
This week, Maggie Rogers’ lead single “That’s Where 
I Am” took over as the No. 1 song on Billboard’s Adult 
Alternative Airplay chart, the third time Rogers has 
reached the pinnacle of that format, following 2019’s 
“Light On” and 2020’s “Love You For a Long Time.” It’s 
also her sixth entry on that chart in her career, giving 
her a strong track record as she gears up for her second 
album, Surrender, due out at the end of July.

It’s a strong start for Rogers, whose debut album, 
2019’s Heard It In a Past Life, debuted at No. 2 on the 
Billboard 200 and led her to a nomination for best new 
artist at the Grammys. And with her second single, the 
fiery “Want Want,” entering the Alternative Airplay 
chart this week as well, Capitol Music Group executive 
vp and president of promotion Greg Marella earns the 
title of Billboard’s Executive of the Week.

Here, Marella discusses Rogers’ success at radio and 
how it plays into this second album rollout, a highly-
anticipated follow-up to her critically-acclaimed 
debut. “The music and timing feel right and she will 
bring a really passionate fan base to radio once they 
embrace this song,” he says. “This has been one of the 

best artist development stories and now it’s time to 
expand into these formats.”

Maggie Rogers’ “That’s Where I Am” reached 
No. 1 on the Adult Alternative Airplay chart this 
week, her third No. 1 at the format. What key deci-
sion did you make to help make that happen?

I have to start by giving credit to Dan Connelly, 
who runs our AAA and now alternative campaigns, 
He’s been leading these campaigns along with the 
rest of the promotion team. To answer your question, 
the AAA format has embraced and supported Maggie 
every step of the way, so we’ve really made a point 
to lean into where she’s been welcomed over the last 
several years. It’s been a very natural and organic fit 
for her music.

Her second single from this project, “Want 
Want,” just debuted on Alternative Airplay. Do 
you plan to promote her songs to additional for-
mats as well?

We went into this current campaign with a very am-
bitious mindset for Maggie’s music. It’s time for us to 
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expand her audience reach into alternative 
and, ultimately, pop. The music and timing 
feel right and she will bring a really passion-
ate fan base to radio once they embrace this 
song. This has been one of the best artist 
development stories and now it’s time to 
expand into these formats.

How important is radio airplay to an 
artist like Maggie, particularly in the lead 
up to her second album?

Radio is always incredibly important for 
every artist. It’s what gets you to the next 
level, it puts you in front of millions of more 
people, it’s a tipping point if the timing 
is right. There are 340 million people in 
America, you have to get your music ex-
posed everywhere.

She’s now had six top 20 hits at Adult 
Alternative in her career. Why does her 
music fit so well at that format in particu-
lar?

It’s not just the music, it’s also Maggie as a 
person and as an artist along with the music 
that makes it all work for the format. It’s just 
felt really organic. The format has played a 
huge role in building her career along with 
press, touring and, most importantly, Mag-
gie has always stayed true to her self and to 
her music. I think the AAA format recog-
nizes that. 

Stephen Stills 
Sells Catalog 
to Irving Azoff’s 
Iconic Artists 
Group in 
Expansive Deal
BY MELINDA NEWMAN

T
hose who came of age in the 
1960s and 1970s know that rock 
pioneer Stephen Stills helped 
define the sound of the Woodstock 

generation. What they may not know is the 
depth and breadth of his 58-year musical 
career. A new, multifaceted partnership 
with Irving Azoff’s Iconic Artists Group as-
sets management firm aims to burnish that 
legacy with the 77-year-old singer-songwrit-
er’s current fans and attract new ones by 
getting his songs and albums on the playlists 
of the streaming set.

The deal includes IAG’s purchase of a 
controlling interest in Stills’ intellectual 
property, including his music publishing 
catalog of 1,000-plus songs from his stints 
in Buffalo Springfield; Crosby, Stills, 
Nash & Young (CSNY); Crosby, Stills & 

Nash (CSN); Manassas; The Rides and The 
Stills-Young Band, as well as his solo career. 
Among the classics the deal covers are 
“Suite: Judy Blue Eyes,” “Southern Cross” 
and “Love the One You’re With.” Addition-
ally, IAG has acquired Stills’ recorded-music 
assets from his solo work, his interests in the 
aforementioned groups and an interest in 
Stills’ band trademarks, as well as his name, 
image and likeness.

Stills joins an elite roster of acts at 
IAG, which Azoff co-founded in Janu-
ary 2020: The Beach Boys, Linda Ron-
stadt, Nat “King” Cole and Stills’ former 
bandmate David Crosby.

Sitting with Stills in the spacious, tree-
lined backyard of the artist’s Hollywood 
Hills home, Azoff says that not only have 
Stills’ musical contributions left an indelible 
imprint on American culture, they’ve had 
“a huge personal impact on me” — as have 
all of IAG’s roster: California artists Azoff 
“grew up loving, and people that I worked 
with and became friends with.” Even Cole 
— a pioneer of Los Angeles’ Central Avenue 
jazz scene before he became a Capitol 
Records signature artist — qualifies as such, 
though Azoff says, “I didn’t know him.”

Azoff and Stills’ friendship spans over 50 
years. They met when Azoff, now 74, was a 
young upstart at Geffen-Roberts, the Sunset 
Boulevard management company run 
by David Geffen and Elliot Roberts, who 
handled, among other acts, CSN.
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2022 MUSIC INNOVATION
2 0 2 2

For the first time ever, Billboard is publishing 
its inaugural Music Innovation Issue on 
August 6th. The issue will explore the 
seismic shifts in innovation and technology 
that keep the music industry unsettled yet 
cutting-edge.

 The issue will also be distributed at the 4th 
Annual Music Tectonics Conference on 
October 25-27 in Santa Monica! Please 
contact your Billboard rep to learn more 
about this exciting opportunity.



“I was the young kid in the office, and 
Stephen was the big rock star roaming the 
halls,” Azoff recalls. Their relationship deep-
ened when he was put in charge of booking 
Stills’ first arena tour as a solo artist in 1975.

Stills says he doesn’t remember that 
initial meeting, but he certainly remembers 
as they booked the 1975 tour that Geffen told 
him to meet with Chicago promoter Frank 
Fried to describe the tour so they could fig-
ure out how much to charge. “In those days, 
the guarantees were ten grand, 15 grand, 20 
grand,” Azoff jumps in. “So, the first show I 
booked was in Chicago at the Chicago Sta-
dium and it was Triangle Productions/Frank 
Fried Presents. I charged him $50,000 and 
he paid it after having this meeting [with 
Stills]. That’s why David wanted him to talk 
to him, because he was the guy we figured 
we could get to pay the most.”

The pair laugh as they fall into an easy 
rapport, trading stories from those days: 
Stills recalling Geffen telling CSN&Y “don’t 
go to that stupid thing in the farmyard,” 
meaning Woodstock, in what turned out 
to be their second gig together in 1969, 
or the multiple splits and reconciliations 
CSN and CSN&Y endured. “They taught 
the Eagles how to break up,” Azoff jokes, 
referencing the band he has managed for 
decades. “The Eagles, all they wanted to do 
was be better than us. And they did so in ev-
ery category, particularly business. Nobody 
ever got inside the Eagles circle,” Stills says. 

“We were prey to every grifter on Sunset 
Boulevard.”

The trusting, collaborative relationship 
that Stills and Azoff built over the decades—
they remained friends even when they were 
no longer working together– was a deter-
mining factor when Stills decided to sell his 
catalog. Other buyers were interested, but “I 
waited for an Irving, someone that I knew 
and knew would cherish it,” he says. “I got 
another contract from another company, 
and it was jail.”

Azoff adds, “He actually got offered more 
money [elsewhere]. This is about a partner-
ship and growing it forward.”

Stills, who has seven children, says the 
time was also right to plan for the future: “I 
got to these advanced years, and I decided I 
would circumvent the estate fight.”

“You look at [the Petty girls] and some 
of that,” Azoff says, referring to the infight-
ing between Tom Petty’s wife and his two 
daughters following his death. “But in our 
case, what we’re trying to help is for the 
proper estate planning, but also growing it.”

Stills owned his compositions aside from 
a handful of Buffalo Springfield songs (like 
the protest classic — and the band’s only 
hit — “For What It’s Worth”) that will revert 
to him at the end of this year. With the IAG 
move, he has shifted administration of his 
catalog from Wixen Music Publishing to 
Universal Music Publishing Group and 
his music rights management from BMI 

to Azoff’s Global Music Rights. And while 
Warner Music Group owns the masters to 
CSN and CSNY releases, the bands’ mem-
bers own their unreleased music, and Stills 
owns the master recordings of a significant 
amount of his unreleased solo material.

Asked what he wants out of his partner-
ship with IAG, Stills replies: “A profit.” He’s 
half-kidding, but Azoff is dead serious when 
he talks about promoting and marketing 
Stills’ work better. “Nobody has focused on 
him for years and years,” he says. “Buffalo 
Springfield; Crosby, Stills, Nash; Crosby, 
Stills, Nash & Young; Manassas; and Stephen 
Stills — I mean, he has had more than five 
careers.”

Stills and IAG are already teeing up proj-
ects that will appeal to longtime fans and 
expose new generations to his music. First is 
a previously unreleased live album captured 
from two shows at California’s Berkeley 
Community Theater in 1971 to support Stills’ 
sophomore solo album, Stephen Stills 2.

“We were deep-diving in my vault and 
we discovered this thing,” says Stills. “We 
thought, ‘This is sloppy but great.’ I couldn’t 
hit those notes with a cattle prod these 
days.” The release is expected later this 
year on a label yet to be named. (Stills hints 
that the vault is “full of tapes” still to be 
explored.) Also planned: an expanded 50th-
anniversary version of Manassas’ self-titled 
1972 double album, a lineup that featured 
former Byrds member Chris Hillman, 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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R&B/Hip-Hop dominates every other genre claiming a quarter of all music consumption. 
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former Flying Burrito Brothers member Al 
Perkins and Dallas Taylor, studio drummer 
for Young and CSN.

Azoff adds that people are also “circling” 
potential CSN and CSNY film projects. 
While Graham Nash and Neil Young have 
both fallen out with Crosby, Stills says he 
remains on good terms with all three. When 
Azoff asks him how long it has been since he 
has spoken to Crosby, Stills replies, “Not that 
long. Same with Graham. And Neil, I can get 
on the phone any time. Neil’s my son’s god-
father.” He adds, “they’re great guys and we 
had a great career as long as we didn’t spend 
too much time in close proximity.”

There is also potential for a documen-
tary on Stills, who was one of rock’s most 
compelling and tempestuous artists of the 
’60s, ’70s and ’80s. “Stephen, separate from 
the band, is a story that has to be told,” 
Azoff says. And what stories there are: 
At the 1969 Big Sur Festival in California, 
Stills was famously captured on film trad-
ing punches with a heckler in the crowd. 
He is the only member of the Rock & Roll 
Hall of Fame to be inducted twice in one 
night, he unsuccessfully auditioned for The 
Monkees, and Jimi Hendrix, Ringo Starr 
and Eric Clapton played on his debut solo 
album. He’s playing bass on Clapton’s “Let 
It Rain,” guitar on Bill Withers’ “Ain’t No 
Sunshine” and percussion on the Bee Gees’ 
“You Should Be Dancing.” In addition to 
his rock success, his blues supergroup with 
Kenny Wayne Shepherd, The Rides, took 
two albums to the top of Billboard’s Blues 
Albums chart.

That so much of his backstory remains 
widely unknown was “all part of a care-
fully devised plan,” Stills says with a smirk. 
“We’re going to change that,” says Azoff. 

One of Music’s 
Biggest 
Wholesalers Is 
Going Public
BY ED CHRISTMAN

A
lliance Entertainment, the gi-
ant music, video and gaming 
wholesaler, will be going public 
and trade on the New York Stock 

exchange, the company announced Thurs-
day (June 23). The public listing will be 
done through a reverse merger with Adara 
Acquisition Corp., a special purpose acquisi-
tion company (SPAC).

The deal is subject to the approval of the 
shareholders of Adara Acquisition Corp., 
which trades on NYSE under the symbol 
ADARA. If the deal closes — as expected 
in the fall — Alliance Entertainment will 
trade under the symbol AENT. The deal has 
assigned Alliance Entertainment a pre-deal 
valuation of $480 million.

Alliance Entertainment serves as a one-
stop for all titles to brick-and-mortar and 
online retailers. In the first nine-months of 
its fiscal year ended March 31, the com-
pany has racked up $1.153 billion in sales, 
of which music accounts for almost $370 
million (32% of sales). Of those music sales, 
vinyl compromised almost $250 million and 
CDs nearly $120 million.

Otherwise, gaming accounted for $476 
million (41.3%) of Alliance Entertainment’s 
sales over the period, video $219 million 
(19%), and other $81 million (7.2%).

The company also fields an independent 
distribution arm, Amped, that carries 150 
labels exclusively for physical product; and 
that business is generating about $70 million 
annually.

If Alliance Entertainment continues to 
produce sales at its current nine-month 
level, the company will have almost $500 
million in music sales by the end of its fiscal 
year.

If the deal is completed, Alliance Enter-
tainment will be the recipient of the SPAC 

trust, which after $8 million in transaction 
costs, is expected to be about $109 million. 
A that point, the Adara Acquisition Corp. 
shareholders will own 22% of the company 
with Alliance Entertainment principles, 
chairman Bruce Ogilvie and CEO Jeff 
Walker, holding the remaining 78%. The 
Alliance Entertainment principles, who will 
continue to run the company, will not be 
able to sell any shares until the expiration of 
a six-month lock-up period from the date of 
closing.

Looking at the company financials on a 
trailing 12-month basis ended March 31, 
2022, Alliance Entertainment has gener-
ated $76 million in adjusted earnings before 
interest, taxes and depreciation (EBITDA) 
on revenue of $1.465 billion, which means 
its going public at a 6.2 EBITDA multiple, 
Ogilvie said during a conference call with 
investors on Thursday.

The company, which has grown over the 
years through acquisitions and organically, 
intends to use the cash from the deal to fuel 
further acquisitions, the principals said in 
the call.

“We are raising this capital to grow ex-
ponentially through acquisitions,” Walker 
said. “We know how to get financing, how to 
target acquisitions and then close the deal; 
how to integrate the merged companies; and 
then how to expand sales by cross-selling. 
We will continue to expand into new en-
tertainment products and will increase our 
market share.”

Ogilvie added, “This deal is not about es-
tate planning; we want to take this company 
to the next level. We are rolling over 100% 
of our equity so we have lots of skin in the 
game.”

The wholesale operation, initially named 
Super D, has grown from $18 million in 2001 
to $194 million in revenue in 2013 — when 
it became the minnow that swallowed the 
whale by buying Alliance Entertainment, 
which at the time had $725 million in rev-
enue. Since that acquisition nine years ago, 
Ogilvie and Walker have grown the com-
pany by more than 50% through a few other 
acquisitions like Anderson Merchandisers, 
game distributors Mecca and COKeM, and a 
Sony company called Distribution Solutions. 
“Jeff and I did this with no outside capital,” 
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One of the largest and longest lasting 
independent record labels in existence, 
Cleopatra Records, are celebrating their 30th 
anniversary this year. What began in 1992 as a 
small operation out of the garage of founder 
Brian Perera has since grown into a family of 
labels representing one of the most diverse 
catalogs that encompasses a variety of genres 
with an emphasis on unique and experimental 
artists. In a time when most small record labels 
either die out or get bought by a major, Cleopatra 
Records has managed to survive and thrive as a 
privately owned entity deftly navigating the 
seismic shifts in the industry that have caused so 
many labels to founder. Please join us in 
celebrating this monumental milestone.

30TH ANNIVERSARY ISSUE
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Ogilvie said. “Just imagine what we can do 
with access to capital.”

Currently, Alliance Entertainment counts 
Amazon, Walmart, Best Buy, Costco, Target, 
Barnes & Noble and eBay among the mer-
chants it supplies, reaching a total of 35,000 
stores. Beyond supplying product to those 
retail stores, in many instances Alliance 
Entertainment also supplies inventory and 
fulfillment services for their online stores. 
Overall e-commerce accounts for 40% of 
Alliance Entertainment’s revenue, Walker 
said.

Alliance Entertainment inventory covers 
485,000 SKUs (stock-keeping units) and the 
company employs 1,200 staffers its two ma-
jor fulfillment centers, three satellite centers 
and five office locations.

Looking at the prior year ending June 30, 
2021, Alliance Entertainment produced an 
operating profit of $68.6 million, on revenue 
of $1.32 billion, while net income came in at 
$34.8 million.

As of March 31, 2022, the company’s bal-
ance sheet showed $1.5 million in cash, $117 
million in accounts receivable, $250 million 
in inventory, while liabilities include $223 
million in accounts payable, and a draw 
down of $134 million from the company’s 
$175 million revolving credit facility.

Adara Acquisition Corp. — which raised 
about $117 million when it went public 
and now carries a market capitalization of 
$142.3 million according to Yahoo Finance! 
— shares traded up 2 cents on the news and 
closed Thursday at $9.90. 

Roe v. Wade 
Overturned: 
What Music 
Companies Are 
Doing to Support 
Employees 
(Updating)
BY CHRIS EGGERTSEN

F
ollowing news that the U.S. Su-
preme Court officially overturned 
Roe v. Wade in a 6-3 decision on 
Friday (June 24), companies in-

cluding Disney and Chase Bank immediately 
released statements noting that they would 
be covering travel expenses for employees 
who are forced to go out-of-state for abor-
tion care.

While employees in Los Angeles and New 
York, largely seen as the geographic centers 
of the music industry, are in no danger of 
losing access to abortion care given strong 
state laws providing for it, those residing 
in states like Tennessee, Florida, Texas and 
Georgia, among others, are set to face a 
near-total lack of access through so-called 
“trigger laws” (as in Tennessee) designed 
to immediately ban abortion in the event 
of Roe being overturned by the high court. 
Others, including Texas and Georgia, 
already have strict laws limiting access to 
abortion but could institute further restric-
tions after being emboldened by Friday’s 
decision.

In the wake of the news, Billboard reached 
out to major music companies and orga-
nizations to see whether they’ve enacted 
policies in the wake of the Supreme Court’s 
decision. Below is a roundup of their re-
sponses.

Sony Music Group:
Prior to the official announcement of 

the Supreme Court’s decision, Sony Music 
reaffirmed to employees that the company 
provides comprehensive care, including re-

imbursement for travel if required for access 
to healthcare services, including women’s 
reproductive healthcare and gender-affirm-
ing care.

Walt Disney Company:
The Mouse House has a large number of 

employees in Florida, where a 15-week ban 
on abortion was already slated to go into 
effect on July 1 (abortions are currently legal 
up to the 24th week). In an internal memo 
released Friday, Disney said it has “pro-
cesses in place so that an employee who may 
be unable to access care in one location has 
affordable coverage for receiving similar lev-
els of care in another location.” In addition 
to family planning (including “pregnancy-
related decisions”), the benefit covers medi-
cal situations related to cancer treatments, 
transplants and rare disease treatment.

Warner Music Group:
A memo sent by WMG leadership to 

U.S. employees on Friday obtained by Bill-
board states that the company believes “all 
women have the right to control their re-
productive health, and that includes access 
to health services enabling them to exercise 
that right, no matter where they live” and 
is “committed to taking the appropriate 
steps to provide practical support to our 
people who need access to health services,” 
though no specific policy was announced. 
The memo also said WMG is supporting 
the Center For Reproductive Rights and 
will match employee donations to the orga-
nization through July 31. 

Brazil Steps Up 
Actions Against 
Digital Piracy in 
Music Industry
BY ALEXEI BARRIONUEVO

B
razilian authorities have stepped 
up their actions to tackle unli-
censed streaming music services, 
blocking more than 400 infring-

ing music apps that together have generated 
more than 10 million downloads, according 
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to IFPI.
The operation, which was launched on 

Tuesday, is “one of the largest of its kind,” 
IFPI says, and is being coordinated by 
authorities in Brazil with cooperation from 
the U.S. and the United Kingdom. “Opera-
tion 404,” as it’s called, is part of a fourth 
wave of actions targeting infringing services 
on the internet, including sites that illegally 
broadcast private TV stations.

Cybercrime authorities in Brazil have 
been particularly aggressive in trying to 
stem the growing problem of digital piracy 
in the music world, which has been marked 
by sites that generate reams of fake streams 
that help artificially inflate the popularity 
and potential chart position of songs.

IFPI, based in London, has helped to co-
ordinate enforcement actions in other major 
music markets, including in Germany, 
where music associations used court injunc-
tions and other legal tactics to shut down at 
least nine sites in 2020 and 2021. The asso-
ciations cited competition law to argue that 
streaming manipulation was fraudulent and 
deceptive, and unfair to the music business.

Last year, the Center for Investigations 
of Cyber Crimes in the São Paulo public 
prosecutor’s office, known in Brazil as Cyber 
Gaeco, shut down 84 stream-boosting sites 
as part of Operation Anti-Doping, primarily 
using cease-and-desist notices and threats 
of court orders. The sites were shopping 
fake streams in Brazil, which allowed artists 
or their representatives to buy bot-generat-
ed “plays” to boost the songs’ stream counts. 
It was the first time that Brazilian authori-
ties had prosecuted fake streams as a crime.

By some account, the fake-stream prob-
lem is worsening. Two indie label execu-
tives that spoke to Billboard said that 2.5% 
of the ad-supported streams in the global 
Merlin Network, which handles digital 
licensing for indie labels and distributors, 
didn’t qualify as “fans listening to music 
they love” in February, and that, the same 
month, 1.2% of the plays from premium 
Spotify accounts in the Merlin system were 
deemed fraudulent. Roc Nation’s distribu-
tion arm Equity Nation’s had fraud levels 
higher than 10% at one point last year, 
according to one insider. (“Stream manipu-
lation is an industry-wide issue that Spotify 

takes seriously,” a Spotify spokesperson 
told Billboard.)

In the latest action unveiled this week, 
cybercrime police units from 11 states in 
Brazil have been working with U.S. Home-
land Security Investigations and the Police 
IP Crime Unit in London. “These actions 
have seen the highest number of unlicensed 
music services disrupted as part of the 
Operation 404 campaign,” Melissa Morgia, 
IFPI’s Director of Global Content Protection 
and Enforcement, said in a statement.

While Brazilian authorities are bat-
tling all forms of digital piracy, their latest 
operation is particularly focused on illegal 
music streaming and download apps. So far, 
authorities there have blocked 461 illegal 
music apps, as spokesperson at Brazil’s 
Justice Ministry tells Billboard. Some of the 
sites that were illegally broadcasting televi-
sion channels were based in the U.S. and in 
the U.K., the official says.

“This operation has had a particular im-
pact on the growing problem of unlicensed 
music apps — sending a clear message to all 
operators of such services that they must 
cease their activities,” Paulo Rosa, the di-
rector of Pro-Música Brasil, the labels trade 
body there, said in IFPI’s statement.

Additional Reporting By Beatriz Miranda 

Universal Music 
Group to Sell 
$1.05 Billion of 
Notes
BY GLENN PEOPLES

U
niversal Music Group an-
nounced plans on Thursday 
(June 23) to sell 1 billion euros 
($1.05 billion) of notes. UMG 

priced 500 million euros ($526 million) of 
3.000% senior unsecured notes due 2027 
and 500 million euros ($526 million) of 
3.750% senior unsecured notes due 2032. 
The offering is expected to close on June 30, 
2022.

The debt will be sold through the compa-

ny’s new Euro Medium Term Note program, 
listed on the Euronext Amsterdam exchange 
where UMG’s stock is listed. Known as a 
debt security, a euro medium-term note 
is issued and traded outside of the United 
States. Like an equity security – common 
stock – a debt security allows a company to 
raise money through public markets. But 
unlike equity, debt does not give the share-
holder ownership of a company. UMG did 
not raise capital when it listed on the Euron-
ext Amsterdam in Sept. 2021 as a spin-off 
from Vivendi.

The proceeds from the issuance will be 
used to refinance existing indebtedness and 
pay transaction fees and expenses. UMG 
carried 2.6 billion euros ($2.7 billion) of 
long-term debt and cash of 585 million eu-
ros ($616 million) as of December 31, 2021, 
according to its financial presentation for 
2021. That gave UMG a net debt-to-EBITDA 
ratio of 1.2. UMG’s revolving credit facil-
ity and term loan both require a financial 
net debt to EBITDA ratio of 4.0 or lower, 
according to UMG’s 2021 annual report. 
Moody’s and S&P Global Ratings both be-
lieve UMG will maintain a debt-to-EBITDA 
ratio below 2.0.

BNP Paribas and BofA Securities acted as 
global coordinators with Citigroup, Gold-
man Sachs, MUFG and Société Générale 
as the active bookrunners on the issuance. 
CACIB, Commerzbank, IMI-Intesa San-
paolo, ING, Mediobanca, Mizuho, Morgan 
Stanley Europe SE, Natixis and Santander 
acted as passive bookrunners. 

Brandy Partners 
With Motown 
Records Ahead of 
Eighth Album
BY HERAN MAMO

R
&B superstar Brandy has 
partnered with Motown Re-
cords with plans to release a 
new album soon, the company 

tells Billboard.
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“I’ve always wanted to work with Ethio-
pia [Habtemariam, Motown’s CEO and 
chairwoman],” says Brandy. “I’ve just 
always thought that she was just a bad-ass 
Black woman who loves music, knows mu-
sic, and I saw her work her way up because 
she’s so talented. So when I heard that she 
was who she is now at Motown, I was like, 
‘If I ever were to go back to a major label, I 
would want to work with Ethiopia.’ And it 
happened.”

Adds Habtemariam in a statement: 
“Brandy is one of the most prolific voices 
in the history of music. Her contribution to 
R&B continues to influence newcomers and 
contemporaries around the world. We are 
ecstatic to welcome Brandy to the Motown 
family and eager to join her in making musi-
cal history.”

With the news on Friday (June 24), Bran-
dy also released a performance of her song 
“Rather Be” from her last album, B7, for 
COLORS SHOW — a stylistic exclusive per-
formance and content series by Mowtown 
and COLORSxSTUDIOS celebrating Black 
Music Month. Previous performers in the 
series include Quavo and TakeOff of Mi-
gos, Elhae and Ne-Yo, among others, all of 
whom are Motown signings.

Brandy notes she thrilled she is to be a 
part of “the legacy of Motown.” She says, “I 
used to always wonder when I would watch 
Diana Ross, Michael Jackson and all of the 
amazing Motown artists, ‘Would I ever be 
able to make it in that time? What would 
I have sounded like on Motown?’ I would 
have loved to have that Motown sound. And 
then, years later, I get this opportunity to 
do this unbelievable partnership with them. 
And it’s Ethiopia. And it’s Motown. And I’m 
like, ‘Wow, this is the universe! I’m going 
with this! I have to go with this.’ They’ve 
just been so supportive of me.”

The Grammy-winning hitmaker, 43, 
has maneuvered through the label system 
many times throughout her career. Brandy 
initially signed to Atlantic Records in 1993, 
where she released her first four albums 
— 1994’s Brandy, 1998’s Never Say Never, 
2002’s Full Moon and 2004’s Afrodisiac — 
which all peaked in the top 10 of Bill-
board‘s Top R&B/Hip-Hop Albums chart. 
Then she briefly signed to Epic Records 

in 2008 to release Human that same year. 
Three years later, she inked a joint deal with 
RCA Records and Breyon Prescott‘s Cha-
meleon Entertainment, which she sued in 
2016 after alleging Chameleon did not allow 
her to record or release new music. They 
reached a settlement in 2017.

Brandy’s last full-length studio album, B7, 
was released in 2020 under her own im-
print, Brand Nu, and distributed through 
eOne. The album landed at No. 1 on Bill-
board‘s Independent Albums chart, her 
debut on the tally. Now, she’s prepping her 
eighth studio album and first under Mo-
town, which she says is coming soon.

“I can’t wait to get started on the music 
because it’s going to be so refreshing, so dif-
ferent. And I’m just looking forward to sing-
ing and listening and learning and growing 
all over again. I feel like I’m reborn,” Brandy 
says. “I feel like I have a whole new energy, 
a whole new spark, to keep going, to keep 
moving, and to keep doing what I love to do, 
which is sing, rap, act and dance.”

Brandy is managed by Ryan Ramsey of 
SALXCO. 

Executive 
Turntable: Atlantic 
Advances SVP; 
Roc Nation School 
Staffs Up
BY DARLENE ADEROJU

M
att Engelman has been 
promoted to svp of sales and 
streaming at Atlantic Re-
cords. Engelman has remained 

with Atlantic since 2001. He will continue 
applying his expertise towards the label’s 
growth after advancing from his previous 
role, vp of sales and streaming.

Gimel “Young Guru” Ke-
aton joined Long Island University’s 
Roc Nation School of Music, Sports and 
Entertainment as director of the music 
technology, entrepreneurship and produc-

tion program. In partnership with The Roc 
Nation School, Grammy-winner Keaton also 
announced a full-tuition scholarship to be 
awarded to one highly qualified student.

Milan Rokic was named svp of AEG 
Presents Asia, a division of AEG Presents, 
its parent concert promotion and artist 
development company. Reporting to Adam 
Wilkes (president and CEO of AEG Pres-
ents Asia), the Asia-Pacific region industry 
veteran will leading the AEG Presents Asia 
team in acquiring and implementing a tour-
ing business for properties in music, sports 
and festivals.

Clark Mims Tedesco and Jamie 
Younger were each promoted to vice 
presidents of artist development at Warner 
Music Nashville. Tedesco and Younger will 
continue reporting to Shane Tarleton, evp of 
artist development. The pair will use their 
strengths to continue working towards the 
advancement of Warner Music Nashville.

Paul Dien was hired as vp of advance-
ment and partnerships at The GRAMMY 
Museum®, where he will spearhead the mu-
seum’s fundraising and advancement; mar-
keting and social media; and strategic brand 
partnerships with emphasis on diversifying 
its contributed and earned revenue. Dien 
will also support the educational and cura-
torial work of the museum. Additionally, he 
will drive the newly combined departments 
of the museum by leading both the market-
ing and advancement teams.

Brooke Morrow was hired as evp of 
creative development at entertainment 
company Electric Feel. In the newly created 
role, Morrow will oversee the creative and 
A&R departments while striving to foster 
synergy between the company’s various cre-
ative arms. Additionally, Morrow will work 
to expand Electric Feel’s roster of talent — 
which includes artists, producers, songwrit-
ers and engineers.

Na-ima Braimah joined Page 1 Manage-
ment as general manager for Australia and 
New Zealand. Based in Sydney and working 
out of Page 1’s new office, Braimah will lead 
the company’s Australian efforts by sign-
ing and managing talent. She will report to 
Page 1 founder and CEO, Ashley Page. The 
company represents several music creators, 
including Grammy Award-winning writer-
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producer Joel Little, Grammy nominated 
Drew Pearson and worldwide Adult Pop 
Songs chart-topper Jawsh 685.

Sean Striegel will lead midwest promot-
er Mammoth, Inc.‘s newly launched Mam-
moth Northeast. Based out of the newly 
established New York City branch, Striegel 
will apply his decades-long expertise in 
concert buying and event production to 
Mammoth as he establishes an east coast 
presence for various live events, ranging 
from clubs to national tours.

Haley McLemore, Van Haze and JT 
Pratt launched their new management 
and strategic partnerships company, Otter 
Creek Entertainment. With their decades 
of experience, McLemore, Haze and Pratt 
will continue overseeing the careers of their 
roster, which includes Brett Young, Maddie 
& Tae, and new addition Roman Alexander. 
The company founders can be reached at 
the following respective email address: 
haley@ottercreekent.com; jt@ottercreek-
ent.com and van@ottercreekent.com.

Carla Denham was hired at the Music 
Health Alliance (MHA) in the newly cre-
ated role of chief external relations of-
ficer. Denham will join the MHA’s team in 
assisting more than 18,000 music industry 
professionals with their healthcare needs, 
ranging from assistance with medical bills 
to physical and mental health guidance. 
The team’s efforts include: locating doctors 
or prescription medications, identifying 
grants for individuals recovering from seri-
ous health issues, assisting with affordable 
health insurance and answering questions 
regarding Medicare benefits.

Erica Krusen was hired as senior director 
of cultural influence at instrument manufac-
turer Gibson Brands. After gaining 15 years 
of experience with MusiCares, the industry 
veteran will utilize storytelling, targeted 
partnerships, high-impact activations and 
an international multi-media network to 
broaden the Gibson Brands’ audience.

B2B distributor FUGA has advanced its 
team with new hires and promotions. Helen 
Barrass joins FUGA’s U.K. team as head of 
marketing strategy. Based out of the com-
pany’s London office, Barrass will report 
directly to Craig May, FUGA’s head of mar-
keting services. Additionally, Ryan Stockwell 

was hired on company’s Los Angeles team 
as senior marketing services director. Juli 
Miranda was hired at FUGA’s Amsterdam 
office as digital campaign manager. Gemma 
Hart joins FUGA as digital accounts man-
ager for the U.K. Chiara Benedetti was 
hired as marketing operations coordina-
tor. Melissa Fernie was promoted to head 
of audience engagement following her role 
as Audience Engagement Manager. Laura 
van der Sanden advanced to the role of 
marketing services director of analytics 
& operations. Massimo Reali has been 
promoted to marketing services director for 
southern Europe, Eastern Europe and the 
Nordics. Karma Bertelson was promoted 
to manger of marketing strategy for the U.K.

Jon Vlassopulos, former Roblox vp and 
global head of music, joined the advisory 
board of Dubit, a U.K.-based, metaverse 
game designer. 

Canada Pushes 
Spotify, Netflix 
and Other 
Foreign-Owned 
Streamers to 
Finance Local 
Content
BY ETAN VLESSING 

C
anada’s House of Commons has 
passed Bill C-11 with an eye to 
raising around $800 million annu-
ally from U.S. streamers and social 

media platforms as they become obligated to 
subsidize local Canadian film, TV and music 
product.

The legislation behind the streaming 
video and audio tax now awaits passage 
through the Senate upper house in Ottawa, 
which remains under a question mark as 
Canada’s governing minority government 
may face an election later this year and have 
to kill Bill C-11. A snap federal election in 

August 2021 terminated an earlier version 
of the streaming and audio tax legislation, 
Bill C-10.

Also known as the Broadcasting Mod-
ernization Act, Bill C-11 changes the federal 
Broadcasting Act to create a new “online 
company” category and, for the first time, 
regulate foreign media players active in the 
Canadian market.

The Canadian legislation aims to subject 
U.S. tech giants and other foreign players to 
the same content expenditures obligations 
as traditional broadcasters. That would 
compel U.S. digital giants that do business 
in Canada, like Facebook, Netflix and Spo-
tify, to finance and market local Canadian 
content.

Directing domestic revenues would in 
turn help local Canadian creators get more 
of their product into the world market. 
That global model via U.S. streamers and 
audio platforms has seen homegrown TV 
series like Schitt’s Creek and Kim’s Conve-
nience find critical and commercial success 
when picked by Netflix, and Canadian music 
superstars like Drake and The Weeknd soar 
on Spotify and Apple Music.

The Senate Standing Committee on 
Transport and Communications has begun 
hearings on final passage of Bill C-11 into 
law.

On Thursday, Ian Scott, chair and CEO of 
the CRTC, Canada’s TV watchdog, which 
will referee Bill C-11 should it ever come 
into law, told the Senate committee that 
the legislation offers “new tools” to ensure 
Canadian stories and music can reach audi-
ences at home and abroad.

This article was originally published 
by The Hollywood Reporter. 
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Adele Announces 
All-Female Bill 
With Kacey 
Musgraves, 
Gabrielle, Mahalia 
& More for BST 
Hyde Park Festival
BY HANNAH DAILEY 

I
t’s official: Adele‘s upcoming shows 
at BST Hyde Park are going to be 
epic. One week before the 34-year-old 
is scheduled to perform at the London 

festival, she took to Twitter to reveal that an 
all-female lineup of artists — from Kacey 
Musgraves to Gabrielle — is slated to join 
her on her two-date run.

“The line up for my Hyde Park shows 
next week is going to blow your socks off!” 
she wrote, sharing a poster for the festival 
as well as a black-and-white graphic of her 
with some of her guest performers. “An 
all female bill, from new artists that I’m 
obsessed with to the heavenly @KaceyMus-
graves to one of my favorite artists of all 
time @GabrielleUk who I’ve loved since I 
was 4!!”

Also on the docket are Mahalia, Self Es-
teem, Nilüfer Yanya, Tiana Major9, Chrissi, 
Bonnie Kemplay, Ruti and Tamzene. Right 
now, it’s unclear if the women will all ap-
pear on both nights of Adele’s BST run — 
which takes place July 1 and 2 — or if they’ll 
split the days.

“It’s going to be incredible, there’s a 
whole host of us performing all day, I 
can’t wait to share the main stage with 
you ladies,” added Adele, whose newest 
album 30 came out in November last year.

“On my gosh!” replied Gabrielle. “I ab-
solutely love and adore you, I can’t wait be 
part of this incredible line up.”

Musgraves also took to Twitter to show 
her excitement for the approaching festival 
gig, writing: “Hyde. F—ing. Park. with @

Adele and a whole day of talented women.”
BST — or British Summer Time — Hyde 

Park is sponsored by American Express and 
takes place every year across two weekends 
in London, kicking off Friday (June 24) 
with headliner Elton John and ending July 
10 with Duran Duran. In between, Eagles, 
Pearl Jam and The Rolling Stones will join 
Adele in headlining different days of the 
festival, bringing with them their own roster 
of special guests (Phoebe Bridgers, Rina 
Sawayama, Robert Plant & Alison Krauss 
and Little Big Town, to name a few). 

How Odesza Is 
Selling Out Their 
Most Ambitious 
Concert Tour Yet
BY KATIE BAIN

I
t was shortly after ODESZA finished 
its new album that the duo began 
remaking it entirely.

Having spent more than a year 
working in their Seattle studio, Harrison 
Mills and Clayton Knight were eager to hit 
the road with their new project, The Last 
Goodbye, out July 22 on Ninja Tune and 
their own Foreign Family Collective label. 
But first, the pair had to complete a task 
unique to electronic artists: reassembling 
the full-length for the stage.

“You basically write another album,” 
Knight says of preparing for ODESZA’s 
upcoming tour, “because you’re adapting all 
the music to the live setting, blending old 
songs with new, remixing little aspects. It’s a 
full-on project.”

Mills and Knight have avoided straight-
forward DJ sets since launching ODESZA 10 
years ago. Their performances have become 
increasingly complex and now feature live 
instrumentalists, cinematic visuals, a lot of 
fireworks and reimagined versions of their 
emotional yet highly danceable sound-
scapes.

Their last tour alone, in support of 
Grammy-nominated third album A Mo-

ment Apart, involved six semitrucks, four 
tour buses, a string section and a six-person 
drumline. It grossed $9.1 million and sold 
198,000 tickets across 35 shows in 2018 and 
2019, according to figures reported to Bill-
board Boxscore.

Now, with its fourth album complete, 
ODESZA is poised to present its most lofty 
live show to date during a 27-date North 
American run, launching July 29 with three 
sold-out hometown shows at the 17,459-seat 
Climate Pledge Arena. The duo has been 
running and jumping rope to get in shape 
for the shows, all of which will feature lon-
ger bills (support acts include Sylvan Esso 
and San Holo) and installations to create a 
minifestival vibe. The remainder of the tour 
will hit mostly amphitheaters, venues that — 
outside of Colorado’s Red Rocks, a standard 
stop for A-list dance producers — have 
never been the domain of electronic acts.

“To our knowledge, no electronic artist 
has really done it,” ODESZA’s longtime 
manager, Adam Foley, of Red Light says of 
the amphitheater shows. “We felt like we 
could crack that door open, because we’re 
not your typical electronic act.”

ODESZA has found traction in places 
beyond the clubs and the electronic 
charts. A Moment Apart debuted at No. 3 
on the Billboard 200 in 2017, spending 10 
weeks on the chart, while the album tour in-
cluded a main-stage Coachella performance 
and mostly 5,000-plus-capacity spaces. And 
ODESZA did it all without a radio hit. While 
album single “Across the Room” featuring 
Leon Bridges hit No. 6 on Adult Alter-
native Airplay, the duo hasn’t clocked 
a Hot 100 crossover smash like some peers.

“There has been no commercial radio,” 
says Foley. Indeed, much of the act’s output 
is too experimental for top 40, with the mu-
sic often eschewing structural standards for 
songs that are rooted in electronic produc-
tion — but are also fairly indie or even pop. 
Adds Mills: “Probably the weirdest thing 
about all this is that we don’t really know 
where we fit either. We often have to explain 
who we are.”

In that sense, the duo hopes the new tour 
is clarifying. Working with ODESZA’s agent, 
Jay Moss of Wasserman, Foley began rout-
ing the run shortly after the last tour ended 
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in 2019, giving consideration to the handful 
of amphitheaters the act had played during 
the trek. Before Mills and Knight even began 
working on the new album, Foley and Moss 
put holds on amphitheaters — most with 
capacities between 15,000 and 20,000 — 
across the United States and Canada. They 
held on to these dates through the pandem-
ic, while the duo was in the studio enjoying 
a more spacious production schedule than 
it has typically experienced, ultimately de-
livering a cathartic album featuring samples 
culled from crate digging and the members’ 
own childhood home videos.

When the tour went up for presale in 
April, Foley was nervous, particularly when 
considering midweek shows in smaller 
markets. From his office in Jackson Hole, 
Wyo., he sat on Zoom to track progress with 
ODESZA’s agent and management, along 
with various promoters and ticketing teams.

“We started with the East Coast,” Foley 
recalls, “and it was like, ‘Is this an anomaly 
that Atlanta [sold] really fast?’ Then it was 
like, ‘Chicago did, too.’ It wasn’t one or two 
markets, it was across the country.” 

By the end of the day, the tour was 80% 
sold — a remarkable feat given the act has 
been quiet, releasing a collaborative album 
with Australian producer Golden Features 
under the name Bronson in 2020 but going 
dormant as ODESZA nearly three years ago.

Mills and Knight are tight-lipped about 
what they’re assembling for the tour, assur-
ing only that the set will include visuals by 
longtime live director Luke Tanaka and cre-
ative director Sean Kusanagi. They estimate 
the outing will require 11 semitrucks and a 
crew of 100, and let it slip that the drumline 
is returning.

“The fact that people seemed as excited 
as we were was extremely overwhelming,” 
says Mills. “I didn’t even know if we were 
relevant anymore.”

This story originally appeared in the June 
25, 2022, issue of Billboard. 

Here’s Why Dua 
Lipa Can Be Sued 
for Posting Photos 
of Herself to 
Instagram
BY GIL KAUFMAN

F
or the second time in a year, Dua 
Lipa is facing a lawsuit over post-
ing a paparazzi picture of herself 
to her Instagram account. In a 

suit filed Wednesday in U.S. District Court 
in California, New York-based photogra-
pher Robert Barbera claims that the singer 
committed copyright infringement by post-
ing pics he took of her to the platform in 
July 2018.

On the surface, it might seem odd that a 
celebrity can be sued for posting a picture 
of themselves on social media. But in these 
cases, the law is fairly clear on what rights 
stars have when it comes to this corner of 
the intellectual property world.

“Generally, under U.S. copyright law, 
the person who ‘authored’ a work is the 
copyright owner,” reads an explainer ar-
ticle posted by the business/entertainment 
Romano Law firm on the subject in Nov. 
2021. “In this context, a photographer who 
takes a picture of a celebrity would be the 
creator of the work and would therefore 
own the rights to the image. Such exclusive 
rights reserved for authors include the sole 
right to use, reproduce, distribute, display, 
prepare derivative works, sell and license 
the work.”

In short: the photograph is a creative 
work owned by the photographer, not the 
subject of the picture. Anyone who wants to 
use the photo has to get permission from the 
rights holder — including the person in the 
image. And while celebs may own the right 
to their appearance under other laws, “they 
do not have the right to use the photo if they 
don’t own or license the copyright for it.”

“The misunderstanding with celebrities 
[is] just because they’re the subject of a pho-

to doesn’t mean they have any ownership 
rights in it,” says Nancy Wolff, an attorney 
at Cowan, DeBaets, Abrahams & Sheppard 
who specializes in copyright matters. “Not 
everyone really understands the difference 
between rights of privacy and publicity and 
copyright…. So, in order to, for example, post 
a picture on Instagram, there actually has to 
be a fair use reason for doing it.”

Under fair use doctrine in the U.S., one of 
the criteria courts consider is whether the 
use of the copyrighted material is “transfor-
mative” — i.e. whether it adds new meaning 
or expression to the original. In the case of 
Lipa, simply posting Barbera’s photo with-
out commenting on the image itself does not 
likely meet that criterion. “Hypothetically, 
if someone took a photo of you and you 
wanted to critique the photo as a photo, it 
could be a fair use,” says Wolff. “But if you’re 
just using the photo because it’s of you and 
you like the picture, then you’re getting a 
benefit from the photo.”

If celebs believe they have a right to pho-
tos of them because they are “joint authors” 
of the image they appear in, Romano ex-
plains that courts have “generally rejected” 
this argument, even if they cooperated with 
the picture and posed for it. Under privacy 
laws, celebrities and private individuals do 
have protection from being photographed 
without their permission in a place where 
they have a reasonable expectation of 
privacy, but photographers are free to take 
photos of them in public places without 
permission.

That’s why you see so many “stars: 
they’re just like us” snaps of celebs shop-
ping, making out and chilling at the beach in 
magazines when you’re waiting in a doctor’s 
office.

Barbera has a history of suing celebrities, 
including Ariana Grande and Justin Bieber, 
for posting his photos to their social media 
accounts, but he’s not alone; cases like these 
have proliferated over the last few years. 
That’s no coincidence. “It’s a whole business 
model now,” says Wolff. “There’s companies 
that combine image recognition technology 
with lawyers who are willing to work on a 
contingency.” Couple this with a decrease in 
licensing income for photographers in the 
social media age, and the landscape is ripe 
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for these kinds of lawsuits.
According to the latest suit against Dua, 

“Without permission or authorization from 
Plaintiff, Defendant volitionally selected, 
copied, stored and displayed each of Plain-
tiff’s copyright protected Photographs.” 
The photos in question, which were taken 
in July 2018 and attached as an exhibit to 
the suit, show Lipa wearing a black sweater 
bearing the word “HEROES” in large capital 
letters.

As in a similar earlier lawsuit that was 
later dismissed with prejudice in October 
2021, Barbera claims that because the singer 
uses her Instagram account to advertise her 
music and brand and promote her business 
interests, she financially benefitted from 
posting his copyrighted photos and harmed 
the “potential market” for the snaps. “Pa-
parazzi argue they make their money from 
selling their images to media outlets, but 
when celebrities post those same images, 
those outlets are less interested in the pho-
tos,” the Romano post explains.

Barbera also alleges that after discovering 
the photos on the singer’s account in June 
2019 he tried to resolve the matter outside 
the courts but that “communication slowed 
and eventually stopped” after Dua was pro-
vided a draft copy of the complaint; she later 
removed the images from her account.

Typically, celebrities settle these types 
of lawsuits, says Leslie Burns, an attorney 
who specializes in copyright matters — and 
she predicts that Lipa will do the same here. 
Fighting the suit in court would likely be 
“more than she’s going to pay to settle,” she 
says. “That’s where you get the cost-benefit 
analysis. That’s what a lot of people do in 
these situations.”

And that’s exactly what many of the plain-
tiffs in these cases are betting on. “You do 
have some people who file these suits simply 
for that,” Burns adds. “They’re like, ‘Okay, 
they’re gonna want to pay us money instead 
of…spend more money on litigation.’”

Both Wolff and Burns are hopeful that 
the copyright small-claims court estab-
lished under the CASE Act, which began 
accepting cases last week, will soon become 
a forum to deal with these types of lawsuits 
going forward. Known as the Copyright 
Claims Board (CCB), the tribunal caps 

damages at $30,000 per case and is billed as 
a cheaper and more efficient way to settle 
copyright disputes (parties can bring claims 
before the board for a small initial fee of 
$40).

Representatives for Lipa and Barbera did 
respond to multiple requests for comment 
from Billboard.

-Additional reporting by Chris Eggertsen 

BTS Planning 
Global Busan 
Concert to Bring 
the World Expo 
to South Korea in 
2030
BY JOE LYNCH 

B
TS might be eying a break after 
the whirlwind internation-
al success they’ve experienced 
over the last few years, but that 

doesn’t mean they’re going to be absent 
from the global stage. On Friday (June 24), 
HYBE, the entertainment company that 
BTS calls home, announced that the septet 
will hold a concert to help South Korea’s 
bid to host the 2030 World Expo in Busan, 
South Korea.

The boy band will serve as ambassadors 
for the country’s effort to bring the world’s 
fair to Busan Metropolitan City, the second 
most populous city in South Korea, behind 
Seoul.

“Given the importance of its bid as a na-
tion to host the World Expo 2030 in Busan, 
BTS and HYBE will do our best to success-
fully bring the World Expo to Busan,” said 
HYBE’s chairman, Bang Si-Hyuk. “This 
will be a great opportunity to contribute to 
further development of K-Culture as well as 
its local pop cultures in Busan.”

The city’s mayor, Park Heong-joon, 
thanked the group for its upcoming efforts, 
who will be on hand to personally intro-
duce the city to members of the commit-

tee who determine where the World Expo 
will be held. “I’d like to express my sincere 
appreciation to the members of BTS and 
HYBE for accepting to be the ambassadors 
of the World Expo 2030 in Busan,” he said. 
“The group’s support as ambassadors will be 
incredibly helpful in stepping up our efforts 
to bring the World Expo to Busan.”

Details about the Global Busan Concert – 
including when it will happen – have not yet 
been revealed.

BTS recently announced they were going 
on a break to give its members time to pur-
sue solo interests. One of the first fruits of 
that, Jungkook’s collaboration with Charlie 
Puth, “Left and Right,” dropped on Friday 
(June 24). 

Eck Robertson, 
Whiny Fiddles 
and the Birth of 
Country Music 
Recording 
Sessions
BY TOM ROLAND

W
hen River House/Columbia 
Nashville released Luke 
Combs’ “The Kind of Love 
We Make” on June 17, the 

single employed a fierce lead vocal, two-
part harmonies and around 10 different 
instruments, all apparent in their own clean, 
digital audio lane.

The performance shows how far the 
country recording business has come in 100 
years. On June 30, 1922, a pair of fiddlers 
— Henry Gilliland and A.C. “Eck” Rob-
ertson — held what is widely regarded as 
the first country recording session at Victor 
Studios in New York.

They had no chance to overdub a bad note 
here or there, to correct poor pitch or to 
amplify one of the fiddlers later. They had 
to capture the entire three-minute perfor-
mance in one sitting or start all over again, 
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playing into a bell-shaped audio horn, with 
the sound’s vibrations translated through a 
needle that cut a groove into a wax disc. And 
they had to position themselves properly in 
the room with no ability for anyone to know 
what kind of quality they were getting until 
the performance was done.

“If you were recording a band, the loud 
instruments would be at the back, and the 
softer instruments would be in the front,” 
says Country Music Hall of Fame and 
Museum curator of recorded sound collec-
tions Alan Stoker. “They would have some 
platform set up in front of this very large 
horn, and some of them were 10 feet tall.”

The recordings from that era also “have a 
pretty poor sound,” Stoker allows.

Nonetheless, Gilliland and Robertson 
made history, showing up unannounced at 
Victor Studios on June 29 near the start of 
a visit with a friend of Gilliland, attorney 
Martin W. Littleton, a former congressman 
who likely had connections with Victor 
executives. The fiddlers had recently per-
formed for a Confederate veterans reunion 
in Richmond, Va. (Gilliland was himself a 
former Confederate soldier, as was Robert-
son’s father.)

Much about the actual session is shroud-
ed in mystery, according to Hall of Fame and 
Museum historian/editor Patrick Huber. 
It’s not clear which fiddler is playing lead, 
it’s uncertain if they were wearing out-
of-place Confederate uniforms or cowboy 
duds, and there’s also some fuzziness 
about the release of the first two record-
ings: “Arkansaw Traveler” and the flip side, 
Robertson’s version of “Sallie Gooden” (a 
title referenced in John Denver’s “Thank 
God I’m a Country Boy”), which Robertson 
recorded on July 1 with a pianist.

“It’s released in April of 1923, and we 
don’t know why Victor waited so long to 
release that coupling,” Huber says. “Usually, 
companies released records about two to 
three months after they were cut.”

The whiny fiddles and crackly sound 
quality of “Arkansaw Traveler” beat the 
first country vocal recording, Fiddlin’ John 
Carson’s “The Little Old Log Cabin in the 
Lane,” to market by just a few months, but it 
was the first in a series of developments that 
advanced the recorded sound of country. 

Those shifts include:
— The introduction of electrical re-

cording in the mid-1920s, which improved 
sound quality and evened out the speed of 
recordings. It introduced microphones into 
the process and made it possible to better 
capture certain frequencies and sounds, 
such as the sibilant letter “s.”

— Multitrack recording emerged as 
a result of World War II, when Germans 
figured out how to employ magnetic tape 
to preserve sound and, in turn, broadcast 
propaganda. An American adapted the 
technology to sound recording, which led to 
splicing tape and other means of fixing por-
tions of a performance.

— Les Paul learned to layer guitar har-
monies with the advent of tape, an adapta-
tion that was successfully applied to vocals 
by artists including his wife, Mary Ford, 
who delivered the 1951 country hit “Mockin’ 
Bird Hill,” and Patti Page, who doubled her 
own voice on “Tennessee Waltz.”

— Standardized equalization was intro-
duced around 1955, tightening labels’ adher-
ence to specific RPMs. As a result, record-
ings better represented the bass, which had 
previously been fairly elusive. “Really, what 
they do is they decrease the amount of bass 
going in, and they increase it coming out,” 
Stoker says. “It would keep the needle from 
jumping into the adjacent groove.”

— The use of headphones became more 
common in the late 1960s and 1970s. Late 
engineer Jim Williamson believed he was 
the first to use them in Nashville, to facili-
tate orchestral overdubs on the 1964 album 
Hank Williams With Strings. But even he 
was uncertain of that precedent, which — by 
eliminating the need for a speaker — allows 
musicians to perform in a booth without the 
other music leaking into their track.

— The digitization of music, begin-
ning in the 1980s, brought further clarity to 
recording, though it also made the sound 
harsh to some developed ears. It made it 
even easier to collect more takes for a re-
cording and to “fly” pieces of a performance 
— to take a guitar line, for example, from the 
last chorus and insert it into the intro.

— The infusion of DIY programming 
systems, such as ProTools or GarageBand, 
made it cheap and easy to record at home 

or other informal locales. (Cole Swindell’s 
first hit, “Chillin’ It,” cost less than $1,000 to 
make.) It hurt traditional recording studios, 
but it also made it possible for creatives to 
explore a larger variety of sounds with the 
proliferation of plug-in audio programs.

Thus, a century down the line, the crude-
sounding recording process that a couple 
of old-time fiddlers first adapted to country 
has turned into a mega-business full of art-
ists, producers and engineers who can work 
with a greater independence than could 
have been conceived in 1922. Combs, whose 
Sony recordings are now owned by the same 
corporation that captured the first country 
session, cut and charted his first recordings 
before he ever met with a major label.

“People can record their own hit record 
in their basement if they want to, or in the 
garage, and they don’t have to go through 
the gatekeepers that people like Robertson 
and Gilliland had to when record compa-
nies closely controlled who recorded, what 
they recorded and if it was released,” Huber 
notes. “Those are significant changes. It’s 
just opened up the industry in ways that 
would have previously been unimaginable.”

Subscribe to Billboard Country Up-
date, the industry’s must-have source for 
news, charts, analysis and features. Sign 
up for free delivery every Monday. 

Davido Signs 
Managerial 
Partnership With 
LVRN
BY DARLENE ADEROJU

D
avido has officially partnered 
with LVRN, the Atlanta-based 
management collective an-
nounced Thursday (June 24).

Under the new managerial partner-
ship, LVRN will provide management and 
expertise to Davido‘s existing team, made up 
of Asa Asika of The Plug and Bobo Ajudua.

Davido, a Billboard Top Triller Global 
chart-topper, said in a statement, “Partner-
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ing with the team at LVRN was a no-brainer. 
They are some of the music industry’s most 
brilliant executives and the work they have 
done in the past speaks for itself. Their 
understanding of the global music landscape 
and their roots back home, makes this the 
perfect partnership. I am looking forward to 
working with them and excited by what the 
future holds. “

LVRN’s Tunde Balogun added, “Davido, 
is one of the pioneers of the Afro-beats 
movement and what he has done with his 
team is nothing short of phenomenal. We 
are excited to join his already dynamic team 
as we take the music and the brand to the 
next level. This is indeed an exciting time 
for culture and for us all.”

Currently on tour, the MTV Africa Music 
Awards and Nigeria Entertainment Awards 
winner recently delivered a standout per-
formance at Pharrell‘s Something In The 
Water Festival in Washington, D.C.

Ajudua said of Davido’s partnership with 
LVRN, “The team at LVRN have a deep un-
derstanding of the music industry, but more 
importantly of this genre of music, so this 
is a natural and authentic collaboration and 
we are looking forward to charting this next 
chapter with the team led by Tunde.”

Additionally, Asika noted, “We are excited 
to have the LVRN team joining us as we con-
tinue to push towards global domination. 
Tapping into their diverse expertise would 
be invaluable for us as we embark on this 
next chapter.” 

‘Pensado’s Place’ 
Podcast & Web 
Series Signs With 
Red Light for 
Brand Expansion
BY FRANK DIGIACOMO

P
ensado’s Place, a podcast and You-
Tube series hosted by Grammy-
winning recording engineer Dave 
Pensado and music mogul Herb 

Trawick, has signed with Red Light Man-
agement to expand its footprint through 
distribution, live events and brand partner-
ships.

Pensado, who worked with a wide 
spectrum of artists, including Mariah 
Carey, Mary J. Blige, T-Pain, Beyon-
cé and Peaches, and Trawick, a former art-
ist manager and label consultant, discuss the 
finer points of audio mixing and engineer-
ing as well as other aspects of the creative 
process. They have recorded more than 
500 episodes, with such guests as Keith 
Urban, Jack Antonoff, producer Dave 
Cobb and engineer Lola Romero, and 
are available in more than 190 countries. 
The Pensado’s Place YouTube channel has 
amassed 274,000 subscribers and racked up 
more than 25 million views on the platform 
— 8 million annually, according to the sign-
ing announcement. Pensado and Trawick, 
who is also the show’s creator and execu-
tive producer, have additionally expanded 
the brand into the live-event business and 
established an awards show.

The duo was signed by Red Light’s chief 
strategy officer Bruce Flohr.

“I have always respected Herb and Dave 
and their ability to tell the creators’ story 
to a global audience,” said Flohr. “We look 
forward to helping their audience grow and 
help redefine what a music series can be in 
todays modern music world.”

“A partner for us required multi-pronged 
expertise, passion and a deep understanding 
of what we’ve built said Trawick. “There’s 
none better than Bruce Flohr and Red Light. 
Bruce’s world-class knowledge in branding, 
distribution and live events, plus our mutual 
interest in web3 and education rang the bell 
immediately for me.” 

Karol G Wins Big 
at 2022 Premios 
Tu Musica 
Urbano: Complete 
Winners List
BY JESSICA ROIZ 

H
onoring the “growing urban 
movement that is dominating 
around the world,” a wave of 
artists such as Lunay, Nio Gar-

cia, Maria Becerra and Miky Woodz came 
together for the 2022 Premios Tu Musica 
Urbano on Thursday (June 23).

The ceremony’s third edition, which took 
place at the Coliseo de Puerto Rico and was 
broadcast live for the first time on Telemun-
do, awarded artists in 34 categories, includ-
ing the special premio de la dedicación to 
Farruko and premio de contribución to 
Victor Manuelle.

Though Bad Bunny, Rauw Alejandro, 
and J Balvin led the nominations, with 12, 
11, and 10 nods respectively, it was Karol 
G who was the night’s big winner, sweeping 
nine awards, including artist of the year, top 
social artist, tour of the year, and collabora-
tion of the year with the Becky G-assisted 
“Mamiii.”

Daddy Yankee’s Legendaddy, Feid’s Inter-
shibuya La Mafia, and Karol’s KG0516 were 
all named album of the year in their respec-
tive categories. Other notable winners 
included Bad Bunny as composer of the 
year, J Balvin and Maria Becerra’s “Qué Más 
Pues?” as song of the year, and Bizarrap as 
top music producer.

Here are all the winners of the 2022 
Premios Tu Musica Urbano awards, as voted 
by fans.

Artist of the year 
Karol G

Top artist – male 
Daddy Yankee

Top artist – female 
Becky G

Top artist – duo or group 
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CNCO
Top new artist – male 

Lit Killah
Top new artist – female 

Kim Loaiza
Top rising star – male 

Feid
Top rising star – female 

María Becerra
Top social artist 

Karol G
Song of the year 

“Qué Más Pues?” – J Balvin, María Becerra
Song of the year – duo or group 

“Toa La Noche” – CNCO
Remix of the year 

“Poblado Remix” – J Balvin, Karol G, Nicky 
Jam Ft. Crissin, Totoy El Frío, Natan & 
Shander

Collaboration of the year 
“Mamiii” – Becky G, Karol G

Top Latin crossover song 
“Don’t Be Shy” – Tiësto, Karol G

Top artist – pop urban 
Anitta

Top artist – tropical urban 
Aventura

Top artist – regional Mexican urban 
Christian Nodal

Top artist – dembow 
El Alfa

Top artist – trap 
Myke Towers

Top artist – Christian/spiritual 
Alex Zurdo

Top Song – pop urban 
“X Última Vez” – Daddy Yankee X Bad 
Bunny

Top Song – tropical urban 
“Fulanito” – Becky G, El Alfa

Top Song – regional Mexican urban 
“Botella Tras Botella” – Christian Nodal & 
Gera Mx

Top Song – dembow 
“La Mamá De La Mamá” – El Alfa, Cj, Chael 
Produciendo, El Cherry Scom

Top Song – trap 
“No Te Deseo El Mal” – Eladio Carrión, 
Karol G

Top Song – Christian/spiritual 
“Gracias Remix” – Pedro Capó, Farruko

Album of the year – male artist 
Legendaddy – Daddy Yankee

Album of the year – female artist 
KG0516 – Karol G

Album of the year – new artist 
Inter Shibuya – La Mafia – Feid

Video of the year 
“El Makinon” – Karol G, Mariah Angeliq

Video of the year – new artist 
“Entre Nosotros Remix” – Tiago Pzk, Lit 
Killah, María Becerra, Nicki Nicole

Top music producer 
Bizarrap

Composer of the year 
Bad Bunny

Concert/tour of the year 
Bichota Tour – Karol G

Dedication special award 
Farruko

Contribution special award 
Victor Manuelle 

Must-Hear Indie 
Artist of the 
Month: Bartees 
Strange
BY JASON LIPSHUTZ 

T
he Album

Farm to Table, out now on 4AD.
The Origin
“For most of my adult life, after 

college, I just thought that music wasn’t go-
ing to work,” says Bartees Strange, who’s be-
come one of the breakout indie acts of 2022 
at the age of 33. Although the artist born 
Bartees Cox Jr. sang in his church choir as a 
kid and started playing secular songs in his 
teens, he never considered music as a career 
path, instead gravitating towards profes-
sional sports (he enrolled at Oklahoma 
University, with NFL dreams) and politics 
(he worked as a press secretary for the FCC 
during the Obama administration).

He moved from Washington D.C. to New 
York City in 2015 and started to find a music 
community, but assumed that he would al-
ways remain within the underground. “I re-
member being 23 and being like, ‘Tyler, The 
Creator and all those guys, they’ve made it, 

they’ve already figured it out, there’s not 
enough space for me,’” says Strange. “You 
tell yourself these stories — ‘No one’s gonna 
pick me, no one wants me, it’s not going to 
work out.’ And why would it? My life was 
already good! But at some point, I remember 
just being like, ‘I’m gonna do this anyway, 
because I need it just for me. I like making 
stuff. So whether things get big or not, I’m 
just gonna do it.’”

The Sound
Strange’s 2020 debut album Live For-

ever was preceded by forays into a variety 
of musical styles, from contributions to post-
hardcore bands to acoustic folk experiments 
to dance-leaning remixes. As such, Live For-
ever functioned as a sonic pastiche, refract-
ed through a guitar-driven indie-rock prism 
but also containing a deep love of hip-hop 
(“Free Kelly Rowland”), country (“Fallen for 
You”) and noise rock (“Mustang”).

Live Forever won raves and a cult follow-
ing, but it also sounded like the emptying 
of his notebook. Not so, says Strange — he 
set to work on his sophomore album in 
Maine in October 2020, one day before Live 
Forever was released. “I remember finish-
ing [Live Forever] and being like, ‘Oh my 
God, there’s so much more I want to do!’” 
Strange recalls. “I knew I was getting better. 
Everything I didn’t know how to do while 
making Live Forever, I know how to do now. 
And in terms of clarity, I feel better and 
more clear, about what I want to say now.”

The Breakthrough
Farm to Table expands the world that 

Strange created on Live Forever in every 
conceivable way, with even more ambition 
— “Wretched” sounds like a genuine pop 
hit with a gigantic hook, while lead single 
“Heavy Heart” swivels through deliveries 
across its verses and peppers in horns for a 
richer flavor. On “Cosigns,” Strange rattles 
off references to Phoebe Bridgers, Lucy 
Dacus and Courtney Barnett, all recent tour 
mates that helped him grow his audience 
prior to the release of Farm to Table last 
Friday. Also helping in that area: his new 
label, 4AD, which announced its deal with 
the singer-songwriter in March.

“I’ve always been attracted to [4AD], 
because my favorite bands came out on that 
label, ever since I was in high school,” says 
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Strange, who name-checks indie stalwarts 
TV on the Radio and The National. “They’ve 
always had great taste, and I always really 
wanted to be what they liked. So I was really 
honored that they wanted to work with me.”

The Future
Strange is a star — charismatic, absorb-

ing, naturally funny but with an ability to 
address serious issues in his music. He’s go-
ing to win more fans over on his first North 
American headlining tour, which kicks 
off in November, and as he scores more 
national TV spots (he made his late-night 
debut on Jimmy Kimmel Live! last week). 
Above all, however, he hopes the messages 
baked in his music keep affecting listeners. 
A standout on Farm to Table is “Hold the 
Line,” a message to George Floyd’s daughter 
that remains empathetic and never preachy. 
Meanwhile, “Escape This Circus” addresses 
the impulse to leave a troubled society in-
stead of fighting for change.

When asked about “Escape This Circus,” 
Strange says he certainly understands the 
impulse to throw up your hands, or try to 
move to another country. “The thing I’ve 
been thinking about a lot is all these prob-
lems — gun violence, race, women’s issues, 
gender issues, climate change — they’re all 
so humongous, and it gets to a point where 
no one feels like they can do anything,” he 
says. “It almost feels cosmic, all of the crazy 
things happening. We all wish there was a 
fault in our stars — it’d be easier for us to 
think, ‘Oh, it’s bad luck,’ or ‘God is wreaking 
havoc on us.’

“But really,” he continues, “we’ve all put 
ourselves here, and the only way to really fix 
any of it isn’t to think big. It’s to think very 
small — to think, what can I do in my house? 
What can I do in my community? And that’s 
what that song is about — all this stuff is 
true, but you can’t solve it. You can only 
do yourself, fix yourself and what you can. 
Focus on that, so you can sleep at night.”

The Piece of Advice Every New Indie 
Artist Needs to Hear

“Just make stuff. I think people get a little 
caught up in their process. They think every 
song is gonna be the one that’s going to pop. 
It isn’t really about that. The most important 
thing, the most revolutionary act anyone can 
do, is make something that didn’t exist be-

fore — build a new system, make a new song, 
do something that inspires other people. 
Follow that.”

The Studio Equipment You Couldn’t 
Live Without

“I write everything on guitars, so I’ve 
got some guitars that are special. There’s a 
1967 Epiphone Casino in my house that I 
write on a lot — I wrote ‘Heavy Heart’ on 
it, ‘Escape This Circus, ‘Cosigns,’ all types 
of songs. That guitar is probably my No. 1 
desert island piece of equipment.”

The Artist You Believe Deserves More 
Attention,

“The artist that I love that has attention, 
but deserves more, is Yves Tumor. I think 
Yves Tumor is the greatest artist of my 
generation, personally. I don’t think there’s 
anyone like them.”

The Thing That Needs to Change in the 
Music Industry

“People should get paid more, generally. 
It’s hard to make money on tour, and it’s 
hard to make money selling music, and as a 
musician, it’s all about your war chest. Does 
Mom and Dad have some money for you? 
Did you get an incredibly sweet deal? It all 
comes down to the money, and unfortu-
nately, musicians, we don’t really like to talk 
about money, it’s not our favorite thing to 
do. There’s gotta be a healthier way to do 
this, for everybody. People are tearing their 
minds and bodies apart to do this — they 
should be making more money.” 

Five Years Later, 
SZA’s Ctrl Returns 
to No. 1 on Top 
R&B Albums 
Chart
BY TREVOR ANDERSON

A
fter nearly a five-year 
break, SZA’s Ctrl returns to 
No. 1 on Billboard’s Top R&B 
Albums chart following a 

deluxe-edition release of the album for its 

fifth anniversary on June 9. As Ctrl rebounds 
from No. 4 to lead the list dated June 25, the 
album has now collected three weeks on top. 
It debuted at No. 1 on the chart dated July 
1, 2017, and ruled again in its ninth week 
(chart dated Aug. 26, 2017).

To reclaim the top slot, Ctrl earned 32,000 
equivalent album units in the U.S. in the 
week ending June 16, according to Lumi-
nate. Of that total, 30,000 units derive from 
streaming and represent 39.4 million U.S. 
official on-demand streams of the album’s 
songs, up 114% from the previous week. Just 
under 2,000 units come from traditional 
album sales, with a negligible amount of 
impact from track-equivalent album units 
through sales of the album’s songs. (One 
unit equals the following levels of consump-
tion: one album sale, 10 individual tracks 
sold from an album, or 3,750 ad-supported 
or 1,250 paid/subscription on-demand of-
ficial audio and video streams for a song on 
the album.)

Ctrl, first released in 2017, is SZA’s first 
full-length studio album. The album housed 
breakthrough hits including “The Week-
end” and the Travis Scott-assisted “Love 
Galore,” both of which reached the top 10 on 
the R&B/Hip-Hop Airplay chart and the 
top 40 of the all-genre Billboard Hot 100.

The deluxe version of Ctrl adds seven 
tracks to the album. Six of the cuts debut 
on the Hot R&B Songs chart, led by top 10 
starts for “Tread Carefully” (No. 9) and “2 
AM” (No. 10). “Tread” is the most-streamed 
of the new additions, with 4.6 million official 
U.S. on-demand streams in the week ending 
June 16.

Here’s a full account of Ctrl’s deluxe edi-
tion debuts on Hot R&B Songs:

No. 9, “Tread Carefully” 
No. 10, “2 AM” 
No. 16, “Percolator” 
No. 17, “Awkward” 
No. 18, “Miles” 
No. 19, “Jodie”

In addition to the new arrivals, SZA also 
claims one more spot on Hot R&B Songs. 
Her collaboration with Summer Walker, “No 
Love,” holds at No. 4 in its 32nd week on the 
list, after previously reaching a No. 2 best. 
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L.A. Reid, 
Kendrick 
Sampson and 
More Honored 
at Sixth Annual 
Culture Creators 
Brunch
BY NEENA ROUHANI 

H
osted by R&B singer Tank 
and Bel Air actress and vocalist 
Coco Jones, the sixth annual 
Culture Creators Brunch (tak-

ing place Thursday, June 23) was a celebra-
tory occasion, centering the achievements of 
Black leaders in the arts and media spaces. 
This year’s iteration of the event was in 
partnership with Netflix’s Strong Black Lead 
and sponsored by Lexus, Morgan Stanley, 
Ciroc and Pivotal Ventures.

An ode to the first days of summer, 
guests wowed in vibrant ensembles as they 
mingled and embraced throughout the lobby 
of The Beverly Hilton hotel in Beverly Hills, 
Calif. The daytime ceremony began with a 
gripping performance by Amber Riley of her 
emotion-filled ballad “A Moment,” followed 
by a prayer offered by Rev. Howard Lindsey. 
Hosts Tank and Jones then took the stage, 
cracking jokes as the “Please Don’t Go” 
singer tripped over his teleprompter script, 
something that became an ongoing joke 
throughout honorees reading their accep-
tance speeches.

Among honorees was Insecure actor and 
activist Kendrick Sampson, presented the 
social impact award by Riley. “Oppressive 
people and systems target our imagina-
tion because they know how powerful it 
is,” Sampson said. “That’s why there is no 
revolution without imagination. We have a 
duty to unleash environments that encour-
age the imagination that inspires us to build 
a better world.”

The Houston native went on to dedicate 

his award to three Black women who aided 
and nurtured him on his journey, including 
producer Marilyn Beaubien, who was in the 
audience.

Other prominent guests in the audience 
included MRC Live & Alternative execu-
tive vice president of creative Stephen Hill, 
executive vp, urban music & marketing for 
Warner Records Chris Atlas, Schure Media 
founder and Beyonce publicist Yvette Noel-
Schure, Def Jam CEO Tunji Balogun and 
executive vice president Latrice Burnette, 
among others.

The prestigious icon award went to Anto-
nio “L.A.” Reid and was presented by one of 
his early LaFace signees, Usher. Reid signed 
Usher when the now superstar was only 14 
years old, making the exchange a full-circle 
moment.

“L.A. Reid has been a key figure in shap-
ing the sound and experience of popular 
music for over 25 years as a record producer, 
a songwriter, a label executive,” said Usher. 
“I’ve chased this man his entire [career], 
even when he left LaFace Records because I 
really felt as though a family was being bro-
ken apart and I was the baby of that bunch. 
He never gave up on me, so I never gave up 
on him.”

Beyond Usher, Reid is also responsible for 
launching the careers of some of the most 
culture-defining acts, including OutKast, 
Rihanna, Mariah Carey and Ciara. In a video 
dedication, stars like Carey, DJ Khaled, The 
Dream, Toni Braxton and 21 Savage offered 
warm words praising Reid for his impact on 
their journeys.

“I’m nervous, I’m thankful, I wrote a 
speech and I’ve already f—ed that up,” Reid 
said, immediately met with laughter from 
the audience. “I used to come in this room 
for the Clive Davis Grammy Party and I 
wanted to be validated by Quincy Jones 
and Clive Davis and Barry Gordy, but I’m so 
much happier being in the room beside you 
guys. That was a celebration of the past and 
you are a celebration of the future.”

Other honorees included co-president 
of Roc Nation Shari Bryant, entrepreneur 
Kenny Burns and actress, comedian and 
writer Robin Thede. 

Tems’ ‘Free Mind’ 
Hits No. 1 on U.S. 
Afrobeats Songs 
Chart
BY TREVOR ANDERSON

T
ems secures a piece of history 
as the first woman to reach No. 1 
on the Billboard U.S. Afrobeats 
Songs chart as “Free Mind” rises 

from No. 3 to crown the list dated June 25. 
The track becomes the chart’s third overall 
leader since it launched this April.

The Billboard U.S. Afrobeats Songs chart 
ranks the 50 most popular Afrobeats songs 
in the country based on a weighted formula 
incorporating official streams on both sub-
scription and ad-supported tiers of leading 
audio and video music services, plus down-
load sales from top music retailers.

In the latest tracking week, which ended 
June 16, “Free Mind” registered 4.3 million 
official U.S. streams, down 1% compared to 
the previous week, according to Luminate. 
Though the song first appeared on Tems’ 
2020 album, For Broken Ears, it has achieved 
its highest levels of stateside popularity 
this year. Of the single’s 77.4 million U.S. 
streams since its 2020 release, 59.2 million 
have come in 2022. Likewise, 8,000 of the 
track’s 10,000 in U.S. sales downloads have 
occurred this year.

Though radio airplay does not contribute 
to the Billboard U.S. Afrobeats Songs chart, 
part of the “Mind” surge may trace to U.S. 
radio. The single was serviced to U.S. radio 
formats amid its growth in streaming in 
sales and has reached No. 22 on both the 
audience-based R&B/Hip-Hop Airplay and 
plays-based Mainstream R&B/Hip-Hop 
Airplay charts this month. In the latest 
radio tracking week, ending June 19, “Mind” 
crossed the 5 million audience threshold on 
the R&B/Hip-Hop Airplay chart for the first 
time.

Plus, the “Mind” success aligns with 
Tems’ rising profile thanks to her featured 
roles on three Billboard Hot 100 hits in the 
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last year: Wizkid’s “Essence,” which soared 
to No. 9 on the Hot 100 in 2021 following 
a remix with Justin Bieber, a guest turn on 
Drake’s “Fountains,” which debuted and 
peaked at No. 26 in September 2021, her first 
Hot 100 champ through a supporting spot 
on Future’s “Wait 4 U,” which also features 
Drake, in May 2022.

In addition to “Mind,” Tems lands 12 
other songs on the 50-position Billboard U.S. 
Afrobeats Songs chart, including three in 
the top 10. “Essence” ranks in the runner-up 
position, “Higher” is at No. 5 and “Found,” 
featuring Brent Faiyaz, rounds out the top 
10 in the anchor slot. 

Jack Harlow Gets 
‘First’ No. 1 on 
R&B/Hip-Hop 
Airplay Chart
BY TREVOR ANDERSON

J
ack Harlow’s runaway hit “First 
Class” continues to unlock new 
milestones for the rapper, as the 
single produces his first No. 1 on Bill-

board’s R&B/Hip-Hop Airplay chart. The 
track ascends from the runner-up spot to 
lead the list dated June 25.

“First” reaches the top spot in its 10th 
week on the list and displaces SZA’s “I Hate 
U” after a nonconsecutive four-week reign. 
Though Harlow’s single declines in audi-
ence by 1% from 19.5 million to 19.2 million 
in the week ending June 19, according to Lu-
minate, SZA’s track slides from 19.7 million 
to 18.8 million in the latest tracking period.

Thanks to the new champ, Harlow sits 
atop R&B/Hip-Hop Airplay for the first 
time in seven appearances on the list. His 
previous best was the No. 2 result for his 
breakout single “What’s Poppin,” featuring 
DaBaby, Tory Lanez and Lil Wayne, in 2020.

While “First” scores its… first week at No. 
1 on R&B/Hip-Hop Airplay chart, it retains 
the crown for a fifth week on the Main-
stream R&B/Hip-Hop Airplay chart. The 
difference? The former ranks songs based 

upon audience totals and listener reach for 
the most-heard songs at the radio format, 
while the latter ranks by the most-played 
songs at the format each week. In addition, 
it wins a sixth term at No. 1 on the Rhyth-
mic Airplay chart, though down 2% in 
weekly plays; scores a fifth week atop Rap 
Airplay (down 1% in audience); and holds 
at its No. 2 peak thus far on Pop Airplay fol-
lowing a 4% increase in weekly plays.

Through its strength across the many 
formats, “First Class” ranks at No. 1 on the 
all-genre Radio Songs chart for a second 
straight week. There, it adds 4% in audience 
to reach 82.1 million in the week ending 
June 17.

As mentioned, “First Class” has generated 
major results for Harlow’s career, including 
his first No. 1 debut on the Billboard Hot 
100. The song appears on his album, Come 
Home the Kids Miss You, which debuted 
and peaked at No. 3 on the Billboard 200 to 
secure his highest placement yet. 

CeCe Winans 
Leads 2022 
Stellar Gospel 
Music Awards 
Nominations (Full 
List)
BY PAUL GREIN 

C
eCe Winans is the top nomi-
nee for the 2022 Stellar Gospel 
Music Awards with nine nods 
including artist of the year, album 

of the year, song of the year and Albertina 
Walker female artist of the year. The nomi-
nations are for Winans’ first live album, Be-
lieve for It, which logged seven weeks at No. 
1 on Billboard’s Top Gospel Albums chart.

The 37th Stellar Gospel Music Awards 
will return to Atlanta for a live-taped 
ceremony on July 16 at the Cobb Energy 
Performing Arts Centre. Stellar Award-
winning artists Jekalyn Carr and Kierra 

Sheard will co-host the show, which will air 
on BET, BET HER, and BET International 
in August, and will be syndicated in various 
local markets across the U.S. between Aug. 
13 and Sept. 11.

Pastor Mike Jr., the 2021 Stellar Award 
winner for artist of the year, received eight 
nominations, including producer of the year, 
artist of the year, male artist of the year, al-
bum of the year, and song of the year. Pastor 
Mike Jr. nominations are tied to his album, I 
Got It: Single’s Ministry Vol 1.

Tamela Mann, Jonathan McReyn-
olds & Mali Music and Todd Dulaney each 
received six nominations, with Mali Music 
receiving an additional nod for a feature on 
a separate project. Kelontae Gavin received 
five nominations. Maverick City Music, 
Israel Houghton, Ricky Dillard, E. Dewey 
Smith and Jason Clayborn each received 
four nominations.

Six-time Grammy Award-winning hit-
maker and producer Aaron Lindsey will re-
ceive the Aretha Franklin icon award. Choir 
leader and recording artist Ricky Dillard, 
a five-time Grammy nominee, will receive 
the James Cleveland lifetime achievement 
wward. Candi Staton, who has had pop, 
R&B, disco and gospel hits in a career that 
stretches back to the 1960s, will receive the 
Ambassador Dr. Bobby Jones legends award. 
Staton’s biggest hit was the 1976 classic 
“Young Hearts Run Free,” which reached 
No. 1 on Hot Soul Singles (as the chart was 
then known) and the top 20 on the Billboard 
Hot 100.

The show will feature performances 
by Tye Tribbett, Marvin Sapp, Maranda 
Curtis, Ricky Dillard, Kelontae Gavin, Rudy 
Currence, Chrisette Michele, DOE, James 
Fortune, Jason Nelson, Travis Greene, Dar-
rel Walls and Jor’Dan Armstrong.

The Stellar Gospel Music Awards show is 
executive produced by Don Jackson, chair-
man and CEO of Chicago-based Central City 
Productions. Jennifer J. Jackson will serve 
as executive in charge of production and 
producer. Michael A. Johnson will produce 
and direct this year’s show.

“Gospel music has encouraged millions 
of people through more than two unrelent-
ing years of the pandemic, and the Stellar 
Awards will, again, deliver in bringing the 
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praise and recognizing the artists who bless 
us with their inspirational sounds,” Jackson 
said in a statement. “Those who love Black, 
faith, and family-centric programs can look 
forward to both the Stellar Awards and to 
all that our Stellar TV Network has to offer 
when it premieres in September.”

Founded in 1970 by Jackson, Central City 
Productions, Inc. is a national broadcast 
television producer and syndicator of its ex-
clusively owned African American program-
ming. The company’s television programs 
include the Black Music Honors and Stellar 
Tribute to the Holidays, among others. For 
more information, visit www.stellartv.com.

For additional updates, follow The Stellar 
Awards on social media — @thestellars on 
Instagram and Twitter and Stellar Gospel 
Music Awards on Facebook — and check out 
the Stellar Awards website.

Here’s the full list of nominees for the 
2022 Stellar Gospel Music Awards.

Artist of the year
CeCe Winans; Believe for It; Pure Springs 

Gospel / Fair Trade Services / Red Alliance 
Media

Jonathan McReynolds and Mali Mu-
sic; Jonny x Mali: Live in L.A. EP; Life 
Room/K Approved/RCA Inspiration/MNRK

Maverick City Music; Jubilee: Juneteenth 
Edition; TRIBL Records

Pastor Mike, Jr.; I Got It: Single’s Ministry 
Vol 1; Black Smoke Music Worldwide/ Rock 
City Media Group

Tamela Mann; Overcomer; Tillymann 
Music Group

Song of the year
“All of My Help”; Nathaniel Zaccheus 

Bean & Ricky Dillard; Motown Gospel
“Amazing”; Michael McClure Jr., Adia 

Andrews, Giano Piero Reverberi, Brian 
Joseph Burton, Gianfranco Reverberi & 
Thmosa Decarlo Callaway; Black Smoke 
Music Worldwide / Rock City Media Group

“Believe for It”; CeCe Winans, Dwan 
Hill, Kyle Lee & Mitch Wong; Pure Springs 
Gospel / Fair Trade Services / Red Alliance 
Media

“Help Me”; Bartholomew Orr, Justin 
Pearson, La’Tia Mann, Phillip Bryant, 
Tamela Mann & Tiffany Mann; Tillymann 
Music Group

“Jireh” (Featuring Chandler Moore & 

Naomi Raine); Naomi Raine, Chandler 
Moore, Steven Furtick & Chris Brown; 
TRIBL Records

Male artist of the year
Israel Houghton; Feels Like Home, Vol. 1; 

District 11 Entertainment
Kelontae Gavin; The N.O.W. Experience; 

RCA Inspiration
Pastor Mike, Jr.; I Got It: Single’s Ministry 

Vol 1; Black Smoke Music Worldwide/ Rock 
City Media Group

Todd Dulaney; Anthems & Glory; MNRK
Travis Greene; Oil + Water; RCA Inspira-

tion
Albertina Walker female artist of the 

year
Bri Babineaux; The Encounter Continues; 

Bri Babineaux Music/Tyscot
CeCe Winans; Believe for It; Pure Springs 

Gospel / Fair Trade Services / Red Alliance 
Media

Kelly Price; Grace; Motown Gospel
Kim Person; Journey 2.0; KLP Music 

Enterprise
Tamela Mann; Overcomer; Tillymann 

Music Group
Duo/chorus group of the year
1K Phew & Lecrae; No Church in a While; 

Reach Records
Dawkins & Dawkins; Never Gets Old Vol 2; 

Legacy Music Group
Israel And New Breed; Feels Like Home, 

Vol. 1; District 11 Entertainment
Jonathan McReynolds and Mali Mu-

sic; Jonny x Mali: Live in L.A. EP; Life 
Room/K Approved/RCA Inspiration/MNRK

Maverick City Music, Jubilee: Juneteenth 
Edition, TRIBL Records

New artist of the year
E. Dewey Smith; God Period; Pebble Street 

Records
Evvie McKinney; This Is Evvie McKin-

ney EP; Motown Gospel
Jason McGee & The Choir; Power; My 

Block Inc.
Josh Copeland; No Fear; Anointed Sounds 

/ MNRK
Lasha’ Knox; God of Miracles; Black 

Smoke Music Worldwide
Album of the year
Anthems & Glory; Todd Dulaney; MNRK
Believe for It; CeCe Winans; Pure Springs 

Gospel / Fair Trade Services / Red Alliance 

Media
I Got It: Single’s Ministry Vol 1; Pastor 

Mike, Jr.; Black Smoke Music Worldwide / 
Rock City Media Group

Jonny x Mali: Live in L.A. EP; Jonathan 
McReynolds and Mali Music; Life Room/K 
Approved/RCA Inspiration/MNRK

Overcomer; Tamela Mann; Tillymann 
Music Group

Choir of the year
Charles Jenkins & Fellowship Chica-

go; Praise Party Vol 1; Inspired People
Jason Clayborn & The Atmosphere 

Changers; God Made It Beautiful; Jay Clay 
Music / Tyscot

Kevin Lemons & Higher Calling; Third 
Round; Hez House Entertainment / RCA 
Inspiration

Pastor David Wright & NY Fellowship 
Mass Choir; Miracles; Godfather Records

Ricky Dillard; Breakthrough: The Exodus; 
Motown Gospel

Producer of the year
Anson Dawkins, Jovan J. Dawkins, Eric 

Dawkins, Warryn Campbell, Jevon Hill, 
Stanley Greene Jr, Demetrius D Bizzy 
Smith, Xavier Gordon, Walter Millsap, 
Keran Vega, Daryl Brown, Chuckii Booker, 
Gourty Maxx, Kenneth KC Knight, Focus 
& DJ Mal-Ski; Never Gets Old Vol 2; Legacy 
Music Group

CeCe Winans, Dwan Hill, Kyle Lee, Greg 
Ham, Derek Spirk & Chaz Corzine; Believe 
for It; Pure Springs Gospel / Fair Trade 
Services / Red Alliance Media

Michael McClure Jr. & Jevon Hill; I Got 
It: Single’s Ministry Vol 1; Black Smoke Mu-
sic Worldwide / Rock City Media Group

Todd Dulaney & Dontaniel Jamel Kim-
brough; Anthems & Glory; MNRK

Warryn Campbell, Gerald Haddon & Mar-
cus Hodge; Power; My Block Inc

Contemporary duo/chorus group of 
the year

Dawkins & Dawkins; Never Gets Old Vol 2; 
Legacy Music Group

Israel And New Breed; Feels Like Home, 
Vol. 1; District 11 Entertainment

Jonathan McReynolds and Mali Mu-
sic; Jonny x Mali: Live in L.A. EP; Life 
Room/K Approved/RCA Inspiration/MNRK

Maverick City Music, Jubilee: Juneteenth 
Edition, TRIBL Records
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Contemporary male artist of the year
Israel Houghton; Feels Like Home, Vol. 1; 

District 11 Entertainment
Pastor Mike, Jr.; I Got It: Single’s Ministry 

Vol 1; Black Smoke Music Worldwide/ Rock 
City Media Group

Todd Dulaney; Anthems & Glory; MNRK
Travis Greene; Oil + Water; RCA Inspira-

tion
Traditional male artist of the year
Charles Jenkins; Praise Party Vol 1; In-

spired People
E. Dewey Smith; God Period; Pebble Street 

Records
Kelontae Gavin; The N.O.W. Experience; 

RCA Inspiration
Ricky Dillard; Breakthrough: The Exodus; 

Motown Gospel
Contemporary female artist of the year
Bri Babineaux; The Encounter Continues; 

Bri Babineaux Music/Tyscot
CeCe Winans; Believe for It; Pure Springs 

Gospel / Fair Trade Services / Red Alliance 
Media

Kelly Price; Grace; Motown Gospel
Tamela Mann; Overcomer; Tillymann 

Music Group
Traditional female artist of the year
Christina Bell; Still Faithful; Malaco
Kim Person; Journey 2.0; KLP Music 

Enterprise
Martha Munizzi; Best Days; Epic Music
Merry Clayton; Beautiful Scars; Motown 

Gospel
Contemporary album of the year
Anthems & Glory; Todd Dulaney; MNRK
I Got It: Single’s Ministry Vol 1; Pastor 

Mike, Jr.; Black Smoke Music Worldwide / 
Rock City Media Group

Jonny x Mali: Live in L.A. EP; Jonathan 
McReynolds and Mali Music; Life Room/K 
Approved/RCA Inspiration/MNRK

Overcomer; Tamela Mann; Tillymann 
Music Group

Traditional album of the year
God Made It Beautiful; Jason Clayborn & 

The Atmosphere Changers; Jay Clay Music 
/ Tyscot

God Period; E. Dewey Smith; Pebble Street 
Records

Journey 2.0; Kim Person; KLP Music
The N.O.W. Experience; Kelontae Gavin; 

RCA Inspiration

Urban/inspirational single or perfor-
mance of the year

“Amazing”; Pastor Mike, Jr.; Black Smoke 
Music Worldwide / Rock City Media Group

“Believe for It”; CeCe Winans; Pure 
Springs Gospel / Fair Trade Services / Red 
Alliance Media

“Joyful”; Dante Bowe; Bethel Music
“Residue”; Jason Nelson; Jaelyn Song / 

Tyscot / Fair Trade Services
“We Win”; Lil Baby & Kirk Franklin; RCA 

Inspiration
Music video of the year
“Help Me”; David Mann Jr.; Tillymann 

Music Group
“Never Let Me Down”; Olu Samuel Em-

edobi; FIYA World / MNRK
“One Call”; Caleb Seales and Jerrell 

Green; Reach Records
“You’re All I Need”; Jason Clayborn; Jay 

Clay Music / Tyscot
Traditional choir of the year
Charles Jenkins & Fellowship Chica-

go; Praise Party Vol 1; Inspired People
Kevin Lemons & Higher Calling; Third 

Round; Hez House Entertainment / RCA 
Inspiration

Pastor David Wright & NY Fellowship 
Mass Choir; Miracles; Godfather Records

Ricky Dillard; Breakthrough: The Exodus; 
Motown Gospel

Instrumental album of the year
How Does Christmas Sound?; Kirk Wh-

alum; Mack Avenue Records
No Fear; Bart Orr; Anderson Music Group
Shine!; Ben Tankard; BEN-Jamin’ Univer-

sal Music
The Good News (Instrumental); Charles 

Butler & Trinity; Impact One Music / Red 
Alliance Media / Fair Trade Services

Special event album of the year
A Very Maverick Christmas; Maverick 

City Choir; TRIBL Records
Jonny x Mali: Live in L.A. EP; Jonathan 

McReynolds and Mali Music; Life Room/K 
Approved/RCA Inspiration/MNRK

Let Praises Ring; E. Dewey Smith; Pebble 
Street Records

Never Gets Old Holiday Volume; Dawkins 
& Dawkins; Legacy Music Group

Rap hip hop gospel album of the year
No Church in a While; 1K Phew & Lecrae; 

Reach Records

Soul Therapy; Bizzle; God Over Money 
Records

Two Up Two Down; Aaron Cole; Gotee 
Records

UPPERHAND; Indie Tribe; Indie Tribe
Youth project of the year
Alana Inez; Thank You Lord; Law Ent
Janessa Smith; Finish This Race; Inspired 

Recording
Rodney Iler; Secrets; Independent
Sa’Vannah Aaliyah; I Got It; BGA Music 

Group
Quartet of the year
Alphonso D. Bowen; He’s A Wonder; Kelsi 

29 Music
The Brown Boyz; The Reintroduction; 

SIX19 Music
The Mighty Gospel Warriors; The Live 

Virtual Experience; 4clouds Records
Tim White & ReFocused; Always There: 

Live Virtual Experience; Independent
Recorded music packaging of the year
Anthems & Glory; J. Lynn Stemley; MNRK
Breakthrough: The Exodus; Drew Kellum; 

Motown Gospel
Jonny x Mali: Live in L.A. EP; Tyler Sie-

men; Life Room/K Approved/RCA Inspira-
tion/MNRK

Overcomer; Keston McKinnon; Tillymann 
Music Group

Praise and worship album of the year
Anthems & Glory; Todd Dulaney; MNRK
Believe for It; CeCe Winans; Pure Springs 

Gospel / Fair Trade Services / Red Alliance 
Media

Jubilee: Juneteenth Edition; Maverick City 
Music; TRIBL Records

The N.O.W. Experience; Kelontae Gavin; 
RCA Inspiration

Praise and worship song of the year
“Believe for It”; CeCe Winans; Pure 

Springs Gospel / Fair Trade Services / Red 
Alliance Media

“Great”; Kelontae Gavin; RCA Inspiration
“Joyful”; Dante Bowe; Bethel Music
“Residue”; Jason Nelson; Jaelyn Song / 

Tyscot / Fair Trade Services
“You’re All I Need”; Jason Clayborn & 

The Atmosphere Changers; Jay Clay Music 
/ Tyscot

Rap/hip hop song of the year
“Heal the Land”; G.I.; BGA Music Group
“My God”; Jor’Dan Armstrong; Encour-
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 Page 25 of 27

agement Music
“One Call”; 1K Phew & Lecrae; Reach 

Records
“Redeemed” ft. Mali Music; Amethyst; 

Independent
“Sick World”; Deitrick Haddon X Zay-

toven; Black Own Black / Tyscot
Gospel station and announcer of the 

year nominees
Major market station of the year
WPZE Praise 102.5, Atlanta
WGRB 1390AM, Chicago
WYCA Rejoice 102.3 FM, Chicago
WPZZ Praise 104.7, Richmond
Large market station of the year
WAGG 610AM 100.1FM, Birmingham
WJYD JOY 107.1, Columbus
WLLV 1240 AM & 101.9FM, Louisville
WPCE 1400 AM, Norfolk
Medium market station of the year
WNZN 89.1, Lorain
WAVN FM 104.1/AM 1240, Memphis
WNNL- The Light 103.9, Raleigh
KOKA 980 AM & 93.3 FM, Shreveport
Small market station of the year
WNRR Gospel 1380 & 93.3 FM, Augusta
WYPZ – FM 99.5, Macon
WMIR Rejoice 103.5FM/95.5FM, Myrtle 

Beach
WIMG 1300, Trenton
Internet station of the year
Power 89.1, http: n02.radiojar.

com/zm2rq9hsga0uv?rj-ttl=5&rj-
tok=AAABfvivoHYAsMqLDovLjcJELQ

Power of Worship Radio, www.powerof-
worship.net

uGospel Radio, www.uGospel.com
WVTC Gospel Radio Network, http: 

www.wvtcradio.com
Gospel announcer of the year
Charles Johnson (Pastor CeJay), KOKA 

980 AM, Shreveport, LA
Dallas A. Frazier, WAAW Shout 94.7FM, 

Aiken, SC
Melissa Wade, WNNL – The Light 103.9, 

Raleigh, NC
Randi Myles, The Detroit Praise Network, 

Detroit, MI 

Shakira Earns First 
No. 1 on Billboard 
Argentina Hot 100 
Alongside Rauw 
Alejandro With ‘Te 
Felicito’
BY PAMELA BUSTIOS

S
hakira scores her first No. 1 
on the Billboard Argentina 
Hot 100 chart as “Te Felicito,” 
with Rauw Alejandro, lifts 2-1 on 

the June 18-dated ranking. The track trades 
places with TINI’s “La Triple T,” through 
a 1-2 dip, after its fifth consecutive week at 
the lead.

It’s the first win for Shakira, dating back 
to her maiden visit to the tally with the top 
20 “Clandestino,” with Maluma, in 2018. 
The “Te Felicito” climb, meanwhile, marks 
Rauw Alejandro’s third No. 1 among a col-
lection of 33 entries: “Tattoo,” with Camilo 
(July 2020), “Todo de Ti” (June 2021), both 
one-week champs, and now “Te Felicito.”

The Argentina Hot 100 ranks the most 
popular songs within Argentina. The rank-
ing is based on a weighted formula incor-
porating official-only streams on both sub-
scription and ad-supported tiers of leading 
audio and video music services as well as 
national radio airplay and plays of songs 
featured on a variety of Argentine TV 
networks. Streaming data is provided by 
Luminate, while radio and TV measurement 
is tracked by BMAT/Vericast.

“Te Felicito” is the sixth collaborative 
title, among eight No. 1s, to lead the tally in 
2022. Here’s the scoreboard:

Title, Artist, Peak Date
“Bar,” Tini & L-Gante (Jan. 1) 

“Entre Nosotros,” Tiago pzk, LIT killa, Nicki 
Nicole & Maria Becerra (Jan. 8; nine weeks 
at No. 1) 
“Bzrp Music Sessions, Vol. 49,” Bizarrap & 
Residente (March 5) 
“Universo Paralelo,” La K’onga Featuring 

Nahuel Pennisi (March 19) 
“Paulo Londra: Bzrp Music Sessions, Vol. 
23,” Paulo Londra & Bizarrap (April 30, two 
weeks at No. 1) 
“Te Felicito,” Shakira & Rauw Alejandro 
(June 18)

Notably, the two other No. 1s belong to 
already winners Paulo Londra and TINi, 
both which have held atop the survey for 
five consecutive weeks as solo acts, unac-
companied by any other artist, with “Plan A” 
(starting the March 26-dated tally) and “La 
Triple T” (starting the chart dated May 14), 
respectively.

Meanwhile, Emilia and Nicki Nicole 
capture their seventh straight top 10 as “In-
toxicao,” their first collaborative effort, lifts 
12-8 in its third week.

Elsewhere, Bizarrap and Villano Antillano 
take the Hot Shot debut of the week thanks 
to their first collaboration “Villano Antil-
lano: Bzrp Music Sessions, Vol. 51,” which 
launches at No. 14. It’s the first appearance 
for the Puerto Rican queer rapper. Producer 
Bizarrap, meanwhile, earns his 33rd entry, 
22 out of those coming from his ubiquitous 
music sessions.

Further, Perro Primo, El Noba, and Al Re-
cords’ “Trucho,” featuring DT.Bilardo takes 
the Greatest Gainer honors of the week 
streaking up 39 spots to No. 41. The song 
became Argentine cumbia singer El Noba’s 
first chart entry. He passed away June 3 
from a motorcycle accident in his native 
Buenos Aires.

Lastly, other chart arrivals include BTS’ 
“Yet To Come” at No. 65, Manuel Turizo’s 
“La Bachata” at No. 90 and Rei’s “Fernet” at 
No. 92. 
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Marshmello & 
Khalid Debut 
on Hot Dance/
Electronic Songs 
Chart With 
‘Numb’
BY GORDON MURRAY

M
arshmello and Khalid debut 
at No. 4 on Billboard‘s multi-
metric Hot Dance/Electronic 
Songs chart (dated June 25) 

with “Numb.” The top start for both acts, 
the song is Marshmello’s 13th top 10 and 
Khalid’s fourth.

“Numb” earned 4 million U.S. streams and 
sold nearly 1,000 downloads in its first week 
(June 10-16), according to Luminate. Con-
currently, the track bows at No. 4 on both 
the Dance/Electronic Streaming Songs and 
Dance/Electronic Digital Song Sales charts.

“Numb” is the long-awaited follow-up 
to the acts’ collab “Silence,” which led Hot 
Dance/Electronic Songs for a week in De-
cember 2017. Khalid’s sole leader, “Silence” 
served as Marshmello’s first of three No. 1s, 
ahead of “Wolves,” with Selena Gomez (11 
weeks at No. 1, 2017-18), and “Happier,” with 
Bastille (69 weeks, 2018-19 – the record for 
the most weeks at No. 1 for any song in the 
chart’s nearly nine-and-a-half-year history).

On the Top Dance/Electronic Albums 
chart, Lady Gaga’s Dawn of Chromatica 
returns at No. 2, following the repressing 
and replenishment of its vinyl stock. The re-
mix set surged by 525% to 5,200 equivalent 
album units, with 4,800 from album sales, 
including 4,200 on vinyl. The placement is 
the highest for the release since it debuted 
at No. 1 in September 2021. It’s the third 
time that it has returned to Top Dance/Elec-
tronic Albums, following prior vinyl and CD 
reissues.

Shifting to the Dance/Mix Show Airplay 
chart, Irish DJ/producer Seamus D storms 
to his first top 10 with “Like That” (11-4). 

The track is drawing core-dance play on 
SiriusXM’s BPM, Music Choice’s Dance/
EDM channel and WZFL (Revolution 93.5) 
Miami. (The Dance/Mix Show Airplay chart 
measures radio airplay on a select group of 
full-time dance stations, along with plays 
during mix shows on around 70 top 40-for-
matted reporters).

“Like” sports a prominent vocal sample 
of Rihanna’s 2016 dance, pop and R&B/hip-
hop hit “Kiss It Better.”

Additionally on Dance/Mix Show Air-
play, David Guetta achieves his 33rd top 10, 
Becky Hill adds her fifth and Ella Hender-
son earns her third with “Crazy What Love 
Can Do” (12-8). Guetta extends his lead for 
the most top 10s among all acts dating to 
the chart’s August 2003 inception; Rihanna 
is next with 24. 

Sean ‘Diddy’ 
Combs to Perform 
& Receive Lifetime 
Achievement 
Award at 2022 
BET Awards
BY PAUL GREIN 

S
ean “Diddy” Combs will receive 
the lifetime achievement award 
at the 2022 BET Awards. Hosted 
by Taraji P. Henson for the second 

year in a row, the show will air live on June 
26 on BET at 8 p.m. ET/PT from the Micro-
soft Theater in Los Angeles.

Combs will take the stage for a star-
studded tribute performance. The tribute 
will feature Mary J. Blige, Jodeci, Nas, Lil’ 
Kim, Busta Rhymes, The Lox, Bryson Tiller, 
Faith Evans and The Maverick City Choir. 
The performance will be a retrospective 
of Diddy’s musical legacy as a producer and 
artist.

Combs is just the second recipient of the 
lifetime achievement award who rose to 
fame as a rapper. He follows Queen Latifah, 

who won it last year. The award has been 
presented every year but one since 2001. 
(Because of the pandemic, there was no 
award in 2020.)

“Diddy has always been a pioneering 
force in our community, breaking barriers, 
achieving unprecedented heights, blaz-
ing new trails, and, in so doing, raising the 
bar for all of us,” BET CEO Scott Mills said 
in a statement. “His virtuosity is matched 
only by his range – from music to media, 
culture, business, and philanthropy. …We are 
delighted to have this opportunity to use our 
biggest stage to recognize the extraordinary 
accomplishments of our friend Diddy.”

“Sean ‘Diddy’ Combs is an incomparable 
cultural force and creative visionary whose 
impact has created historic paradigm shifts 
across music, media, fashion, and lifestyle,” 
added Connie Orlando, BET executive vice 
president, specials, music programming, 
music strategy. “It’s personally gratifying 
to celebrate and honor a longtime partner 
and friend of the network who, through the 
decades, has laid the blueprint for Black 
excellence through entertainment.”

“Puff’s contributions to culture tran-
scend hip hop,” said Jesse Collins, BET 
Awards executive producer and founder 
and CEO, Jesse Collins Entertainment. 
“Growing up in D.C., I watched his rise 
at Howard University as he repped Black 
excellence from day one. It’s an honor to 
celebrate him now, while he is still on his 
incredible journey.”

Combs has been highly visible on the 
awards show front this year. At the Oscars 
on March 27, he introduced a 50th-anni-
versary tribute to The Godfather. He hosted 
and served as co-executive producer of the 
Billboard Music Awards, which were held 
May 15 at the MGM Grand Garden Arena in 
Las Vegas.

In its 22nd year, the BET Awards pride 
themselves on showcasing “the best, bright-
est, and most beautiful aspects of the Black 
experience – celebrating the present and 
future of Black music, while elevating the 
culture and being a driving force for social 
change.”

Orlando will oversee the show along with 
Jamal Noisette, VP, specials, music program-
ming & music strategy, who will serve as co-
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executive producer for BET. Jesse Collins 
Entertainment is the production company 
for the show, with Collins, Dionne Harmon, 
and Jeannae Rouzan-Clay serving as execu-
tive producers.

Doja Cat is this year’s top nominee, with 
six nods. She is this year’s only artist, male 
or female, to be nominated in both R&B/pop 
and hip hop categories, a clear sign of her 
broad-based appeal.

Ari Lennox and Drake are runners-up, 
with four nods each.

Baby Keem, Silk Sonic, Chlöe, Fu-
ture, H.E.R., Jazmine Sullivan, Ye (for-
merly Kanye West), Kendrick Lamar, Lil 
Baby, Mary J. Blige and Tems each 
received three nominations.

Combs has won three BET Awards over 
the years: video of the year (2002) for 
“Pass the Courvoisier, Part II” (with Busta 
Rhymes & Pharrell Williams); Coca-Cola 
Viewer’s Choice Award (2003) for “Bump, 
Bump, Bump” (with B2K); and best group 
(2011) for Diddy-Dirty Money.

Combs has had two No. 1 albums on 
the Billboard 200: No Way Out (credited to 
Puff Daddy & the Family) in 1997 and Press 
Play (Diddy) in 2006. He has had five No. 
1 singles on the Billboard Hot 100: “Can’t 
Nobody Hold Me Down” (Puff Daddy 
featuring Ma$e) in 1997, “I’ll Be Missing 
You” (Puff Daddy & Faith Evans featuring 
112) in 1997, “Mo Money Mo Problems (The 
Notorious B.I.G. featuring Puff Daddy & 
Ma$e, 1997), “Bump, Bump, Bump” (B2K & 
P. Diddy) in 2003 and “Shake Ya Tailfeather” 
(Nelly/P. Diddy/Murphy Lee) in 2003.

Combs made arguably his most impactful 
awards show appearance in January 2020, 
when he gave a blunt and fiery speech 
in accepting the Salute to Industry Icons 
Award at the Clive Davis and Recording 
Academy’s Pre-Grammy Gala. Catching ev-
eryone in the Beverly Hilton Hotel ballroom 
by surprise, he revealed that he’d “been 
conflicted” about receiving the award in the 
days leading up to the gala.

Combs pulled no punches as he took the 
organization to task. “Truth be told, hip-hop 
has never been respected by the Grammys,” 
he noted. “Black music has never been re-
spected by the Grammys to the point that it 
should be … And that stops right now.

“I’m officially starting the clock,” he 
continued. “You’ve got 365 days to get this 
sh– together. We need transparency, we 
need diversity.”

Combs’ courage in standing up for the 
hip-hop community and Black artists in 
general and taking on the Grammys at 
a marquee Grammy Week event earned 
respect and is likely to be referenced at least 
once as he receives this lifetime achieve-
ment award.

UPDATE: This article was updated Friday 
(June 24) with the lineup of performers 
set to take the stage for Diddy’s lifetime 
achievement award tribute. 

How Ogi Scored 
a Record Deal 
Thanks to a PJ 
Morton Cover
BY FRED SAHAI 

G
rowing up in Madison, Wiscon-
sin, the artist born Ogi Ifediora 
never expected to make music 
her career. But after posting 

covers of songs on Instagram as a senior at 
Northwestern University (where she was 
studying slightly less creative subjects), her 
future began to take a new shape.

After one cover in particular took off, 
Ogi, now 25, soon scored a record deal and, 
earlier this year, released her celebrated 
debut EP on ARTium Recordings/Atlantic 
Records. Now, having toured with Snoh 
Aalegra and with more live dates ahead, the 
artist is nothing but excited for what’s still 
to come.

Foundation
Growing up, R&B singer Ogi was often 

woken up at sunrise by her grandmother 
singing Nigerian hymns. “Those are the 
first songs I can remember memorizing, 
because we heard them every day,” she 
recalls. Raised in Wisconsin, Ogi says there 
weren’t many people of color around, so her 
mother made it a point to bring the family to 
Nigerian prayer meetings, where everyone 

would sing. It was there that Ogi developed 
a fascination with harmony and recognized 
the power of layered voices. And in her high 
school’s jazz choir, she discovered her gift of 
perfect pitch.

Discovery
Despite her passion for music, Ogi 

majored in political science and minored 
in legal studies at Northwestern Univer-
sity. “Being Nigerian, there are really three 
paths that you can go on in terms of careers: 
doctor, lawyer and engineer,” she says. Still, 
she made time to perform in an a cappella 
group, and during her senior year started an 
Instagram account dedicated to cover songs, 
including tracks like PJ Morton’s “Alright.” 
“I would post these videos just harmoniz-
ing with myself with covers of songs that 
I liked,” she says. Morton was so taken 
with her rendition that he reposted the 
song; that caught the attention of producer 
No. I.D., who quickly signed her to his Def 
Jam imprint ARTium in 2021.

Future
Ogi, who relocated to Los Angeles after 

graduating, describes her debut EP, Mono-
logues, which arrived in May, as her tryout 
for the music industry. “When you go into 
an audition, you have monologues to show 
the breadth of what you could do,” she says. 
The six-track project arrived alongside the 
bouncy single “Bitter,” which stemmed from 
a demo she made in college after a bad date. 
In June, Ogi performed at her first festival 
(Pharrell Williams’ Something in the Water) 
after spending her spring on tour with Snoh 
Aalegra. As for whether she thinks her “au-
dition” was a success, Ogi says, “Even if the 
answer was ‘no’ to the audition, I’m here.”

This story originally appeared in the June 
25, 2022 issue of Billboard. 
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