
As the Southern California-Las Vegas corridor devel-
ops into the largest year-round U.S. festival market, 
rival live-industry giants Live Nation and AEG are bat-
tling for control through competing minifestivals — 
genre-specific, commuter-friendly events that require 
little or no travel commitment, have lower ticket 
prices and could work nationally, spurring growth in a 
crowded market.

AEG-owned Goldenvoice once dominated that 
niche sector, but industry sources say the former tal-
ent buyer who delivered them there, Jeff Shuman, 
may have helped Live Nation build a superior model: a 
minifestival with the potential to generate Coachella-
size attendance numbers.

On Oct. 22, 23 and 29, Live Nation will debut When 
We Were Young, a pop-punk/emo minifest — head-
lined by My Chemical Romance and Paramore — at 
the Las Vegas Festival Grounds. While such genre-
specific events are typically scaled for venues with 
capacities of 10,000 to 15,000, the Festival Grounds 
can accommodate 80,000, and When We Were Young 
hopes to triple that attendance with a single lineup 

that will repeat all three days. Over 180,000 tickets 
have already been sold — while not a direct com-
parison, Coachella attracts approximately 250,000 
festivalgoers during its two weekends — and industry 
sources say it’s expected to generate $50 million in 
sales. (Shuman and AEG/Goldenvoice declined to 
comment for this story.)

It’s an innovative model, but one that has raised 
concerns in light of mishaps that have beset other Live 
Nation festivals overseen by Shuman. In March, the 
Smokin Grooves festival at Los Angeles’ State Historic 
Park, which Shuman and Live Nation licensed this 
year, was plagued by sound problems and a strict noise 
ordinance that led to headliner Erykah Badu’s closing 
set being cut to less than 30 minutes. Of far more con-
cern, last December, Drakeo the Ruler was murdered 
backstage during the Once Upon a Time in LA festival, 
and in May, unconfirmed reports of gunfire caused a 
stampede at the Lovers & Friends festival at Vegas’ 
Festival Grounds that led to the hospitalization of 
several attendees, and a 22-year-old woman died after 
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suffering what local police deemed “a medi-
cal issue.”

A Live Nation representative says the 
company pinpointed and resolved the 
issues that marred the first day of Lovers 
& Friends, and will be closely monitoring 
When We Were Young to ensure that the 
festival takes place without incident; it is 
“prepared to intervene,” if necessary.

Shuman, 38, started out a decade ago cre-
ating the Growlers-headlined Beach Goth 
festival while working for the Observatory 
in Santa Ana, Calif. In 2015, he joined Gold-
envoice, where he found an opportunity for 
nimbler, more narrowcast minifests that re-
quired hours, not days, of commitment from 
ticket buyers, such as the regional Mexican/
Mexican rock-leaning Tropicalia fest, where 
attendance was capped at 15,000 per day.

“From the consumer side, it allows for 
fans to see as many of their favorite bands 
as possible without having to book a hotel,” 
says Josh Kurfirst, head of festivals at 
WME, of minifests. “From the promoter 
side — especially if the festival sells out 
multiple days — the production can be am-
ortized out increasing net profits,” he adds. 
“And from the artist side, the bands can mul-
tiply their income if the festivals roll into 
multiple days, again increasing net profits.”

By 2019, Shuman was curating six one-
day festivals at Goldenvoice that generated 
$10 million to $15 million in annual sales. 
When he departed in 2020 after a disagree-

ment over money, to the shock of many, he 
took with him full ownership of five of the 
seven festival brands he had created prior to 
his partnership with the promoter, includ-
ing Lovers & Friends, Once Upon a Time 
in LA and Tropicalia (which has since been 
renamed Bésame Mucho).

He subsequently formed a joint venture 
with Live Nation and this year is on track 
to generate $150 million to $200 million in 
gross ticket sales with production help from 
C3 Presents, one of Live Nation’s largest 
festival promoters, responsible for Lolla-
palooza and now Bonnaroo.

Goldenvoice also recently assembled 
a minifest team, which has created new 
events like This Ain’t No Picnic that will be 
headlined by LCD Soundsystem and The 
Strokes in August and the Kacey Musgraves-
fronted Palomino, both slated for the Rose 
Bowl grounds in Pasadena, Calif. But though 
official numbers aren’t available, indus-
try consensus is that Shuman’s events are 
outselling Goldenvoice’s. Bésame Mucho 
— which is set for December at Dodger Sta-
dium — sold out in 12 minutes, while AEG’s 
competing Viva! L.A. minifest — with Daddy 
Yankee and J Balvin headlining — was can-
celed earlier in June due to poor ticket sales, 
according to sources.

Live Nation faced a different crisis when 
thousands of ticket holders to Lovers & 
Friends demanded refunds following the 
chaos that ensued. Festival sources say 

problems there as well as at Smokin Grooves 
and other Shuman minifests have chipped 
away at the profitability of Live Nation’s 
joint venture with him, raising expectations, 
and pressure, around the execution of When 
We Were Young.

“Operations for every festival are thor-
oughly planned for and carried out onsite 
in close coordination with local authori-
ties,” Live Nation officials told Billboard in 
a statement. “The same team that plans and 
produces large multi-day festivals including 
Lollapalooza and Austin City Limits Music 
Festival will be applying their expertise to 
When We Were Young.”

This story originally appeared in the June 
25, 2022, issue of Billboard. 

On the Money: 
What Is Pink 
Floyd’s Catalog 
Really Worth?
BY DAVID SCHULHOF

M
usic catalogs used to be afford-
able. I used to buy them for 
5x-6x net publisher’s share (or 
NPS, the amount defined as 

gross publisher royalties minus any writer 

IN BRIEF

AUTHORITATIVE INTELLIGENCE.
DELIVERED DIGITALLY. CLICK HERE 

FOR FREE 
DELIVERY 

DIGITAL NEWSLETTERS

https://shop.billboard.com/products/june-25-2022-issue-8
https://shop.billboard.com/products/june-25-2022-issue-8
https://www.billboard.com/author/david-schulhof/
https://www.billboard.com/newsletter/preferences


mailto:marciaolival29@gmail.com


royalties). Recently buyers have been paying 
up to 30 times NPS for the publishing cata-
logs of artists like Bob Dylan, Neil Young, 
Bruce Springsteen and Justin Timberlake 
— and now, David Gilmour and Roger 
Waters are shopping their interest in Pink 
Floyd‘s recorded music catalog for $500 
million.

Is it worth that much?
What You Get
Pink Floyd is one of the most success-

ful bands in history, having sold over 75 
million culturally transformative albums 
worldwide. Hits include “Another Brick in 
the Wall” and “Comfortably Numb,” which, 
if licensed aggressively, could generate mil-
lions of dollars in synchronization income 
annually.

A buyer of the Pink Floyd catalog would 
acquire ownership of recorded music rights, 
meaning all recordings performed by the 
band. Sources tell Billboard that the musical 
publishing rights, meaning the rights to the 
songs’ compositions and lyrics, aren’t for 
sale, but the merchandising rights, includ-
ing trademarks, album logos and set props 
like the Flying Pig, likely are.

This means collecting revenues from Spo-
tify and Apple; licensing individual songs for 
movies, TV shows, and commercials; royal-
ties on any live or unreleased studio albums; 
royalties from any artist covers; income 
from the use of any music on Broadway or 
Vegas and planetarium laser shows, and 

if, say, Gucci decided to do a Pink Floyd-
inspired collection.

Why It’s Overvalued
Pink Floyd’s catalog doesn’t have very 

impressive streaming numbers. “Wish you 
Were Here” (490 million), “Money” (360 
million) and “Hey You”(190 million) pale 
in comparison to Drake “God’s Plan” (2 
billion), Ed Sheeran’s “Shape of You (3 bil-
lion), The Weeknd’s “Starboy” (1.8 billion), 
and Ariana Grande’s “7 Rings” (1.7 billion). 
As streaming continues to lean in favor of 
contemporary artists, it’s hard to believe 
revenue for this catalog wouldn’t decline as 
well.

Currently, the band owns recorded assets 
and licenses its catalog to Sony. These assets 
generate about $25 million a year, net of any 
15% distribution fees. Waters and Gilmour 
individually or collectively wrote the major-
ity of the songs in the Pink Floyd catalog. 
The royalties they collect for performance 
(radio/streaming), mechanical (downloads) 
and synchronization (movie/TV uses) gen-
erate about $10.5 million a year. Merchan-
dising rights generate about $4 million year.

Can these assets continue generating 
those numbers? What’s more, many of these 
copyrights were written in the 1960s and 
1970s, meaning titles in the catalog would 
be subject to reversion in the near future. 
These are UK copyrights, where rights re-
vert to the authors 25 years after their death. 
Waters is 78. Gilmour is 76. Any new buyer 

would lose control 25 years from the date 
either author dies.

$500 million is a lot for any catalog and 
might be better spent on catalogs with 
better sampling and cover potentials. Still: 
“Wish You Were Here,” “Money,” “Another 
Brick in the Wall,” “Hey You,” “Learning To 
Fly,” “Comfortably Numb.” Assuming there 
are no contractual restrictions in licensing 
the Pink Floyd catalog –Waters might want 
to control some of those uses — any creative 
buyer could re-introduce these titles to fans 
around the world.

Look at what’s happened to Kate Bush.
The Verdict
Negotiate down to $250 to $300 million 

– and ask them to throw in the publishing 
rights, too.

I’m David Schulhof. I’ve been doing music 
deals with Wall Street for the last 20 years. 
By training, I’m a music lawyer. I raised 
private equity money from Trilantic Capital 
Partners ( formerly Lehman Brothers) for 
my first company Evergreen Copyrights. As 
CEO I acquired the publishing rights to songs 
performed by Tupac Shakur, Michael Jackson, 
Joe Cocker, MC Hammer, 2 Live Crew, Third 
Eye Blind, JJ Cale, Bill Monroe, Nick Drake, 
Todd Rundgren, and many others. I sold that 
company to BMG in 2010. I’ve been buying 
and selling music catalogs ever since. 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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2022 MUSIC INNOVATION
2 0 2 2

For the first time ever, Billboard is publishing 
its inaugural Music Innovation Issue on 
August 6th. The issue will explore the 
seismic shifts in innovation and technology 
that keep the music industry unsettled yet 
cutting-edge.

 The issue will also be distributed at the 4th 
Annual Music Tectonics Conference on 
October 25-27 in Santa Monica! Please 
contact your Billboard rep to learn more 
about this exciting opportunity.

mailto:joe.maimone@billboard.com/


How Can Country 
Music Better 
Support Black 
Artists & Fans?
BY JESSICA NICHOLSON

B
anning Confederate flags at 
country music concerts, dedicat-
ing nights to Black performers at 
Nashville’s Lower Broadway bars 

and instating a basic monthly stipend for 
Black artists in Nashville — these are some 
of the Black Music Action Coalition’s sug-
gestions to better support Black talent in the 
primarily white country music community.

While country music festivals including 
Stagecoach and CMA Fest have specifically 
banned the use of Confederate flags at their 
festivals, BMAC urges other country music 
festivals and events to follow suit.

“It’s important that we understand that 
these symbols that country music has af-
filiated itself with, they are racist in origin 
and in current practice,” says BMAC board 
member Naima Cochrane, who has been a 
contributing writer to Billboard. “It’s not OK 
for me to sit in a room in 2022 and hear that 
a Black artist gets onstage and he sees more 
Confederate flags than American flags. Why 
should he as a creator have to be exposed to 
that? And why should a Black concertgoer 
have to be subjected to that?”

Cochrane and BMAC co-founder/co-
chair Willie “Prophet” Stiggers shared 
their thoughts with Billboard following 
the release of BMAC’s 30-page, Cochrane-
authored report “Three Chords and the 
Actual Truth: The Manufactured Myth of 
Country Music and White America.” The 
BMAC previewed snippets of the report on 
June 18 in Nashville and later provided Bill-
board with the full report and shared spe-
cific action steps to move forward.

Cochrane and Stiggers also urge artists 
who own bars in downtown Nashville to 
commit to a percentage of performances 
coming from Black performers.

“The Blake Sheltons and the Florida 

Georgia Lines have venues up and down 
Broadway where diversity policies can be 
implemented to ensure that Black musicians 
have the same opportunity to play,” Stiggers 
says.

The BMAC has been in talks with several 
music industry companies to support the 
creation of a $1,000 per month guaranteed 
basic income to give direct support for 
rising Black artists and young executives. 
Stiggers anticipates opening the applica-
tion process in September, and launching a 
program in 2023.

“To be able to give a creative the opportu-
nity to have some sort of economic support, 
but also wraparound services that include 
mentorship, resources and access, to help 
that person over a 12-month or a 16-month 
period to get the tools they need to cre-
ate their business or release their music,” 
Stiggers says. “If Black country artists are 
having a hard time in Nashville, what about 
the R&B singer in Nashville? The rapper in 
Nashville, or the young girl that wants to be 
a music manager or be in marketing.”

The report traces a 100-year history of 
music industry practices and systems, from 
the use of the terms “hillbilly records” and 
“race records” to classify music by white 
performers and Black performers in the 
1920s, to the use of Confederate flags at 
shows and the historical link between 
country music and the Republican party. 
The report noted key moments throughout 
country music’s history, touching on the 
careers of Black artists including DeFord 
Bailey, Charley Pride, Stoney Edwards, Lin-
da Martell, Cleve Francis, Frankie Staton, 
Darius Rucker, Mickey Guyton and Jimmie 
Allen, as well as the crossover country suc-
cesses of artists including Ray Charles and 
the Pointer Sisters. But it also detailed the 
lack of support Black artists have received 
from record labels and from country radio 
throughout the years.

Underrepresentation has been preva-
lent, it notes, with just one Black artist ever 
named CMA entertainer of the year (Pride 
in 1971) or ACM new artist of the year (Allen 
in 2021). Only three Black artists have been 
inducted into the Country Music Hall of 
Fame since it launched in 1964: Pride, Bailey 
and Ray Charles.

As well, the report details the emergence 
of the Black Country Music Association in 
the 1990s, examines the decades-long span 
between the success of Pride and the rise 
of Rucker’s country career, and notes the 
response from Nashville’s artists and indus-
try members as part of Blackout Tuesday in 
2020 following the murder of George Floyd.

Last year, the BMAC issued its first report 
card on grading diversity within the music 
industry, and is set to release a second 
report card this summer. After the impact 
of the release of the 2021 report card, the 
BMAC wanted to focus on the country mu-
sic industry.

“We wanted to do a deeper dive because 
the idea of accountability, holding our 
industry accountable to actively fighting sys-
temic racism, the way so many companies 
pledged to do. We knew that Music Row 
would have to be part of that conversation,” 
Stiggers says.

“We knew we wanted to do a deeper 
dive and hold our industry accountable to 
actively fighting systemic racism,” Cochrane 
says. “We have an opportunity to speak to 
the country music audience, and to educate 
and elevate that fan base to issues around 
race.”

Cochrane began pulling together research 
in November, delving into the history and 
present-day story of Black artists in country 
music.

“We are aware, as I think all people are, 
that 100 years cannot be unraveled over-
night,” Cochrane adds. “As with America, 
we are talking about ingrained systems and 
practices. It’s not as simple as saying, ‘You 
gotta hire some people or you gotta sign 
some people.’ You have to take more action.”

The report utilized previous statis-
tics released regarding Black artists and 
country music, including a study from Dr. 
Jada Watson, titled “Redlining in Country 
Music,” which found that of the 411 artists 
signed to the three largest Nashville label 
groups (Sony Music Nashville, Universal 
Music Nashville, and Warner Music Nash-
ville) from 2000-2020, 3.2% were BIPOC 
and 1% were Black. Over the course of 19 
years, 11,484 songs were played by the top 
country radio stations, but those songs only 
represented 13 Black artists, with only three 
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GLORIA TREVI 
2 0 2 2

We’re celebrating Gloria Trevi’s 35-year career trajectory 
in music!  After selling 30+ million records worldwide, 
recording over 500 tracks, receiving dozens of awards, 
selling out hundreds of shows, and entertaining millions of 
fans for three decades, Latin GRAMMY® nominee Gloria 
Trevi remains one of the most influential and inspiring 
Mexican artists of all time. She’s the rare talent who can 
sell out legendary venues such as Madison Square Garden 
and Staples Center, collaborate with everyone from Karol 
G to Guaynaa, and generate over +7.4 billion streams and 
millions of views. She’s built a catalog of global hits “No 
Querías Lastimarme,” “Pelo Suelto,” “Tu Ángel de la 
Guarda”, “Con los Ojos Cerrados”, “EL RECUENTO DE LOS 
DAÑOS” y “Todos Me Miran”, to name a few. Pollstar cited 
her as “one of the top-grossing female touring artists of 
the 21st century” and “highest grossing female Mexican 
artist in North America.” Her blockbuster Diosa de La 
Noche tour broke attendance records through 2020 and 
cemented her as the first artist to sell out 14 shows at the 
Monterrey Arena in Mexico. She has achieved high honors, 
including the prestigious BMI President’s Award. In 2022, 
Gloria kicked off 2022 with another epic album and world 
tour, Isla Divina, which promises to be one of her most 
historic, and iconic, chapters yet.

Gloria Trevi celebrates her 35th Anniversary with her Isla 
Divina World Tour 2022 in the U.S. and Mexico. Join us in 
congratulating Gloria Trevi on her achievement.
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of those 13 songs being from Black female 
artists or groups.

The paper also highlighted the stream-
ing’s ability to knock down color barriers. 
“Streaming is busting that door down,” 
Cochrane says. “My challenge is ‘Do you re-
ally want to present yourself as an equitable 
space?’ And that doesn’t mean only [for] 
Black people, that means other people of 
color. There has been a similar trajectory of 
Latino artists trying to make it in country 
music, making a little bit of headway and 
then getting pushed back out. There has 
long been a gender problem on Music Row, 
and an LGBTQIA+ issue. What’s happening 
now is these communities are forming and 
being collaborative with each other, sup-
porting each other and going around those 
gatekeepers.”

BMAC has also focused on creating 
pipeline programs for college students and 
earlier this year, held a three-week music 
industry education accelerator program in 
partnership with Tennessee State University 
and Wasserman Music, with contributions 
by Nashville Music Equality and the Record-
ing Industry Association of America (RIAA). 
Twenty TSU students learned a curriculum 
that focused on music publishing, copy-
rights, labels, music marketing, touring and 
more.

“We assisted in building out the curricu-
lum,” Stiggers says. “We brought in over 
25 speakers. This was an elective course, 
and the students took it very seriously. The 
opportunities that are in front of them are 
tremendous.” He adds that there are plans to 
expand the program to up to five additional 
schools through next year. 

Record Store Day 
2022 Drop Sparks 
Over 1 Million in 
Weekly U.S. Vinyl 
Album Sales
BY KEITH CAULFIELD

F
or the second time in 2022, 
weekly vinyl album sales in the U.S. 
exceeded 1 million, both thanks 
to Record Store Day-related 

festivities.
Following Record Store Day’s June 18 

Drop event, U.S. vinyl album sales increased 
by 51.3% week-over-week to 1.014 million 
sold in the week ending June 23, according 
to Luminate. Earlier in the year, following 
the official Record Store Day (RSD) event on 
April 23, weekly vinyl album sales surged 
74.8% to 1.316 million.

Comparably, the median volume of 
weekly vinyl album sales thus far in 2022 is 
710,000.

The two largest weeks this year for 
vinyl album sales have, thus far, both 
been RSD-related (the 1.316 million after 
Record Store Day, and 1.014 million after 
the Drop event). The year’s third-largest 
week for vinyl album sales was the week 
ending May 26, when 831,000 vinyl albums 
were sold – pumped largely by the debut 
of Harry Styles’ Harry’s House, which 
accounted for 22% of all vinyl albums sold 
that week: 182,000 of that 831,000. Harry’s 
House broke the modern-era record for 
single-week vinyl album sales in the U.S.

The June 18 Drop event was described 
by Record Store Day organizers as a “safety 
net, for titles that are part of the Record 
Store Day celebration, but for any number of 
reasons beyond controlling, [couldn’t] make 
it into stores on April 23.” (Many albums 
and singles are released specifically for the 
independent music retailer celebration, in-
cluding unique vinyl pressings and limited-
edition releases.)

Two key titles that were initially slated for 

Record Store Day on April 23 but were shift-
ed to June 18 were vinyl pressings of Pearl 
Jam’s Live on Two Legs and Prince’s The 
Gold Experience. They were the top two-
selling RSD-exclusive albums among the 
June 18 Drop titles (see list, below).

Live on Two Legs was originally re-
leased in 1998 and captured performances 
from Pearl Jam’s U.S. tour that year. The 
new vinyl pressing is on crystal-clear 
double vinyl. Thanks to the sales of the 
new RSD-exclusive variant, Live on Two 
Legs re-enters the Billboard 200 chart at 
No. 33 (it debuted and peaked at No. 15 in 
1998) and jumps back onto Billboard’s Top 
Album Sales chart at No. 5 (a new high). 
It also debuts at No. 1 on Billboard’s Vinyl 
Albums and Tastemaker Albums charts 
(which rank the week’s top selling vinyl 
releases, and top-selling albums overall 
[across all formats] at independent and 
small chain stores, respectively).

First released in 1995, The Gold Experi-
ence was reissued as a double LP on gold-
colored vinyl (paying homage to a promo-
tional version of the set released on vinyl in 
the U.S. in 1995). On Billboard’s charts, The 
Gold Experience continues to be credited to 
The Artist (Formerly Known as Prince), as 
the album was originally billed to his then-
stage name, an unpronounceable symbol. Its 
new vinyl pressing also credits the symbol.

In the week ending June 23, vinyl com-
prised 48.1% of all albums sold in the U.S. 
(1.014 of 2.107 million). Vinyl’s share of phys-
ical album sales for the week totaled 58.8% 
(1.014 million of 1.726 million). Year-to-date, 
vinyl albums comprise 41.4% of all albums 
sold in the U.S. (18.651 million of 45.096 mil-
lion). Vinyl’s share of physical album sales, 
year-to-date, stands at 53.1% (18.651 million 
of 35.098 million).

Meanwhile, 36.7% of all albums sold in 
the U.S. in the week ending June 23 were 
sold via independent record stores (771,000 
of 2.107 million). Further, 58.6% of all vinyl 
albums sold in the week were sold at indie 
record stores (594,000 of 1.014 million). 
Year-to-date, 29.9% of all albums sold in the 
U.S. were sold via independent record stores 
(13.457 million of 45.096 million). And, 
51.9% of all vinyl albums sold in the U.S. thus 
far in 2022 have been sold at indie record 
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One of the largest and longest lasting 
independent record labels in existence, 
Cleopatra Records, are celebrating their 30th 
anniversary this year. What began in 1992 as a 
small operation out of the garage of founder 
Brian Perera has since grown into a family of 
labels representing one of the most diverse 
catalogs that encompasses a variety of genres 
with an emphasis on unique and experimental 
artists. In a time when most small record labels 
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stores (9.683 million of 18.651 million).
Top Record Store Day June 18 Drop 

Exclusive Albums at Independent Record 
Stores in U.S. 
Rank, Artist, Title 
1. Pearl Jam, Live on Two Legs (crystal clear 
double vinyl) 
2. The Artist (Formerly Known As 
Prince), The Gold Experience (translucent 
gold colored double vinyl) 
3. Viktor Vaughn AKA MF Doom, Vaudeville 
Villain (double vinyl) 
4. Soundtrack, The Royal Tenenbaums (sky 
blue and olive green colored double vinyl) 
5. Kali Uchis, Sin Miedo (Del Amor y Otros 
Demonios) (clear vinyl) 
6. Miles Davis, Miles Davis Live: What It Is, 
Montreal 7/7/83 (double vinyl) 
7. The Jerry Garcia Acoustic Band, Ragged 
But Right (double vinyl) 
8. Gerard Way, Hesitant Alien (blue colored 
vinyl) 
9. The Who, It’s Hard (orange and yellow 
colored double vinyl) 
10. Peter Gabriel/The New Blood Orchestra 
Conducted by Ben Foster, Live Blood (blood 
red colored triple vinyl) 
11. Wilco, Cruel Country (double CD) 
12. Collective Soul, Disciplined Break-
down (translucent red colored vinyl) 
13. My Morning Jacket, Live From RCA Stu-
dio A (Jim James Acoustic) (vinyl) 
14. Nicki Minaj, Beam Me Up Scotty (red 
marbled colored double vinyl) 
15. Sun’s Signature, Sun’s Signature (vinyl) 
16. The Kinks, Waterloo Sunset (yellow 
colored vinyl) 
17. Voivod, Nothing Face (pink with blue 
swirl colored vinyl) 
18. Various Artists, Sweet Relief: A Benefit for 
Victoria Williams (double vinyl) 
19. Various Artists, 50 Years of TV’s Great-
est Hits (multicolor splatter colored double 
vinyl) 
20. Various Artists, Go Ahead Punk …Make 
My Day (orange splatter colored vinyl) 
21. The Brand New Heavies, Heavy Rhyme 
Experience: Vol. 1 (orange vinyl) 
22. Paul Butterfield, The Original Lost Elek-
tra Sessions (triple vinyl) 
23. Ray Charles, Genius Loves Compa-
ny (double vinyl) 
24. Slash featuring Myles Kennedy and The 

Conspirators, Live at Studios 60 (double 
vinyl) 
25. Billy Bragg, Life’s a Riot With Spy Vs 
Spy (colored vinyl)

Source: Luminate, for the week ending June 
23, 2022. 

Hidden Concert 
Ticket Fees 
Officially Banned 
in New York
BY CHRIS EGGERTSEN

N
ew York Gov. Kathy Ho-
chul signed new legislation on 
Thursday (June 30) that increas-
es transparency for consumers 

buying tickets to live events, effectively 
banning hidden fees.

The bill, which the Hochul signed just 
one day before the state’s current ticketing 
law was set to expire, passed the state senate 
on June 2 and the assembly on June 3.

Under the legislation, both sellers and 
resellers are required to disclose an “all-
in” price tag upfront and are barred from 
displaying it in a smaller type size. The 
bill (S.9461/A.10500) also increases civil 
fines for the use of scalper bots and ticket 
purchasing software, outlaws the resale of 
free tickets (though free tickets can still 
be legally transferred to another person), 
forbids delivery fees on tickets that are 
delivered electronically or printed at home, 
and requires sellers to make clear to buyers 
when a ticket is being resold and disclose 
the original ticket price.

New York, home to major music and 
sports venues as well as Broadway, typi-
cally overhauls its ticketing laws every three 
years. The state’s existing ticketing law has 
been due to expire Friday, with the bill add-
ing policy recommendations from a 2020-21 
legislative investigation into the state’s live 
event ticketing industry over concerns of 
unfair and deceptive practices in the pri-
mary and secondary markets.

The new law is a scaled-back version of 

one that was included in an omnibus bill 
introduced by New York State Sen. James 
Skoufis (D-Hudson Valley) last year. During 
negotiations, measures including new rules 
for refunds, a cap on “holdbacks” – tickets 
reserved by artists for insiders that are not 
made available to the general public – and a 
requirement for artists to disclose the size 
of an artist’s allotment of such tickets were 
excised from the legislation.

After the bill passed both the assembly 
and senate earlier this month, Ticketmas-
ter, the largest ticketing company in the 
U.S., praised the new legislation despite the 
potential ramifications for its business. “We 
are supportive of industry-wide reforms and 
believe even more can be done to aid art-
ists in delivering tickets to fans at their set 
price points,” Marla Ostroff, Ticketmaster 
managing director – North America, said at 
the time.

“Live entertainment has long been a criti-
cal sector in our economy, and as consumers 
and the industry recover from the pandemic, 
it is important that we make the ticket-buy-
ing experience easier and more transpar-
ent,” Governor Hochul said in a statement 
on Thursdsay. “This bill will expand penal-
ties for malicious ticketing practices that 
have made live events inaccessible to New 
Yorkers for too long. Today, we are taking an 
important step towards ensuring that every 
New Yorker has a fair opportunity to enjoy 
the unique arts and cultural experiences 
that our state has to offer.”

Skoufis added, “While there’s still more 
work to be done to ensure the live event 
ticketing industry is fully accountable to 
its customer, I am proud of the work we 
accomplished this year to eliminate hid-
den fees, ensure all-in pricing, fight bots, 
and several other measures to inject some 
honesty into the ticket-buying process. The 
rules of the game for ticket retailers were 
set before the internet even existed–a fact 
that’s become exceedingly clear as mega 
ticket sellers have used those rules to rip off 
consumers in the wake of COVID cancella-
tions — and New York is leading the way on 
reforms nationwide.”

In his own statement, New York As-
semblymember Daniel J. O’Donnell (D-
Manhattan), who serves as chair of the 
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Committee on Tourism, Parks, Arts and 
Sports Development, said, “New York is the 
epicenter of the entertainment world, and 
making sure artists, performers, and venues 
can reach fans and sell tickets is essential to 
their success. I am very proud of this legisla-
tion, which creates a fair playing field for all 
those in the industry, adds important new 
consumer protections, and makes sure that 
fans and event goers have access to tickets 
for all the events they want to see.”

Protect Ticket Rights, an initiative of the 
National Association of Ticket Brokers, 
released a statement applauding the bill for 
continuing to allow the free transfer of tick-
ets while praising state lawmakers for their 
“attempt to fix what is broken in ticketing 
and protect consumers,” according to NATB 
executive director Gary Adler.

“While terrific progress is being made at 
the state level, really all consumers across 
the nation deserve the same protections,” 
Adler continued. “The U.S. Congress should 
revisit its past work on this matter to finally 
repair deep flaws in ticketing that begin 
before tickets go on sale all the way to the 
point when they are scanned for entry. 
Consumers deserve better than what they 
face today. 

New Zealand 
Extends Copyright 
Term to 70 Years
BY LARS BRANDLE

N
ew Zealand has agreed to extend 
the term of copyright in sound 
recordings, a development the 
domestic music industry is 

celebrating as a “long overdue change” that 
should further protect authors, performers 
and producers.

Currently, NZ recording artists and right 
holders enjoy copyright protection on their 
recordings for 50 years from the date of 
release.

Those protections will be extended to 
70 years, thanks to a NZ-EU Free Trade 
Agreement — announced this week — which 

brings New Zealand’s copyright regulations 
into line with those across the European 
Union as a trading partner.

Recorded Music NZ CEO Jo Oliver 
welcomes the outcome as one that places 
domestic artists and rights holders “on a 
level playing field with their overseas coun-
terparts.”

Oliver continues, “copyright enables art-
ists to make a living from their work and is 
fundamental to the sustainability and future 
growth of the music industry in Aotearoa.”

This extension “will help preserve and 
protect iconic recordings from Aotearoa,” 
Oliver adds, “and support the New Zealand 
artists that created them.”

As part of that broader pact, NZ will also 
extend the protection it gives to “digital 
locks,” which would prevent a consumer 
from using tools to crack those locks “other 
than in limited circumstances,” reads an ex-
plainer from the NZ department of foreign 
affairs and trade.

The federal government says that, while 
the negotiation is complete, the full text 
of the Free Trade Agreement is still being 
finalized.

The Government is expected to sign the 
agreement next year and when it enters into 
force there is a maximum of four years to 
implement these changes to the Copyright 
Act 1994.

“Copyright enables artists to make a living 
from their work and is fundamental to the 
sustainability and future growth of the mu-
sic industry in Aotearoa,” Oliver concludes.

The complicated issue of copyright term 
became a full-blown battlefront for the mu-
sic industry in the 2000s, when recordings 
from the dawn of rock ‘n’ roll were due to 
fall into the public domain for first time.

Following a prolonged campaign from 
the music industry, the EU in September 
2011 agreed to extend the term of copyright 
protection offered to sound recordings from 
50 to 70 years.

The legislation was first proposed by the 
European Commission in 2008, voted on 
by the European Parliament in April 2009, 
and was ultimately passed today by the EU 
Council of Ministers in Brussels. 

Logic Signs With 
BMG After Def 
Jam Departure: 
‘I’m Just Glad to 
Move On’
BY DARLENE ADEROJU

L
ogic has signed with BMG after 
exiting his previous deal with Def 
Jam, the Bertelsmann label an-
nounced Thursday (June 30). The 

first new music from the rapper-producer’s 
forthcoming studio album is expected soon.

The international, multi-album partner-
ship with BMG allows Logic to own his 
own sound recordings for the first time in 
his career. The move marks the artist’s first 
label switch since releasing his debut studio 
album, Under Pressure, via Def Jam in 2014.

“There’s a lot of bulls— in the music in-
dustry,” Logic said in a statement. “I’m just 
glad to move on to a place where I can be 
independent and respected as an artist, and 
feel like I’m in control of my career.”

Tim Reid, senior vp of repertoire and 
marketing at BMG, added, “As an artist, 
creator and entrepreneur, Logic is the per-
fect fit for BMG and we are excited to join 
forces. He has a unique authenticity that has 
consistently enabled him to remain among 
the best in the business.”

Logic previously hinted that he planned 
to depart from Def Jam/UMG in July 2021, 
saying on the track entitled “See You Space 
Cowboy”: “We actually out here recording 
this album/ It’s going to be my last studio 
album on Def Jam.” His BMG deal was later 
teased on “Sayonara,” the last song on his 
most recent album, Vinyl Days, with the 
lines “Independent now, won’t double back, 
I rep the BMG” and “Independent s— next, 
BMG, VMG, Bobby Boy, Sayonara”.

Dan Gill, BMG’s executive vp of recorded 
music for Los Angeles, added of the sign-
ing, “Our new partnership is an incred-
ible opportunity to begin the next chapter 
of Logic’s career and further expand his 
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brand. Everyone at BMG is well-positioned 
and prepared to amplify his creative vision 
and elevate his music to the next level.”

In addition to placing a total of six albums 
in the top five of the Billboard 200, includ-
ing two No. 1s (Everybody and Confessions 
of a Dangerous Mind), Logic has earned 22 
placements on the Hot 100, including two 
top five hits: “1-800-273-8255” feat. Alessia 
Cara & Khalid and “Homicide” feat. Emi-
nem. He hit No. 1 on Billboard‘s Artist 100 
chart in 2018. 

European Union 
Agrees to New 
Cryptocurrency 
Regulations as 
Prices Plunge
BY THE ASSOCIATED PRESS

L
ONDON (AP) — Europe prepared 
to lead the world in regulating the 
freewheeling cryptocurrency in-
dustry at a time when prices have 

plunged, wiping out fortunes, fueling skepti-
cism and sparking calls for tighter scrutiny.

The European Union took a first step 
late Wednesday by agreeing on new rules 
subjecting cryptocurrency transfers to the 
same money-laundering rules as traditional 
banking transfers.

A much bigger move was expected as EU 
negotiators hammer out the final details late 
Thursday on a sweeping package of crypto 
regulations for the bloc’s 27 nations, known 
as Markets in Crypto Assets, or MiCA.

Like the EU’s trendsetting data privacy 
policy, which became the de facto global 
standard, and its recent landmark law tar-
geting harmful content on digital platforms, 
the crypto regulations are expected to be 
highly influential worldwide.

The EU rules are “really the first com-
prehensive piece of crypto regulation in the 
world,” said Patrick Hansen, crypto ven-
ture adviser at Presight Capital, a venture 
capital fund.

“I think there will be a lot of jurisdic-
tions that will look closely into how the EU 
has dealt with it since the EU is first here,” 
Hansen said.

He expected authorities in other places, 
especially smaller countries that don’t have 
the resources to draw up their own rules 
from scratch, to adopt ones similar to the 
EU’s, though “they might change a few 
details.”

Under the Markets in Crypto Assets 
regulations, exchanges, brokers and other 
crypto companies face strict rules aimed at 
protecting consumers.

Companies issuing or trading crypto as-
sets such as stablecoins — which are usually 
tied to the dollar or a commodity like gold 
that make them less volatile than normal 
cryptocurrencies — face tough transparency 
requirements requiring them to provide 
detailed information on the risks, costs and 
charges that consumers face.

The rules will help novice crypto inves-
tors avoid falling victim to frauds and scams 
that regulators have warned are widespread 
in the industry.

“That’s a huge benefit in this space, 
especially for someone who has absolutely 
no idea where to go to or who to seek out or 
where to put my money into,” said Jackson 
Mueller, director of policy and government 
affairs at Securrency, a blockchain infra-
structure company.

Providers of bitcoin-related services 
would fall under the regulations, but not 
bitcoin itself, the world’s most popular 
cryptocurrency that has lost more than 70% 
of its value from its November peak.

The European rules are aimed at main-
taining financial stability — a growing con-
cern for regulators amid a string of recent 
crypto-related crashes. For example, the 
stablecoin TerraUSD imploded last month, 
erasing an estimated $40 billion in investor 
funds with little or no accountability.

The meltdowns have spurred calls for 
regulation, with other major jurisdictions 
still drawing up their strategies. In the U.S., 
President Joe Biden issued an executive 
order in March on government oversight 
of cryptocurrency, including studying the 
impact on financial stability and national 
security.

Last month, California became the first 
state to formally begin examining how to 
broadly adapt to cryptocurrency, with plans 
to work with the federal government on 
crafting regulations.

The U.K. also has unveiled plans to regu-
late some cryptocurrencies.

A few European countries, like Germany, 
already have basic crypto regulations. One of 
the EU’s goals is bringing rules in line across 
the bloc, so that a crypto company based in 
one country would be able to offer services 
in other member states.

The EU rules, which would still need final 
approval and are expected to take effect by 
2024, include measures to prevent market 
manipulation, money laundering, terrorist 
financing and other criminal activities.

On Wednesday, EU negotiators signed 
a provisional agreement for the bloc’s first 
rules on tracing transfers of crypto assets 
like bitcoin, which is aimed at clamping 
down on illicit transfers and blocking suspi-
cious transactions.

When a crypto asset changes hands, infor-
mation on both the source and the benefi-
ciary would have to be stored on both sides 
of the transfer, according to the new rules. 
Crypto companies would have to hand this 
information over to authorities investigating 
criminal activity such as money laundering 
or terrorist financing.

“For too long, crypto-assets have been 
under the radar of our law enforcement 
authorities,” one of the lead EU lawmakers 
negotiating the rules, Assita Kanko, said in a 
statement. “It will be much harder to misuse 
crypto-assets and innocent traders and 
investors will be better protected.”

The EU institutions are working out the 
technical details before the crypto tracing 
rules receive final approval. 

 Page 14 of 27

IN BRIEF

https://www.billboard.com/artist/alessia-cara/
https://www.billboard.com/artist/alessia-cara/
https://www.billboard.com/artist/khalid/
https://www.billboard.com/artist/eminem/
https://www.billboard.com/artist/eminem/
https://www.billboard.com/author/the-associated-press/


Wiz Khalifa 
Gets Into the 
Mushroom 
Business With 
New Psilocybin & 
Wellness Brand
BY CHRIS EGGERTSEN

W
iz Khalifa has teamed 
up with Canadian com-
pany Red Light Holland to 
launch Mistercap, a new 

naturally occurring psilocybin and mush-
room wellness brand.

The publicly-traded Ontario, Canada-
based company already produces, grows and 
sells psychedelics in the Netherlands, which 
has one of the most liberal drug policies 
of any country in Europe. The Grammy-
nominated rapper, who previously went by 
the moniker “Mr. Cap,” is working with Red 
Light Holland on magic truffles in the Neth-
erlands, and they’re aiming to launch home-
grown natural (non-psychedelic) mushroom 
kits in the U.S., Europe and Canada by the 
end of the year.

“We’ve been working with Wiz Khalifa 
and his team to collaborate and create a 
brand that encompasses our joint belief 
for the affordable and equitable access to 
naturally occurring psilocybin responsibly,” 
said Red Light Holland CEO/director Todd 
Shapiro in a statement. He added that they 
“will monitor future potential markets, if 
and when regulations legally permit, to 
expand the availability” of the psychedelic 
product line and “will continue to work 
towards producing additional functional 
mushroom products jointly under the MIS-
TERCAP brand.”

Shapiro said that Khalifa’s influence 
makes him “uniquely positioned to help 
us spread the message and end the stigma 
surrounding psilocybin while focusing on 
mental health and wellness.”

The sale of psilocybin — a naturally 

occurring psychedelic which is the active 
ingredient in “magic mushrooms” — is 
currently illegal under federal law in the 
U.S. and Canada, though it was recently 
decriminalized statewide in Oregon as well 
as in the District of Columbia and several 
municipalities in California, Washington, 
Colorado, Michigan and Massachusetts. In 
Europe, psilocybin is legal for sale only in 
the Netherlands, though other European 
countries, including Austria, Portugal, Spain 
and the Czech Republic, have decriminal-
ized possession of magic mushrooms.

In spite of widespread restrictions on 
psilocybin globally, Khalifa and Red Light 
Holland are clearly hoping that the current 
push to decriminalize the drug in various 
countries, including the U.S., will expand 
the market for their psychedelic product 
line over time. And by selling non-psyche-
delic grow kits, they’re evidently aiming 
to build up their customer database in the 
meantime.

There’s reason for optimism. In addition 
to the successful push for decriminalization 
in the aforementioned U.S. states and mu-
nicipalities, another federally-banned drug, 
cannabis, is now fully legal for recreational 
use in roughly half of U.S. states, the District 
of Columbia and multiple territories, while 
around a dozen others have allowed it for 
medical use. In Canada, cannabis is legal 
on the federal level for recreational use, 
while many countries in Europe have also 
legalized or decriminalized the drug rec-
reationally. In the wake of these successful 
legalization efforts, a number of celebrity-
branded cannabis products have flooded the 
market, including from Lil Wayne (GKUA 
Ultra Premium), Willie Nelson (Willie’s 
Reserve), Snoop Dogg (Leafs by Snoop) and 
Khalifa’s own Khalifa Kush cannabis line, 
which he’s run since 2014.

“Launching Mistercap Magic Truffles in 
the Netherlands and creating other Mister-
cap natural mushroom products and Home 
Grow kits is gonna be dope,” said Khalifa 
in a statement. “We are building something 
special and are excited to grow with the 
industry.”

Brad J. Lamb, chairman of the board 
of directors of Red Light Holland, added, 
“Genuine brand recognition and celebrity 

social media reach will help Red Light Hol-
land gain global awareness for recreational 
psilocybin as we all look forward to being 
a part of a positive change and ending stig-
mas. Red Light will also continue to focus 
on increasing revenues with many different 
kinds of mushrooms, from farming, distribu-
tion to consumer-packaged goods, creating a 
well-positioned company with a continued, 
constant and clever growth strategy.” 

Executive 
Turntable: 
Interscope 
Taps Licensing 
SVP; Donny 
Flores Launches 
Management 
Company
BY DARLENE ADEROJU

B
rigitte Green was promoted 
to svp of film and TV licens-
ing at Interscope Geffen A&M 
Records. Green will continue to 

oversee the placement of music from the 
label’s artists in film, television, trailers and 
promotions.

Glenn Noblit was hired as director of 
regional promotion at Monument Re-
cords while Claire Karliak joined the label 
as manager of digital marketing and stream-
ing. Noblit will work with the entire label 
roster, which includes Walker Hayes and 
Caitlyn Smith, to find new ways to partner 
with radio stations nationwide. Karliak 
will be responsible for Monument Records’ 
digital marketing, which ranges from fan 
engagement and social media to working 
with DSP partners. Noblit can be reached at 
glenn.noblit@sonymusic.com. Karliak can 
be reached at claire.karliak@sonymusic.
com.

Donny “Dizzy Clean Face” 
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Flores launched We Good LLC, a new 
management and A&R company. With 
Flores appointed CEO, We Good represents 
artists including: DJ Snake, Shenseea, Rvs-
sian, Ink and more. Flores will continue 
working as a consultant Universal Music 
Group, Warner Music Group, Roc Nation, 
SalxCo and more.

Kimberly Knoller was hired in the newly 
created role of chief marketing officer at 
music metaverse, PIXELYNX. Knoller will 
oversee all marketing strategy and execu-
tion for PIXELYNX and its upcoming game, 
ELYNXIR. ELYNXIR will create playable 
experiences that bring fans closer to their 
favorite artists.

Alisha Outridge was appointed first-
ever chief technology and product officer 
at TuneCore, a division of Paris-based, 
global digital music company Believe. 
TuneCore is an international platform for 
independent musicians that offers services 
across distribution, publishing administra-
tion and promotional services.

Meghan Kehoe was hired as head of me-
dia at Sony Music Nashville after 14 years 
with RCA Records. Beginning July 5, Kehoe 
will be based out of Nashville, reporting to 
Jennifer Way, svp of marketing. Kehoe will 
be responsible for the label group’s media 
team while overseeing the press strategy for 
SMN and its artist roster.

Brian Martin will be the gm of 
the American Bank Center — based out of 
Corpus Christi, the 10,000-seat arena which 
hosts concerts, sporting events, rodeos and 
more is now managed by OVG360. Joe Cas-
tor will serve as gm of hospitality, oversee-
ing all food and beverage operations. Nick 
Ustruck was named executive Chef. Begin-
ning July 1, OVG360 will oversee venue 
management, food, hospitality and corpo-
rate partnerships at the massive venue.

Paul Cormack was promoted to gm 
at Better Noise Music, an indie rock la-
bel. Paul@betternoise.com. Cormack will 
lead campaigns and oversee the distribution 
and marketing of artists’ projects.

The Beatport Group hired Emi-
lie Birks as vp of marketing; Baptiste 
Grange as vp of marketing for Loopcloud 
& PlugIn Boutique; and Shana White as vp 
of legal and business affairs. Birks can be 

reached at emilie.birks@beatport.com.
White can be reached at shana.white@
beatport.com. Grange can be reached 
at Baptiste@loopmasters.com.

Peter Strickland and Craig Camp-
bell are joining forces to launch Marathon 
Talent, a new company that combines 
Marathon Talent Agency and Campbell 
Entertainment management clients under a 
full-service management and artist develop-
ment business.

Taylor Perry was promoted to account 
executive at boutique PR firm Shore Fire 
Media, which represents top musicians and 
businesses in the arts and entertainment 
industries. The NYU graduate joined Shore 
Fire Media in 2020 as a publicity assistant 
before rising to her most recent role as 
junior account executive. 

11 Chart Feats 
From the First Half 
of 2022: ‘Encanto,’ 
Kate Bush, BTS & 
More
BY GARY TRUST 

I
t’s, of course, always a good time to 
celebrate chart achievements. But 
with today being July 1, it’s especially 
fitting to spotlight feats from the first 

six months of this year.
Here’s a look at 11 honors tallied on Bill-

board‘s charts over the first half of 2022 
(with many more surely ahead with new 
music set for the year’s second half from 
Beyoncé, Lizzo and other stars).

Encanto Cast
Mirabel’s powers, and those of the rest 

of the Family Madrigal and more, helped 
spark Encanto‘s breakout hit “We Don’t 
Talk About Bruno” to a five-week Billboard 
Hot 100 command, from the charts dated 
Feb. 5 through March 5. The song became 
the first Hot 100 No. 1 released on Walt 
Disney Records; the first for its sole writer, 
Lin-Manuel Miranda; and the third – and 

longest leading – from a Disney film, after 
Bryan Adams, Rod Stewart and Sting’s “All 
for Love,” from The Three Musketeers (three 
weeks at No. 1, 1994), and Peabo Bryson 
and Regina Belle’s “A Whole New World,” 
from Aladdin (one week, 1993).

“Bruno” also boasts the most credited acts 
— seven — ever on a Hot 100 No. 1: Carolina 
Gaitán, Mauro Castillo, Adassa, Rhenzy Fe-
liz, Diane Guerrero, Stephanie Beatriz, and 
the Encanto Cast (all singing as the charac-
ters that they voice in the movie).

“My job is to raise my hand and let [the] 
room of animators and incredibly creative 
people know what music can do,” Miran-
da marveled to Billboard upon the song’s 
chart success. “Your job as the musical dra-
matist is to sort of say, ‘Here’s where I think 
music can elevate and help tell our story.’ “

Glass Animals
The group’s “Heat Waves” completed a 

record 59-week climb to No. 1 on the Hot 
100 (dated March 12). It led the Alternative 
Airplay chart nearly a year earlier and drew 
subsequent buzz via interaction on TikTok. 
“And that’s the most incredible thing,” the 
band’s Dave Bayley told Billboard. “That’s, 
like, the highest praise, as someone who’s 
written something, that you can possibly ask 
for: for someone to create something back.”

Adele
Adele’s multi-format smash ballad “Easy 

on Me” topped the Radio Songs chart for 15 
weeks (through the chart dated March 12) 
– her longest career reign among five No. 1s, 
besting the 11-week dominance of “Hello” in 
2015-16.

Elton John
“Cold Heart (Pnau Remix),” with Dua 

Lipa, a mashup of four John classics, re-
turned the legend to the Hot 100’s top 10 in 
January and spent its most recent week in 
the tier on the chart dated March 12. That 
week, John expanded his span of top 10s to 
51 years, one month and two weeks, dating 
to his first frame in the top 10 with “Your 
Song” in 1971 – the longest such span among 
all acts not involving holiday titles. The 
collab also became John’s record-extend-
ing 18th Adult Contemporary No. 1.

Morgan Wallen
The singer-songwriter’s Dangerous: The 

Double Album spent its 51st week atop Bill-
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board‘s Top Country Albums chart (dated 
April 2), a new high-water mark at No. 1 
since the list began in 1964. (The release is 
up to 63 weeks at the summit and counting.) 
The set surpassed the twin 50-week reigns 
of Luke Combs’ This One’s for You (2017-19) 
and Shania Twain’s Come On Over (1997-
2000).

Yahritza y Su Esencia
The sibling trio’s “Soy El Unico” bounded 

onto the April 9 Hot 100 at its No. 20 peak, 
becoming the highest-charting regional 
Mexican song in the chart’s history.

The act comprises Yahritza Martinez 
(vocals, guitar) and her older brothers 
Armando (4-string acoustic bass) and Jairo 
(12-string guitar), with their older sister 
Adriana serving as their manager. When the 
band members began performing on camera 
as the song surged, “They did everything 
so naturally that I had no idea they had this 
in them,” Adriana mused to Billboard. “I 
was so emotional watching them … because 
that’s my little sister. I was blown away.”

The Kid LAROI & Justin Bieber
“Stay”-ing power: The pair’s “Stay” spent 

its first 43 weeks on the Hot 100, including 
seven at No. 1, in the top 10 (through the 
chart dated May 14) – a record for the most 
time logged in the top 10 consecutively from 
a song’s debut.

Bad Bunny
With the launch of Un Verano Sin Ti atop 

the May 21-dated Billboard 200, Bad Bunny 
became the first artist with as many as two 
entirely non-English-language leaders on 
the list. His El Ultimo Tour Del Mundo ruled 
for a week in December 2020. (Only one 
other album fully in a language other than 
English has topped the chart: The Singing 
Nun’s self-titled set, for 10 weeks in 1963-
64.)

Harry Styles
Styles’ third LP, Harry’s House, opened 

with 521,000 equivalent album units earned, 
according to Luminate, on the Billboard 
200 chart dated June 4 – his top career 
week and the biggest weekly total for an 
album this year. A week earlier, Kendrick 
Lamar set 2022’s top mark to that point, 
when Mr. Morale & The Big Steppers soared 
in with 295,000 units.

Meanwhile, Harry’s House lead single “As 

It Was” has crowned the Hot 100 for seven 
weeks and sparked Styles’ first appearance 
on Alternative Airplay.

Kate Bush
Bush’s 1985 anthem “Running Up That 

Hill (A Deal With God)” blasted back onto 
the Hot 100 at No. 8 (June 11) and rose to its 
No. 4 high a week later, powered by its sync 
in the fourth season of Netflix’s Stranger 
Things. Having originally charted, reaching 
No. 30 in 1985, the song wrapped the longest 
run to the Hot 100’s top five in terms of time 
from a debut on the ranking to the top five – 
36 years, nine months and two weeks – for a 
non-holiday hit in the list’s history.

Bush beamed, “‘Running Up That Hill’ 
is being given a whole new lease of life by 
the young fans who love the show — I love 
it, too!”

BTS
The South Korean superstars scored their 

sixth Billboard 200 No. 1 with the premiere 
of Proof on the June 25 chart. It launched 
with 314,000 equivalent album units – the 
biggest week for an album by a group this 
year. 

chieves 11th No. 1 on 

‘Hallelujah: 
Leonard Cohen, A 
Journey, A Song’: 
The Long Road 
to Making the 
Documentary
BY GARY GRAFF 

A
fter enjoying glory on 
the film festival circuit, the 
documentary Hallelujah: Leonard 
Cohen, A Journey, A Song is ready 

for its wider rollout.
Hallelujah — directed and produced 

by Daniel Geller and Dayna Goldfine and 
sourced from Alan Light’s 2012 book The 
Holy or the Broken: Leonard Cohen, Jeff 
Buckley, and the Unlikely Ascent of “Hal-

lelujah” — opens July 1 at theaters in New 
York and Los Angeles, preceded the day 
before by a screening and discussion at the 
Rock and Roll Hall of Fame and Museum in 
Cleveland (Cohen was inducted in 2008). 
It then begins expanding on July 8 nation-
ally, with weekly openings currently slated 
into August and more likely on the way via 
Sony Pictures Classics. The film, which 
premiered at the Venice and Telluride film 
festivals last September, is also due out in 
Cohen’s native Canada and is slated for 
Europe this fall.

“We’re delighted it’s going to get into 
movie theaters,” Geller told Billboard af-
ter Hallelujah‘s screening at the 2022 
Tribeca Festival, followed by an all-star 
concert at the Beacon Theatre that featured 
performances by Judy Collins, Sharon Rob-
inson, Amanda Shires and Why Don’t We’s 
Daniel Seavey. “It’s an emotional experience 
as a movie, and the amplification of seeing 
something together with other people in a 
darkened theater, with some permission if 
you want to weep a little bit, it’s what we 
always hope for in our movies. That’s the 
great reward.”

Goldfine added that the film’s sound “was 
mixed for the big screen.” The Cohen estate 
and longtime manager Robert Kory, who’s 
one of the films executive producers, had 
given them access to music stems from Co-
hen’s final concerts during the end of 2013 
in Australia and New Zealand, which sound 
editor Bob Edwards mixed from scratch at 
Skywalker Sound. “It opens with his very 
final version of ‘Hallelujah’ that he per-
formed in Auckland (on Dec. 21). (Edwards) 
could actually make it sound as it should in a 
theater. It’s a more gratifying watch. I think 
the most gratifying thing as a filmmaker has 
been to realize that it does indeed take the 
audience on a spiritual journey. It’s not your 
typical music documentary.”

Geller and Goldfine — along with Light, 
who served as a consulting producer and 
has published a newly updated and expand-
ed edition of The Holy or the Broken — are 
gratified that Hallelujah is out at all. The 
documentary was an eight-year odyssey 
for the couple, starting with a dinner party 
suggestion during the summer of 2014 by 
a friend, screenwriter David Thomson. 
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“When someone says, ‘Oh, I’ve got this 
great idea for your next film,’ I want to hear 
that idea,” says Goldfine, though her initial 
reaction “was to kind of have the air sucked 
out of me — That’s the idea? A documentary 
about a song?” That Thomson added he had 
considered writing a book about a song and 
“decided it wouldn’t really work” wasn’t 
encouraging, either.

But the hesitation soon turned into in-
spiration. “Within about 10 minutes, I was 
still sitting at the same dinner table. I kind 
of grabbed Dan’s arm and said, ‘It’s weird, 
but I thought of the song and I thought of 
the artist…it’s ‘Hallelujah’ and it’s Leonard 
Cohen.’ Clearly my subconscious thought 
more of the idea than my conscious brain 
did,” Goldfine says.

Like many others, Geller and Goldfine 
had first been exposed to “Hallelujah,” 
which first appeared on Cohen’s Various 
Positions album in 1984, via Jeff Buckley’s 
version on Live at Sin-é in 1993. They then 
became backwards educated about the 
song’s history, mostly through Light’s book. 
“We looked at each other and said, ‘OK, 
if someone like Alan Light could fill 250 
pages of a book with this song, we can do a 
documentary.’” The project had relatively 
quick buy-in from Cohen and his manager 
Kory, especially since Geller and Goldfine 
proposed doing it without having to inter-
view Cohen. They did not begin conducting 
interviews until the spring of 2016, how-
ever, spending most of the time negotiating 
to license “Hallelujah” from Sony Music 
Publishing. “We did not want to film in the 
interim because we did not want to waste 
anybody’s time,” Geller says. “If we could 
not get licensing rights to the song, why ask 
anybody to sit for an interview and begin to 
hand archives over?”

Once the rights were secured, however, 
Geller and Goldfine were off to the races, 
spending time with the likes of “Hallelujah” 
producer John Lissauer, Cohen confidant 
Larry “Ratso” Sloman, photographer and 
video director Dominique Issermann, long-
time Cohen friends such as Nancy Bacal, 
Adrienne Clarkson, Judy Collins and Rabbi 
Mordecai Finley, and Cohen musical collab-
orator Sharon Robinson. Clive Davis, who 
had left Columbia Records by then, reflects 

on then-label chief Walter Yetnikoff’s deci-
sion to not release the Various Positions al-
bum in the U.S. back in 1984, famously 
telling Cohen “we know you’re great, but we 
don’t know if you’re any good.”

The film also explores how subsequent 
versions of “Hallelujah” — particularly 
Buckley’s and then Rufus Wainwright’s 
in the 2001 animated film Shrek, which 
exposed the tune to another generation — 
were responsible for turning it from a song 
into the modern hymn it’s become. The 
late Hal Willner, who helped to discover 
Buckley, is interviewed and served as Halle-
lujah’s music producer, and the film includes 
interviews with other artists who have 
covered the song, including Brandi Carlile, 
Eric Church and Myles Kennedy (Slash, 
Alter Bridge).

Cohen’s manager also made the artist’s 
notebooks and other archival materials 
available to the filmmakers. “Other people 
at the time had approached (Cohen) about 
a documentary about just the song…but as 
(Kory) said, we won a competition we didn’t 
realize we were in,” Geller noted. “I think 
when we began to show (Kory) some rough 
cuts of first passes of first parts of the movie, 
when he saw we were following through 
with what we said we were doing to do, and 
that it had a depth and tone and respectful-
ness and sense of humor that would be in 
line with Leonard’s sensibility, then that 
trust opened up and he began to really show 
us beautiful, archival elements and assets 
that we could incorporate into the movie, 
that are so important to understanding 
Leonard.”

Light, meanwhile, was “jealous but 
delighted they had access to Leonard’s 
notebooks and were able to give glimpses 
into all of those years of the different drafts 
and verses and stray lines and revisions. 
That’s the mythic part of the story I was able 
to write about but they’re able to actually 
show. It brings it into a different focus when 
you can look at (Cohen) working the stuff 
out on the page like that.”

By the time Cohen died on Nov. 7, 2016, at 
the age of 82, Geller and Goldfine had filmed 
“a bunch of substantial interviews,” which 
Goldfine said was fortunate because “after 
he passed away a lot of people for whom he 

was important closed up. They were just 
dealing with their own grief and their own 
shock at his no longer being a part of the 
world. Certainly, the Ratso interview was 
predicated on Leonard still being around.” 
The filmmakers did miss out on speaking 
with longtime Cohen collaborator Jennifer 
Warnes in particular, but they don’t regret 
their decision to not speak with Cohen 
himself.

“From a personal standpoint, yeah, I re-
ally would have loved to have interviewed 
him,” Geller acknowledged. “But from the 
beginning this really was set to look at his 
life through the lens of the song and the 
spiritual quest and contradictions that are in 
the song rather than some comprehensive, 
‘He was born on such and such a day.’” Gold-
fine added that, “There’s something beauti-
ful about having a limitation, and you use 
that to your advantage. It made us really be 
like magpies and go out into the world and 
get every last scrap of everything Leonard 
said… And not only did we have these people 
who had a lot of interaction with Leonard, 
but they’re damn good storytellers, too.”

Geller and Goldfine hold out the possi-
bility of a director’s cut that could include 
deleted material such as Saturday Night 
Live‘s use of “Hallelujah” in the wake of the 
2016 U.S. presidential election — the same 
week as Cohen’s death — sung by cast mem-
ber Kate McKinnon as defeated candidate 
Hillary Clinton. Light, however, was happy 
to have an opportunity to include that and 
more for his updated The Holy or the Bro-
ken, which came out during Tribeca.

“My thoughts about the song are continu-
ally changing, shifting, adjusting through 
different ways that you encounter it, differ-
ent versions and just different places it pops 
up out in the world,” Light noted. “That 
kaleidoscope continues to shift, constantly. 
Certainly, I learned more (fresh) stuff from 
some of the work, some of the research, 
some of the archives that Dan and Dayna 
brought into the film. And it continues to 
evolve. When the book came out Leonard 
was still alive. Since then, there have been 
lots of significant uses or people who have 
performed it, some of which we were able to 
work into the film, others that I was able to 
bring into the book.”

IN BRIEF
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Showing Hallelujah to audiences, mean-
while, has only enhanced the film team’s 
appreciation for the song, and for Cohen — 
and validated the arduous process of making 
the film.

“Talking to people who are well-versed 
with Leonard’s work, they come up to talk 
afterwards and are very much engaged with 
the movie,” Geller said. “They’ve learned 
things from the movie and felt like they had 
seen things about Leonard they had not 
known before. And there are also people 
who were dragged there because someone 
else said, ‘You have to come’ and didn’t 
know Leonard Cohen at all; they’re engaged 
and saying they wanted to dive in and listen 
to more of his music. If we can hold both 
ends in there, to me, that is a very gratifying 
result of the movie.”

Light added that “Hallelujah” “still hasn’t 
been knocked out of the position of being 
That Song. It was there at the Biden inau-
guration. It’s still there for national crises 
and disasters. There’s still a thing that song 
can do that nothing else can do. The most 
remarkable thing is just hearing from people 
about how this song has mattered and func-
tioned in their regular lives. Everybody that 
you ask has some story, some relationship 
to it — ‘We played it at my uncle’s funeral.’ 
‘We played it when my daughter was born.’ 
‘We played it at my wedding.’ To continue to 
hear that is so important and validating in 
all of the work we do, every day.” 

Chelsea Cutler 
Has Her Eyes 
Wide Open
BY MEGAN ARMSTRONG 

O
n March 22 in Pittsburgh, nine 
shows into the first leg of her 
When I Close My Eyes North 
American tour, Chelsea Cut-

ler hit a wall. The Connecticut-born, New 
York-based artist had missed performing so 
much throughout the COVID-19 pandemic 
— deprived of the natural dopamine hit. But 
renewed adrenaline couldn’t compensate 

for a headache and strained vocal chords. 
Cutler finished her set at Stage AE and de-
cided not to do her usual three-song encore.

“And I remember just feeling so guilty 
for making that decision, because I felt so 
selfish,” Cutler says. “From that point of the 
tour onwards, I was like, ‘I can’t let people 
down like that. These shows aren’t about 
me.’ That flipped the switch in me, and I 
was like, ‘I never want to make people feel 
disappointed. I never want people’s expecta-
tions to not be met.’ That takes priority over 
anything I could possibly be feeling.”

The 25-year-old singer, songwriter, and 
producer is trying to take a wider, less 
self-centered view in all aspects of her 
career right now. When I Close My Eyes is 
the name of her sophomore album, full of 
elastic, introspective pop songs about love, 
coming of age, and the pockets of peace she 
found when the world shut down. But in the 
eight months following its October release, 
Cutler has found it impossible to turn a 
blind eye to the tumult happening around 
her. 

She estimates she’s lost upwards of 3,000 
Instagram followers because she’s chosen to 
share how troubled she feels over stagnant 
gun control legislation, the overturning of 
Roe v. Wade, and Florida’s “Don’t Say Gay” 
bill. Over the weekend, Cutler posted in 
disbelief over the Supreme Court’s deci-
sion on abortion, and she was met by a DM 
from a stranger questioning why she cares if 
she’s “a lesbian.” The vitriol extends to more 
homophobic messages when posting about 
her girlfriend of four years. 

“It’s just hard for me to be quiet,” she 
says. “There’s this inevitable community 
that you create as an artist, when people are 
finding common ground through your mu-
sic. They’ve created a space around my mu-
sic, and there’s some degree of responsibility 
in keeping that space safe. I get so many 
messages from people, and the overwhelm-
ing majority are filled with such gratitude. 
I feel so emotionally connected to a lot of 
this fan base and want to keep representing 
them.”

Before Cutler could show up for her fans, 
she had to learn how to show up for herself.

Cutler signed with Republic Records in 
2019, and landed a publishing deal shortly 

afterward, with 2020 shaping up to be her 
breakout year. 

She had been operating at full tilt for the 
three previous years: dropping her 2017 
debut EP Snow in October as an Amherst 
College student, dropping out of Amherst to 
open on tour for the Detroit-bred, genre-
fusing artist Quinn XCII in 2018, also the 
year she put out synth-fueled EPs Sleep-
ing with Roses and Sleeping With Roses 
II. Come 2019, Cutler teamed with Jeremy 
Zucker, another Mutual Friends manage-
ment mate, for the celebrated indie-pop 
EP Brent, home to Platinum-certified ballad 
“You Were Good to Me,” which teed up her 
January 2020 debut solo LP How To Be 
Human. She was building a fan base, which 
now includes 8.5 million monthly Spotify 
listeners and 330,000 Instagram followers 
— by churning out bedroom pop breakup 
bangers. Ironically, she’d never felt more 
wanted.

“And then COVID happened, and a couple 
years go by, and you’re not the new kid at 
the label that everyone cares about — you’re 
not the new kid in the industry that every-
one cares about,” she says. “I gained a little 
weight during COVID. I wasn’t touring. I 
wasn’t getting the validation I was used to.”

As a result, Cutler had more time to mind-
lessly scroll on social media. Usually, she 
prefers to use social media for self-expres-
sion, not self-promotion, but the industry 
had to overcompensate for artists’ inability 
to perform or connect with — and market 
to — their respective followings in real-life 
settings. It was starting to feel like a chore. 

This January, Cutler posted an open 
letter about the newfound pressure placed 
on musicians to churn out social media con-
tent. The sentiment went viral amongst her 
industry peers, generating comments and 
reposts from the likes of Ryan Tedder, Julia 
Michaels, Lauren Jauregui, Hayley Kiyoko, 
and Niall Horan. It was, in hindsight, “the 
most insecure I’ve ever felt as an artist and 
as a person since starting this whole thing,” 
Cutler says. 

“For a really long time, I sat in that feel-
ing, and I just blamed COVID,” she adds. “I 
had to be like, Okay, this happened and now, 
what are you going to do about it?”

Last fall, on the co-headlining Stay Next 
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to Me Tour with Quinn XCII, she recap-
tured the fleeting euphoria only found in 
performing. Privately, Quinn helped her 
develop a sustainable mindset — “ to em-
brace making music as not this competitive 
thing, but as a means of lifting other people 
up” — which was enhanced throughout her 
WICME Tour. She opened up to her girl-
friend and other friends, and she engaged in 
therapy to proactively change her behavior 
and thought patterns.

By the end of April, Cutler had clarity. She 
marked the conclusion of her spring head-
lining run with an Instagram video carousel 
of sold-out crowds singing with her, and 
with the caption, reclaimed the power social 
media once had over her mental health and 
self-worth: “In a time of social media, data, 
and analytics, here is a reminder that you do 
not need hundreds of millions of streams, 
you do not need millions of followers, you 
do not need to feel defined by numbers. You 
just need real humans with real emotions 
experiencing real life together.”

“Lately, I’ve really seen Chelsea become 
the person she wants to be,” Quinn XCII 
says. “Through our recent conversations, I 
can tell how much she’s learned to focus on 
her craft and what’s truly important, rather 
than all the other nonsense and noise that 
comes from being a public figure. As a friend 
and collaborator, I’m so proud to watch her 
growth and see the way she’s been able to 
navigate through this industry and become 
such a voice to other young female artists.”

Cutler is using this summer’s festival 
circuit as another vessel for positive mes-
saging. Whether it’s her Coachella debut, 
her hometown Governor’s Ball set or 
next month’s Lollapalooza, every festival 
stage is a platform to expose new people to 
her music. As someone who has primarily 
produced and written her own discography, 
it’s also a crucial opportunity to continue 
trailblazing in spaces not traditionally oc-
cupied by women.

“Existence is protest,” Cutler says. “I 
think existing and just giving that visibility 
to young women and girls who want to get 
into production, who want to get into song-
writing, that’s the most important thing. I’ve 
been trying to work with women when I 
can.”

“One of the reasons I think Chelsea is 
so special is that she truly loves what she 
does and she shares that love with every-
one around her,” says ROSIE, the surging 
New York singer-songwriter who took off 
from “Never the 1” and opened on the 
WICME Tour. “She taught me how to cre-
ate catchy hooks while still writing from 
the heart, how to add unique textures and 
layers to a production. Most importantly, 
she has taught me the joy of experimenting 
with sounds and instruments while creating 
music. I feel like a kid again when I’m in the 
studio. I’m full of excitement and curiosity, 
and it’s all because of her.”

Last week, Cutler had a studio session 
with ROSIE and frequent collaborator 
Hazey Eyes. She wrote her first-ever song 
explicitly about a same-sex relationship.

Any fan of Cutler has likely heard the 
“Lucky” story by now. 

“Lucky,” a 2019 single of Cutler’s featuring 
Alexander 23, was about her girlfriend — but 
back then, she wasn’t yet ready to vocalize 
that. She told her circle that she wrote the 
melodic How To Be Human track about her 
bernedoodle, Cooper, and the music video 
chronicled Cutler repaying her parents, 
team, and fans. 

Cutler was grappling with shame — con-
vinced 21 was too old to consider dating a 
girl for the first time — and built up in her 
mind how daunting coming out would be. In 
reality, nobody batted an eye.

“Me being open about my relationship 
with a girl was no different than when I 
was open about my relationship with a boy,” 
Cutler says. “I’ve never felt like I needed to 
validate my relationship because my whole 
four-year relationship, it’s been treated 
no differently than when I had my college 
boyfriend.”

The non-reaction from those closest to 
her empowered her to publicly open up 
about how in love she is to her fans and the 
masses at her own pace.

Cutler didn’t hide that When I Close My 
Eyes singles “Forever” and “You Can Have 
It” were written as odes to her girlfriend, 
the person who makes her the happiest — 
and the person she serendipitously first met 
backstage at a show, her perennial happy 
place.

“My friend from home is her roommate 
and friend from college,” Cutler says. “She 
had tagged along to a show on my first head-
line tour, and we just met because she was 
accompanying my friend. Our friend groups 
are so combined that we always say, ‘We 
totally would’ve met at some point down the 
line had we not met when we did.’”

So, this Pride Month should have been 
a culmination and a celebration for Cutler. 
Instead, it has been a harsh reminder for 
how far we still have to go.

“If anything, this is the first year that 
I have felt ostracized by my same-sex 
relationship,” Cutler continues. “We are 
truly experiencing the ripple effect of who 
has been elected in the last few years, and 
we’re certainly also feeling the ripple effects 
of the different ideologies that all these 
elections and appointments prompted. 
We look at what [Governor Ron] DeSantis 
is doing in Florida, and the Supreme Court 
justices mentioning they’d like to revis-
it some cases that have been important for 
same-sex relationships.”

During a February date night at a New 
York Rangers game, Cutler and her girl-
friend accidentally photobombed paparazzi 
photos of Zendaya and Tom Holland’s date 
night. They made a graphic tee to com-
memorate the moment — because why 
wouldn’t they? — and cracked jokes on 
TikTok about their proximity to one of Hol-
lywood’s hottest “it” couples. 

But they experience the ramifications of 
homophobia, regardless of Cutler’s public-
facing career. Cutler catches herself full 
with resentment every time she and her 
girlfriend are walking around New York 
City, and Cutler is reminded that she only 
thinks twice about kissing or holding hands 
in public because she has a girlfriend, not a 
boyfriend.

“This is the first time in my four-year 
relationship that I feel like I need to put my 
foot down and be like, ‘Why is the world try-
ing to invalidate this? Why is there anything 
wrong with this?’” she says. “The reason 
that the legislation in Florida was so difficult 
for me to wrap my head around is because I 
don’t understand how people don’t get the 
fact that heteronormativity is just ingrained 
in children from day one. That’s the first 
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time in four years that I was told that my 
relationship is otherness.”

The unfounded hatred hurts. Of course 
it does. Every human being is vulnerable to 
judgment, even if it’s from a keyboard war-
rior. But Cutler is one of the lucky ones — 
she realizes now more than ever — because 
she can rely on her family, friends, and fan 
base for unwavering support. 

“I can’t sit here and tell you that I’ve not 
internalized everything that we see in the 
news every day. That would be a lie,” she 
says. “We’re trying to derive a little happi-
ness wherever we can right now.”

Mutual Friends founder Jesse Coren, her 
manager since 2016, was initially drawn to 
Cutler because she didn’t sugarcoat any-
thing in her music. Right now, he’s admiring 
her effort to try and find silver linings.

“Whether it’s empowering other young 
female artists to write and produce their 
own music — and leading by example — or 
advocating for causes she supports, it’s clear 
she’s not afraid to be a voice and knows how 
to use her platform for good,” says Coren. 
“As a public figure, that comes with a lot of 
challenges — often dealing with scrutiny 
and hurtful comments, but she’s become so 
comfortable with herself and creating a safe 
space for her fans that she continues to take 
on the responsibility despite that.”

When Cutler was a young girl, she was 
a massive Simple Plan fan. Around eight or 
nine years old, her parents helped her make 
a poster and took her to a concert near their 
Westport, Connecticut, home. The band saw 
Cutler holding the sign up in the crowd and 
brought her backstage.

“They couldn’t have been sweeter to 
me,” she says. “It’s one of my first formative 
memories, because I’ve also had the oppo-
site experience, and it leaves a horrible taste 
in your mouth.”

In the acoustic-based, nostalgic When I 
Close My Eyes track “You’re Gonna Miss 
This,” Cutler sings, “Tryna be like all your 
heroes back in high school / Just to grow 
up and meet ‘em and realize they’re not like 
you.”

Cutler announced the WICME North 
American Tour Part II earlier this month 
and subsequently shared that the fall leg 
“will likely be the last headline tour I do 

for a year or so, at the least,” so that she 
can “take real time to make an incredible 
third album.” In other words, the pressure 
is on to replicate how Simple Plan made 
her feel back then for as many of her fans as 
possible. Her meet-and-greets are where it 
sinks in that she has become the childhood 
hero to someone else.

“Even though it’s a bit arbitrary, you’re 
still getting to spend a minute with every 
single person who wants to be there and is 
telling you how much your music or your 
career has impacted them,” Cutler says. 
“Through a computer, through streams, 
through data, even through DMs, it’s really, 
really hard to internalize that emotion. But 
when you’re having 60 of those conversa-
tions a day for two months straight, you’re 
like, ‘Oh, s–t, okay, I really understand the 
magnitude of what’s happening here.’”

Cutler often thinks about the pursuit 
of the unattainable. At October’s inti-
mate When I Close My Eyes listening 
event in the Lower East Side, she opened 
up to the select few fans in the room about 
the emotional letdown when a faraway goal 
is achieved, and “is just a part of your life 
now.” Making music, though, never gets old 
because it is no longer an external goal post. 
It is an intrinsic part of her. 

“Music is an insatiable part of life,” she 
says. “Humans crave that kind of connec-
tion. We crave feeling like someone else un-
derstands us, and music is like human touch. 
It’s like having a best friend understand you. 
My love of music comes down to satisfy-
ing that instinctual desire to feel connected 
to other people. It’s the best feeling in the 
world, feeling connected.”

These days, Cutler has a morning routine. 
She wakes up, works out, walks her dog, 
and heads to her studio. She bought her 
first New York City apartment within the 
last year and transformed an extra bedroom 
into a fully functional, decked-out studio 
— a more conducive setup to her creative 
impulses. “I’d rather try to write a song and 
fail, than sit on it, like, ‘Ah, I don’t need to go 
to the studio today,” she says.

As she works on her third studio album, 
Cutler is freed from the pitfalls of perfec-
tionism. She untangled herself from the 
chokehold of commercialization and recon-

nected to the girl who first started guitar 
and piano lessons as a child, made songs 
from scratch in her Amherst dorm room, 
and simply wanted to channel her pain for 
the better. 

Last September, Cutler released “Devil On 
My Shoulder,” a raw glimpse into what her 
anxious and depressive spells look like. She 
feels more fulfilled and stimulated, a year-
plus removed from penning the evocative 
piano ballad, but she’s not naive.

“I’m always going to cope with the things 
that I wrote about in a song like that, which 
you’ll definitely see in the next album,” she 
says. 

Cutler has developed a reputation for 
crafting brutally honest, often sad songs. 
Some fans may miss past versions of her, 
but this is who she is now: Heading into 
album No. 3, Cutler is assured in exploring 
her multidimensionality and writing unin-
hibitedly. She understands from her own 
experience as a fan of The 1975, Jon Bellion, 
Coldplay, or Maggie Rogers that the most 
impactful artists follow their own muses, 
priorities, and inner voices, while trusting 
that true fans will evolve along with them.

“I’m reorienting myself to really believe 
that, fundamentally, what matters about my 
career is the way that I can impact other 
people,” she says. “It’s going to take months 
and years of practicing to really intrinsically 
believe it. Every single day, I’m practic-
ing that selflessness and living [out] that 
my purpose is not, how much money can 
I make, how well-known can my name be, 
how successful am I? Instead, my purpose 
is, how many people can I impact, how 
many people can I enlighten, how many 
people can I provide solace to? When I’m on 
my deathbed, that’s going to be a much more 
fulfilling life to leave behind.” 
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Country Radio 
Hall of Fame 
Celebrates New 
Inductees, Honors 
Trisha Yearwood 
& Warner Music 
Nashville’s John 
Esposito
BY JESSICA NICHOLSON 

T
he Country Radio Hall of Fame 
returned for 2022, held in person 
on June 30 as approximately 260 
attendees celebrated at the Virgin 

Hotel in Nashville.
The Country Radio Hall of Fame of-

ficially celebrated a slate of new induct-
ees, including off-air honorees Becky 
Brenner and Barry Mardit, as well as 
on-air honorees Whitney Allen, Deb-
bie Conner, Cathy Martindale, Rachael 
Hunter and Steve Grunwald, as well 
as Bob Call, a 2021 Country Radio Hall of 
Fame inductee who was unable to attend 
last year’s event.

Townsquare Media’s Kurt Johnson, 
who also serves as president of the Coun-
try Radio Broadcaster’s board of directors, 
presented the evening’s first award, honor-
ing Warner Music Nashville chairman/
CEO John “Espo” Esposito with the CRB 
president’s award. Esposito joined Warner’s 
Nashville post as it was rebranded as War-
ner Music Nashville in 2009. He also helped 
propel Warner artist Blake Shelton to 
stardom, with hits such as the Trace Adkins 
collaboration “Hillbilly Bone.”

“I moved here 13 years ago to see if I 
could help Warner Music Group get its 
Nashville operation back to a proud place,” 
Esposito told the audience. ” I never tried 
to be the smartest one in the room, I just 
hoped that I could bring my passion, orga-
nizational skills and sense of humor to this 

town. And to the people at the newly named 
Warner Music Nashville, I wanted to help 
people find joy in the work.”

He noted that Blake Shelton is the only 
artist still on the Warner Music Nashville 
roster since 2009.

“The first thing I did was announce to 
the company that A&R was going to run 
the company … we are going to win or lose 
based on what they do,” Esposito told the 
audience. “I told the team we were going 
to build the company around Blake.” Since 
2009, Shelton has notched approximately 
two dozen No. 1 hits on Billboard’s Country 
Airplay chart.

Under Esposito’s tenure, the WMN roster 
now also includes Kenny Chesney, Dan + 
Shay, Brett Eldredge, Cole Swindell, Cody 
Johnson, Ashley McBryde, Breland, Bailey 
Zimmerman and Randall King.

Espo also addressed the recent news that 
he will transition to the role of Chairman 
Emeritus of Warner Music Nashville, while 
Ben Kline and Cris Lacy have been pro-
moted to co-presidents of Warner Music 
Nashville.

“I’m not going away. I will be available 
to Warner for quite some time,” Espo said. 
“What I will do after that? I’ll figure that out 
… But I’ve made too many friends [to leave].”

Trisha Yearwood was honored with the 
CRB artist career achievement recipient. 
Previous artist career achievement re-
cipients include Keith Urban, Rascal Flatts, 
Vince Gill, Randy Travis, George Strait, and 
the Judds.

RJ Curtis, the executive director for 
Country Radio Broadcasters, read words 
penned by Country Music Association 
CEO Sarah Trahern to honor Yearwood. 
Yearwood’s sister Beth was in attendance, as 
was Yearwood’s husband and fellow country 
music luminary Garth Brooks.

“She is one of the most grounded, genuine 
and normal artists there is … she personi-
fies class and kindness,” Trahern wrote, 
also praising Yearwood as having “one of 
the most powerful voices in the history of 
country music, period.” The artist was also 
lauded for her multifaceted career, includ-
ing roles as an author, actress, business-
woman (Yearwood has launched a home 
goods line as well as collection of pet food/

accessories), and host of the popular cook-
ing show Trisha’s Southern Kitchen.

Lauren Alaina was in attendance to hon-
or Yearwood, singing “Walkaway Joe” and 
“She’s in Love With the Boy.” Earlier this 
year, Yearwood officially inducted Alaina as 
a member of the Grand Ole Opry.

“Lauren talked about ‘She was in Love 
with the Boy.’ She wasn’t born when [the 
song] came out,” Yearwood noted. “The 
power of that song speaks to the power of 
country radio, and it’s the reason I’m still 
here 30 years later. To the women of country 
who have won this before me, I’m humbled 
and honored to be on this list.”

The first Country Radio Hall of Fame 
recipient of the evening was 2021 honoree 
Call. During his 44-year career, Call has 
served as an air personality, program direc-
tor or market manager, with the past 41 
years being at KYGO in Denver. He was the 
first program director at KYGO, beginning 
in 1980 and was promoted to operations 
manager in 1987 and has served as KYGO’s 
GM/market manager since 1989.

“Whatever success I’ve had over the 
years, it has come from working with and 
for some amazing people,” Delaware native 
Call said. He noted that he retired in De-
cember, adding, “I can only hope I have left 
a legacy behind in radio.”

“This is the manager in me,” Call 
summed. “Budgeting time is coming for 
radio stations, but find a few dollars to give 
to a young person to get them to [Country 
Radio Seminar]. There’s nothing better than 
CRS.”

Doug Rice, president of Performance 
Racing Network, inducted Martindale, who 
began her country radio career in 1974 at 
KSCS in Dallas, serving as PD, APD and MD. 
In 1983, she began working at WSM AM/
FM, a post she held for 17 years, working 
mornings, afternoons and even working as 
the music director. She also became the first 
woman to earn the No. 1 rated drive-time 
show on Nashville radio during that time. 
From 1984 through 1994, she hosted Nash-
ville Network and in 1993 started co-hosting 
Racing Country/Racing Country Classic. 
Martindale is also a three-time finalist for 
CMA large market and/or syndicated per-
sonality of the year and is a member of the 
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Tennessee Radio Hall of Fame.
Martindale recalled having to rely on an 

oxygen tank to breathe as a child, and being 
told she wouldn’t live to age 21. “I wasn’t 
supposed to be here,” she said. “I had 17 jobs 
before I ever got into radio, where I could 
be anybody I wanted to be. I was the link 
between a fan and their heroes. After 48 
years, I still get excited to be the first to hear 
that new music.”

“Most of us here did not have women 
mentors because we were the pioneers, so I 
have a lot of guys to thank,” she said. Mar-
tindale thanked radio luminaries including 
Ralph Emery, Ed Salamon, and Charlie 
Chase.

Conner’s radio career began in 1966, with 
time spent at KHAK/Cedar Rapids, WMPS/
Memphis, WSAI/Cincinnati, WCAO/Balti-
more, WYCT/Pensacola, and WIL/St. Louis, 
where she spent 12 years. She previously 
served as a midday host on the Sirius Satel-
lite Roadhouse Channel and has hosted 
Country Oldies Hall of Fame Segments since 
2014. Conner also ascended in her career 
while being a single mother to two children.

“I was told I was taking a man’s job, a man 
who had a family to support. Well guess 
what, so did I,” she said. She also noted the 
naysayers she encountered with every step 
up the radio ladder. “I was told, ‘They’ll put 
you in overnights, but you’ll never get put 
on evenings or afternoons.’ I was the first 
woman to do afternoon drives in Cincinna-
ti,” she said, later adding words of gratitude 
for radio executives who did open doors for 
her advancement in radio.

“Kenny Rogers once said, ‘The saddest 
thing is to be a former entertainer.’ You’ve 
taken me from a former radio personality, to 
a forever-something,” Conner concluded.

Country Radio Hall of Fame committee 
chairman Joel Raab honored Mardit, who 
has spent 47 years in the radio industry, 
including time at WEEP in Pittsburgh and 
WWWW in Detroit. He spent 12 years with 
WWWW and earned honors from Billboard, 
CMA and a NAB Marconi Award.

Mardit shared several stories from his 
career, including the time a competing radio 
station acquired a copy of Kenny Rogers’ 
“Love or Something Like It” first.

“There were no MP3s, no wave files,” he 

recalled. “I said, ‘How about you put that on 
a Greyhound and I’ll have it by the morning.’ 
That’s how we got the song on the radio. I 
waited at the terminal until 3 in the morning 
and it didn’t come in until 5 a.m. but we got 
it on the radio … It’s a whole different world 
[now].”

EMI’s Jackie Stevens honored Allen, 
recalling the story of how Allen’s parents 
bought her a red transistor radio when she 
was five years old, something that launched 
a lifetime love of radio. Allen began her 
career in 1979, transitioning to country radio 
in 1982. During her career, she’s worked at 
KCBQ in San Diego, Top 40 Pirate Radio 
in Los Angeles and KIIS. She joined the 
nationally syndicated After Midnite in 1995 
and was hired at KZLA Los Angeles in 2003. 
She launched “America’s Hot List” in 2005 
and expanded into shows including “The 
Big Time” and “Big Time Saturday Night.”

“I did not expect this. I never dreamed 
this big, and I dream pretty big … thank you 
for this incredible honor,” Allen said.

Brenner, currently a consulting part-
ner with Albright & O’Malley & Brenner 
Country Radio Specialists, previously spent 
a combined 26 years at KMPS in Seattle, 
where she handed everything from on-air, 
promotions, programming and director 
of operations duties. She is a 20-year CRB 
board member and past president of the 
organization and has served on the board of 
the Country Music Association since 2005.

“I’m a huge country fan and the music 
matters more to me than anything,” Brenner 
said, also noting the satisfaction she has 
received from being able to help the greater 
community through her work in radio.

“There are so many stories to be told 
about the impact of radio,” Brenner said. 
“Hosting the united cerebral palsy mara-
thon, being able to collect bikes for children 
during Christmas, raising money for St. Jude 
Children’s Research radiothon … it is so 
fulfilling.”

Audacy’s Tim Roberts inducted Audacy 
morning show hosts for WYCD Detroit, 
Hunter and Grunwald. They switched from 
top 40 to country in 2005, the same year 
Carrie Underwood won American Idol, 
and around the same time Luke Bryan and 
Taylor Swift were just starting their careers. 

Rachel and Grunwald received the NAB 
Marconi Award in 2012 and in 2016.

As the evening concluded, video tributes 
for Hunter and Grunwald poured in from 
Keith Urban, Bryan, Underwood, Chesney, 
Little Big Town and Gary LeVox, thanking 
the radio duo for the long-lasting impact 
they’ve had on their careers. 

How R. Kelly’s 
Sentence Could 
Impact Other 
Trials
BY ASSOCIATED PRESS 

R
. Kelly could be in his 80s before 
the singer is free again, based on 
a 30-year prison term imposed 
this week by a New York federal 

judge for parlaying his fame to sexually 
abuse young fans, including some who were 
children.

And if the 55-year-old loses at three 
related trials in coming months, he could 
be staring at decades more behind bars. 
That prospect, said one of his lawyers not 
involved in the New York trial, could lead 
Kelly to pursue a plea deal.

Here’s a look at the potential impact of 
Kelly’s lengthy prison term in New York on 
those other cases:

What Is The Status Of The Cases?
A federal trial in Chicago is slated to 

begin next, on Aug. 15. Chicago is Kelly’s 
hometown and where many of his accusers 
live, so interest is expected to be especially 
intense. Kelly faces charges that he and two 
co-defendants fixed his state child pornog-
raphy trial in 2008, when he was acquitted.

The two other cases are state cases: a 
multiple count sex-abuse case in Cook 
County, Illinois, where Chicago is located, 
and a solicitation case in Hennepin County, 
Minnesota. Both have been on back burners 
while the federal cases play out. No trial 
dates are set for either.

What Are The Chances Kelly Pursues A 
Plea Deal?
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The chances are greater after the sen-
tence handed down in New York, said Steve 
Greenberg, a longtime Kelly lawyer who 
represents Kelly in the Cook County case.

“I suspect there have been discussions” 
between Kelly’s federal trial-team lawyers 
and prosecutors, Greenberg said.

A message seeking comment from Kelly’s 
lead attorney in his federal cases, Jennifer 
Bonjean, was not immediately returned. She 
said earlier that Kelly would appeal his New 
York convictions.

Kelly must weigh the likelihood of win-
ning the Chicago federal case against agree-
ing to a deal that includes more prison time, 
Greenberg said.

But Greenberg believes the cases against 
Kelly in Cook County and in Minnesota 
are far weaker and that Kelly could secure 
acquittals in those state courts.

Would Another Sentence Be Added To 
The New York Sentence?

If Kelly is convicted in U.S. District Court 
in Chicago, his judge could order that Kelly 
serve that sentence after his New York sen-
tence is complete, said Phil Turner, a former 
federal prosecutor in Chicago with no tie to 
Kelly’s cases.

Turner said he expected prosecutors 
would ask for such a consecutive sentence 
but that a judge would most likely impose a 
concurrent sentence — meaning they would 
be served simultaneously.

Would Prosecutors Be Open To A Plea 
Deal?

They could be, if Kelly agrees to take 
responsibility for the crimes charged.

Kelly’s attorneys likely would not agree 
to anything that involves the possibility of 
extending the 30-year sentence and would 
only sign a deal that foresees sentences 
lower than 30 years. They would also want 
assurances prosecutors won’t press for con-
secutive sentences.

Turner said the advantage to Kelly of a 
deal ending the prospect of more trials is 
that his attorneys would be able to turn 
their full attention to the New York appeal.

Greenberg said there was reason to think 
Kelly could prevail with that appeal. Turner 
said it was a long shot. But if that sentence 
is thrown out, Turner said Kelly would be 
looking at completing what his lawyers 

would hope are lower sentences in the other 
districts.

Could Prosecutors Decide To Simply 
Drop The Others Cases?

Chances of that seem slim.
Turner said the typical mindset in U.S. 

attorney’s offices is to remain persistent and 
aggressive. That attitude has been particu-
larly pronounced when it comes to Kelly.

“They want this guy badly,” Turner said.
U.S. attorney’s offices also effectively have 

unlimited resources, so the costs and time 
needed for a trial won’t dissuade them, he 
added.

Turner thought it was more likely that 
the state cases could be dropped, especially 
if Kelly is convicted in federal court in Chi-
cago and receives additional prison time.

“Their resources are much more limited. 
They would be spending money they don’t 
have,” he said. “They have murders and 
serious crimes to prosecute. They may ask, 
‘Why spend (money and time) on Kelly 
when he is already facing decades behind 
bars.’”

What Else Could Drive Decisions To 
Push Ahead With Other Trials?

The possibility that the New York convic-
tions could be overturned is one factor. Kelly 
could go free immediately if state prosecu-
tors and federal prosecutors in Chicago 
chose to drop their cases and the New York 
convictions were overturned.

Prosecutors in the different districts may 
all see winning convictions and sentences as 
insurance that Kelly would stay behind bars 
— even if an appeals court ends up tossing 
some convictions.

Is There Any Reason For Kelly To 
Plead Guilty With No Deal?

Pleading guilty to the remaining charges 
would mean no more trials. It would lower 
Kelly’s legal bills, which at times he has 
struggled to pay.

But Kelly would have no assurance that 
prosecutors wouldn’t seek the toughest pos-
sible sentences.

Still, he could hold out hope that, by 
pleading guilty and accepting responsibility, 
judges would be more inclined to hand him 
sentences on the lower end of the guide-
lines. 

New Around the 
World: Drake’s 
Dance Turn 
Makes ‘Honestly, 
Nevermind’ an 
International 
Success
BY ERIC FRANKENBERG

D
rake dominates with his 11th 
No. 1s on both the Billboard 
200 and Billboard Hot 100, 
as Honestly, Nevermind and its 

closing track, “Jimmy Cooks,” featuring 21 
Savage, bound in atop the U.S.-based charts 
(dated July 2), respectively. Further, the 
Canadian superstar crowns the Billboard 
Artist 100, marking his record-extending 
16th week topping all three premier charts 
simultaneously.

Even further, Drake debuts all 13 chart-
eligible songs from Honestly, Nevermind on 
the Billboard Global 200 and Billboard 
Global Excl. U.S. charts. Again, “Jimmy 
Cooks” leads his haul, at Nos. 3 and 12, re-
spectively, stretching to “Down Hill,” at Nos. 
55 and 158.

Those two songs, and every other new 
Drake arrival, rank considerably higher on 
the Global 200, where domestic streams 
and sales are included, than on the Global 
Excl. U.S. ranking, where stateside data is 
removed from the equation.

Songs from Honestly, Nevermind com-
bined for 400 million streams worldwide 
in the week ending June 23, according to 
Luminate, with 59% of those clicks from 
the U.S. That domestic majority is in stark 
contrast – more than double – to the 27% 
average in the U.S. among all other songs 
on this week’s global tallies. (The only song 
with a higher share of stateside streams 
than any Honestly, Nevermind tracks on this 
week’s charts is “Wait for U” by Future fea-
turing Tems and, yep, Drake.)
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As Billboard reported in June, North 
American rap acts universally struggle, at 
least relative to their home-country success, 
to export internationally, in large part due 
to language and cultural barriers for the pri-
marily American-grown, English-language 
genre.

The catch this week is that Honestly, Nev-
ermind is not a rap album.

Drake’s decade-plus discography spans 
pop, R&B and hip-hop, but has centered on 
rapping, exemplified by his record 25 No. 1s 
on Billboard‘s Hot Rap Songs chart and 12 
No. 1s on Billboard‘s Top Rap Albums sur-
vey. His sum of chart-topping rap songs 
includes “Jimmy Cooks,” but that song is 
an outlier among Honestly, Nevermind‘s 
tracklist, one of just two of the album’s cuts 
to qualify for Hot Rap Songs (with the other, 
“Sticky,” new at No. 4).

Much of the album blends house and 
Afrobeats, fueling Drake’s first appearance 
on Billboard‘s Top Dance/Electronic Al-
bums chart, where Honestly, Nevermind ar-
rives at No. 1, concurrent with 10 debuts 
from the LP on the Hot Dance/Electronic 
Songs chart.

The album’s focus on melody and diverse 
production has notably prompted a warmer 
welcome overseas than Drake’s previous 
lyric-heavy rap efforts. Last September, 
songs from Drake’s album Certified Lover 
Boy infused the Hot 100, occupying a week-
ly record nine of the top 10 spots in the set’s 
debut week.

And while all 21 of that trademark hip-
hop album’s tracks debuted on both global 
charts, only 32% of its streams were from 
outside the U.S. in the release’s debut week. 
That’s compared to, as noted above, 41% 
for the songs from Honestly, Nevermind. So, 
while Drake’s name-brand recognition as 
one of the world’s biggest rappers results in 
his newest album overperforming in the U.S. 
as compared to beyond, his newly expanded 
sonic footprint helped lead to a more bal-
anced global audience for his latest music. 

Future’s ‘Wait 
for U’ Tops 
Mainstream R&B/
Hip-Hop and 
Rhythmic Airplay 
Charts
BY TREVOR ANDERSON

F
uture picks up his fifth No. 1 on 
both Billboard’s Mainstream R&B/
Hip-Hop Airplay and Rhythmic 
Airplay charts with “Wait For U,” 

featuring Drake and Tems. The single rises 
from the runner-up spot on the former and 
No. 3 on the latter to lead the lists dated July 
2.

“Wait” climbs on Mainstream R&B/Hip-
Hop Airplay after a 9% bump in plays on 
U.S. monitored R&B/hip-hop radio stations 
in the week ending June 26, according to 
Luminate. On Rhythmic Airplay, the corona-
tion comes in the wake of an 11% weekly 
play improvement in the same period.

Here’s a look at Future’s now five No. 1s 
on Mainstream R&B/Hip-Hop Airplay:

Song Title, Artist (if other than Future), 
Weeks at No. 1, Peak Date

“Hold You Down,” DJ Khaled featuring 
Chris Brown, August Alsina, Future & Jer-
emih, three, Nov. 15, 2014

“Jumpman,” with Drake, two, Jan. 16, 2016
“Mask Off,” one, May 27, 2017
“Way 2 Sexy,” Drake featuring Future & 

Young Thug, two, Oct. 9, 2021
“Wait For U,” featuring Drake & Tems, 

one (to date), July 2, 2022
And his Rhythmic Airplay champ collec-

tion:
Song Title, Artist (if other than Future), 

Weeks at No. 1, Peak Date
“Jumpman,” with Drake, one, Feb. 6, 2016
“Mask Off,” one, June 24, 2017
“Life Is Good,” featuring Drake, one, 

March 21, 2020
“Way 2 Sexy,” Drake featuring Future & 

Young Thug, two, Oct. 23, 2021

“Wait For U,” featuring Drake & Tems, 
one (to date), July 2, 2022

For Drake, “Wait” gives the prolific 
hitmaker a record-extending leader on both 
counts. For Mainstream R&B/Hip-Hop 
Airplay, he lifts his total to 42 champs, and 
banks a 34th visit to the summit on Rhyth-
mic Airplay.

Singer-songwriter Tems, meanwhile, 
collects her first No. 1 on Rhythmic Airplay, 
after coming close to the penthouse with 
her only other appearance, a featured turn 
on Wizkid’s “Essence,” which peaked at No. 
2. On Mainstream R&B/Hip-Hop Airplay, 
“Wait” secures her second-chart topper; 
“Essence” reigned for 10 weeks in 2021.

Elsewhere in the radio sector, “Wait” 
advances 3-2 on R&B/Hip-Hop Airplay to 
threaten reigning champ Jack Harlow’s 
“First Class” for a possible takeover soon. 
In the latest tracking week, “Wait” climbs 
9% in weekly audience to 18.6 million. Over 
on Rap Airplay, “Wait” lands in the runner-
up spot for a fourth straight week, though 
with a 9% weekly improvement in audience.

The song’s crossover appeal is beginning 
to show, as “Wait” debuts on the Pop Air-
play chart at No. 38.

Thanks to strong radio showings across 
multiple formats, “Wait” ascends 20-15 on 
the all-genre Radio Songs chart. There, it 
lifts 12% in weekly audience to reach 31.6 
million in the week ending June 24. 

Drake Scores First 
No. 1s on Dance/
Electronic Albums 
& Songs Charts
BY GORDON MURRAY

D
rake‘s foray into the world 
of underground house earns 
him his first No. 1s on Bill-
board‘s Top Dance/Elec-

tronic Albums and Hot Dance/Electronic 
Songs charts, both dated July 2.

On Top Dance/Electronic Albums, 
Drake’s Honestly, Nevermind soars in with 
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204,000 equivalent album units in the June 
17-23 tracking week, according to Luminate. 
The sum is the chart’s highest since Lady 
Gaga’s Chromatica began with 274,000 
on the June 13, 2020-tally. Since the chart 
changed from reflecting strictly sales to 
multimetric consumption in February 2017, 
Drake boasts the best weekly total for a solo 
male and trails only the arrivals of Chro-
matica and The Chainsmokers’ Memories…
Do Not Open (221,000, April 29, 2017).

Drake’s first No. 1 on Top Dance/Elec-
tronic Albums also sparks his first topper 
on the multimetric Hot Dance/Electronic 
Songs chart, where “Falling Back” begins at 
the summit. It’s only the second song to bow 
at No. 1 since the list originated in January 
2013, after Gaga’s “Stupid Love” (March 14, 
2020).

“Falling Back” drew 28.8 million official 
U.S. streams and sold 1,000 downloads in its 
first frame. With the former figure, the track 
also debuts at No. 1 on Dance/Electronic 
Streaming Songs, likewise Drake’s first 
leader. Further, it enters at No. 9 on Dance/
Electronic Digital Song Sales.

Drake claims a record eight of the Hot 
Dance/Electronic Songs chart’s top 10 posi-
tions. Below “Falling Back” at No. 1 are, also 
all from Honestly, Nevermind, “Texts Go 
Green” (No. 2), “Massive” (No. 3), “Call-
ing My Name” (No. 5), “A Keeper” (No. 6), 
“Currents” (No. 7), “Flight’s Booked” (No. 
8) and “Overdrive” (No. 10). (Gaga previ-
ously boasted the most simultaneous top 10 
placements: five, June 13, 2020.) Overall, 10 
tracks from Drake’s new set claim spots on 
the chart.

Also notably, Honestly, Nevermind is 
the first set to crown both the Top Dance/
Electronic Albums and Top R&B/Hip-Hop 
Albums charts, since the former began in 
2001; the latter launched in 1965.

As previously reported, Honestly, Neve-
mind and the set’s “Jimmy Cooks,” featuring 
21 Savage, vaults in at No. 1 on the all-genre 
Billboard 200 and Billboard Hot 100, respec-
tively, marking Drake’s 11th leader on each 
list. The set is a sonic left-turn from the hip-
hop giant, as it is “almost entirely composed 
of moody electronic atmospherics and 
body-moving dancefloor heat” and “leans on 
the house music scene” with collaborations 

from “seven house music producers with 
varying degrees of mainstream fame.”

‘Soul’ & Dance: Beyoncé also debuts on 
Hot Dance/Electronic Songs, with “Break 
My Soul” at No. 4. It’s her first top 10 in her 
second appearance, after her featured turn 
on Lady Gaga’s “Telephone”; the track from 
Gaga’s 2009 release The Fame Monster hit 
No. 13 in February 2017 following her Super 
Bowl LI halftime show performance.

Even in an abbreviated tracking period, 
following its wide release at 12 a.m. ET 
June 21, “Break” begins with 14 million U.S. 
streams, 11.1 million radio airplay audience 
impressions and 22,000 downloads sold 
through June 23.

Concurrently, “Break” starts atop Dance/
Electronic Digital Song Sales, Beyoncé’s 
second leader after “Telephone” (10 weeks 
at No. 1, 2010). Meanwhile, Robin S. returns 
to that chart with “Show Me Love” (No. 20; 
500 sold, up 235%), as “Break” interpolates 
the 1993 classic.

“Break” also arrives atop the all-genre 
Digital Song Sales chart, where it’s 
Beyoncé’s ninth No. 1 and first since “Black 
Parade” in July 2020.

“Break” concurrently opens on Dance/
Electronic Streaming Songs (No. 8), where 
it’s Beyoncé’s first top 10, and Dance/Mix 
Show Airplay (No. 37).

The track, which previews Beyoncé’s al-
bum Renaissance, due July 29, concurrently 
bounds in at No. 4 on Hot R&B Songs, No. 9 
on Hot R&B/Hip-Hop Songs and at No. 15 
on the Hot 100 (again, from essentially its 
first three days of tracking). It also becomes 
the first song since 1997 to premiere in the 
top 10 of R&B/Hip-Hop Airplay.

Lizzo Leads: Looking at the Dance/Mix 
Show Airplay chart, Lizzo lifts to No. 1 with 
“About Damn Time.” It’s her third leader, 
after “Good as Hell” (two weeks on top in 
December 2019) and “Truth Hurts” (nine, 
beginning that September). With radio-
ready remixes from Purple Disco Machine 
and Kue, among others, “Time” is drawing 
core-dance play on Channel Q, iHeartRa-
dio’s Pride Radio and SiriusXM’s Diplo’s 
Revolution, along with a plethora of mix 
show attention. (The Dance/Mix Show Air-
play chart measures radio airplay on a select 
group of full-time dance stations, along with 

plays during mix shows on around 70 top 
40-formatted reporters.)

Plus, James Hype and Miggy Dela Rosa 
each hit the Dance/Mix Show Airplay top 10 
for the first time with “Ferrari” (14-10). 

Kate Bush 
Returns to No. 1 
In Australia With 
‘Running Up That 
Hill’
BY LARS BRANDLE 

K
ate Bush’s “Running Up That 
Hill” finds another gear on the 
Australian chart as it rebounds 
2-1, for a third non-consecutive 

week at the top.
Fueled by its inclusion in season four of 

Netflix’s Stranger Things, Bush’s 1985 hit 
crosses the line first, while “Glimpse of Us” 
by Japanese-Australian artist and YouTu-
ber Joji dips 1-2, and Harry Styles’ “As It 
Was” completes the ARIA Chart Top 3.

Bush has been watching the extraordinary 
resurgence of her Hounds of Love single 
unfold on charts around the world. 
“The thought of all these young people hear-
ing this song for the first time and discover-
ing it, well, I think it’s very special,” Bush 
explained during a rare interview which 
aired last week on the BBC.

The brightest debut on the ARIA Singles 
Chart, for the week of July 4, belongs 
to Charlie Puth and BTS’ Jungkook with 
their collaboration “Left and Right,” new at 
No. 19, while British DJ, producer and song-
writer Jax Jones has the only other Top 50 
debut on the current frame with “Where 
Did You Go” featuring MNEK 
It’s a different story on the ARIA Albums 
Chart which is flush with new releases. The 
latest survey is led by Spacey Jane’s sopho-
more LP Here Comes Everybody, which 
debuts at No. 1 for the Perth, Australia alter-
native rock outfit’s first leader.

Here Comes Everybody is the followup to 
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2021’s Sunlight, which peaked at No. 2.
“Making this album was a massive jour-

ney for us all, we poured our hearts into it,” 
reads a statement from the four-piece west 
coast band. “From seeing your tags and 
mentions, meeting you in person and hear-
ing you talk about what HCE means to you 
and to having a number 1 album… We are all 
so deeply grateful for everything.”

Spacey Jane holds off Luke Combs’ lat-
est Growin’ Up, which starts at No. 2, for the 
U.S. country star’s third Top 10 appearance.

Australian hardcore veterans Speed 
marks its first appearance on the main chart 
with Gang Called Speed, which drives to No. 
5 on debut, while new releases from Chris 
Brown (Breezy at No. 6), Conan Grey (Super-
ache at No. 8) and Porcupine Tree (Closure / 
Continuation at No. 13) crack the top 20. 

Billie Eilish, 
Finneas, Paul 
McCartney & 
More Added to 
NBC’s ‘Ukraine: 
Answering the 
Call’ Lineup
BY RANIA ANIFTOS 

S
heryl Crow, Paul Mc-
Cartney and Billie Eil-
ish and Finneas have joined NBC’s 
upcoming Ukraine: Answering the 

Call program as special guests, the network 
announced on Thursday (June 30).

The group joins stars including José 
Andrés, Jon Batiste, Kristen Bell, Brandi 
Carlile, Brian Cox, Jeff Daniels, Vera 
Farmiga, Lena Headey, Alicia Keys, Simu 
Liu, Julianne Moore, Brad Paisley, Rosie 
Perez and more who are all set to take part 
in the event.

Ukraine: Answering the Call, which airs 
on Sunday (July 3) on NBC, MSNBC and 
CNBC, is an hour-long event that aims to 

raise awareness and educate audiences, plus 
raise funds for those whose lives have been 
impacted by the ongoing crisis in Ukraine.

President Volodymyr Zelensky has chal-
lenged Americans to use their voices to 
reach those who want peace, and he will 
address the country during the special. NBC 
News will also share reports on the stories 
of real people all around the world who 
have been affected by the crisis in Ukraine. 
During the broadcast, viewers will have 
the chance to help families by donating to 
the International Rescue Committee, an 
organization that helps people affected by 
humanitarian crises to survive, recover and 
rebuild their lives.

Additionally, engagement platform 
Buzznog will offer a digital collectible creat-
ed by a Ukrainian artist available exclusively 
through the Zelus Wallet via a QR Code 
on-screen during the telethon. For every 
download of the digital collectible, Zelus is 
donating $10 to the IRC up to $500,000.

Following the event, the entire program will 
be available to stream the next day on Pea-
cock, which you can sign up for here. 

See Taylor Swift’s 
‘Willow’ Cabin 
& ‘Mean’ Dress 
at the Grammy 
Museum’s 
‘Women in 
Country’ Exhibit
BY HANNAH DAILEY 

S
wifties, you have the chance to get 
up close to your favorite singer-
songwriter’s world like never be-
fore. In a new TikTok posted to the 

Grammy Museum’s official account, several 
of the Taylor Swift artifacts are on display 
in the museum’s “The Power of Women in 
Country Music” exhibit — which opened 
in late May — giving fans a chance to get a 

glimpse of the items if they can’t make it to 
the museum in person. The pieces include 
Swift’s white “Mean” dress and banjo as 
well as a replication of the wooden cabin 
the pop star performed in front of at the 
2021 awards.

Captioned “Swifties, this one is for you,” 
the museum’s TikTok first pans across a 
replica of the large, mossy-roofed cabin set 
piece as an edited snippet of Swift’s “All 
Too Well (10 Minute Version)” plays. (The 
star and collaborators Jack Antonoff and 
Aaron Dessner had performed a medley of 
“Cardigan,” “August” and “Willow” the same 
year Folklore won album of the year in front 
of that very cabin.) “Calling all Swifties!” 
reads a line of text across the video, along 
with a red scarf emoji.

The TikTok then shows the shimmering 
gold-encrusted dress Swift wore during that 
2021 performance — hung upon a manne-
quin and secured in a glass case — before 
moving on to a collective display showcas-
ing what looks to be the lacy white dress 
she wore and the banjo she played nearly 10 
years prior at the 54th Grammy Awards dur-
ing a performance of “Mean” (which won 
best country song and solo performance 
that year). The display case also features the 
floral, ruffled dress she wears during part of 
the “Willow” music video.

The Grammy Museum’s exhibit is 
designed to explore “the rich history of 
women as a driving force” in country music, 
according to the organization’s website. In 
addition to Taylor Swift, past and present 
female country stars including Dolly Parton, 
Minnie Pearl, Shania Twain, Mickey Guy-
ton, Brandi Carlile, Reba McEntire and more 
are also honored with various displays in . 
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