
Spotify added just 2 million premium subscribers in 
the first quarter of 2022 and wrapped up March with 
a total of 182 million paid users and 252 million ad-
supported listeners, the company announced Wednes-
day morning in its latest earnings release. While that 
paid subscriber tally was a million under guidance, 
the company was quick to note that its wind-down in 
Russia, following its invasion of Ukraine, resulted in 
an “involuntary churn” of roughly 1.5 million sub-
scribers there.

The company also placed a caveat on the 422 mil-
lion total monthly active users (MAUs) it is reporting 
for the quarter ended March 31. Spotify believes that 
outperformance was due to a service outage that led 
to several million users creating new accounts to get 
back in — and that excluding that event, MAUs would 
have been 419 million.

“When you exclude the impact of our withdrawal 
from Russia, we came in line or ahead on every 
metric,” said CEO Daniel Ek in an investor call on 
Wednesday morning, describing the results as a “tes-
tament of the consistency of our execution and clearly 
shows how compelling our offering remains… even in 
the face of uncertainty provoked by world events.”

Investors responded to the quarterly results with a 
flurry of activity. Spotify’s share price dropped below 
$100 for the first time in after hours trading, following 
Tuesday’s close at $110. Following Spotify’s earnings 
announcement, the stock opened on Wednesday at an 
all-time low $97 before rebounding to $105 — but then 
dropping to $98 as of 10:50 EDT. The company’s share 
price has dipped roughly 35% in the last month.

First-quarter revenue was 2.66 billion euros ($2.96 
billion), in line with guidance, representing 24% 
growth year-over-year but a 1% dip from Q4’s 2.69 bil-
lion euros. The vast majority of Q1 revenue came from 
subscriber income, which grew 23% y/y to 2.38 billion 
euros ($2.65 billion). Ad-supported revenue grew 31% 
y/y to 282 million euros ($314 million), but represent-
ed a significant drop compared to last quarter when it 
was 394 million euros ($445 million).

The closely-watched average revenue per user (ARPU) 
metric for premium subscribers was up 6% y/y to 4.38 
euros ($4.9), which the company chalks up to a price 
increase in 2021 and a “favorable product mix shift.”

Spotify’s 1% drop in total revenue compared to the 
fourth quarter is a carbon copy of last year’s Q1 dip 
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and in line with first quarter trends.
Gross margin, the remainder after royal-

ties and other content associated, was 25.2% 
of total revenue, in line with previous quar-
ters. The company cited a “favorable reve-
nue mix shift towards podcasts and growing 
marketplace activity, which was offset by 
increased non-music content spend, invest-
ments in music product enhancements” and 
other factors.

Spotify reported an operating loss of 6 
million euros ($6.6 million), down from 7 
million euros in Q4 and 14 million euros 
profit in Q1 2021. Operating expenses 
totaled 677 million euros ($754 million) for 
the quarter, slightly higher than expected 
due to higher costs in personnel. On that 
topic, Spotify increased its full time em-
ployee count from 7,690 to 8,230 since its 
last earnings period.

Spotify said that its business has more 
than 3.6 billion euros ($4 billion) in liquidity 
and that its free cash flow was 22 million eu-
ros ($24.5 million), a 19 million decrease y/y.

As for non-music content, Spotify 
highlighted a 400,000 net gain in podcasts 
across the platform, to 4 million, compared 
to the end of 2021. The company noted 
that the podcast share of overall consump-
tion hours across Spotify reached “another 
all-time high,” though the actual percentage 
was not disclosed.

Spotify’s Financial Metrics (Q1 2022 vs. 
Q1 2021)

Revenue: 2.66 billion euros ($2.96 billion), 
up 24% year over year from 2.14 billion 
euros

Gross margin: 25.2%, down from 25.5%
Operating loss: 6 million euros, an im-

provement from a 7 million euros loss
Free cash flow: 22 million euros, down 

from 41 million euros
Listener Metrics (Q1 2022 vs. Q4 2021)
Paid subscribers: 182 million, up 1% from 

180 million in Q4 2021
Ad-supported listeners: 252 million, up 

7% from 236 million in Q4
Total monthly active users (MAUs): 422 

million, up 4% from 406 million in Q4
Average revenue per subscriber: 4.38 

euros, basically flat from Q4
Q2 2022 guidance
Revenue: 2.8 billion euros ($3.1 billion at 

current rate)
Paid subscribers: 187 million
MAUs: 428 million 

Spotify Stock Falls 
to All-Time Low 
After Q1 Earnings
BY GLENN PEOPLES

S
potify shares fell 12.5% to an all-
time low of $96.60 Wednesday 
morning after the company re-
leased earnings results for the 

first quarter of 2022. At Wednesday’s 
lowest point, Spotify was down 58.7% in 
2022, shaving $26.4 billion off the company’s 
market capitalization, and the price is 75.1% 
below the all-time high of $387.44 reached 
in Feb. 2021.

The remarkable decline came after 
Spotify posted gains in revenue, net income, 
monthly active users and subscribers.

So, what happened?
Spotify fell short of analysts’ expectations 

in a few key areas. First, the company added 
two million subscribers in the first quarter 
when analysts expected 2.57 million. Still, 
Spotify finished the quarter with 182 mil-
lion subscribers, up from 158 million in the 
prior-year period.

Second, Spotify gave an underwhelm-
ing outlook for the second quarter. Spotify 
believes it will add 5 million subscribers 
in the second quarter, below Wall Street’s 
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forecast of 6.5 million. The decision to 
pull out of Russia, citing a new censor-
ship law following the country’s invasion 
of Ukraine, was responsible for some of 
the shortcoming: Spotify expects to lose an 
additional 600,000 subscribers in Russia on 
top of the 1.5 million subscribers it lost in 
the first quarter. Forward-looking expecta-
tions typically affect stock prices more than 
previous results because share prices rep-
resent investors’ estimates for a company’s 
future earnings. With certain expectations 
baked into a stock price, deviations such as 
Spotify’s lower-than-expected guidance re-
sult in lower earnings forecasts and a lower 
share price.

Spotify beat expectations in some areas, 
however. Analysts polled by FactSet ex-
pected Spotify to lose 27 cents per share on 
revenue of 2.65 billion euros ($2.8 billion). 
It earned 24 cents per share on revenue of 
$2.99 billion and net income of 131 mil-
lion euros. What’s more, average revenue 
per user grew 6% year-over-year — 3% at 
constant currency — to 4.38 euros but was 
slightly lower than the 4.40 euros achieved 
in the previous quarter. Last year, Spo-
tify began to reverse a years-long trend in 
declining ARPU by raising prices on some 
multi-person subscription plans in select 
markets without a material impact on 
churn.

And there was encouraging improve-
ments in some key metrics. Spotify is 

pouring resources into podcasting — both 
original content and products to attract pod-
casters and sell advertising on their content. 
At the end of the first quarter, Spotify had 4 
million podcasts on the platform, up from 
3.6 million a quarter earlier, podcast con-
sumption grew in the double-digits to reach 
an all-time high in listening hours. More 
than 85% of podcast growth occurred on 
Spotify’s Anchor podcast creation platform.

But some numbers fell below the norm. 
First-quarter subscription additions of 2 
million was the lowest quarterly increase 
since the company went public in 2017 and a 
fraction of the 7.3 million averaged over the 
previous three quarters. (The first quarter 
is historically a slow quarter for subscriber 
acquisitions.) Gross margin percentage — 
gross margin as a percent of revenue — fell 
from 26.5% in the fourth quarter of 2021 
to 25.2% in the first quarter of 2022. That 
was the lowest since the third quarter of 
2020 and the first time in four quarters the 
number fell below 26%. Spotify’s guidance 
calls for a 25.2% gross margin in the second 
quarter.

Investors have been cautious about 
streaming services in general in 2022. 
Netflix delivered big misses in subscrib-
ers in the fourth and first-quarter earnings 
results, which caused its share price to 
drop 43.1% since it released first-quarter 
earnings on April 19 and 67.1% year to date 
(based on Tuesday’s closing price). That led 

investors to re-think other streaming video 
on-demand stocks, too: year-to-date, Roku 
shares are down about 60% while Warner 
Bros. Discovery is off 15.8% and Disney is 
down 25.3%. 

With Elon Musk 
In Charge, Will 
Twitter Finally 
License Music?
BY ELIAS LEIGHT

M
onday’s announcement 
that Elon Musk would buy 
Twitter for $44 billion 
spurred a tsunami of specula-

tion about what the world’s richest man 
would attempt to do with the platform, and 
how those actions would impact its more 
than 200 million daily users. Sen. Elizabeth 
Warren called the takeover “dangerous for 
our democracy;” Sen. Marsha Blackburn 
was “hopeful” that Musk would “rein in 
Big Tech’s history of censoring users.” Even 
senior Twitter executives were uncertain 
about the company’s future, with chief 
executive Parag Agrawal telling employees, 
“once the deal closes, we don’t know what 
direction this company will go in,” accord-
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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On May 14th, Billboard will publish its annual 40
Under 40 Issue, celebrating the next generation of 
leaders in the music industry. This issue will profile 
40 power players who are making their mark in 
music, touring and live entertainment.

These progressive young leaders’ innovation and 
creativity will continue to create excitement in the 
music business.

Advertise in this issue to reach the music industry’s
most influential and affluent -  from the young
disrupters to the seasoned veterans - who paved
the way.
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ing to The New York Times.
The music industry has long been frus-

trated with one specific aspect of Twitter’s 
direction — the platform has not bothered to 
negotiate licensing deals with major labels 
and publishers. Instead of paying for the 
music that might pop on Twitter, the plat-
form has relied on the protection of 1998’s 
Digital Millennium Copyright Act, a law 
that provides platforms with what’s known 
as “safe harbor” from their users’ copyright 
infringement as long as they respond to 
takedown notices within a certain window.

The announcement of Twitter’s new own-
er provided a window for industry advocacy 
groups to offer a gentle wave in the direc-
tion of the negotiating table. “It’s past time 
to fix Twitter’s broken policy of not paying 
songwriters,” National Music Publish-
ers’ Association president and CEO David 
Israelite tells Billboard in a statement. “Our 
hope is that under new ownership, Elon 
Musk — a creator himself — recognizes the 
necessity in paying music creators and takes 
this opportunity to work with the music 
industry, instead of against it.”

Twitter is not always the first company 
that comes to mind in conversations about 
music piracy. That’s because “people don’t 
think about it as a music platform,” says Lu-
cas Keller, president and founder of Milk 
& Honey, which represents more than 100 
producers and songwriters. “But there’s a 
hell of a lot of music being played through 
Twitter in the aggregate.”

A few factors typically incentivize com-
panies like Twitter to avoid negotiating 
with the labels and publishers for the use of 
their music, according to George Howard, 
an associate professor at Berklee College of 
Music. The first is that the DMCA serves as 
“a fail-safe for companies that want to have 
user-generated content but not go and do 
licensing deals.” The second, Howard con-
tinues, is that outsiders won’t want to deal 
with “the complexities of the music busi-
ness, which often seems willfully complex 
by design.”

Likely even more important, companies 
may not want to incur the costs of licensing, 
Howard says, “if you have a profitable busi-
ness or a business that’s aspiring to profit-
ability.” The New York Times reported on 

Monday that Twitter has failed to turn a 
profit for eight of the last 10 years; it lost 
$493 million on revenue of $5.57 billion last 
year.

Still, there’s a perception in the music 
industry that Twitter has been stubbornly 
unwilling to play nice relative to other tech 
companies and social media platforms. 
“Unlike Facebook and unlike YouTube, they 
have done nothing to try to at least build 
tools or help prevent what is by its nature 
a viral system where piracy can spread 
literally in microseconds,” RIAA chairman 
and CEO Mitch Glazier told the Senate 
Subcommittee on Intellectual Property in 
2020. (The RIAA declined to comment for 
this story.)

Israelite’s statement to Billboard echoes 
Glazier’s concerns from two years ago. 
“Music is hugely important to [Twitter],” 
he notes, “however, it stands alone as the 
only major social media company that has 
not licensed the music released, shared and 
enjoyed by millions of people every day.”

Keller was cautiously optimistic about 
how Twitter might move forward under 
Musk. “I think [the piracy issue] gets cor-
rected somewhere down the list, I really 
do,” the Milk & Honey boss says. “I don’t 
put [Musk] in the same lane as every other 
tech guy that’s taken advantage of music and 
Hollywood content.”

At the same time, as Howard points out, 
“Twitter, like so many tech companies, has 
had a sort of schizophrenic relationship 
with music” in the past. And no one who 
spoke for this article thought that fixing 
music piracy on the platform would be chief 
among Musk’s priorities — his tweets have 
focused on things like “free speech” and 
“defeating the spam bots.”

“Twitter has tremendous potential,” Musk 
added in a tweet, “and I look forward to 
working with the company and the com-
munity of users to unlock it.” Whether he’s 
interested in working with the music busi-
ness remains to be seen.

Additional reporting by Kristin Robinson 

Global Dance 
Music Industry 
Grew 71% In The 
Last Year: 2022 
IMS Business 
Report
BY KATIE BAIN

T
oday (April 27) in Ibiza, the an-
nual IMS Business Report was 
presented as part of the IMS Ibiza 
conference, a longtime gathering 

of the global dance music industry. Taking 
place on the shores of the White Isle at the 
elegant Destino Pacha Ibiza Resort, the con-
ference is happening live for the first time 
since 2019, with 2021 and 2022 taking place 
virtually due to the pandemic.

While the weather is overcast today in 
Ibiza, signs of life on the island — where 
clubs are beginning to reopen after a largely 
dormant and economically devastating two 
years — are being paralleled by the Business 
Report, which demonstrates the dance in-
dustry’s significant rebound since its global 
valuation hit a ten-year low in 2021 amidst 
the pandemic.

For the second year in a row, the report 
has been prepared by David Boyle, the head 
of London-based research, data and analyt-
ics firm Audience Strategies. The report is 
based on facts and figures provided from 
across the industry, including via more than 
30 interviews with key figures and analysis 
of over 40 data sets, many exclusive to IMS.

“The industry is buzzing,” Boyle says in 
the report. “I heard tons of excitement in my 
interviews with artists, promoters, agents 
and labels in the last month. Partly because, 
as predicted last year, electronic music is 
back once again. Led by market share gains 
in the U.K. and Germany, we found growth 
in 16 countries as the joy and energy of 
electronic music soundtracks the world’s 
post-pandemic recovery.”

The IMS Report, this year presented by 
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RIAA 70TH ANNIVERSARY
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The Recording Industry Association of America® 
advocates for American music and the people 
and companies that create it. RIAA’s several 
hundred members – ranging from major labels 
with global reach to small and local businesses 
and artist-owned labels they distribute and 
support – make up the world’s most vibrant and 
innovative music community, partnering with 
artists to help them reach their potential and 
connect with fans while supporting hundreds of 
thousands of American jobs. 
In both Washington, DC and the states, RIAA 
advocates for policies that grow and strengthen 
the modern music economy and create 
opportunities for every segment of our industry. 
Its tech and legal teams are the leading edge of 
online content protection, working 24/7 to stop
unfair and damaging pre-release leaks and 
ensure artists and songwriters get paid every
where and every time their work is used. It is the 
authoritative source for revenue data and 
research that reveals important trends and 
developments in the music business. 

 

And for 60 years it has operated the Gold and 
Platinum program - a widely recognized bench-
mark of success in our industry. In 2022, RIAA marks 
a major milestone – 70 years supporting American 
music.  So, to honor this ongoing evolution and the 
RIAA’s commitment to great music and a strong 
healthy music ecosystem with opportunities for all, 
please join Billboard in congratulating RIAA on its 
70th Anniversary.
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Web3 company PIXELYNX with sup-
port from analytics platform Viberate, is a 
cornerstone of IMS Ibiza. The conference 
continues through today through Friday 
(April 29) with speakers, conversations, 
workshops and focusing on the metaverse, 
climate change, the war in Ukraine and 
other industry hot topics.

Here are 12 key findings from the 2022 
Report:

1. The Dance and Electronic Music 
Market Grew Strongly In 2021

This year’s report values the total indus-
try at $6 billion, which is up 71% from last 
year. This number does not, however reach 
the industry’s pre-pandemic levels, with 
this number still down by 20% ($1.5 billion) 
versus 2019.

2. The Recorded Electronic Music Mu-
sic Market Continued To Grow 

Electronic digital download store Beat-
port achieved 13% growth, despite the 
downloads market declining by 15%. In 
terms of genre popularity on the platform, 
tech house overtook techno in 2021 as the 
best-selling genre after holding second place 
for the past few years. House continued to 
rank highly, retaining its place as the third 
most popular genre in 2021. These genres 
were followed by melodic house and techno 
and drum & bass. 

3. The Dance/Electronic U.S. Market 
Share Is Stable

In the United States, dance/electronic 
music makes up 3.3% of total recorded 
music volume, (a 3% rise over last year.) The 
genre reached an all-time U.S. high of 4% in 
2016, the height of the EDM boom. As last 
year’s “IMS Report” predicted, hip-hop’s 
U.S. market share dropped in 2021, hitting 
27.7% after reaching 28.2% in 2020.

4. Streaming Was Up Across All Music 
Genres

Streaming growth accelerated in 2021, 
up 24% year over year, compared with 19% 
growth in 2019-20 and 22% in 2018-19. This 
growth was powered by existing platforms 
as well as new platforms and new monetiza-
tion of existing platforms including Tik-
Tok, Facebook, Instagram, Peloton, Apple 
Fitness, Amazon Music Unlimited on Echo. 
Additionally, for the first time in 20 years, 
physical sales returned to growth in 2021, 

with vinyl sales up 51% and CD sales up 9%.
5. Electronic Festivals and Clubs 

Rebounded in 2021, But There Were 
Setbacks 

Continued pandemic-related restrictions 
meant that record consumer demand for 
live shows couldn’t be met. Events that were 
possible were often hampered by challenges 
with myriad challenges relating to audi-
ences, artists, staff and suppliers.

6. Web3 is a Big Deal — And a Big Mon-
eymaker — In the Dance World

Web3, Metaverse, NFTs, Blockchain, 
DAOs and tech play key role in the report, 
showcasing the adoption of new ways to 
for artists and brands to build monetizable 
relationships directly with fans. Electronic 
artists pioneered NFTs for digital collect-
ibles, with 64% of all identified music NFTs 
— a number worth $55.4 million — issued by 
electronic artists.

7. Streaming (Still) Doesn’t Pay
The report found that just 1,650 electron-

ic artists — less than 1.2% of the scene’s total 
acts — make more than $65,000 annually 
from their streaming music.

8. But Artists Are Once Again Earning 
Revenue On Live Shows

DJ and artist earnings were up $400 
million — that’s 111% — over 2020, largely 
due to the return to live music and shows in 
2021.

9. Progress Has Been Made Regarding 
Diversity — But There’s Still a Long Way 
To Go

The report found that representation and 
demand for people of color in the “DJ Mag 
Top 100” — an annual ranking of the world’s 
100 most popular electronic artists — grew 
in 2021. However these several years of slow 
growth in demand for female representation 
in the Top 100 stalled in 2021, with audi-
ences voting 12 female DJs into Top 100 DJs 
in 2021, down one versus 2020. That’s the 
first drop in the number of female artists on 
the list since 2016.

Additionally, according Association for 
Electronic Music’s Gender Diversity in the 
Electronic Music Industry Survey, only 16% 
of dance industry workplaces are majority 
female. Almost half of the survey’s sample 
work in organizations with a 25-50% female 
workforce. 22% had senior management 

teams with less than 1 in 4 women. Addi-
tionally, despite women in the survey show-
ing a higher level of education than men, 
women were three times less likely than 
men to be at Executive level.

Furthermore, while there was a signifi-
cant spike of bookings of Black artists in the 
United States and France during the peak 
of the 2020 Minneapolis racial uprising, 
which echoed in France with country-wide 
protests, this spike was not sustained.

10. Gaming Dwarfs Electronic Music, 
But Bridges Are Being Made

Gaming is more than 20 times the size of 
the electronic music industry, and growing 
rapidly. But the music industry’s crossover 
with the gaming space continues: Sony has 
$250 million invested in Fortnite and has 
just invested a billion dollars in Epic games. 
Warner has eight figures invested in meta-
verse platform Roblox along with a number 
of partnerships with digital experience com-
panies. Such investments continue bridg-
ing the digital entertainment and physical 
worlds.

11. The Value of DJ Software and Hard-
ware Grew 14%

The end of the 2020 home DJ boom was 
offset by the return to live, although this was 
affected by chip shortages and global ship-
ping challenges.

12. Education Is Big Business — And a 
Part of Giving Back

IMS counted 138 electronic music educa-
tion providers, with Electronic Music Label 
Toolroom now having 7,500 alumni out in 
the world, making music that were trained 
at their DJ academy. Such educational 
facets reflect a desire in the scene to give 
back, with the scene also stepping up with 
fundraising compilations to support Ukraine 
and reacting to wider world events. To wit, 
the theme of this year’s IMS conference is 
“in pursuit of purpose,” with a focus on talks 
on climate change, Ukraine, mental health 
and more. 
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Since 1997, San Francisco's Third Eye Blind has recorded 
five best-selling albums and assembled one career 
retrospective.  Led by Stephan Jenkins, 3EB has earned 
worldwide success during a 
tumultuous group of years when the major-label record-
ing industry was finally losing its grip on an enterprise that 
for decades it had dominated with steely efficiency. 

Third Eye Blind’s 2021 album Our Bande Apart was 
recorded when lockdown ended, with Bethany Cosentino 
of Best Coast and Ryan Olson of Poliça.  The band has 
continued to have gained artistic clarification—and, 
surprisingly, a fanbase that is larger, younger and more 
dedicated than ever.

Now celebrating 25 years of their iconic self-titled album, 
the band has an upcoming summer tour and has teamed 
up with Smith & Cult to create a series of nail polish colors 
with proceeds from shade "Jumper" to support True 
Colors United - a foundation committed to supporting 
LGBTQ youth. The band will be supporting SeaTrees on 
their 2022 Summer Gods tour, an organization that helps 
restore a portion of the Palos Verdes Kelp Forest.  The 
ocean has the power to restore climate change.

The latest science shows that globally, kelp forests can 
sequester more carbon than mangrove forests - restoring 
these sequoias of the sea is critical to solving climate 
change as 93% of all carbon in the carbon cycle is stored 
in our oceans (meaning just 7% is stored across our 
atmosphere and land biosphere.
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Live Nation CEO 
Netted Nearly 
$150M on Stock 
Sales This Year
BY GLENN PEOPLES

L
ive Nation CEO Michael Rapi-
no sold over 1.4 million shares for a 
total of $158.5 million in numerous 
transactions from Jan. 13 to April 

22, according to company SEC filings. The 
sales were part of a “trading plan to exercise 
options which were granted in 2012 and 
would otherwise expire in 2022,” the filings 
state.

With an option price of $7.75 per share – 
near where shares traded when the options 
were received – Rapino netted about $148 
million before taxes.

Live Nation’s CEO since the company 
was spun off from Clear Channel Commu-
nications in December 2005, Rapino will 
own about 3.8 million shares of common 
stock worth about $314 million (based on 
Tuesday’s closing price of $107.61) at the end 
of this trading plan (including options to 
acquire an additional 627,602 shares of com-
mon stock). Live Nation’s share price has 
steadily appreciated over the last decade — 
except for a downturn during the 2020 CO-
VID-19 recession — from below $10 a share 
in 2012 to as high as $127.75 on Nov. 5, 2021. 
Acquisitions of competing promoters and 
ticketing companies have helped revenues 
grow from $5.06 billion following its 2010 
merger with Ticketmaster to $11.55 billion 
in 2019. After falling to $1.86 billion in 2020 
due to COVID-19 restrictions, Live Na-
tion rebounded to $6.27 billion revenue 
in 2021.

Rapino also received 118,252 shares as 
restricted stock awards on March 4. Other 
executives to receive RSAs were Michael 
Rowles, general counsel and secretary, of 
14,139 shares; Joe Berchtold, president and 
CFO, of 33,419 shares; and John Hopmans, 
EVP, mergers and acquisitions and strategic 
finance, of 31,891 shares. For all executives, 

some shares vest later in 2022 and a portion 
will vest in 2023 and 2024 if certain finan-
cial targets are achieved. 

Billboard Latin 
Music Week 
Returns to Miami 
for 2022: Here Are 
the Dates
BY BILLBOARD STAFF 

Billboard Latin Music Week will again 
take place in Miami, returning to the Faena 
Forum for the week of Sept. 26 to Oct. 1.

After a stunning, sold-out 2021 edition 
that featured star Q&As with Daddy Yankee 
and Karol G, and once-in-a-lifetime perfor-
mances by the likes of Daddy Yankee, Anitta, 
Rauw Alejandro and Natti Natasha, the 
event returns timed to Hispanic Heritage 
Month.

“Latin music is in the midst of unprece-
dented growth, and we are more committed 
than ever to shining a light on its best and 
brightest,” said Leila Cobo, Billboard’s VP, 
Latin Industry lead. “Latin Music Week will 
bring top artists and executives together 
under one roof for an unparalleled week of 
celebration. No one else does this, and Bill-
board is proud to be part of the historic 
growth of Latin Music.”

More than 30 years strong, Billboard 
Latin Music Week is the longest running 
gathering of Latin music creators and ex-
ecutives.

The 2022 edition of the event kicks off 
Monday, Sept. 26, and will feature an ex-
panded lineup of workshops, conferences, 
panels, exclusive conversations with artists, 
activations, and networking opportunities, 
as well as concert and showcases that will 
take place through Oct. 1.

Registration for Latin Music Week will 
open soon. For the most up to date infor-
mation, visit billboardlatinmusicweek.
com/2022 

Travis Scott 
Announced 
as Primavera 
Sound Headliner, 
Marking His First 
Booking Since 
Astroworld
BY DAVE BROOKS 

R
apper Travis Scott is set to 
return to the stage, one day after 
the one-year anniversary of the 
2021 Astroworld festival in Hous-

ton that left 10 people dead and has resulted 
in hundreds of lawsuits.

On Wednesday (April 27), Spanish con-
cert promoter Primavera Sound posted the 
lineups for three new festivals the company 
is launching in South America, and all three 
lineups feature a headlining slot for the 
“Sicko Mode” artist. The festivals include 
Primavera Sound Sao Paolo, where Scott 
is set to perform Nov. 6; Primavera Sound 
Buenos Aires, where Scott will perform Nov. 
12; and Primavera Sound Santiago de Chile, 
where Scott will perform Nov. 13.

The performances mark Scott’s return to 
the stage after canceling his appearances at 
Day N Vegas and Coachella following the 
tragedy, which is still under investigation by 
Houston Police and the FBI. The U.S. House 
Committee on Oversight and Reform is con-
ducting a separate investigation of the Live 
Nation festival at NRG Park in Houston, 
where 50,000 people gathered on Nov. 5 to 
see hometown rapper Scott and other artists 
perform. Ten fans, including a 9-year-old, 
died as a result of the injuries they sustained 
at the concert after getting caught in a surg-
ing, stampeding crowd at the concert on 
Nov. 5, 2021.

The festival’s lineup video and individual 
lineup announcements can be seen below. 
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Drake Dropped 
From Lawsuit 
Over Chris 
Brown’s ‘No 
Guidance’
BY BILL DONAHUE

A 
pair of songwriters who 
sued Chris Brown and Drake for 
copyright infringement over 
Brown’s “No Guidance” have now 

dropped Drake from the case.
With the two superstars currently asking 

a federal judge to dismiss a lawsuit they 
call “baseless,” accusers Braindon 
Cooper and Timothy Valentine moved 
Tuesday (April 26) to voluntarily dismiss all 
claims against Drake. The case will continue 
against Brown and Sony Music Entertain-
ment.

It’s unclear whether Drake struck some 
kind of settlement deal to escape the case, or 
if the pair simply conceded defeat in going 
after the rapper. Neither side’s attorneys 
immediately returned requests for comment 
from Billboard.

“No Guidance,” released on June 8, 2019, 
off Brown’s ninth studio album, Indigo, and 
spent 46 weeks on the Billboard Hot 100, 
peaking at No. 5 in October 2019. The song, 
on which Drake was featured, was also 
nominated for best R&B song at the 62nd 
Grammy Awards.

In their October lawsuit, Cooper and 
Valentine claimed “No Guidance” ripped off 
their 2016 track “I Love Your Dress.” Among 
other alleged similarities, the accusers 
pointed to the fact that each song featured 
the phrase “you got it” in the lyrical hook.

In January, Brown and Drake asked the 
judge to dismiss the case by arguing, among 
other things, that there was no evidence 
the stars had ever even heard Cooper and 
Valentine’s “obscure” song – a crucial part 
of proving copyright infringement. The two 
plaintiffs then fired back in February, ar-
guing that Brown and Drake were basically 

claiming they were too famous to be sued by 
nobodies.

“This argument – essentially that defen-
dants are somehow immune from copyright 
infringement claims by individuals who are 
not as famous as they are – is both egotisti-
cal and without any legal basis whatsoever,” 
the two wrote in a scathing February brief. 
“Undoubtedly, regardless of their fame and 
status, defendants may be, and should be, 
held accountable for their infringement.”

As of Tuesday’s motion to drop Drake 
from the case, those arguments to dismiss 
the case pending. If the judge overseeing the 
case denies them, the claims against Brown 
and others will head toward discovery and 
an eventual jury trial. 

Bob Dylan Re-
Records Classic 
Songs With T 
Bone Burnett in 
New High-Fidelity 
Audio Format
BY FRED SAHAI 

O
n Tuesday (April 26), T Bone 
Burnett revealed that he has 
been in the studio with frequent 
collaborator Bob Dylan, and the 

two have been working toward re-recording 
some of the legend’s classic songs.

The revisited recordings were created 
to showcase the brand-new high-fidelity 
medium Ionic Originals. The introduction 
of Ionic Originals debuts the first break-
through in analog sound reproduction in 
more than 70 years, according to a release 
announcing the news.

Few details have been released regard-
ing when we can expect these new Dylan 
recordings to come out and what songs 
were re-recorded, or what hardware will be 
needed to play them.

Burnett has long been committed to ad-
vocating for the sonic excellence of analog 

sound. The Grammy-winning producer’s 
new company, NeoFidelity Inc., will release 
a series of Ionic Originals, with the Dylan 
recordings serving as the company’s first 
offering. Though the format they will be re-
leased in resembles vinyl, it will be a whole 
new medium altogether. A photo accom-
panying the announcement shows Burnett 
holding an aluminum platter on which 
“Ionic Originals” releases will be available.

In a press release, Burnett shared his 
enthusiasm for his new venture. “An Ionic 
Original is the pinnacle of recorded sound. 
It is archival quality. It is future-proof. It is 
one of one. Not only is an Ionic Original the 
equivalent of a painting, it is a painting. It 
is lacquer painted onto an aluminum disc, 
with a spiral etched into it by music. This 
painting, however, has the additional qual-
ity of containing that music, which can be 
heard by putting a stylus into the spiral and 
spinning it.”

Burnett also spoke on his preference for 
analog sound over digital sound, saying: 
“When describing the quality that raises 
analog sound above digital sound, the word 
‘warmth’ is often used,” Burnett further 
notes. “Analog sound has more depth, more 
harmonic complexity, more resonance, 
better imaging. Analog has more feel, more 
character, more touch. Digital sound is fro-
zen. Analog sound is alive.”

The announcement concluded by affirm-
ing NeoFidelity Inc. and Burnett’s mission 
“to record artists across a wide range of 
musical genres and provide a platform of 
distribution for Ionic Originals” and “to 
reset the valuation for recorded music.” 
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On June 4th, Billboard will publish 
its annual Indie Label Power Players List. 
This special feature in advance of Indie 
Week (6/13-6/16) and the 11th Annual 
Libera Awards will profile leading 
executives at top independent record 
labels, publishing companies and 
distribution companies. Positioning 
themselves as the driving force behind 
the success of independent music, these 
executives contribute to the 
independent music sector and to the 
world of music at large.

Take this opportunity to advertise 
and congratulate this year’s 2022
Indie Label Power Players.
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Why Giulia 
Be’s ‘Momager’ 
Adriana Marinho 
Felt The Urgency 
To Take Over
BY NEENA ROUHANI

A
driana Marinho didn’t mean to 
become her daughter Giulia Be’s 
manager. The mother of four was 
an interior designer until one la-

bel meeting magnified the mismanagement 
of her youngest and changed everything. “I 
don’t know what happened, but the spirit 
came in me and I just got up,” says Marinho.

In 2019, Marinho and Giulia finally con-
vinced the singer-songwriter’s then-man-
ager (Marinho kept his name anonymous) 
and Warner Music Group Brazil CEO Sérgio 
Affonso to switch out her upcoming single. 
The mother-daughter duo was pushing 
“Menina Solta,” a pop ballad which unbe-
knownst to anyone would catapult Giulia’s 
career. “Her manager comes in through 
Zoom and I’m in Rio with Giulia and every-
body: the presidents, the marketing team,” 
explains Marinho. “Sérgio says, ‘Giulia has 
convinced me that we’re going to release 
“Menina Solta.” I don’t think it’s going to be 
a hit, but we will do what the artist is asking. 
It’s not going to be a single and we will not 
be investing in the song or in a video.’” At 
that point, Marinho says Giulia’s manager 
went on the record against the last-minute 
switch, “contrary to what we had agreed to 
as a team before.”

“I’m a true believer that within four walls, 
we can say whatever we want, but outside 
we should be united,” says Marinho. “When 
he started going against Giulia, I pressed 
the Intercom button and said, ‘Thank you 
so much for your time, but you will not be 
speaking for Giulia anymore.’ I hung up the 
Intercom, turned to the entire table and 
said, ‘From now on, you only deal with me.’”

The move was bold and confident, con-
trary to everything Marinho was feeling at 

that moment, who broke down upon enter-
ing her car. “I said, ‘Oh my God, what did I 
do?’ And Giulia says, ‘Mom I know you can 
do this, you’re managing me already and you 
don’t even notice.’”

With Marinho by her daughter’s side as 
mom and manager, Giulia’s rise picked up 
pace. “Menina Solta” went on to become Gi-
ulia’s breakthrough single, bringing in over 
178 million streams on Spotify alone and 
its video clocking in at nearly 200 million 
views on YouTube, making it the burgeoning 
singer’s biggest record.

The successes continued to pour in, with 
the Rio-born singer becoming the young-
est Brazilian to be nominated for best new 
artist at the 2021 Latin Grammys “which 
came as a huge surprise,” says Marinho. The 
momager secured her daughter a global 
publishing deal with Sony, renegotiated her 
original contract with Warner, and locked 
in a number of brand campaigns including 
Hawaiiana (in Spain). During her interview 
with Billboard, Marinho is in Miami with 
Giulia as the trilingual singer works on a 
Spanish EP, set to release at the end of May.

While Marinho makes it clear that 
“momager” was not her end goal, “globally 
renowned singer” wasn’t Giulia’s either. She 
had her head in the books, with plans to 
argue human rights cases in courts through-
out the world and eventually make it to the 
United Nations. “She was going to eventu-
ally be the Brazilian Amal Clooney. That 
was her idol from a very young age,” says 
Marinho. But every chance Giulia would get, 
be it a Mother’s Day dedication or school 
event, she was singing, with “zero shy-
ness,” her mom adds. One of the more A-list 
impromptu performances came backstage 
at a Maroon 5 concert when the singer was 
still in high school. “They all started com-
ing together around her, saying you should 
definitely do this with your life, and she 
believed them.”

While Marinho came from a family of 
attorneys and was always mathematically 
minded, the music business was entirely 
new ground for her to explore. “I wasn’t 
trained for this but I’m not an idiot, so I’m 
thinking, ‘Oh my God, what are these people 
doing?’” says Marinho of early mismanage-
ment. “So I start taking notes because at the 

end of the day, it’s my child and my main 
interest is for her to be happy. And how is 
she going to be happy? If she succeeds.”

Was it always known that Giulia would 
become a famous singer?

No, it was not. We thought that Giulia 
was going to be an attorney, there are a lot 
of attorneys in the family. She was going 
into human rights law to eventually be the 
Brazilian Amal Clooney. That was her idol 
from a very young age. But at the same time, 
Giulia was also very into music. She wrote 
her first song when she was eight years old. 
She began playing the piano very naturally 
and the guitar, too. After high school, she got 
into good colleges in the U.S. and Britain, 
like Barnard College at Columbia. Then she 
comes to us and says, “Could I please try to 
do something with my music before starting 
college?” And she’s only 17. My husband 
and I said, OK, Giulia. There’s no reason for 
us to tell you no. It is your life. So take six 
months to try to do something with this. 
Let’s see where it goes. But if for any reason 
it’s not going anywhere, you have to go back 
to school.

Did she ever go back to school?
No! [laughs] She put two covers together, 

and opened a little YouTube channel all on 
her own. Very simple videos. Not even 30 
days later, we get a call from who was to 
become her manager. He’s a known person 
in Brazil and we couldn’t believe it. We 
met with him and he’s telling me all these 
things like “Giulia is phenomenal. I want to 
represent her. She has a future. This is what 
she has to do with her life,” and blah blah 
blah. I’m really skeptical and he senses that. 
As I’m leaving, he shows me on his phone 
offers from Warner Music Brazil, Universal 
Music Brazil and Disney Brazil. He showed 
Giulia’s covers to these people and they all 
wanted her. He was very protective because 
he already had three majors that wanted 
her. And I said, great. But I still have to talk 
to my husband and digest all of this. He calls 
me maybe 15 minutes after I get home and 
says the president of Warner Music Brazil 
wants to meet with you, he’s canceling all 
his plans. And Giulia’s like “Please, mom, 
please, mom.”

And did she convince you?
We did have lunch with Sérgio Af-
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fonso–wonderful man–and he convinced 
me that he’s the one. Finally, in March 2018 
Giulia signed to Warner, but it was one year 
before she finally released her first song. 
Giulia wrote in English, and they wanted a 
Portuguese song. She started learning how 
to write in Portuguese and they sent her to 
different writers but nothing came of it. So 
finally, they decided to pay attention to the 
songs in English.

How did the first single, “Too Bad,” 
come about?

Sérgio shows her song “Too Bad” to the 
head of global television, who does the soap 
operas. And the guy freaks out and says, “Oh 
my god is this Halsey?” Which is the con-
stant comparison, and Sérgio says “No, this 
is Giulia.” So they finally accept that we’re 
going to release a song in English. They put 
“Too Bad” in a soap opera before putting it 
up on [streaming] platforms. It was number 
one in Shazam for like three weeks, but 
nobody could actually get the song because 
it wasn’t [on platforms]. Then the song 
comes out with no marketing whatsoever. 
Horribly done. [At this point], I’m noticing 
there’s something wrong. And when it came 
out, without any effort from Warner–at that 
time, I didn’t know how it worked, but now 
I do–it goes into 25 international playlists, in 
the Netherlands, especially. It’s now one of 
her most popular songs with over 50 million 
streams on Spotify.

And this is when you begin to notice 
the mismanagement?

I’m sensing that things are not being done 
properly. But of course, I wasn’t trained in 
this industry, so I’m listening a lot more 
than I’m speaking. Then there was a second 
release, “Chega,” which she didn’t want 
to do. It was not that great, but we had to 
release it. So I’m noticing all these [issues] 
with management and also Warner. I didn’t 
feel I had the power to do anything, but I 
started gaining more confidence.

What was Giulia’s reaction when you 
fired her former manager in the Warner 
meeting?

I think Giulia was happy. She just looked 
at me with relief and I said, “We’re going to 
look for [another manager] because this is 
very serious.” So I started looking for some-
one and we’re still looking.

It seems like you already found the 
perfect person.

Yeah, I’ve come to that conclusion myself, 
but it’s been a journey. It’s a lot of responsi-
bility and work. There were many ups and 
downs in the whole process, including my 
relationship with Giulia, because we had to 
adapt. I was always the mother, so at the end 
of the day, my word was final. But being her 
manager, I’m working for her. She’s the boss. 
In my opinion, what a good manager does 
is draw a map that will get the artist to their 
goals and respect their peculiarities because 
you’re not going to change them. They think 
very differently.

What are some of those differences?
Giulia is very artistic, her mind goes into 

different places and I’m very objective and 
very focused on getting the job done. We 
complement each other. But your artist 
won’t do exactly what you’re saying and 
there are events that are not under your 
control. So everything that is under your 
control has to go right to have some room 
for the things that don’t go so well. In the 
beginning I’m saying to Giulia, “Just do it 
like this,” and sometimes it doesn’t work 
that way. But now it flows very, very easily. 
If she asks for my opinion, I will give it. 
But I pick my battles. Giulia’s listens, but 
artistically, she’s her own person in her own 
world and will do exactly what she wants to 
do. For many things, she says, “Mom. Forget 
it.” I’ve suffered a lot, I’ve bit my tongue 
[laughs].

What would you say has been one of 
your biggest wins as her manager?

Something that is very important to men-
tion–which is a battle for all artists and is 
something that I dealt with for the last year–
is that Giulia had a five year contract with 
Warner, and when new artists sign with 
the major [labels], the contracts are very 
leonine. It is all for the label, and the artist 
is nothing.

Artists don’t have any leverage.
Whatsoever. And even though I had a 

very good attorney, Giulia was still a bet [for 
Warner]. But after two years, Giulia had 
over a billion streams and with very little 
exposure. She had already accomplished so 
much in so little time that I went to Sérgio 
and asked if we have room to renegotiate 

the contract, because the way it is right now, 
Giulia is not very enthusiastic. They had 88 
percent of Giulia. And he said, “Of course.” 
Giulia’s demand was actually unheard of 
because it was an existing contract with 
three years left to go. She wanted to own all 
her masters, which is a movement around 
the world. After a year, we signed on De-
cember 24th at 9:30pm. It was Christmas 
Eve and Giulia was the host that year. She is 
completely independent now but we all live 
right next to each other.

Like walking distance?
Walking distance. Her brothers together 

in one place, us and then her.
So did she get her masters?
Yes, I was able to negotiate and now she 

owns all her masters. We switched it to an 
atypical licensing contract.

That’s a great Christmas present.
Yes, it was.
At the time Giulia was taking a break to 

work on “Beyond The Universe?”
Yes. I got Warner to release her for 

almost four months because of that. The 
main theme song is Giulia’s composition, 
and she’s also the protagonist, she plays a 
pianist. The last scene shows Giulia at the 
most beautiful theater in Sao Paolo, black-tie 
with a full orchestra, playing and singing her 
song. Warner is going to release [the song], 
but the master is hers with Netflix, and she’s 
also the author. Netflix usually does buyouts 
and I said, ‘That’s not going to happen. I’m 
sorry. The most important aspect of Giulia’s 
profession are her compositions.’ So I 
negotiated a very good contract, Giulia has 
eighty seven and a half percent of the song, 
and Netflix has twelve and a half percent–I 
don’t mean to brag or anything like that, 
it’s sounding like I’m bragging but I’m not 
[laughs].

How did you learn to do all of this? 
What’s your professional background?

I’ve had businesses before in interior 
design and architecture. That’s my natural 
talent. Everybody has one, I think. I have 
very good instincts for business but also for 
math, which was very easy for me in school. 
And I come from a family of attorneys. My 
father was an attorney, my husband, brother, 
niece, then my stepdaughter, her husband 
and many more.
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What does a day-in-the-life look like 
for you?

Giulia, Giulia, Giulia and more Giulia 
[laughs]. I get a lot of complaints from the 
rest of the family.

How were you received when you 
stepped on the scene as her manager?

Not very well. Sérgio said, “Adriana. I 
know you’re very involved and you should 
continue to be because there will come a 
time when you’ll be the only one who can 
bring Giulia down to Earth. But don’t do this 
to yourself. It’s not going to work.” But he 
was the first one to concede that I proved 
him wrong. In every meeting that I went 
to–and it was the case with Netflix, too–for 
every 10 men, there’s maybe one woman. 
The industry is still dominated by older 
men. They look at you and they say, “Oh my 
God, the mother, what does she know about 
the industry?” They think they’re going to 
eat me up. I felt a lot of resistance, but it 
didn’t bother me. I was raised to be tough 
and to believe in myself. But it was frustrat-
ing. My tactic was and still is to only open 
my mouth when I was absolutely sure of 
what I was saying, and to say something that 
was fundamental to hear at that time.

How do people in the industry describe 
you now?

An adjective I constantly get is “intense.” 
And I say thank you because if intense 
means that I’m here every day pushing to 
make sure that Giulia gets her [needs] met 
and that things get done, that’s fine. I’d rath-
er be intense than nonexistent. But I doubt 
very much that if I was a man, I would get 
the same adjective.

Are there people in the industry you go 
to and learn from?

I have a couple of very well-established 
people that I admire tremendously and 
trust for advice. The CEO of UBC, Marcelo 
Castelo Branco. He’s been in the industry 
forever, in every position. He’s also a voting 
member at the Grammys and he told me he 
had voted for Giulia. I’ve just been learning 
a lot from him. He’s my guru. Also Sérgio 
Affonso. Even though sometimes we might 
be at odds, he’s someone that I admire and 
respect.

How did the conversation about your 
commission happen?

Giulia is the one who wanted to have this 
conversation. We are fortunate to have a 
financial situation where money has never 
been Giulia’s objective. In our case, I felt 
very uncomfortable taking money from my 
daughter. But Giulia wanted to find a way 
because it became my full-time job, I’m not 
doing anything else. So she had an idea to 
create an escrow account where we put 
away ten percent of everything. Although a 
manager usually would make 20.

And you didn’t want 20?
I didn’t want anything. It felt very weird 

to be spending her money that she worked 
for. But it is a part of the business. It’s im-
portant and I recognize that. But it’s a very 
delicate issue.

I’m sure if you were managing some-
one who wasn’t your kid, it would be 
different.

Which I’ve been asked to do, and I’ve 
refused. I don’t want to manage anyone else. 
To me, this is a full-time job. I fell into this 
and I do it because it’s my daughter. At the 
end of the day, [momagers] are working so 
hard, we’re dedicating our lives to this. So 
these mothers really should not feel guilty 
whatsoever [taking money]. They’re doing 
their job much better than any other man-
ager would.

Will you stay with Giulia as her man-
ager or do you see yourself phasing out 
eventually?

I have no idea what the future holds, but 
I imagine [I’ll stay] as long as she wants me 
around. It is my nature to supervise every-
thing that my kids–not only her–are doing. 
I’m interested in their lives. I want to know 
who is around them. That’s the type of mom 
I am. So as long as she wants me around, 
I’ll always be helping in whatever way she 
needs me. (“Forever!” Giulia shouts gleefully 
from across the room.) 

UMPG to 
Administer 
Publishing 
for Univision 
Network’s Music 
Catalog
BY LEILA COBO

U
niversal Music Publishing has 
signed an exclusive global pub-
lishing administration agree-
ment to represent the Univision 

network’s music catalog.
The deal includes original recordings 

made for Univision’s vast catalog of original 
scripted and unscripted programs, includ-
ing telenovelas, drama series, variety shows, 
news programming, sports and imported 
Spanish-language feature films.

Ignacio Meyer, executive vp of music 
and non-scripted entertainment, Televi-
saUnivision said in a statement, “Univer-
sal Music Publishing Group has been an 
extraordinary partner for our shows and we 
are pleased to now work with them on the 
administration of our proud and growing 
music catalog of award-winning copyrights.”

“Univision is home to a vast catalog of the 
most iconic themes and songs across the 
U.S. and Latin America,” added Alexandra 
Lioutikoff, president of UMPG for Latin 
America and U.S. Latin. “We look forward to 
building on their legacy.”

The deal with Univision is just the lat-
est in a string of noteworthy Latin deals 
recently for UMPG. The Univision catalog 
will be joining other recent signees, like the 
estate of Mexican icon Juan Gabriel, singer-
songwriter Horacio Palencia and Feid, all 
of whom just signed global publishing deals 
with the company. UMPG also acts as the 
longtime publishing home of Latin stars like 
J Balvin, Bad Bunny, Anitta, Gloria Estefan 
and Sebastián Yatra.

On its end, Univision’s writers and pub-
lishers have won many awards for their mu-
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sic, including more than 20 ASCAP Awards 
in the television category. 

Warner Music 
Launches Podcast 
Network With 
Shows by Jason 
Derulo, Lupita 
Nyong’o
BY J. CLARA CHAN 

W
arner Music Group has 
launched a podcast net-
work that will include a 
slate of shows hosted by 

Lupita Nyong’o, Jason Derulo and Billy 
Mann. Called Interval Presents, the net-
work is led by Allan Coye, WMG’s senior vp 
digital strategy and business development, 
and will focus on developing podcasts with 
subjects at the intersections of music, pop 
culture and social impact, the company said 
on Tuesday.

Nyong’o’s podcast, produced by Snap 
Judgment, will explore the African diaspora 
through the lens of nonfiction storytelling. 
Derulo will star in a fictional romance show 
with noir influences, while Mann will speak 
with other artists about failure and over-
coming adversity.

WMG has also partnered with Snap 
Judgment, Awfully Nice and Double Elvis to 
create content for the podcast network. Up-
coming podcasts will include a series from 
Double Elvis that explores the impact com-
munities of color have had on entertainment 
mediums like radio, print and TV, while an-
other series from the production company 
will tell the history of major Warner Music 
artists like Aretha Franklin.

Interval Presents’ initial slate of podcasts 
are expected to be released later this year.

“Interval Presents allows us to develop 
and share podcast content that propels 
fresh, engaging conversations around trend-
ing topics and issues that matter to diverse 

communities,” Coye said in a statement. 
“This is just the beginning and as we grow, 
we hope to stay true to our roots in music 
while also using audio artistry as a vehicle to 
explore new terrains of storytelling, and ul-
timately, connect deeply with our audience.”

This article was originally published 
by The Hollywood Reporter. 

Earth, Wind & 
Fire Saxophonist 
Andrew Woolfolk 
Dies at 71
BY RANIA ANIFTOS 

A
ndrew Woolfolk, longtime Earth, 
Wind & Fire saxophonist, has 
died. He was 71 years old.

The instrumentalist’s fellow 
bandmate Philip Bailey took to Instagram 
to confirm the news on Tuesday (April 26), 
sharing a photo of the duo with the caption, 
“I met him in High School, and we quickly 
became friends and band mates. Andrew 
Paul Woolfolk was his name. We lost him 
today, after being ill of over 6 years. He has 
Transitioned on to the forever, from this 
Land of the dying to the Land of the Living. 
Great memories. Great Talent. Funny. Com-
petitive. Quick witted. And always styling. 
Booski… I’ll see you on the other side, my 
friend.”

Woolfolk joined the genre-spanning band 
in 1973, according to the group’s website, 
as a flautist and saxophonist, and played on 
and off with Earth, Wind and Fire until 1993.

His most recognizable work comes in the 
form of his lively, dancefloor-ready soprano 
saxophone on the band’s beloved 1978 hit, 
“September.” The was originally a Billboard 
Hot 100 top 10 over four decades ago, hit-
ting No. 8 in February 1979, becoming Earth, 
Wind & Fire’s fourth of seven career top 
10s. Every year, “September” scores signifi-
cant sales and streaming gains on Sept. 21, 
the day (or night, technically) mentioned in 
the classic hit’s opening line. Most recently, 
in 2021, “September” drew 1.5 million on-

demand U.S. streams, according to MRC 
Data. That’s a 322% surge over Sept. 20, 
when the song racked up 352,000 streams.

In 2000, Woolfolk was inducted into the 
Rock & Roll Hall of Fame along with his 
fellow original Earth, Wind & Fire members. 
That evening, Woolfolk, dressed in a fiery 
red suit jacket, performed a jaw-dropping 
solo on “Shining Star.” 

Lollapalooza’s 
Daily Schedule 
Is Here: See 
When Dua Lipa, 
Metallica, Green 
Day & More Are 
Playing
BY HANNAH DAILEY 

F
estival-goers, pull out your cal-
endars and flip them to the last 
weekend of July. Lollapalooza has 
unveiled this year’s day-to-day 

schedule, which means it’s officially time to 
start planning which artists you’re seeing 
when.

A Tuesday (April 26) Instagram post to 
the official Lollapalooza account reveals the 
exact days when each artist on the festival’s 
roster will perform between Thursday, July 
28, to Sunday, July 31. Each day boasts a 
lineup of dozens of artist representing just 
about every genre, with a handful of head-
lining acts billed at the top.

“Check out our updated Lineup By Day,” 
the Lollapalooza post simply states, before 
reminding attendees when single-day tick-
ets go on sale (now!).

July 28 begins with a multi-generational 
bang, with the day’s primetime billings go-
ing to Metallica, Lil Baby, Jazmine Sullivan, 
Billy Strings and Zhu. The alt-pop landscape 
is represented well, with Remi Wolf, Role 
Model, Maude Latour and more taking the 
stage that first day.
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Next up on July 29 are Dua Lipa, Machine 
Gun Kelly, Glass Animals, Don Toliver and 
Rezz, rounded out by the two queens of LG-
BTQ indie music — King Princess and Girl 
in Red — as well as good-vibes girl groups 
such as Muna and The Regrettes. Saturday, 
July 30, will be a big day for both EDM and 
hip-hop, as Kygo and Kaskade will headline, 
while J. Cole, Big Sean, YG, BLXST, Duck-
wrth and more will all at some point appear 
on one of the festival’s nine stages that day.

It all comes to a close on Sunday, July 31, 
with Green Day, Doja Cat, Jane’s Addiction, 
The Kid Laroi and Charli XCX leading the 
charge.

See the full Lollapalooza day-to-day 
schedule below: 

Meet the 
Choreographer 
Who Helped 
Harry Styles Find 
‘A Lot of Joy’ in 
the ‘As It Was’ 
Video
BY REBECCA MILZOFF 

H
e may have begun his career in 
a group that steadfastly refused 
to dance in a coordinated way, 
but it’s no secret now that 

Harry Styles has moves to spare — whether 
he’s shimmying and bouncing around a 
festival stage, executing stylized choreogra-
phy reminiscent of classic movie musicals in 
2021’s “Treat People With Kindness” video 
or, most recently, throwing himself into 
abstract partnering on a spinning turntable 
platform in the music video for his current 
hit “As It Was.” 

His key collaborator for that latest danc-
ing feat is French choreographer Yoann 
Bourgeois — though really, choreography 
is just one element of Bourgeois’ many 
creative talents. Trained in circus arts, 

acrobatics, and dance, Bourgeois is as well-
known for his set designs, usually involv-
ing contraptions he creates that challenge 
gravity and balance while encouraging a 
sense of play and risk-taking in his perform-
ers. “These devices generate something 
very alive in the performers, and that’s what 
I like,” says Bourgeois, who describes his 
age as “I believe I’m 40 — but in my mind I 
believe I’m around 16.” 

Bourgeois — who came onto the “As 
It Was” creative team via video director 
Tanu Muino, but had also caught Styles’ 
attention previously with his work Fugue/
Trampoline — has long worked with singers 
in Europe, but has increasingly become a 
collaborator of choice for a wider array of 
pop artists. In January, he oversaw theatri-
cal direction of the late Virgil Abloh’s last 
Louis Vuitton show in Paris; he proposed 
the idea of the “weeble-wobble” structure 
used in Missy Elliott’s “Cool Off” music 
video; he recently choreographed and co-
conceived the concept for Coldplay and 
Selena Gomez’s “Let Somebody Go” video; 
and he’s choreographed a yet-to-be-released 
fka twigs project.

Through a translator, Bourgeois spoke 
to Billboard about working with Styles on 
“As It Was” — and why he was “very nicely 
surprised” by the the singer’s talents. 

Director Tanu Muino has said she was a 
fan of yours – was it she who brought you on 
for “As It Was”?

At first, it was Tanu who contacted me. 
I understood a bit later in the process that 
Harry knew my work also, but Tanu contact-
ed me at the conception stage of the film, 
so quite early on. We spoke first of all about 
the meaning of the song, and Tanu, having 
watched a few videos of my work, spotted 
one device — what I call the turntable — 
that I’m working on, the spinning platform. 
It seemed to us it was a great device to work 
on with the meaning of the song. Since I’m 
always working with space, it’s always a bit 
more than just creating movement — I’m 
involved in the set design as well. 

Tell me about that spinning platform and 
what it was like for Harry to work with it – 
it looks slippery and tough to negotiate!

We need to let the artist accustom them-
selves to the platform physically — it can be 

a bit disorienting. We had a few days with 
Harry, and he was actually very talented, 
and it seemed like Harry was having a lot of 
fun, so we kept in the music video a lot of 
the moments of playfulness from that. There 
were some very specific set and written 
choreography parts that were very precisely 
choreographed, but also “rules of the game” 
for Harry to play with and improvise upon. 
We kept both those principles in the music 
video. 

What were those “rules of the game”?
These are very basic rules, but they make 

sense when you want to play a little bit with 
the idea of risk. So for example, it can be 
just to stay standing up on the platform as 
it spins faster and faster, or to try to escape 
from that platform as it is spinning. I feel 
like these rules summon a childish part of 
the performer each time. Something very 
pure. 

That sense of playfulness is definitely 
something that comes across in Harry’s 
performances, whether onstage or in videos 
— and in your work, in general, as well. Did 
that feel like a quality you shared?

Yes. I really felt the same way about Harry 
— that common ground about playfulness. 
And that’s also the reason I create these de-
vices. I want them to be not contemporary 
art forms, but machines to be played with. 
These devices generate something very alive 
within the performers, and that’s what I 
like. It generates this playfulness as well as 
being poetic. 

What did you know of Harry as an artist, 
and particularly of his movement ability, 
before working on this video with him?

Of course I knew Harry as a musician, 
but also as a very highly-skilled performer. 
What I particularly liked is, I feel like Harry 
is a little bit… he deviates from [tradition] 
with a lot of subtlety. I really enjoy that 
about him. I’ve collaborated with a lot of 
music artists, and I was very nicely sur-
prised by Harry’s capacities. Since the first 
seconds of working with him, I felt a lot of 
joy from Harry working on this experiment. 
I was very, very happy to see that. 

What was it about “As It Was” in particu-
lar that made this feel this was a project you 
wanted to be part of?

For me, the song is full of paradox. It 
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carries a lot of energy and a kind of joy, and 
somehow still it carries nostalgia. It’s about 
trying to free ourselves from what links us 
to the past, from what locks us up maybe in 
a loop. So that’s why I decided to work with 
this simple disc that spins very fast, where 
everything comes back to the same place. It 
resonates with the lyrics. 

I think some things are bigger than us 
and as humans we don’t choose everything, 
we don’t initiate all movement ourselves, 
we have to deal with a lot of things [we 
can’t control]. These devices also show the 
interaction with everything that surrounds 
us — really, invisible forces, but my aim is to 
make them visible so we are able to perceive 
them. 

What was your work process like with 
Harry?

When I arrived, I was slightly afraid 
because I obviously want the process to go 
well and to get along with Harry, and that 
goes both ways. But what’s great is when 
you bring a big toy like the turntable, it puts 
everybody in a playful mood. So, for me 
the relationship is first of all to propose to 
play. It’s also a strategy, because it would be 
a bit difficult to come from a blank page and 
try to write everything with Harry in such a 
short time. So to establish a common game, 
we share something from the beginning. We 
meet as players, and for me to be a player 
isn’t nothing – it’s a relationship ideal. 

Of course we had different scenes to work 
on. Two of them were quite easy to agree 
on with Tanu and Harry, and two others 
– the dance improvisation at the end, and 
everything that happens on the turntable – 
those required a little bit of rehearsal. It was 
specifically challenging because the [dance] 
partner Harry was working with throughout 
the rehearsal period was unable to perform 
the day of the shoot, so we had to replace 
her the day of the shoot. Mathilde Lin, who 
is in the video, had to learn everything the 
day of, and she did an amazing job. I’d never 
worked with her before, but I’d heard about 
her – she’s a very multi-skilled contempo-
rary dancer. 

Do you know why Harry liked your work, 
what he had seen of it before? 
I don’t know why Harry liked it, but I 
knew Harry discovered it through a dance 

I performed myself with a trampoline 
on some stairs. He saw that on video, it’s 
called Fugue/Trampoline. 

You also recently choreographed the mu-
sic video for Coldplay and Selena Gomez’s 
“Let Somebody Go,” for which you co-con-
ceived the concept with director Dave Mey-
ers. Do you receive a lot of requests from the 
pop music world?

When I started to create my own universe 
[blending] acrobatics, visual arts and dance, 
I realized really quickly that made sense 
to a lot of people. I’ve been reached out to 
by people in diverse fields, from contem-
porary art to technology, and I was help-
ing some known artists in France, singers 
I was friends with, like Camille, Vincent 
Delerm or Yael Naim. I’ve also performed 
my own shows worldwide. Recently there 
was an excerpt of Fugue/Trampoline in the 
first episode of [Hulu’s] Only Murders in 
the Building. I think it’s a coincidence that 
Selena Gomez was in both projects! 

It was this little clip for Apple that I made 
with Oscar Hudson [the “Bounce” cam-
paign for AirPods in 2019] that [got Chris 
Martin’s attention]. Last summer Chris 
came to my house and we spoke a lot about 
many things, including love, and at some 
point Chris took his phone out and played 
this song he was recording with Selena, “Let 
Somebody Go.” When I was listening to the 
song, I felt like the sky could split in two — 
which made me think about how sometimes 
in a [romantic] separation you can see the 
world upside down, and how trying to meet 
again is like surmounting a giant mountain. 
So the concept for “Let Somebody Go” was 
born this way. 

What I appreciate a lot, and maybe it’s 
happening more but progressively, is the 
fact that I receive more and more proposi-
tions from multiple fields. That kind of 
proves that the language I’m trying to estab-
lish is universal. 

Jordan Hallpike 
Joins WME 
UK Office as 
Crossover Music 
Agent
BY DAVE BROOKS

W
ME today announced 
that Jordan Hallpike has 
joined the company as 
a crossover agent in the 

music department, based in London. In his 
role, Hallpike will focus on forging new 
creative opportunities on behalf of WME’s 
client roster in addition to serving as a lead 
for business development projects.

Hallpike comes to WME with over 10 
years of experience across the music and 
creative sectors in Europe. He has served 
as the director of music at the Ibiza Rocks 
Group where he was responsible for talent 
booking, event programming, and creative 
direction. Hallpike is also the co-founder 
of the creative studio Midnight Movement, 
where he worked with Live Nation, Island 
Records, Sky, ITV, and Warner Music Group.

Hallpike’s hire comes on the heels of sev-
eral key promotions in the agency’s music 
group, including seven agents to partner and 
17 more staffers to agent across the Los An-
geles, New York, Nashville, and Sydney of-
fices. WME also just announced that Dvora 
Englefield is joining the agency as a partner 
and head of music artist strategy.

Other recent additions to WME’s Music 
Division include Zach Iser and Caroline 
Yim who were brought in as co-heads 
of hip-hop / R&B, Craig D’Souza cover-
ing international contemporary, Andy 
Duggan covering international festivals 
and Whitney Boateng for hip-hop and 
R&B, Dru Bass in crossover, Bailey Green-
wood for electronic music, Dana Jeter hip-
hop and R&B and Randall Uritsky covering 
domestic festivals. 
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Randy Rand, 
Founding Member 
& Bassist of ’80s 
Glam Metal Band 
Autograph, Dies
BY STARR BOWENBANK 

A
utograph‘s founding member 
and bassist, Randy Rand, has 
died, the band confirmed on 
Wednesday (April 27). The ‘8os 

glam metal band shared the news in an emo-
tional statement posted to its official social 
media accounts, along with a few details 
about their friend’s death.

“It is with great sorrow and heavy hearts 
to announce the unexpected passing of our 
cherished friend and founding member of 
Autograph, Randy Rand,” the group wrote. 
“At the time of death, Randy was surround-
ed by his beautiful and infinite love, Regina 
Rand and family.”

The statement continued, “Although 
beyond devastated, we find some comfort 
and solace knowing the last couple of years 
have been some of his happiest as an artist 
and as a performer. Randy was the consum-
mate optimist and was so excited to see 
the new direction, creativity and renewed 
energy with the band. You could feel his 
excitement- as it was quite palpable with his 
playing abilities, performances and the way 
he interacted with his beloved fans.”

The group concluded their statement by 
saying they “will continue to honor Randy 
Rand, as he would want us to and honor our 
musical commitments and keep his legacy 
alive.”

Rand got his start in the ’70s in California 
during the Sunset Strip era, later becoming 
an established and seasoned studio musician 
before later forming Autograph in Pasadena 
in 1984 with Steve Plunkett (vocals), Keni 
Richards (drummer), Steve Lynch (guitar-
ist) and Steven Ishram (keyboard). The 
band’s debut album, Sign In Please, arrived 
in October of 1984 and spawned the band’s 

signature song, “Turn Up the Radio,” which 
peaked at No. 29 on the Billboard Hot 100. 
The album also reached a height of No. 29 
on the Billboard 200, and enjoyed 29 weeks 
on the all-genre chart.

See the band’s statement in full below. 

DaBaby’s Legal 
Team Says Newly 
Surfaced Shooting 
Video Proves 
His Self-Defense 
Claim
BY GIL KAUFMAN 

T
he legal team for DaBaby has 
reacted to the recent release of 
a previously unseen video of the 
2018 fatal shooting at a Charlotte, 

N.C., Walmart that they say further proves 
their client’s claims of self-defense. The al-
tercation ended with the rapper (born Jona-
than Kirk) shooting and killing a 19-year-old 
fan named Jaylin Craig.

Rolling Stone reported April 24 what it 
claimed was never-before-seen security 
footage of the fatal fight between Craig and 
Kirk, in which DaBaby appears to be the 
initial aggressor in the incident, which the 
magazine said called into question the MC’s 
claim that he acted in self-defense. At press 
time, Billboard has not independently veri-
fied the veracity of the video footage.

TMZ reported on Wednesday (April 27) 
that Kirk’s lawyers, Drew Findling and Ma-
rissa Goldberg, told the site that the video 
was reviewed by prosecutors in 2018, which 
resulted in them concluding that the rapper 
acted in self-defense. The case was closed in 
June 2019, with Kirk avoiding prosecution 
for Craig’s death. Instead, he was sentenced 
and convicted for a misdemeanor count 
of carrying a concealed weapon and then 
sentenced to 12 months probation and a 
suspended jail sentence.

According to TMZ, the video was also 

reviewed by a Mecklenburg County judge in 
connection with the misdemeanor charge 
levied against Kirk for not having the proper 
permit for his weapon. Spokespeople for 
DaBaby and his legal team have not yet re-
turned Billboard‘s requests for comment.

“Witnesses were interviewed and cor-
roborated Mr. Kirk’s statement. The entirety 
of the surveillance video was viewed and 
determined to corroborate Mr. Kirk’s state-
ment,” Findling and Goldberg told TMZ. 
“Mr. Kirk was protecting himself and his 
family at the time of the shooting.”

On Monday (April 25), DaBaby replied to 
a tweet from Hot 97 and Beats 1 host Ebro 
Darden, who wrote, “Why are people acting 
like the 2018 video of Da Baby’s Walmart 
incident wasn’t already seen by Walmart, 
The Police and the courts?”

DaBaby wrote in response, “Cuz the me-
dia got they a– brainwashed.” 

Twitter 
Experiences Mass 
Deactivations 
After Elon Musk 
Takeover
BY ABID RAHMAN 

T
witter saw mass “organic” deac-
tivations and huge fluctuations in 
follower numbers for some of the 
platform’s highest-profile users 

in the days after Elon Musk agreed to a $44 
billion takeover deal of the social media 
giant.

According to an NBC News report 
published Tuesday, the follower numbers 
for some of Twitter’s most-followed ac-
counts, including former President Barack 
Obama, singers Katy Perry and Taylor Swift 
all dropped by hundreds of thousands. 
Obama, who is Twitter’s most-followed 
user with 131.7 million followers, saw his fol-
lower count fall by 300,000 since Monday. 
Perry, who has 108.8 million followers, lost 
200,000.

IN BRIEF

https://www.billboard.com/author/starr-bowenbank-2/
https://www.billboard.com/artist/autograph/
https://www.billboard.com/artist/autograph/
https://www.billboard.com/charts/hot-100
https://www.billboard.com/charts/billboard-200/
https://www.billboard.com/author/gil-kaufman/
https://www.billboard.com/t/legal/
https://billboard.com/music/dababy/
https://www.rollingstone.com/music/music-features/dababy-walmart-shooting-death-1341829/
https://www.tmz.com/2022/04/27/dababy-walmart-shooting-video-surveillance-footage-lawyers-self-defense-claim/
https://www.billboard.com/music/rb-hip-hop/dababy-responds-video-2018-walmart-shooting-claims-media-brainwash-1235063518/
https://www.billboard.com/music/rb-hip-hop/dababy-responds-video-2018-walmart-shooting-claims-media-brainwash-1235063518/
https://www.billboard.com/author/abid-rahman/
https://www.billboard.com/t/twitter/
https://www.billboard.com/t/twitter/


 Page 23 of 27

Twitter routinely purges the platform of 
bots and fake accounts which can lead to 
follower counts dropping but the company 
confirmed to NBC News that the recent 
drops were “organic” and not automated 
or deletion of bots, meaning hundreds of 
thousands of users accounts are voluntarily 
deactivating.

Conversely, the follower numbers for 
prominent right-wing politicians and 
personalities have seen huge upticks in the 
days since the Musk takeover news. NBC 
News reports that controversial GOP Rep. 
Marjorie Taylor Greene saw her follower 
count jump 100,000 and far-right Brazilian 
leader Jair Bolsonaro gained 90,000 follow-
ers since Monday.

The deactivations come as Twitter users 
worry over Musk’s maximalist approach to 
free speech will lead to changes in content 
moderation on the platform and less strin-
gent policies on abuse, extreme political 
groups and the return of banned users.

“My strong intuitive sense is that having 
a public platform that is maximally trusted 
and broadly inclusive is extremely impor-
tant to the future of civilization; I don’t care 
about the economics at all,” Musk said at the 
TED conference in Vancouver on April 14.

This article originally appeared in THR.
com. 

Darius Rucker 
Is Launching a 
Music Festival in 
Charleston
BY JESSICA NICHOLSON 

D
arius Rucker is set to launch 
his own music festival in his 
hometown of Charleston, S.C., 
with his Riverfront Revival 

festival set for Oct. 8-9 at North Charleston’s 
Riverfront Park.

In addition to a performance from 
Rucker, the two-day music lineup will also 
include Brothers Osborne, Jimmie Al-
len, Trampled By Turtles, Charley Crock-

ett, SUSTO and more.
Rucker is teaming with SRE Entertain-

ment for the event, which will also be 
presented by Discover South Carolina and 
will feature food, libations, art and culture 
alongside musical performances. 
“Anyone who knows me knows how much I 
love Charleston,” Rucker shared via a state-
ment. “For years now, I’ve had this bucket 
list dream of bringing together a bunch 
of friends to perform in a way that also 
showcases this incredible city and all it has 
to offer. I can’t wait to see it become a reality 
this fall – and I hope the fans are as excited 
as we are!”

Exclusive Darius Rucker fan pre-sale tick-
ets will be available beginning at 10 a.m. ET 
on May 2 at RiverfrontRevival.com, fol-
lowed by Riverfront Revival pre-sale tickets 
going on sale beginning May 3 and general 
admission starting May 4.

The festival will also be a way to give back 
to the Charleston community. Rucker’s late 
mother was a nurse at Medical University 
of South Carolina (MUSC), and $1 of each 
ticket sold to Riverfront Revival will sup-
port the MUSC Arts in Healing program. As 
part of the program, therapists work with 
children and adults to identify and work 
through emotional, psychological, physical 
and spiritual difficulties through clinical art 
and music therapy.

In launching the event, Rucker joins a 
handful of country artists who have their 
own festivals, including Luke Bryan‘s 
Crash My Playa and Dierks Bentley‘s Seven 
Peaks Music Festival. 

Carnegie Hall 
Plans Return to 
Full Schedule in 
2022-2023
BY ASSOCIATED PRESS 

C
arnegie Hall plans a return to a 
relatively full schedule next sea-
son for the first time since 2018-19, 
presenting about 150 events that 

include Kirill Petrenko’s first New York 
appearances as music director of the Berlin 
Philharmonic.

Carnegie announced a 2022-23 schedule 
Tuesday (April 26) that includes about 70 
events in 2,800-seat Stern Auditorium. Pet-
renko, who succeeded Simon Rattle as Ber-
lin’s chief conductor for the 2019-20 season, 
leads three performances from Nov. 10-12.

Among the concerts are Britain’s City of 
Birmingham Symphony Orchestra with Mir-
ga Gražinytė-Tyla (Oct. 22) and the Los An-
geles Philharmonic with Gustavo Dudamel 
(Oct. 25-26). The Los Angeles Philharmonic 
has not been at Carnegie since 1990 and the 
Birmingham orchestra since 1992.

Carnegie’s schedule also includes the 
Cleveland Orchestra with Franz Welser-
Möst (Jan. 18), the Vienna Philharmonic 
with conductor Christian Thielemann 
(March 3-5), France’s Ensemble Inter-
contemporain with conductor Matthias 
Pintscher (March 25), Washington’s Nation-
al Symphony Orchestra with Gianandrea 
Noseda (April 18) and the Helsinki Philhar-
monic Orchestra with Susanna Mälkki (May 
9).

Carnegie presented about 170 events in 
2018-19, including 76 in Stern, and a similar 
schedule was announced for the following 
season before the coronavirus pandemic 
caused the Hall’s closure on March 13, 2020, 
and cut the schedule to 100 events.

The Hall reopened last Oct. 6 and will 
present about 115 events this season, includ-
ing 58 in Stern. There were few large-scale 
orchestra concerts in the autumn as Carn-
egie held off a full schedule while evaluat-
ing the public-health situation. London’s 
Royal Philharmonic in late January and the 
Vienna Philharmonic in late February were 
the only large-scale European symphony 
orchestras to visit.

Next season opens Sept. 29 with Yannick 
Nézet-Séguin leading the Philadelphia Or-
chestra and pianist Daniil Trifonov. Soprano 
Renée Fleming makes a return to Verdi with 
the fourth act of Otello with tenor Russell 
Thomas and Nézet-Séguin leading the Met-
ropolitan Opera Orchestra (June 22).

The Lviv National Philharmonic Orches-
tra of Ukraine will perform on Feb. 15 with 
conductor Theodore Kuchar and pianist 
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Stanislav Khristenko, both Ukrainian-Amer-
icans. Perspectives series will be curated 
by pianist Mitsuko Uchida and singer-
songwriter Rhiannon Giddens. Flutist Claire 
Chase will be the Hall’s creative chair. 

Tim McGraw 
& Sam Hunt to 
Headline Debut 
GoldenSky 
Country Music 
Festival
BY TAYLOR MIMS 

C
alifornia is getting another new 
country music festival. Sacramen-
to’s GoldenSky Music Festival will 
debut Oct. 15-16 with headlining 

performances from Tim McGraw and Sam 
Hunt at Discovery Park.

The new event is produced by Danny 
Wimmer Presents (Welcome to Rockville, 
Louder Than Life) in partnership with Visit 
Sacramento and will feature performances 
from top-tier country acts including Broth-
ers Osborne, Midland, Carly Pearce, Par-
malee, Michael Ray, Diamond Rio, Brian 
Kelley and Lindsay Ell.

In addition to the musical acts, the week-
end will also include a daily beer festival 
with more than 100 selections of local, 
regional and national craft beers, seltzers 
and ciders. The GoldenSky Beer Festival is 
free with festival admission for those who 
purchase passes before May 6. After that, 
the beer fest admission can be added on to 
the festival purchase for $10 per person, per 
day or $15 for the weekend.

“Besides the amazing lineup, GoldenSky 
has been curated to create a one-of-a-kind 
country music festival experience rooted 
in the capital city,” said Danny Wimmer 
Presents’ chief marketing officer Chamie 
McCurry in a release. “Our GoldenSky Beer 
Festival allows fans to tailgate INSIDE the 
festival with unlimited sampling over 100 

craft beers, The Farmhouse will showcase 
some of the best farm-to-fork offerings in 
Sacramento, the El Dorado Market will 
be THE place to shop for souvenirs, and 
we can’t wait to see everyone line danc-
ing in the River City Saloon & Dance Hall. 
It’s been three years in the making and we 
couldn’t be more excited to finally be here 
today, announcing it to the world.”

Other activities will include the River City 
Saloon & Dance Hall, the El Dorado Market 
with local wares, the Fieldhouse Sports 
Bar and the Loud Lounge for the cannabis 
enthusiasts.

Single day passes begin at $59.99 plus 
fees. Weekend GA passes start at $89.99 plus 
fees. VIP options are also available. Check 
out the full lineup below. 

Guns N’ Roses’ 
‘Sweet Child O’ 
Mine’ Tops Rock 
Charts After 
‘Thor’ Trailer
BY KEVIN RUTHERFORD

G
uns N’ Roses‘ “Sweet Child O’ 
Mine” rules Billboard‘s Hot Hard 
Rock Songs chart for the first 
time following its inclusion in the 

new trailer for the upcoming movie Thor: 
Love and Thunder.

“Child” debuts at No. 1 on the April 
30-dated ranking and re-enters the Hot 
Rock & Alternative Songs chart at No. 9. 
(Older songs are eligible to appear on Bill-
board‘s multi-metric charts if in the top 
half and with a meaningful reason for their 
revivals.)

In the April 15-21 tracking week, “Child” 
earned 4.7 million official U.S. streams, an 
8% boost, and sold 1,600 downloads, up 
181%, according to Luminate, formerly MRC 
Data. A staple of classic hits and rock radio, 
it also drew 1.2 million in audience on sta-
tions that report to Billboard‘s Radio Songs 
chart.

The track’s Hot Hard Rock Songs corona-
tion gives Guns N’ Roses its first ruler on 
the ranking, which began in 2020. The band 
boasts two previous top fives, paced by the 
No. 2-peaking “Hard Skool” in October 
2021, after “Absurd” hit No. 5 in August.

“Child” concurrently lifts 2-1 on Hard 
Rock Streaming Songs for its 24th week 
atop the survey since its 2020 premiere and 
jumps 16-3 on Hard Rock Digital Song 
Sales.

Released in 1987 on Guns N’ Roses’ debut 
album Appetite for Destruction, “Child” 
topped the Billboard Hot 100 for two 
weeks in September 1988, becoming the 
band’s first of six top 10s.

The Thor trailer premiered April 18. The 
film, starring Chris Hemsworth as its name-
sake superhero, is due in theaters July 8. 

Janet Jackson, 
Isley Brothers, 
New Edition & 
More Set for 
Kentucky Derby 
Week Concerts
BY RANIA ANIFTOS 

T
he 2022 Kentucky Derby is just 
around the corner, but the May 
7 horse race is far from the only 
big event coming to Louisville: 

This year’s Derby Week entertainment will 
include concerts from Janet Jackson, New 
Edition, the Isley Brothers and more.

The Derby festivities kick off this Sat-
urday, when former University of Lou-
isville football stars Lamar Jackson and 
Teddy Bridgewater return to town for the 
Derby City Reunion Weekend at the Norton 
Healthcare Sports & Learning Center. Then 
on Wednesday, May 4, the same venue hosts 
the Isley Brothers performing at the Louis-
ville Urban League Gala. The Taste of Derby 
VIP event then takes over the KFC Yum! 
Center on Thursday, May 5.
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The week will culminate on Derby Day 
(Saturday, May 7) with Arts, Beats and Lyr-
ics at the KFC Yum! Center following the 
race, Kevin Gates at the Norton Health-
care Sports & Learning Center, and Janet 
Jackson and New Edition performing at 
Lynn Family Stadium — marking the first 
time that a music event has been held at the 
soccer stadium.

Gates’ promoter, Royal Creationz owner 
Dante Walker, said, “This has always been 
a dream of mine personally. Being born and 
raised in Louisville, Derby weekend has 
always been very special to me. To play a 
larger role in the Derby Day festivities is a 
huge accomplishment and something I take 
great pride in. I am grateful for this partner-
ship with ASM Global and look forward to 
welcoming thousands of Kevin Gates fans 
to the Norton Healthcare Sports & Learning 
Center on May 7.”

Eric Granger, ASM Global’s general 
manager for all three venues, said in a press 
statement: “We are eager to bring new 
entertainment options to Louisville and 
give fans additional ways to celebrate Derby 
week. We are proud to work with a vari-
ety of live entertainment companies who 
are passionate about our community and 
excited to bring these new entertainment 
options to Louisville.”

Find more information and snag tickets 
to the events at KFC Yum! Center’s web-
site here, the Lynn Family Stadium’s web-
site here, and the Norton Healthcare Sports 
& Learning Center’s website here.

Louisville Tourism president & CEO Cleo 
Battle added: “Hosting an annual event 
that garners worldwide attention affords 
Louisville the opportunity to host the larg-
est economic impact generator of the year 
throughout the Kentucky Derby season,” 
said “Our Derby hats are off to our part-
ners at ASM Global for offering events that 
complement an exciting week and offer even 
more opportunities to drive a diverse audi-
ence into Louisville to experience the city at 
this most special time of year.” 

Karol G & Anuel 
AA’s ‘Culpables’ 
Reaches 1 Billion 
Views on YouTube
BY BILLBOARD STAFF 

F
ormer couple Karol G and Anuel 
AA have earned their fourth entry 
in YouTube’s Billion Views Club 
thanks to the music video for their 

2018 collaborative effort, “Culpables.”
The track marked the first time the artists 

joined forces on a song, and the pair met 
on the set of the video. When the song was 
released four years ago, Billboard spoke to 
Karol and Anuel about how the collab came 
about.

“When ‘Ahora Me Llama’ was out, I was 
looking for someone to do the remix. Among 
those people I was looking at was Anuel, 
who was in jail. We tried, but it was impos-
sible to record it because of his situation,” 
the Colombian superstar previously said. 
“When he gets out of jail, he looked for me 
because he wanted to do the remix of ‘Pine-
apple,’ but I told him it was too late. ‘How 
about we work on a new song?’ He was very 
excited to make a song with me and started 
sending me songs. I told him that it was not 
my style, that I talked about everything but 
that I take care of my words, and he went 
into the studio and made a song totally for 
me.”

Anuel’s other three videos that have en-
tered the Billions Club are “China,” “Bebe” 
and “Secreto.” Karol’s videos that surpass 
the billion views are “China,” “Secreto” and 
“Tusa.”

News of “Culpables” reaching one billion 
views comes on the heels of Karol G’s epic 
Coachella debut, where she performed her 
biggest hits including “Bichota,” “El Maki-
non” and “MAMIII” with Becky G. The 
“Provenza” singer also recently announced 
her upcoming new trek dubbed the $trip 
Love Tour 2022, which kicks off on Sept. 6 at 
the Allstate Arena in Chicago and wraps up 
on Oct. 29 at Vancouver’s Rogers Arena. 

Katy Nichole’s 
‘In Jesus Name’ 
Crowns Christian 
Airplay: ‘I Am 
Amazed by the 
Impact That This 
Song Is Having’
BY JIM ASKER

S
inger-songwriter Katy Nichole, 
21, from Mesa, Ariz., lands her first 
No. 1 on Billboard‘s Christian Air-
play survey (dated April 30), with 

her maiden single, “In Jesus Name (God of 
Possible).”

In the tracking week ending April 24, 
the song drew 7.7 million audience impres-
sions, according to Luminate, formerly 
MRC Data. Making history, “Name” reaches 
the Christian Airplay penthouse in its 12th 
week, completing the quickest jaunt to No. 1 
for a female artist’s first entry in the chart’s 
19-year history.

The song also logs the fastest flight to No. 
1 for any non-holiday track since Lauren 
Daigle’s crossover smash “You Say” reigned 
for its first of 17 weeks in September 2018, 
wrapping a nine-week trip to the top.

Notably, Nichole and Daigle are label 
mates on Franklin, Tenn.-based Centricity 
Music.

“I am amazed by the impact that this song 
is having on so many, and incredibly grateful 
that radio has been supporting it, as well,” 
Nichole tells Billboard. “I am so in awe of ev-
erything that God has done and everything 
He’s doing.”

The coronation for “In Jesus Name (God 
of Possible),” follows health struggles that 
Nichole has endured. “With this song, I 
want people to know that God is a God of 
healing,” she says. “For three years, I was in 
excruciating pain every single day. When I 
received my X-rays after surgery to remove 
rods that had been placed in my back to 
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correct my scoliosis, my spine was actually 
straighter than when the rods had been in it.

“So, when I say that God can do miracles, 
I mean it, because I’ve seen it. I believe in 
the power of prayer.”

“Name” becomes the first rookie single to 
top Christian Airplay since Anne Wilson’s 
“My Jesus” began a six-week domination 
last August.

Nichole co-wrote “Name” with Ethan 
Hulse, Jeff Pardo – who produced it solo – 
and David Spencer. Concurrently, “Name” 
tops the multi-metric Hot Christian Songs 
chart for a sixth week, having first reigned 
in March. It drew 2.7 million official U.S. 
streams (up 9%) in the week ending Aug. 
21. It also sold 2,800 downloads and leads 
Christian Digital Song Sales for an 11th 
week.

SMITH’S FIRST NO. 1 E. Dewey Smith’s 
“Your Presence Is a Gift” rises to No. 1 
on Gospel Airplay, increasing by 9% in 
plays.

The song is the launch single for Smith, 
who is based in Macon, Ga., and serves 
as senior pastor and teacher at The House 
of Hope Atlanta.

“Gift” marks the third debut entry by 
an act in a lead role to top Gospel Airplay 
in 2022, following Dante Bowe’s “Joy-
ful,” which led for a week in February, and 
Karima’s “Redeemer,” which ruled for two 
frames in January. 

Diddy Shares 
Unreleased Track 
in New Beats by 
Dre Ad: Watch
BY GLENN ROWLEY 

B
eats by Dre dropped its latest 
“Made in LA” ad on Wednesday 
(April 27), and it features new 
music by none other than Diddy.

Released just in time for the 2022 NFL 
draft, the 60-second clip stars University of 
Oregon defensive end Kayvon Thibodeaux 
as he trains on an empty football field in his 

native Los Angeles. “Kayvon Thibodeaux 
— the football player — he didn’t just arrive 
from nowhere. We put a lot of prayer into 
that boy, especially since he was a kid. I 
think God blesses people to be a blessing to 
others. He wants to make sure that he’s able 
to give back,” Shawnta Loice, the athlete’s 
mother, narrates, spelling out his journey 
from high-school wunderkind to profes-
sional hopeful.

Only when Thibodeaux tries on the new 
Beats Fit Pro does Diddy’s previously un-
heard song flood the scene, with the mogul 
rapping, “Yo check this out/ All I am is a 
man with ambition to be the best/ When I 
failed, it just gave me the vision to see the 
rest/ Wasn’t even ready when God gave me 
the test/ So I pray you find love in the pieces 
of me that’s left” as a group of school-age 
kids watch in awe as the football player 
trains.

The song signals Diddy’s first return 
to music in at least half a decade, with 
his most recent single being 2017’s “Wat-
cha Gon’ Do?” featuring The Notorious 
B.I.G. and Rick Ross. However, his last 
entry on the Billboard Hot 100 was 2010’s 
“Coming Home” in the days of Diddy — 
Dirty Money and his latest proper solo 
album remains 2006’s Press Play.

Last year, the rapper announced his long-
awaited fifth album, Off the Grid, and set 
a release date for Sept. 24, 2021. However, 
that project still has yet to materialize.

Watch the new Diddy-soundtracked Beats 
by Dre ad below. 

Camila Cabello 
Embraces Her 
Inner ‘Bombshell’ 
for Victoria’s 
Secret’s First 
Bilingual Ad 
Campaign
BY GLENN ROWLEY 

Camilla Cabello will be the 
new face of Victoria’s Se-
cret’s Bombshell fragrance, the 
brand announced Tuesday (April 

26).
Captured by photographer Zooey Gross, 

the Cuban-American pop star’s cam-
paign will serve as the lingerie company’s 
first-ever bilingual one. “For me, being a 
Bombshell is being exactly who you are and 
having the courage to celebrate who you are, 
every day,” Cabello said in a statement. “I’m 
excited to join Victoria’s Secret in embrac-
ing the Bombshell in every woman.”

Victoria’s Secret chief creative director 
Raúl Martinez added of the singer, “On set, 
Camila exuded a presence throughout the 
day that didn’t need to be directed – her 
vibrance and confidence shined through 
organically. It was all about a celebration of 
her and her personality that brought this 
fragrance and campaign to life.”

To celebrate the collection, Victoria’s 
Secret will also be hosting an event in New 
York City next week, transforming the High 
Line into “The Bombshell Gardens” from 
May 3-9. The pop-up promises to feature 
“fragrance bars, peony-adorned installa-
tions, personalization stations, and the 
chance to meet Victoria’s Secret’s Bombshell 
perfumer Adriana Medina” throughout the 
week. 

Meanwhile, Cabello remains busy in the 
wake of releasing her third solo album, Fa-
milia, earlier this month. On the Billboard 
200 chart dated April 23, the studio set 
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debuted at No. 10, giving the pop star her 
third consecutive top 10 album following 
2018’s Camila and 2019’s Romance, which 
charted at No. 1 and No. 3, respectively.

Promoting the LP on the Today show, the 
singer opened up about wanting to achieve 
“better mental health” through her song-
writing on the project. “I really just wanted 
to be free. I wanted to feel joy in the studio, I 
wanted to be as transparent as possible, and 
I feel like so many of these songs,” she told 
Carson Daly at the time.

Check out Cabello’s Victoria’s Secret 
campaign below. 
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