasses to cosplay Gustavo Rocque, the 
boys’ 40-ish, chronically infuriated manager 
played by Stephen Kramer Glickman on the 
TV show. Carlos, 32, jokes that, “If I had my 
helmet with me – it’s at home,” he’d gladly 
put on his old character’s trademark acces-
sory and laugh about it onstage with fans.

They are painstakingly self-aware — even 
between all of the slapstick gimmicks and 
pubescent humor forever part of their early 
branding — that they wouldn’t have the 
same Madison Square-sized doors currently 
open to them had they not long ago been 
handpicked from a nationwide casting call 
in the late 2000s for roles wanted by thou-
sands of other aspiring young entertainers.

It took about two years for Nickelodeon to 
cast James as the vapid but loveable James 
Diamond, Carlos as the hyper adventurous, 
intellectually-lacking Carlos Garcia and 
Logan as the group’s brains, Logan Mitchell. 
Kendall was the last to be added; in fact, the 
other three filmed an entire pilot episode 
with a completely different actor playing 
their team leader.

At the last minute – in an effort to get the 
lineup for their The Monkees-reminiscent 
show, which would inevitably run in unspo-
ken competition with similarly-premised 
programs like Disney’s blockbuster Hannah 
Montana and Jonas, exactly perfect – the 
network swapped in the Kansas native to 
create Kendall Knight. With their roster set, 
the foursome set the standard for groups of 
young male heartthrobs in pop-rock at the 
turn of the ’10s, a couple years before One 
Direction and The Wanted started topping 
the Billboard charts.

“That show, in my opinion, brought back 
the boy band,” Carlos says. “We were so for-
tunate to be able to do that. I’m so thankful 
to Nickelodeon for the opportunity, because 
we would not be here without them.”

If there was a time when Big Time Rush 

did resent their roots, it was toward the 
end of their first run as a band. They’d 
spent every weekday for years filming and 
pumping out songs written by other people; 
meanwhile, their weekends were devoted 
to performing live. The schedule became 
so unsustainable, all four were ultimately 
ready to set the band aside indefinitely after 
finishing one last round of North and South 
American tour shows in early 2014, a few 
months after the TV show’s fourth and final 
season ended.

“We didn’t have a day off for years,” James 
reveals.

“We were burnt out,” Carlos agrees. “It 
was brutal.”

Before that, though, they’d never per-
formed onstage as their characters: They 
were only ever themselves. Moments from 
their real lives then started popping up in 
their show scripts — “Maybe [the writers] 
were running out of ideas,” quips Kendall – 
and gradually, the boys were allowed to help 
write some of their songs.

“They couldn’t really stop us,” Logan, also 
32, shrugs. “At a certain point, they knew 
that the music we were turning in was – .”

“Better,” Kendall cuts in.
“Sometimes they would let us come in 

and like our music and writing,” clarifies 
James. “Other times they were like, ‘That’s 
adorable, no thanks.’”

As the show’s four seasons progressed 
– each bringing more success and more 
overlap between their fictional personas 
and their real, 22-year-old selves – the guys 
began envisioning a much broader potential 
for themselves than the showrunners did. 
“We didn’t just want to be hired actors,” 
Carlos says. “We became Big Time Rush… 
and obviously, tensions will arise.”

Without getting into specifics, the four 
of them laugh about “that one time” they 
were almost fired over such tensions, while 
Kendall reveals he was nearly axed “several 
times.”

“Every time there was something impor-
tant, good or bad, we usually had dinner 
with Sony at Quality Meats,” he laughs, 
presumably referencing the famously pricey 
steakhouse in New York City. “We knew 
if we were going to Quality Meats, it was 
either really good or really bad. But the meal 
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was always good.”
“Which, by the way, I guarantee they 

added to our bill,” throws out James. “I 
guarantee we were paying for it.”

Their relationship with Nick and Sony 
could definitely be complicated – “Isn’t that 
all of the music industry, though?” Logan 
points out – but hindsight has allowed the 
guys to realize that not even two of the 
world’s biggest entertainment companies 
could have prepared for the band’s level of 
real world success.

“It became such a monster of a brand and 
a company that I think they started to get a 
little scared at a point,” says James. “With-
out saying anything disparaging, [Nickel-
odeon] definitely did some things that were 
less than appreciated to threaten us to keep 
us in line.” (Nickelodeon did not respond to 
Billboard‘s requests for comment.)

“We’ve also always had such big dreams 
for this band,” Logan adds. “We really saw 
this as a legacy band and wanted to keep it 
going, so I think they didn’t even know how 
to handle it.”

Kendall just shrugs. “To be fair, they also 
spent a lot of money on it.”

“Hey,” Carlos counters. “We also made 
them a ton of money.”

The endurance of “Turd Song” wasn’t 
the only thing about their comeback that Big 
Time Rush predicted correctly.

The group felt certain in 2020 that their 
fans were all still out there waiting for them 
to make their return – which they’d always 
planned on doing, once all four agreed it 
was the right time. When they tested the 
waters with a remotely recorded acoustic 
performance of “Worldwide,” their catalog 
streams surged upwards of 10 million just 
that year.

They also bet on their ability to finally 
write their own music and independently 
release four songs – 2021’s “Call It Like I See 
It” and 2022’s “Not Giving You Up,” “Fall” 
and “Honey.” All were received so well by 
fans, the band is now working on finishing 
up two EPs, one of which will be fully bilin-
gual and also produced by Maffio.

And when it came time to try performing 
again, they didn’t listen when an agent they 
used to work with (emphasis on “used to”) 
advised them not to book their two come-

back shows in December 2021 because 
not enough people were predicted to buy 
tickets. “Guess what?” boasts James. “They 
sold out in three minutes.”

“We’ve always been really good at follow-
ing our instincts and doing what feels natu-
ral to us,” Logan explains. “That’s always 
served us really well.”

“There were definitely a couple handfuls 
of people who didn’t believe in us,” adds 
Carlos. “It’s so cool to be on this side, selling 
out all these venues left and right – we were 
right!”

It was that same confidence that benefit-
ted them during two years of negotiations 
with Nickelodeon and their former label, 
Sony, when they initiated their comeback 
about two years ago. In an industry famous 
for rigid contracts often used strategically 
to give artists the short end of the stick, Big 
Time Rush was able to walk away from the 
table with very little opposition from either 
company.

“You don’t know if you don’t ask,” Kendall 
says of the process. “Basically there wasn’t 
really any pushback. Almost none.”

The specifics of their deal with the enter-
tainment behemoths is cloaked in confiden-
tiality agreements, but clearly, the band is 
allowed to continue making music under the 
name Big Time Rush, while also performing 
old songs at concerts. Manager Jared Paul, 
who led the negotiations process, says there 
are some built in “checks and balances” to 
ensure the band will “do right by the brand,” 
but that Nick hasn’t stopped them from do-
ing anything they’ve wanted to do so far.

“We had a very frank conversation – ‘Does 
everybody believe we can do this without 
Nickelodeon, without Sony, without help?’” 
James recalls. “We all said ‘Yeah, absolutely. 
Then we said, ‘Do we think it would be 
more powerful and more productive if we 
could use the name and the brand?’ The 
consensus again was, ‘Yeah of course – but 
we don’t need it.’”

“There was no option, we were going to 
move forward,” he continues, confirming 
that their former network accepted their 
request to take over the brand and declined 
any further involvement. “It’s very powerful 
when you believe in yourself that much.”

The band stresses they have a friendly, 

supportive working partnership with their 
old bosses — but they also think even Nick 
was curious to see how it would play out if 
one of their creations tried to find success 
without their backing.

“We got very lucky,” Carlos says. “I don’t 
think [Nickelodeon] will ever do that again 
– only because, look at the success we’ve 
had [since going solo]. How could anybody 
know?”

With no Sony and no Nickelodeon, Big 
Time Rush is its own creative director, 
merch team and everything in between. In 
place of a label, their music can be traced 
back to an LLC cleverly named Bought the 
Rights, and as a nod to the pressures of their 
old nonstop schedule, their self-owned 
touring company is lovingly called Day Off 
Touring.

They coordinate almost everything 
amongst themselves, in group chats dedicat-
ed to each branch of the BTR business, and 
joke about how they must annoy their team 
with their attention to detail and insistence 
on getting everything exactly perfect. It’s 
the unadulterated creative control they’ve 
always craved – and they’re enjoying every 
wonderful, stressful part of it.

“I don’t think any of us are capable of not 
being 100% involved,” says Kendall. “We 
were also doing that before, it just wasn’t 
interpreted the same way. Now we can see 
our impact on it.”

“It was one of the blessings of taking 
several years off – everybody got the chance 
to develop their own skills and life experi-
ences,” James adds. “We’re coming back this 
time around a little bit older but I like to 
think a little bit wiser.”

“And still damn good looking,” cracks 
Logan.

With “Dale Pa Ya” out Aug. 19, two EPs in 
the works, and an album somewhere on the 
horizon, the band is pushing out new music 
so fast, they’re constantly playing catchup 
with themselves. And after the Forever Tour 
concludes Aug. 20, they have their eyes set 
on even more expansive projects, which will 
find them back in the negotiation room with 
Nick and/or Sony.

But whatever it is they do next, Carlos, 
James, Kendall and Logan plan to continue 
beating the odds while doing everything 
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their way – and always laughing at them-
selves in the process.

“Obviously we had two big machines 
behind us, but even then, Big Time Rush 
was always sort of an underdog band in the 
music industry,” Kendall muses. “I think 
that was probably because of the TV show – 
people were confused as to whether or not 
we were a band, our characters, whatever. 
But now I think we’ve established ourselves 
as the artists we always knew we were.”

Then, he dives headfirst into a big time 
pun: “You could say we’re always in a big 
time rush!”

“You don’t have to write that,” groans 
Logan. 

Bizarrap & 
Quevedo’s ‘Bzrp 
Music Sessions, 
Vol. 52’ Rules 
Billboard Global 
Charts for  
Third Week
BY GARY TRUST 

B
izarrap, from Argentina, and 
Quevedo, from Spain, again 
claim the biggest song in the 
world, as “Bzrp Music Sessions, 

Vol. 52” spends a third week at No. 1 on both 
the Billboard Global 200 and Billboard 
Global Excl. U.S. charts. Two weeks earlier, 
the track became the first leader on the 
lists for each act.

Meanwhile, Beyoncé‘s “Break My Soul” 
bounds 22-6 on the Global 200 and 31-9 on 
Global Excl. U.S. – as her new LP Renais-
sance roars in as her seventh No. 1 on the 
U.S-based Billboard 200 albums chart. Plus, 
Rosalía‘s “Despechá” debuts at Nos. 8 and 6 
on the respective global lists.

The two charts, which began in Septem-
ber 2020, rank songs based on streaming 
and sales activity culled from more than 200 

territories around the world, as compiled by 
Luminate. The Billboard Global 200 is in-
clusive of worldwide data and the Billboard 
Global Excl. U.S. chart comprises data from 
territories excluding the U.S.

Chart ranks are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

’52’ = 1 for Third Week on Global 200
“Bzrp Music Sessions, Vol. 52,” by Argen-

tine producer/recording artist Bizarrap and 
Spanish freestyler Quevedo, spends a third 
week at No. 1 on the Billboard Global 200, as 
it drew 87 million streams (down 5%) and 
sold 1,000 downloads (up 11%) worldwide in 
the July 29-Aug. 4 tracking week.

(Bizarrap will speak at Billboard Latin 
Music Week, Sept. 26-30, at the Iconic 
Songwriter Q&A, presented by Sony Music 
Publishing. You can register here.)

Harry Styles’ “As It Was” keeps at No. 2 
on the Global 200, after a record 12 weeks 
at No. 1 beginning in April; Bad Bunny and 
Chencho Corleone’s “Me Porto Bonito” 
repeats at No. 3, after reaching No. 2; Bad 
Bunny’s own “Tití Me Preguntó” rebounds 
to its No. 4 high from No. 5; and Kate Bush’s 
1985 anthem “Running Up That Hill (A 
Deal With God)” drops 4-5, following three 
weeks at the summit powered in part by 
its sync in the fourth season of Netflix’s 
Stranger Things.

Beyoncé’s “Break My Soul” blasts 22-6 on 
the Global 200, as the lead single from her 
album Renaissance, released July 29, soared 
by 87% to 40.7 million streams and 98% to 
16,000 sold worldwide in the week ending 
Aug. 4. The song – which vaults to No. 1 on 
the U.S.-based Billboard Hot 100 – previ-
ously spent a week in the Global 200’s top 
10, at No. 9, in early July, marking Beyoncé’s 
first top 10 since the chart began.

Plus, Rosalía’s “Despechá” launches at 
No. 8 on the Global 200, with 39.4 million 
streams and 3,000 sold globally in its first 
week, following its July 29 release. The 
electro-merengue/mambo mix marks the 

Spanish star’s second top 10 on the chart, af-
ter “La Noche de Anoche,” with Bad Bunny, 
debuted and peaked at No. 7 in December 
2020.

Bizarrap & Quevedo, Beyoncé, Rosalía 
Also in Global Excl. U.S. Top 10

“Bzrp Music Sessions, Vol. 52” by Bizar-
rap and Quevedo concurrently crowns the 
Billboard Global Excl. U.S. chart for a third 
week, with 81.8 million streams (down 6%) 
and 800 downloads sold (up 1%) in territo-
ries outside the U.S. in the July 29-Aug. 4 
tracking week.

The rest of the Global Excl. U.S. chart’s 
top five lines up as on the Global 200: Harry 
Styles’ “As It Was” holds at No. 2, following 
a record 13 weeks at No. 1; Bad Bunny and 
Chencho Corleone’s “Me Porto Bonito” is 
steady at No. 3, after reaching No. 2; Bad 
Bunny’s “Tití Me Preguntó” revisits its No. 4 
best, from No. 5; and Kate Bush’s “Running 
Up That Hill (A Deal With God)” slips 4-5, 
after it topped Global Excl. U.S. for a week 
in mid-July.

Also as on the Global 200, Rosalía and Be-
yoncé shine in the Global Excl. U.S. top 10, 
as the former’s “Despechá” debuts at No. 6 
on the latter list (35.5 million streams, 2,000 
sold outside the U.S. in its first week) and 
Beyoncé’s “Break My Soul” surges 31-9 (22.8 
million, up 65%; 6,000 sold, up 91%). Rosalía 
posts her third Global Excl. U.S. top 10, after 
her featured turn, with Farruko, on Sech, 
Daddy Yankee and J Balvin’s “Relación” 
and her Bad Bunny team-up “La Noche de 
Anoche,” both No. 8 hits in 2020. Beyoncé 
earns her first Global Excl. U.S. top 10.

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated Aug. 13, 2022) 
will update on Billboard.com tomorrow 
(Aug. 9). For both charts, the top 100 titles 
are available to all readers on Billboard.com, 
while the complete 200-title rankings are 
visible on Billboard Pro, Billboard‘s sub-
scription-based service. For all chart news, 
you can follow @billboard and @billboard-
charts on both Twitter and Instagram.

Luminate, the independent data provider to 
the Billboard charts, completes an exhaustive 
and thorough review of all data submissions 
used in compiling weekly chart rankings. 
Luminate reviews and authenticates data, 
removing any suspicious or unverifiable 
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activity using established criteria before final 
chart calculations are made and published. 
In partnership with Billboard, data deemed 
suspicious and unverifiable is disqualified 
prior to final calculations. 

Inside the In-
Person Return of 
Music Tectonics 
Conference
BY CHRIS EGGERTSEN

I
n only its second year of existence, 
Music Tectonics — the annual in-
dustry conference that explores the 
convergence of music and technol-

ogy — was forced to shift to a completely 
online event as the pandemic took hold in 
the United States. But it wasn’t the first time 
that organizers’ best laid plans had been 
undercut by an act of nature.

“You know, it’s funny. By the time the pan-
demic had arrived, we already had to pivot 
because that first year [in 2019] was the year 
of the brush fires in [Los Angeles], where 
our conference was supposed to be held,” 
says Music Tectonics founder/director Dmi-
tri Vietze, who also serves as founder/CEO 
of music tech PR firm Rock Paper Scissors. 
“We had to move our conference within 24 
hours. So, it only made sense that the next 
year there was a pandemic.”

After being held virtually in 2020 and as 
a hybrid event in 2021, Music Tectonics will 
return as a fully in-person conference in 
October — with an expanded global profile 
that grew out of the conference’s two years 
online. “We had people from India and 
Australia who were staying up all night to 
participate in our live events,” says Vietze. 
Now, he adds, “we’re finding a lot of interna-
tional contingents are having conversations 
with us from as far away as South Korea and 
Norway and Germany.”

Slated to take place Oct. 25-27 in Santa 
Monica, Calif., with conference partners 
that include LANDR, LyricFind and Vibrate, 
Music Tectonics 2022 will feature a keynote 

address by Spotify head of innovation and 
market intelligence Máuhan Zonoozy as 
well as panels with industry insiders and 
entrepreneurs, including “The Catalog Gold 
Rush in the Streaming Economy,” “Collab-
orative Creation With Fans,” “Copyright in 
the Age of Web3” and “Ultimate Live Music 
Tech Tools.” In the lead-up to the event, 
Billboard spoke with Vietze and Music 
Tectonics marketing director Eleanor Rust 
about the origins of the conference, what 
attendees can expect this year and the most 
pressing issues facing the intersection of 
music and tech.

How did Music Tectonics evolve out of 
your work leading Rock Paper Scissors?

Vietze: As an entrepreneur, I’ve always 
liked building community. At Rock Paper 
Scissors, we have been working with more 
and more music innovation and music tech-
nology companies and wanted to see the 
same creativity applied to that community-
building. Obviously, there’s the creativity of 
the music itself, but there’s so much hap-
pening with how people are approaching 
business models that we wanted to put that 
into the form of an event where [the indus-
try] could gather and we could learn about 
more of those ideas and see more people 
find each other and build great business 
practices together.

What unserved need was Music Tec-
tonics designed to address, and what 
sets it apart from other music and tech 
gatherings?

Vietze: We’re big fans of conferences 
like South by Southwest and Indie Week, 
Music Biz and Midem. Each of those have 
their own flavor, and we felt there could 
be an independent conference that wasn’t 
beholden to any particular contingent of the 
industry — not focused on majors or indies, 
labels versus streaming services, but instead 
focused on this idea of innovation that 
would bring all those parties together.

This is the first fully in-person Music 
Tectonics conference since the inaugural 
edition in 2019. What was it like having 
to pivot to an online format in only your 
second year?

Vietze: Like everybody, at first, we 
faced a lot of fear and concern about what 
[COVID-19] means for the world, as well 

as our event and our businesses and our 
livelihoods. But again, we went back to that 
idea of community-building and decided to 
leverage the advantages of what we could 
do when everybody was remote. We leaned 
into things like online speed-networking. 
We also experimented with metaverse stuff 
because we want people to not just talk 
about this stuff but actually experience it. 
And we ended up having a global audience 
as a result.

Rust: We pivoted to online really quickly 
for a series of lead-up events. Music Tecton-
ics was set to do a South by Southwest party 
in March, and we pivoted immediately to 
turn that one in-person meetup into a series 
of three online meetups with our commu-
nity and then just kept those going through-
out 2020. We experimented with online 
platforms that way so that by the time the 
conference [happened], we had something 
that we knew people were going to love.

Is there anything you took from the 
virtual editions that’s carrying over to 
the in-person event this year?

Rust: One thing we really learned from 
online is that the event needs to match the 
platform and vice versa. You can only do 
what the platform is good at in an online 
event. In a sense, we’ve taken that to real 
life by having three conference days at three 
different venues that are going to offer very 
different experiences. We’re not going to do 
all of that in a hotel basement anymore. Part 
of [the reason for] that is because our event 
had to change for online.

In 2020 you had, what, 800 people 
online?

Rust: Yeah, and then 1,000 for 2021.
Vietze: It’s early so we’re still working on 

[the] plans, but we’re finding a lot of inter-
national contingents are having conversa-
tions with us right now from as far away as 
South Korea, Norway and Germany. We’ll 
see if they make their trade missions, but it 
seems like that international market is also 
interested in connecting in-person with the 
American market.

Rust: I definitely credit the online events 
with being able to include [international] 
people last year. Now they know us and are 
interested in coming along for the ride.

Are you going to have an online compo-

IN BRIEF

https://www.billboard.com/author/chris-eggertsen/


 Page 25 of 35

nent this year?
Rust: Not to the conference, although 

we do have some lead-up events [that will 
be online]. For example, we’re just about to 
launch our startup pitch competition. We 
started that in 2020, so this is our first time 
in-person. We’re going to have a semifinalist 
event online on Sept. 7, so 10 semifinalists 
will pitch online to a jury and all confer-
ence badge holders will be invited to that. 
We’re going to have some other [online] 
programming [that will be] the first time 
that conference badge holders will really 
be able to meet and mingle. That in a sense 
is stage-setting so that people can network 
and get to know each other before they get 
to the conference.

Aside from the fact that it’s completely 
in-person, are there any new elements 
people can expect this year?

Vietze: Each day has a different flavor. 
The first day is at the carousel at the Santa 
Monica Pier, which is the venue we used last 
year for networking. This year, we’re going 
to do a startup carousel where people can 
come and get demos of some of the startups 
that are participating in our competition. 
Then, the traditional conference is an exhib-
itor hall — it’s a keynote, it’s panels and the 
schmooze between the sessions — and we’ve 
got parties on various days as well. The third 
day we call the Music Tech Dojo. We’ve 
been to other conferences where people are 
like, “Oh, shoot, we met there, but we didn’t 
actually get to sit down and have a meeting.” 
So, we are taking over this coworking space, 
also in Santa Monica, where people can 
continue those one-on-one meetings and get 
the rest of the business done.

What are the most pressing issues 
facing the intersection of music and tech 
right now?

Vietze: I don’t think people are realizing 
that streaming is the new baseline for the 
[music] economy. Not everyone’s happy 
with how the money is getting paid out, but 
it has totally brought the music industry to a 
viable place. By saying it’s the new baseline, 
what I mean is, it’s not the end of the road. 
Music has become digitized and licensable 
in a way that’s not perfect, but it’s actually 
working from a business perspective in a 
lot of ways. That digitization of music is 

now going to get exposed in a lot of other 
places. When we talk about video gaming 
and music or metaverse and music or user-
generated video creators using music, or 
virtual reality and music, all of those things 
are these new layers. You can fight about 
streaming and fight about Spotify, but they 
created a pathway that [will build] a lot 
more revenue streams.

There’s [also] this music creator category 
that is exploding. It’s going to be as big as 
what Instagram did for photography and 
what YouTube and now TikTok’s doing for 
video. I’m intrigued by those tools, whether 
it’s artificial intelligence or other kinds of 
maturation of mobile apps, that people have 
an entire band and studio in their pocket. As 
a result, the people who are in the business 
of selling recorded music are going to be 
competing for attention with everybody, be-
cause everybody’s going to be making music.

Are there any trends that took off dur-
ing the early parts of the pandemic in the 
music/tech space that you feel haven’t 
really survived the transition back to 
in-person?

Vietze: We have the Music Tecton-
ics podcast, and one of the first things we 
did was ask the question: What is going 
to explode, or what’s exploding right now 
because of this remote isolation? And we fo-
cused on a few areas. We focused on remote 
music education, remote collaboration tools 
and livestreaming. Those were the three 
big categories. Though the demand was 
extremely high for all of that stuff during 
the pandemic, it may look like the demand 
has waned to the point where it’s no longer 
even a thing right now, [but] I don’t think 
that’s the correct analysis. The demand was 
so damn high that it looked like this stuff 
was exploding, and then when it went to 
lower levels, it looked like it was dying. But 
I think the pandemic paved the way for a 
path to monetization and for the survival of 
those innovations and the way that people 
interact around music. Something like 400 
livestreaming companies emerged in total 
from before and during the pandemic. Obvi-
ously, the majority of those are not going to 
survive. However, some of them will, and 
it’ll be part of the overall music diet in terms 
of the fan experience and in terms of artists 

and artist teams’ career experiences.
What emerging technologies in music 

are you excited about?
Vietze: At the first conference we did a 

session called “AI’s Got Talent.” The idea 
was, what’s the role of artificial intelligence 
in musical creativity? The debate at the time 
was not that different from how different 
generations of musicians protested mechan-
ical pianos, player pianos, turntables being 
used as musical instruments, synthesizers — 
all these things had a controversial moment. 
Eventually, a certain type of creativity and 
new forms emerged, new genres emerged 
and got adopted. The same thing is happen-
ing with artificial intelligence. So much to 
the point that the conversation isn’t really 
happening anymore. There’s not as much, 
“AI is a problem.” Instead, you see this mas-
sive wave of musical creators who are using 
this stuff. As a result, we’re going to see 
this massive creativity of new styles, new 
genres, new songs, but also new generations 
of people who wouldn’t have had access to 
making music. As a social phenomenon, it 
is just going to continue to grow like a tidal 
wave.

Non-fungible tokens have taken off in 
music in a way that few people anticipat-
ed, but it’s a contentious issue. Now, you 
have a lot of people saying, “Oh, the bot-
tom is going to fall out, or is falling out, 
and there’s no real future in this.” What 
are your thoughts on where that’s going?

Vietze: The crux of what’s beneath the 
surface with the concept of NFTs and Web3 
is solid innovation. Once the technology 
comes into place, it’s just a matter of time 
before it’s actually a day-to-day operational, 
useful tool. Right now, people are learning 
as they go, as they create, as they purchase. 
[In the future], we won’t be calling anything 
an NFT, but you’ll still have this experience 
of knowing that there’s value, that you’re 
unlocking new opportunities through a 
purchase and that there will be a chance 
to track things in a way that doesn’t invade 
your privacy. Those are all great things, and 
I think they will happen. And it makes sense 
that there will be very large market correc-
tions along the way.

This story originally appeared in the Aug. 6, 
2022, issue of Billboard. 
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Gloria Trevi On 
the Highs and 
Lows of Her 
40-Year Career 
— And What 
Has Remained 
Consistent In  
Her Music
BY JESSICA ROIZ 

I
n January 1990, Gloria Trevi recalls, 
she learned that her first single, “Dr. 
Psiquiatra,” was going to make its 
radio debut at the inconvenient hour 

of 3 a.m. So, “I drank a lot of coffee so that I 
could stay up, listen to my song and request 
it many times,” she says.

Trevi, 54, no longer needs to lose sleep 
to hear her music. The pop artist, whose 
untamed hair, ripped tights and leather 
vests established her as Latin’s first female 
rock star — the “Mexican Madonna” as she 
was dubbed then — went on to establish a 
40-year career of hitmaking. Though “Dr. 
Psiquiatra” quickly grew in popularity in 
Mexico, it was “El Último Beso,” her cover 
of white-pompadoured, blue-eyed soul 
artist Wayne Cochran’s 1961 single, “Last 
Kiss,” that earned Trevi her first entry on 
Billboard’s Hot Latin Songs chart later in 
1990. Since then, she has released a string 
of hits — most written or co-written by her 
— that have become Latin music staples, 
including 1991’s “Pelo Suelto” and “Con Los 
Ojos Cerrados” in 1992. Along the way, she 
scored roles in three ’90s Mexican films: 
Pelo Suelto, Zapatos Viejos and Una Papa sin 
Catsup.

But her burgeoning career came to a halt 
in 1999, when criminal complaints were filed 
against Trevi and her then-manager, Sergio 
Andrade, accusing her of the corruption of 
minors, rape and kidnapping. The follow-
ing year, Trevi fled to Brazil, where she was 

captured and arrested, and then spent more 
than four-and-a-half years in Brazilian and 
Mexican prisons. In 2004, a Mexican court 
acquitted Trevi due to a lack of evidence.

“I felt that I lost my career,” Trevi says. 
“But I kept a positive attitude and believed 
in myself. You can lose a battle but not the 
war, and that mindset was very constant in 
me.”

Trevi put out new music that very same 
year, releasing Cómo Nace el Universo, an 
album that addressed her time in prison and 
featured material written behind bars. The 
record peaked at No. 2 on the Latin Pop 
Albums chart and No. 4 on Top Latin Al-
bums; then, in 2011, Gloria became her first 
No. 1 on the latter chart. “How did I envision 
my comeback? Well, I’m an Aquarius. I’m a 
dreamer, and I saw it as something huge,” 
she says.

There were other accolades, too. In 2009, 
Trevi won the Billboard Latin Music Award 
for female pop song of the year with “Cinco 
Minutos,” received the BMI President’s 
Award in 2016 and was honored with the 
2021 Premio Lo Nuestro Special Trajectory 
Award. On Billboard’s Latin album charts, 
she has placed 24 entries, including four No. 
1s on both Top Latin Albums and Latin Pop 
Albums.

In August, Trevi will kick off her Isla 
Divina tour (produced by Live Nation, Great 
Talent Entertainment and Latino Live) at 
San Juan’s Coliseo de Puerto Rico, then play 
40-plus U.S. dates to celebrate her 13th stu-
dio album of the same name. A biographi-
cal series about her life, produced by Carla 
Estrada, is in preproduction.

How do you describe your almost 40 
years in music?

¡Que fuerte! (How strong!) But if I think 
about it, it’s more than 40 years, because ev-
erything started when I took ballet lessons 
at my mom’s academy in Ciudad Victoria, 
Tamaulipas. My mom always thought she 
was in Russia — she was very strict as a 
teacher. She was [involved with] a popular 
festival in the city, and I remember that the 
first time I was onstage I felt, at the very 
young age of 6, that this was what I wanted 
to do for the rest of my life.

How has your songwriting process 
evolved since your earlier rebellious 

years?
I am inspired by classical music and 

poetry — you would never think that a 
16-year-old teenager would write songs 
such as “Mañana.” I began using poetry 
and metaphors with real-life situations and 
street life, and it became something special. 
I like to use magic realism and combine it 
with colloquial language. I’ve come up with 
songs such as “Psicofonía,” where I talk 
about the romance between a ghost and a 
crazy girl, symbolizing that men are like 
ghosts who come and go and we women are 
crazy in love.

Living through heartbreak, living in 
anguish and being deprived of my liberty 
taught me another type of language from 
jail. When I regained my freedom, I became 
very empathetic with people. From that 
experience came songs like “Doña Pudor.” I 
also have songs that help you let off steam, 
scream and cry like “No Querías Lasti-
marme” and “Con Los Ojos Cerrados” to 
songs like “Todos Me Miran” and “Grande,” 
to the songs on my new album, Isla Divina, 
which were born from the unity of a pan-
demic.

What about your music has remained 
consistent over the years?

I like to learn from the present and I love 
the future, but I don’t just follow what’s 
trending. I have to believe in the song, in the 
beat and in the production. For me to get 
onstage and defend a song, I have to like it, 
and I have to transmit that to my fans so that 
they can like it too. If I have doubts or make 
music [ just] so it’ll go viral, fans will feel it 
and it won’t connect.

Do you recall a time when you had to 
defend your art?

A bit before “Dr. Psiquiatra” reached No. 
1 [in Mexico], I was invited to perform on 
[the Mexican musical show] Siempre en Do-
mingo, and at that time, I didn’t want people 
to forget me, so I threw myself on the floor. 
I didn’t think my underwear would show 
because I had on socks, ripped leggings and 
ballet tights, but [it did]. As you can imagine, 
because of Mexican [social customs], they 
told me to brush my hair and stop show-
ing my underwear or I would never be able 
to perform there again. I refused to brush 
my hair, and I told them that I could fix the 
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underwear situation by simply taking them 
off! I was banned from the show until [“Dr. 
Psiquiatra”] reached the top of the chart in 
the country. That’s when they invited me 
back without any conditions.

Is this how your timeless hit “Pelo 
Suelto” was born?

The main reason I wrote “Pelo Suelto” 
was that my maternal grandmother, 
Gloria — who was very religious and was 
well-known in Monterrey’s conservative 
society — wrote an open letter to a news-
paper where she publicly scolded me. That 
really bothered me, because she should’ve 
just called me privately to tell me how she 
felt. Her reason was that she didn’t want 
to change me but rather wanted people to 
know that she didn’t agree with my deci-
sions. I went ahead and wrote an open letter 
back. Looking back, it was very immature 
of me, but I don’t regret the girl that I was, 
because it’s part of my story and shaped the 
woman I am today.

“Cinco Minutos” marked your first Bill-
board top 10 and has been your longest-
charting track on Hot Latin Songs. Was 
that a turning point in your career?

I believe “Tu Ángel de la Guarda” opened 
the doors for me internationally, but the first 
song that helped me get back on my feet was 
“Todos Me Miran.” Even if it didn’t chart 
on the radio, it became one of my biggest 
hits and connected me in an impressive way 
with women and the LGBTQ+ community. 
After that, “Cinco Minutos” was born. The 
first time I heard that song [written by Erika 
Ender and Amerika Jimenez], I was prepar-
ing my album Una Rosa Blu, and I believed it 
was strong because of its message. It’s about 
a relationship that hurt you but you got up, 
and when your ex came back, you gave him 
five minutes to get their stuff, to beg you, but 
there’s no turning back.

After the hardships you went through 
in the early 2000s, how did you prepare 
for your comeback?

I was in the darkest hole of my entire life. 
I felt judged, punished, defamed, and my 
family was suffering because I was in the 
middle of a huge scandal. I would receive 
fan letters that moved me and reminded me 
that good people still existed. Everything 
that was said about me [in the press] was 

horrible, but my fans still defended me. I’m 
very grateful to those brave and kind fans 
who encouraged me. It’s because of them, 
and the family that I had to gain back, that 
I told myself I had to get back on my feet, 
to make everyone proud and not ashamed. 
They say you never know how strong you 
are until you have to do it, and it’s because of 
them that I had to do it.

What do you want your legacy to be?
My music. My story. I want my music to 

be studied and enjoyed for a million years. 
And that the dark moments that I lived and 
overcame also contribute to my legacy. I 
would like my life story to help change and 
transform people’s lives. I think I’m already 
achieving that.

This story originally appeared in the 
Aug. 6, 2022, issue of Billboard. 

Beyoncé Sends 
All 16 Songs From 
‘Renaissance’ 
Onto Billboard 
Hot 100
BY XANDER ZELLNER 

B
eyoncé charts all 16 songs from 
her new album Renaissance on 
the latest Billboard Hot 100 
(dated Aug. 13).

The LP launches as the superstar’s 
seventh No. 1 on the Billboard 200 albums 
chart, with 332,000 equivalent album units 
earned in the July 29-Aug. 4 tracking week, 
according to Luminate. The set scores the 
second-largest weekly total for an album 
this year, after the opening week of Harry 
Styles’ Harry’s House (521,000) in June. It’s 
also the first album released by a woman in 
2022 to rule the chart.

Leading Beyoncé’s total on the Hot 100 is 
the album’s single, “Break My Soul,” which 
jumps 6-1, becoming her eighth solo No. 1. 
She had last led in a lead role with “Single 
Ladies (Put a Ring on It)” in 2008-09.

Here’s a recap of Beyoncé’s entries on the 

newest Hot 100. (All are debuts except for 
“Break My Soul.”)

Rank, Title
No. 1, “Break My Soul” (up from No. 6; 

first week at No. 1)
No. 13, “Cuff It”
No. 19, “Alien Superstar”
No. 22, “Church Girl”
No. 26, “I’m That Girl”
No. 27, “Energy,” feat. BEAM
No. 30, “Cozy”
No. 41, “Plastic Off the Sofa”
No. 43, “Virgo’s Groove”
No. 47, “Summer Renaissance”
No. 51, “Heated”
No. 53, “Thique”
No. 55, “Move,” feat. Grace Jones & Tems
No. 64, “Pure/Honey”
No. 69, “America Has a Problem”
No. 70, “All Up in Your Mind”
With 15 debuts, Beyoncé ups her career 

total to 81 solo Hot 100 entries, dating to her 
first, her featured turn on Jay-Z’s “’03 Bon-
nie & Clyde,” which debuted on the Oct. 26, 
2002-dated list and reached No. 4 that De-
cember. She followed with her first charted 
hit as a lead, “Crazy in Love” (featuring Jay-
Z), which reigned for eight weeks beginning 
in July 2003.

Beyoncé passes Aretha Franklin (73) and 
Ariana Grande (70) for the third-most Hot 
100 entries among solo women in the chart’s 
64-year history, after Taylor Swift (168) 
and Nicki Minaj (123). Drake leads all acts 
with 276. (As a member of Destiny’s Child, 
she earned 14 entries from 1997 to 2005.)

Additionally, Beyoncé has now earned 47 
solo top 40 Hot 100 hits. That’s the fifth-
most of among solo women, after Taylor 
Swift (86), Nicki Minaj (64), Rihanna (51) 
and Madonna (49).

With 16 entries on the Hot 100 in 2022 
alone, Beyoncé claims the most this year 
among women. Bad Bunny and Future are 
tied for the most among all acts, with 24 
apiece.

Meanwhile, thanks to her feature on 
“Move,” Grace Jones appears on the Hot 
100 for the first time in over 35 years, dat-
ing to “I’m Not Perfect (But I’m Perfect for 
You)” in 1987 (No. 69 peak). Before that, 
the singer/model/actress sent two songs 
onto the chart in 1977: “Sorry”/”That’s the 
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Trouble” (No. 71) and “I Need a Man” (No. 
83). “Move” is now her highest charting 
entry. On Hot R&B/Hip-Hop Songs, Jones 
has notched two top 10s: “Pull Up to the 
Bumper” (No. 5, 1981) and “I’m Not Per-
fect” (No. 9, 1987). She was also a staple on 
Billboard‘s dance charts from the late ’70s 
through the ’80s, with further appearances 
into the 2000s. 

The Rose Inks 
Label Partnership 
With Transparent 
Arts Ahead  
of Album,  
World Tour
BY JEFF BENJAMIN

O
ne of Korea’s most promising 
rock-pop acts is getting a major 
boost from a proven global 
partner.

Billboard can share exclusive first details 
on The Rose‘s new label partnership with 
Transparent Arts, the entertainment com-
pany founded by Billboard Hot 100 chart-
toppers Far East Movement that amplifies 
Asian culture and talent on a global scale. 
The partnership will include a full range 
of services with label support that includes 
distribution, marketing, sync work and more 
for the quartet Billboard noted as a new K-
pop artist to watch based on the strength 
of their debut single “Sorry.”

The signing comes ahead of The Rose’s 
first full-length album, HEAL, dropping 
later this year. Described as “inspired by the 
stories of the fans and the healing power of 
music,” HEAL is the quartet’s long-antic-
ipated comeback and first project since a 
two-year break to accommodate its mem-
bers’ mandatory military service in Korea.

The Rose will also embark on the “Heal 
Together” World Tour that will include 
dates across North and South America, 
Europe and Asia. The extensive trek kicks 

off in mid-October in Chicago and will con-
tinue into 2023.

“It’s rare to find highly talented artists 
who also have strong work ethic and sharp 
business acumen,” says James Roh, COO/
Management at Transparent Arts. “We look 
forward to fully supporting their creative 
vision with their upcoming album HEAL 
and continue to help expand their global 
fanbase.”

Transparent co-CEO Kevin Nishimura 
adds, “The passion behind Transparent 
Arts has been to identify and amplify Asian 
artists to a global audience, and The Rose 
brings such a unique blend of Korean, U.S. 
and U.K. influences through an incredibly 
fresh and emotional modern rock sound.” 
Co-CEO Kirby Lee says, “We are excited 
for new audiences around the globe to feel 
The Rose’s next album through their up-
coming ‘Heal Together’ World Tour.”

The Rose shares in a group statement, 
“The Transparent Arts team respects our 
vision and we are excited to have their sup-
port as we grow further in our careers.”

To date, The Rose — consisting of singer-
guitarist Woosung, vocalist-keyboardist 
Park Dojoon, drummer Lee Hajoon and 
bassist Lee Jaehyeong — has sent their two 
EPs to the World Albums chart, as well as 
five entries on World Digital Song Sales. 
Transparent Arts will now represent The 
Rose along with Wasserman.

Fans can find updates on HEAL through 
The Rose’s official social media platforms 
(which have already revealed new photos 
of the quartet this past week) and look 
forward to tour tickets’ general on-sale com-
ing Friday, Aug. 12, at 10 a.m. local time.

The Rose “Heal Together” World Tour 
dates

Oct. 13 – Chicago, Ill. – Concord Music 
Hall

Oct. 15 – Minneapolis, Minn. – The Fill-
more

Oct. 18 – Boston, Mass. – Royale
Oct. 19 – New York, N.Y. – Terminal 5
Oct. 24 – Toronto, Ont. – Danforth Music 

Hall
Oct. 27 – Washington, DC – Warner 

Theatre
Oct. 29 – Atlanta, Ga. – Buckhead Theatre
Nov. 1 – Houston, Tex. – House of Blues

Nov. 3 – Dallas, Tex. – The Factory in 
Deep Ellum

Nov. 6 – Phoenix, Ariz. – Orpheum The-
atre

Nov. 7 – Las Vegas, Nev. – House of Blues
Nov. 9 – San Francisco, Calif. – The Warf-

ield
Nov. 13 –Seattle, Wash. – Showbox Sodo
Nov. 16 – Anaheim, Calif. – House of Blues
Nov. 20 – Los Angeles, Calif. – The Wil-

tern
Nov. 26 – Mexico City, Mexico – Audito-

rio BB
Nov. 30 – Lima, Peru – Arena Bar
Dec. 2 – Buenos Aires, Argentina – Niceto 

Club
Dec. 4 – São Paulo, Brazil – Cine Joia
Jan. 23, 2023 – Brussels, Belgium – La 

Madeleine
Jan. 25, 2023 – Zurich, Switzerland – 

Volkshaus
Jan. 26, 2023 – Milan, Italy – Alcatraz
Jan. 29, 2023 – Munich, Germany – Muf-

fathalle
Jan. 31, 2023 – Warsaw, Poland – Stodola
Feb. 2, 2023 – Berlin, Germany – Huxleys
Feb. 5, 2023 – Oslo, Norway – Sentrum 

Scene
Feb. 6, 2023 – Copenhagen, Denmark –

Amager Bio
Feb. 8, 2023 – Stockholm, Sweden – Are-

nan Fryshuset
Feb. 10, 2023 – Cologne, Germany – Live 

Music Hall
Feb. 12, 2023 – Utrecht, Netherlands – 

Tivoli Vredenburg-Ronda
Feb. 14, 2023 – London, United Kingdom 

– O2 Forum Kentish Town
Feb. 16, 2023 – Paris, France – Le Bataclan
Feb. 19, 2023 – Barcelona, Spain – 

Razzmatazz Room 1
*Asia dates will be announced soon. 
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New Around the 
World: Central 
Cee’s ‘Doja’ 
Debuts in Top 20 
of Global Charts
BY ERIC FRANKENBERG 

T
he Billboard Global 200 and 
Billboard Global Excl. U.S. charts 
have sported their share of inter-
national hits in which genres and 

cultures collide. In one of the latest such ex-
amples, British rapper Central Cee pooled 
composite overseas influences and scores a 
top 20 debut with “Doja.”

The track arrives at No. 13 on Global Excl. 
U.S. (dated Aug. 6) and No. 19 on the Global 
200 with 28.7 million streams worldwide in 
the week ending July 28, according to Lumi-
nate. Released July 21, the song takes cues 
from three American hitmakers: its title 
references Doja Cat (who currently boasts 
four charting global hits) and the track’s 
beat samples Eve’s “Let Me Blow Ya Mind,” 
featuring Gwen Stefani, a No. 2 Billboard 
Hot 100 hit in 2001.

Add some viral lyrics in the song’s central 
refrain and Central Cee has mounted his 
highest-charting song yet. His previous 
Global 200 history amounts to a week at No. 
200 with “Obsessed With You” last Septem-
ber. That song also spent 10 weeks on the 
Global Excl. U.S. chart, reaching No. 91.

Meanwhile, of the first-week clicks for 
“Doja,” 24.6 million, or 85%, were from out-
side the U.S., explaining the song’s higher 
debut on the Global Excl. U.S. survey.

Central Cee leads several notable global 
chart debuts, followed in the Global 200’s 
upper quarter by DuKi’s “Givenchy” (No. 
21 Global Excl. U.S.; No. 40 Global 200) and 
Billie Eilish’s “TV” (Nos. 25 and 34) and 
“The 30th” (Nos. 50 and 91).

DuKi, an Argentine rapper with a rising 
list of global hits, logged his two previous 
chart entries alongside Bizarrap (“YaMe-
Fui”) and Quevedo (“Si Quieren Frontear”) 

— who together rule both global charts for 
a second week with “Bzrp Music Sessions, 
Vol. 52.” That collaboration is now one of 
just two songs with non-English-language 
lyrics that have tallied multiple weeks atop 
either global chart, joining Bad Bunny and 
Jhay Cortez’s “Dakiti,” which ruled the 
Global 200 for three weeks and the Global 
Excl. U.S. ranking for five in 2020. 

Sam Gooden, 
Founding 
Member of The 
Impressions,  
Dies at 87
BY ASSOCIATED PRESS 

S
am Gooden, one of the original 
members of the Chicago soul group 
The Impressions and a member of 
the Rock & Roll Hall of Fame, has 

died. He was 87.
His daughter, Gina Griffin, said Gooden 

died Thursday, a month shy of his 88th 
birthday, in his hometown of Chattanooga, 
Tennessee, surrounded by his family. His 
death was first reported by WRCB-TV in 
Chattanooga.

The Impressions formed in the 1950s 
after Gooden and brothers Richard and 
Arthur Brooks met Curtis Mayfield and 
Jerry Butler in Chicago. Butler sang bari-
tone lead on their breakthrough record in 
1958, the classic ballad “For Your Precious 
Love,” although many of their hits featured 
Mayfield’s tenor, with Gooden singing bass 
behind him.

The Impressions remained a top group 
in the 1960s, known for their gospel-styled 
harmonies and socially conscious songs. 
The group scored 39 Billboard Hot 100 hits 
(including three top 10s), 18 entries on the 
Billboard 200 albums chart, and six No. 1s 
and 20 top 10s on the Hot R&B/Hip-Hop 
Songs chart. Mayfield helped write many 
of their hits, including the widely covered 
“People Get Ready” (No. 14 on the Hot 100), 

along with “Gypsy Woman” (No. 20), “Keep 
on Pushing” (No. 10), “We’re a Winner” (No. 
14) and their highest-charting Hot 100 hit 
“It’s All Right” (No. 4). “Keep on Pushing” 
was nominated for best rhythm & blues 
recording at the seventh annual Grammy 
Awards in 1965 — the group’s lone nomina-
tion.

The Impressions were inducted into the 
Rock & Roll Hall of Fame in 1991. Seven 
years later, “People Get Ready” was voted 
into the Grammy Hall of Fame.

Mayfield left the group in 1970 for a solo 
career, although he continued to write and 
help produce for The Impressions. Gooden 
and fellow Chattanoogan Fred Cash contin-
ued to sing as The Impressions along with 
other lead singers, including Leroy Hutson. 
They toured until 2018.

–Additional reporting by Gary Trust 

Nanpa Básico 
Signs Mangement 
Deal With T6H 
Entertainment
BY GRISELDA FLORES

C
olombian rapper Nanpa Básico 
has signed a management deal 
with T6H Entertainment, Bill-
board has learned.

The new deal is a partnership between 
Nanpa’s manager Jorge Jimenez – who’s 
been managing him for the past two years — 
and Guillermo Rosas, T6H Entertainment’s 
founder, to create a “real” strategic alliance 
and catapult Nanpa to international success.

“Nanpa is not only a great artist, but a 
movement that trespasses frontiers,” says 
Rosas, who’s agency’s roster includes other 
artists such as Esteman and Leon Leidan, 
among others. “To be part of his manage-
ment [team] in this transcendental path is 
very exciting.”

“Guillermo Rosas is a great human being 
and he is a person that I greatly admire,” 
adds Jimenez. “He had many achievements 
in the industry but he is also a person who 
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thinks in an innovative way and for me 
partnering with him is the perfect alliance 
to develop an artist who has the ability to be 
a global artist.”

News of the signing comes on the heels 
of Nanpa’s upcoming new single, “Lejos De 
Ti,” in collaboration with Mexican singer-
songwriter Gera MX. The single serves as 
a preview of the Colombian artist’s new 
album.

With more than three million monthly 
listeners on Spotify, Nanpa is a singer-song-
writer who is among the new generation of 
Latin hip-hop artists. His influences derive 
from genres such as rap and reggae and is 
known for his hard-hitting and poignant lyr-
ics on street culture and social issues.

“It gives me enormous happiness to 
find such a great businessman and such an 
incredible human being,” Nanpa says. “I feel 
Jorge and I reached our own limits and it is 
part of growth to understand that we need 
other people who have the global presence 
and experience. And Guillermo is for me the 
perfect partner for this.”

Nanpa Básico is set to release his new al-
bum in September and will hit the road this 
Fall with a tour set to visit the U.S., Mexico 
and other countries in Latin America. 

Judith Durham, 
Lead Singer of 
The Seekers and 
Australia’s Folk 
Music Icon, Dies 
at 79
BY THE ASSOCIATED PRESS 

J
udith Durham, Australia’s folk music 
icon who achieved global fame as the 
lead singer of The Seekers, has died. 
She was 79.

Durham died in Alfred Hospital in Mel-
bourne on Friday night (Aug. 5) after suf-
fering complications from a long-standing 
lung disease, Universal Music Australia and 

Musicoast said in a statement on Saturday.
She made her first recording at 19 and 

rose to fame after joining The Seekers in 
1963. The group of four became the first 
Australian band to achieve major chart and 
sales success in the U.K. and the United 
States, eventually selling 50 million records.

International hits included “The Carnival 
is Over,” “I’ll Never Find Another You,” “A 
World of Our Own” and “Georgy Girl.”

Durham embarked on a solo career in 
1968 but recorded with The Seekers again in 
the 1990s.

“This is a sad day for Judith’s family, her 
fellow Seekers, the staff of Musicoast, the 
music industry and fans worldwide, and 
all of us who have been part of Judith’s life 
for so long,” said The Seekers’ management 
team member Graham Simpson.

Her bandmates in The Seekers — Keith 
Potger, Bruce Woodley and Athol Guy — 
said their lives had been changed forever 
by losing “our treasured lifelong friend and 
shining star.”

“Her struggle was intense and heroic, 
never complaining of her destiny and fully 
accepting its conclusion. Her magnificent 
musical legacy Keith, Bruce and I are so 
blessed to share,” they said.

Tributes flowed for the beloved singer, 
with Prime Minister Anthony Albanese 
describing Durham as “a national treasure 
and an Australian icon.”

“Judith Durham gave voice to a new 
strand of our identity and helped blaze a 
trail for a new generation of Aussie artists,” 
Albanese wrote on Twitter. “Her kindness 
will be missed by many, the anthems she 
gave to our nation will never be forgotten.”

In her home state Victoria, Premier Dan 
Andrews said Durham had conquered the 
music world both in Australia and overseas.

“With her unique voice and stage pres-
ence leading The Seekers, the band became 
one of Australia’s biggest chart toppers,” he 
said. 

Trump Resort in 
Miami Accused of 
Fraud After Bailing 
on Classic Rock 
Festival
BY BILL DONAHUE

A 
concert promoter is suing the 
Trump International Beach 
Resort in Miami over allegations 
that the hotel backed out of a 

classic rock event after months of promises 
to host it.

In a lawsuit filed Friday (Aug. 5) in Ohio 
federal court, 4U Promotions Inc. says that 
18001 Holdings LLC – the entity that owns 
the Trump resort – is liable for fraud and 
other wrongdoing after it allegedly reneged 
on a deal to host the Decades of Rock & Roll 
Cruise Reunion this coming October.

Trump International made the promise 
to hold the event “knowing it was false,” 4U 
Promotions says, or with such an “utter dis-
regard and recklessness for the truth” that 
the resort essentially should have known it 
was not being honest.

“The Trump Resort made a clear and 
unambiguous promise to 4UP,” the company 
wrote. “4UP relied on the promise of the 
Trump Resort.”

4U Promotions operates a cruise service 
called “Decades of Rock & Roll,” featur-
ing several bands playing classic rock from 
the 1950s to the 1970s, including an Eagles 
cover band and an Elton John tribute act 
called Remember When Rock Was Young.

With its trademark cruises still postponed 
due to the COVID-19 pandemic, the com-
pany’s lawsuit says its marketing director 
Penny Greene approached Trump Interna-
tional sales director Maria Daniel Espina 
in February about hosting the stationary 
“Reunion” event in Miami from Oct. 6 to 
Oct. 10.

By late March, the lawsuit claims Greene 
and Espina had “agreed on the terms of a 
contract for the rooms and performance 
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space for the Event” and decided to draw up 
formal paperwork. Believing that the deal 
was closed, 4U Productions says it started 
taking deposits, and that Espina repeatedly 
assured Greene that a formal contract was 
being prepared.

But by late last month, the paperwork still 
had not arrived, the lawsuit says.

“On or about July 25, 2022 at 1:52 pm, Ms. 
Greene sent an email Ms. Espina to report 
that Ms. Greene had not received the agree-
ment by either physical mail or by email,” 
the company’s lawyers wrote. “On or about 
July 25, 2022 at 4:00 pm, Ms. Espina sent 
an email to Ms. Greene indicating that Ms. 
Espina ‘thought you [Ms. Greene] had found 
another venue’ and that the Trump Resort 
would not be honoring the ‘dates of October 
6-10, 2022.’ Neither 4UP nor Ms. Greene had 
ever suggested to either the Trump Resort 
or Ms. Espina that 4UP had found another 
venue for the Event.”

According to its website, the Decades of 
Rock & Roll Cruise Reunion has since been 
rebooked at the Marriott Pompano Beach 
Resort Hotel & Spa, about an hour north of 
the original location in Miami.

A rep for the Trump International in 
Miami did not immediately return a request 
for comment on Monday. 

Nicki Minaj to 
Receive Video 
Vanguard Award 
and Perform Live 
at 2022 VMAs 
BY PAUL GREIN 

N
icki Minaj will receive the 
Michael Jackson Video Van-
guard Award at the 2022 MTV 
Video Music Awards, airing live 

from Prudential Center in Newark, N.J., on 
Aug. 28 at 8 p.m. ET/PT. She is also set to 
perform on the show for the first time since 
2018.

Minaj will be the first Video Vanguard re-

cipient since another female rapper, Missy 
Elliott, was honored in 2019. The award 
wasn’t presented in the last two years, due 
to complications caused by the COVID-19 
pandemic.

Minaj is the fourth rapper to receive the 
honor, following LL Cool J (1997), Kanye 
West (2015) and Elliott. In addition, Beastie 
Boys, which started out as a rap trio before 
veering into alternative, were honored in 
1998.

Interestingly, of the nine Video Vanguard 
honorees since 2010, seven have been 
women – Britney Spears, Beyoncé, Rihanna, 
Pink, Jennifer Lopez, Elliott and Minaj. The 
only male honorees in this time frame are 
Justin Timberlake and West.

“Nicki has broken barriers for women 
in hip-hop with her versatility and cre-
ative artistry,” Bruce Gillmer, president of 
music, music talent, programming & events, 
Paramount and chief content officer, music, 
Paramount+, said in a statement. “She has 
shifted the music industry and cemented 
her status as a global superstar with her 
crossover appeal, genre-defying style and 
continuing to be unapologetically ‘Nicki’.”

Minaj is a VMA nominee this year for 
best hip-hop for “Do We Have a Problem” 
featuring Lil Baby. Minaj has won three 
times in that category, which puts her in 
a tie with Drake for the most wins in the cat-
egory. If she wins again this year, she’ll take 
the lead outright.

Minaj’s wins in that category are for 
“Super Bass” (2011), “Anaconda” (2015) and 
“Chun-Li” (2018). Her other wins are for 
“Starships” (2012, best female video) and 
Megan Thee Stallion’s “Hot Girl Summer,” 
on which she and Ty Dolla Sign were fea-
tured (2019, best power anthem).

Minaj made her VMAs debut in 2010 
– but on the “pre-show,” not on the main 
telecast. She and will.i.am performed their 
hit collab “Check It Out.”

Minaj made her debut on the main 
telecast in 2012, rapping a surprise verse 
on Alicia Keys’ “Girl on Fire.” She became a 
VMAs mainstay in 2014, and performed on 
five consecutive telecasts. In those years, 
she teamed with Ariana Grande and Jessie 
J (“Bang Bang,” 2014), Usher (“She Came 
to Give It to U,” 2014), Taylor Swift (“The 

Night Is Still Young” and “Bad Blood,” 2015), 
Grande again (“Side to Side,” 2016), and 
Katy Perry (“Swish Swish,” 2017). Minaj’s 
most recent VMAs appearance, in 2018, 
consisted of a medley of four songs from her 
then-current album, Queen. She performed 
live from the PATH World Trade Center 
station.

Minaj’s next single, “Super Freaky Girl” 
will be released on Aug. 12.

Minaj has yet to win a Grammy Award, 
despite 10 nominations dating back to 2015.

Minaj has amassed 20 top 10 hits on the 
Billboard Hot 100, including a pair of No. 
1 hits, both in 2020 – Doja Cat’s “Say So” 
(on which she was featured) and “Trollz,” 
a collab with 6ix9ine. Her first two studio 
albums, Pink Friday and Pink Friday: Ro-
man Reloaded, both reached No. 1 on the 
Billboard 200. Minaj’s two subsequent 
studio albums, The Pinkprint and Queen, 
both reached No. 2, as did a mixtape, Beam 
Me Up Scotty.

In her personal life, Minaj, 39, has known 
both joy and tragedy in the past two years. 
She gave birth to her first child in Septem-
ber 2020. In February 2021, her father, 
Robert Maraj, 64, was killed in a hit-and-run 
while crossing a street in Mineola, N.Y.

Anitta, J Balvin with Ryan Castro, 
Marshmello x Khalid and Panic! at the 
Disco are set to perform at the 2022 MTV 
Video Music Awards.

Jack Harlow, Kendrick Lamar and Lil 
Nas X are this year’s leading VMA nominees 
with seven nods each. These three hip-hop 
stars are followed closely by Doja Cat (the 
year’s top female nominee) and Harry 
Styles, each of whom received six nods. 
Billie Eilish, Drake, Dua Lipa, Ed Sheeran, 
Taylor Swift and The Weeknd received 
five nods each. BTS is the most nominated 
group or duo, with four nods. The full list of 
nominations can be found here.

Nominations for group of the year and 
song of summer, both of which are social 
categories, will be announced soon.

Fans can vote for their favorites across 22 
gender-neutral categories by visiting vote.
mtv.com through Friday, Aug. 19. Voting for 
best new artist remains active into the show.

Gillmer and Den of Thieves co-founder 
Jesse Ignjatovic are executive producers; 
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Barb Bialkowski is co-executive producer. 
Alicia Portugal and Jackie Barba serve as 
executives in charge of production. Wendy 
Plaut is executive in charge of celebrity tal-
ent. Lisa Lauricella is music talent execu-
tive. 

Beyonce’s 
‘Renaissance’ 
Blasts to U.K. No. 1
BY LARS BRANDLE 

I
t’s official: Beyonce’s Renaissance era 
is off to flying start on both sides of the 
Atlantic.

Bey’s new album blasts to No. 1 on 
the Official U.K. Albums Chart for her 
fourth solo leader there, and first since Lem-
onade squeezed its rivals back in 2016.

The superstar U.S. singer does it with rel-
ative ease, as her seventh studio set outsells 
its closest competition by a ratio of 3:1, the 
Official Charts Company reports. Renais-
sance (via Columbia/Parkwood Entertain-
ment) is also the market-leading LP on wax.

Previously, Beyonce led the national 
albums survey with Dangerously in Love 
(from 2003), 4 (2011) and Lemonade, and as 
a member of Destiny’s Child with Survivor 
(2001).

Renaissance also rules the sales charts 
in Australia and the United States, where 
it races to 332,000 equivalent album units, 
2022’s biggest week yet by a woman.

Meanwhile, U.S. singer and songwriter 
Maggie Rogers lands her first Official 
Albums Chart Top 10 with her sophomore 
studio effort Surrender (Polydor), new at 
No. 6. That’s well ahead of Rogers’ debut 
LP Heard It in a Past Life from 2019, which 
peaked at No. 25.

Also new to the chart this week is Orbit-
al’s 30 Something (London Music Stream), 
which lands at No. 19 for the electronic act’s 
tenth Top 40 title.

Several releases enjoy chart renaissances, 
thanks to the power of the touring, film and 
TV.

With the Weeknd on the road for his 

After Hours til Dawn Tour, the Canadian 
R&B star’s career retrospective The High-
lights (Republic Records/XO) rises 5-4; 
Olivia Rodrigo’s Sour (Geffen) lifts 6-5, 
as she marks her return to Disney’s High 
School Musical: The Musical: The Series; 
Elvis Presley’s 20-year-old hits compilation 
ELV1S – 30 Number 1 Hits (RCA) rises 13-12, 
driven by Baz Luhrmann’s Elvis biopic; and 
Kate Bush’s 1986 collection The Whole Story 
(Rhino) vaults 65-28, off the back of Stranger 
Things, which prominently featured her 
classic song “Running Up That Hill.” 

Beyonce Bags 
Best U.K. 
Singles Chart 
Performance In  
14 Years
BY LARS BRANDLE 

B
eyonce pushed LF System all 
the way, though in the end, the 
electronic duo held on for a fifth 
consecutive week at No. 1 with 

“Afraid to Feel” (Warner Records).
The Scots’ disco-reviving summer hit 

accumulated 5.1 million streams in the most 
recent cycle, the Official Charts Company 
reports.

Coming in at No. 2 is Beyonce’s “Break 
My Soul” (Columbia), which rises four spots 
for a new peak position on the Official U.K. 
Singles Chart, getting there in its seventh 
week.

That’s the superstar U.S. singer’s best 
placing on the national singles survey since 
“If I Were a Boy” went to No. 1 in 2008 — 14 
years ago (Bey also ruled the chart in 2010 
with “Telephone,” her collaboration with 
Lady Gaga).

With “Break My Soul” managing a 
second-place finish, Bey just misses out on 
the chart double, as her most recent LP Re-
naissance roars to No. 1 on the Official U.K. 
Albums Chart.

Two more tracks from it impact the latest 

singles chart Top 20, with “Cuff It” starting 
at No. 14, for the week’s highest debut; and 
“Alien Superstar” at No. 16, lifting her U.K. 
Top 40 tally to 38.

Meanwhile, OneRepublic is flying high 
with Top Gun: Maverick release “I Ain’t 
Worried” (Interscope), lifting 12-10 for its 
only appearance in the Top 10. “I Ain’t Wor-
ried” is the first top flight appearance for 
the Ryan Tedder-led band since 2014, when 
“Love Runs Out” reached No. 3.

Finally, James Hype and Miggy Dela Ro-
sa’s “Ferrari” takes a ride up the chart (36-25 
via The Cross), Australian DJ and producer 
Luude continues to climb with his drum 
‘n’ bass reimagining of Mattafix’s “Big City 
Life” (up 37-28 via Warner Records), and 
British British-Ghanaian producer lands 
his first U.K. Top 40 entry with “Propellor” 
(Black Butter), featuring Dave and BNXN, 
new at No. 38. 

Roger E. Mosley, 
Actor on 
‘Magnum, P.I.’  
and ‘Leadbelly,’ 
Dies at 83
BY MIKE BARNES 

R
oger E. Mosley, who portrayed 
Theodore “T.C.” Calvin, the he-
licopter pilot and buddy of Tom 
Selleck’s character on all eight 

seasons of the original Magnum, P.I., died 
Sunday (Aug. 7). He was 83.

Mosley died at Cedars-Sinai Medical 
Center in Los Angeles of injuries incurred in 
a car accident in Lynwood, California, thee 
days earlier, his daughter, Ch-a, told The 
Hollywood Reporter.

On the big screen, Mosley was at his most 
memorable as blues and folk singer Huddie 
Ledbetter (“The Midnight Special”) in the 
period piece Leadbelly (1976), directed by 
Gordon Parks. In his review, Roger Ebert 
wrote that Mosley played the part “with 
great strength” and called the film “one of 
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the best biographies of a musician I’ve ever 
seen.”

Mosley also was a standout in blaxploita-
tion films, playing the angry brother of the 
fresh-out-of-prison Goldie (Max Julien) in 
the classic The Mack (1973) and starring in 
Hit Man (1972), Sweet Jesus, Preacherman 
(1973) and Darktown Strutters (1975).

And in The Greatest (1977), Mosley — a 
sturdy 6-foot-2 and 215 pounds in his prime 
— portrayed Sonny Liston and got whupped 
by Muhammad Ali.

The likable actor appeared on 158 of the 
162 episodes of CBS’ Magnum, P.I., created 
by Donald Bellisario and Glen A. Larson. 
T.C. was a buddy of Selleck’s Thomas Mag-
num from their days in Vietnam; his charac-
ter owned a helicopter charter company in 
Oahu called Island Hoppers, which came in 
handy on the series that aired from Decem-
ber 1980 through May 1988.

According to Mosley, Gerald McRaney 
was all set to play T.C. before the producers 
realized they needed a person of color in the 
main cast. Selleck thought of Mosley from 
a prison film they had done together, 1973’s 
Terminal Island, and suggested him for the 
part.

The Los Angeles native was busy making 
movies at the time and didn’t want a job on 
a television show, but his agent talked him 
into at least doing the Magnum pilot.

As Mosley remembered it, his agent told 
him: “It’s starring this guy Tom Selleck. Tom 
Selleck has made about five pilot shows … 
and none of them has sold. So here’s what 
you do, Roger: Sign up for the show, go over 
to Hawaii, they’ll treat you good for the 20 
days it will take to shoot the [pilot], you’ll 
get a lot of money, and then you come home. 
A show with Tom Selleck always fails, and 
you’ll be fine.”

“Well, 8 1/2 years later … “
Mosley in real life was a licensed private 

helicopter pilot (something the producers 
discovered after he was hired, he said) but 
not allowed to fly on the series.

At the start, the writers had T.C. as the 
owner of a struggling helicopter business, 
but Mosley refused to “be the only Black 
person in Hawaii and be broke,” he said. 
“And they reversed. They decided Tom 
would be broke, and I would be financially 

well off — except I was always bailing him 
out.”

Mosley also made his character a gradu-
ate of Grambling State University, a lover 
of books and poetry and a guy who didn’t 
party.

“They [the Magnum writers] keep writing 
for me to smoke and drink, but I won’t do 
it,” he said in a 1982 interview in Ebony. “I 
never get high, smoke or drink on the show 
or in real life. That’s not what I want Black 
kids to see.”

Born on Dec. 18, 1938, Roger Earl Mosley 
was raised by his mother, Eloise, in the 
Imperial Courts project in Watts. He was 
a wrestler in high school and a swimming 
coach in the neighborhood.

As recounted in a 1976 People story, 
Mosley was studying acting under Raymond 
St. Jacques at the Mafundi Institute, a com-
munity arts school in Watts, when a director 
from Universal came to lecture the students 
on self-sacrifice and said, “I know actors 
who had to eat ketchup sandwiches.”

Mosley got up and shouted: “You have the 
audacity to tell us to eat ketchup sandwiches 
for our art. I know people who are eating 
ketchup sandwiches to survive. We need 
somebody to give us a break.”

The director invited Mosley to visit the 
studio the next week.

Mosley made one of his first onscreen 
appearances in 1971 on an episode of CBS’ 
Cannon, then had small roles in The New 
Centurions (1972) and Hickey & Boggs (1972).

He later worked with John Wayne in 
McQ (1974); with James Earl Jones, Cicely 
Tyson and Louis Gossett Jr. in The River 
Niger (1976), and as football player Puddin 
Patterson, Sr., in Semi-Tough (1977), starring 
Burt Reynolds.

Post-Magnum, he starred opposite Nell 
Carter on the CBS sitcom You Take the Kids, 
as Coach Ricketts on ABC’s Hangin’ With 
Mr. Cooper and as Milt Johnson on Show-
time’s Rude Awakening. He also appeared in 
the movies Heart Condition (1990), Unlawful 
Entry (1992), Pentathlon (1994) and A Thin 
Line Between Love & Hate (1996).

Survivors also include his wife, Antoinette 
(“Toni”) — they were together for nearly 
60 years — son Brandonn; grandson Austin; 
and Rahsan, among his many nieces and 

nephews.
Ch-a wrote on Facebook: “We could 

never mourn such an amazing man. He 
would HATE any crying done in his name. 
It is time to celebrate the legacy he left for 
us all. I love you daddy. You loved me too. 
My heart is heavy but I am strong. I will care 
for mommy, your love of almost 60 years. 
You raised me well and she is in good hands. 
Rest easy.”

This article originally appeared on The 
Hollywood Reporter. 

Kenny Rogers 
Memorabilia to Be 
Auctioned Off by 
Julien’s: Exclusive
BY JESSICA NICHOLSON 

J
ulien’s auction house will soon offer 
up memorabilia owned by late music 
star Kenny Rogers.

During his seven decades in music, 
Rogers earned three Grammy Awards and 
six Country Music Association Awards 
(including the Willie Nelson lifetime 
achievement award and male vocalist of the 
year honors). In 2013, he received country 
music’s highest honor: induction into the 
Country Music Hall of Fame.

Rogers became a music icon, known for 
hits such as “Lady,” “Lucille,” “The Gam-
bler,” “Ruby, Don’t Take Your Love to Town” 
(from Kenny Rogers and the First Edition), 
as well as Dolly Parton collaborations 
including “Islands in the Stream” (1983) 
and “Real Love” (1985). Rogers also forged a 
career as an actor, with roles in The Gambler 
series, Rio Diablo and more. Rogers died on 
March 20, 2020, at the age of 81.

The three-day auction, set for Oct. 21-23 
at Julien’s Auctions in Beverly Hills and 
online at julienslive.com, will include 
numerous items from Rogers’ home in 
Sandy Springs, Ga. A public exhibition of the 
Rogers memorabilia will be held at Julien’s 
Auctions in Beverly Hills on Oct. 17-21.

The items up for auction include a framed 
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group of signed soloist lead sheets from the 
charity single “We Are the World,” with 
signatures from artists Paul Simon, Billy 
Joel, Michael Jackson, Bruce Springsteen 
and more.

Other items include signed portraits of 
Jackson as well as actress/comedian Lucille 
Ball. Additionally, there is a collection of ce-
lebrity letters and documents that includes 
messages from U.S. presidents, including 
George H.W. Bush, Bill Clinton, Jimmy 
Carter and Ronald Reagan. Other celeb-
rity letters include those from Gene Autry, 
Engelbert Humperdinck, Barry Manilow 
and Chris Stapleton.

Notably, there are also two letters from 
Rogers’ famed collaborator Parton. There 
is a typed letter from Parton to Rogers from 
2016, where Parton thanks Rogers for his 
help in developing Parton’s Imagination 
Library at Dollywood. Parton writes in 
the letter, “I do truly mean it when I say I 
will always love you. We will always stay 
in touch. I’ll always send you a message by 
pony express… you know how high tech I 
am! But we’ll always find each other.” She 
also signs her name along with the words, “I 
will always love you.” A second letter from 
Parton references Rogers’s final perfor-
mance, writing, “And speaking of brighten-
ing up the room, we sure brightened up the 
room the other night! It was so good to be 
on stage with you again for one last time. 
Can’t wait for the special to air.” 

There are also wardrobe items from 
Rogers’ career, including a raw silk shirt, 
neckerchief and trousers from the 1983 
production of The Gambler: The Adventure 
Continues. There are also stage jackets and 
suits, a collection of Rogers’ personal pho-
tography equipment, and a gold digital sales 
commemoration of Rogers’ Parton duet 
“Islands in the Stream.”

The collection also includes pieces of 
Rogers’s performance equipment, includ-
ing the stool he used during most of his live 
appearances during the later years of his 
life, as well as road cases from his years of 
performing, a sleigh that was stage-used for 
his holiday performances, and All-Access 
passes, including ones used during The 
Gambler’s Last Deal tour.

“Kenny Rogers connected millions of 

people around the world with his distinctive 
voice, boundary transcending chart toppers, 
indelible performances and universally 
loved personality,” said Martin Nolan, exec-
utive director/CFO of Julien’s Auctions, via 
a statement. “His classic hits ‘Lucille,’ ‘Is-
lands in the Stream,’ and ‘The Gambler’ are 
part of the great American music canon and 
serve as cornerstones of his distinguished 
legacy as a global superstar, pop culture icon 
and one of the most successful cross-over 
artists of all time who helped propel country 
music to the mainstream. We are honored 
to work with the Kenny Rogers Estate in 
offering this exclusive collection featuring 
hundreds of his most cherished artifacts and 
personal mementos amassed throughout his 
groundbreaking six-decade career.”

A portion of the proceeds from the auc-
tion will benefit Music Health Alliance, an 
organization dedicated to advocacy and 
providing access to healthcare resources 
that impact music professionals.

“For years Julien’s Auctions has been a 
strong partner for Music Health Alliance, 
and we cannot thank them and the Rog-
ers family enough for their generosity in 
supporting our critical work to heal the 
music. This is another shining example of 
the people in the music industry working to-
gether to help those in the industry who are 
vulnerable and need help,” Tatum Allsep, 
Music Health Alliance founder/CEO, told 
Billboard via a statement. 

Baker Boy 
Doubles Up at 
2022 NIMAs
BY LARS BRANDLE 

W
ith two trophies, rapper 
Baker Boy was the big 
winner at the 2022 Na-
tional Indigenous Music 

Awards, held Saturday (Aug. 6) at the Dar-
win Amphitheatre, Australia.

The Yolngu hip-hop star, a one-time 
“Australian of the year”, won the night’s 
major awards, claiming artist of the year and 

album of the year, for Gela, his debut which 
peaked at No. 3 on the ARIA Albums Chart 
in 2021.

It’s the third time Danzal Baker, also 
known in these parts as the Fresh Prince 
of Arnhem Land, has scooped artist of the 
year honors, lifting his career NIMAs tally 
to nine.

Also among the winners’ circle is Gum-
baynggirr and Bundjalung indie artist Jem 
Cassar-Daley, daughter of local country star 
Troy Cassar-Daley, who snagged new talent 
of the year following the 2021 release of her 
debut EP, I Don’t Know Who to Call, while 
Yolngu surf-rock outfit King Stingray won 
for song of the year, with “Milkumana.”

As previously reported, the life and gifts 
of Gurrumul were celebrated with eleva-
tion into the NIMAs Hall of Fame, and a 
special performance by Saltwater Band co-
founder Manuel Dhurrkay.

A unique talent, Gurrumul was blind from 
birth, was raised in the remote Galiwin’ku 
community on Elcho Island, and spoke little 
English.

He released three, critically-lauded 
albums during his lifetime, Gurrumul (from 
2008), Rrakala (April 2011) and The Gospel 
Album (August 2015), and won admiration 
from the likes of Elton John, Stevie Wonder 
and will.i.am.

In 2015, Quincy Jones introduced the 
singer and guitarist to American audiences 
ahead of his first-ever solo tour of the coun-
try. The artist, enthused Jones at the time, 
had “one of the most unusual and emotional 
and musical voices that I’ve ever heard.”

Gurrumul died in 2017 at the age of 46. 
The following year, his posthumous release 
Djarimirri (Child Of The Rainbow) debuted 
at No. 1 on this week’s ARIA Albums Chart, 
to become the first LP in an indigenous 
language to lead the national survey.

Another lost legend of the Indigenous 
music scene, Archie Roach, was remem-
bered when the entire NIMAs cast joined 
forces on a rendition of his song “We Won’t 
Cry”.

Roach, who received a Human Rights 
Medal for his heartbreaking Stolen Genera-
tions song “Took The Children Away,” and 
inspired generations with his songcraft and 
storytelling, passed away July 30, aged 66.
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“So honored to be a part of such an in-
credible night tonight,” comments NIMAs 
creative director Ben Graetz. “To be at the 
Amphitheater with community, celebrating 
together in person will be something I will 
remember for a very long time. Also to re-
member, honor and pay tribute to Dr G and 
Uncle Archie was a true highlight.”

Performers on the night included King 
Stingray, Birdz and Fred Leone, Emma 
Donovan and the Putbacks, Yirrmal, and the 
Red Flag Dancers.

The NIMAs returned as an in-person 
event after a two-year hiatus, and was 
presented by Amazon Music and broadcast 
around Australia on NITV, SBS Viceland, 
NIRS, Facebook and SBS On Demand.

The Northern Territory Government and 
Australia Council for the Arts in association 
with Darwin Festival are supporters of the 
annual event.

2022 National Indigenous Music 
Awards winners:

Artist of the Year 
Baker Boy

Album of the Year 
Baker Boy – Gela

New Talent of the Year 
Jem Cassar-Daley

Song of the Year 
King Stingray – Milkumana 
Songwriters: Roy Kellaway / Gotjirringu 
Jerome Yunipingu

Film Clip of the Year 
Barkaa – King Brown 
Directed & Produced by: Sonder Films 
Executive Producer: Vyva Entertainment

Community Clip of the Year 
Numbulwar, NT – Loud & Proud 
Directors & Producers: Indigenous Out-
reach Projects 
/Matthew Mastratisi /Franceska Fusha / 
Lesley Phillips/Jordan O’Davis 
Numbulwar Community & School

Hall of Fame 
Gurrumul

Archie Roach Foundation Award 
Dobby 
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