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After Months Declining,
Music Stocks Tick Up as Fed
Raises Interest Rate
BY G L ENN P EO P L ES
Music stocks that had been pummeled in recent
months received a respite on Wednesday (March 16)
after the Federal Reserve moved to combat inflation
and soaring economy by raising the federal funds
rate from 0.25% to 0.50%. The federal fund rate is
the benchmark rate for inter-bank loans and borrowing costs for credit cards, mortgages and auto loans.
Shares of Universal Music Group rose 5.0% on the day
to 21.96 euros while Spotify improved 7.9% to $133.58
and Warner Music Group climbed 1.4% to $35.47.
The Fed’s move had been expected since its first
announced its intention to do so on Dec. 15, 2021. By
raising the federal funds rate, the Fed will make borrowing money more costly, reducing businesses and
consumer spending to rein in inflation. The Fed stated
on Wednesday it “anticipates that ongoing increases
in the target rate will be appropriate.”
The markets dropped sharply in anticipation of
the Fed’s move: from Dec. 15 to Wednesday, the
Nasdaq composite fell 13.7% and the New York Stock
Exchange composite dropped 3.3%. Some music companies’ stock prices fared even worse. Over that time

span, Universal Music Group’s share price dropped
8.5% while Warner Music Group is down 15.5% —
after each rallied more than 20% in the last week.
French label-distributor Believe is down 23.1% since
the Fed’s mid-December announcement.
“Investors are selling expensive growth,” says Barclays analyst Julien Roch. For years, as interest rates
and inflation were low, investors poured into companies with above-average growth rates. A good example
is the Nasdaq 100 Technology Sector Index, which is
up 92% in the last two years but has fallen 15% since
Dec. 15. Now, value stocks are more fashionable and
earnings — the sooner the better — are all the rage.
The music business has been an attractive growth
story since Spotify went public in 2018. The allure
of rapidly rising revenues and expanding margins
attracted investors to Warner Music Group in 2020
and Universal Music Group in 2021. Spotify had a
peak market capitalization of $74.3 million in Feb.
2021 when Wall Street was enthusiastic about its plan
to invest in podcasts to help compensate for the thin
(continued)
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margins of music licensing.
Now, Spotify trades at $133.58, after falling to $118.20 on Monday — its lowest since
April 2020 when the markets plummeted
at the pandemic’s onset. Other streaming stocks have suffered lately, too. Netflix
shares are down 29.7% since the company
announced disappointing forecast for firstquarter subscriber growth on Jan. 20 and
40.2% down since the Fed’s Dec. 15 announcement. Roku shares are down 31.3%
since Netflix’s announcement and 48.1%
since Dec. 15.
“Right now, the markets are not kind to
promises of long-term synergies from M&A
or unclear returns from catalog investments,” says Bernstein analyst Matti Littunen. “If a deal doesn’t increase cash flows
next year in a way that’s easy to understand,
it’s viewed with suspicion.”
That’s a challenge in the music industry
because some — not all — growth comes
from acquisitions of recording and publishing catalogs. But understanding the benefits
of these catalog deals is difficult for people
on the outside of the transactions. Record
labels and publishers tend to provide financial details only on acquisitions of smaller
labels and publishers, not more common
purchases of individual catalogs. For expensive deals for rights to Bruce Springsteen
or David Bowie catalogs, for example, Billboard often estimates what companies omit
by calculating annual royalties and back-

ing into a multiple of revenue based on the
known or reported acquisition price.
As catalog deals become more expensive,
returns might not come immediately. “The
labels have said they are uniquely positioned
to improve the returns” through licensing
and other exploitation, says Littunen, “but
that might take some time to do.”
In the meantime, a higher interest rate
climate could affect the value placed on
royalty streams, says Craig-Hallum Capital
Group analyst Alex Fuhrman. “Some investors might look at music catalogs and apply
a higher discount rate to what they can
generate in the future.” In other words, a
higher discount rate will reduce the present
value of future income streams. So, even if
investors don’t change their expectations for
future royalty payments, they would place
a lower value on those royalties and adjust
their value of the company’s share price
accordingly.
For all the recent drama, the Fed’s move
was a bit anticlimactic after three months
of anticipation and broad sell-offs. In fact,
investors seemed encouraged by the Fed’s
approach and chairman Jerome Powell’s
assurance the U.S. will return to 2% inflation. “The plan is to restore price stability
while also sustaining a strong labor market,”
Powell said on Wednesday. “That is our intention, and we believe we can do that. But
we have to restore price stability.”
The Nasdaq composite grew 3.8% on

Wednesday, its best day since Nov. 2020, while
the NYSE rose 2.3%. For the most beleaguered
stocks, Wednesday’s rate hike could be the
start of a promising new phase.

Rap Lyrics Are Still
Cited in Court,
But That Might Be
About to Change
BY BILL DONAHUE

W

hen Vonte Skinner stood
trial in New Jersey in 2008
for a drug-related shooting
that he claimed he did not
commit, a detective read to jurors at length
from a book of amateur rap lyrics discovered
in Skinner’s car the night of the crime. They
referenced bloodshed and violence and
death – but they weren’t connected to the
actual facts of the case. Skinner was later
found guilty and sentenced to 30 years in
prison.
“It made absolutely no sense,” says Ezra
Rosenberg, an attorney who worked with
the American Civil Liberties Union on
Skinner’s appeal. “This was a guy who was
convicted of an extraordinarily serious
crime based on evidence that included his
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a statement of fact rather than artistic
expression. The genre has a long tradition
of figurative and hyperbolic language about
real-world problems, but critics say that
doesn’t mean rap lyrics are confessions to a
crime or plans to commit one.
Just like we don’t assume that Freddie
Mercury really pulled his trigger in “Bohemian Rhapsody” or that Johnny Cash shot
a man in Reno just to watch him die, critics
say the assumption shouldn’t be that rappers who talk about violence and crime are
doing so literally.
“The tactic denies the artistic heritage,
nature, and value of rap music, and strips
the work and authors of all creative effort,
as well as internal and external context that
should inform one’s understanding of the
music,” Dennis said.
The ACLU has also argued that using rap
in court violates the First Amendment, by
unfairly targeting one type of expression
with unfair government scrutiny. In a brief
filed last year in a Tennessee rapper’s murder case, the group argued that drill music
was no less worthy of free speech protections than other music, even if the subgenre
centers on dark, violent themes.
“The trial court in this case treated rap
music as inherently more incriminating than
other artistic and musical forms,” the ACLU
wrote in the brief.
But by far the largest problem cited by
critics is that the use of hip-hop has a dangerous tendency to unfairly sway jurors by
tapping into their existing biases, including
deep-seeded notions that young Black men
are more likely to have committed a crime.
In an empirical study, researchers offered
two groups of participants the same violent
lyrics, but one group was told it was from
a rap song while another was told it was
from a country song. The result? The group
presented with the “rap” lyrics were more
likely to say they were “offensive and dangerous” than the group presented with the
“country” lyrics.
There’s no doubt there are times when
lyrics should appear in court, like a direct
reference to an actual crime. But short of
that, critics say any benefit of using them is
almost always outweighed by the potential
to deprive a defendant of an unbiased jury.

Little Progress In Court
Over time, that criticism has had some
effect. The use of rap in court has been
widely covered in the media, and defense
attorneys are now better prepared to rebut
such evidence or seek to have it excluded
from court. Kubrin and her colleagues have
conducted updated studies that show the
prejudicial effect rap can have on jurors,
and have maintained online resources for
defendants and judges.
“For the longest time, prosecutors were
making these claims and basically people
were in the dark about it,” said Kubrin. “The
thing that’s changed the landscape is that
both defense attorneys and judges are now
much more educated. Defense attorneys
are bringing on expert witnesses, or they’re
reading up ahead of time about the various
claims that are made by prosecutors.”
But such awareness has not yet translated
into broad results in the courts. Individual
trial judges refuse the evidence in certain
cases, and a few top courts have pushed
back. Most famously, the New Jersey Supreme Court overturned Vonte Skinner’s
conviction in 2014, ruling that admission
of “inflammatory rap verses” had potentially risked “poisoning the jury against the
defendant.”
Most have not. In 2016, a divided Mississippi Supreme Court upheld a murder conviction secured against William Michael
Jordan after prosecutors played jurors a rap
video – one that that Jordan didn’t create
and only briefly appeared in as an extra. The
ruling came with a sharply-worded dissent,
in which several judges complained the
verdict was tainted by the use of “an inflammatory rap video with a tenuous connection
to this case.”
That trend has continued to present
day. In December 2020, the Maryland
Supreme Court upheld a murder conviction against Lawrence Montague, at least
partially based on a “jailhouse rap” in which
prosecutors say he admitted to the crime.
Though the court acknowledged that rap
lyrics can have an “inherent prejudicial effect,” it said Montague’s lyrics had a strong
enough connection to his alleged crime to
be fair game.
In September, a Connecticut appeals

court did the same in a murder case involving a man named Deonte O. Tomlinson.
The court upheld Tomlinson’s conviction, despite also finding that prosecutors
presented jurors with “irrelevant” rap lyrics
about drugs, robberies and other “unrelated
criminal activity” that had served “no other
purpose than to portray the defendant as
violent.”
And in January, a Tennessee appeals court
affirmed the murder conviction of Christopher Bassett – the case in which the ACLU
made its arguments about the First Amendment. Rejecting those arguments and others, the court said the lyrics were relevant
enough to be used because the case involved
gangs and the song referenced a “desire to
harm members of the rival gang.”
“First Of Its Kind” Legislation
But where the judicial branch has been
unmoved, experts are now hopefully that
legislative will be able to pick up the slack.
In November, a group of New York lawmakers introduced legislation, dubbed “Rap
Music on Trial,” that would strongly curb
the practice in New York State. Sen. Jamaal
T. Bailey, one of the bill’s co-sponsors,
says he and his colleague Sen. Brad Hoylman were spurred to legislative action after
seeing “something that has happened over
and over.”
“Hip-hop lyrics are treated with unequal
weight,” said Bailey, who represents the
Bronx, the birthplace of hip-hop. “This is
about the right for an artist have their work
treated as art.”
If passed, the bill would limit the circumstances in which rap or any other form of
“creative expression” could be shown as evidence of a crime to a jury. It would not ban
the practice entirely, but prosecutors could
only present lyrics or music videos to jurors
if they can first clearly show the words were
literal, rather than figurative or fictional.
“This is not excusing confessions to illicit
activity,” Baily said. “We’re simply saying
there should be a burden to overcome when
you’re dealing with evidence of an artistic
nature.”
The new legislation, in a state as large
and influential as New York, could be a
watershed moment for hip-hop in court.
Dennis said it would be “the first of its kind
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nationwide,” and that no other state had
even considered such a bill before.
In January, Jay-Z, Meek Mill, and a slew
of others signed a letter endorsing Bailey’s legislation, penned by attorney Alex
Spiro and by Nielson, the co-author of Dennis’ book. The letter made headlines with
its star-studded list of signatures, saying
“reform is urgently needed.”
“This tactic effectively denies rap music
the status of art and, in the process, gives
prosecutors a dangerous advantage in
the courtroom,” Jay-Z and the other stars
warned. “By presenting rap lyrics as rhymed
confessions of illegal behavior, they are
often able to obtain convictions even when
other evidence is lacking.”
Predicting whether proposed legislation
will ultimately pass is never easy. The new
bill was reported out of committee in January and is currently awaiting a vote in the
full New York state senate, while a companion bill in the state assembly is still in an
earlier stage of the process.
Bailey says he and the bill’s other sponsors were optimistic about its chances. For
Kubrin and others who have been tracking
the issue, the attention raised by the bill
is already a victory. She says she had tried
to get major artists to sign onto previous
efforts in court, but had struggled to gain
traction with top artists who have not had
their own music used against them.
“What makes this unique is the number
of like top rappers that have gotten involved
this time,” Kubrin says. “Something like this
should be happening in states around the
country to stop this pernicious practice.”

Songs 4 Sale:
To Pay the Bills,
Some Artists Are
Writing Music
Directly for Fans
BY CHRIS EGGERTSEN

O

n Dec. 30, Torquil Campbell,
co-lead singer/songwriter
of the Montreal-based indie
band Stars, tweeted that he
would accept song commissions from fans
for $1,000 each at the start of the new year.
Almost immediately, the artist received a
flood of direct messages.
“It’s been insane. I haven’t had a response
to anything like this in years,” says Campbell, who has received over 70 commissions
to date. “I’m sort of trying to figure out
why, in a way. Really, all I said was that I
was available to hire to do what I do for a
living, but that seems to have blown people’s
minds.”
Campbell initially characterized the commissioning project as an effort to “survive”
amid the ongoing pandemic and its continued negative impacts on the touring industry. But COVID-19 is only the most recent,
and acute, setback for independent acts,
some of whom have argued that streaming revenue alone doesn’t provide enough
money to pay the bills. That reality, coupled
with the loss of earnings from touring, has
led Campbell and several other artists to
turn to the centuries-old model of individual song commissions – and some are seeing
substantial returns.
Song commissioning is nothing new.
Before the dawn of recorded music, composers like Handel and Bach relied on the
generosity of aristocratic patrons to produce
some of the greatest works of the Baroque
period. “That is the way artists lived for long
periods of time in history,” says Campbell,
who records the songs out of a Vancouver
studio he rented through a local program
that leases space in empty buildings to

artists. “So, it seems both old and new, in a
strange way.”
Inspired by her bandmate, Stars member Amy Millan put out a call for song
commissions on Twitter just four days after
Campbell did. The singer is charging $1,000
as an individual and $2,000 as a duo with
Campbell, with whom she’s collaborating on
select commissions. The project is just the
latest example of Stars’ loyal fanbase pitching in to help the band members survive a
dark period. Earlier in the pandemic, the
group launched a Patreon page that has so
far brought in six figures (membership is
$5 a month) by allowing fans an inside look
at the creation of Stars’ next album, which
is due for release on Last Gang Records in
June.
Millan says that most of the commissions she’s received to date have been love
stories, often tied to the band’s songs. “A lot
of people grew up with our music, they’ve
fallen in love to our music … And it’s kind of
a beautiful thing, because they’re tied to us,
and we’re tied to them now,” says Millan.
Roots-rock band The Steel Wheels was
one of the first to try this kind of song commissioning during the pandemic. The group
recorded over 90 commissioned songs in
2020 alone (both originals and covers) and
have so far released two compilations of
the original music spawned by the project: Everyone a Song Vols. 1 and 2. Though
the band originally offered covers for $300
and original songs for $450, lead singer
and main songwriter Trent Wagler says
the originals proved far more popular. The
group — which is spread out across the
country and has largely leaned on drummer
Kevin Joaquin Garcia to mix the tracks via
his home studio in Brooklyn — has since
increased the price for an original track to
$1,500 (the band makes it clear to commissioners upfront that The Steel Wheels owns
the rights to all commissioned music).
Aside from the obvious financial benefits
– Wagler says The Steel Wheels earned
roughly the equivalent of “three good festival gigs” in 2021 through song commissions
– the project has been gratifying for the
band in less expected ways.
“The biggest benefit for us, was that it
kept us engaged and it kept us creative…as
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a band, it kept us alive,” says Wagler, adding
that the group “actually grew musically” because of the project. It even resulted in their
first-ever synch in a feature film: “Water
and Sky,” an original song that was used in
the 2021 film South of Heaven starring Jason
Sudeikis and Evangeline Lilly. Another track
spawned by the project, “It’s Your Fault,” sat
in the top 50 of the Americana Radio Singles
Chart for seven weeks, while the compilation on which it appeared, Everyone a Song
Vol. 2, ranked in the top 50 of the Americana
Radio Albums Chart for 10 weeks.
Other musical artists have been scoring
commissions through a variety of platforms,
including so-called “song shops” like Songfinch and Songlorious. The most ambitious
of these is Downwrite, which allows musicians to set their own prices (though it sets a
“floor” to keep acts from undercutting each
other) and includes both publishing and
distribution functions to help songs have a
second life beyond the commission itself.
Founded by Chicago-based musicians Bob Nanna and Mark Rose in 2013,
Downwrite was relaunched by CEO Jake
Morris and CFO & COO James McHugh in
the wake of the pandemic in May 2020 and
quickly took off. Last summer, the company
hired She Wants Revenge singer-guitarist Justin Warfield as vp artist services,
partly to help woo other prominent artists to
the platform. Since Warfield’s hire, Downwrite has nearly doubled its artist count,
from around 100 to about 200, including such names as Filter singer Richard
Patrick and Filter guitarist Jonny Radtke,
Asdru Sierra of Ozomatli, Barbadian singer Shontelle and Everclear’s Art Alexakis.
The platform also recently added a matching tool to its official website to try to extend
the service’s appeal to broad-based music
fans — i.e. users looking for an original wedding or birthday song who aren’t pre-existing fans of any of the artists. Additionally,
Downwrite has several resident producers,
engineers and mixers on hand for artists
who require additional resources or support
outside of their home recording studios.
Downwrite takes an upfront 20% fee on
all commissions, with the rest going to the
artist. The company also offers a commercial license option for the fans commission-

ing the songs where they can receive 5%
on any future revenue, with the artist and
Downwrite splitting the rest 75/25, respectively. (For artists with exclusive publishing
deals elsewhere, the platform will contact
the company in question to try and hash
out an agreement that makes sense for both
sides.) “We’re trying to do something proactively with the music. We’re not just going to
sit on it and store it away,” says Downwrite
COO & CFO James McHugh. “We want to
use Downwrite to create hits.”
For Warfield, who once received $4,000
for a single commission on the platform
(most of his time at Downwrite is spent on
executive duties), the song commissioning
model is ripe for a creator economy that
has lately seen a surge in demand for rare,
one-of-a-kind items like NFTs. ” You can put
a banana on a wall in an art gallery, but it has
to have that note and certificate of authenticity,” he says. “And you can download a
song or stream a song from me, but that’s
not the same as me making a one-of-one for
you.”
Downwrite bills itself as “artist-friendly,”
though part of the appeal of commissions
for Campbell, Millan and Wagler seems to
be removing intermediaries from the equation altogether.
“To make a lot of money streaming or if
you’re trying to play the algorithm just right,
you’re just gonna make yourself crazy,” says
Wagler. “To me, this felt like a more gratifying thing where it’s like, ‘Let me simplify
it to the smallest denominator… That’s
really gratifying compared to like, trying
to see how many playlists we can get on on
Spotify.”
Campbell is even more hopeful for the
long-term potential of the one-to-one
model.
“I think that there’s a lot of room for
people to return to an economy that is less
unfair…and controlled by middlemen,”
Campbell says. “And if we choose to do that
with each other, we’ll all benefit from it.”

Why Symphonic
Distribution Is
Exiting Russia
and Waiving Fees
for Artists (Guest
Column)
BY NICK GORDON

I

n 2018, I attended a panel at Mutek in
Montreal, representing Symphonic
Distribution, the music distributor and label services company. The
discussion de jour was about whether or
not bands should pull out of playing shows
in countries whose geo-political stance
they do not agree with. The room was filled
with Canadians, Israelis, Iranians, Russians,
Ukranians, Cubans, Venezuelans, Europeans, and Americans, to name just a few.
It was inspiring to hear from Iranians, for
example, who had sought their window into
America through dance music.
As someone who makes his living catapulting independent music over borders
and having personally sought shelter and
community in music venues at points in
my life where I felt like an alien in my own
country, one thing is clear to me: We mustn’t
alienate the people or artists of any nation,
just because their current government is
objectionable.
So, while the music industry watches
global brands pull out of Russia to avoid
supporting Putin, we must also think critically about how to nurture the peace-loving
people of Russia, who vehemently condemn
what is happening to their neighbors in
Ukraine. We must think of how music and
donations can support victims in Ukraine.
And we need to constantly remind ourselves
of what the role of art is – to give voice and
refuge to those who seek it out via the only
ceremony as old as war: dance.
We in no uncertain terms stand with
peace-loving people in Russia and Ukraine,
and pray for a swift end to this horrific war
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against innocent Ukranians, and the war of
misinformation against innocent Russians.
So today, we have announced the following actions:
-We have ceased our business operations
in Russia and paused plans to open an office
there.
-We are making a donation to help refugees of the Ukraine, and are going to match
all employee contributions.
-We are retroactively waiving our distribution fee to all artists from Russia for the
first 6 months of 2022, and are holding royalties for those artists in escrow until we are
able to submit payments via our payment
processor Tipalti, who have paused payments to Russia due to sanctions regulations
by the US Treasury.
-We are retroactively waiving our distribution fee to all artists from Ukraine for the
entirety of 2022, and are holding the royalties for those artists in escrow until we are
able to submit payments via our payment
processor Tipalti, who have paused payments to Ukraine due to sanctions regulations by the US Treasury.
The Russian and Ukrainian music communities have made meaningful contributions to our industry for decades. Our hearts
break daily as we watch as this war continues, and our thoughts are with the victims
and their families.
Nick Gordon is chief client officer & GM
of Symphonic Distribution. He is a brand
strategist and public speaker with over 20
years of experience working at the intersection of media distribution, retail, and social
commerce.

In StreamingCentric Industry,
All Stakeholders
Must Come to
Table for Lasting
Change (Guest
Column)
BY GARRETT LEVIN

I

n 2020, we saw streaming sustain the
music industry through the incredible upheaval of COVID-19. Last year,
and continuing into the present, we
have seen both new sources of uncertainty
and optimistic signs of a meaningful return
toward normalcy within a music industry
where the importance of streaming is even
more clear.
As streaming has become the preferred
way for fans to listen to music, the music
industry has experienced year after year of
healthy financial growth. Over half a billion
streaming subscribers worldwide now form
the heart of a resurgent industry. Fans are
engaging with music in ways never before
possible and paying for it month after month
via subscription fees and robust growth of
once-nascent digital audio advertising.
Just look at the incredibly successful
years announced by the largest label-publishing companies in the world, Universal
Music Group, Sony Music Group, and Warner Music Group. All three companies reported another year of double-digit revenue
growth in both recorded music and publishing. Streaming remains at the core of their
success, with recorded music streaming
revenues among the three growing nearly
28% and Sony reporting an increase in publishing streaming revenue of 37% (Universal
and Warner don’t break down annual publishing revenue specific to streaming). Over
the past decade, as streaming has grown in
popularity, Universal has seen its revenues
more than double.

This success, which is not limited to the
largest music companies, is a product of
many factors. There are, for example, fundamental changes to the long-term earning
potential of older songs and recordings that
generate revenue every time a stream occurs. This upending of traditional industry
economics has led record labels, publishers,
and other well-capitalized entities to invest
billions in catalogs that, prior to streaming,
were wildly popular but had seen their earning potential diminish as their sales receded.
Streaming has turned those catalogs into a
highly sought-after asset class, a credit to
both their incredible artistic contributions
and the economic realities of streaming.
For newer music, streaming has reduced
artificial barriers that once limited both the
creation of music to certain people and access to music to certain geographic boundaries. The significant, ongoing investments
made by streaming services to drive music
discovery and develop fan engagement
tools that were previously unimaginable
can be seen in the streaming-driven growth
of Latin music, hip-hop, K-pop, and Afropop. Untold numbers of artists and writers
have achieved success through streaming
that would never have been possible before.
At the heart of all this success lies a
simple truth — streaming’s ability to combine incredible music and unprecedented
technological innovation has been the
most fan-friendly evolution in the history
of recorded music. Those fans, and their
subscription fees or related advertising dollars, make up the ever-growing foundation
of today’s industry. We have every reason to
believe that that trajectory will continue in
the coming years.
Despite this overall positive trajectory
over the past few years, we have also seen an
increasing level of frustration from songwriters and artists about how streaming
is impacting them on an individual level.
As the overall revenues and royalties have
increased massively, the frustrations have
grown louder. The unavoidable conclusion
is that the writers’ and artists’ concerns cannot be solved simply through more streaming royalties paid to the largest rightsholders.
This reality suggests that we are at a criti-
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cal inflection point for the streaming-centric
music industry. We must decide if we are
willing to collectively take a long, hard look
at structural and other issues, some of which
are as old as the industry itself.
Ultimately, while streaming is driving
industry growth it is neither the cause of
nor the solution to all the music industry’s
challenges. In the conversation about how
to properly value songwriters and artists, it
isn’t wrong to ask that streaming services
come to the table; we stand ready to be a
part of those conversations with all interested parties.
Together we should further explore alternative payment models such as user-centric;
tackle ongoing data challenges that stymie
effective and accurate royalty payments; and
reconsider contracts premised on a prestreaming industry. Finally, we should look
at how we value the creation of music separate from its consumption, while recognizing that success in this industry has never
been guaranteed.
But everything must be on the table, and
everybody must be at the table.
Failure to approach these issues collectively and comprehensively will perpetuate
the industry we see today — one with skyhigh revenues for the largest rightsholders
and boiling frustrations from songwriters
and artists, where streaming services are
credited for the former and blamed for the
latter.
Garrett Levin is president and chief
executive officer, Digital Media Association
(DiMA).

Mushroom Group
Aims for ‘New
Heights’ Through
Partnership With
UMG’s Virgin
Music
BY LARS BRANDLE

M

ushroom Group, the independent music juggernaut,
partners up with Universal
Music Group’s indie label and
artist services division on a multi-tiered arrangement that promises to lift the Australia
company to “new heights” and secure global
opportunities for its artists.
The alliance, announced Thursday
(March 17), is a two-way street, pumping
fresh content into the Virgin Music Label
& Artist Services (VLMAS) pipeline, and
providing support and distribution services
for Mushroom artists’ releases, for the world
outside of Australia and New Zealand.
Under the terms of the new deal, VLMAS
will activate its global promotion, marketing
and audience label services for Mushroom’s
existing U.S. and U.K. activities, and, in situations where both parties agree on a project,
certain Mushroom artist releases will be
uploaded into UMG’s label network.
The partnership combines the machinery
of UMG, the world’s largest music company,
led by the Lucian Grainge, the reigning Billboard Power Player and executive of the
decade, with the iconic indie built from the
ground up by its late chairman, Michael
Gudinski, Billboard’s reigning International Power Player, and now led by his
son, Matt.
As the global alliance is presented to the
industry, Mushroom appoints Londonbased Korda Marshall as international
director, co-leading the partnership with
Mushroom Label and Publishing’s COO
Chris Maund.
Marshall, a longtime member of the

Mushroom Group “family” and a trusted
and respected colleague of Michael Gudinski, served as managing director of Mushroom Records prior to its sale to News Corp
in 1998, and guided the successes of Muse,
Garbage, Ash and Paul Oakenfold.
He returns to the Mushroom fold from
BMG, which had acquired Infectious Records back in 2014.
“I’m so happy to be returning to the
Mushroom Group, it feels like coming home
after a long and winding road trip around
the music business and I look forward
to working with all the labels and their
amazing artists,” Marshall enthuses in a
statement. “Our new deal with Universal
provides a fantastic opportunity to work
closely with one of the finest music companies in the world.”
Marshall’s first U.K. signing in the new
structure is joshua epithet, while the first
slate of Mushroom acts to be serviced
through the VLMAS network will include DMA’S, merci, mercy, Mia Wray and
Yen Strange.
The development “marks the beginning of
a new collaboration between two historically entrepreneurial companies that have
both introduced countless superstar artists
and helped shape and influence independent music for decades,” comments Grainge,
chairman & CEO, Universal Music Group.
“We’re thrilled to be working with Matt
Gudinski, who is honoring his father’s
great legacy by bringing Mushroom to new
heights, and with Korda who has been a
force in the U.K. creative community for
decades.”
Mushroom has been a “market leader for
decades in Australia and today we take another huge step in building Mushroom into
a truly global brand,” comments Mushroom
CEO Matt Gudinski. “Our A&R staff are
world class and we, together with Virgin/
UMG, we’re going to break artists from any
part of the globe to every part of the globe.”
Since rolling out in January 2021, VMLAS has opened hubs around the globe,
with offices in the U.S., Japan, U.K., Germany and across Central Europe, France,
Australia & New Zealand, Sweden, Norway,
Netherlands, Belgium, Western Balkans,
Brazil, Mexico, Spain and Portugal. Further
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markets will launch in the coming months,
according to a joint statement.
Following the pact, Mushroom’s label
division remains 100% independentlyowned and its established ANZ operations
will remain unchanged. In Australia and
New Zealand, Mushroom will continue to
digitally distribute its own works, as Merlin
members, and continue its long-standing
physical distribution partnership with the
Australian affiliate of Universal Music.

Trending Up: The
Bat-Signal Shines
on Nirvana — Plus
Old Hits Made
(Somewhat) New,
‘Bong Bing’ &
More
BY JASON LIPSHUTZ, ANDREW
UNTERBERGER

W

elcome to Billboard
Pro’s Trending Up newsletter, where we take a closer
look at the songs, artists,
curiosities and trends that have caught the
music industry’s attention. Some have come
out of nowhere, others have taken months
to catch on, and all of them could become
ubiquitous in the blink of a TikTok clip.
This week: As The Batman makes a classic Nirvana deep cut a contemporary hit
for the first time, new versions of old hits
catch on radio and streaming, and a New
York Knicks catchphrase gets flipped for a
TikTok trend.
Nirvana’s ‘Something’ on the Way Up
The Batman film franchise producing
smash singles is nothing new — it’s already
been responsible for a pair of Billboard Hot
100-toppers in Prince’s “Batdance” (from
the 1989 Tim Burton Batman reboot) and
Seal’s “Kiss From a Rose” (from 1995’s Batman Forever). But Nirvana‘s “Something

in the Way” is a new kind of Batman hit: a
decades-old non-single, resurrected and
brought to chart relevance for the first time
after the latest film’s release earlier this
month.
Not that the song is an obscurity: Nevermind, the culture-shifting 1991 grunge
classic album that features “Something in
the Way,” famously topped the Billboard
200 albums chart in early 1992, and has
spent a staggering 566 weeks on the chart
since. But while the album produced a trio
of Hot 100 hit singles (led, of course, by the
epochal No. 6-peaking “Smells Like Teen
Spirit”), the mournful closer “Something”
was left as a deep cut. However, after its two
synchs in The Batman — for which Robert
Pattinson was said to be largely inspired by
late Nirvana frontman Kurt Cobain — the
song is now the rock icons’ hottest streaming commodity, with 7.9 million streams
in the tracking week ending March 10 (a
1,508% increase, according to MRC data),
as well as one of the most consumed rock
songs in the country, debuting at No. 6
on Billboard‘s Hot Rock & Alternative
Songs chart this week.
Will it give Nirvana their fourth Hot 100
hit off Nevermind, a full 30 years later? Not
yet, anyway: The song missed the chart (dated March 19) this week, with Billboard rules
stipulating that a catalog entry has to rate in
the top 50 to enter it anew. But “Something”
isn’t slowing down: It racked up over 4.5
million streams across the first three days of
this tracking week, and Glass Animals’ current Hot 100 topper “Heat Waves” stands as
the only thing in the way of it being Spotify’s
most-streamed song in the U.S. on the service’s daily charts. Meanwhile, Nevermind is
up 54 spots to No. 17 on the Billboard 200
— its second straight year of reaching the
chart’s top 20, following a 30th anniversary
reissue-boosted jump to No. 12 last November. – Andrew Unterberger
What’s Old Is New (And Slightly Different): The ‘Cold Heart’ Effect
Elton John’s “Cold Heart (Pnau Remix),”
featuring Dua Lipa, has been one of the
most unlikely Hot 100 top 10 hits of 2022
when considering its origin story: Australian
production trio PNAU effectively mashed up
four of John’s songs — 1972’s “Rocket Man,”

1976’s “Where’s The Shoorah?,” 1983’s “Kiss
the Bride” and 1989’s “Sacrifice” — into
a lush disco single, added modern superstar Lipa into the mix for hook duties, and
helped John score his first top 10 hit on
the Hot 100 in nearly 24 years when “Cold
Heart” reached No. 7 in January.
“Cold Heart” is now the standard-bearer
of hit song remakes (or, in this case, hit
songs) featuring the original artist and
sporting a new title, playing off a memorable
lyric, to make the whole affair feel fresher.
In recent months, other singles following a
similar revival-with-a-twist blueprint have
begun to hit the chart: Last month, Swedish
House Mafia released their new single “Redlight,” a club riff on The Police’s 1979 top
40 hit “Roxanne” that boasts Sting himself
delivering his timeless “You don’t have to
put on the red light!” refrain. “Redlight” debuted at No. 20 on the Mar. 12 Hot Dance/
Electronic Songs… the same chart that
“Cold Heart” has spent 22 weeks atop.
Of course, some recent song remakes
have kept things simple by duplicating the
classic song titles. “Down Under,” Australian
producer Luude’s drum-n-bass redo of the
Men at Work classic, features Colin Hay’s
re-recorded vocals and structurally functions more like a remix of the 1981 original;
the song has taken off internationally, peaking at No. 61 on the Global Excl. U.S. chart
dated Mar. 12. And last week, Madonna
added Fireboy DML to her 2021 Sickick
remix of her 1998 single “Frozen” (got all
that?), injecting new life into her Ray of
Light hit by recruiting a Toronto producer
and ascendant Nigerian star who was two
years old when it was originally released.
With a legendary pop artist, current star
and international producer all in the mix,
“Frozen (Fireboy DML Remix)” is trying
to heat up the summer the same way “Cold
Heart (Pnau remix)” did this winter. – Jason
Lipshutz
Is “Bong Bing” The Next “Bing Bong”?
“Bing bong,” the vocally approximated
sound of the New York City subway’s closing doors, has become a rallying cry for
Knicks fans during an otherwise dismal
season after being used by a fan and taking
off as a catchphrase on video interview
series Sidetalk NYC. Now, Jamaican dance-
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hall artist Laa Lee and London rapper Cristale, have flipped the exclamation — literally
— and are starting to go viral themselves.
“Bong Bing,” released on Sony-owned
Black Butter earlier this year, has inspired
a viral dance routine after sampling the
Sidetalk NYC audio and turning its titular
phrase into a Patois hook. Although “Bong
Bing” has yet to chart since officially hitting
streaming services earlier this month, the
single has soundtracked nearly 300,000
TikTok clips and also racked up 120,000
U.S. streams, according to MRC Data. If the
Knicks can’t muster a late playoff push, at
least they’ll have something to groove to this
spring. – J.L.
“Tom’s Diner” Open Again For Business
It’s been one of the most strangely immortal songs of the past four decades: Suzanne
Vega‘s “Tom’s Diner,” the unshakeable a
cappella stream-of-consciousness opener to
her 1987 album Solitude Standing, which hit
No. 5 on the Hot 100 when laid over a midtempo shuffle by U.K. dance group DNA
in 1990. The song has since been covered
by artists ranging from R.E.M. to Britney
Spears, and sampled or interpolated by
everyone from Public Enemy to Fall Out Boy
(who brought it back to the Hot 100 top 10
for the first time in 25 years with their 2015
hit “Centuries”).
Now, it may be headed back to the charts
once more, thanks to a 2019 cover collab by
German rock bands AnnenMayKantereit
and Giant Rooks. The soulful new version
has exploded on TikTok with users posting
stunned reactions to a live video of the track,
in which the entrance of AnnenMayKantereit singer Henning May’s unexpectedly
gruff, powerful vocals comes as something
of a shock. The song earned 1.5 million
streams total in the last full tracking week,
according to MRC data — up 182% from the
prior week — and is still climbing, with the
song rising from 408,000 to 505,000 daily
streams over the first three days of this
tracking week, making “Tom’s Diner” once
again as unavoidable as old Seinfeld reruns.
– A.U.
Q&A: Naomi Zeichner, YouTube’s Artist
Partnerships Lead, on What’s Trending Up
in Her World

Which trends across genres have you
been keeping an eye on and think will be
impactful in the near future?
In Eastern Europe, drift phonk producers like DVRST are returning to the infinite
well of Memphis rap inspiration and creating long, ambient videos set to visuals of
cars driving. While different, it reminds me
of the Siren Jams trend that originated in
New Zealand a couple years ago; the world
and so many people are experiencing an
in-betweenness right now, and I think both
genres reflect that.
Which songs or artists have intrigued you
over the past few weeks?
Bad Boy Chiller Crew’s “Always Be My
Baby” is sparking a lot of joy! “Beauty
in The Madness” from Rexx Life Raj
and Fireboy DML, who were both a part
of the #YouTubeBlack Voices Artist
Class of 2021, is a sleeper hit. Robinson’s “Fayahh” instrumental and Fuerza
Regida’s “Descansando” are perfect. Maria
Becerra and Nicki Nicole are budding global stars, and I think 2022 will be a big year
for them both. I’m also rooting for Dora
Jar, Amindi, Lil Bean, Fresco Trey, Alemeda, and Eli Derby. I’m glad to see Muni
Long, an actual genius, getting her flowers.
And, all these months later, Jazmine Sullivan’s “BPW” and Farruko’s “Pepas” are still
on replay and at the top of the charts in my
alternate universe.
YouTube Music continues to flourish as
a global platform. Which region(s) of the
world are growing musically in ways that
U.S. listeners need to better understand?
In Argentina and across Spanishspeaking Latin America, Bizzarap and the
party Bresh are supporting the foundation
of one of the world’s most alive-feeling rap
scenes. Turkey and the Dominican Republic
have long produced a wealth of incredible music, and I think we’ll continue to
see crossover traction from artists in those
countries; I’m excited about the one-andonly Tokischa and Emir Taha.
Fill in the blank: the most exciting thing
happening in hip-hop this year is ________.
R&B! Jokes aside, drill remains the greatest worldwide, and I salute all the artists
making perfect drill songs with hard-toclear samples – like ShoBeatz’s Paramore

flip, Wan Billz and B Lovee’s “Can’t Help
It,” or the Triple01s rework of the ’00s masterpiece Calabria rhythm, “LIVID.” – J.L.
Trending Back Then: “We Are Young”
Sets the Charts on Fire
In the pre-streaming days of the early
2010s, there were essentially three ways to
make your underground hit a mainstream
sensation overnight: Go viral with a music
video, score a key commercial synch, or get
covered in an episode of Glee. fun.‘s Janelle
Monáe-featuring “We Are Young” didn’t
have a video catchy enough for the first, but
the alt-pop outfit’s breakout single was both
bombastic and theatrical enough to get the
other two: Chevy used it in a stunt-heavy ad
that debuted during the Super Bowl, a couple months after the Glee cast performed it
in a key moment of a third-season episode.
The dual placements sent the song
skyrocketing — with seven straight weeks
of digital sales over 300,000 units, virtually inconceivable numbers for a new song
by a largely unknown act — and propelled
it to No. 1 on the Billboard Hot 100 on the
chart dated March 17, where it would stay
for six weeks. fun. never got back to No. 1 on
their own, and went on indefinite hiatus in
2015, though their guitarist — eventual pop
writer/producer/confidant Jack Antonoff –
returned to the top in 2017, within the credits to Taylor Swift’s “Look What You Made
Me Do,” on his way to becoming one of the
most in-demand collaborators in popular
music. – A.U.

The Deals:
HIFI Draws
A-List Backers
& Glassnote Is
Feeling Ripe
BY CHRIS EGGERTSEN

H

IFI, a financial services company catering to the music
community, completed a strategic funding round from such
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high-profile artist backers as Diplo, Quincy
Jones, G-Eazy, 3LAU, A-Trak, Hayden
James and Taz Taylor and Nick
Mira of Internet Money.
Also joining the round were a slew
of music industry executives, including Maverick’s Gee Roberson, Red Light
Management’s Coran Capshaw, Patriot
Management’s Ron Laffitte, Wasserman
Music’s Tom Windish, Capitol Music
Group’s Michelle Jubelirer, artist manager Brandon Creed, Hipgnosis’ Nick
Jarjour, 300’s Rob Stevenson, TMWRK’s Andrew McInnes, Mick Management’s Jonathan Eshak and Michael
McDonald, The Revels Group’s Jamil
Davis and Matt Bauerschmidt, Timeless Music Entertainment’s Daniel “Birdman Zoe” Desir, Splice’s Steve Martocci,
SESAC’s John Josephson, Hipgnosis’ Alex
Black, Red Light Management’s Steve Satterthwaite, Campfire Songs’ Ollie Hammett and Seth Kallen, 88rising’s Jason
Ve, Ozone Entertainment’s Bret Disend,
1916’s Jonny Gordon, Dead Logic’s Andre
Cisco II, LLBM’s Justin Kobay, London
& Co’s Scott Adair, TKG’s Josh Klein and
music attorney Gene Salomon of Gang,
Tyre, Ramer, Brown & Passman.
Additionally, music publishing veteran Matt Pincus participated in the new
round through his investment vehicle
MUSIC, a joint venture with LionTree.
Pincus was joined by investors including VC
firm Lerer Hippeau, Swedish family office
Bonnier Group, diversified holding company
Eldridge, Chord Music Partners co-founders
Dundee Partners, LGBTQ+ syndicate Gaingels, angel investor Abe Burns, former Airbnb Experiences lead Joe Zadeh, OpenGov
co-founder & CEO Zac Bookman, Fundera
co-founder & CEO Jared Hecht and former
Spotify chief economist Will Page.
“The support we are receiving from artists and their allies is truly unprecedented
and indicative of how important our mission
is of delivering financial transparency and
independence to creators across the music
industry,” said Damian Manning, founder
and CEO of HIFI. “This strategic capital will
accelerate the expansion of HIFI’s financial
infrastructure and technologies, furthering our commitment to directly empower

creators with critical business insights and
enhanced liquidity to fuel their careers.”
Founded in the summer of 2020, HIFI
offers a Royalties Dashboard that provides
a consolidated view of royalty earnings
across the market and can advise on steps to
accelerate careers. Last year, the platform
launched its support for artists signed to the
major labels and publishers. It also recently
unveiled an “enterprise” version of its dashboard, which was built in partnership with
over a dozen business management firms.
The insights provided by HIFI’s dashboards
allow the company to power innovative
financial solutions, including an enhanced
royalties acceleration service that’s set to
launch this year, driven by HIFI’s recent acquisition of The Music Fund last September.
Indian singer, songwriter, actor and TV
presenter Diljit Dosanjh, known as the “Super Singh of Punjab,” partnered with Warner Music in his first deal with a major
record company.
Under the deal, Dosanjh will work with
Warner Music to amplify his music career globally, with forthcoming releases
to include singles with Tory Lanez and
Tanzanian star (and fellow Warner Music
signee) Diamond Platnumz.
Dosanjh, a star of some of the most commercially successful Bollywood and Punjabi
movies of all time, has released 13 studio
albums, including 2020’s G.O.A.T., whose
title track reached No. 1 on Billboard’s Top
Triller Global chart.
“Together, we’ll take Indian music way
beyond the usual diaspora audiences to the
top of the global charts,” said Dosanjh in a
statement on the deal. “I’ve already started
working with some of Warner Music’s artists from other countries and it’s proving
an exhilarating creative process. I’m just
so proud to be playing my part in putting
Indian music firmly on the global map.”
In his own statement, Dosanjh’s manager Sonali Singh said Dosanjh has sold
out U.K. venues including the SSE Arena,
Wembley, the First Direct Arena in Leeds
and the Birmingham Arena. “Diljit’s growth
as a global artist has been unprecedented
and we’re hopeful that this partnership with
Warner Music India will take us one step
closer to making Diljit a global music star,”

said Singh.
Added Warner Recorded Music CEO Max
Lousada, “Punjabi music has long been
popular in India and it’s now igniting international interest. You don’t get many bigger
names in the genre than Diljit Dosanjh and
with our creative expertise and global marketing network, we can help him reach new
audiences worldwide and become a truly
global name.”
Range Media Partners signed a strategic
partnership with A+E Networks that includes a strategic equity investment by A+E,
which has been named a co-production
partner on scripted TV projects at Range
under the agreement. It additionally gives
A+E and its affiliated studios a first-look
deal on Range’s factual TV content for A+E’s
unscripted content creation unit (including Category 6 Media and Six West Media)
while providing it with access to Range’s
talent relationships.
Among other things, the partnership
is billed as a way to “address the growing
desire for music-related unscripted projects, and grant Range Music the ability to
provide high quality music services for A+E
Networks’ content and soundtrack need,”
according to a press release.
The new deal “brings Range Media
Partners the full force of A+E Networks’
global media operations,” the release states.
A+E support capabilities provided to Range
under the agreement will include production studios for scripted, unscripted, and independent film and its own array of curated
SVODs, FAST channels and podcasts. A+E
also boasts branded experiential live events
and an e-commerce business along with
research, marketing and a sizable global
distribution pipeline.
Additionally, the strategic investment by
A+E will allow Range to expand its “talent
representation capabilities and the incubation of talent-affiliated consumer businesses,” including a “significant investment” in
the Web3 space, according to the release.
The release adds that A+E Studios and
Range have a number of collaborative initiatives already underway, including the TV
project White House Doctor, which is currently in development at Fox.
Range continues to be supported by
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Point72 Ventures, which remains a minority
investor.
In a statement, A+E Networks Group
president and chairman Paul Buccieri said
the company was drawn to Range’s “impressive team and roster of entrepreneuriallyminded talent,” adding, “[we] believe this
investment will create strategic opportunities to accelerate the growth of our scripted
and nonfiction content creation unit on a
global scale.”
Buccieri continued, “This alignment will
enable diversification of our storytelling and
content, amplify our efforts to shift from
curator to creator, and bolster our ultimate
goal to become a global IP powerhouse.”
In his own statement, Range Media
Partners CEO Peter Micelli said, “We are
privileged to be joined by the like-minded
team at A+E Networks (some of whom we
have worked with for decades), who share
our passion for innovation, business strategy
and compelling storytelling, as we enter this
next chapter.”
Founded in 2020, Range Media Partners
boasts clients from all sectors of entertainment. On the music side, its roster includes
Jack Harlow, Justin Tranter, Midland, Wale,
HARV, PARTYNEXTDOOR, Bazzi and
MAX.
The A+E Networks portfolio includes
A&E, Lifetime and The HISTORY Channel.
Afrojack signed with Prodigy Artists for
management in North and South America.
He’ll be represented by Prodigy CEO Will
Runzel and director of marketing Steph
Conlon.
The artist and producer is a 2022 Grammy
nominee for Best Dance/Electronic Recording for “Hero” with David Guetta. Earlier
this month, he released “Trampoline,” a
cross-genre song collaboration with Guetta,
Missy Elliott, BIA and Doechii.
Prodigy Artists’ roster also includes
NGHTMRE, SLANDER, Audien and Deorro.
UTA signed musician, writer, director,
and producer Mod Sun for representation in all areas worldwide. Mod Sun (real
name: Derek Ryan Smith) has released four
albums, three EPs, six mixtapes and more
than 100 songs. The breakout single from
his latest album (2021’s Internet Killed The

Rockstar), “Flames” featuring Avril Lavigne,
has accumulated nearly 30 million streams
worldwide and landed Mod Sun in the
top 10 of Billboard‘s Rock and Alternative
Digital Song Sales charts. In 2020 he cowrote Machine Gun Kelly’s platinum-selling
single, “Bloody Valentine,” which won the
MTV VMA for Best Alternative that year.
On the film side, this month Mod Sun
released Remember Me Just Like This, a documentary on his life that features Avril Lavigne, Machine Gun Kelly, John Feldmann
and more. He also co-wrote and co-directed
the upcoming film Good Mourning With a
U alongside Machine Gun Kelly. Set to be
released on April 20, the film features an
all-star cast including Machine Gun Kelly,
Megan Fox, Pete Davidson, Dove Cameron,
Whitney Cummings and more.
Mod Sun is signed to Big Noise Records
and continues to be represented by managers Amit Krispin and Brian Jaffe and attorney David Beame. – Taylor Mims
Carlos Jean, an award-winning singersongwriter and producer, signed with Sony
Music Latin. The Galicia-born artist, whose
career has spanned over 20 years, said in a
statement that he’s “thankful for the trust
that Sony Music Latin has given me to continue bringing my music to new audiences.”
Jean has earned seven Latin Grammy
nominations and three Goya Award nominations and produced music for artists such
as Alejandro Sanz, Miguel Bosé, Orishas,
Bebe and Hombres G, among many others.
He’s also composed movie soundtracks and
scored music for TV. In 2010, as a response
to the earthquake in Haiti, the Spanish artist
reeled in 25 artists for the song project “Ay
Haiti,” which raised funds for the affected
communities and ultimately hit No. 1 on
Spain’s airplay charts. In addition, he has a
solo project called Plan B, through which he
works with diverse vocalists and musicians
to create EDM, pop and soul fusions.
“Carlos Jean is a great artist and producer
with an impeccable career,” said Alex Gallardo, president of Sony Music US Latin.
“He is also a restless entrepreneur who has
always had a forward-thinking vision of the
music industry. Carlos combines creative
talent with business acumen, and in this
new venture his focus will be in uniting film

and television music as a new way of developing business opportunities.” – Jessica Roiz
Glassnote Records signed Boston-based
band Ripe, which will release their first
single on the label next month. Their new
album is slated to drop later this year.
Ripe is comprised of singer Robbie Wulfsohn, guitarist Jon Becker, drummer Sampson Hellerman, trombonist Calvin Barthel
and bassist Nadav Shapira, who met while
studying at Berklee College of Music. The
upcoming album is their first release working with outside co-writers – namely Noah
Conrad (BTS, Niall Horan) and Ryan Linvill
(Olivia Rodrigo, Dermot Kennedy).
Prior to signing with Glassnote, Ripe released the full-length album Joy in the Wild
Unknown. Their extensive touring presence
has included stints at festivals including
Bonnaroo, Firefly, SweetWater and Bottlerock.
Big Machine Label Group signed Los
Angeles-based band Starcrawler to its music roster, which also includes Sheryl Crow,
Badflower and Ray Wylie Hubbard.
Starcrawler, which includes lead singer
Aarow de Wilde, guitarist Henri Cash, bassist Tim Franco, pedal steel/guitar player
Bill Cash and drummer Seth Carolina, is
finishing its first album for Big Machine
Records and will be on tour later this year.
The band has had sync placements on
Netflix’s Lucifer as well as in films including
Paramount’s Pet Sematary. They were also
featured in Dave Grohl’s 2021 film What
Drives Us.
“We’re so excited to say that we signed
with Big Machine! This is a huge deal for us
and we can’t wait for everyone to hear all
the new music we’ve been working on!” the
band said in a statement.
“As Big Machine continues to expand its
reach, great young rock bands greatly align
with our future vision,” added BMLG chairman/CEO Scott Borchetta. “When I look
into our crystal ball, I see Starcrawler. Soon,
you will too…” – Jessica Nicholson
Artist management company Em.Co,
which counts country superstar Tim McGraw as a client, signed singer-songwriter Landon Parker to its growing roster.
Parker was first signed to McGraw’s publishing company Free Dive via a partnership
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with TriScore Music in 2021. He’s represented by CAA’s Rod Essig.
On March 18, Parker is set to release two
songs he co-wrote, with production by Blake
Chancey, including “Good Beer Drinkin’”
and “Caught Me at a Good Time.”
“I’m so proud to be working with such a
hard-hitting crew,” Parker said via a statement. “Everyone at EM.Co, CAA and Free
Dive with our TriScore Music partnership has believed in my vision. This dream
wouldn’t be possible without them. I’m
grateful for their support and I’m ready for
fans to hear this music!” – Jessica Nicholson
Virgin Music Label and Artist Services signed Nashville-based country singersongwriter Tyler Dial. The label recently
released Dial’s first single in three years,
“Runnin’ Downhill.”
“[Chris] Kappy (Make Wake Artists) sent
me Tyler’s music over quarantine and I fell
in love with his storytelling!” said Virgin
Music president Jacqueline Saturn in a
statement. “Then we met Tyler in person
and heard his vision and had to work with
him! We are so excited!”
Dial and his managers at Make Wake
Artists have been busy building his team,
which also includes Top 5/Milk and Honey
and Aaron Tannenbaum at WME. He’s
slated to release more music later this year.
B2B streaming technology platform Tuned Global entered a technical API
integration with Musiio, an AI company for
the music industry. Under the deal, Tuned
Global’s clients will have access to Musiio’s
AI technology, which makes music catalogs
more searchable for both curators and end
users.
According to a press release, Musiio AI
can “listen” to music at scale and supercharge the tagging and search capabilities of
music catalogs, making playlisting and music discovery easier for streaming services.
The partnership will allow Tuned Global
clients in the music streaming, fitness,
telco, social media and gaming industries to
enhance their music listening experiences
through access to Musiio’s enriched music
metadata.
“One of our guiding principles when developing our AI tools is to help great music
get discovered. And that’s exactly what

we’re doing with Tuned Global’s solution
for localized music streaming,” said Hazel
Savage, CEO and co-founder of Musiio.
“We’re thrilled to be working with their
forward-thinking and capable team to bring
world-class music navigation to all parts and
segments of the music industry.”
Added Con Raso, managing director of
Tuned Global, “Most streaming services
have to pull data from a wide variety of
sources – often this means that metadata
can be missing or incohesive. Having a
centralized system means that the catalog is
easy to navigate and make better recommendations, which is a real competitive advantage to new DSPs.”

Jussie Smollett
Released From
Jail During Appeal
BY LARS BRANDLE

J

ussie Smollett was released from jail
Wednesday following six nights behind bars after an appeals court agreed
with his lawyers that he should be free
pending the appeal of his conviction for lying to police about a racist and homophobic
attack.
The former Empire actor walked out
of the Cook County Jail surrounded by
security. He did not comment as he got into
an awaiting SUV, but his attorneys said he
was the target of a racist justice system and
people playing politics.
The appeals court ruling came after a
Cook County judge sentenced Smollett
last week to immediately begin serving 150
days in jail for his conviction on five felony
counts of disorderly conduct for lying to
police. In an outburst immediately after
the sentence was handed down, Smollett
proclaimed his innocence and said “I am
not suicidal. And if anything happens to me
when I go in there, I did not do it to myself.
And you must all know that.”
The appeals court said Smollett could be
released after posting a personal recognizance bond of $150,000, meaning he didn’t

have to put down money but agrees to come
to court as required.
Smollett defense attorney Nenye Uche,
speaking to reporters outside the jail after
Smollett left, said the Smollett family is
“very very happy with today’s developments.” Uche said during his time at the
jail, Smollett had not eaten and drank only
water, though he did not say why.
He criticized the special prosecutor’s
decision to charge Smollett again after the
initial charges were dropped by Cook County State’s Attorney Kim Foxx and he paid
a fine. He also called Judge James Linn’s
sentence excessive for a low-level felony,
adding that the appellate court doesn’t “play
politics.”
“The real question is: Should Black men
be walked into jail for a class 4 felony?
Shame on you if you think they should,”
Uche said.
Special prosecutor Dan Webb recommended that Smollett serve “an appropriate
amount of prison time” during sentencing.
“His conduct denigrated hate crimes,”
Webb said after the hearing. “His conduct
will discourage others who are victims of
hate crimes from coming forward and reporting those crimes to law enforcement.”
Smollett’s attorneys had argued that he
would have completed the sentence by the
time the appeal process was completed and
that Smollett could be in danger of physical harm if he remained locked up in Cook
County Jail.
The office of the special prosecutor
called the claim that Smollett’s health and
safety were at risk “factually incorrect,” in a
response to his motion, noting that Smollett
was being held in protective custody at the
jail.
The court’s decision marks the latest
chapter in a strange story that began in
January 2019 when Smollett, who is Black
and gay, reported to Chicago police that he
was the victim of a racist and homophobic
attack by two men wearing ski masks. The
manhunt for the attackers soon turned into
an investigation of Smollett himself and his
arrest on charges that he’d orchestrated the
attack and lied to police about it.
The investigation revealed Smollett paid
two men he knew from work on the TV
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show “Empire” to stage the attack.
A jury convicted Smollett in December on
five felony counts of disorderly conduct —
the charge filed when a person lies to police.
He was acquitted on a sixth count. Judge
James Linn sentenced Smollett last week
to 150 days in jail — with good behavior he
could have been released in as little as 75
days.
Smollett maintained his innocence during
the trial. During sentencing he shouted at
the judge that he was innocent, warning the
judge that he was not suicidal and if he died
in custody it was somebody else, and not
him, who would have taken his life.
Uche said the first thing Jussie did when
learning the news was push his hands on the
glass between them and said he nearly lost
hope in the U.S. constitutional system. “I
think he had nearly given up,” Uche said.
He said the next step will be to file an appeal of the verdict.

The Rock and Roll
Hall of Fame Says
Dolly Parton Is
Still on the Ballot
BY JESSICA NICHOLSON

D

olly Parton is still on the nomination ballot for induction into
the Rock & Roll Hall of Fame,
as indicated by a statement sent
from the organization on Thursday (March
17).
A statement from the Rock & Roll Hall of
Fame Foundation noted that the organization had seen Parton’s “thoughtful note”
stating that she felt she has not earned the
right to be inducted into the Rock Hall. “In
addition to her incredible talent as an artist,
her humility is another reason Dolly is a
beloved icon by millions of fans around the
world,” the Rock & Roll Hall of Fame Foundation said in its own statement.
The Rock Hall’s response continued,
“From its inception, Rock & Roll has had
deep roots in Rhythm & Blues and Coun-

try music. It is not defined by any one genre,
rather a sound that moves youth culture.
Dolly Parton’s music impacted a generation
of young fans and influenced countless artists that followed.”
The statement noted that her nomination
for induction followed the same process as
all other artists who have been considered
and that her nomination, as well as the other
16 artists nominated for consideration for
the class of 2022, was sent out earlier in the
month to the Rock Hall’s 1,200 general ballot voters.
“We are in awe of Dolly’s brilliant talent
and pioneering spirit and are proud to have
nominated her for induction into the Rock &
Roll Hall of Fame,” the statement concluded.
Three days ago, Parton announced she
was bowing out of her nomination for
induction into the Rock Hall, saying in a
statement on March 14, “Even though I’m
extremely flattered and grateful to be nominated for the Rock and Roll Hall of Fame,
I don’t feel that I have earned that right. I
really do not want votes split because of me,
so I must respectfully bow out.”
The nomination is Parton’s first for the
Rock & Roll Hall of Fame, with the singersongwriter being nominated alongside
artists including Beck, Devo, Kate Bush,
Eminem, Rage Against the Machine, Carly
Simon and others.

‘Thinly-Veiled
Harassment’:
Phoebe Bridgers
Blasts Deposition
Request in Libel
Lawsuit
BY BILL DONAHUE

A

ttorneys for Phoebe Bridgers say there’s no need for
her to sit for depositions in a
defamation lawsuit filed by producer Chris Nelson, calling such requests

“nothing more than thinly veiled harassment.”
Nelson demanded the right to depose
Bridgers last month, arguing it was the only
way he could prove that she intentionally
lied about him when she echoed abuse allegations. But her lawyers are now claiming
his request was merely designed to burden
the star and delay the proceedings.
“Mr. Nelson’s amorphous request for
discovery based on his attorney’s circular
statement that it is necessary is nothing
more than thinly veiled harassment,” Alan
A. Greenberg, Bridgers’ lawyer, wrote in a
Wednesday court filing.
Nelson sued Bridgers in September in Los
Angeles court, claiming she had defamed
him by posting false information to social
media as part of a “vendetta to destroy
plaintiff’s reputation.”
He pointed to a series of October 2020
Instagram posts, in which the singer she had
“witnessed and can personally verify much
of the abuse (grooming, stealing, violence)
perpetuated by Chris Nelson.” She also
directed her followers to a separate thread
from friend Emily Bannon, which contained
more extensive allegations against Nelson.
After a judge admonished him for not
properly serving Bridgers with the lawsuit,
Nelson refiled the case in December – only
this time containing more than 100 pages
of revealing texts and images involving the
singer-songwriter.
Last month, Bridgers moved to end the
lawsuit. She cited California’s so-called
anti-SLAPP law — a statute designed to
restrict lawsuits that chill free speech – and
argued that Nelson was using his lawsuit
to silence her claims of abuse. Her attorneys also sharply criticized his inclusion
of “salacious” images and texts, calling it
a “transparent attempt to embarrass Ms.
Bridgers and to get attention for his dispute
with her.”
Seeking to keep his case alive, Nelson
argued in February that he must be able to
depose Bridgers and seek evidence before
the judge rules on her anti-SLAPP motion.
He says he needs to know whether she
intended to lie, or merely did so accidentally
– a key distinction in libel cases.
“Defendant is the only source of her in-
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tent,” Nelson’s lawyers wrote. “Plaintiff has
a due process right to take the deposition of
defendant and obtain documents.”
But on Wednesday, Bridgers’ attorneys
said that a ruling in Nelson’ss favor would
essentially defeat the very purpose of the
anti-SLAPP law: “If plaintiffs could justify
lifting the discovery stay based solely on
their lack of available evidence to oppose
an anti-SLAPP motion, that would enable
those with the weakest claims to inflict
the expense and delay of discovery on the
defendants the legislature most intended to
protect by providing a procedure for courts
to dismiss at an early stage non-meritorious
litigation meant to chill the valid exercise of
the constitutional rights.”
A hearing in the case is currently set for
later this month.

Kanye West
Suspended From
Instagram for 24
Hours
BY HERAN MAMO

Y

e, formerly known as Kanye
West, has been suspended from Instagram for 24
hours, Billboard can confirm.
The rapper’s recent posts violated Instagram’s policies on hate speech, bullying
and harassment, a rep from Meta (formerly
Facebook, Inc., which is the parent organization of Instagram) told TMZ, which first
reported the news on Wednesday (March
16). The @kanyewest account has been
restricted for 24 hours, which means Ye is
unable to post, comment and send messages,
among other actions, on the social media
platform.
While his account remains active, certain posts have been deleted, including repeated racial slurs underneath a screenshot
of Daily Show host Trevor Noah’s Google
page. Half of the page is dedicated to the numerous shots Ye has taken at Pete Davidson,
the current beau of West’s estranged wife

Kim Kardashian. He wrote that the Saturday
Night Live comedian, whom he refers to
as “Skete,” “will get my kids mom hooked
on drugs He’s in rehab every 2 months”
and pleaded with SNL writer Dave Sirus to
“please help write some more culturally irrelevant jokes for SKETE” while referencing
Davidson’s tattoo of Hillary Clinton, which
Ye had previously posted (and has since deleted) with the caption, “Tramp Stamp. Pete
the tramp. Here’s the stamp.”
Ye also criticized comedian D. L. Hughley’s style by writing, “This grown a– man
picked this outfit out himself Is he influential or under the influence???” underneath his picture. Ye additionally posted a
screenshot of Hughley’s June 2021 interview on The Wendy Williams Show, where
the 59-year-old actor discussed his latest
book How to Survive America. “Funny thing
is we’ll probably end up being friends… I
used to defend this n—a back when he had
work…. Like nah he funny … you just gotta
watch it 1 trillion more times to get it,” Ye
wrote.
Hughley took to Twitter to defend himself
in a series of tweets, starting with, “Now
#Kanye! When you say you had to explain
my jokes to people, are these real people, or
the ones you keep in your head?” He later
teased the rapper about Kardashian moving
on from their marriage of six-plus years and
dating Davidson. “At least I wasn’t crying
on the phone about how big Pete’s Peter is!
If you want her back instead acting up why
don’t you try doing some d–k ups!” the D. L.
Hughley Breaks the News host wrote in one
tweet, while adding in another, “#Kanye do
you know how horrible you gotta be to make
a #Kardashian date a white man!”
The Instagram suspension follows Ye and
Kardashian’s ongoing divorce case, which
the Keeping Up With the Kardashians star
first filed a little over a year ago. A Los Angeles judge declared her legally single earlier
this month after she had requested a quick
separation in December, which he had filed
objections to in February. She complained
to Judge Steve Cochran that Ye has been
spreading “misinformation” about family
matters with his social media outbursts,
which she claims have caused her “emotional distress.” Yet he fired back by filing

documents saying that his estranged wife
couldn’t prove he wrote since-deleted
posts that bashed her parenting style
and trashed Davidson.
According to Meta, the platform will take
additional steps if it sees Ye’s account continue to violate its policies on hate speech
and bullying and harassment once the initial
24-hour restriction is up.

smash. is Bringing
K-Pop and J-Pop
Closer to Their
Favorite Acts
BY TED BROWN

T

he axis of popular music has
been slowly tipping east over the
last few years. Artists and groups
from South Korea and Japan —
K-Pop and J-Pop acts — have grown so
big they have their own musical gravity,
generating armies of dedicated fans that sell
out some of the largest venues in the world.
Headlines about the rise of K-Pop and J-Pop
don’t capture the zeitgeist anymore; both
genres of music have already very much
arrived.
Such is that popularity that there’s an
entire app dedicated to discovering new
and exclusive content from some of the
biggest names in K-Pop and J-Pop. smash.,
developed by the Japanese media company SHOWROOM, is dedicated to giving
music fans unparalleled access to marquee
acts through its “vertical theater” concept,
which hosts 5 to 10 minutes videos on a
bespoke mobile platform.
“With smash., we’re determined to create
the theater stage of your dreams with short
but piercing works that leave a deep mark
on your heart,” says SHOWROOM president
Yuji Maeda. Since the app’s initial launch,
it’s been downloaded more than a million
times by music fans around the globe drawn
to original, professional-produced content from groups like BTS and ENHYPEN.
Fans can see when artists are performing
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on .smash’s Twitter, Facebook, and Instagram pages, and the app even sports a
“PICK” function, which lets users trim and
save short clips. By creating original, dynamic content specifically for smartphones,
smash. is meeting music fans where they are
and pushing video into a new era. Here are
five acts who are creating original content
on smash.:
BTS
There are K-Pop groups, and then
there’s BTS. There’s not much to say about
the global pop sensation that hasn’t already
been written: Enough awards to fill a swimming pool, a glittering collection of platinum
and gold records, and a record-shattering
army — or ARMY — of fans who keep tabs
on the group’s activity day and night. They
even spent 10 weeks in total at the top of
the Billboard Hot 100 with “Butter,” an
accomplishment that puts them in rarified
company. So when BTS partnered with the
smash. app to create BTS smash. city, the
reaction was pure elation. BTS created an
entire urban landscape out of a video platform, where smash. users can enjoy their off
time with BTS members who spend their
holidays in smash. city.
SEVENTEEN
K-Pop group Seventeen have been making hits in Korea, Japan, and the U.S. for the
last six years. Their 2019 album, An Ode,
was named Billboard’s K-Pop record of the
year, and launched the group into the stratosphere, leading the way for the global success of their irresistible brand of pop. They
recently started working with smash. on an
original series called smash. House that sees
the group members inviting fans into their
“house” to have a good time eating meals
and playing games with the group members.
TOMORROW X TOGETHER (hereinafter referred to as TXT)
TXT is a 5-member K-Pop group that
made their debut back in 2019 with the
EP, The Dream Chapter: Star. It was a remarkable entry to a crowded K-Pop scene,
but TXT broke through the noise and
went all the way to No. 1 on the Gaon and
Billboard World Album charts, and even
cracked into the Billboard 200. The group
has continued to see their profile rise from
that marvelous start, but what has set TXT

apart is their ability to bridge K-Pop and
J-Pop by writing and performing songs in
both languages. TXT released their debut
Japanese studio album, Still Dreaming,
earlier this year and went all the way to No.
1 on the country’s charts, while also entering
the Billboard 200 at No. 173, making them
just the second Korean group to chart a
Japanese record on the coveted Billboard
chart. Refusing to rest on their laurels, TXT
launched smash. Restaurant earlier this year
and gave fans a whole new way to engage
with the group
ENHYPEN
Korea’s ENHYPEN was only established
in 2020, but the pop group has already
found massive global success. Their debut
album, Dimension: Dilemma, hit No. 1 on the
iTunes Top Album charts in 26 countries/
regions worldwide, including Japanese and
Korean charts — and entered the Billboard
200 at No. 11. ENHYPEN has found success
through honest, sincere songwriting, penning songs about what sort of issues K-Pop
groups deal with and their commitment to
moving forward as a team. smash. worked
with the group to release an exclusive set of
archival footage, as well as an original set of
content airing on the platform’s X program,
a special take on the world famous Japanese
radio program, All Night Nippon.
Hey! Say! JUMP
Formed in 2007, this J-Pop group has
been a formative influence for the plethora
of acts created in its wake. They’ve been a
dominant force on the east Asian airwaves
for more than a decade and have a trail of
No. 1 hits on the Japanese charts, including their 2020 track, “Your Song,” which
debuted at the top of the Billboard Japan
Hot 100 last year. Hey! Say! JUMP have also
been a longtime collaborator with smash.,
creating a library of exclusive content on the
platform and giving fans a whole new way to
engage with their music.
smash. is available on the Apple App
Store and Google Play Store.

Prince ‘Despised
Alcohol,’ Says
Winery In ‘Purple
Rain’ Name
Dispute
BY BILL DONAHUE

T

he Prince estate has spent months
quietly fighting a legal battle
against an Ohio winery that sells
a brand of “Purple Rain” wine.
Now, the winemaker has trotted out a bold
new argument: That the famously teetotaling rock star would never have endorsed a
bottle of alcohol.
Based just outside Youngstown, Ohio,
L’uva Bella Winery has sold wines under the
label “Purple Rain” since 2016. Three years
ago, the company successfully registered the
name as a federal trademark at the U.S. Patent and Trademark Office. According to its
website, a Purple Rain rosé is coming soon.
But last summer, the Prince estate filed a
legal action seeking to invalidate that trademark registration, arguing that L’uva Bella’s
use of the name was misleading. The estate
said that when consumers see the name
“Purple Rain” – the title of his beloved 1984
rock musical and his sixth studio album –
they would instantly (but incorrectly) think
that Prince had been involved in the wine.
Such claims, filed at a federal tribunal
called the Trademark Trial and Appeal
Board, are a common tactic for any big
brand. Apple files dozens of such cases every
year, as do many other major companies.
Musicians are no different: Jimmy Buffett’s
company recently brought a case against
a “Marijuanaville,” and Rihanna’s Fenty
brand filed two new cases last year. The Eagles once famously brought such claims
against a real-life Hotel California.
Since Prince died in 2016, his estate has
filed several cases at the trademark board.
They mostly deal with others trying to
register “Purple Rain” names, but cases have
also been filed over “Apollonia 6” – the name
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of a Prince-assembled R&B trio – and “Love
4 One Another,” the name of his charitable
organization. Notably, the estate’s recent
messy dispute with longtime Prince friend
and bandmate Morris Day was sparked by
threats to bring such a case against him.
Five months after filing the case against
L’uva Bella’s “Purple Rain” trademark, the
estate moved for a final victory in January.
It demanded an immediate ruling cancelling
the winemaker’s trademark, arguing that the
two words point “uniquely and unmistakably to Prince.”
“‘Purple rain’ is not a word in the English
language. Prince chose the phrase and
made it famous through a Grammy winning album, a major motion picture, a song
performed around the world, and the iconic
image of the late artist,” the estate’s lawyers
wrote. “For the great majority of consumers,
the only significance the term ‘Purple Rain’
has is to identify Prince and the image he
made famous.”
Among other evidence, the estate cited
a survey it commissioned that showed
65% of consumers identify the phrase with
Prince. It also pointed to references in pop
culture, like an April 2016 cover of The New
Yorker memorializing his death that simply
featured an image of purple rain drops
without any text. “No words required,” the
estate’s lawyers wrote.
Last month, L’uva Bella fired back. It
said the estate was trying to ram the case to
conclusion without allowing for proper exchange of evidence, and demanded that it be
allowed take depositions and collect other
information before the case moves forward.
In doing so, the winery unveiled a doozy
of an argument: That consumers were
unlikely to presume that the wine was connected to Prince because the rock star had
famously never touched the stuff.
“The artist Prince died tragically of a drug
overdose. What made his death so tragic
and ironic was that he had always been an
outspoken critic of any drug or alcohol use,”
L’uva Bella wrote. “He regularly eschewed
the use of alcohol and forbade his band
members from drinking while on tour. His
disdain for alcohol and drugs was publicly
very well known—so much indeed that
anyone having a rudimentary knowledge of

Prince knows that fact.”
Because Prince was so famously boozeaverse, the winery continued, it is “unreasonable that the public would assume
respondent’s alcohol-containing wine goods
originate with, are sponsored or endorsed
by, or in any way associated with or connected to Prince.”
Whether that argument will resonate
with the board remains to be seen. In subsequent filings, the estate has called the argument meritless and says L’uva Bella is trying
to “unnecessarily drive-up costs and delay
resolution of this dispute.” But in a response
last week, the winery once again demanded
to depose someone who could offer testimony on Prince’s “attitude toward alcohol”
and his views on licensing his name.
“Prince was a teetotaler who despised
alcohol,” the winery wrote in the new filing.
“The fans of Prince, knowledgeable about
his beliefs and views, would never associate an alcohol containing product with the
artist.”
A ruling will be issued in the months
ahead.
The trademark case against L’uva was
instigated by Comerica — a bank that’s been
serving as the court-appointed administrator of Prince’s assets during a six-year legal
battle over his estate. With those proceedings nearly complete, control of the estate
will be handed soon be handed over to
Prince’s heirs and to Primary Wave, a company that has purchased half of the estate.
In a statement to Billboard, trademark
counsel for the estate said that “Purple
Rain” was “strongly associated” with Prince
and that Comerica that has “a fiduciary duty
to protect the Estate’s intellectual property
and brought this proceeding pursuant to
that duty.”
An attorney for L’uva Bella did not return
a request for comment on the dispute.

Steely Dan’s
Donald Fagen
Apologizes,
Denies Aimee
Mann’s Claim She
Was Kicked Off
Tour for Being
Female
BY RANIA ANIFTOS

F

ollowing Aimee Mann‘s Instagram post revealing that she would
no longer be opening for Steely
Dan during a run of tour dates this
summer, as “they thought their audience
wouldn’t like a female singer-songwriter,”
the band’s Donald Fagen has refuted the
claim on Thursday (Mar. 17).
“Well, first of all, the idea that I would
make any decision based on the gender of
a performer is ridiculous,” Fagen said in a
statement obtained by Billboard. “That’s
something that would never even occur to
me. There was a communication problem on
our end. I was misinformed as to how firm
the commitment was to any particular opening act. And, although I have the greatest
respect for Aimee as a writer and performer,
I thought it might not be the best matchup
in terms of musical style.
“But I can’t pass the buck,” the statement continued. “I’ll take the blame for the
screwup. I apologize for any distress this
has caused Aimee and her fans. In the past,
Steely Dan has shared the stage with a number of female performers including Rickie
Lee Jones and the late Phoebe Snow.”
In Mann’s original post, she shared a comic strip she drew, in which she reveals that
she “just found out” she was removed from
the tour. “No one is entirely sure why, but it
seems they thought their audience wouldn’t
like a female singer-songwriter?” she wrote.
“As it happens, Steely Dan is the one band
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that I 100% love, with no reservations, so
it really sucks. But you know what? People
are allowed to not like you, for whatever
reason.”
Mann has yet to reply to Fagen’s statement. See her hand-drawn announcement
below.

Here’s When
KCON Will Return
to Los Angeles
for Its 10-Year
Anniversary:
Exclusive
BY STARR BOWENBANK

K

CON is making its long-awaited
return to the States. Entertainment company CJ ENM is
bringing back the fan festival —
which launched in 2012 and celebrates all
things Korean culture and music — in person to its native Los Angeles, Billboard can
exclusively announce.
The return of KCON LA comes after
a two-year hiatus due to the COVID-19
pandemic and marks the 10th anniversary
of the event’s 2012 inception in Irvine, Calif.
The 2022 iteration of the fan festival will
take place Aug. 19-21 — in previous years the
festival was held at the Los Angeles Convention Center and the Crypto.com Arena and
has featured performances from seasoned
K-pop acts and popular newcomers to
the genre. The talent that is set to appear
at KCON LA has not been revealed yet,
though past acts include BTS, Girls Generation, MONSTA X, TWICE, ITZY, NCT
127 and more.
KCON is also heading to an Asian country
this year: Following the festival’s return to
Los Angeles this summer, KCON will make
a stop in Japan in October. And to make
sure that all fans can participate in the fun,
KCON:TACT (the festival’s expansive digital
programming) will also take place for the

2022 festival run.
To celebrate KCON’s 10th anniversary, CJ
ENM has launched KCON 2022 Premiere,
a series of kick-off events leading up to the
Los Angeles festival’s start date, which will
take place in Chicago, Seoul and Tokyo. The
Seoul event will take place May 7 and 8 at
the CJ ENM center, while Tokyo will commence a week later at the Makuhari Messe
convention center on May 14-15, and Chicago the following week on May 20-21 at the
Rosemont Theatre. According to the official
press release, “Fans will be able to experience an upgraded version of KCON, packed
with new content reflecting the trends of
Gen Z fans and programs tailored for local
fans on top of original fan favorite programming and panels unique to KCON.”
“With the return of KCON, fans will once
again be able to interact with their favorite
artists and influencers, as well as the rest of
the K-pop fan community,” said Don Kim,
director of live entertainment business at
CJ ENM. “The team here is buzzing with
excitement as we prepare to create an event
worthy of celebrating a decade of unforgettable KCON moments. K-pop has evolved so
much since our first KCON in 2012 and CJ
ENM is proud to have been part of the rise
and the journey.”
Fans looking for more details about
KCON in the coming weeks can visit kconusa.com.

How New Orleans’
‘Be Loud’ KidRun Radio Show
Is Giving Young
Writers a Voice
BY SARAH MCKINNEY GIBSON

W

hen Jaren E. Marshall, Jr.
puts on his headset, people
call him DJ Big Time. He’s
11, a sixth-grader at Bricolage Academy in New Orleans, and one of
10 students who recently got the chance to

capture a bit of music history at Preservation Hall.
Just before the omicron variant sent
COVID-19 cases soaring across the country,
Marshall and his fellow DJs took part in an
intergenerational experiment. They visited
the jazz landmark in the heart of the French
Quarter to listen to live music and interview the older musicians there. The stories
they collected will run on Be Loud Radio,
a weekly, kid-run show designed to give
students a voice — and the confidence that
comes with it.
Be Loud Studios was created by Alex
Owens and Diana Turner, two teachers
who were looking for ways to engage reluctant writers. The organization offers kids
a chance to participate in the weekly radio
show as well as a variety of after-school
programs and summer camps. Whenever
possible, staff introduce kids, virtually or in
person, to people who are eager to answer
their questions about the city’s history and
culture.
The field trip to Preservation Hall came at
the perfect time. Owens had just completed
an intergenerational fellowship program
and was looking for opportunities to connect the student DJs with older adults.
At the same time, Pamela Blackmon, the
development and programming associate
at Preservation Hall Foundation, had
started to worry about the older musicians,
many of whom were socially isolated during
COVID.
“It was incredible to see their spirits lifted
again,” Blackmon says. “The older musicians
love connecting with kids.”
Marshall interviewed Gregg Stafford, a
68-year-old trumpet player who supported
his work as a jazz musician by teaching
elementary school math for nearly 30 years.
Being with the kids from the Be Loud
organization “took me right back” to the
classroom, Stafford says — and Marshall’s
questions took him right back to his roots.
Born and raised in New Orleans, Stafford
recalls a pivotal moment at the beginning
of his sophomore year in high school that
charted his course to becoming a musician.
“The elective I wanted wasn’t available,” he
says, “but the band instructor just happened
to be in the office when I was talking to the
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principal and he said, ‘Take instrumental
music,’ and loaned me a trumpet. I’ve been
playing ever since.”
Marshall, who has been DJ Big Time for
three years now, says he loves “getting to
meet new people and learning about different social problems and things happening
in the world.” He particularly enjoys talking
with older people — “they give you so much
knowledge and wisdom,” he says.
Stafford’s stories are what 11-year-old DJ
Rose — a.k.a. Ella Joseph — remembers most
from her conversations at Preservation Hall.
“That’s the part that stands out to me from
the day,” she says. “Getting to learn history
through him.”
The importance of connecting with
younger generations isn’t lost on Stafford,
who visited Preservation Hall multiple
times a week while in his 20s and befriended many older musicians whom he later
played with. “Every opportunity I get to be
with younger generations, I try to instill in
them the importance of getting an education
and staying out of trouble and working towards their goals,” he says. “Whatever I can
give to them and they can carry throughout
their life, I think I’ve done what I need to
do.”
Owens adds, “In a city [New Orleans] that
has a lot of problems, it’s our responsibility
to teach [kids] that for all the things that are
hard, there are also all these amazing things.
We want them to know it’s their responsibility to help capture and share all of those
stories that preserve our culture.”
Once the students have prepared their
questions, conducted their interviews, and
produced them for radio, their confidence
soars, Owens says.
Stafford noticed his young interviewer’s
self-assurance. “Jaren is very smart and very
into what he’s doing,” Stafford recalls. “I
told him, ‘You’re gonna go a long way. ’”
As it turns out, Marshall is well on his
way: He plays a youth football player in the
Netflix family comedy, Home Team, which
was shot in New Orleans. He credits the
student DJ program with giving him the
confidence to audition.

2022 ACM
Awards Shine
on Billboard’s
Country Charts
BY KEITH CAULFIELD

T

he 57th Academy of Country
Music Awards (ACMs) shine on
Billboard’s country charts, as a
bevy of songs and albums showcased on the March 7 show dot the March
19-dated tallies.
For the first time, the ACM Awards were
not broadcast on television, and instead,
streamed live on Amazon Prime Video.
It was the first major awards show to be
exclusively livestreamed. The two-hour,
commercial-free show began at 5 p.m.
PT/8 p.m. ET on March 7, and was hosted
by Dolly Parton, with special co-hosts Jimmie Allen and Gabby Barrett. In 2021, the
ACMs were broadcast on CBS-TV.
Morgan Wallen’s Dangerous: The Double
Album, which won the ACM award for
album of the year, holds steady at No. 1
on the Top Country Albums chart for a
49th nonconsecutive week. The set earned
45,000 equivalent album units in the U.S. in
the week ending March 10 (up 7%), according to Luminate, formerly MRC Data.
Parton’s new album Run, Rose, Run,
which was released on March 4, debuts at
No. 4 on Top Country Albums. It’s her 47th
top 10 on the list – extending her record for
the most top 10 albums among women. The
set launches with 17,000 equivalent album
units. Album sales comprise 15,500 of that
sum – enough to launch at No. 2 on Top
Album Sales, marking Parton’s highest rank
on the 30-year-old chart. On the ACMs,
Parton performed the album’s “Big Dreams
and Faded Jeans.”
In the week ending March 10, Parton
posted a 5.5% gain in U.S. on-demand official
streams of her songs (excluding material
from Run, Rose, Run, as it would distort
comparisons). She tallied 5.34 million clicks
in the week ending March 10, versus 5.05

million in the previous week. As for her cohosts, Barrett was up 4.2% (10.46 million vs.
10.02 million) and Allen rose 3.8% (1.76 million vs. 1.69 million) — again both excluding
newly released tracks that would distort
comparisons.
The ACM award winner for single of the
year, Jason Aldean and Carrie Underwood’s “If I Didn’t Love You,” climbs 8-5
on the Hot Country Songs chart – returning to the top five for the first time in over
a month. The track earlier peaked at No.
2. It also holds at No. 10 on the Country
Streaming Songs chart, and re-enters at
No. 7 on Country Digital Song Sales.
In the week ending March 10, the moststreamed country song in the U.S., by
on-demand official streams, was Walker
Hayes’ “Fancy Like,” with 6.9 million (up
2%). The tune was performed on the ACMs
and was also nominated for a pair of awards:
single of the year and song of the year. Hayes
himself was nommed for new male artist of
the year.
“Fancy Like” also holds at No. 3 on Hot
Country Songs (it peaked at No. 1 for 24
weeks), is steady at No. 3 on Country Digital
Song Sales (it spent 25 weeks at No. 1) and
rises 2-1 on Country Streaming Songs (for a
26th week atop the list).
Streaming Stars: Focusing just on
streaming activity in the three days following the ACMs (March 8-10), there were 11
songs performed on the show (not counting
new releases*) that garnered 100,000 on-demand official streams, with a gain of at least
10% (compared to March 5-7). They are:
Artist, Title – March 8-10 Streams – %
Gain (March 5-7 Streams)
Jason Aldean & Carrie Underwood, “If I
Didn’t Love You” – 2.4 million – 17.1% (2.05
million)
Carly Pearce & Ashley McBryde, “Never
Wanted To Be That Girl” – 1.21 million –
17.7% (1.03 million)
Lainey Wilson, “Things a Man Oughta
Know” – 1.05 million – 13.7% (921,000)
Parker McCollum, “Pretty Heart” – 809,000
– 12% (722,000)
Chris Young featuring Mitchell Tenpenny,
“At the End of the Bar” – 412,000 – 13%
(365,000)
Lee Ann Womack, “I Hope You Dance”
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(covered by Barrett on the show) – 393,000
– 13% (347,000)
Luke Bryan, “Up” – 369,000 – 16.3%
(317,000)
Chris Stapleton, “Watch You Burn” –
219,000 – 233.1% (66,000)
Dolly Parton, “Big Dreams and Faded Jeans”
– 163,000 – 13% (144,000)
Eric Church, “Love Your Love the Most”
(part of Church’s multi-song medley) –
146,000 – 13.2% (129,000)
Chris Young, “Raised On Country” – 129,000
– 11.1% (116,000)
* Not including new songs released in
the days near the ACMs (Breland’s “Praise
the Lord,” featuring Thomas Rhett; Allen’s
“Down Home” and Kane Brown’s “Leave
You Alone”) as their initial streaming figures
distort comparisons.
Daily Streaming Activity: Here’s a look
at how the collected songs performed on the
ACMs** streamed in the days leading up to
the awards, and in the days following.
Date – U.S. On-Demand Official
Streams (Audio & Video Combined)
Thursday, March 3 – 8.82 million
Friday, March 4 – 9.59 million
Saturday, March 5 – 9.57 million
Sunday, March 6 – 8.17 million
Monday, March 7 – 8.32 million (day of
ACMs)
Tuesday, March 8 – 8.83 million
Wednesday, March 9 – 8.79 million
Thursday, March 10 – 8.94 million
The ACM-performed songs logged 26.56
million on-demand official streams in the
three days following the ACMs (March 8-10)
– a gain of 2% compared to the 26.06 million
the same songs registered in the three days
previous (March 5-7).
In recent times, streaming gains gleaned
from awards shows tend to emerge in the
days following the broadcast, instead of on
the day of the show. In 2021, for example,
the ACMs and Grammy Awards both saw
dips in streaming activity for the performed
songs on the day of the show, but then tallied
gains in the days following. (Digital sales reaction, however, continues to occur on the
day of an awards show – and beyond.)
**Streaming volume numbers include all
songs performed on the show, not counting
newly released songs, nor performances from

that show that were later released individually (like Kelly Clarkson’s “I Will Always
Love You”). Numbers include all of the songs
in Eric Church’s medley performance, as well
as popular earlier versions of songs covered
on the show, like Dolly Parton and Whitney
Houston’s renditions of “I Will Always Love
You” and Lee Ann Womack’s “I Hope You
Dance.”
Sales Story: Collectively, the ACMperformed songs sold 21,300 downloads in
the U.S. on March 7-10 (the day of the show,
plus three days following) – a gain of 75.5%
compared to the 12,100 downloads the songs
sold in the four days earlier (March 3-6).
Date – U.S. Digital Song Sales
Thursday, March 3 – 2,300
Friday, March 4 – 3,000
Saturday, March 5 – 3,500
Sunday, March 6 – 3,300
Monday, March 7 – 5,800 (day of ACMs)
Tuesday, March 8 – 6,600
Wednesday, March 9 – 4,700
Thursday, March 10 – 4,100
Chart Recap: Lastly, here’s a recap of all
the songs performed on the ACMs (or were
covered) that appear on the Hot Country
Songs, Country Airplay, Country Streaming
Songs and Country Digital Song Sales charts
dated March 19:
Hot Country Songs (dated March 19; reflecting sales, streaming and airplay activity
in the week ending March 10)
March 12 Rank – March 19 Rank – Artist,
Title
1-2 – Jordan Davis featuring Luke Bryan,
“Buy Dirt”
3-3 – Walker Hayes, “Fancy Like”
8-5 – Jason Aldean & Carrie Underwood, “If
I Didn’t Love You”
13-9 – Walker Hayes, “AA”
22-13 – Thomas Rhett, “Slow Down Summer”
18-15 – Maren Morris, “Circles Around This
Town”
17-16 – Eric Church, “Heart on Fire”
20-18 – Carly Pearce & Ashley McBryde,
“Never Wanted To Be That Girl”
Debut 24 – Kane Brown, “Leave You Alone”
39-28 – Luke Bryan, “Up”
Debut 43 – Breland featuring Thomas Rhett,
“Praise the Lord”
Country Airplay (dated March 19; re-

flecting airplay audience in the week ending
March 13)
March 12 Rank – March 19 Rank – Artist,
Title
10-10 – Eric Church, “Heart on Fire”
12-11 – Carly Pearce & Ashley McBryde,
“Never Wanted To Be That Girl”
18-17 – Thomas Rhett, “Slow Down Summer”
23-20 – Walker Hayes, “AA”
21-20 – Luke Bryan, “Up”
24-24 – Maren Morris, “Circles Around This
Town”
32-31 – Chris Young & Mitchell Tenpenny,
“At the End of a Bar”
53-58 – Lady A, “What a Song Can Do”
Country Streaming Songs (dated March
19; reflecting streaming activity in the week
ending March 10)
March 12 Rank – March 19 Rank – Artist,
Title
2-1 – Walker Hayes, “Fancy Like”
1-3 – Jordan Davis featuring Luke Bryan,
“Buy Dirt”
6-6 – Walker Hayes, “AA”
10-10 – Jason Aldean & Carrie Underwood,
“If I Didn’t Love You”
Re-entry 11 – Thomas Rhett, “Slow Down
Summer”
13-12 – Maren Morris, “Circles Around This
Town”
Country Digital Song Sales (dated
March 19; reflecting sales activity in the week
ending March 10)
March 12 Rank – March 19 Rank – Artist,
Title
Debut 1 – Kane Brown, “Leave You Alone”
3-3 – Walker Hayes, “AA”
4-5 – Walker Hayes, “Fancy Like”
6-6 – Jordan Davis featuring Luke Bryan,
“Buy Dirt”
Re-entry 7 – Jason Aldean & Carrie Underwood, “If I Didn’t Love You”
Re-entry 10 – Lee Ann Womack, “I Hope
You Dance” (covered on the ACMs by Barrett)
23-13 – Carly Pearce & Ashley McBryde,
“Never Wanted To Be That Girl”
The 57th Academy of Country Music
Awards is produced by MRC Live & Alternative, which is owned by MRC. MRC is a
co-owner of Billboard through a joint venture
with Penske Media titled P-MRC.
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Comedy Central
Announces
‘South Park: The
25th Anniversary
Concert’

New Around the
World: Bizarrap
Scores His Biggest
Global Hit Yet at
Lucky No. 13

BY RANIA ANIFTOS

BY ERIC FRANKENBERG

S

outh Park has been making fans
laugh for 25 years, and Comedy
Central announced on Wednesday
(Mar. 16) a celebratory concert.
The South Park: The 25th Anniversary
Concert will take over the the iconic Red
Rocks Park and Amphitheatre in Morrison,
Colorado, on August 10. The event will
feature South Park co-creators Trey Parker
and Matt Stone, as well as bands Primus and
Ween.
As music has played an essential part in
the series since its debut on August 13, 1997,
the concert promises to feature some fan
favorite songs, according to a press release.
“We’re so excited to go home and play
at Red Rocks, a place that’s been known
for hosting the most legendary Artists and
Musicians. Until now,” said co-creators Matt
Stone and Trey Parker in a press statement.
The duo are executive producing the event,
along with Anne Garefino and Frank C.
Agnone II. Eric Stough, Adrien Beard, Bruce
Howell and Vernon Chatman are producing
the South Park: The 25th Anniversary Concert, and Christopher Brion is the creative
director of South Park Digital Studios.
In its 25 impressive years, spanning 30
seasons, South Park has earned five Emmy
Awards, to date, and a George Foster Peabody Award.
Fans can register to purchase tickets
for the South Park: The 25th Anniversary
Concert, from now until March 10 at 11:59
p.m. MST. at www.SouthParkatRedRocks.
com. Only one registration is allowed per
household, and fans will be notified starting March 23 if they are eligible to buy two
tickets maximum. Tickets will be sold for $99
plus fees each via online ticketing site AXS.

A

rgentine producer Bizarrap
has made a habit of infiltrating Billboard‘s global charts
with his Music Sessions series.
“Vol. 36” was the first track from it to crack
the Billboard Global Excl. U.S. survey and
Billboard Global 200, reaching Nos. 64 and
121, respectively, in January 2021. The Nathy
Peluso collaboration has now led to his newest chart arrival, as, on the March 19-dated
tallies, Bizarrap scores his highest-charting
song yet on both lists.
The hard-hitting “Bzrp Music Sessions,
Vol. 49,” with Residente, is Bizarrap’s 13th
entry on the Global Excl. U.S. chart and
starts as his highest-debuting and -charting
song yet, at No. 13. It surpasses his prior No.
18 peak with “Vol. 41,” with Nicky Jam, last
July. On the Global 200, “Vol. 49” launches
at No. 20, also a new best.
“Vol. 49” drew 35.1 million streams and
sold 1,100 downloads in the week ending
March 10, according to Luminate, formerly
MRC Data. Of that global total, 32.4 million
streams – or 92% – were from outside the
U.S.
The track is the first entry on either global
tally for Puerto Rico’s Residente.
“Vol. 49” also enters seven Hits of the
World charts, at No. 3 on Bolivia Songs and
Spain Songs, No. 4 on Ecuador Songs and
Mexico Songs, No. 6 on Colombia Songs and
Peru Songs and No. 12 on Chile Songs. It also
debuts on a trio of U.S.-based Latin charts,
at No. 3 on Latin Rhythm Digital Song Sales,
No. 5 on Latin Digital Song Sales and No. 22
on the multi-metric Hot Latin Songs list.

First Live
Performance of
‘We Don’t Talk
About Bruno’
From ‘Encanto’ Set
for 2022 Oscars
BY PAUL GREIN

T

he Oscars are trumpeting
the “first live performance of
‘We Don’t Talk About Bruno’”
from Encanto for their show on

March 27.
“We Don’t Talk About Bruno” topped
the Billboard Hot 100 for five consecutive weeks, an astonishing showing for a
multi-character theatrical piece. The song is
performed by Carolina Gaitán, Mauro Castillo, Adassa, Rhenzy Feliz, Diane Guerrero,
Stephanie Beatriz and the cast of Encanto on
the Encanto soundtrack, which is currently
in its ninth nonconsecutive week at No. 1 on
the Billboard 200.
Another of Lin-Manuel Miranda’s songs
from Encanto, “Dos Oruguitas,” is competing
for best original song at the Oscars.
The Academy hasn’t officially announced
that all five best original song nominees will
be performed on the show, but that is widely
expected. If they are, on top of the performance of “We Don’t Talk About Bruno,” the
show will have a strong music focus.
If the Oscars are able to book all of the
original performers – and they are the
Oscars, after all — Sebastián Yatra would
perform “Dos Oruguitas,” Beyoncé would
perform “Be Alive” from King Richard, Van
Morrison would perform “Down to Joy”
from Belfast, Billie Eilish would perform No
Time to Die from the film of the same name,
and Reba McEntire would perform “Somehow You Do” from Four Good Days.
The Oscars air on ABC one week before
the Grammys air on CBS. The two shows
have never previously aired in such close
proximity to each other.
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Music could also factor into a planned salute to 60 years of James Bond. Dame Shirley Bassey sang “Diamonds Are Forever” to
open the BAFTA Film Awards on March 13,
as that show’s salute to the Bond franchise.
That still leaves “Goldfinger,” perhaps the
greatest of all Bond theme songs (also sung
originally by Bassey), for an Oscar telecast
salute.
The Oscars also announced a salute to The
Godfather on its 50th anniversary.
As a sign of the times, the announcement
was made through a video on the Academy’s Twitter feed rather than through an
old-school press release: “We don’t talk
about Bruno…except at this year’s #Oscars!
Catch the 94th Oscars, hosted by Regina
Hall, Amy Schumer and Wanda Sykes live
Sunday, March 27 on ABC.”
Several music stars, including Shawn
Mendes, Sean “Diddy” Combs, and Halle
Bailey, have been announced as presenters,
along with music and film superstar Lady
Gaga.
The Academy stirred considerable controversy when it announced that it would shift
the live presentation of eight awards to the
hour preceding the start of the live telecast,
and would then sprinkle edited versions of
those presentations into the telecast. They
were aiming to save a minute here and two
minutes there so they would have time for
additional musical numbers and anniversary salutes. That will do little to quell the
controversy, but it may give the show more
entertainment value and boost ratings, the
Academy’s obvious aim.

Alison
Wonderland
Drops Out of
Mexico Festival
Due to ‘Private
Issue’
BY KATIE BAIN

A

week before she was set to headline the Brownies & Lemonade
Spring Break festival in Puerto
Vallarta, Alison Wonderland has
pulled out of the Mexico festival citing a
“private issue.”
“I’m really sorry to be doing this, due to
a private issue I wont be able to make it to
Mexico next week,” the producer tweeted Wednesday (March 16). “I’m bummed,
[Brownies & Lemonade] events are my
favorite & I love Mexico. My friend Dillon
Francis will be replacing me, he’s amazing
as you know so ur all going to have an awesome time.”
Francis — who collaborated with Wonderland on the 2019 track “Lost My Mind”
along with a co-headlining tour of the same
name — will join fellow festival headliners RL Grime and Louis the Child. The
lineup for the event, happening March 2125, also includes Coco & Breezy, SNBRN, Dr.
Fresch, Dombresky and more. Longstanding
L.A. party outfit Brownies & Lemondade
are co-producing the festival with Pollen
Presents.
This switch-up comes during a busy moment for Wonderland, who’s preparing to
release her third LP, Loner, in May and is
about to begin a run of spring and summer
shows. This tour was set to begin at Brownies & Lemonade Spring Break, but will now
launch with Wonderland’s set at Ultra Music Festival in Miami on March 25.
“It’s OK to take a break. You can always
come back. You are a human being, and it’s
OK to listen to your body and listen to your
mind,” the producer told Billboard of tem-

porarily deactivating her social media accounts last May. “If you do that, people will
understand — because I guarantee you that
more people than we realize feel this way.”
Loner, Wonderland’s first album since
2018, has already produced a string of
singles including “Fear of Dying,” “FUCK U
LOVE U,” “Bad Things” and the most recent (and Western-inspired) “New Day.”

SZA Leads
RCA Records
to Historic Top
Four Takeover on
Rhythmic Airplay
Chart
BY TREVOR ANDERSON

S

ZA conquers the No. 1 spot on Billboard’s Rhythmic Airplay chart
for the first time as a lead artist as
“I Hate U” ascents from No. 3 to
lead the list March 19. The new champ is
just one achievement for the RCA record
label, which matches a historic feat by occupying the chart’s top four positions.
“I Hate U” rallies thanks to a 16% increase
in plays in the week ending March 13
compared with the prior week, according
to Luminate, formerly MRC Data. The new
leader is SZA’s second time in the summit,
following her featured spot on Doja Cat’s
“Kiss Me More,” which led for two weeks in
2021.
SZA’s single trades places with Latto’s
“Big Energy,” which slides 1-3 after it banked
seven nonconsecutive weeks in charge.
Between the two, Doja Cat climbs 4-2 with
“Woman,” the result of a 13% gain in weekly
plays. Below that, Chris Brown’s “Iffy” lifts
5-4 in its eighth week on the list, with a 4%
improvement in plays for the week.
As all four titles belong to RCA Records,
the label completes the first lockdown of
the chart’s top four in more than a decade.
The only previous instance of a top-four
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domination came from Republic Records
on the chart dated Nov. 5, 2011, thanks to
Drake’s “Headlines,” Dev’s “In the Dark,”
and two Lil Wayne tunes: “She Will,” featuring Drake, and “How to Love.”
“This is a really special and rare occasion,” Keith Rothschild, RCA’s Co-Head
Promotion, tells Billboard in an emailed
statement. “A label hasn’t occupied the top
four spots at Rhythm radio in over 10 years.
To strategize, maneuver and execute was
incredible to be a part of.”
The quartet of Rhythmic hits combines
artists in different stages of their careers –
SZA, whose latest records, including “I Hate
U,” have emerged first as major streaming
successes before their move to radio, and
veteran Brown, who has found new radio
resurgence across all formats in the past
three years. Newcomer Latto is enjoying
the biggest hit of her young career, while
Doja Cat is riding a wave of hit singles from
her Planet Her album, three of which have
been Rhythmic No. 1s.
“We must give credit to the artists and our
A&R department for giving us such amazing records,” adds Kevin Valentini, an SVP,
Promotion at RCA for the rhythmic format.
Still, in an environment where every label
is fighting for a finite number of airplay
spots, such an accomplishment requires
a chess-like precision and planning to
maximize each song’s potential without
sacrificing another, all at the right time. And
one hit, Valentini says, doesn’t guarantee the
next. “As much as our radio partners respect
our judgment, each record takes the same
amount of effort with a different approach
each time. Nothing is a given.”
While SZA and Brown’s track records
with radio hits make their cases easier,
pitches for newer artists, such as Doja
Cat and Latto, might receive aid from an
unlikely ally – social and streaming services.
Though radio and digital services are often
pitted against each other as mediums locked
in a battle for attention, the internet has
become a key tool in breaking new acts into
the radio space. “Like with any new artist,
we need ‘that thing’ to engage with radio,”
writes Lori Giamela, the other SVP, Promotion at RCA for the rhythm format.
“For Doja, YouTube was the platform to

catapult her as the visuals connected with
her fans. For Latto, Instagram and socials
are where her personality shined, and she
was able to grow her audience.” Success in
the social and streaming worlds, she adds,
helps promotion staff the push for newer
acts to radio programmers, who are under
mounting pressure more than ever to retain
listeners. That reality, accelerated by the
COVID pandemic, has often led to programmers erring more conservatively and hedging their bets on playing proven hits or
hitmakers.
And while the current landscape suggests
there are few sure bets on radio, an RCA
act, at least on rhythmic radio, is the closest
thing. “As promotion people, we’re competitive by nature,” adds Valentini, “but it’s
even better when you’re competing against
yourself.”

Lil Baby’s ‘My
Turn’ Breaks Top
10 Record on Top
R&B/Hip-Hop
Albums Chart
BY TREVOR ANDERSON

D

espite less than five years since
his Billboard chart debut, Lil
Baby captures a key chart
record, as his album, My Turn,
clocks an unprecedented 85th week in the
top 10 of the Top R&B/Hip-Hop Albums chart. With its latest week in the top
tier, it becomes the title with the most weeks
inside the top 10 since the chart began in
1965.
For its record-breaking week, My Turn repeats at No. 8 on the chart dated March 19.
It earned 21,500 equivalent album units in
the latest tracking week (ending March 10),
according to Luminate, formerly MRC Data.
My Turn surpasses the previous recordholder, Post Malone’s Hollywood’s Bleeding, which logged 84 weeks in the top 10 in
2019-2021. When Bleeding established a new

mark, it took the record from two other Post
Malone titles, his 2016 debut LP, Stoney, and
its follow-up, 2018’s beerbongs & bentleys,
each with 77 weeks in the top 10. Those
two, in turn, leapfrogged Michael Jackson’s Thriller, whose 76 weeks had been the
benchmark since 1984.
My Turn, released on Feb. 28, 2020, has
now spent 106 weeks on the Top R&B/HipHop Albums chart, including six terms at
No. 1. Its longevity was supported by five
top 10 hits on the Hot R&B/Hip-Hop Songs
chart: “Woah” (No. 7), “Sum 2 Prove” (No.
9), “Heatin Up,” with Gunna (No. 10), “We
Paid,” with 42 Dugg (No. 8) and The Bigger
Picture (No. 3).
As Lil Baby’s album sits atop the leaderboard, here’s an updated look at the albums
with the most weeks in the top 10 on Top
R&B/Hip-Hop Albums:
Weeks in Top 10, Title, Artist, Year(s) in
Top 10
85, My Turn, Lil Baby, 2020-22
84, Hollywood’s Bleeding, Post Malone,
2019-21
77, Stoney, Post Malone, 2016-18
77, beerbongs & bentleys, Post Malone, 201819
76, Thriller, Michael Jackson, 1983-84
70, Shoot for the Stars Aim for the Moon, Pop
Smoke, 2020-22
64, Whitney Houston, Whitney Houston,
1985-86
63, The E.N.D., The Black Eyed Peas, 2009-10
61, After Hours, The Weeknd, 2020-21
59, The Heist, Macklemore & Ryan Lewis,
2012-14
Notably, half of the list above comprises
albums released in the last five years,
reflecting a shift in the Top R&B/Hip-Hop
Albums chart’s methodology in recent years.
Beginning with the list dated Feb. 11, 2017,
the chart switched from ranking by only
sales to multi-metric consumption, a figure
represented by equivalent album units that
includes traditional album sales and track
sales and official streams from an album’s
songs.
As such, listeners’ repeated streams
contribute to the album’s ranking each
week, whereas for pre-streaming releases,
the most popular consumption method then
– album sales – contributed to an album’s
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chart position for only that single week.

BE:FIRST’s ‘ByeGood-Bye’ Tops
Japan Hot 100
With Dominant
Week
BY BILLBOARD JAPAN

B

E:FIRST rules the latest Billboard Japan Hot 100 with
“Bye-Good-Bye,” dominating
every metric the song charted in

this week.
On the chart dated March 16, tallying
the week ending Mar. 13, the theme of the
morning short-drama series Fantastic 31
Days racked up 13,547,052 streams in its first
week, a record high for the group and also
the record for most streams in a week so far
this year.
“Bye-Good-Bye” also topped downloads,
Twitter mentions, video views, and radio
airplay and towers over the other contenders on the Japan Hot 100 this week. The
CD version of this single is due May 18, so
how the audition-born, seven-member boy
band with an active, loyal following keeps
this momentum going until then is worthy
of note.
SKE48’s “Kokoro ni Flower” debuts at
No. 3 on the Japan Hot 100. The girl group’s
29th single, its first in about six months, sold
274,744 copies in its first week to rule physical sales. The track didn’t perform as well as
expected in the other metrics — No. 18 for
look-ups, No. 15 for Twitter, No. 93 for radio
— and falls short of a No. 1 debut, but the
figures for sales increased by about 40,000
copies compared to the group’s previous
single (“Ano koro no kimi wo mitsuketa,”
234,600 first-week sales), an accomplishment in itself considering the general
decline in the CD market this year.
J-pop band Remioromen’s “Sangatsu kokonoka” (“March 9”), a classic graduationrelated number from 2005 that climbs the

chart every year around this time, is back
again at No. 19 on this week’s tally — better
than last year’s peak at No. 33. This week it
comes in at No. 8 for radio, No. 12 for downloads, No. 51 for streaming, No. 19 for Twitter, No. 14 for video, and No. 12 for karaoke,
proving its timeless popularity. Though the
type of data used back then differed from
today, this song re-entered the top 10 in the
early 2010s every year, so while the more
recent resurgence isn’t quite on par with the
momentum of those years, the chart action
can still can be said to be representative of a
seasonal favorite.
The Billboard Japan Hot 100 combines
physical and digital sales, audio streams,
radio airplay, Twitter mentions, YouTube
and GYAO! video views, Gracenote look-ups
and karaoke data.
For the full Billboard Japan Hot 100
chart, tallying the week from March 7 to
13, click here.

Maria Becerra
Scores First Top
10 on Tropical
Airplay Chart
Thanks to
Prince Royce
Collaboration ‘Te
Espero’
BY PAMELA BUSTIOS

A

rgentinian Maria Becerra earns her first top 10 on Billboard’s Tropical Airplay chart
as “Te Espero,” with Prince
Royce, rallies 16-3 in its second week on the
March 19-dated ranking.
The romantic bachata was released
March 3 via Smiling Prince/WK/Sony
Music Latin. It samples British rock band
Cutting Crew’s “(I Just) Died in Your Arms”
— a No. 1 Billboard Hot 100 hit in 1987 —

and was produced by D’lesly “Dice” Lora
and Royce, and written by Royce alongside
Becerra, Nelsen and Bobby Sierra.
“Te Espero” takes the Greatest Gainer
honor of the week with 5.53 million in audience impressions, up 720%, earned in the
U.S. in the week ending March 13, according
to Luminate, formerly MRC Data.
The song races to the top 10 on Tropical
Airplay in its second week, tying two other
songs with an equal two-week ascent in
2022: Rosalía’s “La Fama,” featuring The
Weeknd (14-8, Jan. 29-dated list), and Marc
Anthony’s “Nada De Nada,” which jumps
11-7 on the current week with 3.67 million in
audience impressions, up 98%.
For Becerra, “Te Espero” marks her first
top 10. Royce, meanwhile, adds a 30th top
10 his Tropical Airplay chart account. He
last reached the upper tier with the No.
7-peaked “Veterana,” with Elvis Martinez
(Jan. 29-dated recap). Let’s take a look at the
acts with the most top 10s since the chart’s
inception in 1994:
62, Victor Manuelle
54, Marc Anthony
37, Gilberto Santa Rosa
34, Daddy Yankee
33, Elvis Crespo
31, Jerry Rivera
30, Prince Royce
28, Olga Tañon
27, Enrique Iglesias
27, Tito “El Bambino”
“Te Espero” narrowly missed a top 10
start on the all-genre Latin Airplay chart
which debuts at No. 11; the highest entry for
Becerra thus far, and the highest debut for
Royce since “Las Cosas Pequeñas” bowed at
No. 4 in 2012.
Elsewhere, “Te Espero” opens at No. 45
on the all-metric Hot Latin Songs chart.
While Becerra clocks her second entry,
Royce captures his 35th total entry.
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Lauren Daigle,
Beck, Chaka Khan
& More Added
to Lineup for
Joni Mitchell’s
MusiCares Person
of the Year Gala
BY PAUL GREIN

L

auren Daigle, Beck, Chaka
Khan, Sara Bareilles, Angélique Kidjo, Cyndi Lauper, Billy
Porter, Stephen Stills, St.
Vincent and Allison Russell have been
added to the lineup of performers at
the MusiCares Person of the Year gala
honoring Joni Mitchell on Friday, April 1.
The event will be held at the MGM Grand
Conference Center in Las Vegas.
They join previously announced performers Herbie Hancock, Brandi Carlile, Leon
Bridges, Mickey Guyton, Jon Batiste, Pentatonix and Black Pumas. Graham Nash, who was in the first slate of
performers announced on Dec. 16, will
perform remotely.
Previously announced performers James
Taylor and Maggie Rogers are no longer
participating, due to scheduling conflicts
with the new date.
The event was originally set for Jan. 29 at
the Los Angeles Convention Center. When
the Grammy Awards were postponed from
Jan. 31 to April 3 and moved from Crypto.
com Arena in Los Angeles to the MGM
Grand Garden Arena in Las Vegas, the MusiCares Person of the Year gala, a Grammy
Week fixture since 1991, moved with it.
As previously announced, Carlile and
Batiste will serve as artistic directors, a first
for the Person of the Year concert. Mike Elizondo, who co-produced one of this year’s
biggest hits, “We Don’t Talk About Bruno”
from Encanto, will serve as music director.
Three of the scheduled performers —

Khan, Nash and Carlile — performed at
“Joni 75: A Birthday Celebration,” which
was held at the Dorothy Chandler Pavilion
in Los Angeles in November 2018.
Hancock and Carlile also performed
when Mitchell received the Kennedy
Center Honors in December. Hancock
backed Brittany Howard on her performance of “Both Sides Now.” Carlile sang
“River,” as she did at a Carnegie Hall concert where she sang Mitchell’s 1971 masterwork Blue in its entirety.
Hancock’s River: The Joni Letters, a
collection of Mitchell songs that featured
such guest artists as Norah Jones and Tina
Turner, won the 2007 Grammy for album
of the year.
Nash, who lived with Mitchell from 196870, wrote the 1970 song “Our House” about
their cozy home life.
Mitchell will be the first person of the
year honoree since Aerosmith two years
ago. The event was put on hold last year,
at the height of the COVID-19 pandemic,
and replaced by the Music on a Mission
fundraiser.
A wide range of artists have received the
honor over the years, but artists associated
with the singer/songwriter boom of the early ’70s have been especially well-represented, with David Crosby, Neil Young , James
Taylor and Carole King among the previous honorees.
Mitchell will be the eighth female solo
artist to be honored. This compares with 21
male solo artists, an all-male group (Aerosmith) and a mixed-gender group (Fleetwood Mac).
Mitchell, an eight-time Grammy winner,
has a good chance of winning her ninth
Grammy on April 3. Joni Mitchell Archives,
Vol 1: The Early Years (1963-1967) is vying for
best historical album. Mitchell and Patrick
Milligan are nominated as compilation
producers.
Mitchell is the first Person of the Year
honoree who was also a current year’s
nominee since Bruce Springsteen, who
was nominated for three Grammys when
he was the honoree nine years ago. Should
Mitchell win, she would be the first Person
of the Year honoree to also win a Grammy
that same year since Paul McCartney, who

won best historical album 10 years ago for a
deluxe edition of Band on the Run.
Mitchell received a lifetime achievement
award from the Recording Academy in 2002,
five years after she was inducted into both
the Songwriters Hall of Fame and the Rock
and Roll Hall of Fame.
“I’m honored to be chosen as person of
the year by this great charity,” Mitchell said
in a statement in August, when she was
announced as the honoree. “I look forward
to being part of this gala that will help MusiCares continue their inspired work in providing a support system for those in need.”
“We’re excited to honor Joni together,
in-person, as a music community and can’t
wait to bring this great event to Las Vegas,”
Laura Segura, executive director of MusiCares, said in a statement. “We will be
celebrating with a purpose, toasting one of
music’s greatest songwriters and musicians,
while raising vital funds to address the critical health and social service needs of the
music community.”
“MusiCares’ amazing work providing aid
to music professionals is crucial to the wellbeing of our community,” Harvey Mason
jr., CEO of the Recording Academy, added.
The person of the year gala is one of
the most prestigious events held during
Grammy Week. It includes a reception and
silent auction, followed by a dinner and concert featuring other artists paying tribute to
the honoree.
The event is being produced by the newly
formed live event broadcast outfit Lewis &
Clark, which consists of Joe Lewis, founder
of the Joe Lewis Company, and R.A. Clark,
president of Lion’s Heart Entertainment.
Tickets are available to purchase at https:
Joni.givesmart.com. For more information, visit www.musicares.org/personyear or email personoftheyear@musicares.org.
Fans can also look forward to MusiCares:
Music on a Mission Presented by Gibson, a
virtual concert celebrating both the power
of music and Mitchell as the Person of the
Year honoree. Scheduled for Wednesday,
March 30 at 5 p.m. PT / 8 p.m. ET, the event
will give fans a taste of Grammy Week with
never-before-seen virtual performances.
Tickets are on sale now for $25. MusiCares
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says that “every dollar from tickets purchased will be distributed to those in the
music community in need.” Visit https:
bit.ly/MusiconaMission for more information and for tickets.

Nicki Nicole,
Jhay Cortez,
Gerardo Ortiz &
More to Perform
at the 2022 Latin
American Music
Awards
BY GRISELDA FLORES

T

he Latin American Music Awards
unveiled today (March 17) the first
round of performers for its 2022
edition, set to take place April 21
in Las Vegas.
The Black Eyed Peas, Boza, Calibre
50, Chiquis, Esteman, Gerardo Ortiz
and Gloria Trevi will perform during the
seventh annual Latin AMAs, which will be
broadcast on Telemundo starting at 7 p.m.
ET with the red-carpet pre-show.
Other acts confirmed to grace the stage
include Jesse & Joy, Jhay Cortez, Lit
Killah, Los Ángeles Azules, María Becerra, Nicki Nicole, Sofia Reyes, Ozuna and
Tiago PZK.
The awards show kicks off at 8 p.m. ET
live from the Michelob ULTRA Arena at
Mandalay Bay Resort and Casino.
According to a press release, the forthcoming three-hour event will “pay tribute
to today’s most influential and iconic Latin
artists” in 26 categories, including favorite
video and favorite social artist, selected by
a committee of industry professionals who
consider the quality, content, creativity and
fan engagement.
As it was previously announced, Mexican
songstress Lupita D’Alessio will be honored
with the Legend Award and Regional Mexi-

can chart-topping artist Christian Nodal will receive the Extraordinary Evolution
Award. Nodal is also a five-time nominee at
this year’s Latin AMAs.
The 10-time-nominated Bad Bunny leads
the list of nominees. The Puerto Rican
hitmaker is followed by Jhay Cortez with
eight nominations, and Karol G, J Balvin
and Rauw Alejandro with seven nods each.
Up for the coveted artist of the year award
are Bunny, Camilo, Eslabon Armado, Farruko, J Balvin, Cortez, Karol, Myke Towers,
Ozuna and Alejandro. See the complete list
of nominees here.
This year’s nominees are based on key fan
interactions with music, including streaming, sales, airplay and social activity tracked
by Billboard through its data partners MRC
Data and Next Big Sound for data covering
the periods of Feb. 6, 2021, through Jan. 29,
2022. All Latin AMA categories are determined by fan voting.
To vote for your favorite artists, visit LatinAMAs.com.
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Market Watch

A WEEKLY NATIONAL
MUSIC CONSUMPTION REPORT
Source:

WEEKLY UNIT COUNT
Total
Streams

Audio
On-Demand

Video
On-Demand

Album
Sales

Digital
Album Sales

Digital
Tracks

Albums Consumption
Units

This
Week*

24,001,538,000

21,001,867,000

2,999,671,000

1,765,000

431,000

3,047,000

17,430,000

Last
Week

23,881,101,000

20,980,797,000

2,900,304,000

1,727,000

395,000

2,989,000

17,360,000

Change

0.5%

0.1%

3.4%

2.2%

9.3%

1.9%

0.4%

This Week
Last Year

21,710,679,000

18,820,162,000

2,890,517,000

1,840,000

499,000

3,836,000

15,903,000

Change

10.6%

11.6%

3.8%

-4.1%

-13.6%

-20.6%

9.6%

*All data measures U.S. activity as of the week ending March 10, 2022. All units counts are rounded to the nearest thousand.

2021

Change

Total On-Demand
Streams

229,951,475,000

205,370,000,000

12.0%

Audio On-Demand
Streams

201,502,277,000

178,079,307,000

13.2%

Digital Track Sales

31,627,000

37,834,000

-16.4%

Album Sales

17,299,000

18,694,000

-7.5%

Albums
Consumption Units

167,587,000

151,927,000

10.3%

YEAR TO DATE AUDIO
ON-DEMAND STREAMING BY AGE

ALBUM CONSUMPTION UNITS BY FORMAT
6,112,000

6,682,000

-8.5%

Vinyl Sales

7,017,000

7,094,000

-1.1%

Digital Sales

4,083,000

4,846,000

-15.7%

Other Sales

87,000

73,000

20.0%

Track Equivalent

3,163,000

3,783,000

-16.4%

Audio On-Demand
Equivalent

147,125,000

129,449,000

13.7%

2022

Album consumption units — also known as albums plus TEA plus SEA — consists of album sales; track-equivalent album (TEA)
sales whereby 10 tracks equal one consumption unit; and stream equivalent albums (SEA) whereby 1,250 paid and/or 3,750
ad-supported audio on-demand streams (OAD) equal one consumption unit.

100b

80b

2021

-4.1%

40b

Catalog

CD Sales

120b

60b

57,283,631,000

Change

54,913,636,000

2021

Current

2022

160b

140b

120,795,675,000

2022

146,588,641,000

YEAR TO DATE

20b

2022

2021

-21.4%

0
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SONGWRITERS & PRODUCERS

DATA FOR WEEK OF 03.19.2022

HOT 100 SONGWRITERSTM
1



#1

LIN-MANUEL MIRANDA

9 WKS

2

DAVE BAYLEY





3

KING VON

4

GREG KURSTIN



5

DOJA CAT

6

ED SHEERAN



7

LUKASZ GOTTWALD
ADELE

9

JOHNNY MCDAID

11


ASHLEY GORLEY 
THE WEEKND 
SHANE MCANALLY
JUSTIN BIEBER

TIE

14

ATL JACOB

TIE

14

KODAK BLACK

TIE

14

MAIK TIMMERMANN

TIE

17

DAVE PITTENGER

TIE

17

GAYLE

TIE

17

SARA DAVIS

20

GUNNA













21

ERIC CHURCH

22

JESSE FRASURE

23

LIL DURK

24

LIL SHORDIE SCOTT

25

CHARLIE PUTH



1

TIE
TIE



#1

ASHLEY GORLEY

30 WKS

2

HARDY





3

ERIC CHURCH

4

SHANE MCANALLY

5

WALKER HAYES

6

RHETT AKINS

7

BEN MERRITT STENNIS





7

MATT ROGERS

9

JOSH OSBORNE

10

JOSH JENKINS





#1

KING VON

2 WKS





2

KODAK BLACK

TIE

2

MAIK TIMMERMANN





9

METRO BOOMIN

10

21 SAVAGE

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

MAR.
19
2022



JOEY MOI

10

MATTMAN & ROBIN

11

CHARLIE PUTH





SZA

TIE

3

CARTER LANG

TIE

3

DYLAN PATRICE

TIE

3

ROB BISEL

TIE

3

THANKGOD4CODY

TIE

7

AARON HORN

TIE

7

AYNZLI JONES

TIE

7

DOJA CAT

TIE

7

JIDENNA MOBISSON

TIE

7

LINDEN JAY

TIE

7

YETI BEATS














DANN HUFF

16

OVY ON THE DRUMS

17

PAUL DIGIOVANNI

TIE

18

JON BELLION

TIE

18

THE MONSTERS & STRANGERZ

TIE

20

BLAKE SLATKIN

TIE

20

OMER FEDI

22

JAKKE ERIXSON

23

TAY KEITH


























24

SHANE MCANALLY

TIE

25

ED SHEERAN

TIE

25


FRED AGAIN.. 





#1

58 WKS

JOEY MOI

2

MICHAEL KNOX







3

JON RANDALL

4

TRENT WILLMON

5

PAUL DIGIOVANNI

6

SHANE MCANALLY

7

JAY JOYCE

8

ZACH CROWELL

9

DANN HUFF

10

CHRIS LA CORTE














R&B/HIP-HOP PRODUCERSTM

4



8



#1

7 WKS

ATL JACOB


CHOPSQUAD DJ 
TAY KEITH 
DR. LUKE 
WHEEZY 
PAPI YERR 
VAUGHN OLIVER 
SHIZZI 
RUSS 



METRO BOOMIN

R&B PRODUCERSTM
#1



17 WKS

D’MILE





2

SHIZZI

TIE

3

DYLAN GRAHAM

TIE

3

RALPH TILLER

5

BRUNO MARS

TIE

6

AARON HORN

TIE

6

AYNZLI JONES

TIE

6

LINDEN JAY

TIE





TRENT WILLMON

1

2



15

9





14

10

D’MILE





JON RANDALL

7

R&B SONGWRITERSTM


9

5

YOUNGBOY NEVER BROKE AGAIN

#1

METRO BOOMIN

6

LIL SHORDIE SCOTT

12 WKS

PETE NAPPI

CHOPSQUAD DJ



7



7

3





8

2







12



8

1

ATL JACOB

1

TIE

LIL DURK

DAVE BAYLEY

1



ATL JACOB

GUNNA

5
6



13



2

5

MIKE ELIZONDO



TIE

6

LIN-MANUEL MIRANDA

3

COUNTRY PRODUCERSTM



R&B/HIP-HOP SONGWRITERSTM
1

3



COUNTRY SONGWRITERSTM



TIE







TIE





GREG KURSTIN

DR. LUKE



12
13



#1

13 WKS

2







1



8
10

HOT 100 PRODUCERSTM



6
10


YETI BEATS 
DIGI 










The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated March 19, 2022. Rankings are based on
accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.
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SONGWRITERS & PRODUCERS

DATA FOR WEEK OF 03.19.2022

RAP SONGWRITERSTM
1



#1



1

TIE

2

ATL JACOB

TIE

2

KODAK BLACK

TIE

2

MAIK TIMMERMANN





5

GUNNA

6

LIL SHORDIE SCOTT

7

METRO BOOMIN



8

21 SAVAGE

TIE

9

GUCCI MANE

TIE

9

TAY KEITH

RAP PRODUCERSTM



KING VON

2 WKS



1

TIE

1

TIE

1

TIE

1


#1
24 WKS
#1
24 WKS
#1
24 WKS
#1
24 WKS
#1

24 WKS

DR. LUKE

5



PAPI YERR

6

VAUGHN OLIVER

7

RUSS

8

KID HAZEL

9

CHARLIE HANDSOME

TIE

10

JUKE WONG

TIE

10

WHEEZY







PETER MAYES



1
6

AVA MAX

TIE

6

CLAUDIA VALENTINA

TIE

6

PABLO BOWMAN

TIE

6

TIE

6

SAM LITTLEMORE




PETER RYCROFT 
TIESTO 





1

LIN-MANUEL MIRANDA

2

JUAN MOISES CARDENAS



3

BAD BUNNY

4

OVY ON THE DRUMS

5

KAROL G

6

TAINY

7

EDGAR BARRERA









CESAR EDU LARA AUDELO

9

BECKY G

TIE

9

ELENA ROSE



1

MAR.
19
2022

DAVE BAYLEY

TIE

2

DAVE PITTENGER

TIE

2

GAYLE

TIE

2

SARA DAVIS

5

WILLOW

TIE

6

ELLE KING









6

MARTIN JOHNSON
TYLER COLE

TIE

9

BILLIE EILISH

TIE

9

FINNEAS



















#1

15 WKS



ACRAZE



3

CHRIS THOMAS

3

GUS DUDGEON

TIE

3

NICK LITTLEMORE

TIE

3

PETER MAYES

TIE

3

SAM LITTLEMORE

TIE

8

LOSTBOY

8

TIESTO

10

LOST FREQUENCIES















LATIN PRODUCERSTM
1

TIE



#1

10 WKS

2

TAINY

OVY ON THE DRUMS





3

JIMMY HUMILDE

4

LIN-MANUEL MIRANDA

5

MORA

6

MIKE ELIZONDO

7

EL ZORRO













7

MR. NAISGAI

9

CHAPAS

10

JESUS JAIME GONZALEZ TERRAZAS





ROCK & ALTERNATIVE PRODUCERSTM
1



8

TIE
AIRPLAY/STREAMING &
SALES DATA COMPILED BY



#1

40 WKS



TIE



ROCK & ALTERNATIVE SONGWRITERSTM



TIE

TIE

8



ALESSO



TIE







2

TIE

LATIN SONGWRITERSTM



DANCE/ELECTRONIC PRODUCERSTM
1

NICK LITTLEMORE

TIE


9 WKS





TAY KEITH

TIE

#1



3

BERNIE TAUPIN
ELTON JOHN

METRO BOOMIN

4

DANCE/ELECTRONIC SONGWRITERSTM
TIE

ATL JACOB

2









#1

8 WKS



#1

25 WKS

DAVE BAYLEY

2

PETE NAPPI



3

MATTMAN & ROBIN

4

FINNEAS







5

TRAVIS BARKER

6

LABRINTH

TIE

7

BRANDON PADDOCK

TIE

7

MARTIN JOHNSON

TIE

9

TYLER COLE

TIE

9

WILLOW
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SONGWRITERS & PRODUCERS

DATA FOR WEEK OF 03.19.2022

ALTERNATIVE SONGWRITERSTM
1



#1

45 WKS



DAVE BAYLEY

TIE

2

DAVE PITTENGER

TIE

2

GAYLE

TIE

2

SARA DAVIS







1

FINNEAS

5



TRAVIS BARKER

6

LABRINTH

TIE

7

TYLER COLE

TIE

7

WILLOW

TIE

9

BUTCH VIG

TIE

9

NIRVANA

TIE

7

BILLIE EILISH

TIE

7

FINNEAS

9

BOYWITHUKE

TIE

10

DAVE GROHL

TIE

10

KRIST NOVOSELIC

TIE

10

KURT COBAIN











HARD ROCK SONGWRITERSTM


MATT BELLAMY

2

A GHOUL WRITER





3

MAX GRAHN

TIE

4

BRENT SMITH

TIE

4

E-BASS

6

MICHAEL POULSEN

7

JOAKIM BRODEN

TIE

8

CODY QUISTAD

TIE

8

JON LUNDIN

TIE

8

RONNIE RADKE















1


11 WKS

JEFF PARDO

2

BEN GLOVER



3

STEVEN FURTICK

4

JEFF SOJKA



5

BRANDON LAKE

6

CHRIS BROWN





AJ PRUIS

TIE

8

MATTHEW WEST

10

COLBY WEDGEWORTH





1

MAR.
19
2022

TIE
TIE

TIE

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

TIE



#1

38 WKS

KANYE WEST

2

OJIVOLTA





2

RAUL CUBINA

4

JAHMAL GWIN



5

CHANDLER MOORE

6

30ROC



6

ERIC SLOAN JR.

8

DJ KHALIL







2

HOWARD BENSON

3

E-BASS

4

MUSE

9

TASHA COBBS LEONARD
CHRIS BROWN

TIE

10

NAOMI RAINE

TIE

10

STEVEN FURTICK















RONNIE RADKE

6

TYLER SMYTH

8

ZACH JONES

9

TROND HOLTER

TIE

10

FABRIZIO FERRAGUZZO

TIE

10

MANESKIN












CHRISTIAN PRODUCERSTM


#1

2 WKS

JEFF PARDO

2

JONATHAN SMITH

3

AJ PRUIS

4

TEDD T









5

COLBY WEDGEWORTH

6

STEVEN FURTICK





7

CHRIS BROWN

8

JOSH BRONLEEWE

9

JEFF SOJKA

10

JORDAN SAPP









GOSPEL PRODUCERSTM


#1

55 WKS

KANYE WEST



2

OJIVOLTA

TIE

3

JONATHAN JAY

TIE

3

TONY BROWN

5

BOOGZDABEAST

6

MIKE DEAN

9


DJ KHALIL 
30ROC 
ZEN TACHI 

10

DEM JOINTZ

7

10

KLAS AHLUND

TIE

8

TIE



#1

1 WK

1





5



GOSPEL SONGWRITERSTM



6



PHIL WICKHAM





TIE



7






TOOL 



8



1

1

TIE



HARD ROCK PRODUCERSTM



CHRISTIAN SONGWRITERSTM
#1



MATTMAN & ROBIN

TYLER COLE

#1

PETE NAPPI

3

WILLOW



DAVE BAYLEY

2
4

5

6 WKS



#1

30 WKS



6

1

ALTERNATIVE PRODUCERSTM










