
In 2021, Spotify paid out more than $1 million in roy-
alties apiece to 1,040 artists for recorded music and 
publishing, 126% more than in 2020, the company re-
vealed on Thursday. Spotify’s total royalty payments 
rose from $5 billion in 2020 to more than $7 billion 
in 2021, making it worth 20% of global recorded 
music revenue in 2021, up from 15% in 2020, based 
on the IFPI’s latest report for the global recorded 
music business.

The company claims its 2021 royalties were the 
highest ever paid by a single retailer — “even when 
adjusting for inflation,” Bryan Johnson, Spotify’s 
head of artist & industry partnerships, international, 
tells Billboard.

The second annual Loud & Clear report is part 
educational campaign, part public relations push to 
provide insight into the amount of money flowing to 
hundreds of thousands of artists. “Streaming has low-
ered the barriers to entry and accelerated the path to 
finding a global audience,” says Johnson. That’s Loud 
& Clear’s message in a nutshell. Tens of thousands of 
artists are earning, well, something on the platform.

Whether or not royalties are adequate is an ongoing 
debate. Spotify and other streaming platforms have at-

tracted scrutiny on both sides of the Atlantic. The U.K. 
House of Commons held hearings about streaming 
reform in 2021, although it did not draft legislation. 
In the U.S., the chairman of the House Judiciary Com-
mittee sent Spotify a letter in 2021 that warned of “a 
race to the bottom” in royalty rates. Spotify has also 
taken heat for appealing a royalty rate increase for 
publishers and songwriters handed down in 2020 by 
the U.S. Copyright Royalty Board.

But the numbers — both royalties and the number 
of recipients — are trending up. In 2021, over 238,000 
songs were streamed more than 1 million times on 
Spotify. In 2020, that number was 207,000. Last year, 
the number of tracks that reached certain thresholds 
for number of all-time streams — whether 10,000 or 
10 million — grew by more than 20%. The number of 
tracks to have 100,000 total streams increased 26% 
to 3.4 million. There were 719,000 tracks to reach 
the 1 million mark, up 30%, and about 10,000 tracks 
to reach the 100 million mark, a 43% improvement. 
Spotify paid $5 million to 130 different artists, up 
160%, and $2 million to 450 artists, up 114%. The 
number of artists receiving every level of royalties saw 
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similar growth: artists that received $1,000 
grew 123% to 203,300 and those that earned 
$100,000 grew 121% to 9,500.

Critics often paint Spotify itself as a bar-
rier to entry, a gatekeeper that determines 
who gets to find a larger audience. Spotify 
certainly wields a great amount of power 
in determining winners and losers through 
its in-house playlists. To that end, Spotify 
points out that more than 150,000 artists 
were added to a Spotify playlist for the first 
time in 2021, up from 64,000 in 2020. It also 
notes that 72,700 artists had at least 10,000 
monthly average listeners, and they earned 
an average of $15,100 on the platform in 
2021.

One thing Loud & Clear avoids is discuss-
ing royalties on a per-stream basis. “We 
don’t believe the per-stream rate is a mean-
ingful rate to analysts because fans don’t pay 
per song,” says Johnson. External sources 
typically put Spotify’s per-stream royalties 
— somewhere around 0.4 cents on average 
— well below those of its peers. But, for the 
most part, streaming platforms pay royal-
ties based on the number of times a track is 
streamed. So, assuming equal royalty pools, 
a platform with highly engaged users will 
pay a lower per-stream rate than one with 
users that listen less frequently. And Spotify 
had an ad-supported tier that pays less than 
the subscription service. While advertis-
ing is less lucrative than paying customers, 
lower royalties for free streams are simply 

part of the business model. Spotify points 
out that 60% of all subscribers were once 
free streamers.

Loud & Clear fits with Spotify CEO Dan-
iel Ek‘s desire to help one million artists 
“live off their art.” That’s probably not hap-
pening yet. Not everything that Spotify pays 
ends up in artists’ pockets. Artists signed to 
labels are bound to the particular royalty 
rates of their recording contracts. That 
means 16% to 20% of royalties paid to a label 
might be passed along to artists — if the art-
ist has recouped the advance and additional 
expenses. But artists increasingly own their 
intellectual property, self-distribute their 
music and keep the majority of their stream-
ing royalties. In 2021, almost 15,000 of the 
roughly 53,000 artists that received $10,000 
from Spotify were “self-distributed,” mean-
ing their recordings are distributed by an 
artist aggregator such as DistroKid.

The data shows streaming is still a bit 
top-heavy and big stars receive an outsized 
share of the money: in 2021, 12% of U.S. 
streams came from just 50 artists. Globally, 
2,700 artists with an average of $473,000 in 
annual royalties fell into the “heritage” cat-
egory, meaning they had more than 500,000 
monthly listeners and 80% of their streams 
came from tracks more than five years old. 
But the rising tide is lifting less popular 
artists, too. From 2017 to 2021, the number 
of artists receiving $100,000 annually from 
Spotify grew from 4,300 to 9,500. Still, most 

artists aren’t going to receive much because 
Spotify’s long tail extends far: 8 million 
artists have released music through Spotify, 
which has a catalog of roughly 72 million, 
and 5.4 million of them have released fewer 
than ten tracks to date. 

Bad Bunny Has 
the No. 1 Tour of 
February With 
Nearly $40 Million 
in Ticket Sales
BY ERIC FRANKENBERG

A
fter record-low grosses in Jan-
uary, a wave of new arena tours 
steered the live-music industry 
back on course in February. Bad 

Bunny led the way, earning both the 
month’s No. 1 Tour and Boxscore: According 
to figures reported to Billboard Boxscore, 
the Puerto Rican star’s El Ultimo Tour del 
Mundo trek – named after his November 
2020 studio album — earned $39.8 million 
and sold 183,000 tickets.

At nearly $40 million, Bad Bunny scores 
the biggest one-month gross in arenas 
since Billboard began its monthly Boxscore 
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recaps in February 2019, with the lone ex-
ception of Trans-Siberian Orchestra. The 
perennial holiday-rock favorite tours with 
the advantage of two separate ensembles on 
either coast, doubling up to $46.8 million in 
December 2019 and $42 million two years 
later. The Rolling Stones hold the all-time 
monthly record with $95 million in North 
American stadiums in August 2019.

Bad Bunny is the first Spanish-lan-
guage act to rule either chart, follow-
ing BTS among all non-English-language 
artists. The South Korean septet was No. 1 
on Top Tours in May 2019 ($51.7 million) 
and on Top Boxscores in November and 
December of 2021 with more than $16 mil-
lion each month from their four-night run at 
SoFi Stadium.

With an average of $3.3 million and 15,240 
tickets per show, Bad Bunny sets a blistering 
pace for the year ahead, led by two shows on 
Feb. 25-26 at The Forum in Inglewood, Calif. 
The two-night stint rules the Top Boxscores 
chart with $9.6 million, or $4.8 million each 
night, setting a new high as the venue’s top 
per-show earnings, surpassing the Eagles’ 
previous record of $3 million. The dates 
help make The Forum the second-highest 
grossing venue of the month.

El Ultimo Tour plays in the round, open-
ing up arena capacities to sell more tickets 
each night that the usual front-facing stage 
set-up. Bad Bunny’s mammoth grosses also 
benefit from extreme demand, realized by 

the industry-standard dynamic pricing.
Bad Bunny broke the same per-show 

record in Dallas, Denver, and San Diego and, 
in terms of total gross, in the Texas cities of 
El Paso and Hidalgo and in Portland, Ore., 
securing local records in seven of the nine 
cities he played in February. These shows 
litter the full Top Boxscores chart at Nos. 1, 
3, 8, 15-17, 20 and 26.

Elton John takes the No. 2 spot on Top 
Tours with $25.5 million in just nine shows. 
That includes one show at the Hard Rock 
Live at Seminole Hard Rock Hotel & Casino 
in Hollywood, Fla., that is not billed as part 
of the Farewell Yellow Brick Road Tour, but 
a one-off date as Elton John & His Band.

John adds six entries to the Top Box-
scores chart at Nos. 4, 7, 9, 18, 21 and 25, led 
by his Feb. 22-23 shows at New York’s Madi-
son Square Garden. Together, he and Bad 
Bunny make up 14 of the chart’s 30 entries, 
or almost half.

February marks John’s second consecu-
tive month at No. 2. In total, it’s his 13th 
appearance in the top 10 of Top Tours, 
including four months at No. 1 (February, 
September, November 2019 and January 
2020). Among the highest grossing acts 
in Boxscore history, John continues the 
Farewell Yellow Brick Road Tour with dates 
scheduled through July 2023.

In contrast to John’s long-running 
farewell tour, a slew of new tours crash 
the chart’s inner circle. Billie Eilish, Dua 

Lipa and Kacey Musgraves hit Nos. 3, 5 
and 7, respectfully, each artist headlining 
their first full arena trek. In a field often 
dominated by the men of classic rock, these 
women fuse dance, alternative and country 
music into bulletproof arena-pop to the tune 
of a combined $46.9 million and more than 
400,000 tickets sold over the month.

Helping to usher in the return of interna-
tional music festivals, Mexico City’s Electric 
Daisy Carnival is No. 2 on Top Boxscores. 
The three-day event drummed up $9.5 mil-
lion from a weekend-long attendance tally 
of 231,000, helping push local promoter 
OCESA to No. 4 on the Top Promoters chart. 
The company put on 69 events throughout 
February, combining to $18.2 million and 
401,000 tickets sold.

Just above them, U.S.-based Latin pro-
moter Cadenas Marketing Network is No. 
3 with $50.7 million, thanks in large part to 
Bad Bunny’s buffo box office, plus shows 
by Ana Gabriel, Marc Anthony and Nicky 
Jam. Topping the list are mainstays Live Na-
tion and AEG Presents, both grossing more 
than $100 million for the first month since 
October.

G-Squared Events and Black Promoters 
Collective round out the top 5 in a tie for 
No. 5 with $9.1 million and 78,100 tickets 
sold. The two companies co-promoted eight 
shows by New Edition (No. 13 Top Tours) 
and one for Patti LaBelle.

Running the gamut from Elton John 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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On April 23rd, Billboard will publish its annual 
International Power Players list.  This issue 
will profile the leaders in the global music 
industry including the label executives, 
concert promoters, managers, talent 
agents and lawyers, and recognize their 
achievements. Advertise and congratulate 
this year’s International Power Players to 
reach an influential audience of 
decision-makers worldwide.
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& Billy Joel to John Mayer & Morgan 
Wallen, Madison Square Garden is the 
month’s top-grossing venue with $27.2 
million, followed by Inglewood’s The Fo-
rum, Las Vegas’ T-Mobile Arena and Long 
Island’s UBS Arena. 

Steve Pamon 
Named President 
of Verzuz 
Livestream 
Platform
BY GAIL MITCHELL

V
erzuz and Triller have an-
nounced the appointment 
of Steve Pamon as president of 
the popular webcast franchise 

co-founded and co-owned by Swizz Beatz 
and Timbaland. Formerly president/COO of 
Beyoncé Knowles-Carter’s Parkwood Enter-
tainment, Pamon will oversee all production 
and logistical operations for Verzuz includ-
ing contracts, sponsors, venues, program-
ming, live events and partnerships.

The hiring of Pamon arrives on the sec-
ond anniversary of the launch of Verzuz.

“Steve is the proverbial triple threat,” said 
Triller CEO Mahi de Silva in a statement. 
“His exceptional track record and reputa-
tion across Parkwood Entertainment, the 
NFL and HBO delivering global entertain-
ment innovation — and his devotion to re-
spect and lift culture — makes his steward-
ship of the Verzuz brand the perfect match. 
Verzuz is a cultural phenomenon and Steve’s 
leadership is a perfect complement to Swizz 
Beatz and Timbaland, who will continue to 
curate the iconic Verzuz events. Steve will 
accelerate the platform to new heights.”

Swizz Beatz and Timbaland jointly com-
mented, “Verzuz was born in the culture, 
and it thrived because the culture believed 
in it. Steve showed the culture nothing 
but respect from our first conversations. 
He understood what Verzuz meant to the 
millions of viewers who made it what it is, 

and he wanted to preserve the same energy 
and magic. This is another beginning for 
Verzuz.”

Based in New York, Pamon tells Bill-
board that the opportunity to join the team 
“was something I couldn’t pass up. Of the 
30+ Verzuz shows that have happened, the 
series hasn’t even scratched the surface of 
our musical culture or its full potential as a 
media platform.”

In addition to Swizz Beatz, Timbaland 
and Pamon, the Verzuz executive team 
includes Grady Spivey, vp of entertain-
ment strategy; Monique Blake, vp of global 
marketing – music; Dmitriy Bernasovs-
kiy, head of digital content; and Thomas 
Leijgraaff, head of production. Rounding 
out the team are Gary Marella, CEO of 
Beatclub Inc., and Melissa Philipian, vp of 
business development for Triller.

Beyond the ongoing Verzuz artist pair-
ings, more verticals reflecting the franchise’s 
evolving status as a lifestyle brand are also 
being developed. These will join existing 
verticals such as Verzuz Sportz in partner-
ship with Bleacher Report (the recent Ver-
zuz NBA All-Star activation), Verzuz Gamez 
in partnership with Activision’s Call of Duty, 
the Verzuz Iconz concert series (featuring 
Super Cat in 2021) and Verzuz Comedy.

“There will be some things on the rise in 
the next four to five months that will blow 
people away in terms of what we’re able to 
provide,” says Pamon. “Too many times you 
see the marketplace being underserved; our 
art being under-appreciated. We want to 
create a multi-faceted business where all of 
the stakeholders feel good.”

Pamon’s appointment at Parkwood 
Entertainment was announced in 2016. 
During his five years with the company, he 
and Knowles-Carter were recognized as 
executives of the year in Billboard’s 2019 
R&B/Hip-Hop Power Players issue. Prior to 
Parkwood, Pamon worked at Time Warner 
and JPMorgan Chase. While with the latter, 
he negotiated the company’s sponsorship 
of 2014’s On the Run stadium tour. Co-
headlined by Beyoncé and Jay-Z, the tour 
brought in an estimated 850,000 fans and 
grossed more than $100 million.

Verzuz was launched on March 24, 2020 
when songwriter/producers Swizz Beatz 

and Timbaland staged a virtual DJ battle 
to help entertain quarantined music fans 
during the COVID-19 global pandemic. 
After subsequent pairings such as Brandy 
vs. Monica, Bounty Killer vs. Beenie Man 
and Gucci Mane vs. Jeezy began attracting 
millions of viewers and significantly boost-
ing artists’ streaming numbers, the phe-
nomenon was dubbed “the Verzuz effect.” A 
year later on March 9, it was announced that 
Verzuz had partnered with Triller Network, 
at which time co-founders Swizz Beatz and 
Timbaland allocated a portion of their eq-
uity in the combined entity to the 43 artists 
that had initially performed on the platform.

Moving forward, Pamon says the ultimate 
goal for Verzuz is to provide even more 
value. “What’s happened so far has been 
spectacular. But there’s still more to come. I 
feel strongly that Verzuz can be this genera-
tion’s MTV or ESPN.” 

Spotify and 
Google Strike 
Deal to Allow In-
App Subscriptions 
Again
BY DAN RYS

S
potify has reached an agreement 
with Google that will allow users 
and developers the choice to pay 
for their subscriptions or pur-

chases from either Spotify’s payment system 
or Google’s Google Play Billing system if 
they downloaded the app from the Google 
Play app store. The news, which was an-
nounced Wednesday (March 23), marks 
the first time that the streaming service has 
offered options in payment methods within 
the app.

The decision is borne from a longstand-
ing Spotify position that fees and taxes that 
app stores levy on developers has led to an 
unfair playing field, particularly targeting 
Apple’s App Store, which takes a 30% cut 
of every subscription that developers who 
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make more than $1 million in the App Store 
glean from users who sign up using Apple’s 
payment system, which is the only one al-
lowed within its App Store. That led Spotify 
to charge iOS users $13 per month instead 
of $10 per month, to make up for the fee, 
before Spotify (as well as Netflix) removed 
iOS users’ ability to subscribe through iOS 
in 2018.

“Spotify is on a years-long journey to 
ensure app developers have the freedom 
to innovate and compete on a level playing 
field,” Spotify’s chief freemium business 
officer Alex Norström said in a statement. 
“We’re excited to be partnering with Google 
to explore this approach to payment choice 
and opportunities for developers, users, and 
the entire internet ecosystem. We hope the 
work we’ll do together blazes a path that 
will benefit the rest of the industry.”

This new change, which Spotify says will 
be built and rolled out in the coming months 
on Android platforms, is part of a multiyear 
agreement between the two companies. 
Google recently began offering an additional 
billing system to users in South Korea; 
Spotify will be the first developer to be able 
to take advantage of User Choice Billing for 
users who downloaded the app through the 
Google Play store.

“Android has always been about openness 
and user choice,” Google’s vp of product 
management Sameer Samat said in a state-
ment. “This step is an important milestone 
for mobile app stores and I can’t imagine a 
better first partner than Spotify. They value 
choice as much as we do and understand the 
importance and continued investment in 
Android and Play to the health of the entire 
ecosystem. This is an exciting first step and 
we look forward to adding new partners and 
learning how this model could be expanded 
across the platform.”/

EDC Las Vegas 
2022 Lineup 
Announced: See 
Who’s Playing
BY KATIE BAIN

A
fter returning following a pan-
demic lay-off in October, Electric 
Daisy Carnival Las Vegas will 
happen for the second time in 

seven months when it returns to Sin City on 
its traditional dates, May 20-22, 2022.

Festival producer Insomniac announced 
the massive lineup on Thursday (March 
24) for the three-day mega-festival. Among 
the hundreds of artists playing are: Porter 
Robinson, who will play both a set under 
his own name and as his progressive house/
disco project Air2Earth, Charlotte de Witte, 
Alesso, Duck Sauce, DJ Snake, Zedd, Eric 
Prydz, Grimes, Honey Dijon, Vintage Cul-
ture, Moore Kismet, G Jones, Tsha, Dead-
mau5 and Kaskade performing as their new 
Kx5 project, Madeon, Tchami, Imanbek, 
Uniiq3e, John Summit, Armin van Buuren 
and many, many others. See the complete 
lineup below.

The festival will once again happen at the 
Las Vegas Motor Speedway and is expected 
to host hundreds of thousands of dance mu-
sic fans. Insomniac reported to Bill-
board that the October 2021 iteration of 
EDC — which had been pushed multiple 
times due to the pandemic — was attended 
by 475,000 fans, making it the largest in the 
history of the event.

“There’s people that need this in their 
lives in a big way,” Insomniac Founder and 
CEO Pasquale Rotella told Billboard at the 
festival last fall. “It helps them manage 
their anxiety or whatever they’re struggling 
with.”

The October event also made history 
as the first Insomniac event to stream in 
the metaverse, via a partnership with 
Roblox. Earlier this month, Insomniac 
announced another metaverse partner-
ship with 3D content studio Unity that will 

host a rotation of events. It’s not yet clear 
if EDC Las Vegas 2022 will be one of them.

See the lineup below. 

Kacey Musgraves’ 
Concert Grosses 
Jump More Than 
300% With Star-
Crossed Tour
BY ERIC FRANKENBERG 

F
rom the same old trailer park to 
sold-out arenas, Kacey Mus-
graves’ transformation from 
country music upstart to crossover 

queen was made complete with Star-
Crossed: Unveiled. The 14-date U.S. arena 
trek earned $17.8 million and sold 167,000 
tickets, according to figures reported to 
Billboard Boxscore.

The tour was in support of last 
year’s Star-Crossed, which debuted at No. 3 
on the Sept. 25-dated Billboard 200. It was 
promoted by AEG Presents; Musgraves is 
represented by Wasserman Music in the U.S.

Musgraves kicked off the tour on Jan. 19 
at the Xcel Energy Center in St. Paul, Minn., 
with a $692,000 take, and headed east for 
shows in Chicago, Kansas City, Cleveland 
and Philadelphia, closing out the month in 
Boston. The tour’s first six shows grossed 
$5.2 million and sold 63,000 tickets, already 
making it the biggest grossing tour of her 
career.

Momentum accelerated in February with 
each show grossing more than $1 million 
and selling more than 10,000 tickets. The 
tour peaked in New York, with the Feb. 5 
performance at Madison Square Garden 
breaking the $2 million barrier at 14,370 
tickets.

The MSG show leads a pack of eight Star-
Crossed shows as the highest grossing con-
certs of Musgraves’ career, followed by dates 
in Los Angeles, Dallas, Nashville, Washing-
ton, D.C., Chicago, Oakland and Denver.

The eight-figure lump sum for Star-
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On May 14th, Billboard will publish its annual 40
Under 40 Issue, celebrating the next generation of 
leaders in the music industry. This issue will profile 
40 power players who are making their mark in 
music, touring and live entertainment.

These progressive young leaders’ innovation and 
creativity will continue to create excitement in the 
music business.
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Crossed: Unveiled averages out to $1.27 
million and 11,953 tickets per show, up 
338% and 139%, respectively, from 2019’s 
Oh, What a World: Tour II. That tour was 
already up 125% and 90%, respectively, from 
2018-19’s part one of Oh, What a World: 
Tour. And that tour represented a leap of 
165% and 71%, respectively, from Musgraves’ 
2015-16 Country & Western Rhinestone 
Revue, itself up 16% and 15%, respectively, 
from Same Trailer Different tour.

Musgraves’ 2022 tour caps nearly a de-
cade of consistent growth on the road, with 
an especially big bump for her most recent 
outing. Selling out arenas is a rare feat for 
a contemporary artist who hasn’t hit the 
top half of the Billboard Hot 100, but her 
reputation as an acclaimed albums artist – 
she has four top five albums on the Billboard 
200 and won the 2019 Grammy award for 
album of the year for Golden Hour – helps.

And in between headline tours, Mus-
graves has supported a range of acts across 
genres, from Kenny Chesney and Lady 
A to Katy Perry and Harry Styles, helping 
to broaden her footprint and bridge the gap 
for fans of country and pop. Pounding the 
pavement, so to speak, in support of reli-
ably beloved material has slowly but surely 
expanded her reach to the point where 
she’s charting alongside the biggest live 
acts in the world, from Elton John to Billie 
Eilish.

In all, Musgraves has grossed a reported 
$31.8 million and sold 447,000 tickets in her 
career, more than half of which came from 
Star-Crossed: Unveiled. She is scheduled to 
play a string of festivals in the U.K., Austra-
lia and Japan this summer. 

Investors Sue 
Auditor Over 
‘Sham’ Streaming 
Service Akazoo
BY BILL DONAHUE 

I
nvestors in a music streaming service 
called Akazoo that turned out to be a 
“complete sham” are suing an auditor 
who allegedly gave the company a 

clean bill of health, claiming the account-
ing firm failed to catch glaring red flags and 
caused them to lose $40 million.

Akazoo billed itself as a rapidly growing 
streaming company focused on emerging 
markets, but federal regulators accused the 
Greek company in 2020 of defrauding inves-
tors out of millions by lying about millions 
of subscribers and hundreds of millions in 
revenue. In reality, regulators say the com-
pany had almost none of either.

In a lawsuit filed Tuesday in Georgia fed-
eral court, a group of investors said the fault 
for that alleged fraud lies partly on account-
ing firm Crowe U.K. LLP – arguing that the 
auditor convinced them to put millions into 
a company that was later “revealed to be a 
complete fabrication.”

“This case arises out of the false written 
and oral representations made by Crowe 
that caused plaintiffs to invest tens of mil-
lions of dollars into a company whose sup-
posed business was essentially a complete 
fiction with fictional revenues, fictional 
expenses and fictional assets,” attorneys for 
the investors wrote.

Akazoo went public in 2019 via a special 
purpose acquisition company, or SPAC, 
receiving nearly $55 million from inves-
tors. But the U.S. Securities and Exchange 
Commission leveled charges in 2020 that 
the company had blatantly lied to inves-
tors. Akazoo allegedly told investors that it 
had 4.6 million paying subscribers and $120 
million in annual revenue; the SEC claimed 
it had actually had “no paying users and, at 
most, negligible revenue.”

In October, the company agreed to pay 

$38.8 million to resolve the SEC’s accusations.
Tuesday’s lawsuit was filed by dozens of 

investors, both individuals and institutions, 
that put $40 million total into the SPAC 
that took Akazoo public. Earlier lawsuits by 
investors targeted Akazoo itself, but the new 
case took aim at Crowe’s audits, arguing 
they “did not comply with even the most 
basic professional audit standards” and 
painted a false image of the company.

And because Akazoo was a private firm, 
the investors said the approval of a repu-
table auditor like Crowe “played an outsized 
role in convincing investors to contribute 
money.”

“Crowe bears direct responsibility for 
plaintiffs’ losses from Akazoo,” the investors 
wrote. “Crowe negligently performed its 
work as an auditor and — based on what it 
learned and ignored about the Company and 
its purported business — should never have 
issued its auditor’s report on the company’s 
financial statements, much less one with an 
unqualified or ‘clean’ opinion.”

The lawsuit said Crowe missed huge red 
flags, like the fact that Akazoo “outsourced 
essentially all of its business” to three com-
panies that the investors described as “very 
odd and nondescript third-party aggrega-
tors.”

“Shockingly, Crowe did essentially noth-
ing to investigate the legitimacy of these en-
tities (either the aggregators or the vendors) 
or the validity of the reported transactions 
involving these entities,” the lawsuit said. 
“Crowe did not try to speak to anyone who 
actually worked at any of these entities 
whose significance to Old Akazoo’s business 
cannot be overstated.”

A representative for Crowe did not imme-
diately return a request for comment. 
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RIAA 70TH ANNIVERSARY
2 0 2 2

The Recording Industry Association of America® 
advocates for American music and the people 
and companies that create it. RIAA’s several 
hundred members – ranging from major labels 
with global reach to small and local businesses 
and artist-owned labels they distribute and 
support – make up the world’s most vibrant and 
innovative music community, partnering with 
artists to help them reach their potential and 
connect with fans while supporting hundreds of 
thousands of American jobs. 
In both Washington, DC and the states, RIAA 
advocates for policies that grow and strengthen 
the modern music economy and create 
opportunities for every segment of our industry. 
Its tech and legal teams are the leading edge of 
online content protection, working 24/7 to stop
unfair and damaging pre-release leaks and 
ensure artists and songwriters get paid every
where and every time their work is used. It is the 
authoritative source for revenue data and 
research that reveals important trends and 
developments in the music business. 

 

And for 60 years it has operated the Gold and 
Platinum program - a widely recognized bench-
mark of success in our industry. In 2022, RIAA marks 
a major milestone – 70 years supporting American 
music.  So, to honor this ongoing evolution and the 
RIAA’s commitment to great music and a strong 
healthy music ecosystem with opportunities for all, 
please join Billboard in congratulating RIAA on its 
70th Anniversary.
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Publishing Briefs: 
SOCAN Settles 
With CBC and 
Round Hill 
Acquires Piece of 
Scorpions Hits
BY KRISTIN ROBINSON 

S
OCAN, Canada’s leading music 
rights organization, announced on 
March 21 that it had reached an 
exclusive reproduction (mechani-

cal) rights settlement with the CBC. This 
will allow SOCAN clients to collect royalties 
when their music is used in CBC program-
ming. CBC confirmed the same agreement 
will also be applied to CBC-owned ARTV 
which resolves on-going litigation for ARTV.

This settlement follows the Copyright 
Board’s $1.5 million ruling from 2020 which 
said that songwriters and publishers should 
be fairly compensated for their work when 
it is used in “post-synchronization cop-
ies” on all digital and broadcast platforms. 
(“Post-synchronization copies” refers to a 
broadcaster, like CBC, using copyright-pro-
tected music in original video content that 
is uploaded to a digital content management 
system so that the broadcaster can make 
copies for internal use.)

According to a company statement, 
SOCAN explains “video containing music is 
first received by a broadcaster as the original 
file. It is then copied as part of their broad-
casting operations, to facilitate viewing on 
different digital or broadcast platforms, or 
for use in different regions. The rightshold-
ers are legally entitled to fair remuneration 
for any of these copies made by the broad-
casters.”

This makes SOCAN the only music rights 
organization in the country to license and 
distribute post-synchronization copies and, 
so far, it will only be collecting these royal-
ties from the CBC, ARTV, certain Quebec-
based broadcasters and several English-

speaking Bell and Corus channels. SOCAN 
notes in its press release that it will continue 
negotiations with other Canadian broad-
casters that require the license.

The SOCAN/CBC deal covers 2012-2018 
and extends to this year.

Round Hill Music has acquired the 
catalog of Herman Rarebell, best known 
as the drummer for the Scorpions. The deal 
includes Rarebell’s writer’s share of publish-
ing, neighboring rights, and master royalty 
income.

As a co-writer on Scorpion’s hits like 
“Rock You Like a Hurricane,” “Make It 
Real,” “Dynamite”, “Blackout”, “Arizona”, 
“Bad Boys Running Wild”, “Don’t Stop at 
the Top” and “Tease Me Please Me,” the mu-
sic rights holder now holds pieces of some 
of the most essential rock songs of its era.

Rarebell says of the Round Hill deal, “I 
feel I’m with the right company.”

Robin Godfrey-Cass, managing director 
of Round Hill’s London office adds its “an 
incredible honor,” to work with Rarebell.

Josh Gruss, the company’s founder and 
CEO adds, “The Scorpions are a truly leg-
endary band with a catalogue of truly iconic 
music that helped define the heavy metal 
genre. Herman played a pivotal role in their 
success with writing credits on some of 
their most enduring songs and is a welcome 
addition to our roster of world class writers 
and performers.”

Reservoir has purchased rights to the 
catalog of film composer Henry Jackman.

He got his start working alongside Hans 
Zimmer, contributing to blockbusters 
like The Pirates of the Caribbean and Kung 
Fu Panda before moving up to being a 
primary composer for countless other hits, 
including Captain America, Wreck-It Ralph, 
and Jumanji.

The deal marks Reservoir’s latest move 
into the world of film music. Previously, 
the independent publisher has created a JV 
with Atlantic Screen Music, a film score and 
soundtrack production company, and with 
Jackman’s longtime friend and collaborator, 
Hans Zimmer.

Founder and CEO, Golnar Khosrow-
shahi, says of the deal, “Henry’s accom-
plishments truly speak for themselves. He 
has contributed fantastic music to a litany 

of blockbuster films and beyond. We are 
immensely proud to add his celebrated com-
positions to our growing film score catalog.”

Jackman adds, “Thanks to this unique and 
forward-looking collaboration with Reser-
voir, I am now able to focus exclusively on 
pursuing whichever projects I find most 
creatively inspiring. For this, I am excep-
tionally grateful.”

Muserk, an AI-powered music rights 
management company, has forged a part-
nership with Korean music rights soci-
ety, KOMCA, to collect mechanical rights 
across all digital platforms in the U.S.

The KOMCA deal follows a string of 
other partnerships forged between Muserk 
and music rights societies across Asia over 
the last few years. Muserk has also joined 
forces with JASRAC, Japan’s largest music 
administration society, and COMPASS 
(Singapore), FILSCAP (Philippines), MCT 
(Thailand), MACP (Malaysia), VCPMC 
(Vietnam), WAMI (Indonesia), and IPRS 
(India) to collect mechanical rights across 
all digital platforms in the U.S.

“Muserk has proven its outstanding col-
lection capabilities through a number of 
partnerships with major musical rights soci-
eties. Through this partnership, KOMCA ex-
pects stable collection of mechanical rights 
in the U.S. territory and hopes to strengthen 
a strategically cooperative relationship to 
protect Korean musical works as the royalty 
pools for digital exploitations increase every 
year,” says KOMCA chairman, Ga Yeoul 
Chu.

“We are thrilled to further extend our 
partnerships in the APAC region by working 
with KOMCA. All our Asian partners, in-
cluding KOMCA, have been keen to protect 
and collect for their members’ rights the 
best way possible. Our success comes from 
word of mouth, so I am of course proud of 
the Muserk team and their track record of 
delivering on all parameters,” says Muserk 
CEO, Paul Goldman.

Concord Music Publishing has signed 
Norwegian songwriter/producer Fred 
Ball to a worldwide publishing deal. The 
hitmaker, who is now based in London, has 
made a name for himself, writing with art-
ists like Rhianna, Beyoncé, Jay-Z, Eminem, 
Alicia Keys, Mariah Carey, and more.
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THIRD EYE BLIND
2 0 2 2

Since 1997, San Francisco's Third Eye Blind has recorded 
five best-selling albums and assembled one career 
retrospective.  Led by Stephan Jenkins, 3EB has earned 
worldwide success during a 
tumultuous group of years when the major-label record-
ing industry was finally losing its grip on an enterprise that 
for decades it had dominated with steely efficiency. 

Third Eye Blind’s 2021 album Our Bande Apart was 
recorded when lockdown ended, with Bethany Cosentino 
of Best Coast and Ryan Olson of Poliça.  The band has 
continued to have gained artistic clarification—and, 
surprisingly, a fanbase that is larger, younger and more 
dedicated than ever.

Now celebrating 25 years of their iconic self-titled album, 
the band has an upcoming summer tour and has teamed 
up with Smith & Cult to create a series of nail polish colors 
with proceeds from shade "Jumper" to support True 
Colors United - a foundation committed to supporting 
LGBTQ youth. The band will be supporting SeaTrees on 
their 2022 Summer Gods tour, an organization that helps 
restore a portion of the Palos Verdes Kelp Forest.  The 
ocean has the power to restore climate change.

The latest science shows that globally, kelp forests can 
sequester more carbon than mangrove forests - restoring 
these sequoias of the sea is critical to solving climate 
change as 93% of all carbon in the carbon cycle is stored 
in our oceans (meaning just 7% is stored across our 
atmosphere and land biosphere.
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Previously signed to Warner Chappell 
and repped by Roc Nation, the “Love On 
the Brain” hitmaker says he is “delighted to 
be a part of Concord’s roster.” Citing Kim 
Frankiewicz, evp of worldwide a&r at 
Concord Music Publishing, as possessing 
a “brilliant” vision. “It’s a company with a 
genuine love for music.”

Frankiewicz adds, “he is an amazing 
songwriter/producer as well as being a won-
derful human being.” Director of a&r, Tom 
Coulson-Smith, adds, “it is a privilege and a 
pleasure to be working with him.”

Third Side Music, a global independent 
music publisher, has extended its worldwide 
administration deal with Colin Stetson. 
Since he signed to the company over a 
decade ago, Stetson has become one of the 
most versatile composers, arrangers, and 
songwriters in the business, and his scoring 
can be found in films like Netflix’s new Texas 
Chainsaw Massacre reboot, Hereditary, May-
day, National Geographic’s Barkskins, and 
more.

Though the deal is technically an admin-
istration agreement, Third Side Music will 
also provide hands-on help in creative, a&r, 
and sync as well.

A multi-faceted talent, Stetson is also 
renowned for his work as a saxophone and 
clarinet player and has played with art-
ists like Tom Waits, Arcade Fire, Bon Iver, 
TV On The Radio, Feist, Lou Reed, The 
Chemical Brothers, Animal Collective, LCD 
Soundsystem, The National, Mogwai, Cult 
of Luna, Beacon, and Mario Batkovic, among 
many others.

“Jeff Waye, and everyone at Third Side 
Music have been dear friends and family for 
over a decade now, and I could not imagine 
a more authentic, supportive, and hard-
working group of people to entrust my ca-
reer and body of music to. Looking forward 
to all to come,” said Stetson.

“I first saw Colin in a tiny bar over ten 
years ago absolutely shredding the edges 
of everything I thought possible in a solo 
performance. I had no idea what we’d be 
able to do for a solo horn player, but I knew 
TSM had to be involved in something that 
was musically exciting. Turns out there was 
quite a lot to be done! It’s been an amaz-
ing run, and super excited to keep building 

things alongside Colin, especially with his 
rise over the last few years as one of the 
most in-demand film composers,” said Jeff 
Waye, co-founder and COO of Third Side 
Music. 

How a New 
Generation of 
African Women 
are Redefining 
Afropop
BY IFY OBI 

T
his piece was created in partner-
ship with Afro Nation. Bill-
board and Afro Nation recently 
launched the first-ever official 

Billboard Afrobeats U.S. Songs Chart, 
tracking the most popular rising new music 
in the rapidly growing genre. The 50-posi-
tion Billboard U.S. Afrobeats Songs chart, 
which will go live on Billboard.com on 
March 29, ranks the most popular Afrobeat 
songs in the country based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported tiers 
of leading audio and video music services, 
plus download sales from top music retail-
ers.

While the last few years have seen Africa 
solidify its position in the global music 
market as the latest hotbed of international 
megastars, the face of contemporary African 
music has been predominantly male, led by 
the proverbial “big three” of Wizkid, Burna 
Boy and Davido. Yet for those paying atten-
tion to the scene, it is increasingly difficult 
to ignore that African women artists are 
gearing up to take the world by storm.

Women have always been integral in 
shaping the sound of African music. The 
ingenious ‘Lady of Songs’ Christy Essien 
Igbokwe, the delightful Onyeka Onwenu and 
the formidable duo Lijadu Sisters helped 
define the ’70s and ’80s. As the ’90s and 
2000s rolled around, so did fierce stars like 
‘First Lady of Nigerian Hip Hop,’ Sasha P, 

as well as Kenny Saint-Brown and Goldie. 
However, 2021 presented the much-needed 
“Aha!” moment for a new generation of 
women artists.

With her unmistakable tone and honeyed 
vocals, Nigerian singer Tems became the 
unofficial voice of summer 2021, earning 
two top 40 entries on the Billboard Hot 100 
thanks to memorable appearances on Wiz-
kid’s Grammy-nominated, history-defin-
ing anthem “Essence,” as well as “Fountain,” 
off Drake’s album, Certified Lover Boy. In 
the same vein, Ghanaian-American art-
ist Amaarae stiffened her grip on various 
social feeds and the Billboard charts with 
the Kali Uchis-assisted remix to her single 
“Sad Girls Love Money,” as she toured the 
U.S., UK, and Europe off the back of her 
critically acclaimed debut album, The Angel 
You Don’t Know. The album is presently the 
most-streamed album by a Ghanaian act on 
Spotify.

Along with Tems and Amaarae, an array 
of women artists is emerging, and daring to 
push past the limitations of conservative so-
cietal expectations, to offer diverse notions 
of African femininity to the world on their 
own terms. This shift began taking shape 
within the last decade, as deeper smart-
phone penetration and adequate broadband 
connectivity on the continent meant more 
widespread access to the internet and 
streaming platforms such as SoundCloud, 
YouTube, and Apple Music for Africans.

As streaming services evolved into a 
primary revenue channel, the world became 
smaller and far more connected. With just 
a few clicks of a button, a musician could 
score a viral hit on TikTok, upload a social 
media post that unlocks superstardom, or 
independently build an active listenership 
from all corners of the world.

For women artists, this greater connec-
tivity provided a solution to the age-old 
problem of visibility, and meant no longer 
having to play to the tune of local industry 
gatekeepers as the only avenue to be seen 
and heard. After all, those gatekeepers often 
afforded little space for women and made 
no effort to conceal it – be it managers who 
openly make known their bias against 
female artists, the consistent propagation 
of rivalries, or constant censorship. Women 
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artists began unlocking thrilling levels of 
creative freedom, bereft of approval and 
permission-seeking. As Nigerian-Beninoise 
artist Ayra Starr boldly declares on “Cast 
(Gen Z Anthem),” “Suck on these nuts if you 
ain’t approve of.”

Each line of that song exemplifies the 
unapologetic, no-holds-barred approach 
the teenage singer and other new-school 
women artists apply to their artistry and 
careers. It is a similar energy that sees Ria 
Sean fully embrace her sensuality on 
records like “Satisfy My Soul” and “Pin Me 
Down,” or Ghanaian singer Moliy express-
ing her longing for an escape from sobriety 
on “Loud.”

“Women are no longer afraid to speak 
their minds and express themselves,” notes 
Benewaah Boateng, music curator and Spo-
tify manager for West Africa.

There’s a transformation occurring for 
women in the industry, and it isn’t just 
through the music. The rules regarding 
fashion are either being done away with 
or turned on their head. It does not matter 
to Teni the Entertainer if anyone says her 
career won’t go far if she sports durags, 
oversized tees and brightly-colored baggy 
pants – her style reflects her carefree spir-
it. Deto Black will always remind you that 
she is a true “bad bitch”— if not through her 
audacious bars on songs like “Body Count,” 
through her risqué outfit choices.

Having worked with artists like Tiwa 
Savage and Amaarae, fashion stylist and 
creative director Daniel Obasi appreciates 
the power of these expressive individual 
style choices, especially as they command 
the world’s attention. “Fashion helps cre-
ate career-changing moments,” he says. “It 
offers your fans a chance to bear witness to 
your evolution.”

Meanwhile, more women are finding 
their voices by experimenting with eclectic 
sounds, like Wavy The Creator’s fluid blend 
of electronic dance music with elements of 
70s disco, 90s R&B, and more or the high-oc-
tane bars of rising rap maven SGaWD. “What 
I love the most about women artists from 
these parts is how diverse and unique they 
are in their own right. And whatever your 
taste may be, an artist is catering to that,” says 
culture writer Makua Adimora.

Consequently, the scope of what is 
understood to be music from the region is 
expanding beyond the Afrobeats/Afropop 
tags. While speaking with Billboard about 
genre categorization last year, Tems ex-
plains that she has “never been an Afrobeats 
artist,” adding, “I don’t work according to 
genres.” So far in her career, Tems’ music 
has bordered on different sounds ranging 
from neo-soul and R&B to reggae.

The same could be said of Amaarae, who 
consistently churns out pop-punk records 
in one breath and R&B-infused melodies in 
another. One can point to the alté scene — a 
movement heralded by young genre-defying 
and experimental artists—for creating a lane 
for both artists to thrive. “I wouldn’t say 
genres have lost their relevance in totality, 
but with more and more genre-fluid artists, 
it’s quite tricky to navigate,” Adimora adds.

In the long-standing relay race towards 
eliminating the gender gap, each passing 
generation builds momentum and sets a new 
pace for the next. As music historian and 
musicologist Suzanne Cusick notes, “Gender 
is always a concern for women, for gender 
somehow marks a woman as not a man, not 
the norm, not the universal.” Though sig-
nificant progress for women occurred in the 
last few years, this still rings true. There is 
still a wide gap for women to fill in the race 
towards equality locally. In both Nigeria and 
Ghana, Spotify’s top 5 most streamed artists 
list in 2021 featured no women artists.

For future generations, women-led 
organizations are taking charge to ensure 
safe spaces to foster further advancement 
opportunities. Femme Africa is one such 
organization, with a mission “to control the 
narrative and change the cultural percep-
tions and societal norms of womxn…start-
ing with the vibrant music scene.” Re-
cently highlighted as a member of Spotify’s 
Equal board, the organization implements 
mentorship programs, seminars, and work-
shops. “We want to build a media company 
and also an offline space for women to come 
together, speak to one another, and learn 
from each other, says Ayomide Dokunmu, 
Femme Africa founder. In one of its efforts, 
its annual music showcases have given space 
for discovering new voices like the scintil-
lating songbird Solis and the raunchy pop/

rock-leaning Somadina.
Similarly, the Nigerian chapter of Women 

In Music (WIM) is setting its sights on cre-
ating additional spaces for Nigerian women 
artists within the international music mar-
ket, through partnerships with companies 
and associations such as TuneCore, TikTok, 
Amazon Music and ASCAP. “Awareness is 
key,” Stephney Bassey, vice chair at Women 
In Music Nigeria, mentions. “At WIM, we 
are creating avenues for this purpose by pro-
viding educational mentorships, networking 
opportunities, coaching, and mental health 
support not just for artists but music execu-
tives, producers, entertainment lawyers, and 
journalists as well.”

A more dynamic African music industry 
is being created as women claim their space 
within it. As Boateng suggests, this visibility 
has the power to extend even beyond the in-
dustry, to reshape the experiences of women 
in everyday life. “Everyone is so open and 
unafraid,” says Boateng. “There is an expres-
sion of confident femininity subverting what 
we were once taught is the right way to exist 
as a woman.”

Ify Obi is a Nigerian-based culture writer 
and creative content strategist. Her work 
seeks to center the intersections of art, mu-
sic, and fashion with the realities and histo-
ries behind African culture. You can follow 
her on Twitter @IfyObi_ and Instagram @
Ify_Obi. 

IMS Ibiza 2022 
Programming 
Puts Focus On 
the Metaverse, 
Climate & Ukraine
BY KATIE BAIN

I
MS Ibiza is returning to its name-
sake island next month with a robust 
roster of events that reflect some of 
the most current and pressing issues 

in electronic music. Today (March 24) the 
leading dance music industry conference 

 Page 17 of 35

IN BRIEF

https://www.rollingstone.com/music/music-features/arya-star-interview-1211965/
https://www.wonderlandmagazine.com/2021/08/13/new-noise-ria-sean-money-bag-lemonade/
https://www.wonderlandmagazine.com/2021/08/13/new-noise-ria-sean-money-bag-lemonade/
https://amaka.studio/explore/articles/meet-moliy-accra-s-wondergirl
https://www.billboard.com/artist/teni/
https://www.nytimes.com/2018/12/01/style/nigeria-lagos-fashion-experimental.html
https://www.nytimes.com/2018/12/01/style/nigeria-lagos-fashion-experimental.html
https://www.vogue.com/article/deto-black-lagos-rapper-artist-profile
https://www.billboard.com/artist/tiwa-savage/
https://www.billboard.com/artist/tiwa-savage/
https://artsandculture.google.com/story/wavy-the-creator-blazing-her-own-trail/iQKyWyl9HjeDJQ
https://amaka.studio/explore/articles/sgawd-i-say-what-i-want-to-say-how-i-want-to-say-it-when-i-want-to-say-it
https://www.billboard.com/music/rb-hip-hop/tems-october-rb-hip-hop-rookie-of-the-month-9647169/
https://www.billboard.com/music/rb-hip-hop/tems-october-rb-hip-hop-rookie-of-the-month-9647169/
https://www.dazeddigital.com/music/article/45115/1/introduction-to-nigeria-alte-music-scene
http://instagram.com/femmeAfricaa
https://newsroom.spotify.com/2021-04-29/get-to-know-some-of-the-women-featured-in-spotifys-new-equal-music-program/
https://newsroom.spotify.com/2021-04-29/get-to-know-some-of-the-women-featured-in-spotifys-new-equal-music-program/
https://www.instagram.com/solis4evr/
https://www.instagram.com/s0madina/
https://www.instagram.com/solis4evr/
https://www.instagram.com/solis4evr/
https://twitter.com/IfyObi_
https://www.instagram.com/ify_obi/?hl=en
https://www.instagram.com/ify_obi/?hl=en
https://www.billboard.com/t/ibiza/


announced its run of programming for the 
three-day event, happening at Destino Pa-
cha Ibiza Resort on April 27-29, 2022.

Keynote interviews and presentations 
include a conversation between YouTube’s 
global head of music Lyor Cohen and IMS 
cofounder and dance scene leader Pete 
Tong, keynote artist interviews with 
artists Blond:ish, Duan Duran, Kerri 
Chandler, Becky Hill, Laurent Garni-
er and Nora En Pure. Beatport CEO Robb 
McDaniels will present the opening 
keynote on the dance industry’s path to re-
covery after two years of the pandemic, the 
Association For Electronic Music’s Silvia 
Montell will present a keynote on what the 
AFEM has accomplished in its first ten years 
and an interview on surviving the event 
industry with Wilf Gregory, Group CEO of 
the UK’s Event Horizon, which is behind 
events including AfroNation, Secret Project, 
Hideout, Lost and Found and BPM Europe.

In keeping with IMS’ 2022 theme “In 
Pursuit of Purpose” a conversation between 
Ukrainian artists Artbat and Nastia, along 
with artist manager Chris Braun, will focus 
on the current crisis in Ukraine. Legendary 
producer/artist Brian Eno will take part in 
a discussion about the music industry’s im-
pact on the world’s climate, while Marina 
Ponti of the United Nations will discuss 
sustainability in the music industry.

“Lockdown taught us many lessons, 
most of which many in the industry seem 
too quick to have forgotten,” IMS co-
founder Ben Turner tells Billboard of this 
consciously-minded programming. “Of 
course, there is an urgent need to get back 
to business, but not at any price. IMS’s title 
in 2022 is ‘In Pursuit of Purpose,’ and is 
designed to guide our curation into a world 
where we all think more about what we’re 
doing and why and hopefully we continue to 
go some way to setting a positive agenda for 
the genre.”

IMS Ibiza will also feature special 
programming dedicated to Web3 and 
the metaverse as the concepts become 
increasingly relevant in the dance music 
space. Metaverse agencies Pixelynx, EQ 
Exchange & CELO, will share information 
on navigating and harnessing the oppor-
tunities of this emerging technology with 

guests including Audius, Blond:ish, Dead-
mau5, Friends With Benefits presented by 
female-oriented industry group shesaid.so, 
Richie Hawtin, Seven20 and more. 

“An explosion of new music fans, tech-
nologies and opportunities are in front 
of us right now and it’s incredible to see 
electronic music once again leading the way 
with NFTs, metaverse and all things web3,” 
says Turner. “We’re delighted that over 20 
companies from this space are coming to 
share the knowledge and the vision.”

Additional programming includes a din-
ner honoring Defected Records’ Found-
er Simon Dunmore that will be hosted by 
YouTube. Case study presentations featur-
ing labels and artists including Bicep will 
offer insights on how electronic industry 
brands are redefining success. Maria May, 
CAA’s head of electronic in the UK will join 
BBC Radio 1 host Sarah Story and others 
will take part in a “speed networking” event 
in front of the summit audience to dem-
onstrate the effectiveness of peer to peer 
support, with a focus on women.

David Boyle will once again present 
IMS’ annual Business Report, which uses 
in-depth data to determine the economic 
health and total valuation of the global 
dance music industry. Other program-
ming includes best practices presenta-
tions for YouTube and TikTok, a women in 
dance music report hosted by BBC Radio 
1 host Jaguar and various masterclass and 
instructional workshops. See the complete 
IMS lineup at the event’s website.

The conference marks the opening week-
end for many clubs on the island, with many 
hosting their special events in tandem 
with the summit. While late April is earlier 
than when the island traditionally opens 
up, many venue owners are keen to move 
forward after two years of pandemic-related 
club closures. IMS itself will close with a 
major party in Ibiza’s historic Dalt Villa with 
artists including Jamie Jones, The Blessed 
Madonna, Prospa and more.

“We have turned up the heat on IMS 
2022, inspired by the freedom of our new 
venue Destino Pacha Resort,” says Turner, 
“and we hope it will bring our community 
back together positively and proactively.” 

Tour Marketing 
Executive Allison 
Canzanella Dies at 
32
BY TAYLOR MIMS

T
our marketing director Allison 
Canzanella died Saturday at 
New York Presbyterian Columbia 
University Hospital in Manhattan 

with her family at her side. She was 32.
Canzanella was vp of marketing for the 

brand-new UBS Arena in Belmont Park, 
NY, at the time of her death. She helped 
open the roughly 18,000-capacity arena as 
the new home of the NHL’s Islanders and 
welcomed Harry Styles for the arena’s first 
concert on Nov. 28.

“Allison was integral to the launch of UBS 
Arena,” comments Ethan Brown, Senior 
VP, marketing & community relations, UBS 
Arena. “Her enthusiasm, professionalism 
and joyous spirit were unsurpassed. We 
have tragically lost a key member of our 
team. Allison will be sorely missed both 
professionally and personally.”

Born on June 7, 1989, in Hackensack, New 
Jersey, Canzanella was raised in Hazlet, N.J. 
and also lived in New York City, Chicago 
and Jersey City. She graduated from Mary 
Mount Manhattan College before moving 
into the live entertainment industry.

Canzanella spent more than a decade 
working in live entertainment, getting her 
start at PNC Bank Arts Center in Holmdel, 
N.J. After that she moved on to Live Nation 
where she worked as a publicity coordinator 
before landing at AEG Live in 2014. While 
at AEG Live, Canzanella worked under 
AEG NY’s director of marketing Kathi 
Scharnikow. Scharnikow, who remained 
in close contact with Canzanella even 
after she left AEG, says her mentee had an 
unmatched love for music and was a great 
marketer.

“There wasn’t anything you couldn’t give 
her,” Scharnikow tells Billboard. “She rose so 
quickly because she was just really under-
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stood our business and she worked incred-
ibly hard.”

Her knack for tour marketing helped her 
quickly rise up the ranks at AEG where she 
worked on smaller shows all the way up to 
running full-scale tours for major artists 
including Mumford & Sons, Paul McCart-
ney and Billy Joel.

On top of that, says Scharnikow, “she was 
just so much fun to be around. One of the 
last things I texted her was that I missed her 
smiling face.”

The joy Canzanella brought to the office 
was something her former colleagues Madi-
son House partners Mike Luba and Don 
Sullivan also pinpointed about her time at 
the promoter.

“She was very special to our family,” says 
Madison House partner Don Sullivan, who 
recruited Canzanella from AEG. Sullivan 
worked with Canzanella while she was with 
AEG and was determined to have her talents 
at Madison House where she worked from 
2016-2020 as the promoter’s marketing 
manager.

“I’ve been doing this 30 plus years and 
she was the best marketing director I ever 
had,” adds Sullivan.

Canzanella moved to Chicago to work 
alongside Sullivan at Madison House. She 
worked on tours for Chance the Rapper, 
Mumford & Sons, Bob Dylan and Paul 
Simon. Canzanella left Madison House 
during the pause in touring due to the pan-
demic, but Sullivan says he planned to bring 
her back to Madison House in the coming 
months.

Canzanella is survived by her mother 
Diane Canzanella, her step-father Donald 
Knoll, her brother Thomas Canzanella and 
her grandmother Barbara Grattagliano.

A service for Canzanella is set for Thurs-
day in New Jersey. In lieu of flowers, the 
family requests that donations be made in 
Canzanella’s name to nonprofit 5 Under 40, 
which provides medical, wellness, educa-
tional, and beauty services to women under 
the age of 40 who have been diagnosed with 
breast cancer or have a BRCA mutation. 

Chelsea Shear, 
a Rare Female 
Electronic A&R, 
is Fostering a 
Diversified Scene
BY KATIE BAIN

H
iring bias indicates that we are 
more likely to hire and work 
with people who look and act 
like ourselves. Given that so 

much of the dance music industry is oper-
ated by straight, white, cisgendered men, 
the stark lack of gender equality on many 
label rosters and festival lineups can be 
easier understood.

A straightforward solution to the main-
stream dance scene’s pervasive “bro culture” 
and entrenched lack of inclusiveness? Sim-
ply getting a more diverse group of people 
into higher-up positions. The work of Chel-
sea Shear, the lead A&R at indie electronic 
label Monstercat, is demonstrating the 
effectiveness of this top-down approach.

Since joining Monstercat in August 2020, 
Shear has focused on diversifying the roster 
of the label’s Uncaged brand, which deals in 
bass music and which she oversees, as well 
as working with artists with underrepre-
sented identities in dance. She’s signed acts 
including female Australian bass producer 
GG Magree, Black color bass artist Ace Aura, 
Black producer Ehiorobo, female producer/
songwriter/singer Leah Culver and worked 
with Black duo Vindata on the deal for their 
last album. Shear, who identifies as queer, 
has also honed her efforts on LGBTQ+ 
acts. Monstercat has seen a 15% increase in 
female and BIPOC producer signings since 
Shear joined the team.

“She is so supportive, puts in so much 
time and care, and also allows me to be as 
creative as I want but guides me at the same 
time,” Magree says of working with Shear 
on projects including the recently released 
singles “Deja Rave” and “My Wicked.”

While some talent buyers and promoters 

may lament that there simply aren’t enough 
non-white cisgender male artists to balance 
out lineups, Shear emphasizes that there 
are plenty of diverse electronic producers 
out there to be booked — it’s just a matter of 
people in positions like hers putting in the 
work to find them.

“I think a few years ago, I’d probably have 
said [the number of producers] does skew 
more male,” Shear says, “but now, it’s inevi-
tably that we’re not looking hard enough. 
We’re not spending enough time trying to 
understand those spaces where those artists 
actually are and where they feel safe releas-
ing their music, playing shows and connect-
ing with other industry professionals.”

This is particularly true in bass music, a 
scene that has a collection of female stars 
— REZZ, Mija, Alison Wonderland, Lucci, 
Level Up, Vampa, or Sippy — but still skews 
heavily male. The 2022 lineup for the bass-
focused Lost Lands Festival, for instance, in-
cludes less than one percent female artists.

For Shear, the solution to making these 
spaces more inclusive and equitable for 
women comes down to prioritization. 
“When I’m having discussions with my 
team,” Shear says of the bass genre in par-
ticular, “the first thing that comes out of my 
mouth is, ‘Well, the fact that this is majority 
young white males, I’d like to see us spend-
ing more time with our female artists, our 
Black and indigenous artists, and make sure 
that they’re being seen just as much by our 
partners and our community as every other 
artist is.’”

Shear has been surveying the electronic 
landscape since getting into dance music 
professionally in 2015. She’d had always 
been interested in music, playing in bands 
alongside her twin brother while grow-
ing up in L.A.’s El Segundo neighborhood. 
At 15, she first went to Coachella and was 
indoctrinated into the electronic world via 
the festival’s hallowed Sahara Tent. Shear’s 
lifelong passion for rock and metal translat-
ed neatly to a love for heavy bass, and after 
completing an independent music produc-
tion certification course at UCLA Extension, 
she landed an A&R internship at Skrillex‘s 
label, OWSLA, a key dance scene tastemaker 
during the mid-2010s.

The OWSLA staff was largely male when 
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Shear began at the label, but shifted to a 
predominantly female workforce during her 
tenure. Monstercat is also focused on gender 
equality in the workplace, employing a 
nearly 50 percent female staff across its Los 
Angeles, Singapore and Vancouver offices, 
which Shear says fosters a more balanced 
and comfortable dynamic.

“I definitely noticed in both companies 
that even just the vernacular of the day-
to-day conversations between teams and 
employees are a lot different [when there 
are more women],” Shear says. “There’s not 
so much gusto or bro-ing down, and stuff 
that usually a group of dudes only talk about 
when they’re with their dudes. There’s not 
that dynamic as much in the air.”

As the dance scene and general music 
industry reckons with a lack of diversity, 
systemic inequalities and the fostering of 
spaces that aren’t entirely welcoming to 
women, BIPOC and LGBTQ+ people, Mon-
stercat has also developed an employee-led 
internal diversity and inclusion task force to 
address such issues. The project, of which 
Shear is a member, identifies where margin-
alized communities have been institutional-
ly discriminated against, and provides artists 
from such communities with extra support.

“They don’t normally get that time with 
A&R,” says Shear. “There’s not a lot of A&RS 
who look like artists in marginalized com-
munities.”

Indeed, there are very few female A&Rs 
in the electronic music industry — a fact that 
may be a function of hiring bias. “Similar 
to the reason why artists are so skewed cis 
white male, it’s the same with employment,” 
Shear says. “There’s just no one in those 
spaces spending the time to do the research 
and find women and people from marginal-
ized communities to hire.”

While Shear says she’s proud to be in her 
position, she acknowledges there’s still a lot 
of work to do in terms of representation and 
getting more like-minded A&Rs and indus-
try professionals into positions of power. 
The trickle-down effect of such efforts will 
ultimately benefit the industry, and fans will 
hear a more fully realized spectrum of elec-
tronic music ideas and subcultures.

“If I can carve out as much a lane for 
them as I possibly can as an ally, or just be 

able to hold space for those artists,” Shear 
says, “I think it allows them to be better art-
ists, to grow, to be able to make more music, 
develop relationships and reach the goals 
they want to.” 

Bad Bunny, Wisin 
& More Top 
2022 Heat Latin 
Music Awards 
Nominations: 
Complete List
BY JESSICA ROIZ

T
he nominations for the 2022 
Heat Latin Music Awards have 
arrived, with five-time nomi-
nee Bad Bunny leading the pack.

The Puerto Rican star is followed by 
Wisin, J Balvin, Karol G, Greeicy and Maria 
Becerra with four nominations each, and 
Rosalía, Christian Nodal, Carlos Vives, Na-
cho, Mike Bahía, Justin Quiles, Blessd and 
Tiago PZK with three.

One of the 17 categories is the coveted 
best new artist prize, with Blessd, JD Panto-
ja, Bizarrap, Tiago PZK, Ryan Castro, Khea, 
Alvaro Diaz and Feid up for the award. 
Newcomers such as Eix, The Change and 
Kim Loaiza are up for the musical promise 
award.

For a second consecutive year, Premios 
Heat will crown the best Dominican art-
ist, which went to El Alfa in 2021. El Alfa, 
alongside Dominican stars Natti Natasha, 
Rochy RD, Chimbala, Kiko El Crazy and 
many more, are after the title in 2022.

For the first time, the Heat Latin Music 
Awards will recognize an artist with the 
special award “Trend Artist LosHeat.TV,” 
granted to the talent that’s part of the plat-
form and whose video has received the most 
interaction through likes and views.

The seventh annual awards show, set to 
take place June 2 in Cap Cana, Dominican 
Republic, will be co-hosted by Jorge Pabón 

“Molusco,” Anaís Castro, “Dímelo King” and 
Caroline Aquino.

Fans will be able to vote for their favorite 
artists via the LosHeat.TV app only. See the 
complete nominations list below:

BEST MALE ARTIST 
J BALVIN 
PRINCE ROYCE 
ROMEO SANTOS 
CHRISTIAN NODAL 
ALEJANDRO FERNÁNDEZ 
NACHO 
MALUMA 
BAD BUNNY 
CARLOS VIVES 
WISIN

BEST FEMALE ARTIST 
KAROL G 
FARINA 
ROSALÍA 
GREEICY 
EMILIA MERNES 
NATHY PELUSO 
ANITTA 
MARIA BECERRA 
EVALUNA MONTANER

BEST GROUP OR BAND 
MORAT 
GRUPO FIRME 
CNCO 
ALEXIS Y FIDO 
WISIN & YANDEL 
CULTURA PROFÉTICA 
ZION & LENNOX 
PISO 21 
MAU Y RICKY 
AVENTURA

BEST ROCK ARTIST 
JUANES 
MORAT 
MANÁ 
ATERCIOPELADOS 
FITO PÁEZ 
LOS AUTÉNTICOS DECADENTES 
MALA BENGALA 
DIAMANTE ELÉCTRIC

BEST POP ARTIST 
GREEICY 
MIKE BAHÍA 
TOMMY TORRES 
PEDRO CAPÓ 
SEBASTIÁN YATRA 
CAMILO 
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LUIS FONSI 
MANUEL TURIZO 
KATIE ANGEL 
FONSECA

BEST URBAN ARTIST 
KAROL G 
BAD BUNNY 
J BALVIN 
ARCANGEL 
ELADIO CARRION 
EL ALFA 
FARRUKO 
OZUNA 
JHAY CORTEZ 
NICKY JAM 
WISIN

BEST TROPICAL ARTIST 
GILBERTO SANTA ROSA 
ROMEO SANTOS 
LUIS FIGUEROA 
YAHAIRA PLACENCIA 
WILLY GARCÍA 
EDDY HERRERA 
GABRIEL PAGÁN 
MARC ANTHONY 
CARLOS VIVES 
SILVESTRE DANGOND

BEST ARTIST SOUTH REGION 
NATHY PELUSO 
ANITTA 
EMILIA MERNES 
DUKI 
BIZARRAP 
MARIA BECERRA 
NICKI NICOLE 
TIAGO PZK 
LESLIE SHAW

BEST ARTIST ANDEAN REGION 
NACHO 
MIKE BAHÍA 
MIRELLA CESA 
EVALUNA 
DANNY OCEAN 
BLESSD 
RYAN CASTRO 
JEAN PIERO 
FEID 
KATIE ANGEL

BEST ARTIST NORTH REGION 
SECH 
BOZA 
JUSTIN QUILES 
JAY WHEELER 

JD PANTOJA 
SOFÍA REYES 
DALEX 
INGRATAX 
KENIA OS 
ALEX ROSE

BEST NEW ARTIST 
BLESSD 
JD PANTOJA 
BIZARRAP 
TIAGO PZK 
RYAN CASTRO 
KHEA 
ÁLVARO DÍAZ 
FEID

MUSICAL PROMISE 
DEKKO 
EIX 
KAMM 
NICOLE VEGA 
ANNASOFIA 
CHRIS LEBRÓN 
MAXI 
THE CHANGE 
YOZUEL 
ALVARO ROD 
KIM LOAIZA 
ANDREÍNA BRAVO 
ST. PEDRO

INFLUENCER OF THE YEAR 
KUNNO 
FELIPE SARUMA 
LUISA FERNANDA W 
DOMELIPA 
CALLE Y POCHÉ 
LUISITO COMUNICA 
SANTIAGO MATIAS / ALOFOKE 
MARKO 
SEBAS 
MOLUSCO 
ANDREA VALDIRI 
LOS POLINESIOS 
IBAI 
EL CHOMBO

BEST POPULAR REGIONAL ARTIST 
PIPE BUENO 
JESSI URIBE 
LOS ÁNGELES AZULES 
GRUPO FIRME 
CHRISTIAN NODAL 
YEISON JIMENEZ 
PAOLA JARA 
FRANCY 

ALEJANDRO FERNÁNDEZ 
ÁNGELA AGUILAR

BEST DOMINICAN ARTIST 
EL ALFA 
ROCHY RD 
KIKO EL CRAZY 
CHIMBALA 
NATTI NATASHA 
BULOVA 
ROSALY RUBIO 
MARK B 
MOZART LA PARA 
QUIMICO ULTRA MEGA 
LA MATERIALISTA

BEST MUSIC VIDEO 
“LEJOS CONMIGO” (GREEICY, ALEJAN-
DRO SANZ) 
“SAOKO” (ROSALÍA) 
“LA FAMA” (ROSALÍA, THE WEEKND) 
“VOLVÍ” (AVENTURA, BAD BUNNY) 
“TACONES ROJOS” (SEBASTIÁN YATRA) 
“IN DA GUETTO” (J BALVIN, SKRILLEX) 
“DON’T BE SHY” (TIËSTO, KAROL G) 
“BUENOS DÍAS” (WISIN, CAMILO, LOS 
LEGENDARIOS) 
“LO SIENTO BB” (TAINY, BAD BUNNY, 
JULIETA VENEGAS) 
“ENTRE NOSOTROS” REMIX (TIAGO 
PZK, LIT KILLAH, MARIA BECERRA, 
NICKI NICOLE) 
“2005” (FONSECA, GREEICY, CALI Y EL 
DANDEE)

BEST COLLABORATION 
“NO TE DESEO MAL” (ELADIO CARRION, 
KAROL G) 
“QUÉ MÁS PUES?” (J BALVIN, MARIA 
BECERRA) 
“BOTELLA TRAS BOTELLA” (GERA MX, 
CHRISTIAN NODAL) 
“MEDALLO” (BLESSD, JUSTIN QUILES, 
LENNY TAVÁREZ) 
“ELLA REMIX” (BOZA, LUNAY, LENNY 
TAVÁREZ, JUHN, BEÉLE) 
“MON AMOUR REMIX” (ZZOILO, AI-
TANA) 
“VOLANDO REMIX” (MORA, BAD 
BUNNY, SECH) 
“LOCO” (JUSTIN QUILES, CHIMBALA, 
ZION & LENNOX) 
“AFTER PARTY” (ALEX SENSATION, 
FARRUKO, PRINCE ROYCE, MARIAH 
ANGELIQ Y KEVIN LYTTLE) 
“FIEL REMIX” (WISIN, JHAY CORTEZ, 

IN BRIEF
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ANUEL AA, MYKE TOWERS Y LOS LEG-
ENDARIOS) 
“DISCOTECA” (IAMCHINO, PITBULL) 
“LA MITAD” (NACHO, CARLOS VIVES, 
MIKE BAHÍA) 

New Around the 
World: Aitch & 
Ashanti’s ‘Baby’ 
Update Hits 
Global Excl. U.S. 
Chart
BY ERIC FRANKENBERG

G
lass Animals’ “Heat Waves” con-
tinues to simmer atop the Bill-
board Global 200 and Billboard 
Global Excl. U.S. charts (dated 

March 26), while Lil Durk debuts a double-
digit sum of tracks from his new No. 1 Bill-
board 200 album, 7220, on the Global 200.

Elsewhere on this week’s global surveys, 
British rapper Aitch makes his first appear-
ance, debuting on the Global Excl. U.S. list at 
No. 109 with “Baby,” alongside Ashanti. Re-
leased March 10, the song arrives propelled 
by 7.2 million official streams and 2,300 
downloads sold outside the U.S. in the week 
ending March 17, according to Luminate, 
formerly MRC Data. Those figures make 
up 96% and 98%, respectively, of the song’s 
worldwide totals.

It’s likewise the first global chart entry 
for New York-born Ashanti, building upon 
her extensive U.S. chart history. (The global 
charts began in September 2020.) “Baby” 
samples her 2003 hit “Rock Wit U (Aww 
Baby),” which climbed to No. 2 on the Bill-
board Hot 100 in August 2003, one of 10 top 
10s that she tallied in 2002-04.

Another classic becomes a global chart 
hit thanks to a newer version, as Annen-
MayKantereit and Giant Rooks’ “Tom’s 
Diner” debuts on the Global 200 at No. 
190. The song, released in 2019 and now 
drawing buzz on TikTok, drew 8.8 million 

streams (up 202%) and sold 1,400 (up 141%) 
in the tracking week and marks each Ger-
man band’s first global chart entry.

The collab, which also enters the U.S.-
based Hot Rock & Alternative Songs chart at 
No. 11, reworks Suzanne Vega’s song, whose 
history was already notable: Released in 
a cappella form on the New York-based 
singer-songwriter’s 1987 album Solitude 
Standing, it hit No. 5 on the Hot 100 in 1990 
as remixed by DNA, featuring Vega. The 
song (inspired by New York’s Tom’s Res-
taurant, whose exterior is famously seen 
in Seinfeld) has also been updated by, among 
others, Giorgio Moroder, whose version 
featuring Britney Spears hit Hot Dance/
Electronic Songs in 2015, and Fall Out Boy, 
whose “Centuries” interpolates the original.

Among other global chart moves, after 
debuting at No. 88 on the March 19-dated 
Global Excl. U.S. ranking, Tulus’ “Hati-Hati 
Di Jalan” climbs to No. 51, while entering 
the Global 200 at No. 123. It’s the first song 
by an Indonesian artist performed in Indo-
nesian to hit either global chart. The track is 
up 40% to 22.4 million worldwide streams 
week-over-week.

Meanwhile, Rammstein scores one of 
the week’s three debuts on both global 
charts (the other two: Megan Thee Stallion 
and Dua Lipa’s “Sweetest Pie,” at No. 12 on 
Global 200 and No. 21 on Global Excl. U.S., 
and Imagine Dragons’ “Bones,” at Nos. 46 
and 57, respectively). The German hard rock 
band’s “Zeit” arrives at No. 90 on Global 
Excl. U.S. and No. 180 on the Global 200 
with 9.9 million streams and 4,900 down-
loads sold around the world. It’s a notable 
entrance for the group, as it has yet to hit 
the U.S.-based Hot 100, despite releasing 
eight albums since 1995. The new song is the 
title track to the band’s album due April 29. 
2019’s Rammstein became the act’s first top 
10 on the Billboard 200, debuting at its No. 9 
peak that June. 

Lollapalooza 
Lineup Includes 
Goldman Sachs 
CEO David 
Solomon
BY KATIE BAIN 

T
ucked towards the bottom of the 
sprawling Lollapalooza lineup is 
a name known mostly among 
investment bankers: David Solo-

mon. The Goldman Sachs CEO will be per-
forming at the festival in Chicago this July.

Playing dance music is a longtime side 
hustle for Solomon, whose musical ca-
reer extends back to 2015, when he began 
remixing tracks and playing parties. (While 
Solomon previously DJ’d under the name 
“D-Sol” — a moniker coined by his daugh-
ters — he’s recently shifted to playing under 
his given name.)

Solomon’s recent gigs include the 2021 
edition of Napa’s BottleRock festival, a slot 
opening for Kygo at a recent pre-Super 
Bowl party in Los Angeles this past Febru-
ary and a gig opening for The Chainsmok-
ers. (Solomon was among the support talent 
during the duo’s infamous mid-pandemic 
drive-in show in The Hamptons.)

Solomon’s official releases include a 
disco/house update of Fontella Bass‘ 1965 
classic “Rescue Me” that’s clocked more 
than 10 million Spotify streams. His first 
original release, 2019’s “Feel Alive” hit No. 
33 on the Dance/Mix Show Airplay chart.

Solomon will perform on one of Lol-
lapalooza’s smaller stages this summer. As 
with all other money Solomon earns by 
playing shows, the exec — who is expected 
to earn a $35 million salary this year and 
whose total stake in Goldman is worth 
more than $180 million — will donate the 
money from this festival gig to charitable 
organizations that work to help individuals 
dealing with drug addiction, including Shat-
terproof, Caron and Safe Project.

Solomon plans to play a handful of events 
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each year, as time permits, and his repre-
sentative tells Billboard that he is “thrilled 
his hobby can translate into real charitable 
dollars and he can work with other creatives 
to give back.” 

Foo Fighters, Jon 
Batiste, H.E.R., 
Nas & Chris 
Stapleton to 
Perform at 2022 
Grammys
BY PAUL GREIN

T
he Recording Academy an-
nounced five additional perform-
ers Thursday (March 24) for the 
2022 Grammys: Jon Batiste, Foo 

Fighters, H.E.R., Nas and Chris Stapleton.
The April 3 ceremony will also include 

a special In Memoriam segment featuring 
songs of Stephen Sondheim performed 
by Cynthia Erivo, Leslie Odom Jr., Ben 
Platt and Rachel Zegler.

Previously announced performers 
are Brothers Osborne, BTS, Brandi 
Carlile, Billie Eilish, Lil Nas X with Jack 
Harlow and Olivia Rodrigo.

Trevor Noah is set to host the show, 
which will air live from MGM Grand Gar-
den Arena in Las Vegas.

Batiste is this year’s leading Grammy 
nominee with 11 nods, including album of 
the year for We Are and record of the year 
for “Freedom.” H.E.R. has eight nomina-
tions, including album of the year for Back 
of My Mind and song of the year for “Fight 
for You,” last year’s Oscar winner for best 
original song.

Foo Fighters have three nominations, 
including best rock album for Medicine 
at Midnight. Stapleton also has three 
nominations, including best country album 
for Starting Over. Nas has two nods, includ-
ing best rap album for King’s Disease II.

This will be the second appearance on 

a major awards show in the space of seven 
days for both Zegler and H.E.R., both of 
whom are set to present on the Oscars.

Sondheim, who died in November at age 
91, was an eight-time Grammy winner. His 
ballad “Send in the Clowns” from A Little 
Night Music won the 1975 Grammy for song 
of the year. It was the third and most recent 
Broadway song to take that honor.

Sondheim also won eight Tonys, an Oscar, 
a Pulitzer Prize for Drama, the Kennedy 
Center Honors and the Presidential Medal 
of Freedom, among other top-tier awards. 
He was inducted into the Songwriters Hall 
of Fame in 1975 and received that organiza-
tion’s top prize, the Johnny Mercer Award, 
in 1999.

By having a tribute to Sondheim on this 
year’s Grammys, the show will beat the 
Tonys to a posthumous salute to one of 
Broadway’s greatest talents. The Tonys are 
set to air on June 12.

Zegler stars in the second film ver-
sion of the landmark Broadway musi-
cal West Side Story (for which Sondheim 
teamed with Leonard Bernstein to write 
the songs). The film is nominated for seven 
Oscars, including best picture, at the 94th 
annual Academy Awards on Sunday (March 
27).

Odom and Platt are both Grammy 
nominees this year, for One Night in Mi-
ami… and Dear Evan Hansen, respectively.

The 64th annual Grammy Awards will 
be broadcast live on Sunday, April 3, at 8 
p.m. ET/5 p.m. PT on CBS. The show will 
also be available to stream live and on de-
mand on Paramount+.

The show is produced by Fulwell 73 
Productions for the Recording Academy. Raj 
Kapoor serves as showrunner and executive 
producer, alongside Ben Winston and Jesse 
Collins as executive producers, and Jean-
nae Rouzan-Clay as co-executive producer. 
Hamish Hamilton returns as director, and 
Eric Cook as supervising producer with 
Tabitha D’umo, Patrick Menton, Fatima 
Robinson, and David Wild as producers. 

Joyner Lucas 
Wants Out of 
Lollapalooza, 
Takes Shots at 
Machine Gun 
Kelly
BY RANIA ANIFTOS 

J
ust one day after Lollapalooza an-
nounced its lineup for the 2022 edi-
tion of the festival, Joyner Lucas feels 
as though he was disrespected and 

wants to be taken off the bill.
In a series of scathing posts via Twitter 

on Wednesday (Mar. 23), the rapper wrote, 
“These festivals is gon stop playing with me 
like I ain’t that n—-. Putting my name next 
to the names of a bunch of random n—-z 
that nobody heard of and offering me a weak 
ass [money emoji]. Then I say no to the offer 
and these hoe a– n—-z put me on the flier 
anyways.”

“I’m the biggest independent artist period 
with the exception of my n—- tech,” he con-
tinued. “And I got the numbers & the fans 
& the [money emoji] to back that statement 
up. How is it that these festivals keep tryna 
bunch my name up with a bunch of n—-z 
who ain’t on my level?. n—- I’m JOYNER 
LUCAS.”

After sharing a few more tweets, includ-
ing one in which he said he “had to find a 
microscope to find my name” on the lineup, 
Lucas shifted his focus to Lollapalooza 
headliner Machine Gun Kelly.

“Then you got this goofy a– n—- headlin-
ing? Smh how sway?” he wrote alongside 
a photo of MGK sticking his black-dyed 
tongue out.

“Someone said ‘don’t bring out the rap 
devil’… maaaaannnn listen. Lol What my 
brother Marshall did to this n—- @machine-
gunkelly is light compared to what’s waiting 
if he wanna walk down that street wit 
me. Ain’t nobody worried bout a n—- who 
paints his nails,” Lucas added, in refer-
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ence to the “Bloody Valentine” star’s 2018 
feud with Eminem.

See below. Machine Gun Kelly has yet to 
respond. 

Kabul’s Historic 
Musicians’ 
Quarter Goes 
Silent Following 
Taliban Takeover
BY THE ASSOCIATED PRESS 

K
ABUL, Afghanistan (AP) — 
Nabih Bakhsh’s family has been 
part of Afghanistan’s musical 
tradition for generations. His 

great-grandfather was a musician in the 
court of the Afghan emperor 150 years ago. 
His father was a famous maestro and singer. 
Bakhsh too carried on the family art, per-
forming and running an instrument repair 
shop.

Until now. The 70-year-old had to give up 
music and turn his shop into a convenience 
stall selling soda.

Since the Taliban’s blitz takeover of 
Afghanistan six months ago, the songs 
have gone silent in the historic musicians’ 
quarter of Kabul. Gone are the instruments 
that once filled shop windows in the al-
leys of Kucha-e-Kharabat. Their owners 
packed them and left, putting a centuries-
old Afghan musical heritage at risk of 
vanishing.

Many are being driven out as work has 
dried up both because of the country’s 
economic collapse and out of fear of the 
Taliban. The Taliban government has not 
formally banned music, but musicians say 
individual Taliban fighters take matters into 
their own hands and target them, halting 
performances and breaking their instru-
ments because they say music is “haram,” or 
proscribed by Islamic law.

On a recent day, Nazir Amir Mohammed 
tearfully bid farewell to his family. A mini-
bus waited to take him and other musicians 

to Iran, where they hope they can practice 
freely and pass their expertise down to the 
next generation.

In a bag, concealed between layers of 
clothing, was his beloved rubab, a traditional 
lute-like instrument that took Mohammed 
10 years to master.

“The Taliban came to this street, told us 
music is not allowed and should be banned,” 
he said. Like most of the street’s residents, 
his income had come from playing at wed-
dings, concerts and parties. Now that is 
gone.

Those who stay have adapted to new 
realities. Instrument repair shops that lined 
the street have transformed into small stalls 
selling soda and chips, or garments. Tradi-
tional instruments are hidden in homes, or 
even buried — including drums, lutes and 
harmoniums, an accordion-like instrument.

Instruments are also gone in the bazaar of 
Kucha Shor, meaning “Noise Street.” Here, 
shopkeepers have turned to selling kites, a 
national pastime. Empty is the famed music 
school, Afghanistan’s only formal one, its 
pupils and teachers evacuated. Taliban 
stand guard outside.

In Kucha-e-Kharabat, classical music tra-
ditions have been passed down for genera-
tions, dating back to the 1860s when Afghan 
emperor Sher Ali Khan invited Indian 
masters to enrapture Kabul’s royal court.

The convergence of two music cultures 
bestowed Afghanistan with a unique fu-
sion: Indian classical music structures are 
blended with Afghan traditional folk songs. 
Like in India, Afghan music is also an oral 
tradition. The young study for years under a 
single master, called an ustad, and carry on 
their legacy.

Bakhsh’s great-grandfather, Ustad Khuda-
bakh, was one of the first Indian masters 
to heed the emperor’s call. After a lifetime 
in music, Bakhsh now sells sodas to get by, 
making about 100 afghanis ($1) a day. Wor-
shippers at the nearby mosque are his main 
customers.

All that remains of the shop’s past life is 
the empty shell of a harmonium, full of rags. 
“I don’t know what happened to the guy 
who commissioned me to repair it, he must 
have left,” he said.

“We don’t have any other skills, music is 

our life,” he said. “We don’t know how to be 
merchants, we don’t even know how to use 
weapons to rob people.”

Residents are fearful of Taliban fighters.
One month ago Zabiullah Nuri, 45, was 

carrying his harmonium home from his 
shop when a Taliban patrol saw him.

“They beat me and took my instrument. 
They broke it with their guns,” he said, 
sitting in his home and holding up the rem-
nants of his harmonium.

To make ends meet, Nuri sold everything 
he could, including his television.

“Everything is finished, my whole life has 
changed,” he said.

Issa Khan, 38, was an hour into playing at 
an engagement party in a private residence 
when a group of Taliban stormed in. The 
militants also broke his instrument and told 
him music was forbidden.

He stopped playing after that.
But folk tunes still ring out from the home 

of Mobin Wesal. The 35-year-old singer’s 
voice enlivens the empty salon, bare except 
for his instruments packed away in the 
corner.

The tune is a Pashtu favorite: “Teacher 
please don’t fail me in my exams. Love has 
made me an idiot.”

He was part of a new generation of Af-
ghan musicians breathing life back into their 
heritage, he said, by introducing new lyrics 
and clever styles into the art form.

His younger son sat listening intently. “I 
won’t teach him,” Wesal said, motioning 
toward the boy. “He would be in danger.” 
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Prince: The 
Immersive 
Experience to 
Debut in Chicago 
This Summer
BY HANNAH DAILEY 

N
ext week’s weather forecast for 
Chicago involves rain showers — 
purple rain, specifically — ex-
pected to last four months. This 

climate shift is due to Prince: The Immersive 
Experience setting up shop on Michigan Av-
enue from June 9 to Oct. 9, giving attendees 
a chance to experience the musical storm 
Prince created in his lifetime in a brand-new 
way.

Presented by Superfly in partnership with 
Prince’s estate, the interactive experience 
will boast 10 multidimensional spaces that 
will bring the late musical innovator’s cre-
ative evolution, activism and sound to life 
— including the artwork for one of his most 
influential albums, Purple Rain. “You’re go-
ing to be able to step in a Purple Rain album 
cover,” Superfly co-founder Kerry Black 
tells Rolling Stone. “Where you can get your 
photo up on the motorcycle. But we’re also 
doing a full buildout of the entire street 
scene, right? So there’s going to be the First 
Avenue club and a bunch of the stores.”

Other setups include Prince’s Studio A 
at Paisley Park and a dance party where 
guests can groove to an audiovisual experi-
ence designed by the “Kiss” singer’s lighting 
designer Roy Bennett and powered by Bose 
speakers. Historic wardrobe pieces, photog-
raphy, instruments and more will be avail-
able to peruse, courtesy of the Prince Estate.

“It is an absolute honor to partner with 
the Prince Estate to create an experience 
that celebrates Prince’s legendary music and 
the inspirational way that he lived his life,” 
Black said in a statement. “I know I will 
forever be changed by working on this proj-
ect and hope fans will bring a little Prince 
inspiration home with them, too.”

Tickets for Prince: The Interactive Experi-
ence go on sale 10. a.m. CT on March 31 
at PrinceTheExperience.com. 

Grammy Salute 
to Paul Simon 
to Feature Dave 
Matthews, Brad 
Paisley, Billy 
Porter & Shaggy 
Performances
BY PAUL GREIN 

O
n April 6, three days after the 
2022 Grammy Awards telecast 
in Las Vegas, the Recording 
Academy will tape a salute to 

the songs of Paul Simon at the Pantages 
Theatre in Hollywood.

Brandi Carlile, who was in the first batch 
of performers announced for the April 3 
Grammy telecast, will also perform on this 
concert special, which is titled Homeward 
Bound: A Grammy Salute to the Songs of 
Paul Simon. Other performers set for the 
show — all current or past Grammy nomi-
nees — are Rhiannon Giddens, Angélique 
Kidjo, Little Big Town, Dave Matthews, 
Brad Paisley, Billy Porter, Shaggy, Take 6, 
Irma Thomas and Trombone Shorty.

Simon will make a “special appearance” 
at the tribute, which joins a long line of 
Grammy salutes, including The Night That 
Changed America: A Grammy Salute to The 
Beatles, Let’s Go Crazy: The Grammy Salute 
to Prince, Stayin’ Alive: A Grammy Salute to 
the Music of The Bee Gees, and We Will Al-
ways Love You: A Grammy Salute to Whitney 
Houston.

The Simon salute is produced by Ken 
Ehrlich Productions. Ehrlich, who was pro-
ducer or executive producer of the Grammy 
Awards telecast for 40 years, from 1980 
through 2020, is executive producer.

Tickets will go on sale to the public 

on Saturday March 26 at 10 a.m. PT. The 
public link to purchase tickets will be ac-
tive here on that date.

The show will air on CBS later in 2022.
The Hollywood Palladium was the home 

of the first live Grammy telecast in 1971 
– which was the year Simon & Garfun-
kel‘s Bridge Over Troubled Water swept the 
major awards. Simon won seven Grammys 
that night, which set a new Grammy record 
which stood until Michael Jackson won 
eight Grammys at the show in 1984. (San-
tana tied Jackson’s record in 2000.)

Simon was the first recipient of the Ger-
shwin Prize for Popular Song in 2007. He 
was inducted into the Songwriters Hall of 
Fame in 1982; received that organization’s 
highest honor, the Johnny Mercer Award, 
in 1998; and its Towering Song award for 
“Bridge Over Troubled Water” in 2010.

Simon has been voted into the Rock and 
Roll Hall of Fame twice – with Simon & Gar-
funkel in 1990 and as a solo artist in 2001.

He has won 16 Grammys, including a 
record three awards for record of the year, 
a record-tying three awards for album of 
the year and one award for song of the 
year. Simon & Garfunkel received a lifetime 
achievement award from the Recording 
Academy in 2003.

Billboard reported on March 18 that 
Simon is shopping his master recording roy-
alties from his recorded works with Simon 
& Garfunkel. Simon sold his song catalog to 
Sony Music Publishing a year ago. 
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Los Tigres del 
Norte Score 16th 
No. 1 on Regional 
Mexican Airplay 
Chart With ‘En 
Dónde Estabas’
BY PAMELA BUSTIOS 

L
os Tigres del Norte crosses off 
a new milestone this week on 
their Billboard chart career as they 
land a 16th No. 1 on the Regional 

Mexican Airplay chart, spanning four dis-
tinct decades of chart champs.

Their latest single “En Dónde Estabas” 
hits No. 1 on the almost 27-year-old chart as 
it jumps 4-1 thanks to a 28% boost in audi-
ence impressions, to 6.5 million, earned in 
the United States in the week ending March 
20, according to Luminate, formerly MRC 
Data.

Los Tigres del Norte becomes just the 
second act to score No. 1s on Regional 
Mexican Airplay in the ’90s, ’00s, ’10s and 
’20s. Who else has achieved the feat? Banda 
El Recodo, likewise, has notched 16 No. 1s, 
dating back to its first, the six-week champ 
“Adorable Mentirosa,” with Juan Gabriel, in 
1999.

With 16 No. 1s, Los Tigres enters a five-
way tie with Banda El Recodo de Cruz 
Lizarraga, Conjunto Primavera, Intocable, 
and La Arrolladora Banda el Limon de Rene 
Camacho for the third-most leaders among 
all acts since the tally’s inception in 1994. 
They trail only Calibre 50 with 21 champs 
and Banda MS de Sergio Lizárraga with 17 
leaders.

Here’s a recap of Los Tigres’ 16 No. 1s on 
Regional Mexican Airplay throughout the 
decades:

Peak Date, Title, Weeks at No. 1
Sept. 16, 1995, “Golpes en el Corazón,” 8 

weeks
May 5, 1996, “El Circo,” 10
Sept. 28, 1996, “Cuestión Olvidada,” 3

Dec. 14, 1996, “No Pude Enamorarme 
Más,” 6

May 3, 1997, “Mi Sangre Prisionera,” 2
May 24, 1997, “Unidos Para Siempre,” 1
June 28, 1997, “El Mojado Acaudalado,” 5
Feb. 28, 1998, “Con Que Derecho,” 2
June 19, 1999, “Lágrimas,” 8
Nov. 18, 2000, “De Paisano a Paisano,” 5
May 28, 2005, “La Sorpresa,” 2
April 22, 2006, “Señor Locutor,” 2
April 7, 2007, “Detalles,” 4
Oct. 3, 2009, “La Granja,” 1
Nov. 8, 2014, “La Bala,” 1
March 26, 22, “En Dónde Estabas?”
Elsewhere, the band returns to the top 10 

region on Latin Airplay as “En Dónde Es-
tabas?” flies 14-4 in its ninth week. With 21 
top 10s, they tie with La Arrolladora Banda 
El Limón de René Camacho for the fourth-
most top 10s among regional Mexican acts. 
Marco Antonio Solis continues to lead with 
27 top 10s. 

With ‘Woman,’ 
Doja Cat Sets 
New Record on 
Rhythmic Airplay 
Chart
BY TREVOR ANDERSON

D
oja Cat cements her reign 
as Billboard‘s Rhythmic Air-
play chart’s current queen, as 
“Woman” advances to No. 1 on 

the list dated March 26. The single ascends 
after a 13% gain in plays in the week ending 
March 20 to make it the most-played song 
on U.S. monitored rhythmic radio stations, 
according to Luminate, formerly MRC Data.

“Woman” is the fourth No. 1 on Rhythmic 
Airplay from Doja Cat’s Planet Her, becom-
ing the first album by a woman with four No. 
1s on the nearly 30-year-old list.

The new champ gives singer/rapper/
songwriter Doja Cat her sixth No. 1 on 
Rhythmic Airplay. Here’s a full recap of her 
half-dozen leaders:

“Say So,” No. 1 for three weeks beginning 
April 18, 2020 
“Best Friend,” Saweetie featuring Doja Cat, 
one, April 10, 2021 
“Kiss Me More,” featuring SZA, two, June 
26, 2021 
“You Right,” with The Weeknd, four, Aug. 
28, 2021 
“Need to Know,” five, Nov. 6, 2021 
“Woman,” one (to date), March 26, 2022

Six No. 1s also makes Doja Cat the sixth 
female act to score at least that many 
champs on the Rhythmic Airplay chart since 
the list began in 1992. She trails Rihanna 
(17), Beyonce (10), Cardi B and Nicki Minaj 
(8 each) and Mariah Carey (7).

Though Doja Cat ranks behind Beyonce, 
Carey and Cardi B in the overall count, 
she passes the trio for a major distinction. 
With Doja Cat’s four most recent Rhythmic 
Airplay No. 1s all from her Planet Her al-
bum, it becomes the first set by a woman to 
yield four leaders on the radio list. It takes 
the distinction from Carey’s Daydream, 
Beyonce’s Dangerously in Love and Cardi 
B’s Invasion of Privacy, each of which pro-
duced three No. 1s.

“Woman” leads RCA Records to a shutout 
of the Rhythmic Airplay’s top four positions 
for a second straight week. Behind the 
new champ, SZA’s “I Hate U,” last week’s 
No. 1, falls to second place, with previous 
No. 1 “Big Energy” by Latto currently in 
third, and Chris Brown’s “Iffy” repeating 
at No. 4. The feat makes RCA Records the 
first label to occupy the top four for multiple 
weeks; Republic Records was the only label 
to manage a top-four monopoly before, for 
the week ending Nov. 5, 2011.

Elsewhere, “Woman” continues forward 
progress on the Pop Airplay chart through 
a 5-4 move after a 17% boost in weekly 
plays. The single also debuts in the anchor 
slot, No. 40, of the Adult Pop Airplay list. 
Radio gains from multiple formats help 
“Woman” trudge further into the top 10 
of the overall Radio Songs chart (9-7) and 
push it closer to the top 10 on the Billboard 
Hot 100, where it advances 15-12 in the most 
recent results. 
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Luis Fonsi’s ‘Ley 
de Gravedad’ 
Debuts in Top 
10 on Latin Pop 
Albums Chart
BY PAMELA BUSTIOS 

L
uis Fonsi earns his 11th top 10 
on Billboard’s Latin Pop Al-
bums chart as Ley de Grave-
dad debuts at No. 5 on the March 

26-dated ranking. His 10th studio album 
starts with 3,000 equivalent album units 
earned in the U.S. after its first tracking 
week ending in March 17, according to Lu-
minate, formerly MRC Data.

The 16-track set was released via Univer-
sal Music Latino/UMLE on March 11. It was 
produced by Fonsi’s longtime collaborators 
Andrés Torres and Mauricio Rengifo, com-
posed by the three, and includes features 
from Nicky Jam, Farruko, Rauw Alejandro, 
Myke Towers, Sebastián Yatra, Cali y El 
Dandee and others.

As is the norm with most Latin pop al-
bums, traditional album sales and streaming 
activity powers the first-week total. Of that 
starting sum, album sales comprise 2,000 
units, while 1,000 stem from streaming-
equivalent albums or SEA units, which 
equates to 1.47 million on-demand streams 
of the album’s songs.

The Latin Pop Albums chart ranks the 
most popular Latin pop albums of the week 
in the U.S. based on multimetric consump-
tion as measured in equivalent album units, 
compiled by MRC Data. Units comprise 
album sales, track equivalent albums (TEA) 
and streaming equivalent albums (SEA). 
Each unit equals one album sale, or 10 indi-
vidual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription 
on-demand official audio and video streams 
generated by songs from an album.

Ley de Gravedad gives Fonsi his 11th top 
10 dating back to the No. 2-peaking set Eter-
no in 2000. He has placed four No. 1 albums 

among an archive of 14 entries, including his 
previous effort Vida, the 43-week leader, the 
fifth-most since the tally launched in 1985, 
which holds steady in the top 10 (at No. 7 on 
the current survey) in its 163rd week.

Elsewhere, Ley begins at No. 27 on 
Top Latin Albums, likewise his first entry 
since Vida in 2019.

The set was preceded by four songs on the 
all-metric Hot Latin Songs chart: “Date La 
Vuelta,” with Sebastián Yatra and Nicky Jam 
(No. 31 debut and peak in 2019), “Perfecta,” 
with Farruko (No. 30 peak in Jan. 2021), 
“Vacío,” with Rauw Alejandro (peaked at 
No. 23 in June 2021), and “Bésame,” with 
Myke Tower (No. 3 high, Nov. 2021)

Over on Latin Airplay, Ley yielded three 
No. 1s: “Date La Vuelta” (Nov. 2019), “Vacío” 
(May 2021) and “Bésame” (Nov. 2021). One 
track remains on the current week: “Va-
caiones,” with Myke Towers, at No. 31 with 
3 million in audience impressions, up 3%, 
earned in the U.S. in the week ending March 
20. 

Tekashi 6ix9ine, 
Nicki Minaj’s 
‘Fefe’ Video Joins 
YouTube Billion 
Views Club
BY GIL KAUFMAN 

F
our years after it was first up-
loaded at the height of Tekashi 
mania, 6ix9ine‘s candy-colored 
video for the Nicki Minaj-assisted 

single “FEFE” has crossed the 1 billion mark 
on YouTube. The clip, which the rapper co-
directed along with TrifeDrew and William 
Asher, first hit screens on July 22, 2018 and 
it’s the perfect encapsulation of the 6ix9ine 
aesthetic.

With a set exploding in the same rainbow 
hues the MC has rocked in his mouth and on 
his head, it finds him playing patty cake with 
Nicki while surrounded by giant dripping 
popsicles, cradling an adorable dog, licking 

on an ice cream cone and cavorting with a 
bevy of women in thong bikinis.

Minaj plays it cool over the song’s 
atypical-for-Tekashi languid beat, rap-
ping, “He-he tryna 69 like Tekashi, call 
him papi/ Word to A$AP, keep me Rocky, 
I’m from New York, so I’m cocky/ Say he 
f—in’ with my posse, copped me Khloé like 
Kardashi’/ Keep this p–sy in Versace, said 
I’m pretty like Tinashe/ Put-put it all up in 
his face, did I catch a case?” Minaj drops her 
lines while standing inside a provocative 
pink balloon cave and posing with super-
soaker water guns, sharing a cone with her 
pal, parting his hair and admiring his bling.

The visual was a departure for the 
25-year-old Brooklyn rapper born Daniel 
Hernandez who skyrocketed to fame in 
2017 with his single “Gummo,” but whose 
career was cut short a year later when he 
was charged with conspiracy to commit 
murder and armed robbery; he pled guilty to 
9 charges and was facing nearly 50 years in 
jail when he signed a plea deal in exchange 
for testifying against his fellow Nine Trey 
gang members. The rapper was sentenced to 
2 years in prison and was released in spring 
2020 to home confinement.

He released another collab with Minaj 
in June 2020, “Trollz,” which debuted at 
No. 1 on the Billboard Hot 100, followed by 
his TattleTales album; his most recent single, 
“Zaza,” dropped in Feb. 2021.

Check out the “FEFE” video below. 

IN BRIEF

https://www.billboard.com/artist/luis-fonsi/
https://www.billboard.com/artist/luis-fonsi/
https://www.billboard.com/charts/latin-pop-albums
https://www.billboard.com/charts/latin-pop-albums
https://www.billboard.com/artist/6ix9ine/
https://www.billboard.com/artist/nicki-minaj/
https://www.billboard.com/music/rb-hip-hop/6ix9ine-fefe-video-nicki-minaj-8466509/
https://www.billboard.com/t/youtube/
https://www.billboard.com/video/6ix9ine-talks-friendship-with-dmx-pop-smokes-death-being-a-snitch-more-billboard/
https://www.billboard.com/video/6ix9ine-talks-friendship-with-dmx-pop-smokes-death-being-a-snitch-more-billboard/


 Page 28 of 35

Luke Combs 
Tests Positive for 
COVID-19, Won’t 
Be Performing 
at CMT Music 
Awards
BY JESSICA NICHOLSON

L
uke Combs will no longer be 
performing at the upcoming CMT 
Music Awards on April 11, accord-
ing to CMT. Combs had been set 

to tape a performance for the awards show 
with Kane Brown on Thursday, March 24, 
in Nashville, but is currently quarantined 
after testing positive for COVID-19.

“Unfortunately, Luke Combs won’t be 
with us tomorrow. He is quarantined with 
COVID. He’s bummed to miss seeing every-
one!” said a CMT spokesperson via a state-
ment. The taping will go forward with Old 
Dominion filling in.

Combs is nominated for two trophies at 
this year’s ceremony, including video of the 
year and male video of the year, both for his 
“Forever After All” clip. In 2019, Combs won 
the CMT Music Awards’ CMT perfor-
mance of the year honor for his collabora-
tion on “Beautiful Crazy” with Leon Bridges 
for CMT Crossroads. Combs has previously 
been nominated for CMT Music Awards for 
his videos for “Hurricane,” “When It Rains 
It Pours,” and “She Got the Best of Me.”

Other performers set for the CMT Music 
Awards include Kelsea Ballerini, Cody 
Johnson, Miranda Lambert, Maren Morris 
and Ryan Hurd, Keith Urban, Lainey Wilson 
and more. Ballerini is co-hosting this year’s 
event with Anthony Mackie.

The 2022 CMT Music Awards will air live 
from Nashville on CBS on April 11, begin-
ning at 8 p.m. ET. The show will also stream 
live and on demand via Paramount+.

The CMT Music Awards aren’t the only 
honors Combs is currently nominated for. 
He is also up for best country solo perfor-

mance at the upcoming Grammy Awards, 
for his hit “Forever After All.” 

Oscar-Nominated 
‘CODA’ to Be 
Adapted as Stage 
Musical by Deaf 
West Theatre
BY THE ASSOCIATED PRESS

C
ODA, the Oscar-nominated film 
about a singing teenage daughter 
in a deaf family, is being devel-
oped as a stage musical by the Los 

Angeles-based Deaf West Theatre.
The project was announced Wednes-

day (March 23) by the film’s producers, 
Vendôme Pictures and Pathé Films, ahead of 
Sunday’s Academy Awards where CODA is 
in contention for best picture. Sian Hed-
er’s CODA, which was acquired for $25 mil-
lion by Apple TV+ after its Sundance Film 
Festival debut, was adapted from a 2014 
French film.

That 2014 film, La Famille Bélier, 
didn’t star deaf actors as the parents, 
but CODA has drawn widespread praise for 
its authenticity. The cast includes Marlee 
Matlin, Daniel Durant and the Oscar-nomi-
nated Troy Kotsur.

“This is an opportunity, then, to bring the 
story full circle by bringing it back to mem-
bers of the Deaf community and by making 
the music accessible through our signed 
and sung live adaptation of the movie,” 
said DJ Kurs, artistic director of Deaf West 
Theatre, in a statement. “It is in the mission 
of our organization to be the artistic bridge 
between the Deaf and hearing communi-
ties and we are truly excited and honored to 
embark on this live iteration of a story that 
brings together both sides of the aisle and 
addresses the ways that we move through-
out the world.”

No timeline for the production has yet 
been announced. Matlin, Kotsur and Durant 
have all previously performed at Deaf West, 

an acclaimed non-profit theater founded in 
1991 that features deaf and hearing actors 
in productions performed in both sign lan-
guage and spoken English. Several previous 
Deaf West musical productions, includ-
ing Big River and Spring Awakening, have 
made it to Broadway.

Kotsur, in particular, has been a mainstay 
on Deaf West stages. Beginning with Of 
Mice and Men in 1994, he’s acted in some 
20 productions with the theater company, 
including Cyrano, American Buffalo and A 
Streetcar Named Desire. 

Mavis Staples, 
Ronnie Milsap, 
Booker T. Jones 
Lead 2022 
Memphis Music 
Hall of Fame Class
BY THE ASSOCIATED PRESS

S
ingers Mavis Staples and Ronnie 
Milsap and keyboardist Booker T. 
Jones lead a versatile group of mu-
sicians named to this year’s class of 

the Memphis Music Hall of Fame.
The hall said it announced its new-

est members during a ceremony Tuesday 
(March 22). Established in 2012, the hall 
includes members of the music world with 
ties to Memphis, including B.B. King, Otis 
Redding, Carla Thomas, Tina Turner, Three 
6 Mafia and Elvis Presley.

Staples was part of The Staples Singers at 
Stax Records in Memphis with hits like “I’ll 
Take You There,” and she later embarked on 
a successful solo career. Milsap was a key-
board session musician in Memphis before 
becoming a country music star.

Before going solo, Booker T. Jones was 
the front man for the influential, bi-racial 
group Booker T. and the MGs, which also 
served as the house band for Stax and had 
several instrumental hits, including “Green 
Onions.” Both the Staples Singers and 
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Booker T.and the MGs were inducted into 
the Hall in 2012 along with Jerry Lee Lewis 
and Howlin’ Wolf, Al Green and ZZ Top.

Presley’s former wife, Priscilla Presley, 
also was named to the hall for her work at 
Graceland. So were Fred Ford, a blues and 
jazz artist and composer; J.M. Van Eaton, 
drummer for Jerry Lee Lewis and others; 
Jim Gaines, producer and engineer for Miles 
Davis, Carlos Santana and others; and rocka-
billy musician Billy Lee Riley.

The hall is administered by the Memphis 
Rock ‘n’ Soul Museum, which was devel-
oped by the Smithsonian Institution. This 
year’s inductees will be ushered into the hall 
in the fall, with a date and location to be an-
nounced later. 

Arcade Fire Set to 
Perform at 2022 
Juno Awards
BY PAUL GREIN

A
rcade Fire is set to perform at 
the 2022 Juno Awards, which 
will be held at Budweiser Stage 
in Toronto on Sunday, May 15. 

It will be the band’s fourth Junos perfor-
mance, its first since it opened the 2018 
show with “Everything Now.” This will be 
the band’s first Junos performance since 
founding member Will Butler left the group 
at the end of last year.

Butler is featured on the band’s sixth stu-
dio album WE, which is due on May 6.

Arcade Fire are 11-time Juno Award 
winners. They have won album of the year 
three times, for The Suburbs (2011), Reflek-
tor (2014) and Everything Now (2018). (All 
three of those albums also topped the Bill-
board 200.) Celine Dion and Michael 
Bublé are the other artists with three album 
of the year wins at the Junos.

The Suburbs also won a Grammy for al-
bum of the year, marking only the third time 
a Canadian artist has won album of the year 
at the Grammys. The first two Canadian art-
ists to win were Alanis Morissette (Jagged 
Little Pill) and Dion (Falling Into You)

On March 19, Butler announced he had 
left Arcade Fire at the end of 2021, stating 
“there was no acute reason beyond that I’ve 
changed — and the band has changed — 
over the last almost 20 years. Time for new 
things.”

The remaining members of Arcade Fire 
are Win Butler (Will’s older brother), Ré-
gine Chassagne (Win’s wife), Richard 
Reed Parry, Tim Kingsbury and Jeremy 
Gara.

Actor Simu Liu is set to host the 
51st Juno Awards, which will be the first 
in-person edition of the show since 2019. 
Liu is a Canadian actor and stuntman best 
known for portraying Shang-Chi in the 2021 
Marvel Cinematic Universe film Shang-Chi 
and the Legend of the Ten Rings.

Juno Week 2022 will be hosted in Toronto 
from May 9-15, culminating in the Juno 
Awards broadcast. Produced by Insight Pro-
ductions (a Boat Rocker company), the Juno 
Awards will be broadcast live across Canada 
at 8 p.m. ET/5 p.m. PT on CBC TV, CBC 
Gem, CBC Radio One, CBC Music, CBC Lis-
ten, and globally at CBCMusic.ca/junos.

Tickets are on-sale now at ticketmaster.
ca/junos. 

For King & 
Country Adds 
Second Top 
Christian Albums 
No. 1 With ‘What 
Are We Waiting 
For?’
BY JIM ASKER

F
or King & Country, the duo of 
brothers Joel and Luke Small-
bone, nabs its second No. 1 
on Billboard‘s Top Christian 

Albums chart, as What Are We Waiting 
For? opens with 32,000 equivalent album 
units (28,000 in album sales) in its first 

week, ending March 17, according to Lumi-
nate, formerly MRC Data.

The set follows the duo’s Burn the Ships, 
which anchored atop the tally in October 
2018.

The new album concurrently debuts at 
No. 7 on the all-genre Billboard 200, the 
pair’s second top 10, after Burn the Ships also 
hit No. 7.

“Our intent with this album was to invite 
listeners into a hope-filled future by way 
of [its] global, family and spiritual themes,” 
the pair told Billboard in a joint statement. 
“To have fans of our music in America, and 
around the world, respond to these senti-
ments has been meaningful unlike any 
release we’ve been a part of to date. Using 
words like ‘humbled’ and ‘grateful’ doesn’t 
quite say it … but, for lack of better terminol-
ogy, we’re deeply humbled and grateful.”

With its latest Top Christian Albums 
leader, the act also earns its seventh top 
10 in as many appearances. Debut al-
bum Crave peaked at No. 4 in 2012, followed 
by Into the Silent Night: The EP (No. 5, 
2013); Run Wild. Live Free. Love Strong. (No. 
2, 2014); Christmas: Live From Phoenix (No. 
5, 2017); and, after Burn the Ships, six-track 
EP A Drummer Boy Christmas (No. 2, 2020).

for King & Country co-produced the 
entire 13-track What Are We Waiting For?, 
incorporating six producers among its track-
list. Meanwhile, collaborating artists on the 
LP include Dante Bowe, Kirk Franklin, Tori 
Kelly and Sleeping at Last.

What Are We Waiting For? has produced 
two singles so far: “Relate” led Christian 
Airplay for three weeks beginning last 
December, marking the act’s 10th No. 1, and 
the airplay-, streaming- and sales-based Hot 
Christian Songs list for three weeks this 
February, becoming the duo’s first leader. 
New single “For God Is With Us” hits new 
highs on Christian Airplay (19-14), surging 
by 49% to 3.9 million impressions, and Hot 
Christian Songs (29-19).

‘JIREH’ RULES RADIO “Jireh,” by El-
evation Worship and Maverick City Music, 
featuring Chandler Moore and Naomi Rain 
(both of whom are members of Maverick 
City Music), ascends 2-1 on Gospel Airplay. 
In the week ending March 20, it gained by 
16% in plays.

IN BRIEF

https://www.billboard.com/artist/arcade-fire/
https://www.billboard.com/artist/arcade-fire/
https://www.billboard.com/t/awards/
https://www.billboard.com/artist/will-butler/
https://www.billboard.com/charts/billboard-200
https://www.billboard.com/charts/billboard-200
https://www.billboard.com/artist/celine-dion/
https://www.billboard.com/artist/michael-buble/
https://www.billboard.com/artist/michael-buble/
https://www.billboard.com/artist/alanis-morissette/
https://www.billboard.com/music/music-news/arcade-fire-will-butler-leaves-band-1235046248/
https://www.billboard.com/music/music-news/arcade-fire-will-butler-leaves-band-1235046248/
https://www.billboard.com/artist/win-butler/
https://www.billboard.com/artist/regine-chassagne/
https://www.billboard.com/artist/regine-chassagne/
https://www.billboard.com/artist/richard-reed-parry/
https://www.billboard.com/artist/richard-reed-parry/
https://www.billboard.com/artist/tim-kingsbury/
https://www.billboard.com/artist/jeremy-gara/
https://www.billboard.com/artist/jeremy-gara/
https://www.billboard.com/artist/simu-liu/
https://www.billboard.com/t/juno-awards/
https://www.ticketmaster.ca/2022-juno-awards-broadcast-toronto-ontario-05-15-2022/event/10005C25D30D17D5
https://www.ticketmaster.ca/2022-juno-awards-broadcast-toronto-ontario-05-15-2022/event/10005C25D30D17D5
https://www.billboard.com/artist/for-king-country/
https://www.billboard.com/charts/christian-albums/
https://www.billboard.com/charts/christian-albums/


 Page 30 of 35

The song marks the first leader for the 
Atlanta-based Maverick City Music and the 
Charlotte, N.C.-based Elevation Worship, 
as well as for Moore and Rain under their 
own names. 

King Gnu’s 
‘Chameleon’ Rises 
to No. 1 on Japan 
Hot 100
BY BILLBOARD JAPAN

K
ing Gnu’s “Chameleon” climbs 
4-1 on the Billboard Japan Hot 
100, dated March 23, scoring 
the second No. 1 for the popular 

four-man band following “Ichizu,” which hit 
the top spot in early January.

“Chameleon” was up against two other 
tracks that could have reached No. 1 this 
week: BE:FIRST’s “Bye-Good-Bye” and 
Kinki Kids’ “Koujundo romance.” King Gnu 
dropped the CD version of its latest single 
during the chart week, and points for physi-
cal sales (No. 2) and look-ups (No. 3) were 
added to the other metrics — downloads 
(No. 1), streaming (No. 2), video views (No. 
4), radio airplay (No. 9), and Twitter men-
tions (No. 50) — besides karaoke to power 
the track to No. 1 on the Japan Hot 100.

Last week’s No. 1 song, BE:FIRST’s “Bye-
Good-Bye,” slips to No. 2 this week, but still 
maintains momentum. Although points are 
on the decline, the track is going strong, rul-
ing four metrics of the chart’s methodology: 
radio, streaming, Twitter, and video.

At No. 3 is Kinki Kids’ 44th single, “Kou-
jundo romance.” The track sold 169,404 cop-
ies in its first week — about 4,000 less than 
the veteran Johnny’s duo’s previous single 
“Un/Pair” — to rule sales and look-ups, 
which counts the number of times a CD is 
ripped to a computer. The track also came in 
at No. 14 for radio and No. 35 for Twitter.

The Billboard Japan Hot 100 combines 
physical and digital sales, audio streams, 
radio airplay, Twitter mentions, YouTube 
and GYAO! video views, Gracenote look-ups 

and karaoke data.
Check out the full Billboard Japan Hot 

100 chart, tallying the week from Mar. 14 to 
20, here. 

La K’onga & 
Nahuel Pennisi 
Score First No. 
1 on Billboard 
Argentina Hot 
100 Chart With 
‘Universo Paralelo’
BY BILLBOARD STAFF

A
rgentinians La K’onga and Na-
huel Pennisi earn their first No. 
1 on the Billboard Argentina 
Hot 100 chart (dated March 19) 

as “Universo Paralelo” rises 2-1 in its 10th 
week. The song dethrones “Entre Nosotros,” 
by the all-star team comprising Tiago PZK, 
LIT Killah, Nicki Nicole and Maria Becerra, 
from its 16-week nonconsecutive reign as it 
dips to No. 2.

Sofia Reyes and Maria Becerra’s “Marte” 
climbs 6-3. Meanwhile Rauw Alejandro and 
Chencho Corleone’s “Desesperados” and 
FMK and Maria Becerra’s “Tranquila” hold 
steady at No. 4 and No. 5, respectively, for a 
second week.

The week’s Hot Shot debut goes to FMK 
& Duki’s “Tu Nombre” at No. 39. Camila 
Cabello and Ed Sheeran take the Greatest 
Gainer honor of the week as “Bam Bam” 
flies 68-42.

Notably, Becerra places 13 songs on the 
current ranking, as she did last week (chart 
dated March 13) and continues to hold the 
record for the most simultaneous entries 
among female acts and second-most just 
behind J Balvin’s 14 concurrent entries.

Elsewhere, Ryan Castro nabs his first 
entry on the 100-deep tally as “Jordan” bows 
at No. 82.

Lastly, Kaleb Di Masi and Omar Varela 

each add a new entry to their Billboard 
Argentina Hot 100 chart account with “Al 
Gendarme” at No. 99. 

Drake Donates 
$1M in Bitcoin to 
LeBron James 
Family Foundation 
From His Roulette 
Winnings
BY HERAN MAMO

D
rake went from the Wynn with 
a million in chocolate chips to 
giving his friend LeBron James 
a million in Bitcoin after hitting 

the jackpot.
The OVO rapper shared in an Instagram 

video Wednesday (March 23) from his 
hometown’s famous steakhouse Harbour 60 
(where he shot the “Headlines” music vid-
eo back in 2011) that he recently had an “in-
credible night” betting and winning big in 
roulette on Stake.com., an online gambling 
house that Drizzy has been touting lately 
on his Instagram. And in an effort to share 
the wealth, he gifted $1 million in Bitcoin 
to the LeBron James Family Foundation, 
which invests its time, resources and pas-
sion into creating generational change for 
the kids and families of James’ hometown in 
Akron, Ohio, through a focus on education 
and co-curricular educational initiatives.

“Anytime I get blessed like that, I always 
think it’s good karma that needs to be trans-
ferred,” he said in the clip. And in the same 
vein as his ultra-charitable “God’s Plan” 
music video, where Drake gave the near $1 
million budget for the video away to differ-
ent families and institutions, the certified 
hitmaker also gave away $100,000 to a high 
school athlete named Michael, who plays 
basketball for Toronto’s Royal Crown Acad-
emy, and his hardworking mother.

Bron and Drizzy, in partnership with 
Stake.com, organized a dinner for Michael 
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and his mother, where they surprised the 
family with the money. “Papi’s Home,” from 
the rapper’s recent Billboard 200-topping 
album Certified Lover Boy, soundtracked the 
emotional reveal. Guess you can call him 
Certified Charitable Boy now.

Watch Drake’s video below. 

IN BRIEF

https://www.billboard.com/charts/billboard-200


Page 32 of 35

A WEEKLY NATIONAL  
MUSIC CONSUMPTION REPORTMarket Watch

W E E K LY  U N I T  C O U N T

A L B U M  C O N S U M PT I O N  U N I TS  BY  FO R M AT

Y E A R  TO  DAT E

Album consumption units  — also known as albums plus TEA plus SEA — consists of album sales; track-equivalent album (TEA) 
sales whereby 10 tracks equal one consumption unit; and stream equivalent albums (SEA) whereby 1,250 paid and/or 3,750 
ad-supported audio on-demand streams (OAD) equal one consumption unit.

Source:
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Y E A R  TO  DAT E
A L B U M  SA L ES  BY  AG E

2022 2021 Change

CD Sales 6,754,000 7,429,000 -9.1%

Vinyl Sales 7,717,000 7,784,000 -0.9%

Digital Sales 4,489,000 5,366,000 -16.4%

Other Sales 99,000 81,000 22.3%

Track Equivalent 3,459,000 4,178,000 -17.2%

Audio On-Demand 
Equivalent 162,528,000 142,977,000 13.7%

2022 2021 Change

Total On-Demand 
Streams 253,977,734,000 226,822,324,000 12.0%

Audio On-Demand 
Streams 222,556,405,000 196,696,349,000 13.1%

Digital Track Sales 34,589,000 41,775,000 -17.2%

Album Sales 19,058,000 20,661,000 -7.8%

Albums 
Consumption Units 185,046,000 167,815,000 10.3%

*All data measures U.S. activity as of the week ending March 17, 2022. All units counts are rounded to the nearest thousand. 

Total
Streams

Audio
On-Demand

Video
On-Demand

Album
Sales

Digital
Album Sales

Digital
Tracks

Albums Consumption 
Units

This
Week* 24,026,259,000 21,054,128,000 2,972,131,000 1,759,000 405,000 2,962,000 17,458,000

Last
Week 24,001,538,000 21,001,867,000 2,999,671,000 1,765,000 431,000 3,047,000 17,430,000

Change 0.1% 0.2% -0.9% -0.3% -6.0% -2.8% 0.2%

This Week 
Last Year 21,452,324,000 18,617,042,000 2,835,282,000 1,967,000 520,000 3,941,000 15,888,000

Change 12.0% 13.1% 4.8% -10.6% -22.1% -24.8% 9.9%
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D A T A  F O R  W E E K  O F  0 3 . 2 6 . 2 0 2 2

The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated March 26, 2022. Rankings are based on 
accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.
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1 #1 
2 WK S SZA  

2 D’MILE  
TIE 3 AARON HORN  
TIE 3 AYNZLI JONES  
TIE 3 DOJA CAT  
TIE 3 JIDENNA MOBISSON  
TIE 3 LINDEN JAY  
TIE 3 YETI BEATS  
TIE 9 CARTER LANG  
TIE 9 DYLAN PATRICE  
TIE 9 ROB BISEL  
TIE 9 THANKGOD4CODY  

R&B SONGWRITERSTM
1 #1 

18 WK S D’MILE  
2 SHIZZI  

TIE 3 DYLAN GRAHAM  
TIE 3 RALPH TILLER  
TIE 5 AARON HORN  
TIE 5 AYNZLI JONES  
TIE 5 LINDEN JAY  
TIE 5 YETI BEATS  

9 BRUNO MARS  
10 MIKE WOODS  

R&B PRODUCERSTM
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TIE 1 #1 
25 WK S BERNIE TAUPIN  

TIE 1 #1 
25 WK S ELTON JOHN  

TIE 1 #1 
25 WK S NICK LITTLEMORE  

TIE 1 #1 
25 WK S PETER MAYES  

TIE 1 #1 
25 WK S SAM LITTLEMORE  

TIE 6 AVA MAX  
TIE 6 CLAUDIA VALENTINA  
TIE 6 PABLO BOWMAN  
TIE 6 PETER RYCROFT  
TIE 6 TIESTO  

DANCE/ELECTRONIC SONGWRITERSTM
1 #1 

1 WK ALESSO  
2 ACRAZE  

TIE 3 LOSTBOY  
TIE 3 TIESTO  
TIE 5 CHRIS THOMAS  
TIE 5 GUS DUDGEON  
TIE 5 NICK LITTLEMORE  
TIE 5 PETER MAYES  
TIE 5 SAM LITTLEMORE  

10 LOST FREQUENCIES  

DANCE/ELECTRONIC PRODUCERSTM
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1 #1 
41 WK S DAVE BAYLEY  

TIE 2 BENNY SINGS  
TIE 2 REX ORANGE COUNTY  
TIE 4 DAVE PITTENGER  
TIE 4 GAYLE  
TIE 4 SARA DAVIS  
TIE 7 ELLE KING  
TIE 7 MARTIN JOHNSON  

9 WILLOW  
10 SUZANNE VEGA  

ROCK & ALTERNATIVE SONGWRITERSTM
1 #1 

26 WK S DAVE BAYLEY  
2 MATTMAN & ROBIN  
3 PETE NAPPI  
4 REX ORANGE COUNTY  
5 BENNY SINGS  
6 FINNEAS  

TIE 7 BUTCH VIG  
TIE 7 NIRVANA  

9 TRAVIS BARKER  
TIE 10 BRANDON PADDOCK  
TIE 10 MARTIN JOHNSON  

ROCK & ALTERNATIVE PRODUCERSTM

1 #1 
10 WK S LIN-MANUEL MIRANDA  

2 JUAN MOISES CARDENAS  
3 BAD BUNNY  
4 OVY ON THE DRUMS  
5 KAROL G  
6 TAINY  
7 EDEN MUNOZ  

TIE 8 BECKY G  
TIE 8 ELENA ROSE  

10 MARCO ANTONIO SOLIS  

LATIN SONGWRITERSTM
1 #1 

11 WK S OVY ON THE DRUMS  
2 TAINY  
3 JIMMY HUMILDE  
4 LIN-MANUEL MIRANDA  
5 ANDRES GARCIA  
6 RODOLFO EDEN MUNOZ CANTU  
7 MORA  

TIE 8 EL ZORRO  
TIE 8 MR. NAISGAI  

10 SUBELO NEO  

LATIN PRODUCERSTM

1 #1 
4 WK S LIL DURK  

2 TOUCH OF TRENT  
TIE 3 ATL JACOB  
TIE 3 KODAK BLACK  
TIE 3 MAIK TIMMERMANN  

6 GUNNA  
7 FUTURE  

TIE 8 DJ BANDZ  
TIE 8 DJ FMCT  
TIE 10 KTLYN  
TIE 10 RUSS  

RAP SONGWRITERSTM
1 #1 

9 WK S ATL JACOB  
2 TOUCH OF TRENT  
3 CHOPSQUAD DJ  
4 ARTHUR MCARTHUR  
5 RUSS  
6 DR. LUKE  
7 VAUGHN OLIVER  

TIE 8 KOZ  
TIE 8 OG PARKER  
TIE 10 DJ BANDZ  
TIE 10 DJ FMCT  

RAP PRODUCERSTM
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1 #1 
46 WK S DAVE BAYLEY  

TIE 2 DAVE PITTENGER  
TIE 2 GAYLE  
TIE 2 SARA DAVIS  
TIE 5 BENNY SINGS  
TIE 5 REX ORANGE COUNTY  

7 WILLOW  
TIE 8 BILLIE EILISH  
TIE 8 FINNEAS  

10 TYLER COLE  

ALTERNATIVE SONGWRITERSTM
1 #1 

31 WK S DAVE BAYLEY  
2 MATTMAN & ROBIN  
3 PETE NAPPI  
4 FINNEAS  

TIE 5 REX ORANGE COUNTY  
TIE 5 BENNY SINGS  
TIE 7 BUTCH VIG  
TIE 7 NIRVANA  

9 TRAVIS BARKER  
10 STEVEN SACCO  

ALTERNATIVE PRODUCERSTM

1 #1 
1 WK A GHOUL WRITER  

2 MATT BELLAMY  
3 FAT MAX GSUS  

TIE 4 SALEM AL FAKIR  
TIE 4 VINCENT PONTARE  
TIE 6 BRENT SMITH  
TIE 6 E-BASS  
TIE 8 CODY QUISTAD  
TIE 8 JON LUNDIN  
TIE 8 RONNIE RADKE  

HARD ROCK SONGWRITERSTM
1 #1 

2 WK S KLAS AHLUND  
2 VARGAS & LAGOLA  
3 E-BASS  
4 HOWARD BENSON  
5 MUSE  
6 WZRD BLD  

TIE 7 RONNIE RADKE  
TIE 7 TYLER SMYTH  

9 KID ROCK  
10 FAT MAX GSUS  

HARD ROCK PRODUCERSTM

1 #1 
12 WK S JEFF PARDO  

2 BEN GLOVER  
3 JEFF SOJKA  
4 COLBY WEDGEWORTH  

TIE 5 AJ PRUIS  
TIE 5 MATTHEW WEST  

7 ETHAN HULSE  
8 MIA FIELDES  

TIE 9 JOEL SMALLBONE  
TIE 9 JOSH KERR  
TIE 9 LUKE SMALLBONE  

CHRISTIAN SONGWRITERSTM
1 #1 

3 WK S JEFF PARDO  
2 AJ PRUIS  
3 JONATHAN SMITH  
4 TEDD T  
5 COLBY WEDGEWORTH  
6 JEFF SOJKA  
7 JOSH BRONLEEWE  
8 BEN GLOVER  
9 JORDAN SAPP  
10 STEVEN FURTICK  

CHRISTIAN PRODUCERSTM

1 #1 
39 WK S KANYE WEST  

TIE 2 OJIVOLTA  
TIE 2 RAUL CUBINA  

4 CHANDLER MOORE  
5 JAHMAL GWIN  

TIE 6 CHRIS BROWN  
TIE 6 NAOMI RAINE  
TIE 6 STEVEN FURTICK  
TIE 9 30ROC  
TIE 9 ERIC SLOAN JR.  

GOSPEL SONGWRITERSTM
1 #1 

56 WK S KANYE WEST  
TIE 2 JONATHAN JAY  
TIE 2 TONY BROWN  

4 OJIVOLTA  
5 BOOGZDABEAST  
6 MIKE DEAN  
7 30ROC  
8 DJ KHALIL  
9 ZEN TACHI  
10 DEM JOINTZ  

GOSPEL PRODUCERSTM
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