
BTS’ new compilation album Proof debuts at No. 1 on 
the Billboard 200 chart (dated June 25), garnering the 
pop group its sixth chart-topper. The retrospective 
– consisting mostly of previously released material 
– bows with 314,000 equivalent album units earned 
in the U.S. in the week ending June 16, according to 
Luminate. The overwhelmingly majority of that unit 
figure was driven by CD album sales.

The anthology was released on June 10, four days 
before the group announced an indefinite “hiatus” 
to focus on solo ventures. The seven-member South 
Korean act was formed in 2010 and made its U.S. Bill-
board chart debut in 2013. BTS has tallied 15 entries 
on the Billboard 200 albums chart.

Also in the new top 10, Carrie Underwood notches 
her 10th consecutive top 10 album on the Billboard 200 
– the entirety of her charting efforts – as her new studio 
release Denim & Rhinestones launches in the region.

The Billboard 200 chart ranks the most popular 
albums of the week in the U.S. based on multi-metric 
consumption as measured in equivalent album units, 
compiled by Luminate. Units comprise album sales, 
track equivalent albums (TEA) and streaming equiva-
lent albums (SEA). Each unit equals one album sale, 

or 10 individual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription on-demand 
official audio and video streams generated by songs 
from an album. The new June 25, 2022-dated chart 
will be posted in full on Billboard‘s website on June 21. 
For all chart news, follow @billboard and @billboard-
charts on both Twitter and Instagram.

Of Proof ’s 314,000 equivalent album units earned, 
album sales comprise 266,000; SEA units comprise 
36,000 (equaling 52.84 million on-demand official 
streams of the set’s tracks) and TEA units comprise 
12,000.

Proof registers the year’s biggest week for an album 
by a group, both in units earned and in album sales. 
The only larger week overall in 2022 was the debut 
frame of Harry Styles’ Harry’s House, with 521,000 
units, of which 330,000 were in album sales.

Proof was released as a 35-track digital download 
and streaming album, and an expanded 48-track 
album on CD. The latter edition has 13 exclusive 
tracks – mostly demo recordings – not available on the 
digital or streaming album. Proof was not issued on 
any other format, such as vinyl LP or cassette.
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All versions of the album contain eight of 
BTS’ 13 top 40-charting songs on the Bill-
board Hot 100 (through the most recently 
published chart, dated June 18), including 
three of the act’s six No. 1s (“Dynamite,” 
“Life Goes On” and “Butter”). Proof also 
features three all-new tracks, including the 
set’s lead single, “Yet to Come (The Most 
Beautiful Moment).”

As is typical with many K-pop releases, 
the CD edition of the album was issued in 
elaborate collectible packages. There are 
two CD variants available in total: a $24 
version and a $70 version (specific retail-
ers may have sale priced them for less). 
Both have the same tracklist, just different 
packaging and internal paper goods (such 
as booklets and posters). Each also contains 
randomized elements (photocards and post-
cards). (Pricey CD albums are not new for 
BTS. The act’s last new studio album, 2020’s 
eight-track Be, was initially available in 
only two retail formats: a $9 digital album 
and a $50 CD.)

Proof sold nearly 266,000 in traditional 
album sales – of which digital albums 
comprise 6,500. The remaining sum of a 
little over 259,000 were all in CD sales. That 
marks the largest sales week for an album on 
CD in the U.S. since Adele’s 30 sold 378,000 
CDs in its first week (ending Nov 25, 2021; 
chart dated Dec. 4, 2021). Comparably, 
Adele’s 30 CD was issued in three variants, 
a 12-track standard edition (which carried 

a list price of $11.98), a Target-exclusive 
pressing with three bonus tracks ($13.98) 
and a deluxe boxed set ($40) containing the 
standard CD, a T-shirt and a photo print. 
The vast majority of the CD sales for 30 
came from the $11.98 and $13.98 editions.

Proof – recorded mostly in the Korean 
language – is the 15th mostly or all non-
English language album to hit No. 1 and the 
third in 2022. This year also saw non-Eng-
lish No. 1s from Bad Bunny (the all-Spanish 
Un Verano Sin Ti) and Stray Kids (the 
mostly-Korean Oddinary). Of the 15 leaders 
that were recorded mostly in a language 
other than English, six have been by BTS.

Speaking of Bad Bunny, Un Verano Sin 
Ti falls a spot to No. 2 on the new Billboard 
200 with 129,000 equivalent album units 
earned (down 6%). Un Verano Sin Ti is the 
first album in nearly four years to exceed 
100,000 equivalent album units earned in 
each of its first six weeks. The last title to do 
so was Drake’s Scorpion, which saw its first 
seven weeks all exceed 100,000 units (July 
28-Aug. 25, 2018 charts).

Harry Styles’ chart-topping Harry’s House 
is a non-mover on the Billboard 200 at No. 
3 with 91,000 equivalent album units (down 
20%). Post Malone’s Twelve Carat Tooth-
ache falls 2-4 in its second week with 59,000 
(down 51%). Rounding out the top five is 
Future’s former No. 1 I Never Liked You, 
which dips 4-5 with 55,000 (down 10%). A 
trio of former leaders are next on the chart, 

as Morgan Wallen’s Dangerous: The Double 
Album is stationary at No. 6 (52,000; down 
less than 1%), Kendrick Lamar’s Mr. Morale 
& The Big Steppers descends 5-7 (42,000; 
down 23%) and Olivia Rodrigo’s Sour is 
steady at No. 8 (32,000; down 14%).

SZA’s Ctrl vaults from No. 35 to No. 9 fol-
lowing a fifth anniversary deluxe reissue on 
June 10 which added seven previously un-
released tracks. The album, which debuted 
and peaked at No. 3 on the July 1, 2017-dated 
chart, rallies with 32,000 equivalent album 
units earned (up 109%).

Closing out the new Billboard 200 top 10 
is Carrie Underwood’s new studio album 
Denim & Rhinestones, which debuts at 
No. 10 with 31,000 equivalent album units 
earned. Of that sum, album sales comprise 
22,000; SEA units comprise nearly 9,000 
(equaling 11.19 million on-demand official 
streams of the set’s tracks) and TEA units 
comprise less than 1,000.

Denim & Rhinestones is Underwood’s 10th 
consecutive top 10 album – the entirety of 
her charting efforts. And all 10 have debuted 
in the top 10, stretching back to her first 
release, Some Hearts, which was released in 
2005.

Luminate, the independent data provider 
to the Billboard charts, completes exhaustive 
and thorough review of all data submissions 
used in compiling the weekly chart rankings. 
Luminate reviews and authenticates data, 
removing any suspicious or unverifiable 
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activity using established criteria before final 
chart calculations are made and published. 
In partnership with Billboard, data deemed 
suspicious and unverifiable is disqualified 
prior to the final calculation. 

Harry Styles’  
‘As It Was’ Holds 
Atop Billboard 
Hot 100, Joji’s 
‘Glimpse of Us’ 
Debuts at No. 10
BY GARY TRUST 

H
arry Styles‘ “As It Was” logs a 
seventh week atop the Bill-
board Hot 100 songs chart.

Meanwhile, Joji‘s “Glimpse 
of Us” launches at No. 10 on the Hot 100, 
marking the singer-songwriter’s first visit to 
the region.

The Hot 100 blends all-genre U.S. stream-
ing (official audio and official video), radio 
airplay and sales data. All charts (dated 
June 25, 2022) will update on Billboard.com 
tomorrow (June 21). For all chart news, you 
can follow @billboard and @billboardcharts 

on both Twitter and Instagram.
“As It Was,” released on Erskine/Colum-

bia Records, tallied 77 million radio airplay 
audience impressions (up 3%), 22.4 million 
streams (down 10%) and 6,000 downloads 
sold (down 13%) in the June 10-16 tracking 
week, according to Luminate.

The track keeps at No. 2 after four weeks 
atop the Radio Songs chart and No. 3 after 
two weeks atop Streaming Songs and falls 
4-10 on Digital Song Sales, following a week 
on top. Notably, the song debuts at No. 37 
on Alternative Airplay, marking Styles’ first 
appearance on the ranking, led by support on 
KYSR Los Angeles (62 plays in the tracking 
week), KUCD Honolulu (58) and SiriusXM’s 
Alt Nation (38). The song tops Pop Airplay 
for a sixth week and Adult Pop Airplay for 
a fifth frame, rises 8-7 on Adult Contempo-
rary and holds at No. 16 on Adult Alternative 
Airplay (where it reached No. 15).

“As It Was” concurrently crowns the 
Songs of the Summer chart for a third 
week, after the seasonal survey, which 
tracks the top titles between Memorial Day 
and Labor Day, returned two weeks ago.

Jack Harlow’s “First Class” is steady 
at No. 2 on the Hot 100, after three non-
consecutive weeks at No. 1, as it notches a 
second week atop Radio Songs (82.1 million, 
up 4%). The single rules the Hot R&B/
Hip-Hop Songs and Hot Rap Songs charts, 
which use the same multi-metric methodol-
ogy as the Hot 100, for a ninth week each.

Future’s “Wait For U,” featuring Drake 
and Tems, is likewise stationary at No. 3 
on the Hot 100, after a week at No. 1, as it 
rebounds for a fourth frame atop Streaming 
Songs (28.5 million, down 6%).

Lizzo’s “About Damn Time” rebounds 5-4 
to its Hot 100 high, as it wins the chart’s top 
Airplay Gainer award for a third consecutive 
week (64.9 million in audience, up 30%). 
It leads the multi-metric Hot R&B Songs 
chart for a fifth week.

Kate Bush’s “Running Up That Hill (A 
Deal With God)” slips to No. 5 from its No. 4 
Hot 100 best, two weeks after it re-entered 
the chart at No. 8 – far outperforming its 
prior No. 30 high, reached in 1985 when it 
was first released – fueled by its sync in Net-
flix’s Stranger Things. The fourth season of 
the ’80s-set show, which premiered May 27, 
incorporates the song in multiple episodes, 
serving as a recurring theme for the charac-
ter of Max Mayfield, played by Sadie Sink. 
(Bush is a fan of the series and approved 
the song’s usage in it.)

“Hill” retreats to 23.2 million streams 
(down 20%) and 16,000 downloads sold 
(down 26%), as it falls to No. 2 on both 
Streaming Songs and Digital Song Sales 
from the top of each tally. Conversely, it 
boasts a 159% gain to 6.3 million airplay im-
pressions among Radio Songs reporters, as it 
jumps 26-17 on the Alternative Airplay chart 
and debuts on Adult Contemporary (No. 22), 
Adult Pop Airplay (No. 27) and Pop Airplay 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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(No. 36). Meanwhile, it claims a second 
week each atop the multi-metric Hot Rock 
& Alternative Songs and Hot Alternative 
Songs charts.

Glass Animals’ “Heat Waves” repeats at 
No. 6 on the Hot 100, after five weeks at No. 
1; Latto’s “Big Energy” holds at No. 7, after 
reaching No. 3; Bad Bunny and Chencho 
Corleone’s “Me Porto Bonito” is steady 
at No. 8 after hitting No. 7, as it rules the 
multi-metric Hot Latin Songs chart for a 
fifth week; and Bad Bunny’s own “Tití Me 
Preguntó” rises 10-9 on the Hot 100, after it 
debuted at its No. 5 high.

Rounding out the Hot 100’s top 10, Joji’s 
“Glimpse of Us” soars onto the chart at No. 
10, driven most heavily by its No. 6 start on 
Streaming Songs with 18.3 million streams 
in its first week.

With the ballad, Joji’s first release since 
his second album, 2020’s Nectar, the 
Japanese-born singer-songwriter – who 
originally broke through as a comedian/per-
sonality on YouTube (helping spark buzz for 
Baauer’s eventual 2013 five-week Hot 100 
No. 1 “Harlem Shake”) – achieves his first 
top 10, following three prior entries: “Sanc-
tuary” (No. 80, June 2019), “Slow Dancing 
in the Dark” (No. 69, November 2019) and 
“Run” (No. 68, February 2020).

Again, for all chart news, you can fol-
low @billboard and @billboardcharts on 
both Twitter and Instagram and all charts 
(dated June 25), including the Hot 100 in 
its entirety, will refresh on Billboard.com 
tomorrow (June 21).

Luminate, the independent data provider to 
the Billboard charts, completes an exhaustive 
and thorough review of all data submissions 
used in compiling weekly chart rankings. 
Luminate reviews and authenticates data, 
removing any suspicious or unverifiable 
activity using established criteria before final 
chart calculations are made and published. 
In partnership with Billboard, data deemed 
suspicious and unverifiable is disqualified 
prior to final calculations.  

How Post 
Malone Kept His 
Momentum Going 
With ‘Twelve 
Carat Toothache’
BY DAN RYS

L
ast week, Post Malone returned 
with his first album in three years, 
Twelve Carat Toothache, which 
also marked his first album with 

newly relaunched Republic Records 
imprint Mercury Records. And this week, 
that album debuted at No. 2 on the Billboard 
200 — his fourth straight top five album on 
the chart — and at No. 1 on the Top R&B/
Hip-Hop Albums chart, maintaining a 
streak of No. 1s that dates back to his debut 
album, 2016’s Stoney.

It’s a success for both Post and his label 
Mercury, which is run by his longtime A&R 
Tyler Arnold as president, as well as parent 
label Republic. And it’s another win for Re-
public’s executive vp of global commerce and 
digital strategy Kevin Lipson, who oversaw 
the rollout and the marketing moments that 
touched almost every aspect of physical and 
digital marketing available today, from VR to 
streaming to in-person events and more — 
and helps earn Lipson the title of Billboard’s 
Executive of the Week.

Here, Lipson helps shine some light on 
what sets Twelve Carat Toothache apart from 
Post’s prior releases, as well as some of the 
approaches the rollout took, including the 
decision to release a deluxe album just four 
days after the original and the multiple-
format physical release strategy that will see 
both cassette and vinyl versions of the album 
in the next few months. “It provides us the 
opportunity to create even more excitement 
while Post tours the globe,” he explains.

Post Malone’s Twelve Carat Toothache 
debuted at No. 2 on the Billboard 200 
this week, Post’s fourth straight top five 
album. What key decisions did you make 
to help make that happen?

Our 52-week strategy has been to launch 
with 1 billion-plus global streams and the 
core focus has been on activating Posty’s 
fans with multiple marketing moments. This 
includes Amazon’s first of its kind listening 
experience, a VR concert, Apple Music Live, 
YouTube Shorts, Spotify’s Investor’s Day, 
Reddit and super-fan integrations.

How did you set up this release differ-
ently than his prior albums?

Posty has fully engaged in a short form 
video rollout campaign across Instagram 
and TikTok, an in-person Urban Outfit-
ters event, proposed Web3 initiatives and 
even custom Beats Fit Pro spatial enabled 
headphones.

This is his first release on the newly-re-
launched Mercury Records, which is part 
of Republic. Did that change anything 
this time around?

I can’t say much has changed within our 
family. A small team of us have worked 
closely with Tyler Arnold since Post was 
signed in 2016. If anything, the laser focus to 
evolve has only increased by the relaunch of 
Mercury Records. We are extremely proud 
to be partners.

The album will have a vinyl release 
next February, but also a cassette release 
later this month. What role do the differ-
ent formats play in maintaining the buzz 
for a record beyond release week?

We are targeting multiple tentpole mo-
ments with the launch of more physical 
configurations. It provides us the opportu-
nity to create even more excitement while 
Post tours the globe.

A deluxe edition with two new tracks 
was released four days after the standard 
edition came out. What was the strategy 
behind that?

Simply to super-serve Posty’s fan base 
with even more incredible music. The 
“always on” approach ignites discovery in 
week two and beyond.

It’s been three years and a pandemic 
since Post’s last album, Hollywood’s Bleed-
ing. What’s changed the most about the 
music industry in that time that informed 
how you approached this album release?

Multiple factors have fueled our strategy. 
This includes Billboard’s new chart rules, 
monetizing the metaverse and focusing on 
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live streaming, gaming and sports oppor-
tunities. COVID has reinforced that we are 
always in beta. 

BTS Accounts for 
Nearly 1/3 of All 
U.S. K-Pop Sales 
& Streams: Their 
Domination, By 
the Numbers
BY GLENN PEOPLES

B
TS members’ decision to take 
time off for solo projects is 
bound to shake up K-pop music 
consumption in the U.S. because 

of the group’s dominance in the genre. And 
the band’s label, Big Hit Music — a division 
of HYBE, which Universal Music Group’s 
Geffen Records has distributed in the U.S. 
since last year — will have a tough time fill-
ing the hole.

Since the beginning of 2021, BTS has ac-
counted for 29.4% of sales and on-demand 
streams of K-pop music in the U.S., accord-
ing to a Billboard analysis of Luminate data. 
Over that time, BTS did not release a new 
studio album but put out two “best of” col-
lections — BTS, the Best in June 2021 and 
Proof on June 10, 2022. BTS also released 
multiple variations of the tracks “Butter” 
(including a remix with Megan Thee Stal-
lion), “My Universe” and “Permission to 
Dance.” 

BTS accounted for 3.6 million album 
equivalent units since 2021 (through June 
9), more than four times the next K-pop 
group when considering streams and pur-
chases of digital and physical formats.

Another Big Hit artist, Tomorrow X 
Together, was second in total consump-
tion with 795,000 album equivalent units. 
Two artists from competing Korean music 
company JYP Entertainment, TWICE and 
Stray Kids (both distributed by Republic 
Records in the U.S.), were third and fourth 

with 763,000 units and 655,000 units, 
respectively. BLACKPINK, from another 
competitor, SM Entertainment (distributed 
by Interscope Records in the U.S.), ranked 
fifth with 569,000 album equivalent units.

As a group, BTS has accounted for 2.56 
billion U.S. on-demand audio streams 
since 2021. That gave BTS a 27.7% share of 
K-pop’s 9.26 billion U.S. on-demand audio 
streams during the period. TWICE was far 
behind with 548 million streams.

BTS is likely to put up strong streaming 
numbers in the near future. The band just 
released its anthology album, Proof on June 
10, and these days tracks can maintain their 
popularity on streaming platforms through 
repeat listens on editorial and user-generat-
ed playlists.

Sales activity does not have the longevity 
of streaming, however, which means album 
and track sales are more dependent on new 
releases. BTS has accounted for 29.1% of K-
pop physical album sales since 2021 and an 
incredible 72.3% of K-pop digital track sales. 
The group’s dominance in track sales stems 
from the band’s fans, known as BTS ARMY. 
As Billboard reported in 2021, BTS fans 
are known to coordinate digital buying 
to influence the band’s chart performance. 
Since the beginning of 2021, BTS has sold 
3.1 million tracks in the U.S. The other top-
five K-pop acts have each sold fewer than 
100,000 over that span.

Also notable: In 2021, BTS sold more 
albums on CD in the U.S. than any other art-
ist, with 1.03 million copies sold, represent-
ing 2.5% of total CD album sales in the U.S. 
across all genres of music. The group’s total 
share of the U.S. album sales market in 2021, 
across all formats (CD, digital download, 
vinyl LPs and other formats) was 1%. 

Kate Bush’s 
‘Running Up That 
Hill’ Is Already a 
2022 Sales and 
Streaming Smash 
— Will It Take 
Over Radio Too?
BY NINA BRACA 

A
fter the latest installment of 
Stranger Things’ became one 
of the most-streamed Netflix 
seasons ever, a new generation 

of listeners are being exposed to the sounds 
of the 1980s, most notably Kate Bush‘s alt-
pop gem, “Running Up That Hill (A Deal 
With God).”

Bush’s track jumped to No. 4 on this 
week’s Billboard Hot 100, 37 years after its 
initial release. The single, off of Bush’s 1985 
classic Hounds of Love, previously peaked 
at No. 30 on Nov. 30, 1985. The track’s chart 
explosion was mostly due to a surge in sales 
and streams – the song topped both Bill-
board’s Digital Song Sales and Streaming 
Songs chart this week, dated June 18 – but 
it has also started to gain momentum with 
a notable surge in radio airplay, a platform 
that even the most viral retro internet hits 
often have a difficult time crossing into. 

The song posted 5.3 million in all-format 
radio airplay audience among reporters 
to Billboard‘s Radio Songs chart for June 
9-15 — up 162% over the prior seven days, 
according to Luminate. On Billboard‘s Alter-
native Airplay chart — where Bush has had 
most of her career radio success, including 
a No. 1 with “Love and Anger” in 1989, and 
where Meg Myers’ version of “Running Up 
That Hill” was a 2020 No. 1 — Bush’s “Hill” 
debuts at No. 26 this week, marking her 
first hit on the listing since 1994. (When 
“Hill” originally hit in 1985, the chart was 
still three years away from its debut.) But 
the song is also getting increasing airplay on 
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adult and even mainstream top 40 stations, 
trending to break onto Billboard‘s Adult Pop 
Songs listing, and perhaps Pop Songs, too, 
next week.

Melissa Chase, brand manager at Hous-
ton’s adult pop station KHMX, says that 
while the song’s recent surge in popularity 
is surprising, it’s not unwelcome. “One of 
our jobs as a pop music station is to be on 
the pulse of what is resonating with our 
audience,” Chase says. “When a song from 
the ‘80s comes back as a major point plot 
in a massive show [and] jumps back on the 
charts and tops the downloads and stream-
ing charts, you have to pay attention and 
realize there is an appetite for this song.” 

With the appetite comes the TikToks, 
viral tweets, and various Kate Bush memes 
from a younger generation who are devour-
ing the song, some for the first time. “When 
I sing along to Jerry Garcia, I don’t think 
of the music only belonging to my parent’s 
generation,” Chase continues. “In the case 
of ‘Running Up That Hill,’ an artist’s magical 
power to connect across generations is a 
beautiful thing.” 

As “Running Up That Hill” connects with 
a younger audience, it also causes older 
listeners to re-discover the track. David 
Corey, director of FM programming for 
Detroit adult pop station WDVD station says 
the station has been playing the track for the 
last two weeks, averaging about five times a 
day. “It sounds like it fits, even after all these 
years,” Corey says of the track, which is 
often sandwiched on the station in between 
the likes of Ed Sheeran and Shawn Mendes. 
“I have actually loved this song since the 
day came it out, and can’t believe it’s turning 
into a hit again.” 

Not only does it sonically match some of 
the most popular music of the last few years’ 
‘80s pop revival, but it’s a lyrically relevant 
song as the themes of the track could reflect 
the current social climate. Chase believes 
that the introspective lyrics about view-
ing a situation from another perspective 
is something that listeners “could all use 
a little more of right now.” She adds that 
“comfort music” has been a big trend in a 
post-pandemic world, where songs that 
might sound familiar are more popular than 
newer tracks. “Our research has shown an 

increase in ‘comfort food music’ [which are] 
typically older songs that are [the listener’s] 
favorite. On many Hot AC stations now, 
you’ll find more hits from Backstreet Boys, 
Britney Spears, Nelly, Usher, Kesha.” 

Chase says that a track going viral in a 
video can make it seem familiar, even if it’s 
relatively unknown among its audience. 
“Now that’s expanded further to music that 
has had a nostalgic resurgence, [like songs 
from] viral videos, like Fleetwood Mac’s 
‘Dreams.’” (“Dreams,” one of the other major 
“bringback” hits of recent years, returned 
to the Hot 100 in 2020 for the first time 
since 1977, reaching No. 12, thanks to a very 
pure viral TikTok of user Doggface208 lis-
tening to the track while longboarding.) 

Still, no matter how viral or thematically 
resonant the song is, radio programers could 
still be forgiven for being skeptical about a 
37-year-old song working on the airwaves as 
a current in 2022. Taking the chance to give 
it airtime is something that Mike Kaplan, 
SVP of programming at New York’s WNYL 
ALT 92.3, said was a no-brainer as soon as it 
resurfaced in the public consciousness. 

“We added ‘Running Up That Hill’ im-
mediately into heavy rotation based on the 
Stranger Things phenomenon,” Kaplan ex-
plains, highlighting that the data spoke for 
itself. “The track’s No. 1 in streaming and the 
most Shazamed. This strong empirical evi-
dence made the decision easy to support.” 

Kaplan also thinks that nostalgia is a huge 
factor in why the song stuck with older au-
diences who might have grown up listening 
to the song, while the exhilarating Stranger 
Things scene kept new listeners on board. 
“Between Kate’s alternative music roots and 
how en vogue nostalgia is, it’s the perfect 
track to reflect in the moment.” (Though 
92.3 would occasionally play Kate Bush on 
their weekly alternative segments, he says 
this is the first time it has been played in 
such a heavy rotation.)

KLLC San Francisco Music Supervisor 
Jayn says that this moment goes beyond 
chart success, and puts the power back with 
the listeners. “We’re singularly focused on 
reflecting our audience rather than just a 
chart, and a moment like this is a perfect 
chance to do precisely that,” she explains. 
“We’ve been playing ‘Running Up That Hill’ 

an average of 3 to 4 times a day, and it fits 
perfectly into our mix. Much the same as we 
played Fleetwood Mac’s ‘Dreams’ when that 
was the zeitgeist. This is a moment we want 
to be part of.” 

As for the future of the song, Chase ex-
plains that this could be the beginning of a 
Kate Bush renaissance, something that has 
happened to the likes of Fleetwood Mac and 
alternative acts that have begun to gain a 
wider audience in the 2020s.

“Even though Kate is a well-established 
musician with multiple Grammy and Rock 
and Roll Hall of Fame nominations, she isn’t 
an artist you can buy on a t-shirt at Hot Topic 
or a tote bag with her picture on it at Target 
– but Fleetwood Mac is,” Chase says, noting 
that Bush might be heading to a similarly leg-
endary status among younger generations as 
they begin to devour her discography. “There 
is a surge of excitement that so many people 
feel when they are among the first to discover 
‘the next big thing,’ and those unfamiliar with 
Kate Bush’s history may be attempting to 
claim that.” 

Lady Gaga’s 
Fast-Selling 
Chromatica Ball 
World Tour Tops 
$80M Gross
BY DAVE BROOKS

L
ady Gaga has sold out 90% of 
her Chromatica Ball tour and is 
on track to gross an impressive 
$4 million per show in the U.S., 

according to ticket sales reports viewed by 
Billboard. The successful sales report is wel-
come news in the concert business, showing 
the resilience of iconic acts during periods 
of consumer uncertainty and high oil prices 
— 14 of the tours 20 shows went on sale in 
March and have sold quickly.

First announced on March 5, 2020, the 
Chromatic Ball tour named after Gaga’s 
sixth studio album, Chromatica, was 
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originally a six-date run that expanded to 
17 dates when new shows were added the 
original routing in March. Last month, three 
more east coast dates were added, includ-
ing an Aug. 26 stop in Atlanta and Aug. 28 in 
Hershey, Penn.

So far, the tour has generated over $80 
million in gross ticket sales with many mar-
kets here and overseas sold out, according 
to sales data viewed by Billboard, includ-
ing Dusseldorf, London, Japan and Boston. 
Paris, Stockholm, Arnhem, Los Angeles, 
Toronto, Chicago and New York are all well 
positioned for a strong final sales push.

“Europe is over 88% sold with 70,000 
tickets sold in Paris, 76,000 in London and 
opener in Düsseldorf, Germany completely 
sold out,” says Arthur Fogel, president of 
global touring and chairman for concerts at 
Live Nation. “Toronto is sold out, New York 
is basically sold out, Wrigley Field is sold 
out. Tokyo’s two shows at the Tokyo Dome 
are sold out — it’s amazing.”

Fogel says his only disappointment so 
far is “that we don’t have more time to add 
more shows,” based on Lady Gaga’s busy 
schedule in 2022. In April, Gaga staged nine 
performances of her Jazz & Piano residency 
at the Park MGM hotel and casino in Las 
Vegas. The Chromatica Ball launches July 17 
in Düsseldorf and ends Sept . 17 at the Hard 
Rock Stadium in Miami, Florida. 

Four Tet & Domino 
Records Reach 
Agreement Over 
Royalty Dispute: 
‘I Feel Hugely 
Relieved The 
Process Is Over’
BY KATIE BAIN

F
our Tet and Domino Records have 
reached an agreement over a roy-
alty dispute brought by the British 
producer in 2020.

Today (June 20) on Twitter, the art-
ist born Kieran Hebden announced that 
Domino Records has agreed to pay him a 
50% royalty on streaming and downloads. 
He added that the label has also agreed to 
treat these streams as a license, rather than 
as the same as a CD or vinyl sale.

“It has been a difficult and stressful expe-
rience to work my way through this court 
case and I’m so glad we got this positive 
result, but I feel hugely relieved that the 
process is over,” the producer wrote. “Hope-
fully I’ve opened up a constructive dialogue 
and maybe prompted others to push for a 
fairer deal on historical contracts, written 
at a time when the music industry operated 
entirely differently.”

Hebden took legal action against Domino 
Records in December of 2020 over the roy-
alty rate Domino was paying him for stream-
ing and digital downloads, with Hebden 
claiming a royalty rate of 50% and Domino 
defending its application of a rate of 18% to 
streams and downloads based on a contract 
signed in 2001.

As part of this dispute, three of Four Tet’s 
most popular albums — 2001’s Pause, 2003’s 
Rounds and 2005’s Everything Ecstatic — 
were removed from streaming services last 
November. These albums were restored to 
DSPs this past February after a judge ruled 
that Hebden’s legal team could move for-

ward with a breach of contract case over the 
removal of the albums from DSPs. Domino 
Records still maintains an ownership stake 
in these works.

“Sadly Domino still own parts of my 
catalogue for life of copyright and would not 
give me an option to take back ownership,” 
Hebden added today.

“Unlike Domino, I didn’t work with a 
big law firm and luckily the case took place 
in the IPEC court (where legal costs are 
capped) so I was able to stand my ground,” 
he continued. “I hope these types of life of 
copyright deals become extinct. The music 
industry isn’t definitive and given its evo-
lutionary nature it seems crazy to me to try 
and institutionalize music in that way.”

Domino Records did not immediately 
respond to a request for comment. 

Drake’s ‘Honestly, 
Nevermind’ Breaks 
Apple Music 
Dance Album 
Record for Most 
First-Day Streams
BY HANNAH DAILEY 

D
rake gave just one day’s notice 
before his surprise new album, 
Honestly, Nevermind, hit 
streaming services Friday (June 

17), and yet it’s already become Apple 
Music’s biggest dance album in history by 
breaking the platform’s record for first-day 
streams worldwide, according to a news re-
lease by the streaming service. What’s more 
impressive? It only took one hour to do so.

Honestly, Nevermind marks the 35-year-
old rapper’s seventh studio album to date, 
featuring 14 total tracks and just one guest 
artist on “Jimmy Cooks,” the project’s final 
track which sees assistance from 21 Savage. 
The only warning he gave of the record’s 
arrival was a strikingly simple Instagram 
photo of the album’s psychedelic cover art 
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posted a few hours beforehand, writing, “7th 
studio album ‘HONESTLY, NEVERMIND’ 
out at midnight.”

The new album’s streaming feat is the 
“Knife Talk” artist’s latest in an extensive 
list of triumphs made with the streaming 
service. His previous album, Certified Lover 
Boy, released in September 2021, broke the 
platform’s record for most first-day streams 
worldwide and, at the time of publication, 
still holds the record for biggest album in 
Apple Music history.

In second place comes Drake’s 2018 album, 
Scorpion, which currently holds the record 
for second most ever first-day streams world-
wide on Apple. His Certified Lover Boy single 
“Girls Want Girls,” meanwhile, maintains a 
record of its own: biggest song in Apple Mu-
sic history by first-day streams worldwide.

For his newest release, Drake did some-
thing a little special for his Apple Music 
listeners. He penned his own Honestly, 
Nevermind album notes and released them 
exclusively to fans on the platform — reveal-
ing that, in spite of being a dance record, the 
project actually came from a rather sensitive 
time in his life.

“I purposely try to forget what went on 
between some ppl and I because I know I’m 
not a forgiving guy even when I try,” the rap-
per wrote in the album notes. “My urge for 
revenge wins the game against my good guy 
inside every single fckn time.” 

Gilles Godard 
Named President 
of Anthem 
Nashville Music 
Publishing
BY MELINDA NEWMAN

G
illes Godard has been named 
president of Anthem Nashville 
Music Publishing, the company 
announced Thursday (June 16). 

He will replace Tim Wipperman, who is 
leaving the company at the end of the month.

Godard, who joined Anthem in 2006, had 
most recently been senior vp of publishing, 
a global position. Gilles was instrumental 
in acquiring the Jody Williams catalog con-
taining several Taylor Swift and Liz Rose 
copyrights. Last year, he and the Nashville 
team oversaw Anthem’s acquisition of Kel-
ly Archer’s catalog. Archer, who had been 
an Anthem writer since 2008, co-wrote 
No. 1s “After a Few” by Travis Denning and 
“Somebody Else Will” by Justin Moore, 
among others.

The move comes as Anthem, a Cana-
dian music company backed by the Ontario 
Teachers’ Pension Plan, remains up for sale. 
Sources told Billboard in March that invest-
ment bank Moelis & Co. is shopping the deal 
and seeking minimum bids of about $600 
million. Anthem Entertainment operates in 
New York, Los Angeles, London, Nashville, 
Belfast and Toronto.

“Gilles is a true creative at heart and he 
has spent the last several years working with 
me, the global business team, our talent, and 
society partners making him a great fit for 
the new role,” said Anthem Entertainment 
CEO Helen Murphy in a statement. “I be-
lieve we have one of the best creative teams 
in all of country music and I am excited to 
see Gilles take Anthem Nashville Music 
Publishing to new heights.”

Godard added, “I am honored to be ap-
pointed President of Anthem Nashville 
Music Publishing and I look forward to 
working with our CEO Helen Murphy and 
our amazing team and roster of world class 
writers. I believe that our job as publish-
ers is to provide the best opportunities for 
our writers and to ensure that the hits they 
write are heard around the world. As I like 
to say, the future always exceeds the past, 
and here’s to a great future!”

Wipperman is expected to announce his 
new plans shortly. 

BTS Blasts In  
Atop Global  
Excl. U.S. Chart, 
Harry Styles 
Rebounds to Top 
of Global 200
BY GARY TRUST 

B
TS‘ “Yet to Come” soars in at No. 
1 on the Billboard Global Excl. 
U.S. chart, becoming the group’s 
record-extending sixth leader on 

the list. It’s from the South Korean super-
stars’ new album Proof, which premieres at 
No. 1 on the U.S.-based Billboard 200.

Meanwhile, Harry Styles‘ “As It Was” 
rebounds for a 10th week at No. 1 on the 
Billboard Global 200 chart.

Plus, BTS’ “Run BTS,” also from Proof, 
and Joji’s “Glimpse of Us” open in the Glob-
al Excl. U.S. top 10. Elsewhere in the Global 
200’s top 10, “Yet to Come” debuts at No. 2 
and Joji’s ballad and Bad Bunny’s “Efecto” 
are also new to the tier.

The two charts, which began in Septem-
ber 2020, rank songs based on streaming 
and sales activity culled from more than 200 
territories around the world, as compiled by 
Luminate. The Billboard Global 200 is in-
clusive of worldwide data and the Billboard 
Global Excl. U.S. chart comprises data from 
territories excluding the U.S.

Chart ranks are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

BTS Bounds In at No. 1 on Global Excl. 
U.S.

BTS’ “Yet to Come” roars in at No. 1 on 
the Billboard Global Excl. U.S. chart with 
96.5 million streams and 42,000 sold in 
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territories outside the U.S. in the June 10-16 
tracking week.

The song is the group’s record-padding 
sixth Global Excl. U.S. No. 1 since the chart 
began. Here’s a recap:

“Dynamite,” eight weeks at No. 1, starting 
Sept. 26, 2020 
“Life Goes On,” one week, Dec. 5, 2020 
“Butter,” five weeks, June 5, 2021 
“Permission to Dance,” one, July 24, 2021 
“My Universe,” with Coldplay, one, Oct. 9, 
2021 
“Yet to Come,” one to-date, June 25, 2022

Further, BTS (which is going on a self-
described “hiatus”) banks its record-ex-
tending 17th week atop Global Excl. U.S.

Harry Styles’ “As It Was” drops to No. 2 
on Global Excl. U.S. after a record 10 weeks 
at No. 1; Kate Bush’s 1985 classic “Running 
Up That Hill,” renewed via its sync in Netf-
lix’s Stranger Things, dips from its No. 2 high 
to No. 3; Bad Bunny and Chencho Corleone’s 
“Me Porto Bonito” retreats 3-4 after reach-
ing No. 2; and Bad Bunny’s own “Tití Me 
Preguntó” holds at No. 5 after hitting No. 4.

Elsewhere in the Global Excl. U.S. top 10, 
BTS’ “Run BTS,” also from Proof, debuts at 
No. 8 with 33 million streams and 19,000 
sold outside the U.S. Thanks to “Yet to 
Come” and “Run BTS,” the group ups its 
count to nine top 10s on the chart.

Plus, Joji’s “Glimpse of Us” debuts at No. 
9 on Global Excl. U.S. (33.9 million streams, 
1,000 sold). The ballad marks the first ap-
pearance on the chart for the Japanese-born 
singer-songwriter, who originally broke 
through as a comedian/personality on 
YouTube (helping build buzz for Baauer’s 
2013 viral smash, and a five-week No. 1 on 
the U.S.-based Billboard Hot 100, “Harlem 
Shake”).

‘As It Was’ Tops Global 200 for 10th 
Week

Harry Styles’ “As It Was” returns for a 
10th week at No. 1 on the Billboard Global 
200. It’s just the second song to reign for 
double-digit weeks so far, after The Kid LA-
ROI and Justin Bieber’s “Stay” dominated 
for 11 frames beginning last August.

BTS’ “Yet to Come” debuts at No. 2 on the 
Global 200, becoming the act’s ninth top 10; 
Kate Bush’s “Running Up That Hill (A Deal 
With God)” descends to No. 3 a week after 

surging to No. 1; and Bad Bunny boasts the 
next two songs on the chart, as “Me Porto 
Bonito,” with Chencho Corleone, falls 3-4 
after hitting No. 2 and his unaccompanied 
“Tití Me Preguntó” drops to No. 5 from its 
No. 4 best.

Additionally, Joji’s “Glimpse of Us” debuts 
at No. 6 on Global Excl. U.S., marking his 
first top 10, and Bad Bunny’s “Efecto” rises 
12-9, becoming his 12th top 10 – and the sev-
enth from his Un Verano Sin Ti album.

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated June 25, 
2022) will update on Billboard.com tomor-
row (June 21). For both charts, the top 100 
titles are available to all readers on Bill-
board.com, while the complete 200-title 
rankings are visible on Billboard Pro, 
Billboard‘s subscription-based service. For 
all chart news, you can follow @billboard 
and @billboardcharts on both Twitter and 
Instagram.

Luminate, the independent data provider to 
the Billboard charts, completes an exhaustive 
and thorough review of all data submissions 
used in compiling weekly chart rankings. 
Luminate reviews and authenticates data, 
removing any suspicious or unverifiable 
activity using established criteria before final 
chart calculations are made and published. 
In partnership with Billboard, data deemed 
suspicious and unverifiable is disqualified 
prior to final calculations. 

Peter Scaping, 
Former General 
Manager of BPI, 
Dies at 76
BY RICHARD SMIRKE

L
ONDON — Tributes have been 
paid to British music executive 
Peter Scaping, a widely admired 
figure in the U.K. record business 

and former general manager of labels trade 
body BPI, who has died at the age of 76.

Scaping joined BPI in 1976 from Decca 
Records and held the post of BPI general 

manager — where he was responsible for 
day-to-day affairs — until 2000, by which 
time his job had grown to encompass direc-
tor of development and research for the 
London-based organization.

Having joined BPI at a time when the de-
mand for industry statistics was fast grow-
ing, Scaping oversaw production of the first 
BPI Yearbook in 1976, providing detailed 
analysis of U.K. record sales and consump-
tion trends of the period.

The text became a vital reference tool for 
U.K. music execs and Scaping would oversee 
its production for the next two decades, 
as well as carry out year-round statistical 
market research. The BPI Yearbook, now 
renamed All About The Music, is now on its 
43rd edition and continues to be an essential 
resource for anyone wanting to gain insight 
into the British recorded music business.

Scaping also played a key role in estab-
lishing the first detailed research into the 
U.K. music industry’s export value, helping 
to produce the British Invisibles report The 
Overseas Earnings Of The Music Industry in 
1995, which demonstrated the value of the 
broader industry’s export power.

“I only had the opportunity to work 
briefly alongside Peter, early in my career, 
but I was struck by his charming character 
and his sense of fun,” current BPI chief 
executive Geoff Taylor says. “He was very 
fondly regarded as a colleague and a friend 
at BPI and throughout the industry.”

“[Scaping] made an important contribu-
tion at a pivotal time, as our industry began 
its transformation from CD to digital, and 
we still benefit from the legacy of his 25 
years at the BPI in the shape of our highly 
respected BPI yearbook,” Taylor says.

“Peter was an unpretentious and very 
British professional whose candour and no-
BS style was enormously helpful to Billboard 
(and many others) during the industry’s 
expansive years of the 1980s and ‘90s,” says 
Adam White, Billboard international editor-
in-chief from 1989 to 2002.

Scaping is survived by his wife Julia and 
three children, Tim, Alison and Paul. 
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Executive 
Turntable: 
SoundCloud 
Appoints SVP;  
Def Jam Africa 
Names VP of A&R
BY DARLENE ADEROJU

T
racy Chan was hired at Sound-
Cloud as the svp of Creator. After 
departing his role as head of music 
at Twitch, he will oversee the 

SoundCloud Creator ecosystem globally, 
including tools, services, products and of-
ferings. Reporting to SoundCloud president, 
Eliah Seton, Chan will be responsible for 
evolving a feature-rich Creator product for 
independent artists.

Larry Gaaga was appointed vp of A&R at 
Def Jam Africa, a division of Universal Mu-
sic Group. Reporting to Sipho Dlamini (CEO 
of Universal Music South Africa & Sub-
Saharan Africa), Gaaga will lead the A&R 
division of music and culture tastemakers 
across English speaking markets. His team 
will work to identify and sign African tal-
ent. Gaaga can be reached at larry.gaaga@
umusic.com.

Krystal Miles was hired as gm of Ander-
son .Paak’s newly founded label APESHIT. 
Miles will oversee business development 
for the label and operations of both music 
and management initiatives. APESHIT 
signed a deal with Universal Music Group in 
November.

Dylan Brewer was promoted to vp of 
marketing & experiential at Epic Records, 
a division of Sony Music Entertainment. 
Based out of Los Angeles, Brewer previously 
spearheaded Epic’s marketing strategy for 
a diverse roster, including Ozzy Osbourne, 
Madison Beer, Bakar, BEAM, AG Club, 
Headie One, J Hus and more artists. 

Enrique Pérez was hired as head of part-
nerships and client solutions for the Latin 
Recording Academy‘s new team. As part 

of an ongoing series of structural changes, 
Pérez will head all partnerships with cor-
porate clients and brands while overseeing 
the creation and execution of all marketing 
campaigns. Pérez will report to Academy 
CEO Manuel Abud. 

Julia Betley was hired as svp of creative 
sync licensing at Warner Records. Based 
out of Los Angeles, Betley will report to 
Claudia Butzky, Warner Records evp of 
brand partnerships & sync. Betley will work 
closely with Butzky to develop strategy for 
creative music placement and campaigns 
across film, TV, gaming, sports and related 
platforms.

Mia McNeal was hired as senior direc-
tor of industry relations & inclusion at the 
Country Music Association (CMA). In the 
newly created role, McNeal will help create 
change by nurturing an inclusive and equi-
table culture through community building, 
strategic planning and internal assessment. 
Reporting to Tiffany Kerns, CMA vp of in-
dustry relations & philanthropy, McNeal can 
be reached at mmcneal@cmaworld.com.

ONErpm is continuing to expand in Af-
rica with the promotion of Osagie Osarenz 
to director of African Operations. Based in 
Lagos, Nigeria, Osarenz will empower the 
African music industry with outstanding 
label services and knowledge. Additional ex-
ecutives joining the ONErpm team in Africa 
include: Almah Salum as country lead in 
Dar es Salaam, Tanzania; George Avakian 
as country lead in Johannesburg, South 
Africa; Bilha Ngaruiya as country lead 
and Mutuma Vincent as marketing lead in 
Nairobi, Kenya; Florence Delali Kpeglo as 
country lead in Accra, Ghana and Afi Cakpo 
as lead for Francophone Africa, based in 
Abidjan, Côte d’Ivoire.

Mark Girton was named vp of special 
events at Empire Polo Club, home to the 
Coachella Valley Arts & Music Festival and 
Stagecoach. Girton’s appointment comes 
after a long-term agreement with the Em-
pire Polo Club gave Goldenvoice year-round 
operational control of both the Empire Polo 
Club and special-events property the Grand 
Oasis.

Silvia Orozco was named marketing 
manager at Brooklyn Bowl. Orozco will 
implement marketing strategies that inform 

and captivate audiences to increase cus-
tomer engagement and competitive market 
positioning at Williamsburg’s Brooklyn 
Bowl, while driving business growth. Her 
role encapsulates product marketing, brand 
awareness and visibility, customer rela-
tionship management, marketing research 
and analysis. She can be reached at silvia.
orozco@brooklynbowl.com.

Nashville’s Provident Entertainment pro-
moted Maci Shingleton to director of A&R 
and hired Daniel Jones as manager of A&R 
operations. Shingleton will report to Blaine 
Barcus, svp of A&R, and be responsible for 
developing and signing new artists to the 
label roster. Jones will report to Barcus and 
support the A&R team in both creative and 
administrative capacities.

John Scholz, Tyler Goldberg and Simon 
Kessler announced the opening of Mai-
son Arts, a boutique publishing house that 
focuses on client’s creative development 
through individualized support. Maison Arts 
partnered with RG Investments and signed a 
worldwide publishing deal with Kobalt Mu-
sic. Livia Piomelli joins Maison Arts as head 
of A&R. The team can be reached via the 
following email address: Scholz at John@jet-
mgmt.com; Goldberg at tg@jet-mgmt.com; 
Kessler at simon@maisonarts.co and Livia 
Piomelli at livia@maisonarts.co. 
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Justin Bieber 
Postpones 
Summerfest 
Appearance, 
June and July 
U.S. Dates Amid 
Ramsay Hunt 
Recovery
BY GIL KAUFMAN 

J
ustin Bieber has postponed the re-
maining U.S. dates on his Justice Tour 
as he recovers from complications 
from Ramsay Hunt syndrome. The 

tour’s promoter, AEG Presents, announced 
the news on Thursday (June 16) in a state-
ment that read, “In light of Justin’s ongoing 
recovery, the remaining US Justice Tour 
shows scheduled for June and early July, in-
cluding at Summerfest at the @amfamamp 
in Milwaukee, WI on Friday, June 24, 2022 
will be postponed.”

Bieber, 28, revealed in a video last week 
that he’s suffering from partial facial paral-
ysis due to the viral infection, and that his 
serious symptoms forced him to pause his 
Justice World Tour in order to receive treat-
ment. “Justin continues to receive the best 
medical care possible, is upbeat about his 
recovery, and is looking forward to getting 
back out on the road and performing for his 
fans overseas later this summer,” continued 
the statement from AEG.

The promoter said that details of the 
rescheduled Summerfest show will be an-
nounced soon, with refunds available at the 
point of purchase; fans who bought tickets 
for the Bieber show at Summerfest on June 
24 will receive a digital 2022 Summerfest 
GA ticket valid for any day of the festival.

Just hours before a scheduled June 7-8 
two-night run in Toronto, Bieber an-
nounced that he was postponing a few 
gigs on doctor’s orders. A few days later 

the singer explained that the tour pause 
was a result of his Ramsay Hunt diagnosis, 
displaying the partial facial paralysis he’s 
suffering from as a result of the virus that 
has attacked nerves in his ear and face. 
His recovery subsequently resulted in the 
postponement of gigs in Washington, D.C., a 
planned two-night stint at Madison Square 
Garden in New York, as well as shows this 
week in Philadelphia, Uncasville, Connecti-
cut, on Friday night (June 18) and shows 
next week in Boston and St. Louis.

Additional dates in Las Vegas (June 28), 
Glendale, Arizona (June 30), and Ingle-
wood, California (July 2-3), have also been 
impacted. The Justice tour is currently 
slated to head to Europe in early August. On 
Wednesday night (June 16), Justin’s wife, 
model Hailey Bieber, told Tonight Show host 
Jimmy Fallon that the singer is “doing OK,” 
noting that it’s been a “weird turn of events” 
over the past few months, referring to her 
mini-stroke and Bieber’s recent diagnosis. 
“He’s OK and he’s going to be totally OK,” 
she assured Fallon. 

Brett Tuggle, 
Keyboardist for 
Fleetwood Mac  
& Member of 
David Lee Roth 
Band, Dies at 70
BY STARR BOWENBANK 

B
rett Tuggle, the keyboardist who 
spent 20 years working with 
Fleetwood Mac and a former 
member of the David Lee Roth 

band, died at 70 on Sunday (June 19) from 
complications stemming from cancer, Roll-
ing Stone confirmed.

“He was loved by his family so much,” his 
son Matt told the magazine in a statement. 
“His family was with him throughout the 
entire time of his illness. He was a lovely 
father. He gave me music in my life.”

Outside of Tuggle’s tenure with Fleet-
wood Mac — which ran from 1997 to 2017 
after Mick Fleetwood scouted him to play 
with his side project Zoo in 1992 — he 
spent a large portion of his career touring 
with several notable rock musicians. His 
career began gaining traction in 1981 as he 
started working with John Kay & Step-
penwolf; the stint would later lead to him 
meeting Rick Springfield and joining his 
band in 1982. The keyboardist also played 
alongside Jimmy Page, David Coverdale, 
Tommy Shaw, and Mitch Ryder and the 
Detroit Wheels and others.

Tuggle also spent a large portion of his 
career working and touring with David Lee 
Roth between 1986 to 1994 (and briefly in 
1997) following Roth’s time in Van Halen. 
Together, the pair wrote Roth’s 1988 hit 
“Just Like Paradise,” which spent a total 
of 16 weeks on the Billboard Hot 100 and 
peaked at No. 6 on the chart in March that 
same year.

Springfield issued his condolences via 
Twitter after losing his friend. “Our sweet 
Brett Tuggle made it home tonight,” he 
wrote. “God bless his beautiful spirit.”

Tuggle is survived by his two children — 
son Matt and daughter Michelle. 

Prince and The 
Revolution’s ‘Live’ 
Album Lights up 
Billboard Charts
BY KEITH CAULFIELD

P
rince and The Revolution’s 
newly remixed and remastered 
archival live album, Prince and 
The Revolution: Live, makes a 

splash across Billboard’s charts as it debuts 
in the top five on Top Album Sales, Top 
R&B Albums, Catalog Albums, Taste-
maker Albums and Vinyl Albums (all 
dated June 18). It also bows at No. 11 on 
Top R&B/Hip-Hop Albums and No. 22 on 
the all-genre Billboard 200 chart. The re-
vamped version of the album was released 
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on June 3 via NPG/Legacy.
Prince and the Revolution: Live is the 

highest-charting live album on Top R&B/
Hip-Hop Albums in nearly three years, 
since Lionel Richie’s Hello From Las Vegas 
debuted and peaked at No. 2 on the Aug. 
31, 2019, chart. Over on the Billboard 200, 
Live is Prince’s 33rd top 40-charting album 
— and the late legend’s first live release to 
reach the chart.

The Live album earned 17,000 equivalent 
album units in the U.S. in the week ending 
June 9, according to Luminate. Album sales 
comprise nearly all of that sum.

The album was recorded at the Carrier 
Dome in Syracuse, N.Y., on March 30, 1985, 
as part of the Purple Rain Tour and was 
initially commercially released on VHS tape 
as a home video that year as Prince and The 
Revolution Live. The home video release 
spent nine weeks at No. 1 on Billboard’s 
Music Video Sales chart. It also garnered a 
Grammy Award nomination for best music 
video, long form.

The video of the concert was later in-
cluded on a deluxe 2017 reissue of Prince 
and The Revolution’s Purple Rain album 
(originally released in 1984). Then, in May 
of 2020, the audio from the show was 
released via digital retail and streaming ser-
vices through NPG/Warner Records.

The new June 3, 2022 release marks the 
debut of the remastered version of the Live 
album, and its first release as a stand-alone 
album on physical formats. It was avail-
able in a number of physical editions, some 
accompanied by a digitally enhanced video 
of the concert. Among the packages is a pre-
mium $120 box set with three vinyl LPs, two 
CDs and a Blu-ray video disc of the show.

Of the nearly 17,000 copies sold of Prince 
and The Revolution: Live, physical sales 
comprise 15,000 (8,000 on vinyl and 7,000 
on CD) and digital sales comprise 2,000. 

Japanese 
Breakfast,  
Arlo Parks & More 
Win Big at 2022 
A2IM Libera 
Awards (Full List)
BY PAUL GREIN 

J
apanese Breakfast swept the 2022 
A2IM Awards, taking awards for 
record of the year, best alternative 
rock record, creative packaging, and 

marketing genius for the album Jubilee 
(Dead Oceans). The awards were presented 
at Webster Hall in New York City on Thurs-
day (June 16) and also, in a different format, 
online on A2IM’s official YouTube channel.

Past record of the year winners include 
Bon Iver, Alabama Shakes (the only two-time 
winners in the category), Arcade Fire, Arctic 
Monkeys, The War on Drugs, Big Thief and 
last year’s winner, Phoebe Bridgers.

Indie rockers Wet Leg won two awards. 
They were chosen as the 2022 breakthrough 
artist for their cheeky single “Chaise 
Longue” (Domino Recording Co.), which 
also garnered the video of the year award. 
Past winners of the breakthrough artist 
award include Chvrches, Sturgill Simpson, 
Courtney Barnett, Princess Nokia, Orville 
Peck and last year’s winner, Arlo Parks.

Parks was also a winner this year, taking 
best pop record for Collapsed in Sunbeams 
(Transgressive/[PIAS]). Common was hon-
ored with the A2IM Humanitarian Award. 
Bandcamp was celebrated as this year’s 
independent champion.

Presented by Merlin, the A2IM Libera 
Awards featured performances by DJ, pro-
ducer, and rapper Madlib, who won the in-
dependent icon award; the buzzy, Grammy-
nominated Japanese Breakfast; five-time 
Grammy-winning singer-songwriter and 
producer Brittany Howard, and more.

This year’s event, produced by Marauder, 
was twofold: an in-person, ticketed gala 

focused on industry and advocacy awards 
held at Webster Hall, and a separate, free-
to-watch broadcast of consumer-facing 
awards and performances from top artists 
in the independent space. The Webster Hall 
performances featured Sammy Rae & The 
Friends; folk artist Tré Burt; Grammy-nom-
inated brass ensemble Canadian Brass; and 
Brooklyn-based pop-R&B singer-songwriter 
Adrian Daniel. Madlib DJ-ed the afterparty 
at the Ritz Lounge.

Additionally, there were virtual per-
formances from around the world. These 
included ambient pop artist Helado Negro; 
songwriter, producer and multi-instru-
mentalist Cautious Clay, who also took the 
award for self-released record of the year for 
his first full-length studio album, Deadpan 
Love; and the Grammy-winning band Jason 
Isbell and the 400 Unit.

Dionne Warwick received the excellence 
in advocacy award. The legendary singer re-
ceived a lifetime achievement award from 
the Recording Academy in 2019.

mom+pop music and Matador Records 
tied for label of the year (big). Sacred Bones 
Records took the equivalent award for me-
dium labels; Oh Boy Records, for small labels.

Michael Goldstone, founder/co-owner of 
mom+pop music, said in a statement to Bill-
board, “It is our honor to be entrusted by our 
artists and managers with their creative vi-
sions and careers. The independent commu-
nity gathers around the Libera Awards giving 
well-deserved recognition to genius artistry 
often overlooked by mainstream awards. We 
couldn’t be prouder to be a part of it.”

The 2022 A2IM Libera Awards were 
presented by Merlin and sponsored by ADA, 
YouTube Music, Ingrooves, The Orchard, 
CLIO Music, edm.com, MSK (Mitchell, Sil-
berberg & Knupp, LLP), Redeye Worldwide, 
Virgin Music, Artist Growth, EnterGain, 
SourceAudio, trac, and Luminate.

Here’s a full list winners from the 2022 
A2IM Libera Awards:

Record of the year: Japanese Breakfast – 
Jubilee (Dead Oceans)

Self-released record of the year: Cau-
tious Clay – Deadpan Love (Cautious Clay)

Video of the year: Wet Leg – “Chaise 
Longue” (Domino Recording Co.)

Label of the year (big) (tie): mom+pop 
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music; Matador Records
Label of the year (medium): Sacred 

Bones Records
Label of the year (small): Oh Boy Re-

cords
A2IM humanitarian award: Common
Best alternative rock record: Japanese 

Breakfast – Jubilee (Dead Oceans)
Best Americana record: Madi Diaz – 

History of a Feeling (ANTI-)
Best blues record (tie): Cedric Burn-

side – I Be Trying (Single Lock Records); 
Christone “Kingfish” Ingram – 662 (Alliga-
tor Records)

Best classical record: Bryce Dessner, 
Australian String Quartet, Sydney Dance 
Company – Impermanence/Disintegration 
(37d03d)

Best country record: Sturgill Simpson 
– The Ballad of Dood & Juanita (High Top 
Mountain Records / Thirty Tigers)

Best dance record: Jungle – Loving In 
Stereo (AWAL)

Best electronic record: 박박박 Park Hye Jin 
– Before I Die (Ninja Tune)

Best folk/bluegrass record (tie): Hand 
Habits – Fun House (Saddle Creek); Jose 
Gonzalez – Local Valley (Mute)

Best heavy record: Deafheaven – Infinite 
Granite (Sargent House)

Best hip-hop/rap record: Little Simz – 
Sometimes I Might Be Introvert (AWAL)

Best jazz record: BADBADNOTGOOD 
– Talk Memory (XL Recordings/Innovative 
Leisure)

Best Latin record: Helado Negro – Far 
In (4AD)

Best live/livestream act: Mdou Moctar – 
“Live at the Niger River”

Best outlier record: L’Rain – Fatigue 
(Mexican Summer)

Best pop record: Arlo Parks – Collapsed 
in Sunbeams (Transgressive/[PIAS])

Best punk record: The Linda Lindas 
– “Racist, Sexist Boy” (Live at LA Public 
Library) (Epitaph)

Best R&B record: Hiatus Kaiyote – Mood 
Valiant (Brainfeeder (Ninja Tune))

Best reissue: Radiohead – Kid A Mnesia 
(XL Recordings)

Best rock record: IDLES – CRAWLER 
(Partisan Records)

Best spiritual record: Blind Boys of 

Alabama feat. Bela Fleck – “I Wish I Knew 
How It Would Feel to Be Free” (Single Lock 
Records)

Best sync usage: Phoebe Bridgers – “I 
Know the End” – Ep 106 Mare of Easttown 
(Dead Oceans)

Best world record: Mdou Moctar – Af-
rique Victime (Matador Records)

Breakthrough artist/release: Wet Leg – 
Chaise Longue (Domino Recording Co.)

Creative packaging: Japanese Breakfast 
– Jubilee (Dead Oceans)

Independent champion: Bandcamp
Marketing genius: Japanese Breakfast – 

Jubilee (Dead Oceans)
Excellence in advocacy: Dionne War-

wick
Congressional independent music 

guardian: Congresswoman Linda Sánchez 
(D-CA)

Innovation in sustainability: IMPALA 
Sustainability Task Force

To learn more about the A2IM Libera 
Awards, visit www.liberaawards.com. 

Seals & Crofts’ 
‘Summer Breeze’ 
Returns to 
Billboard Charts 
After Jim Seals’ 
Death
BY KEVIN RUTHERFORD 

F
ollowing the death of Jim Seals on 
June 6, Seals & Crofts’ “Summer 
Breeze” returns to the Billboard 
charts, appearing at No. 10 on the 

LyricFind U.S. and LyricFind Global tal-
lies dated June 18.

The LyricFind Global and LyricFind 
U.S. charts rank the fastest momentum-
gaining tracks in lyric-search queries and 
usages globally and in the U.S., respectively, 
provided by LyricFind. The Global chart in-
cludes queries from all countries, including 
the U.S. The company is the world’s leader 

in licensed lyrics, with data provided by 
more than 5,000 publishers and utilized by 
more than 100 services, including Amazon, 
Pandora, Deezer, Microsoft, SoundHound 
and iHeartRadio.

According to LyricFind, “Summer Breeze” 
saw a 643% boost of lyric searches and us-
ages in the U.S., while the song increased 
647% globally, both in the tracking week of 
June 6-12.

Additionally, Seals & Crofts’ “We May 
Never Pass This Way (Again)” reached the 
LyricFind Global list with a 1,517% bump in 
global lyric searches and usages.

“Breeze” was Seals & Crofts’ first Bill-
board Hot 100 appearance, peaking at 
No. 6 on the Hot 100 dated Nov. 25, 1972. 
“Pass,” meanwhile, peaked at No. 21 in 
November 1973.

“Breeze” saw a significant boost in U.S. 
sales in the June 3-9 tracking period, 
leaping 548% to 1,800 downloads from a 
negligible sum the prior week, according to 
Luminate. As a result, the song debuted on 
Billboard’s Digital Song Sales chart dated 
June 18 at No. 43.

In all, the band’s catalog garnered 2.2 mil-
lion official U.S. streams from June 3-9, up 
25% from 1.7 million over May 27-June 2. It 
also moved 4,800 downloads, an 822% jump 
from 500.

The duo of James Seals and Darrell Crofts 
released full-length albums between 1969 
and 2004, last reaching the Hot 100 and 
Billboard 200 in 1978. Seals died June 6 in 
Nashville after a long illness. 
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BTS Break 
Sparks Debate 
on Continued 
Activism, Military 
Exemptions
BY ASSOCIATED PRESS 

T
he surprise announcement by BTS 
last week that they were taking a 
break to focus on members’ solo 
projects stunned their global fan-

base, shaking their label’s stock price and 
leaving many questions about the K-pop 
supergroup’s future.

HYBE, the company behind the band, 
denied the group was taking a hiatus — a 
word used in a translation of the group’s 
emotional dinnertime video announce-
ment. In the days since, band members have 
remained active on social media, continuing 
the stream of posts, photos and assurances 
that the band wasn’t breaking up.

Despite the immediate impacts — HYBE’s 
stock initially dropped more than 25% and 
has yet to fully recover — several factors 
may still affect BTS’ future. One is looming 
military enlistment for older BTS members, 
as well as how engaged the group and their 
devoted fans, known as ARMY, will continue 
to be in social issues.

In 2020, at the height of BTS’ success, the 
South Korean government revised the coun-
try’s military law that requires able-bodied 
South Korean men to perform approximate-
ly two years of military service. The revised 
law allows top K-pop stars — including Jin, 
the oldest member of BTS — to defer their 
military service until they turn 30 if they’ve 
received government medals for heighten-
ing the country’s cultural reputation and ap-
ply for the postponement. All BTS members 
meet the criteria as recipients of govern-
ment medals in 2018.

“Obviously, there’s a looming military 
enlistment so they might have thought it’d 
be good to do something individually before 
it’s too late and that’s why I think military 

enlistment was the biggest factor,” said Lee 
Dong Yeun, a professor at Korea National 
University of Arts.

There have been calls — including from 
South Korea’s former culture minister — 
for an exemption for BTS because of their 
contribution to heightening South Korea’s 
international reputation. But critics say that 
such an exemption would be bending the 
conscription rules to favor the privileged. 
Jin, 29, is expected to enlist this year unless 
he receives an exemption.

Military enlistment of members has 
always been a headache for HYBE; BTS 
once accounted for 90% of the label’s profit. 
Currently, the group makes up 50%-60% of 
the label’s profit according to a report from 
eBest Investment & Securities.

The eBest report noted that the rapid 
stock plunge might have resulted from 
an “anticipation that the activities as the 
whole group might be uncertain after being 
discharged from the military.” HYBE has 
been attempting to diversify its portfolio by 
debuting new K-pop bands, making online 
games, and rolling out Korean language 
tutorials.

As the most successful K-pop band to date 
with hits like “Dynamite” and “Butter,” BTS 
has for years commanded tremendous atten-
tion on social media and with each new mu-
sic release. They recently performed several 
sold-out shows in the United States, became 
the first K-pop act to get a Grammy Award 
nomination, released an anthology album, 
Proof, and channeled their global influence 
with an address at the United Nations and a 
trip to the White House to campaign against 
hate crimes directed at Asians.

“Once you achieve success like BTS 
achieved success, then it means there’s 
a constant expectation to continue do-
ing something that is connected to what 
you’ve already done, where you’ve already 
been. In the most recent releases that BTS 
has brought out, also we can see how they 
continually reflect back on where they have 
been,” said CedarBough Saeji, professor 
of Korean and East Asian Studies at Pusan 
National University.

She said Tuesday’s announcement 
signaled the band’s intention to figure 
out “where they are going for themselves 

without interference from other people” 
and “being able to choose their own path 
forward as artists.”

Last week’s announcement also leaves 
in doubt the group’s social justice efforts, 
which have included vocal support for the 
Black Lives Matter movement and anti-
violence campaigns. BTS’ legions of fans 
have embraced the causes, matching a $1 
million donation to Black Lives Matter after 
George Floyd’s death. But the group has 
faced mushrooming questions about why it 
isn’t as vocal about discrimination in their 
own country.

A leading South Korean newspaper 
recently published a column in which the 
author mused why South Korea, despite 
having BTS — “the ambassador of anti-
discrimination and human rights” — has 
struggled to enact an anti-discrimination 
law for 15 years. “It’s an irony,” the writer 
said. “South Korea needs their force for 
good.”

The country’s lack of an anti-discrimina-
tion law has led to unfair treatment against 
women and foreigners, among others. Jumin 
Lee, the author of the book Why Anti-Dis-
crimination Law? told the Associated Press 
that there’s a dire need for the anti-discrimi-
nation law in the country.

“South Korea is in essentially the same 
situation legally as America’s Jim Crow 
South. Equal protection exists as a constitu-
tional concept, but there is no implement-
ing legislation that allows the government 
to force private businesses to comply,” Lee 
said. “What that means in practice is that 
if I’m a business owner, I could post a sign 
on my door tomorrow that says ‘no gays’ 
‘no blacks’ or ‘no old people,’ and absent 
extraordinary intervention by the Constitu-
tional Court, there’s very little the law can 
do to stop me.”

Lee recently expressed disappointment 
in the band for not speaking up about the 
important domestic issue. “BTS and their 
business folks know that speaking up in the 
US is profitable but doing the same back 
home would be more trouble than it’s worth. 
So they don’t,” tweeted Lee after the band’s 
visit to Washington.

Despite that, Lee said the band’s silence is 
understandable, stating that BTS would be 
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met with “indifference at best and hostility 
at worst” from politicians if they did speak 
up. Some South Korean celebrities like sing-
ers Harisu and Ha:tfelt have been speaking 
out on touchy subjects such as the anti-
discrimination law and feminism, despite 
backlashes.

After speaking out about the 2014 sinking 
of the Sewol ferry, which killed 304 people 
in one of the country’s worst disasters, 
Cannes-winning actor Song Kang-ho and 
director Park Chan-wook were blacklisted 
by the administration of the ousted Presi-
dent Park Geun-hye, noted Areum Jeong, a 
scholar of Korean pop culture.

“So, although many idols might be politi-
cally conscious, they might choose not to 
discuss social issues,” Jeong said.

Several BTS members said during last 
week’s announcement that they were strug-
gling with the group’s successes and having 
trouble writing new songs. “For me, it was 
like the group BTS was within my grasp 
until ‘On’ and ‘Dynamite,’ but after ‘Butter’ 
and ‘Permission to Dance,’ I didn’t know 
what kind of group we were anymore,” 
member RM said. “Whenever I write lyrics 
and songs, it’s really important what kind of 
story and message I want to give out but it 
was like that was gone now.”

While that clouds what BTS’ next steps 
might be, Saeji said their continued candor 
was necessary because of how much the 
group has impacted their fanbase.

“They’re meeting the fans with that same 
honesty and saying to them, ‘You had my 
help when I needed it. And now I need my 
help,’” she said. “‘I need to be on my own. 
To think for myself, to know what I want to 
write a lyric about, to understand my own 
mind, to become inspired on my own.’” 

U.K. Lined Up 
to Host 2023 
Eurovision Song 
Contest in Place 
of Ukraine
BY SCOTT ROXBOROUGH 

B
ritish broadcaster the BBC has 
been lined up as the likely broad-
caster for the 2023 Eurovision 
Song Contest, as it will be impos-

sible for the show to be held in Ukraine.
Ukraine’s band Kalush Orchestra won 

Eurovision 2022 on May 14. Traditionally, 
the winner of the previous Eurovison event 
hosts the following year’s event. But with 
Russia’s war against Ukraine showing no 
sign of abating, Eurovision organizer the Eu-
ropean Broadcasting Union (EBU) has said 
“the security and operational guarantees 
required for a broadcaster to host, organize 
and produce the Eurovision Song Contest” 
would make it too difficult to host the event 
in Ukraine next year.

Instead, the EBU has begun discussions 
with the BBC, noting that British singer/
songwriter Sam Ryder was this year’s Euro-
vision runner-up.

“Clearly these aren’t a set of circumstanc-
es that anyone would want,” the BBC said in 
a statement. “Following their decision, we 
will of course discuss the BBC hosting the 
Eurovision Song Contest.”

The EBU said even if the 2023 Eurovision 
Song Contest is held in Britain, Ukraine’s 
win this year “will be reflected in next year’s 
shows. This will be a priority for us in our 
discussions with the eventual hosts.”

The Eurovision Song Contest, a live event 
broadcast simultaneously across Europe 
and the world in multiple languages, is an 
incredibly complex television produc-
tion. Before deciding against hosting the 
2023 contest in Ukraine, the EBU did a full 
assessment and feasibility study with both 
Ukrainian public broadcaster UA:PBC and 
third-party specialists, including on safety 

and security issues.
“Following objective analysis, the refer-

ence group, the ESC’s governing board, 
has with deep regret concluded that, given 
the current circumstances, the security 
and operational guarantees required for a 
broadcaster to host, organize and produce 
the Eurovision Song Contest under the ESC 
Rules cannot be fulfilled by UA:PBC,” the 
EBU said in a statement. “The EBU would 
like to thank UA:PBC for their wholehearted 
cooperation and commitment in exploring 
all scenarios in the weeks since Kalush Or-
chestra’s win on 14 May in Turin and share 
their sadness and disappointment that next 
year’s Contest cannot be held in Ukraine.”

This article originally appeared on The 
Hollywood Reporter. 

Are Beyoncé & 
Adele Headed 
for a Grammy 
Rematch?
BY PAUL GREIN 

H
ere we go again! With this 
week’s confirmation that Be-
yoncé will release a new album, 
Renaissance, on July 29, it ap-

pears very likely that Beyoncé and Adele 
are headed for a Grammy rematch.

At the 59th annual Grammy Awards on 
Feb. 12, 2017, the two singers went head-to-
head in four categories. Adele won all four of 
these contests. The British superstar’s block-
buster hit “Hello” beat Beyoncé’s socially 
conscious “Formation” for record and song of 
the year. “Hello” also topped “Hold Up,” the 
third single from Beyoncé’s Lemonade album, 
for best pop solo performance. Finally, 25 
bested Lemonade for album of the year.

In her acceptance speech for the latter 
award, a highly emotional Adele all but 
handed the Grammy to Beyoncé, who was 
standing in the front row with her husband, 
Jay-Z, as the audience rose to its feet to 
celebrate Adele’s win. Adele’s speech stands 
as one of the most selfless and gracious in 
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awards show history.
After some introductory thanks, Adele ad-

dressed the issue of competing with a friend 
and an artist she greatly admires. “I can’t 
possibly accept this award and I’m very 
humbled and I’m very grateful and gracious, 
but my artist of my life is Beyoncé and this 
album to me – the Lemonade album – was so 
monumental.”

Addressing the singer directly, she con-
tinued: “Beyoncé, it was just so monumental 
and so well thought-out and so beautiful and 
soul-baring and we all got to see another 
side to you that you don’t always let us see, 
and we appreciate that. And all us artists 
here, we fu—ing adore you. You are our 
light. And the way that you make me and my 
friends feel – the way you make my Black 
friends feel – is empowering. And you make 
them stand up for themselves and I love you. 
I always have and I always will.”

Beyoncé didn’t go home empty-handed 
that night. She won two Grammys – best 
urban contemporary album for Lemonade 
and best music video for “Formation.” And 
she has won seven more Grammys since 
that night.

And Queen B could make more history 
this year. If she receives four nods when the 
65th annual Grammy award nominations are 
announced later this year, she’ll tie Jay-Z for 
the most nominations by anyone in Grammy 
history (83). If she nabs five, she’ll take the 
title outright — assuming the current nomi-
nations leaders – Jay-Z, Paul McCartney 
(81) and Quincy Jones (80) – don’t add to 
their nominations tallies too.

If Beyoncé wins three Grammys at the 
65th annual Grammy Awards, expected to 
be held at Crypto.com Arena in Los Ange-
les in late January, she’ll tie the late classical 
conductor Georg Solti for the most wins by 
anyone in Grammy history (31). If she wins 
four, she’ll take that title outright.

How likely is it that Beyoncé will put up 
those kind of numbers this year? Pretty like-
ly. She has amassed four or more Grammy 
nominations in a given year (the number she 
needs to tie the nominations record) nine 
times. She has won three or more Grammys 
in a given year (the number she needs to tie 
the awards record) four times.

If Renaissance wins album of the year, 

Beyoncé will become the first Black woman 
to win in that category (as a lead artist) 
since Lauryn Hill won for The Miseducation 
of Lauryn Hill 24 years ago. Two other Black 
women had previously won in the category 
(as lead artists) – Natalie Cole for Unforget-
table with Love in 1992 and Whitney Hous-
ton for The Bodyguard soundtrack in 1994.

But Adele is also in line to make history. 
If her latest album, 30, wins, she’ll become 
just the second artist in Grammy history to 
win album of the year with three consecu-
tive studio releases. Stevie Wonder was the 
first, with Innervisions, Fulfillingness’ First 
Finale and Songs in the Key of Life.

Adele previously won the award for 21 
and 25. Her three consecutive studio albums 
have been released over the course of 12 
Grammy years, which is much more spread 
out than Wonder’s, which were released in 
a four-year period. (That prompted Paul 
Simon, on winning in 1976 for Still Crazy 
After All These Years, to famously say “And 
most of all I’d like to thank Stevie Wonder 
who didn’t make an album this year.”)

Both Beyoncé and Adele are among the 
most successful artists in Grammy history. 
Adele has won 15 awards from just 18 nomi-
nations, an astonishing winning average.

The main difference between the two art-
ists’ Grammy track records is that Beyoncé 
has won just one of her 28 Grammys in a Big 
Four category – album, record and song of 
the year plus best new artist. It happened in 
2010 when “Single Ladies (Put a Ring on It)” 
won song of the year. Adele has won seven 
of her 15 Grammys in Big Four categories. 
She is the only artist in Grammy history to 
sweep the awards for album, record and 
song of the year twice.

The voting membership of the Recording 
Academy has changed since 25 beat Lem-
onade for album of the year. The member-
ship has grown younger and more diverse, 
by both race and gender, as a result of an 
aggressive Academy push to bring in new 
members.

The nominations process has also 
changed. Last year, nominations review 
committees were disbanded in favor of di-
rect vote by voting members. (The Academy 
retained some craft committees.)

The review committee in the Big Four 

categories may have helped push “Forma-
tion,” which was not a pop radio smash, into 
the record and song of the year finals.

In a rematch, the membership drive may 
work in Beyoncé’s favor. The elimination 
of nominations review committees may 
work in Adele’s favor. These changes are so 
recent, it’s hard to know for sure. And the 
Grammys have always been mysterious and 
hard to predict.

It’s surprising that Adele and Beyoncé 
will have both released their follow-ups to 
25 and Lemonade in the same eligibility year. 
You might think Columbia Records, which 
distributes both artists’ recordings, would 
have encouraged them to release in different 
eligibility years.

With Adele and Beyoncé both seeming 
like sure-fire nominees for album of the 
year, that leaves eight spots on the final 
ballot. (The Grammys expanded from eight 
to 10 nominees in each of the Big Four cat-
egories last year.) So, who else is likely to be 
nominated?

On May 24, my colleagues Katie Atkinson 
and Keith Caulfield named 10 top album 
of the year candidates on their popular 
Pop Shop Podcast. The front-runners that 
they discussed were Brandi Carlile’s In 
These Silent Days, Ed Sheeran’s =, Sum-
mer Walker’s Still Over It, Silk Sonic’s An 
Evening With Silk Sonic, Adele’s 30, The 
Weeknd’s Dawn FM, Rosalia’s Motomami, 
Bad Bunny’s Un Verano Sin Ti, Kendrick 
Lamar‘s, Mr. Morale & The Big Steppers and 
Harry Styles’ Harry’s House.

The eligibility period for the 65th annual 
Grammy Awards runs from Oct. 1, 2021 to 
Sept. 30, 2022. Which means we have more 
than three months to go. Even more top 
contenders are likely to emerge before the 
eligibility year ends. 
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Kate Bush’s 
‘Running Up That 
Hill’ On Track 
For Another U.K. 
Chart Crown
BY LARS BRANDLE 

I
t took Kate Bush’s “Running Up 
That Hill” a marathon 37 years to 
reach No. 1 in the U.K.

The single, it would seem, has fresh 
legs for another sprint.

Based on sales and streams from the first 
48 hours in the chart cycle, “Running” is on 
track for a second stint at No. 1.

Bush’s 1985 single leads the First Look 
chart, just days after hitting the U.K. chart 
summit for the very first time, crushing 
several records in doing so.

As previously reported, the Hounds 
of Love track completes the longest-ever 
gap between No. 1 singles in Official Chart 
history, with 44 years separating her 1978 
career-launching hit “Wuthering Heights” 
and “Running Up That Hill”.

Also, Bush claims the record for the 
longest time taken for a single to reach No. 1 
in the U.K., and she’s the oldest female solo 
artist to lead the survey.

In the early stages of the chart week, 
Bush’s closest rival is Harry Styles’ former 
leader “As It Was,” while LF System’s 
“Afraid To Feel” lifts 4-3.

Following the release last Friday (June 17) 
of a new album Honestly, Nevermind, Cana-
dian rap star Drake could land three new 
entries in the U.K. Top 10: “Falling Back” (at 
No. 4), “Texts Go Green” (No. 6) and “Jimmy 
Cooks” with 21 Savage (No. 7).

Meanwhile, Japanese singer Joji could 
snag his first appearance in the U.K. Top 20 
with “Glimpse Of Us,” which rockets 31-19 
on the chart blast.

The Official U.K. Singles Chart is present-
ed late Friday. 

George Ezra 
Completes  
U.K. Chart Hat 
Trick With  
‘Gold Rush Kid’
BY LARS BRANDLE 

G
eorge Ezra strikes gold as he 
scores a third consecutive U.K. 
albums chart title.

The English singer’s Gold 
Rush Kid (Columbia) blasts to No. 1 on the 
Official U.K. Albums Chart, with combined 
sales upwards of 44,000, the OCC reports, 
with physical sales accounting for 79% of 
the total.

Gold Rush Kid completes a hattrick 
started with Wanted On Voyage (from 2014) 
and Staying At Tamara’s (2018).

Ezra’s latest LP bumps Harry Styles’ 
Harry’s Place (Columbia), from the leader-
board. Harry’s Place is coming off a two-
week stint at No. 1, the only title this year to 
log consecutive weeks at the top.

At the midweek point, Gold Rush Kid was 
outpacing its closest rival by four-to-one.

Further down the list, British electronic 
duo Chase & Status starts at No. 4 with 
What Came Before (EMI), for their first Top 
10 appearance in five years.

Meanwhile, BTS land a fifth U.K. Top 
10 album with anthology Proof (Big Hit 
Entertainment), new at No. 8. BTS, which is 
allowing its members to pursue solo careers, 
roars to No. 1 on Australia’s chart with the 
new collection.

Finally, late American rapper and singer 
XXXTentacion makes an impact on the 
U.K. Top 40 with his posthumous compila-
tion, Look At Me: The Album (Columbia). 
It’s new at No. 23, and becomes the artist’s 
second album to crack the U.K. Top 40 fol-
lowing his June 2018 death, aged 20, and his 
fourth overall. 

Carlos Vives & 
Camilo’s ‘Baloncito 
Viejo’ Lands at  
No. 1 on Latin 
Airplay Chart
BY PAMELA BUSTIOS

A 
week after hitting No. 1 on Bill-
board’s Tropical Airplay chart, 
Carlos Vives and Camilo again 
pounce to the No. 1 rank on the 

overall Latin Airplay chart as “Baloncito 
Viejo” rules the June 18-dated list.

The Colombians’ first collaboration lifts 2-1 
in its 11th week thanks to a 13% gain in audi-
ence impressions, earned in the U.S. in the 
week ending June 12, according to Luminate.

“Baloncito” becomes Vives’ 16th No. 1 
on Latin Airplay, and first in almost three 
years. He last achieved a No. 1 with “Si Me 
Das Tu Amor,” with Wisin, in August 2019. 
In between, he’s scored four other entries, 
including “Canción Bonita” with Ricky 
Martin, the only other single — along with 
“Baloncito” — that appears on his latest stu-
dio album, Cumbiana II, which has secured 
a spot on the overall genre tally (the album 
debuted and peaked at No. 14 on the May 
28-dated Tropical Albums chart).

Camilo, meanwhile, clocks his sixth 
leader and first of the year. It follows “Mil-
lones” which ruled for one week in July 
2021. Along with “Baloncito,” Camilo also 
charts with “Pegao” on Latin Airplay, at No. 
42 on the current chart week.

Elsewhere, “Baloncito” rises to a new 
peak on Latin Pop Airplay with an equal 
2-1 ascent. The move marks Vives first No. 1 
in almost six years, since “La Bicicleta,” with 
Shakira, topped the ranking for 12 consecu-
tive weeks, starting the July 9, 2016-dated 
chart.

Notably, both artists capture their fifth 
champ on Latin Pop Airplay.

Further, “Baloncito” holds its No. 1 rank 
on Tropical Airplay for a second week.

Airplay gains likewise push the song up 
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the all-metric Hot Latin Songs, which 
factors radio airplay, song sales and stream-
ing into its calculations. “Baloncito” climbs 
50-41 and takes home the Greatest Gainer/
Airplay honors. 

BTS Blasts to  
No. 1 In Australia 
With ‘Proof’
BY LARS BRANDLE 

J
ust days after announcing an indefi-
nite hiatus, BTS are crowned on the 
Australian albums chart with Proof 
(BigHit Entertainment/ING).

The K-pop superstars now have a third 
leader on the ARIA Albums Chart, follow-
ing studio sets Map Of The Soul: Personal 
(from 2019) and Map Of The Soul: 7 (2020).

Spanning 48 tracks, including the new 
song “Yet to Come,” Proof is available with a 
third, physical disc featuring several unre-
leased demos of solo and group tracks.

Earlier in the week, BTS broke ARMY 
hearts when Jin, Suga, J-Hope, RM, Jimin, 
V, and Jungkook announced they would em-
bark on their solo careers, capping a remark-
able decade-long run which has seen the pop 
outfit conquer charts around the globe.

New at No. 3 on the ARIA Albums Chart, 
for the week commencing June 20, 2022, is 
In Our Own Sweet Time (Liberation/Univer-
sal), the third studio album from Australian 
singer and songwriter Vance Joy. The 
“Riptide” star led the chart with both previ-
ous albums, Dream Your Life Away (2014) 
and Nation of Two (2018). In Our Own Sweet 
Time has been three years in the making, 
during which time Joy (real name James 
Keogh) relocated to Spain.

Prolific Melbourne psychedelic-rock out-
fit King Gizzard and The Lizard Wizard 
reenter the chart at No. 4 with Omnium 
Gatherum (Virgin Music/Universal) follow-
ing its release on vinyl. Omnium Gatherum 
dropped on digital formats in April and is 
the band’s 20th studio album.

British singer George Ezra digs a third 
ARIA Top 10 with Gold Rush Kid (Colum-

bia/Sony), new at No. 10. It’s the followup to 
2018’s Staying at Tamara’s, which peaked at 
No. 7, and Wanted On Voyage, which hit No. 
4 in 2014.

Meanwhile, Kate Bush wins the Austra-
lian singles chart race for a second week 
with “Running Up That Hill” (Warner). The 
1985 hit, lifted from the English singer’s 
Hounds of Love album, finds fresh legs 
thanks to its sync in the fourth season of 
Netflix’s Stranger Things.

Finally, the highest new entry on the 
ARIA Singles Chart belongs to Joji with 
“Glimpse Of Us” (Warner). It’s new at No. 
4, for the Japanese-Australian singer-song-
writer’s career high. “Glimpse Of Us” fol-
lows the 2020 album Nectar which debuted 
at No. 1 on the ARIA Albums Chart. 

Quavo & Takeoff 
Help Launch  
New Motown-
COLORS Series 
Celebrating Black 
Music Month
BY MITCHELL PETERS 

M
otown Records and COL-
ORSxSTUDIOS have 
partnered for an exclusive per-
formance and content series to 

celebrate Black Music Month in June.
The week-long series launched on Friday 

(June 17) with a performance and interview 
from Migos’ Quavo and Takeoff, who re-
cently dropped their collaborative track “Ho-
tel Lobby” under the moniker Unc & Phew.

“In celebration of Black Music Month, 
we’re joining forces with Motown Records 
(@motownrecords) to present a special 
series of performances and interviews,” 
COLORS wrote on Instagram. “Over the 
course of the next week, we’ll be sharing a 
host of new episodes of A COLORS SHOW 
alongside conversations with individuals 
who have been influential in facilitating the 

progression of Black music in the U.S
The next episode of A Colors Show will 

drop on Monday (June 20), followed by 
additional shows on Wednesday (June 22) 
and Friday (June 24). The artists featured 
in those episodes have not yet been an-
nounced. The performances and content are 
available on COLORS’ website and Insta-
gram page.

The Motown x COLORS partnership will 
also feature exclusive interviews with music 
industry players, including CEOs, creative 
directors and choreographers, according to 
a news release.

“Colors is one of the most culturally 
relevant worldwide platforms across all 
genres and I’m excited about our partner-
ship which is the first of its kind,” Motown 
CEO/chairwoman Ethiopia Habtemariam 
said in a statement. “Motown is a place 
where Black dreams are manifested and we 
are proud to showcase our incredible stars. 
Colors is credited as one of the biggest live 
music channels and we are eager to present 
the stars of Motown today.”

Watch Quavo and Takeoff — aka Unc & 
Phew — perform their new song “Hotel 
Lobby” below, and check out their inter-
view here. 

John Hinckley Jr.’s 
‘Redemption Tour’ 
Dates Canceled 
in Connecticut, 
Chicago & 
Brooklyn
BY RANIA ANIFTOS 

J
ohn Hinckley Jr., the singer-son-
grwriter who attempted to assassinate 
President Ronald Reagan in 1981, 
revealed on Thursday (June 16) that 

three dates of his Redemption Tour have 
been canceled.

“I’ve had 3 concerts cancelled – Chi-
cago, Connecticut and now Brooklyn,” 
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he tweeted. “The promoter is looking for 
another venue.”

The Brooklyn venue, Market Hotel, 
also shared a lengthy statement to their 
Instagram page, writing, “After a lot of 
serious consideration, we are canceling 
the scheduled event at Market Hotel with 
John Hinckley. The event came to Market 
Hotel through a third-party promoter, and 
we approved it because it sounded like an 
interesting gathering and a memorable 
night. Hosting provocative gatherings for its 
own sake is valid, and should be part of any 
venue’s reason to exist. The tour also sends 
a message that mental health issues and a 
criminal past can be recovered from and 
atoned for, after serving one’s debt to society 
and getting real treatment.”

“If we were going to host an event for 
the principle, and potentially put others 
at risk in doing so, it shouldn’t be for some 
stunt booking — no offense to the artist,” the 
venue continued. “We might feel differently 
if we believed the music was important and 
transcended the infamy, but that’s just not 
the case here.”

The statement concluded, “It is not worth 
a gamble on the safety of our vulnerable 
communities to give a guy a microphone 
and a paycheck from his art who hasn’t had 
to earn it, we don’t care about on an artistic 
level and who upsets people in a danger-
ously radicalized, reactionary climate.”

Hinckley was released from court super-
vision Wednesday (June 15), 41 years after 
his attempted assassination of Reagan on 
March 30, 1981. He was acquitted by reason 
of insanity after shooting the former Presi-
dent, wounding him as well as police officer 
Thomas Delahanty and Secret Service agent 
Tim McCarthy. Reagan’s Press Secretary 
James Brady was permanently disabled 
from his wounds. Hinckley later claimed 
that he carried out the attempted crime to 
get the attention of actress Jodie Foster, ac-
cording to Deadline.

Last September, US district court judge 
Paul L Friedman in Washington said he 
would free Hinckley on June 15 if he 
continued to remain mentally stable in the 
community in Virginia where he has lived 
since 2016.

“After 41 years 2 months and 15 days, 

FREEDOM AT LAST!!!” Hinckley tweeted 
on Wednesday. 

Beyonce Comes 
Up Short at 2022 
Daytime Creative 
Arts & Lifestyle 
Emmy Awards
BY PAUL GREIN 

B
eyoncé may well become an 
EGOT one day, but the “E” in that 
acronym isn’t coming easily. The 
superstar lost her first bid for a 

Daytime Emmy on Saturday (June 18) when 
the Daytime Creative Arts & Lifestyle Emmy 
Awards were presented at the Pasadena 
Convention Center in Pasadena, Calif.

“Talks with Mama Tina Theme Song,” 
which Beyoncé wrote for her mother Tina 
Knowles’ Talks with Mama Tina series on 
Facebook Watch, lost outstanding original 
song to “Grateful for It All” from the CBS 
daytime stalwart The Young and the Restless. 
Gaye Tolan Hatfield, Brad Hatfield and Jeff 
Meegan co-wrote the winning song.

While this was Beyoncé’s first Daytime 
Emmy nod, she has gone 0-7 at the Pri-
metime Emmy Awards. She received four 
nominations for Homecoming, a Film by 
Beyoncé (2019); and one each for Super Bowl 
XLVII Halftime Show Starring Beyoncé 
(2013), Beyonce/Jay Z On the Run (2015) and 
Lemonade (2016).

Beyoncé has won 28 Grammy Awards, 
and needs just three more to tie the all-time 
record for most Grammys won, long held by 
the late classical conductor Georg Solti.

Beyoncé received her first Oscar nomi-
nation earlier this year for co-writing “Be 
Alive” for King Richard.

In other news from the 2022 Daytime 
Creative Arts & Lifestyle Emmy Awards, 
composer Tyler Strickland won outstand-
ing music direction and composition for Cat 
People (Netflix).

The Kelly Clarkson Show won five awards 

(out of seven nominations) — art direction, 
lighting direction, sound mixing/editing, 
multiple camera editing, and technical team. 
It will compete in two more categories at 
the main Daytime Emmy ceremony, which 
will be held at the Pasadena Civic Audito-
rium on Friday — best entertainment talk 
show and best entertainment talk show host 
(for Kelly Clarkson). The show won both 
awards last year.

Ellen DeGeneres won her 33rd Daytime 
Emmy — outstanding writing team for a 
daytime non-fiction series — for the final 
season of her long-running talk show, The 
Ellen DeGeneres Show. The award seemed 
like something of a consolation prize. This 
year marked the first time that her show 
wasn’t nominated for outstanding talk 
show — entertainment (or its predecessor 
category, outstanding talk show). This year’s 
nominees in that category were the same 
as last year’s, except DeGeneres’ program 
dropped out in favor of Hot Ones, a YouTube 
talk show in which celebrities are inter-
viewed over a platter of increasingly spicy 
chicken wings.

The nature program Penguin Town won 
three awards, including best travel/ad-
venture/nature program. Tied with two 
wins each were The Drew Barrymore Show, 
Shelter Me: Soul Awakened, You vs. Wild: Out 
Cold, and The Young and the Restless.

Other winners included Sparking Joy with 
Marie Kondo and Barefoot Contessa: Modern 
Comfort Food. 

Bill Cosby  
Civil Trial Jury  
Must Start 
Deliberations Over
BY THE ASSOCIATED PRESS 

A
fter two days of deliberations in 
which they reached verdicts on 
nearly all of the questions put 
before them, jurors in a civil trial 

who were deciding on sexual abuse allega-
tions against Bill Cosby will have to start 
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from scratch on Monday.
By the end of the court day Friday (June 

17), the Los Angeles County jury had come 
to agreement on whether Cosby had sexu-
ally assaulted plaintiff Judy Huth at the 
Playboy Mansion when she was 16 in 1975, 
and whether Huth deserved any damages. 
In all they had answered eight of nine ques-
tions on their verdict form, all but one that 
asked whether Cosby acted in a way that 
should require punitive damages.

Judge Craig Karlan, who had promised 
one juror when she agreed to serve that she 
could leave after Friday for a prior com-
mitment, decided over the objections of 
Cosby’s attorneys to accept and read the 
verdict on the questions the jury had an-
swered. But he had to change course when 
deputies at the Santa Monica Courthouse 
appeared and required him to clear the 
courtroom. The courthouse has a required 
closure time of 4:30 p.m. because of no 
budget for deputies’ overtime.

Karlan refused to require the departing 
juror, who had been chosen as foreperson, 
to return on Monday, so jurors will have to 
begin again with an alternate in her place.

“I won’t go back on my word,” Karlan said.
It was a bizarre ending to a strange day 

of jury deliberations. It began with a note to 
the judge about what he called a “personal-
ity issue” between two of the jurors that was 
making their work difficult.

After calling them to the courtroom and 
getting them to agree that every juror would 
be heard in discussions, the jurors resumed, 
but had a steady flurry of questions on issues 
with their verdict form that the judge and 
attorneys had to discuss and answer. One 
question was on how to calculate damages.

After the lunch break, Cosby lawyer Jen-
nifer Bonjean moved for a mistrial because of 
a photo taken by a member of Cosby’s team 
that showed a juror standing in close proxim-
ity to a Cosby accuser who had been sitting in 
the audience and watching the trial.

Karlan said the photo didn’t indicate any 
conversation had happened, and quickly 
dismissed the mistrial motion, getting assur-
ances from the juror in question, then the 
entire jury, that no one had discussed the 
case with them.

The accuser, Los Angeles artist Lily Ber-

nard, who has filed her own lawsuit against 
Cosby in New Jersey, denied speaking to 
any jurors.

“I never spoke to any juror, ever,” Bernard 
told the judge from her seat in the court-
room. “I would never do anything to jeopar-
dize this case. I don’t even look at them.”

Karlan fought to get past the hurdles and 
have jurors deliberate as long as possible, and 
kept lawyers, reporters and court staff in the 
courtroom ready to bolt as soon as a verdict 
was read, but it was fruitless in the end.

Jurors had begun deliberating on Thurs-
day morning after a two-week trial.

Cosby, 84, who was freed from prison 
when his Pennsylvania criminal conviction 
was thrown out nearly a year ago, did not 
attend. He denied any sexual contact with 
Huth in a clip from a 2015 video deposi-
tion shown to jurors. The denial has been 
repeated throughout the trial by his spokes-
man and his attorney.

In contentious closing arguments, Bon-
jean urged the jurors to look past the public 
allegations against Cosby and consider only 
the trial evidence, which she said did not 
come close to proving Huth’s case.

Huth’s attorney Nathan Goldberg told 
jurors Cosby had to be held accountable for 
the harm he had done to his client.

The Associated Press does not normally 
name people who say they have been sexu-
ally abused, unless they come forward pub-
licly, as Huth and Bernard each have. 

Pink, Chris Rock, 
Nandi Bushell, 
Krist Novoselic & 
More Added to 
Taylor Hawkins 
Tribute Concerts
BY GIL KAUFMAN 

T
he roster of superstars perform-
ing at the two upcoming Taylor 
Hawkins tribute concerts just 
keeps getting longer and bigger. 

On Friday (June 17), organizers announced 
another round of guests for the London and 
Los Angeles gigs in honor of the late Foo 
Fighters drummer.

Earlier this week, the band announced the 
first group of musicians who will perform 
at Wembley Stadium in London on Sept. 
3, including former Oasis singer Liam Gal-
lagher, Geddy Lee and Alex Lifeson of Rush, 
Queen’s Brian May and Roger Taylor, former 
Police drummer Stewart Copeland and 
Queens of the Stone Age’s Josh Homme.

The newest additions to that show 
include Led Zeppelin bassist John Paul 
Jones, Alain Johannes (Eleven, Queens of 
the Stone Age), drumming whiz kid Nandi 
Bushell, Chic’s Nile Rodgers, former Nir-
vana bassist Krist Novoselic and producer 
Greg Kurstin. Among the other acts signed 
up for the London show are Jane’s Addic-
tion bassist Chris Chaney, the Pretenders’ 
Chrissie Hynde, Supergrass, Wolfgang Van 
Halen, jazz drummer Omar Hakim and 
members of Hawkins’ hard rock cover band, 
Chevy Metal, as well as a “special appear-
ance” from comedian Dave Chappelle and 
more acts to be announced.

With the approval of Hawkins’ family, 
the band announced that it will put on two 
all-star tribute shows in honor of the radiant 
drummer who died at age 50 on March 25 
in a hotel room in Bogota, Colombia, while 
on tour with the Foos.

The lineup for the Sept. 27 gig at the Kia 
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Forum in Los Angeles so far also includes a 
large number of Hawkins’ frequent collabo-
rators as well as an army of rock’s hardest 
drummers. Miley Cyrus, Joan Jett, Mark 
Ronson, Hawkins’ one-time boss Alanis 
Morissette, KISS’ Gene Simmons, Motley 
Crue’s Nikki Sixx and Red Hot Chili Peppers 
drummer Chad Smith have signed on.

In addition, the show will feature The 
Struts singer Luke Spiller, Rage Against the 
Machine drummer Brad Wilk, The Darkness 
drummer Rufus Taylor, Mars Volta drummer 
Jon Theodore and Weezer drummer Pat Wil-
son. Chaney, Copeland, Hakim, Homme, Lee, 
Lifeson, May, Taylor, Van Halen and Chevy 
Metal will also be on hand in L.A.

The latest additions to the L.A. show in-
clude: P!nk, LeAnn Rimes, John Paul Jones, 
Johannes, Heart’s Nancy Wilson, Novoselic 
and Kurstin, with organizers promising 
more acts to be announced soon.

Tickets for both shows went on sale on 
Friday; click here for the London show and 
here to buy tickets for the L.A. gig. Both 
concerts will benefit charities in the UK 
and U.S. chosen by the Hawkins family, with 
beneficiaries and further details to be an-
nounced soon. 

Jennifer Lopez 
Takes the Stage 
at L.A. Dodgers 
Foundation Gala, 
Helping to Raise 
$3.6 Million
BY KIRSTEN CHUBA 

T
he Los Angeles Dodgers Founda-
tion celebrated its sixth — and due 
to the pandemic, first since 2019 — 
Blue Diamond Gala on Thursday 

night (June 16), with a who’s-who of L.A. 
sports stars and a headlining set from Jen-
nifer Lopez.

The event, dubbed The Party for L.A., 
raised a record-breaking $3.6 million for 

LADF, which aims to improve education, 
health care, homelessness and social justice 
for all Angelenos and, since 1995, has in-
vested more than $40 million in programs 
and grants to nonprofits throughout the 
city. The gala also feted LADF’s “Everyday 
Champions,” whose work in the community 
was hindered by the COVID-19 pandemic 
but who were able to step up to the plate 
and make a difference.

Nearly the entire Dodgers roster was on 
hand for the event, including stars Clayton 
Kershaw, Mookie Betts, Justin Turner and 
Cody Bellinger, as well as manager Dave 
Roberts. Venus Williams, Dodgers control-
ling owner Mark Walter and L.A. Lakers 
owner Jeanie Buss were also in attendance.

Mario Lopez and former Dodger Adrián 
González served as emcees for the evening, 
which kicked off with a dinner and pre-
party outside of Dodger Stadium before 
taking the celebration to the field. DJ 
D-Nice spun inside the ballpark as guests 
were able to walk around (and hit the bar) 
in the outfield. Ahead of JLo’s perfor-
mance, LADF CEO Nichol Whiteman took 
the stage for a brief speech.

“This year’s gala reflects our endless 
potential when we combine our efforts and 
insist on making a difference in the lives 
of those who need us most,” she said. “It is 
no mistake that we stand on this magical 
field, this field of dreams, where our Boys in 
Blue won the 2020 championship. In that 
life-altering year, we showed the world that 
we are champions on and off the field. We 
helped some of the most vulnerable commu-
nities survive an avalanche of uncertainty 
and pain.

“Tonight, we honor our comprehensive 
work but we also recognized the individuals 
who voluntarily jumped into the unknown, 
pushed past fear, to help Angelenos navigate 
these trying times,” Whiteman continued. 
“When so much of the world shut down, 
these heroes stepped up.”

Walter and Buss also appeared on stage 
to auction off dueling 2020 championship 
rings from both the Dodgers and Lakers, 
with Buss promising, “This will get you into 
any club.”

For the final hour of the gala, Lopez took 
the stage for a stadium-worthy concert, per-

forming her hits amid five costume changes 
and elaborate choreography with a dozen 
backup dancers. The star — fresh off of her 
Netflix documentary Halftime, following 
her 2020 Super Bowl performance — also 
brought one of her children out for a duet.

After the Bronx native teased, “I know 
we’re in L.A. but I’ve got to keep it New 
York forever,” with some of her N.Y.-cen-
tered tunes, Lopez told the crowd, “This is 
a big night for all of y’all, and a big night for 
me too.”

“They told me that 8.8 million children’s 
lives are touched by this foundation every 
year. Give yourselves a round of applause, 
a pat on the back,” she later added. “We all 
know that children are going to take over 
this world and we need to take care of them, 
raise them right, teach them how to give, give 
them what they need, and to help one an-
other. That’s really why you’re here tonight.”

The night also featured performances 
from the Inglewood High School Marching 
Band, the MACES Band, and the Woodcraft 
Rangers Mariachi and Folklorico Program 
from Middleton Elementary School. The 
gala ended with a post-show party featuring 
Dodgers DJ Severe and food from California 
Pizza Kitchen, Dunkin’, Melissa’s Produce, 
Milk Bar and In-N-Out.

This article was originally published by 
The Hollywood Reporter. 
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Merriweather Post 
Pavilion Honors 
Robert Plant, 
Dolly Parton & 
Miles Davis With 
Pras Sculptures
BY DAVE BROOKS

T
he Merriweather Post Pavilion 
honored three iconic artists who 
have graced it’s Columbia, Md., 
stage during an unveiling of 

larger-than-life anamorphic sculptures cre-
ated by French sculptor Bernard Pras.

The sculptures honor Robert Plant, who 
first took the Merriweather Post Pavilion 
(MPP) stage with Led Zeppelin in 1969, 
when the venue was only in its second 
season; revered jazz genius Miles Davis, 
who played the amphitheater in 1973; and 
beloved singer-songwriter Dolly Parton, 
who first performed at the venue in 1979.

The art pieces were commissioned by 
Seth Hurwitz, chairman of I.M.P., which 
operates the amphitheater and owns the 
famed 9:30 Club in Washington D.C.

“At first glance, Bernard’s work may seem 
like it centers more around the unusual 
format itself, making art from knickknacks 
and discarded things,” said Hurwitz in a 
statement. “But the more you experience 
his work, the more you experience his true 
genius. He just sees things differently than 
us mortals.”

He added, “I’ve been wanting to give 
people more fun reasons to walk around 
the backyard at Merriweather, and the idea 
of a Pras sculpture garden came to life. I 
have several of his pieces in other places, 
but the backyard is the perfect home for 
these larger pieces. The way he works is you 
propose your idea and he comes to town 
and looks for the objects here and the magic 
happens.”

This is the first time Pras has created 
three sculptures simultaneously, and the 

first time his work has been built to be out-
doors permanently.

“We wanted to share with everyone who 
comes here the artists we feel have been the 
most historical and meaningful people in 
music; those who have been a part of Merri-
weather’s intricate fabric,” said Hurwitz. “As 
usual, this had to be done in an alternative 
and challenging way.”

A statement attributed to Pras reads, “I 
truly enjoyed this project, particularly be-
cause of its challenges. The connection with 
a subject, even when proposed by the com-
missioner, is a great mystery that sometimes 
reveals itself during the creation. It is always 
the chance of a very enriching encounter.” 

Guy Ritchie to 
Direct ‘Hercules’ 
Live-Action 
Remake
BY LEXY PEREZ 

G
uy Ritchie has boarded Disney’s 
upcoming live-action remake of 
Hercules.

Ritchie will direct the remake 
based on the 1997 film, The Hollywood 
Reporter has confirmed. Ritchie previously 
directed Disney’s 2019 live-action Aladdin, 
which crossed the $1 billion mark at the 
global box office.

Dave Callaham, who wrote Marvel’s 
Shang-Chi and the Legend of the Ten Rings, 
penned a first draft of the script. The studio 
is currently in the process of searching for 
writers for the project.

Joe and Anthony Russo, the filmmakers 
behind Avengers: Endgame and Infinity War, 
are set to produce the film via their AGBO 
banner.

The original 1997 film, directed by Ron 
Clements and Jon Musker, offered a musical 
retelling of the Greek legend in which the 
hero must save Olympus from God of the 
Underworld, Hades. Tate Donovan voiced 
Hercules, while James Woods voiced Hades. 
It is unclear whether the new take on Hercu-

les will keep the original’s musical elements.
The remake marks the latest live-action 

film to join the Disney slate. Rachel Zegler is 
set to star as as Snow White in a retelling 
directed by Marc Webb and also starring 
Gal Gadot as the Evil Queen. Meanwhile, 
Disney’s live-action remake of The Little 
Mermaid, which stars Javier Bardem, 
Melissa McCarthy and Halle Bailey as Ariel, 
will release on Memorial Day Weekend 
next year.

Deadline was first to report the news.
This article originally appeared on The 

Hollywood Reporter. 
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