
Propelled by double-digit gains across its recorded 
music and publishing divisions, Warner Music Group 
set a record for quarterly revenue of $1.614 billion in 
its fiscal first quarter ended Dec. 31, 2021, according 
to the company’s earnings report released Tuesday 
(Feb. 8). That revenue haul represents 21% growth 
over the same period last year, fueled by a 19% jump in 
recorded music revenues and 31% in publishing.

Digital was in the driver’s seat, once again, leaping 
21% and accounting for over $1 billion of that rev-
enue haul for the quarter and covering 62.1% of total 
revenue for the company, compared to 61.8% in the 
prior-year quarter. The recorded music/publishing 
split of that digital revenue was $870 million/$133 
million, the company said.

Recorded music revenue totaled $1.386 billion for 
the frame, up 19% year-over-year, and was driven by 
the digital-leading streaming segment, which totaled 
$836 million for the quarter, up 21%. Physical rev-
enue grew 12% to $195 million, thanks to continued 
demand for vinyl and other factors. Artist services 
and expanded-rights revenue increased 29% to $232 

million, reflecting an anticipated bump in merchan-
dising and concert promotion revenue following a 
COVID-slammed 2020. Licensing revenues grew 
11.3% to $89 million, which the company attributed to 
higher synchronization and other licensing revenue. 
Per usual, the fly in WMG’s recorded music ointment 
was the downloads and other digital segment, which 
fell 20% to $34 million for the frame.

The company offered the caveat that some of its 
recorded music results were impacted by an extra 
week of reporting (last year’s earnings arrived on 
Feb. 1), as well as a new deal with an unnamed digital 
partner. Adjusting for those items, total revenue was 
up roughly 18%, while recorded music revenue was up 
16% and streaming 17%.

Major sellers during the quarter included Ed 
Sheeran, Coldplay, Dua Lipa and Silk Sonic.

Looking closely at publishing, Warner Chappell 
Music grew a whopping 31% to $229 million from 
$175 million the same quarter last year. Breaking 
down publishing revenue, digital generated $133 
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Billboard is once again partnering with the 
Academy Of Country Music, to publish the 
Academy Of Country Music Awards Voter 
Guide, in February.

Timed with final ballots, this special issue will 
highlight the artists and emerging talent in 
contention for the top awards, including Song 
of the Year, Female and Male Vocalists, Album 
of the Year, Entertainer of the Year, New 
Female and Male Artist, and more.

Take this opportunity to remind the industry 
of your artists' accomplishments over the 
last year, as ACM members prepare to cast 
their ballots.
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million, up 34% from $99 million from the 
same period last year. With Hollywood 
back in high gear, synchronization revenues 
increased to $42 million from $33 million 
a year before. Mechanical increased to $14 
million from $11, thanks to wider business 
recovery and an increase in physical sales. 
As a percentage of revenue, digital increased 
slightly to 58.1% of total publishing revenue 
versus 56.6% in the prior-year quarter. Per-
formance revenue increased to $38 million 
from $30 million as bars, restaurants, con-
certs and live events continued to recover 
from COVID disruption.

Looking at profit, all those positive met-
rics helped pump net income for the quarter 
up 90% to $188 million compared to $99 
million in the prior-year quarter, which was 
impacted by the pandemic. OIBDA (operat-
ing income before depreciation and amorti-
zation) came in at $320 million versus $267 
million in the year-earlier period. Operating 
income was $239 million compared to $196 
million in the prior-year quarter.

“Hitting an all-time high in our 18 years 
as a standalone company is proof that we’ve 
never been stronger. At the same time, we’ve 
never had so much opportunity ahead of us,” 
WMG CEO Stephen Cooper said in a state-
ment. “Our creative expertise, global agility, 
and willingness to experiment set us apart 
from the competition and solidify our im-
portant role across the entire music ecosys-
tem. In the coming year, we look forward to 

welcoming back huge superstars, breaking 
new artists and songwriters, and seeking out 
more innovative ways to bring more music 
to more people in more places.”

Despite an overall strong quarter that 
showed growth in both streaming and new 
business models, WMG shares dropped 
8.6% to $37.11 on Tuesday morning. One 
caveat to WMG’s growth figures was the 
14-week fourth quarter of 2021 that pro-
vided a boost over the prior-year’s 13-week 
quarter. The extra week was worth about 
$115 million of revenue when calculated 
on a pro-rata basis. Adjusted for the extra 
week, quarterly revenue would have grown 
roughly 12% rather than 21% as reported.

New segments such as social, gaming and 
fitness is worth $325 million on an annual-
ized basis for WMG’s labels and publisher, 
up from $310 million in the previous quar-
ter. It was the first time WMG management 
had revealed the segments’ value for both 
recorded music and publishing. Previously, 
WMG said new business segments were 
worth $235 million to record labels on an 
annualized basis.

Q1 Highlights (Year-Over-Year)
Total revenue: $1.614 billion, up 21% y/y
Total digital revenue: $1.002 billion, up 

21%
Recorded music revenue: $1.386 billion, 

up 19%
Digital: $870 million, up 20%
Streaming: $836 million, up 21%

Physical: $195 million, up 12%
Artist services: $232 million, up 29%
Music publishing revenue: $229 million, 

up 31%
Digital: $133 million, up 34%
Streaming: $129 million, up 37%
Net income: $188 million, up 90%
Operating income: $239 million, up 22%
In a corresponding earnings call for inves-

tors, Cooper touched on the industry’s latest 
hot potato: Joe Rogan. The label chief care-
fully addressed an issue that has resulted in 
several iconic artists from the WMG roster 
— Neil Young, Joni Mitchell and Crosby, 
Stills and Nash, respectively — pulling the 
vast majority of their catalogs from Spotify, 
the world’s No. 1 music streaming platform, 
in large part over COVID-19 misinformation 
spread on Rogan’s popular podcast. (WMG 
sold its entire stake in Spotify in 2018.)

“Our first inclination is to always support 
our artists and it is good to see that Spotify 
is responding to this issue in an attempt to 
resolve it,” Cooper said. “But they should be 
the ones that speak about their own position 
and their policies. Just to be crystal clear: 
we do business with hundreds of stream-
ing operations around the world. Not only 
traditional streamers but these new emerg-
ing business platforms. We and our artists, 
broadly speaking, feel very good about those 
revenue streams that are generated many by 
a consumption basis. And we, WMG, con-
tinue to fight day and night for our artists 
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and songwriters to ensure they are compen-
sated for their work in as equitable fashion 
as possible.”

Cooper further added regarding Spotify, 
“Virtually all of our deals fall within a very 
tight band of economics. When you look at 
Spotify, they are in the process of building 
a podcast business. The economics of that 
business are different than the economic 
relationships that we have with Spotify on a 
music side.”

While a news release for the earnings 
lacked the terms “Web3” or “NFT,” the com-
pany made sure to tout its aggressive push 
into the metaverse during the call. WMG 
has led the way on partnering and investing 
in the metaverse and Web3, when it comes 
to the major labels at least, spearheading 
a number of partnerships with next-gen 
startups including green NFT-maker OneOf, 
avatar tech company Genies, immersive tech 
startup Wave, and a very early investment 
in Dapper Labs, the blockchain startup that 
powers NBA Top Shot, the league’s NFT 
marketplace.

“The emergence of Web3 is going to 
amplify the importance of music labels and 
publishers,” Cooper said. “This is an area … 
that will require organizations like us that 
have the financial resources and the global 
footprint to be able to help our songwriters 
not only navigate this universe but navigate 
successfully their presence inside Web3 and 
their revenue alternatives. I think labels and 

publisher will become more important as 
the world become more complex.” 

Pandora Hit 
With Comedy 
Copyright 
Lawsuits From 
Robin Williams’ 
Estate, Andrew 
Dice Clay & More
BY BILL DONAHUE

P
andora is facing a copyright 
battle involving the late George 
Carlin and Robin Williams over 
allegations that the service is fail-

ing to pay proper royalties for comedy, esca-
lating a brewing licensing dispute between 
streamers and comedians.

In at least five different lawsuits filed 
Monday (Feb. 7) in California federal court, 
each on behalf of a different comic or their 
estate, attorneys claimed Pandora has stead-
fastly refused to obtain sufficient licenses to 
perform or reproduce spoken-word mate-
rial, even after it allegedly knew it needed 

to do so.
“Pandora did what most goliaths do: it 

decided it would infringe now to ensure it 
had this very valuable intellectual property 
on its platform to remain competitive, and 
deal with the consequences later,” attorneys 
wrote in the lawsuit over Robin Williams. 
“Later is now.”

In addition to groups that control the in-
tellectual property for Carlin and Williams, 
the lawsuits were also filed by comics An-
drew Dice Clay, Bill Engvall and Ron White. 
All five cases were filed by attorney Richard 
Busch, a veteran music litigator at the law 
firm King & Ballow. A spokesman for Pan-
dora parent SiriusXM declined to comment.

Monday’s lawsuits against Pandora 
came amid growing uncertainty about 
what kind of royalties streaming services 
must pay to comedians, which has already 
led to some comedians being pulled from 
Spotify.

Every piece of recorded music is cov-
ered by two copyrights, including one for 
the sound recording itself and another for 
the underlying written music. Streaming 
services pay licensing fees to the owners of 
each copyright — typically to a record label 
for one and either a songwriter or a pub-
lisher for the other.

But for spoken-word recordings, stream-
ing services have typically only paid for the 
sound recordings and not for the underlying 
“literary work” that’s been recorded. Part of 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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the problem is that there is no society to col-
lect royalties for the public performance or 
reproduction of spoken works.

The issue has come to the foreground in 
recent months, as companies like Spoken 
Giants and Word Collections have sought to 
position themselves as that kind of collec-
tion group for spoken-word content. The 
groups and their supporters want streamers 
to start paying not just for sound recordings 
but also for mechanical licenses — the fee 
paid to reproduce a written work — as well 
as fees to publicly perform a written work.

As the dispute simmered, Spotify in 
November quietly removed many of the 
comedy recordings it offers, including some 
or all material from Jim Gaffigan, John 
Mulaney, Dave Attell, and many others. At 
the time, Spotify said it had “paid significant 
amounts of money for the content in ques-
tion” but that Spoken Giants was disputing 
what rights had actually been acquired.

In the new lawsuits against Pandora, 
attorneys for the comedians said Word Col-
lections had made repeated efforts to get the 
company to pay such licensing fees, but had 
not been successful. Instead, the company 
“chose to illegally profit” from the comedi-
ans’ works.

The lawsuits also claimed that Pandora 
knew that such fees might be necessary. 
The document cited an SEC filing in which 
Pandora warned investors that it streams 
spoken-word content “absent a specific li-
cense” and industry customs might “change” 
at some point in the future.

“Pandora not only did not obtain any 
copyright in Williams’s Works but admit-
ted that it did not do so in SEC filings, and 
admitted that it would very likely face 
copyright infringement liability as a result,” 
attorneys for the comedians wrote. 

‘We Don’t Talk 
About Bruno’ 
Has Conquered 
the Hot 100 
& Streaming 
Services — Is 
Radio Next?
BY ANDREW UNTERBERGER 

G
uys – these are Drake numbers.” 

Mark Adams, vp of CHR 
programming for iHeartMedia 
Markets Group and programming 

director for adult pop station KIOI (San 
Francisco) and top 40 stations KYLD (SF) 
and KKRZ (Portland, Oregon), recalls using 
the “D” name on a recent national call with 
other radio programmers. Adams was men-
tioning the most successful streaming artist 
of the past decade to illustrate the viral 
success of the Disney smash “We Don’t Talk 
About Bruno” – taken from the runaway 
hit animated film Encanto – and to explain 
why it was perhaps time for contemporary 
hit radio PDs to start paying attention. 

“Top 40 and CHR is reflective of pop 
culture,” Adams says. “We try to be aware of 
everything that’s happening that our audience 
would care about. And the success of [Encan-
to] on Disney+ across the holidays – which of 
course in turn helped spur early performance 
metrics – put it on my radar really early.”

If you’ve paid any amount of attention to 
pop culture in 2022, chances are pretty good 
“We Don’t Talk About Bruno” is on your ra-
dar by now. Boosted by Encanto’s brilliantly 
timed arrival on streaming near the end 
of 2021, the Lin-Manuel Miranda-penned 
song debuted at No. 50 on the Billboard Hot 
100 dated Jan. 8 of this year. Accelerated 
by further word of mouth and a full-bodied 
TikTok embrace, “Bruno” flew up the chart, 
hitting No. 1 just four weeks later – becom-
ing easily the biggest breakout hit of the 
early year. 

But despite the rapidly developed cultural 
ubiquity of “We Don’t Talk About Bruno,” 
the one place where you might’ve missed it 
thus far is on radio. Despite being the No. 1 
song on the Hot 100 for a second week this 
week, “Bruno” is still nowhere to be found 
on Billboard’s 50-position Radio Songs list-
ing, with its success to this point powered 
almost entirely by streaming (five weeks at 
No. 1 on Streaming Songs) and sales (one 
week at No. 1 on Digital Song Sales). 

It’s not hard to see why the song has 
gotten off to a slower start at radio. Though 
the ‘90s Disney boom saw major hit singles 
generated from the soundtracks to Beauty 
and the Beast, Aladdin and The Lion King, 
prior to Encanto, the only Hot 100 top 10 
hit produced by a Disney animated film 
this century was Idina Menzel’s “Let It Go” 
from Frozen (No. 5, 2014). “Bruno” also 
diverges wildly from the standard form of 
those previous big hits – mega-ballads that 
also worked as standalone pop songs – as 
a musical number more sung-spoken than 
belted, with a salsa-inspired shuffle rather 
than gated drums and dramatic strings, and 
seven credited performers (Carolina Gaitán, 
Mauro Castillo, Adassa, Rhenzy Feliz, 
Diane Guerrero, Stephanie Beatriz and En-
canto Cast) instead of the usual one or two. 
What’s more, it’s not a simply understood 
love duet or grand personal statement, but a 
many-voiced, plot-advancing showtune that 
would likely make little sense on the radio to 
listeners unfamiliar with the movie.

Despite those obvious obstacles to radio 
integration, those Drake numbers are grow-
ing harder and harder for top 40 stations 
to ignore. Adams tested “Bruno” out on 
the adult pop station KIOI at first, since 
that channel had found success with more 
recent Disney songs, like “How Far I’ll Go” 
or “You’re Welcome” from Moana and “Re-
member Me” from Coco. “I feel like some of 
the Disney music has, at times, been an un-
derutilized resource – particularly for adult 
formats, which are so reliant upon moms 
and dads with kids,” he explains. 

Adams’ and KIOI’s initial embrace of the 
song came as a pleasant surprise to Scot 
Finck, svp of promotion at Disney Music 
Group. “I joked with him, ‘We haven’t even 
had a chance to finish the one-sheet for 
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Amid multimillion-dollar publishing deals, the market for individual songwriters’ 
copyrights has been steadily heating up, with indies leading the way

W hile high-profile publishing 
deals such as Concord Music’s 

purchase of Carlin America in September may be 

songwriter catalogs are quietly booming as well.
“It’s a frenzy,” says Manatt Phelps & Phillips 

attorney . “Publishers call me almost 

Typically, a songwriter’s catalog that contains hit 

Now, in a seller’s market, songwriters are routinely 

independent publishers have led the shopping spree. 
Primary Wave has been among the most aggressive, 
snapping up songwriter catalogs in recent months 
from Smokey Robinson , Steve Cropper , Glenn 
Gould ,  and .

“The environment of acquisition now is better than 

buying is a much better income stream,” says Primary 
Wave founder/CEO . “The music 
business is very stable right now.”

“People realize publishing is the mother lode,” says 
 of Manatt Phelps & Phillips.

Recently, fellow indie Kobalt purchased the 
catalog of George Benson , Downtown bought 

’s copyrights, and Reservoir 
bought catalogs of soul artists Willie Mitchell , Leon 

,  and . “The 
market for extraordinary song copyrights has always 

streaming is shining a brighter light on our sector,” 
says Downtown CEO .

Most songwriters, however, are still waiting for the 
revenue from streaming to catch up to its promise, 

American Greetings to create a holiday for Smokey: 
Father/Daughter Day,” says Mestel. “But you can 
get stuck if you overpay and don’t have a strategy to 
market, brand and promote the music.”

Heritage songwriters aren’t alone. In April, 
 sold rights to his non-OneRepublic 

Dierks 
Bentley and  have sold portions of their 

Round Hill, respectively.
The deals and prices come in all shapes and sizes, 

slowing. “I thought it was going to peak last year,” 
says Gilbert. “It didn’t. It’s an amazing time.” 

B Y  M E L I N D A  N E W M A N

B Y  E D  C H R I S T M A N

company surges into the lead, UMPG holds in second place, and BMG tops Kobalt for the first time

For the first time in five full years, 
Billboard’s 

publishers: Warner/Chappell Music, 
which ended a reign by Sony/ATV 
Music Publishing that dated back 

became the administrator for EMI 
Music. Warner/Chappell grew nearly 
five percentage points during the prior 

Universal Music Publishing Group 

straight quarter, despite losing a point.
’ “There’s Nothing 

for the top three publishers and for 
Words & Music/Big Deal. BMG beat 

time, and Spirit Music Group made the 

 

of July  

PUBLISHERS QUARTERLY

Warner/Chappell Takes Top Spot

TOP 10 SONGS TOP 10 PUBLISHERS Kobalt 

Words & 
Music/Big Deal 

Pulse Music 

Spirit Music 

Downtown 
Music Publishing 

SONGS 
Music Publishing 
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Robinson and Motown 
Records vice president 
Esther Gordy Edwards 

and that lag is helping drive catalog sales.
“It will be a while before a writer is paid his or her 

due on Spotify the way labels are, so some of these 
folks can buy real estate or investments that will 
provide a better rate of return,” says Biederman.

That factored into Cochrane’s thinking. “The curve 
will continue to go up for writers whose career arc 
may have been earlier,” says the “Life Is a Highway” 
songwriter. “But it’s a much slower rate than for 
artists like  or .”

More important, all of the aforementioned writers 
have catalogs that contain evergreen titles that 
publishers vie for as they look to exploit classic songs 
in film, TV, advertising, internet and video-game 
licensing. And many publishers are getting inventive 
with their treasure trove. “We made a deal with 

1 4

ARTIST

Shawn Mendes
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our servicing!’” Finck recalls. Nonethe-
less, “Bruno” did well enough at KIOI – as 
well as at a handful of other stations that 
had started to test the waters with it – that 
Adams also eventually added the song at 
KYLD, which Finck calls “the ultimate for-
mat flare” in signaling the song as a poten-
tial CHR hit. 

And slowly – compared to its streaming 
velocity, anyway – but surely, it’s catch-
ing on. This week, on the chart dated Feb. 
12, “Bruno” debuts at No. 33 on Billboard’s 
Adult Pop Airplay listing, and at No. 38 on 
Pop Airplay. Though it was not initially the 
focus track overall from the set for Dis-
ney – that was Carlos Vives’ “Colombia, Mi 
Encanto,” which debuts this week at No. 100 
on the Hot 100 – Finck says Disney Music 
Group is now “focused with the energy of a 
thousand suns” in pushing “Bruno” as hard 
to radio as possible. 

“We’re presenting it as a simple equa-
tion to our radio partners: You always need 
audience, and this is the No. 1 song by many 
measures to deliver that,” he summarizes. 
“Furthermore, all the initial data is prov-
ing it’s that especially rare hit that appeals 
across EVERY demo.” (Finck also says his 
pitching has gotten a lot easier in the past 
week: “A lot of programmers are shifting 
quickly from “I’m not so sure” to “‘I’ll be 
there this coming week or next.’”)

KYLD hadn’t played a Disney song in 
rotation since “Let It Go” nearly a decade 
earlier, but Adams thought the song’s cross-
platform massiveness simply demanded to 
be recognized. “Once in a while, you see [a 
Disney song that] becomes so massive that, 
again, it’s a pop cultural movement,” he says. 
“I think top 40 needs to find a way to touch 
and embrace [that moment].” 

That can be easier said than done when it 
comes to a song as conspicuous as “Bruno” 
– which, due largely to what Adams calls its 
“Broadway mechanics,” doesn’t necessar-
ily make for a seamless fit between big hits 
from more traditional pop radio fixtures. 
So Adams’ stations make a point of “stag-
ing” the song with DJ intro banter (“Hey, 
I’m sure you’ve seen the movie 100 times 
with your kids – and you probably have this 
already stuck in your head – let us do it for 
you yet again!” he gives by way of example), 

or by leading in with imaging that makes 
reference to Encanto and gives context to 
the song to follow. 

“There’s a little bit of an artistic nuance 
to have it effectively staged so it’s not just 
crashing into The Weeknd,” he says. “But 
it’s still on the same playlist, because [right 
now] it’s just this weird moment in time 
when The Weeknd and Ariana Grande and 
the Chainsmokers and Lin-Manuel Mi-
randa – they all have really great records.” 
(Adams also acknowledges the impact that 
the rising prominence of Latin pop and hip-
hop in the CHR format might have had in 
making the current presence of “Bruno” less 
jarring: “I think its musical influences are, 
in some ways, very much in line with a lot of 
very big popular artists that we already play 
on the radio.”)

And while “Bruno” might not have a lot of 
the same obvious radio strengths as the new 
singles from those other top 40 fixtures, it 
does share perhaps their most potent weap-
on: a knockout hook. “That hook is great,” 
Adams offers, with a Tony the Tiger-style 
emphasis on the adjective. “And I think that 
kind of overcomes those other barriers of 
entry. [For listeners who] haven’t seen the 
film, and they couldn’t describe the plot, and 
they’re unaware of what the characters in 
the song are referencing – right away, they 
can all sing, “We don’t talk about Bruuu-
noooo…” Like, it’s very, very catchy.” 

The improving numbers and enthusiastic 
early response to “Bruno” on radio – Adams 
says that every time his stations play the 
song, he sees “people putting up their IG 
videos where they’re filming the radio while 
they’re driving to work, or kids singing in 
the back seat” – raises the question of if 
the song will soon be as unavoidable on the 
airwaves as it is online. Will Calder, direc-
tor of branding and programming for CHR 
stations WPYO Orlando and WPOI Tampa, 
has noted similar excitement upon “Bruno” 
being played on his own stations – but imag-
ines we may soon hit a natural endpoint to 
that excitement. 

“Songs like [“Bruno”] are best suited in 
the moment while pop culture is excited 
about it – once that energy subsides, it’s 
probably time to put the lid on it,” he says. 
“While I never say never, I don’t see ‘Bruno’ 

ending up with thousands of spins, or in our 
2022 year-end music countdowns.” 

Finck, however, believes the song can 
outlive Encanto’s time at pop culture’s 
center. “This is about much more than just 
harnessing ‘the moment,’” he says. “Radio is 
recognizing this is not just a timeless Disney 
track, but a relevant hit for their formats.” 

Def Jam Names 
LaTrice Burnette 
EVP
BY DAN RYS

D
ef Jam Recordings has named 
experienced label veteran La-
Trice Burnette as its new 
executive vp, the company an-

nounced today (Feb. 8). As part of her move, 
Burnette will also be bringing her label 
4th & Broadway, which she relaunched as 
president in November 2020, under the Def 
Jam umbrella.

Burnette moves to Def Jam from Island, 
which she had joined in 2018 as executive 
vp/general manager. In 2020 she led the 
relaunch of 4th & Broadway — originally 
an Island imprint that had been founded 
in 1984 as a hip-hop and dance label, most 
notably home to recordings by Eric B. & Ra-
kim — and has since signed artists including 
Young Devyn, Lil Migo, Pap Chanel, Chiiild 
and Kidd Kenn to the label. The artists, the 
label and the core staff of 4th & Broadway 
will follow Burnette to Def Jam, where 
she will report to new Def Jam chairman/
CEO Tunji Balogun.

“LaTrice is a proven leader, a consum-
mate professional and someone who’s work 
and reputation I’ve admired for a long 
time,” Balogun said in a statement. “Her 
laser-sharp focus and business acumen, her 
expertise in artist development and her ex-
perienced, holistic view of the both the mar-
ketplace and the industry make her a pivotal 
addition to the team we’re building here and 
the vision for where we’re headed.”

Burnette has a long track record of suc-
cess as a marketing exec working in hip-hop 
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and R&B, first at Roc-A-Fella Records at 
the turn of the century and then at Atlantic 
and Bad Boy. She spent eight years at Epic 
Records, rising to the position of senior vp 
marketing — and working on major cam-
paigns for Future, Yo Gotti, Travis Scott, 
Bobby Shmurda and DJ Khaled, among 
others — before moving to UMG’s Island in 
2018.

Over the last several years, Burnette has 
burnished her reputation working with the 
likes of Jessie Reyez, Skip Marley and Toni 
Braxton, among others, and was named to 
Billboard’s 40 Under 40, Women in Music, 
R&B/Hip-Hop Power Players and Change 
Agents lists, recognizing her work in recent 
years. She’s also taken on the role of chair 
of the programming and curation commit-
tee of Universal Music’s Task Force For 
Meaningful Change, within which she has 
promoted ideas and discussions around 
tolerance, equality and inclusion within the 
intersection of Black music and art, lifestyle, 
fashion, tech and creator communities.

“I am thrilled to join Def Jam, an iconic 
label and brand that’s been influential in 
music and culture for decades,” Burnette 
said in a statement. “I thank Tunji for his 
support and I am excited for the incredible 
opportunity to work alongside the execu-
tive team, staff and amazing artists. I look 
forward to developing and breaking the 
next generation of global superstars under 
Tunji’s leadership and musical vision.” 

Alice In Chains’ 
Music Rights 
Acquired by 
Primary Wave and 
Round Hill
BY MELINDA NEWMAN, ED 
CHRISTMAN

W
hen Alice in Chains band 
members decided to sell 
their publishing catalog 
and master recording roy-

alties, the group split into two factions with 
the estates of the late singer Layne Stal-
ey and late drummer Mike Starr selling the 
rights and income streams to Primary Wave 
and the remaining living members, Jerry 
Cantrell, Sean Kinney, Mike Inez and Wil-
liam Duvall selling their share of the band’s 
catalog to Round Hill Music Royalty Fund. 
Neither buyer revealed the terms of the 
deals. 
The catalog includes such hits as “Man in 
the Box,” “Rooster” and “Would.” In the U.S. 
alone, the band’s activities generated more 
than 18 million album consumption units, 
including 12 million CD sales.

“Primary Wave is pleased to partner with 
the estates of Layne Staley and Mike Starr 
to honor their musical legacies as part of the 
classic era lineup of Alice In Chains, who 
created the amazing songs and records that 
comprise the albums Dirt and Facelift, and 
the acoustic EPs, Jar of Flies and Sap,” said 
Primary Wave’s David Weitzman in a state-
ment. “These projects represent the greatest 
works from one of the best artists of the 
iconic ’90’s Seattle based grunge era.”

Lead singer Staley died of a drug over-
dose in 2002, while bassist Starr died of an 
overdose in 2011.

Meanwhile, in addition buying to the 
master recording royalties and the publish-
ing catalog, Round Hill Music acquired the 
neighboring rights of guitarist Cantrell, 
drummer Kinney, bassist Inez, who replaced 
Starr, and singer DuVall, who replaced 
Staley.

“Over more than three decades Alice In 
Chains has cemented its place in the annals 
of rock history,” Round Hill chairman and 
CEO Josh Gruss said in a statement. “As 
one of the greatest bands of their genera-
tion they helped trailblaze a global musical 
movement and their songwriting, recording 
and performances have remained consis-
tently exceptional ever since. Seeing them 
perform at Lollapalooza in 1993 changed my 
life and now it’s happening again. I couldn’t 
be more excited.” 

Round Hill reported that its share of the 
band’s publishing and master recording roy-
alties is comprised of 53% from the master 
recordings, 38% from publishing sources 
and 9% from neighboring rights income. 

In breaking out the revenue another way, it 
said that 75% of the revenue is generated in 
the U.S. with the rest of the globe contribut-
ing the remaining 25%.

We are delighted to add a premier, iconic 
rock catalog of exceptional quality to the 
company’s portfolio,” Round Hill Music 
Royalty Fund chair Trevor Bowen said in 
a statement. “Alice In Chains represents an 
extremely compelling addition to the Com-
pany’s existing holdings and increases our 
stature in a genre in which we are building 
an established reputation for sourcing ex-
tremely prominent acquisitions of enduring 
importance for the benefit of our sharehold-
ers.”

Alice in Chains were leaders in the grunge 
sound that emerged out of Seattle in the 
early ‘90s. After their 1990 debut, Facelift, 
peaked at No. 42 on the Billboard 200, the 
group had a run of six Top 10 albums, in-
cluding 1994 EP Jar of Flies and the group’s 
1995’s self-titled set, both of which reached 
No. 1. The group has charted 30 songs on 
Billboard’s Mainstream Rock chart.

The purchase is the latest for Primary 
Wave, which also has stakes in music 
from Whitney Houston, Stevie Nicks, Def 
Leppard, Prince and Bob Marley. Mean-
while, Round Hill Music has recently 
announced it has stakes in the catalogs of 
Nancy Wilson of Heart, David Coverdale 
of Whitesnake, Jelly Bean Benitez, and the 
O’Jays. 

Jimi Hendrix 
Bandmate’s Heirs 
Sue Sony Over 
Copyrights in 
British Court
BY BILL DONAHUE 

A 
dispute over the rights to Jimi 
Hendrix’s music has escalated 
into a transatlantic legal war, 
with the heirs of his former band-

mates filing a new lawsuit in British court 
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against Sony Music Entertainment.
Weeks after Sony and Hendrix’s es-

tate filed a lawsuit in New York federal 
court, the estates of bassist Noel Red-
ding and drummer Mitch Mitchell fired 
back with a case of their own on Friday (Feb. 
4) in London’s High Court of Justice.

At issue in the dueling lawsuits are the 
rights to music created by the trio’s Jimi 
Hendrix Experience. Hendrix’s estate says 
Redding and Mitchell signed away any 
rights shortly after the legendary rocker 
died in 1970; the bandmates’ heirs say those 
deals were flawed and that they’re owed 
millions in royalties.

Sony is the exclusive licensee of Hendrix’s 
music, which is owned by Hendrix Experi-
ence LLC and Authentic Hendrix LLC.

Hendrix teamed up with Redding and 
Mitchell in 1966 to form the Experience. 
The trio went on to release a number of 
now-iconic songs before Hendrix’s death, 
including “All Along The Watchtower,” 
which spent nine weeks on the Bill-
board Hot 100 in 1968 and peaked at No. 20.

The current fight kicked off in De-
cember, when entities representing the 
families of Redding and Mitchell sent a 
cease-and-desist claiming to own a stake in 
Hendrix’s music and threatening to sue for 
infringement. The Hendrix estate and Sony 
responded with a preemptive lawsuit in 
January, seeking a ruling from a New York 
federal court that they owe nothing.

The lawsuit argued that Redding and 
Mitchell sided “broad general releases” and 
agreements not to sue as part of probate 
proceedings in the wake of Hendrix’s death 
– and that both were compensated with 
“significant monetary consideration” at the 
time.

Friday’s filing in the UK High Court, a so-
called claim form, contained far less detail 
than a typical American legal complaint. 
It merely said that Redding and Mitchell’s 
heirs want a ruling that they have an owner-
ship stake in the music, that those rights 
have been infringed, and an assessment of 
damages.

According to the cease-and-desist letter 
sent by Redding and Mitchell, those agree-
ments are either unenforceable or do not 
apply, thanks to a variety of legal limitations 

that they say Sony and the Hendrix estate 
have glossed over. Those limits will be the 
central dispute of the impending litigation.

Now that lawsuits have been filed on both 
sides of the Atlantic, it’s unclear where the 
dispute will ultimately be litigated. The 
New York case was filed first, and Hendrix’s 
estate proceedings took place in New York 
courts, including the execution of the re-
lease agreements at the center of the case.

An attorney for the Hendrix estate and 
Sony did not return a request for comment. 
The attorney for the Redding and Mitchell 
heirs declined to comment. 

Arab Music 
Streamer 
Anghami Off to 
Wild Start on 
Nasdaq
BY GLENN PEOPLES

S
hares of Anghami, a music stream-
ing platform serving the Middle 
East and North Africa, are off to 
a wild start after the company 

merged with Vistas Media Acquisition Com-
pany, a special purpose acquisition company 
(SPAC), on Friday. Vistas shares closed 
at $9.83 on Thursday, and then following 
Friday’s merger and the first day trading as 
Anghami (Nasdaq: ANGH) shares closed at 
$12.07, up 22.8%, on low volume.

On Monday (Feb. 7), its second day of 
trading, shares of ANGH rose 62.5% on over 
11 times the trading volume as the prior day. 
At $19.50, Anghami has a market capitaliza-
tion of roughly $500 million.

Vistas brought $140 million to the merger: 
$100 million raised in an Aug. 2020 IPO and 
$40 million through private funding. After 
paying $38 million to existing sharehold-
ers and $13 million in transaction expenses, 
$89 million was planned to go to Anghami’s 
balance sheet, according to a January 2022 
investor presentation.

Anghami has a “freemium” model similar 

to Spotify with both paid and ad-supported 
tiers. It had 18.4 million active users and 1.4 
million subscribers in 16 markets as of 2020, 
the latest date for which granular informa-
tion is available, according to a January 
2022 investor presentation. Subscriptions 
accounted for 81% of revenue, of which 60% 
came from 39 telco partnerships across the 
MENA region.

Its focus on the MENA sets Anghami 
apart from Spotify, Apple Music and other 
services operating in the region. Founded 
in 2012 in Lebanon, Anghami is headquar-
tered in Abu Dhabi and has offices in Beirut, 
Dubai, Cairo and Riyadh. It hosts 600,000 
tracks of Arabic music and 57 million inter-
national songs licensed from leading Arabic 
labels as well as the the majors, Universal 
Music Group, Sony Music Entertain-
ment and Warner Music Group. In 2021, it 
launched a joint venture record label, Vibe 
Music Arabia, with Sony Music Middle East.

But Anghami is considerably smaller 
than many of its Western peers, as well as 
Tencent Music Entertainment and Cloud 
Village in China. Its 2020 revenue was just 
$30.5 million of revenue and preliminary 
2021 revenue was between $35.1 million 
and $36.1 million, according to the investor 
presentation. Its average revenue per sub-
scriber was $2.26 in 2020, less than half that 
of Spotify 4.40 euros ($5). 

WCM Co-Heads 
Urge Songwriter 
Action Over 
Streaming Rate 
Determination: ‘A 
Critical Moment’
BY CHRIS EGGERTSEN

W
arner Chappell Music co-
heads Guy Moot and Cari-
anne Marshall addressed 
the Copyright Royalty 

Board’s (CRB) ongoing mechanical royalty 
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rate proceedings in a letter that was sent to 
the publisher’s U.S. songwriters on Monday 
(Feb. 7).

The proceedings in question, presided 
over by three CRB judges, will determine 
the mechanical royalty rates music stream-
ing services pay songwriters and publishers 
for the term known as Phonorecords IV, 
spanning the years 2023-2027.

In the letter, which was obtained by Bill-
board, Moot and Marshall say the forthcom-
ing rate determination amounts to “a critical 
moment” for songwriters that will create a 
“ripple effect” which could carry over into 
other negotiations between the CRB and 
streaming services, as well as royalty rates 
paid in future terms. They encourage WCM 
songwriters to “raise awareness and help 
spread the word throughout the broader 
songwriting community” as the CRB pro-
ceedings forge ahead over the next several 
months.

As the WCM co-heads note, the National 
Music Publishers Association (NMPA), the 
Nashville Songwriters Association Inter-
national (NSAI) and Songwriters of North 
America (SONA) are all advocating for a 
mechanical royalty rate increase to 20% of 
service revenue for songwriters for Phono 
IV.

In March 2019, Spotify, Amazon, Google 
and Pandora appealed the CRB’s rate deter-
mination for Phonorecords III (2018-2022), 
which saw the organization increase me-
chanical royalty rates for songwriters rough-
ly a percentage point every year during the 
term, from 11.4% in 2018 to 15.1% in 2022. 
While the appeal is in process, those stream-
ing services are still paying the 10.5% rate 
set by the CRB for the year 2017 and pro-
posing a return to that rate for Phono IV.

“That’s an appallingly low rate,” write 
Moot and Marshall. “And now, some of the 
biggest and most valuable companies in the 
world are pushing to extend that 10.5% rate 
for the next five-year period.”

They continue, “Many of you rely on 
songwriting as your primary source of 
income, and we’re doing everything in our 
power to achieve a positive outcome. With-
out songwriters, we wouldn’t have songs 
or streaming services – there’d be no music 
business at all. You deserve this pay raise 

and more.”
You can read the full letter below.
To our Warner Chappell songwriting fam-

ily,
As your partners and your champions, we 

wanted to let you know about a crucial fight 
that will determine what you make from 
streaming both now and in the years to come.

In the U.S., there’s a portion of your rev-
enue from streaming services (such as Spotify, 
Apple and Amazon) – mechanical revenue 
– that’s determined every five years by three 
judges who make up the Copyright Royalty 
Board (CRB) in Washington, D.C.

By early next year, in a proceeding known 
as Phono IV, the CRB will determine the me-
chanical royalty rates that streaming services 
will pay music publishers and songwriters 
between 2023 and 2027.

This is a critical moment. Not only will the 
CRB decide the future mechanical royalty 
rates for streaming, there’s also a “ripple ef-
fect,” where the CRB’s decision can influence 
other negotiations with streaming services, as 
well as future rates.

To break things down even more, these tech 
companies currently should be paying you 
15.1% – the rate that was set by the CRB for 
2022, in the last CRB proceeding called Phono 
III. But instead, Spotify, Amazon, Google and 
Pandora have spent more than four years 
appealing that ruling. While the appeal plays 
out, they’re still paying the rate set by the 
CRB for 2017 – just 10.5%. That’s an appall-
ingly low rate. And now, some of the biggest 
and most valuable companies in the world are 
pushing to extend that 10.5% rate for the next 
five-year period.

On behalf of all songwriters, music publish-
ers and other trade associations, the National 
Music Publishers’ Association (NMPA), the 
Nashville Songwriters Association Inter-
national (NSAI) and Songwriters of North 
America (SONA) are advocating for an 
increase to 20% in Phono IV.

We’ve been actively involved in this rate 
proceeding with a seat on the NMPA Board 
and representation on various working 
groups, alongside our own writers and board 
members Liz Rose and Ross Golan. Several 
songwriter witnesses will also testify to the 
CRB about everything that goes into writing 
a song and how the streaming services’ efforts 

to devalue the works of songwriters is poten-
tially devastating.

Many of you rely on songwriting as your 
primary source of income, and we’re doing 
everything in our power to achieve a positive 
outcome. Without songwriters, we wouldn’t 
have songs or streaming services – there’d be 
no music business at all. You deserve this pay 
raise and more.

Over the next few months, we encourage 
you all to raise awareness around this impor-
tant issue and help spread the word through-
out the broader songwriting community. Your 
voice matters most in this debate.

We’re hopeful the CRB will make the right 
determinations that support the best interests 
of music creators like you. No matter the 
outcome, we’ll continue to work tirelessly to 
support and defend your rights and create 
new opportunities for your songs.

In addition to your A&R team, we’re al-
ways available if you have thoughts or ques-
tions. You can also follow the NMPA, NSAI 
and SONA for important updates, and you’ll 
be hearing from us again soon as we get closer 
to the next steps in Phono III and Phono IV.

Guy & Carianne 

Joe Rogan 
Offered $100M 
to Quit Spotify 
for Right-Wing 
Platform
BY JAMES HIBBERD 

J
oe Rogan, it seems, has options.

The controversial podcaster was 
offered $100 million on Monday to 
quit Spotify and join a right-wing 

platform.
Chris Pavlovski, the CEO of the Canadi-

an video-sharing platform Rumble, tried to 
entice Rogan to jump ship in a letter posted 
to the company’s Twitter account Monday.

“We stand with you, your guests and your 
legion of fans in desire for real conversation. 
… How about you bring all your shows to 
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Rumble, both new and old, with no cen-
sorship, for $100 million bucks over four 
years?” he wrote. “This is our chance to save 
the world. And yes, this is totally legit.”

Rumble was launched in 2013 and is billed 
as an alternative to YouTube and “big tech.” 
It counts among its personalities Dan Bongi-
no, Dinesh D’Souza and Steve Bannon. Last 
month, Rumble made headlines by striking a 
deal with Truth Social, the social media app 
being launched by former President Donald 
Trump.

Rogan regularly describes himself as a 
liberal yet makes headlines for some of his 
views that many would describe as right-
wing — such as on guns, censorship, trans 
athletes in sports, and the role of govern-
ment during the pandemic. His Spotify 
deal, which he signed in 2020, is reportedly 
worth more than $100 million.

The Rogan offer follows Spotify pulling 
roughly 70 episodes of The Joe Rogan Ex-
perience podcast from its platform amid the 
podcaster being under fire due to interview-
ing anti-vax guests and a compilation video 
of Rogan using the N-word in past years.

Yet Spotify CEO Daniel Ek also declared 
over the weekend that the streamer is stick-
ing by the embattled podcaster. “I want to 
make one point very clear — I do not believe 
that silencing Joe is the answer,” Ek wrote 
in an email to Spotify staff. “We should have 
clear lines around content and take action 
when they are crossed, but canceling voices 
is a slippery slope. … While some might 
want us to pursue a different path, I believe 
that more speech on more issues can be 
highly effective in improving the status quo 
and enhancing the conversation altogether.”

Also Monday, Spotify’s stock — which 
has been sliding for months — descended to 
almost pre-Rogan levels.

Some history: Spotify’s stock closed 
at $161 on May 18, 2020, the day before 
Spotify’s deal to distribute The Joe Rogan 
Experience was announced, and then closed 
at $175 the next day. The stock continued 
to set records for months, peaking in Feb. 
19, 2021, at $364 per share. As of Monday, 
however, Spotify’s post-Rogan gains have 
nearly evaporated, with the streamer trad-
ing around $170 per share.

The company’s stock slide far predates its 

Rogan controversy and has almost certainly 
been hastened in recent weeks by tech 
stocks’ overall slump this year and the com-
pany’s own earnings report last week, which 
showed slowing subscriber growth.

Still, one of the business-side defenses of 
signing Rogan has been how much the pod-
caster clearly helped the company’s stock 
price, and it’s interesting to see the company 
ending up just about where it left off before 
signing him (chart below):

It’s also worth pointing out that Rogan 
was not solely responsible for Spotify’s rise 
as other lockdown-life stocks like Netflix 
and Amazon likewise climbed steeply dur-
ing the pandemic as listening to music and 
podcasts jumped.

And there is, of course, no alternate 
universe control-group version of Spotify’s 
stock chart available that shows where the 
streamer would be right now had it never 
signed the controversial podcaster in the 
first place — perhaps it would be even 
lower. And obviously, the market is fluid and 
Spotify’s stock price can and will continue 
to change.

It’s too soon to tell if boycotts led by art-
ists like Neil Young and Joni Mitchell will 
have any effect on the company’s bottom 
line.

Ek addressed the issue in an earnings 
call last week. “So the easy answer is, we 
don’t reflect any churn from the recent Joe 
Rogan thing in general,” Ek said. “What I 
would say is it’s too early to know what the 
impact may be. And usually when we’ve had 
controversies in the past, those are mea-
sured in months and not days.”

In his email to staff, the CEO also commit-
ted to an “incremental investment of $100 
million for the licensing, development and 
marketing of music (artists and songwrit-
ers) and audio content from historically 
marginalized groups” to boost “all types of 
creators,” including those from underrepre-
sented backgrounds.

Spotify’s Rogan controversy has surged in 
recent weeks following the podcaster being 
slammed for including anti-vax misinfor-
mation and musician India.Arie circulat-
ing a viral compilation of Rogan using the 
N-word. The podcaster apologized over the 
weekend, calling his comments “the most 

regretful and shameful thing that I’ve ever 
had to talk about publicly.”

This article originally was originally pub-
lished by The Hollywood Reporter. 

2022 Oscars: See 
the Full List of 
Nominations
BY KIMBERLY NORDYKE,  
HILARY LEWIS

T
he Power of the Dog leads the nom-
inees for the 94th annual Acade-
my Awards, which were unveiled 
Tuesday morning (Feb. 8). The 

film landed a total of 12 noms, including best 
picture, best director for Jane Campion, and 
acting noms for star Benedict Cumberbatch 
and supporting players Kirsten Dunst, Jesse 
Plemons and Kodi Smit-McPhee.

Dune follows with a total of 10 noms, 
including best picture, but the film was left 
out of the directing and acting categories.

West Side Story and Belfast earned seven 
noms, while King Richard was nominated in 
six categories. Those three also will compete 
for best picture in a category that includes a 
total of 10 nominees; CODA, Don’t Look Up, 
Drive My Car, Licorice Pizza and Nightmare 
Alley round out the list.

Nominees were unveiled in all 23 catego-
ries, from best picture to best director, along 
with the acting categories and crafts catego-
ries including best sound, best production 
design, best makeup and hairstyling, and 
best visual effects. Leslie Jordan and Tracee 
Ellis Ross hosted the announcement.

A host has not yet been named for the 
Academy Awards ceremony, which will take 
place on Sunday, March 27. The broadcast 
will air live at 8 p.m. ET/5 p.m. PT on ABC.

A full list of nominees follows.
BEST PICTURE 

Belfast (Laura Berwick, Kenneth Branagh, 
Becca Kovacik and Tamar Thomas, Produc-
ers) 
CODA (Philippe Rousselet, Fabrice Gianfer-
mi and Patrick Wachsberger, Producers) 
Don’t Look Up (Adam McKay and Kevin 
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Messick, Producers) 
Drive My Car (Teruhisa Yamamoto, Pro-
ducer) 
Dune (Mary Parent, Denis Villeneuve and 
Cale Boyter, Producers) 
King Richard (Tim White, Trevor White and 
Will Smith, Producers) 
Licorice Pizza (Sara Murphy, Adam Somner 
and Paul Thomas Anderson, Producers) 
Nightmare Alley (Guillermo del Toro, J. 
Miles Dale and Bradley Cooper, Producers) 
The Power of the Dog (Jane Campion, Tanya 
Seghatchian, Emile 
Sherman, Iain Canning and Roger Frappier, 
Producers) 
West Side Story (Steven Spielberg and Kris-
tie Macosko Krieger, Producers)

BEST DIRECTOR 
Paul Thomas Anderson (Licorice Pizza) 
Kenneth Branagh (Belfast) 
Jane Campion (The Power of the Dog) 
Ryûsuke Hamaguchi (Drive My Car) 
Steven Spielberg (West Side Story)

BEST ACTRESS 
Jessica Chastain (The Eyes of Tammy Faye) 
Olivia Colman (The Lost Daughter) 
Penélope Cruz (Parallel Mothers) 
Nicole Kidman (Being the Ricardos) 
Kristen Stewart (Spencer)

BEST ACTOR 
Javier Bardem (Being the Ricardos) 
Benedict Cumberbatch (The Power of the 
Dog) 
Andrew Garfield (Tick, Tick … Boom!) 
Will Smith (King Richard) 
Denzel Washington (The Tragedy of Mac-
beth)

BEST SUPPORTING ACTRESS 
Jessie Buckley (The Lost Daughter) 
Ariana DeBose (West Side Story) 
Judi Dench (Belfast) 
Kirsten Dunst (The Power of the Dog) 
Aunjanue Ellis (King Richard)

BEST SUPPORTING ACTOR 
Ciarán Hinds (Belfast) 
Troy Kotsur (CODA) 
Jesse Plemons (The Power of the Dog) 
J.K. Simmons (Being the Ricardos) 
Kodi Smit-McPhee (The Power of the Dog)

BEST COSTUME DESIGN 
Cruella (Jenny Beavan) 
Cyrano (Massimo Cantini Parrini and Jac-
queline Durran) 

Dune (Jacqueline West and Robert Morgan) 
Nightmare Alley (Luis Sequeira) 
West Side Story (Paul Tazewell)

BEST SOUND 
Belfast (Denise Yarde, Simon Chase, James 
Mather and Niv Adiri) 
Dune (Mac Ruth, Mark Mangini, Theo 
Green, Doug Hemphill and Ron Bartlett) 
No Time to Die (Simon Hayes, Oliver Tarney, 
James Harrison, Paul Massey and Mark 
Taylor) 
The Power of the Dog (Richard Flynn, Robert 
Mackenzie and Tara Webb) 
West Side Story (Tod A. Maitland, Gary Ryd-
strom, Brian Chumney, Andy Nelson and 
Shawn Murphy)

BEST ORIGINAL SCORE 
Don’t Look Up (Nicholas Britell) 
Dune (Hans Zimmer) 
Encanto (Germaine Franco) 
Parallel Mothers (Alberto Iglesias) 
The Power of the Dog (Jonny Greenwood)

BEST ADAPTED SCREENPLAY 
CODA (Screenplay by Siân Heder) 
Drive My Car (Screenplay by Ryusuke 
Hamaguchi, Takamasa 
Oe) 
Dune (Screenplay by Jon Spaihts and Denis 
Villeneuve 
and Eric Roth) 
The Lost Daughter (Written by Maggie Gyl-
lenhaal) 
The Power of the Dog (Written by Jane 
Campion)

BEST ORIGINAL SCREENPLAY 
Belfast (Written by Kenneth Branagh) 
Don’t Look Up (Screenplay by Adam McKay; 
Story by Adam McKay & David Sirota) 
King Richard (Written by Zach Baylin) 
Licorice Pizza (Written by Paul Thomas 
Anderson) 
The Worst Person in the World (Written by 
Eskil Vogt, Joachim Trier)

BEST ANIMATED SHORT 
Affairs of the Art 
Bestia 
Boxballet 
Robin Robin 
The Windshield Wiper

BEST LIVE ACTION SHORT 
Ala Kachuu — Take and Run 
The Dress 
The Long Goodbye 

On My Mind 
Please Hold

BEST FILM EDITING 
Don’t Look Up (Hank Corwin) 
Dune (Joe Walker) 
King Richard (Pamela Martin) 
The Power of the Dog (Peter Sciberras) 
Tick, Tick… Boom! (Myron Kerstein and 
Andrew Weisblum)

BEST MAKEUP AND HAIRSTYLING 
Coming 2 America 
Cruella 
Dune 
The Eyes of Tammy Faye 
House of Gucci

BEST ANIMATED FEATURE 
Encanto (Jared Bush, Byron Howard, Yvett 
Merino and Clark Spencer) 
Flee (Jonas Poher Rasmussen, Monica Hell-
ström, Signe Byrge Sørensen and Charlotte 
De La Gournerie) 
Luca (Enrico Casarosa and Andrea Warren) 
The Mitchells vs. The Machines (Mike 
Rianda, Phil Lord, Christopher Miller and 
Kurt Albrecht) 
Raya and the Last Dragon (Don Hall, Carlos 
López Estrada, Osnat Shurer 
and Peter Del Vecho)

BEST DOCUMENTARY FEATURE 
Ascension 
Attica 
Flee 
Summer of Soul 
Writing With Fire

BEST DOCUMENTARY SHORT 
Audible 
Lead Me Home 
The Queen of Basketball 
Three Songs for Benazir 
When We Were Bullies

BEST ORIGINAL SONG 
“Be Alive” — Beyoncé Knowles-Carter & 
Darius Scott (King Richard) 
“Dos Oruguitas” — Lin-Manuel Miranda 
(Encanto) 
“Down to Joy” — Van Morrison (Belfast) 
“No Time to Die” — Billie Eilish & Finneas 
O’Connell (No Time to Die) 
“Somehow You Do” — Diane Warren (Four 
Good Days)

BEST CINEMATOGRAPHY 
Dune (Greig Fraser) 
Nightmare Alley (Dan Laustsen) 
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The Power of the Dog (Ari Wegner) 
The Tragedy of Macbeth (Bruno Delbonnel) 
West Side Story (Janusz Kaminski)

BEST INTERNATIONAL FEATURE 
Drive My Car (Japan) 
Flee (Denmark) 
The Hand of God (Italy) 
Lunana: A Yak in the Classroom (Bhutan) 
The Worst Person in the World (Norway)

BEST PRODUCTION DESIGN 
Dune (Zsuzsanna Sipos & Patrice Vermette) 
Nightmare Alley (Tamara Deverell & Shane 
Vieau) 
The Power of the Dog (Grant Major & Amber 
Richards) 
The Tragedy of Macbeth (Stefan Dechant & 
Nancy Haigh) 
West Side Story (Rena DeAngelo & Adam 
Stockhausen)

BEST VISUAL EFFECTS 
Dune (Paul Lambert, Tristan Myles, Brian 
Connor and 
Gerd Nefzer) 
Free Guy (Swen Gillberg, Bryan Grill, Nikos 
Kalaitzidis and 
Dan Sudick) 
No Time to Die (Charlie Noble, Joel Green, 
Jonathan Fawkner and Chris Corbould) 
Shang-Chi and the Legend of the Ten 
Rings (Christopher Townsend, Joe Farrell, 
Sean Noel Walker and Dan Oliver) 
Spider-Man: No Way Home (Kelly Port, 
Chris Waegner, Scott Edelstein and Dan 
Sudick)

This article originally appeared on The 
Hollywood Reporter. 

Lin-Manuel 
Miranda, Beyonce 
& More Land 2022 
Oscar Nods in 
Music Categories
BY PAUL GREIN 

L
in-Manuel Miranda, Beyoncé, 
Hans Zimmer and Jonny Green-
wood were among the 2022 Oscar 
nominees in the music categories 

announced on Tuesday morning (Feb. 8).
Three songwriters—Miranda, Diane 

Warren and Van Morrison—are nominated 
for best original song for songs they wrote 
without any collaborators. This is the first 
time in 20 years that three or more song-
writers were nominated for songs they 
wrote by themselves. Randy Newman 
won the 2001 award for “If I Didn’t Have 
You” from Monsters, Inc. Other nominees 
that year included Paul McCartney for the 
title song to Vanilla Sky, Sting for “Until” 
from Kate & Leopold and perennial nominee 
Warren for “There You’ll Be” from Pearl 
Harbor. All of this suggests that collabora-
tion is less pervasive in film music writing 
than it is in the pop music world, where 
Miranda’s “We Don’t Talk About Bruno” 
is the first No. 1 on the Billboard Hot 100 
written by an individual songwriter since 
Ed Sheeran’s “Perfect” rapped up a six-week 
run in the top spot in early 2018.

The nod for “Dos Oruguitas” from En-
canto is Miranda’s second Oscar nomina-
tion. He was nominated five years ago for 
“How Far I’ll Go” from Moana. Miranda 
only needs an Oscar to achieve EGOT status. 
“Dos Oruguitas” is sung in Spanish in En-
canto. This is the second year in a row that a 
best original song nominee was performed 
in the film in a language other than English. 
“Io sì (Seen)” from The Life Ahead, nomi-
nated last year, was sung in Italian.

The nod for “Somehow You Do” 
from Four Good Days is Warren’s 13th nomi-
nation for best original song. She is one of 

only nine songwriters to amass that many 
nominations in this category, and only the 
second woman (following the late Marilyn 
Bergman, who collected 15 nods with her 
husband Alan Bergman). Moreover, this 
is the fifth year in a row that Warren has 
been nominated in this category. That’s the 
longest streak of consecutive best original 
song nominations since the Bergmans were 
nominated six years running from 1968-73.

This is Warren’s ninth nomination for a 
song she wrote all by herself. Only Randy 
Newman has had more solo-written nomi-
nees (13). Irving Berlin is in third place with 
seven.

Fans who were hoping that Jay-Z and 
Beyoncé would square off for best origi-
nal song had their hopes dashed. Beyoncé 
is nominated for “Be Alive” from King 
Richard, but Jay-Z fell short with “Guns 
Go Bang” from The Harder They Fall. They 
were vying to become the first married 
couple to be nominated in the same category 
in Oscar history.

Here’s a closer look at the nominations in 
the two music categories. Per Oscar custom, 
the nominees are listed alphabetically by 
film title. Following the list of nominations, 
and a brief discussion, is a list of some of the 
top contenders that missed the cut.

Best original song:
“Down to Joy” from Belfast, Van Morrison
“Dos Oruguitas” from Encanto, Lin-Man-

uel Miranda
“Somehow You Do” from Four Good Days, 

Diane Warren
“Be Alive” from King Richard, Beyoncé 

Knowles-Carter, Dixson
“No Time to Die” from No Time to Die, 

Billie Eilish, Finneas O’Connell
“No Time to Die” is the seventh song from 

a James Bond film to receive a nomination. 
It’s the fourth title song from a Bond film to 
make the cut, following “Live and Let Die,” 
“For Your Eyes Only” and “Skyfall.”

This is the first Oscar nomination for best 
original song for both Beyoncé and her col-
laborator, Dixson. Beyoncé was shortlisted 
last year with “Spirit” from The Lion King, 
but failed to receive a nod. Beyoncé other 
film songs that have failed to receive 
nominations include songs for Austin Pow-
ers in Goldmember, The Fighting Tempta-
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tions and Dreamgirls.
Shortlisted songs that missed the cut 

are: “So May We Start?” from Annette (Ron 
Mael, Russell Mael), “Right Where I Be-
long” from Brian Wilson: Long Promised 
Road (Brian Wilson, Jim James), “Automatic 
Woman from Bruised (H.E.R, Van Hunt 
and Starrah), “Dream Girl” from Cinder-
ella (Idina Menzel, Laura Veltz), “Beyond 
the Shore” from CODA (Nicholai Baxter, 
Matt Dahan, Sian Heder, Marius de Vries), 
), “The Anonymous Ones” from Dear Evan 
Hansen (Benj Pasek, Justin Paul, Amandla 
Stenberg), “Just Look Up” from Don’t Look 
Up (Nicholas Britell, Ariana Grande, Scott 
Tescudi, Taura Stinson), “Guns Go Bang” 
from The Harder They Fall (Jaymes Samuel, 
Scott Mescudi, Shawn Carter), “Here I Am 
(Singing My Way Home)” from Respect, Ja-
mie Alexander Hamilton, Jennifer Hudson, 
Carole King, “Your Song Saved My Life” 
from Sing 2 (U2).

Best original score:
Don’t Look Up, Nicholas Britell (Netflix)
Dune, Hans Zimmer (Warner Bros.)
Encanto, Germaine Franco (Walt Disney 

Studios)
Parallel Mothers, Alberto Iglesias (Sony 

Pictures Classics)
The Power of the Dog, Jonny Greenwood 

(Netflix)
Hans Zimmer is nominated for Dune, 

though he missed out on a second nod in the 
category for his work on the James Bond 
film No Time to Die. With this nod, Zimmer 
has received Oscar nominations in each 
of the last five decades (1980s through the 
2020s).

Jonny Greenwood is nominated for direc-
tor Jane Campion’s Western drama The 
Power of the Dog, though he also missed out 
on a second nod, in his case for the Princess 
Diana historical fiction drama Spencer. This 
is the second year in a row that an alterna-
tive rock star has been nominated in this 
category; Greenwood co-founded Radio-
head in 1985. Last year, Trent Reznor and 
Atticus Ross, of Nine Inch Nails, received 
a pair of nods for Soul (a collab with Jon 
Batiste, which won) and Mank. This is 
Greenwood’s second Oscar nod. He received 
his first four years ago for Phantom Thread.

Franco is the fourth woman to be nomi-

nated for best original score since the cat-
egory as it is now configured was introduced 
in 1999. She follows Rachel Portman (The 
Cider House Rules, 1999; Chocolat, 2000), 
Mica Levi aka Micachu (Jackie, 2016); and 
Hildur Guðnadóttir (Joker, 2019). Franco 
is the first Latina to be nominated in the 
category. She was the first Latina to join the 
music branch of the Academy of Motion 
Picture Arts and Sciences.

This is Britell’s third nod in six years, 
following nominations for Moonlight (2016) 
and If Beale Street Could Talk (2018).

Shortlisted scores that missed the cut 
include: Being the Ricardos (Daniel Pem-
berton), Candyman (Robert Aiki Aubrey 
Lowe), The French Dispatch of the Liberty, 
Kansas Evening Sun (Alexandre Des-
plat), The Green Knight (Daniel Hart), The 
Harder They Fall (Jeymes Samuel), King 
Richard (Kris Bowers), The Last Duel (Harry 
Gregson-Williams), No Time to Die (Hans 
Zimmer), Spencer (Jonny Greenwood) 
and The Tragedy of Macbeth (Carter Bur-
well). 

Questlove, Will 
Smith & More 
Music Stars Who 
Received 2022 
Oscar Nods 
in Non-Music 
Categories
BY PAUL GREIN 

L
ady Gaga, Jennifer Hud-
son and Jared Leto, all of whom 
were in the conversation for 2022 
Oscar nominations for acting, 

were snubbed when the nominations were 
announced on Tuesday morning (Feb. 8). But 
a few music stars were nominated outside of 
the two music categories. Take a look.

Questlove: The musician and leader of 
The Roots received his first Oscar nomina-

tion as director of Summer of Soul (or, When 
the Revolution Could Not Be Televised), 
which was nominated for best documentary 
feature. The film chronicles a previously 
all-but-forgotten music festival in Harlem in 
1969 that featured performances by dozens 
of top stars. Questlove is shown as Ahmir 
“Questlove” Thompson on the nominations 
list. His co-nominees are Joseph Patel, Rob-
ert Fyrolent and David Dinerstein.) Summer 
of Soul is also a Grammy nominee for best 
music film.

Will Smith: The entertainer, who 
notched two No. 1 hits on the Billboard 
Hot 100 early in his career, received two 
nods for King Richard – as lead actor for 
his role as Richard Williams, father and 
coach to future tennis legends Serena and 
Venus Williams, and for best picture as one 
of the film’s three producers. Smith had 
two prior nods for best actor for Ali (2001) 
and The Pursuit of Happyness (2006). Only 
two other Black actors have received three 
or more best actor nods – Denzel Wash-
ington, who picked up his seventh nod in 
the category this year for The Tragedy of 
Macbeth, and Morgan Freeman, who has 
also received three.

Ariana DeBose: The singer received her 
first Oscar nod for best supporting actress 
for playing Anita in West Side Story. Rita 
Moreno won the Oscar in that category 60 
years ago for playing the same role.

Bradley Cooper: OK, he’s not a music 
star. But he has had a No. 1 single on the 
Hot 100 and a No. 1 album on the Billboard 
200 (both in tandem with Lady Gaga), 
so, close enough. Cooper was nominated 
for best picture as one of three producers 
of Nightmare Alley. This is Cooper’s ninth 
nomination. He has yet to win. 
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2022 Oscar 
Nominations: 
Snubs & Surprises 
(Music Edition)
BY PAUL GREIN 

T
he 2022 Oscar nominations car-
ried their fair share of surpris-
es. Beyoncé made the cut for 
best original song, but Jay-Z did 

not. Jennifer Hudson, thought to have a 
chance at nominations in both acting and 
songwriting categories, struck out in both. 
And Kid Cudi, who was the only songwriter 
with two songs on this year’s shortlist for 
best original song, missed out with both.

Here are snubs and surprises from this 
year’s nominations, with an emphasis on 
music.

Snub – Lady Gaga: The superstar was 
passed over for a best actress nod for her 
performance as Patrizia Reggiani in House 
of Gucci. She was nominated in that category 
three years ago for A Star Is Born.

Surprise – Van Morrison: Everybody 
loves Van Morrison, but it looked like 
his”Down to Joy” from Belfast might be 
crowded out in the intense competition 
for best original song. Two other legend-
ary songwriters who got their start in the 
1960s, Carole King and Brian Wilson, were 
not as lucky. King struck out with “Here I 
Am (Singing My Way Home) from Respect. 
Wilson missed with “Right Where I Belong” 
from Brian Wilson: Long Promised Road.

Snub – Kid Cudi: The hip-hop star had 
two songs shortlisted for best original song 
– “Just Look Up” from Don’t Look Up and 
“Guns Go Bang” from The Harder They Fall. 
Both came up short. Nicholas Britell, one of 
Kid’s co-writers on “Just Look Up,” is nomi-
nated for best original score, but his other 
co-writers on that song — Ariana Grande 
and Taura Stinson — were left out, as were 
his co-writers on “Guns Go Bang” — Jay-Z 
and Jeymes Samuel. This is the second year 
in a row that someone has been shortlisted 
with two songs and has stuck out with both. 

John Legend suffered the same fate last 
year.

Snub – Jennifer Hudson: The singer 
and actress was snubbed twice for her 
work in Respect. She was passed over for 
best original song for “Here I Am (Singing 
My Way Home)” and as lead actress for 
her performance as Aretha Franklin in the 
biopic. Hudson was vying to become the 
fifth performer in as many years to receive 
double nods in those two categories (follow-
ing Mary J. Blige, Lady Gaga, Cynthia Erivo 
and Leslie Odom Jr.). Hudson won an Oscar 
for best supporting actress 15 years ago 
for Dreamgirls.

Surprise – Diane Warren: It can never 
really be counted as a surprise when Warren 
is nominated for best original song. But it 
looked like she might get squeezed out this 
year. She was vying for a spot with a song 
from the little-seen Four Good Days, and she 
was competing with songs from such high-
er-profile films as Don’t Look Up, The Harder 
They Fall, Annette, Respect and CODA. 
Doesn’t matter. Warren was nominated, as 
per usual. The songs from those other films 
fell short. For those keeping track, this is 
Warren’s 13th nomination and the fifth year 
in a row that she has been nominated.

Snub – Alexandre Desplat: Desplat is 
virtually as much a sure thing in the best 
original score category as Warren is in 
best original song. He has been nominated 
11 times since 2006. Desplat won for The 
Grand Budapest Hotel (2014) and The Shape 
of Water (2017). Wes Anderson, director 
of The Grand Budapest Hotel, wrote, directed 
and co-produced The French Dispatch…, but 
this time Desplat fell short.

Surprise – Alberto Iglesias: The Spanish 
composer received his fourth Oscar nomi-
nation for Parallel Mothers. He was previ-
ously nominated for The Constant Garden-
er (2007), The Kite Runner (2011) and Tinker 
Tailer Soldier Spy (2011). Passed over in the 
highly competitive category, in addition to 
Desplat: Daniel Pemberton for Being the 
Ricardos, Kris Bowers for King Richard and 
Daniel Hart for The Green Knight.

Snub – Sparks: Ron and Russell Mael 
were in the hunt for a best original song 
nomination for the witty “So May We 
Start” from Annette. No dice. But then, the 

Maels have a good deal of experience at 
being passed over for nominations at award 
shows. Sparks has never been nominated for 
a Grammy, either.

Snub – Todd Haynes: The acclaimed 
director was vying for a nod for best docu-
mentary feature for The Velvet Underground, 
his examination of the avant-garde rock 
band. He didn’t make it. Haynes’ only 
nomination to date is for writing Far from 
Heaven, a 2002 nominee for best original 
screenplay. The only music doc to make the 
grade this year was the Questlove-direct-
ed Summer of Soul (…Or, When the Revolu-
tion Could Not Be Televised).

Snub – Jared Leto: The Thirty Seconds 
to Mars frontman was passed over for a 
nod for best supporting actor for his role as 
Paolo Gucci in House of Gucci. He won in 
the same category eight years ago for play-
ing Rayon in Dallas Buyer’s Club.

Surprise – Being the Ricardos: Is this 
a snub or a surprise? You decide. Nicole 
Kidman, Javier Bardem and J.K. Simmons 
were all nominated for playing Lucille Ball, 
Desi Arnaz and William Frawley in Being 
the Ricardos, but the film was passed over 
for a best picture nod. The filmmakers will 
just have to console themselves with the 
knowledge that Being the Ricardos was the 
only 2021 film to land Oscar nods for both 
best actor and best actress. 

Who’ll Win This 
Year’s Hot Oscar 
Race For Best 
Original Song? 
Breaking Down 
the Five Nominees
BY PAUL GREIN 

T
here have been years in the recent 
past when it was hard to muster 
up much enthusiasm about the 
Oscar race for best original song. 

Sometimes, it seemed as if the Academy of 
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Motion Picture Arts & Sciences was strug-
gling just to maintain the category. Five 
times since 2000, there have been fewer 
than five nominees. In 2011, there were just 
two.

But this year, we have a true Oscar race, 
with five strong and credible nominees.

To recap, the nominees, announced 
bright and early on Tuesday (Feb. 8) are “Be 
Alive” from King Richard (music and lyric 
by DIXSON and Beyoncé Knowles-Carter), 
“Dos Oruguitas” from Encanto (music and 
lyric by Lin-Manuel Miranda), “Down to 
Joy” from Belfast (music and lyric by Van 
Morrison), “No Time to Die” from No Time 
to Die (music and lyric by Billie Eilish and 
Finneas O’Connell) and “Somehow You Do” 
from Four Good Days (music and lyric by 
Diane Warren).

Any of them could win, but which one 
will? Let’s take them one-by-one. We list 
them in order of their perceived likelihood 
of winning, from least to most likely:

5. “Somehow You Do”
Background: This is Diane Warren’s 13th 

nomination for best original song. She is one 
of only nine songwriters to amass that many 
nominations in this category, and only the 
second woman (following the late Marilyn 
Bergman, who collected 15 nods with her 
husband Alan Bergman). Moreover, this 
is the fifth year in a row that Warren has 
been nominated in this category. That’s the 
longest streak of consecutive best original 
song nominations since the Bergmans were 
nominated six years running from 1968-73.

This is Warren’s ninth nomination for a 
song she wrote all by herself. Only Randy 
Newman has accumulated more solo-writ-
ten nominees (13). Irving Berlin is in third 
place with seven. Warren has yet to win an 
Oscar, having amassed more nominations 
without a win than any other woman (from 
any field of endeavor) in Oscar history.

Reba McEntire sings the philosophical 
ballad in the film Four Good Days and will 
presumably sing it on the Oscars. McEntire’s 
first date with Oscar came when she sang 
“I’m Checkin’ Out” from Postcards from the 
Edge on the 1991 telecast.

If it wins: Warren would become the first 
person to win in this category for a song 
written without collaborators since Bret 

McKenzie won a decade ago for “Man or 
Muppet” from The Muppets. Warren would 
become just the third woman to win for a 
song written without collaborators. She 
would follow Carly Simon (“Let the River 
Run” from Working Girl, 1988) and Melissa 
Etheridge (“I Need to Wake Up” from an 
Inconvenient Truth, 2006).

At 65, Warren would become the oldest 
woman to win in this category. That distinc-
tion is currently held by Annie Lennox, who 
was 49 in February 2004 when she won for 
co-writing “Into the West” from The Lord of 
the Rings: The Return of the King.

Last but not least, sound mixer Anna 
Behlmer would replace Warren on the list of 
women with the most Oscar nods without a 
win. Behlmer was nominated for best sound 
or best sound mixing 10 times from 1995 to 
2009.

4. “Down to Joy”
Background: This is the only new song 

in Belfast, which features eight classic songs 
by Morrison, a Belfast native.

Morrison has long been regarded as 
songwriting royalty. He was inducted into 
the Rock and Roll Hall of Fame in 1993; the 
Songwriters Hall of Fame in 2003.

If it wins: Morrison, 76, would become 
the oldest Oscar winner for best original 
song. That record is currently held by Gul-
zar, who was 74 in February 2009 when he 
won for co-writing “Jai Ho” from Slumdog 
Millionaire.

And Morrison, not Warren, would be-
come the first person to win in this category 
for a song written without collaborators 
since Bret McKenzie won a decade ago.

3. “Be Alive”
Background: Beyoncé performs this 

song, which speaks of both family and Black 
pride, on the King Richard soundtrack. 
This is the first Oscar nomination for both 
Beyoncé and her collaborator, DIXSON. Be-
yoncé was shortlisted last year with “Spirit” 
from The Lion King, but failed to receive a 
nod.

DIXSON (real name: Darius Scott) has 
also worked with Pharrell, Chance The Rap-
per, Vic Mensa and more.

If it wins: This would be the second year 
in a row that a song written by a team of 
Black songwriters has won. H.E.R., Dernst 

Emile and Tiara Thomas won last year for 
“Fight for You” from Judas and the Black 
Messiah.

Beyoncé would have an Oscar to go with 
her 28 Grammys. She has yet to win an 
Emmy (despite eight nominations over the 
years) or a Tony. But there’s still time for 
Beyoncé, who is 40. 

Jam Master Jay’s 
Alleged Killers 
Set to Stand Trial 
for Murder, Two 
Decades After His 
Death
BY BILL DONAHUE 

T
wo New York City men will stand 
trial in September for the murder 
of Run-DMC’s Jam Master Jay, 
setting the stage for a verdict al-

most exactly 20 years after the rap pioneer’s 
killing.

In a filing on Friday (Feb. 4), federal pros-
ecutors and attorneys for the two accused 
men — Ronald Washington and Karl Jordan, 
Jr. – told a New York federal judge they had 
agreed to set a Sept. 22 date to start the trial, 
which is expected to run two weeks.

Jam Master Jay, whose real name was 
Jason Mizell, was gunned down in his stu-
dio in Hollis, Queens, on Oct. 30, 2002. For 
nearly two decades, the case remained un-
solved, but in August 2020, federal prosecu-
tors charged Washington and Jordan with 
the killing, saying it had been payback after 
a failed cocaine deal.

“The defendants allegedly carried out the 
cold-blooded murder of Jason Mizell, a bra-
zen act that has finally caught up with them 
thanks to the dedicated detectives, agents 
and prosecutors who never gave up on this 
case,” prosecutors said at the time.

Both men stand accused of murder while 
engaged in narcotics trafficking and firearm-
related murder; Jordan is also charged with 
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several other narcotics charges. The pair 
face potential life sentences if convicted on 
the charges.

According to Friday’s filing, before the 
trial, attorneys for Washington and Jordan 
will have a chance to file motions seeking to 
dismiss the case in April. And if the Sep-
tember trial is canceled due to COVID-19, a 
fallback date could be set for February 2023.

Run DMC, a trio consisting of Jam Master 
Jay, Joseph “Rev. Run” Simmons, Darryl 
“DMC” McDaniels, is widely credited as one 
of the most influential early acts in hip-hop 
history. The 1985 album King of Rock was 
hip-hop’s first platinum album, and the 
group’s 1986 cover of Aerosmith’s “Walk 
This Way” reached No. 4 on the Billboard 
Hot 100.

Jay’s shocking 2002 killing had long been 
a famous cold case. Though witnesses were 
in the room when the murder happened, 
and police generated a number of leads, no 
charges were filed until August 2020, when 
prosecutors finally unveiled the case against 
Washington and Jordan.

According to the charges, Washington 
and Jordan broke into Jay’s studio on the 
night of Oct. 30, 2002. Washington allegedly 
initially pointed a gun at another individual 
in the studio; as he was doing so, Jordan al-
legedly fired two shots, one of which struck 
Jay in the head at close range, killing him 
almost instantly.

The motive for the killing was allegedly 
a drug deal gone bad. Prosecutors say Jay 
had arranged to purchase 10 kilograms of 
cocaine, which would be distributed in 
Maryland by Washington, Jordan and oth-
ers. When Jay backed out of the deal, pros-
ecutors say, the two decided to kill him. 

Neil Young 
Encourages 
Spotify Employees 
to Quit ‘Before It 
Eats Up Your Soul’
BY HERAN MAMO 

N
eil Young is encouraging a mass 
exodus of Spotify employees 
following his highly publicized 
debate with the streaming ser-

vice.
The musician requested his catalog be 

removed from Spotify late last month and 
cited the spread of vaccine misinformation 
on the Joe Rogan Experience podcast as 
the reason for his departure. He prefaced 
his new letter, posted Monday (Feb. 7) on 
his Neil Young Archives website, by writing, 
“In our communication age, misinforma-
tion is the problem. Ditch the misinformers. 
Find a good clean place to support with your 
monthly checks. You have the real power. 
Use it.”

And he encouraged Spotify employees to 
do just that: Ditch the misinformers — or 
at least, the platform still hosting them. 
And he shifted the focus away from Rogan 
and onto Spotify CEO Daniel EK. “To the 
workers at SPOTIFY, I say Daniel Ek is your 
big problem – not Joe Rogan. Ek pulls the 
strings. Get out of that place before it eats 
up your soul,” he advised. “The only goals 
stated by EK are about numbers – not art, 
not creativity.”

Ek weighed in on the controversy sur-
rounding Rogan, whose reputation has been 
further marred after multiple videos of 
him saying the N-word during his popular 
podcast resurfaced. As a result, approxi-
mately 70 episodes of the Joe Rogan Experi-
ence were removed from Spotify. But in a 
letter sent to Spotify employees, Ek argued 
why he was still keeping Rogan and his pod-
cast on the platform. “I do not believe that 
silencing Joe is the answer. We should have 
clear lines around content and take action 

when they are cross, but canceling voices is 
a slippery slope,” he wrote.

Young has led his own exodus of artists 
from Spotify, including Joni Mitchell, In-
dia.Arie and more. “To the musicians and 
creators in the world, I say this: You must 
be able to find a better place than SPOTIFY 
to be the home of your art,” he wrote. The 
singer-songwriter has also encouraged 
music fans to stop using the streamer by 
claiming Spotify reduces the quality of its 
music and anyone who still supports it has a 
hand in “destroying an art form.”

Toward the end of the open letter, the 
76-year-old musician also highlighted how 
“EK never mentions the Medical Profes-
sionals who started this conversation.” 
Earlier in January, a group of 270 doctors, 
scientists, professors and other medical 
professionals also expressed concern over 
Rogan’s platforming of misinformation 
around COVID-19. In an open letter to Spo-
tify, the signees asked the streaming service 
to implement a misinformation policy as a 
means of combating claims made by Rogan 
and his guests. Among other comments, 
they noted that Rogan has discouraged 
young people from receiving the vaccine, 
incorrectly claimed that mRNA vaccines 
are “gene therapy,” and promoted the use 
of ivermectin to treat COVID-19, contrary 
to FDA warnings against using the drug to 
treat the virus.

While Spotify exclusively licenses the Joe 
Rogan Experience in a multi-year deal said 
to be in the ballpark of $100 million, a 
Canadian right-wing platform called The 
Rumble offered the controversial podcaster 
that exact amount to leave Spotify and join 
them on Monday.

Young ended the letter by saying, “Then 
be free and take the good path.” 
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Michael Jackson 
Biopic From 
‘Bohemian 
Rhapsody’ 
Producer Lands at 
Lionsgate
BY ETAN VLESSING 

L
ionsgate will team with Bohe-
mian Rhapsody producer Graham 
King and his GK Films on Mi-
chael, the Michael Jackson biopic, 

the studio announced on Monday (Feb. 7).
Lionsgate picked up the worldwide rights 

to the film also produced by the co-exec-
utors of the Michael Jackson estate, John 
Branca and John McClain, which will allow 
the project access to Jackson’s music. John 
Logan will write the screenplay for Mi-
chael after he and King previously collabo-
rated on Martin Scorsese’s The Aviator. Lo-
gan also wrote Ridley Scott’s best picture 
winner Gladiator.

King’s biopic in collaboration with Jack-
son’s estate and Logan was first unveiled in 
2019 but had yet to attach a studio until the 
arrival of Lionsgate. Michael promises an 
“in-depth portrayal of the complicated man 
who became the King of Pop. It will bring to 
life Jackson’s most iconic performances as it 
gives an informed insight into the entertain-
er’s artistic process and personal life.”

The film will cover Jackson’s beginnings 
with The Jackson 5, his rise to pop super-
stardom and his legal struggles with both 
civil and criminal lawsuits stemming from 
allegations of child sex abuse. Jackson died 
in 2009 at the age of 50.

Joe Drake, chair of the Lionsgate Motion 
Picture Group, said in a statement, “I am very 
excited that Lionsgate will be part of this epic 
film, and thrilled to be working with Graham, 
who has proven success in telling iconic life 
stories, from Bohemian Rhapsody to Ali; when 
combined with John, we couldn’t be in more 
extraordinary hands.”

Logan’s other film credits include Skyfall, 
Hugo, The Last Samurai, Any Given Sun-
day and Sweeney Todd. He won a Tony for 
his play Red and wrote the book for the best 
musical Tony winner Moulin Rouge.

King’s film credits include The Departed, 
The Unforgivable Ali, Argo and he is cur-
rently developing the story of the Bee Gees 
for the big screen.

This article was originally published 
by The Hollywood Reporter. 

Jammcard 
Launches 
Music Industry 
Mentorship 
Platform
BY CHRIS EGGERTSEN

J
ammcard — the tech startup that 
facilitates connections between 
musicians via a curated, app-based 
professional network — has officially 

launched Jammcard Mentors, a new 
marketplace that offers one-on-one live 
video mentorship sessions with leading 
music industry professionals, the company 
tells Billboard.

Through the marketplace, musicians and 
industry professionals of all backgrounds 
and skill levels can book one-on-one video 
calls to receive personalized career advice 
from music industry mentors, all hand-
picked by Jammcard from the platform’s 
10,000-member database.

Session prices are set by mentors – a mix 
of music industry professionals including 
musicians, producers, songwriters, audio 
engineers, and industry executives – who 
can offer 30 or 60-minute session lengths 
(the average price for a mentorship session 
is $140 for 30 minutes and $280 for 60 min-
utes). Mentors receive the full amount of 
the session fee, minus a 3% charge for credit 
card transactions. For mentees, the platform 
charges a 10% service fee per session. Men-
tors also have the option of donating their 

proceeds from the platform to the Record-
ing Academy nonprofit MusiCares.

Current mentors on the platform include 
such high-profile industry figures as drum-
mer Aaron Spears (Ariana Grande, Usher), 
guitarist Ari O’Neal (Lizzo, SZA), nine-
time Grammy-winning engineer Manny 
Marroquin, Grammy-winning songwriter 
Evan Bogart (Beyonce’s “Halo,” Rihanna’s 
“SOS”), producer Andrew Bolooki (Lil Nas 
X, The Weeknd), former Columbia Records 
urban music head Phylicia Fant and All 
That Remains guitarist Jason Richardson. 
Additional mentors will be announced each 
week, with new mentor categories — from 
tour managers to lighting directors to vocal-
ists — set to debut on the platform in the 
coming months.

Jammcard founder Elmo Lovano – a 
drummer and musical director who has 
worked with artists including Miley 
Cyrus, Christina Perri, Skrillex and Snoh 
Aalegra – says the company began testing 
the new marketplace in November, with 
Spears signing on as the platform’s very first 
mentor.

“This isn’t lessons. It’s not ‘Let me teach 
you guitar,’” says Lovano. “This is, ‘Let me 
help you with your career.’ You can go to a 
music school, and they can give you a great 
education on how to play your instrument 
or how to use this DAW or whatever it may 
be. But the place where it lacks is, okay, 
when you graduate now what do you do? 
How do you make it?”

The Jammcard Mentors website currently 
boasts around 40 mentors (including Lova-
no), with roughly 30 additional mentors set 
to be added to the platform each month. If 
a mentor is fully booked or not currently 
accepting new mentees, users can sign up 
for a waitlist to receive an email and a push 
notification once new slots open up.

The platform has already been paying 
dividends for mentees in concrete ways, 
says Lovano. A recent 30-minute session 
booked with Bolooki stretched to a two-
hour songwriting session after the Grammy-
nominated producer became hooked by his 
mentee’s music. Another unnamed mentor 
who owns a publishing company signaled 
his intention to sign one of his own mentees 
following their session together.
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Stories like these give Lovano hope that 
Jammcard Mentors will not only offer prac-
tical advice but actually help launch careers. 
“We’ve done such a great job of amassing 
the professional community, and now this 
is our first time giving focus to…the next 
generation,” he says. “How do we actually 
serve them and help kind of create the fun-
nel that can bring them up into becoming a 
Jammcard member?”

You can find more information on 
Jammcard Mentors here. 

J Balvin & Ozuna 
to Headline First-
Ever Sueños 
Festival in 
Chicago
BY GRISELDA FLORES 

A 
new reggaeton and Latin trap 
festival, headlined by J Bal-
vin, Ozuna and Wisin Y Yandel, 
is set to take place in Chicago 

during Memorial Day Weekend (May 28-
29).

The first-ever edition of Sueños — pre-
sented by the producers behind Baja Beach 
Fest and Lollapalooza, respectively, and 
Chicago’s Reventon Promotions — will also 
include sets by artists such as Myke Tow-
ers, El Alfa, Tokischa, Sech, Natanael Cano, 
Fuerza Regida, Jhay Cortez, Blessd, Jowell 
& Randy, and DJ Luian.

“We’re honored to work with the produc-
ers of Lollapalooza and Reventon to bring 
a premier Latin festival to Grant Park in 
Chicago,” said Aaron Ampudia of Baja Beach 
Fest. “Reggaetón is a massive genre, but 
remains underserved by live festivals in the 
U.S. We’re extremely proud to expand to the 
US and serve our community and everyone 
who enjoys Latin music.”

Reventon Promotions’ Enrique Medrano 
added:   ”Over a decade ago, I started Reven-
ton Promotions with a dream of bringing au-
thentic and diverse Hispanic entertainment 

to Chicago. Now I am excited and proud to 
be part of the first Sueños festival, an event 
that celebrates the Hispanic presence in the 
city, in addition to being held in the iconic 
and representative Grant Park right in the 
heart of downtown. What better place is 
there for thousands of people from different 
Latin American countries to meet, share, 
and celebrate with artists of the likes of J 
Balvin, Ozuna, and many more.”

Sueños’ inaugural edition will be the first 
of two back-to-back reggaeton festivals set 
to take place for the first time ever in Chi-
cago over the summer. The also new Más 
Flow three-day reggaeton fest — featuring 
headliners Don Omar and Ivy Queen — is 
confirmed for July 15 to July 17, and pro-
duced by Grass Root Events, a local produc-
tion company.

Sueños and Más Flow join Chicago’s very 
own Ruido Fest, a Latin alternative music 
festival that launched in 2015, as the third 
and second Latinx music festivals to find a 
home in the Midwestern city, where Latinos 
are now the second-largest racial or ethnic 
group, growing by 5% from roughly 779,000 
in 2010 to nearly 820,000 in 2020, accord-
ing to census data.

Tickets for Sueños will be available via 
pre-sale beginning Friday, Feb. 11, at 1 p.m. 
ET with the official on-sale launching at 3 
p.m. at www.suenosmusicfestival.com. 

Foo Fighters to 
Perform Virtual 
Reality Concert 
on Super Bowl 
Sunday
BY J. CLARA CHAN 

T
he Foo Fighters are going virtual.

The band is set to perform 
a virtual reality concert after 
the Super Bowl on Sunday at 11 

p.m. ET — or whenever the football game 
finishes — on Horizon Venues, a VR app 
available on the Meta Quest headsets.

The 180-degree VR concert will feature 
the Foo Fighters playing a song that has 
never been performed live before, as well 
as a set of rarely played tracks. The show is 
directed by Mark Romanek, who helmed 
2010’s Never Let Me Go, as well as Be-
yoncé‘s “Sand Castles” and Taylor Swift’s 
“Shake It Off” music videos, among others.

Though listeners will be able to watch 
the concert on the Foo Fighters’ and Meta’s 
social media pages, users who access the 
concert from their Meta Quest headsets 
on the Horizon Venues app will be able to 
create their avatars, customize their outfits, 
interact with other fans and play games in 
the virtual concert lobby.

“Foo Fighters love a challenge — from 
playing the biggest stages in the world to the 
tiniest clubs to making movies and mini-
series. We’ve pretty much done it all,” Foo 
Fighters founder and frontman Dave Grohl 
said in a statement. “But we’ve never col-
laborated with Mark Romanek on a concep-
tual set of songs (including one being played 
live for the first time ever) for a worldwide 
audience, where everyone has the best seats 
in the house thanks to the most badass VR 
tech…until now. Join us when we cross that 
one off the FF bucket list!”

This article was originally published 
by The Hollywood Reporter. 

Inside JaQuel 
Knight’s Song 
Breaker Chart 
Debut and 
Continued Fight 
For Creators
BY NINA BRACA 

W
hile it can be common 
practice to identify and 
credit music used in Tik-
Tok clips, when it comes 

to choreography, most users simply learn 
the dance and upload their video without 
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considering the source. Creators like chore-
ographer JaQuel Knight are thus left in the 
dark when someone uses their moves – but 
recently, Knight has worked to change that 
status quo by helping innovative dancers 
receive proper credit.

Last summer, Logitech and Bill-
board launched the Song Breaker chart in 
an effort to shine a light on as many creators 
like Knight as possible. “We wanted a 
chance to really call attention to the creators 
who were driving this, this very important 
sort of discovery mechanism,” says Meridith 
Rojas, Global Head of Entertainment at 
Logitech.

Best known for his big-name collabora-
tions with artists like Beyoncé and Megan 
Thee Stallion, Knight just debuted at No. 15 
on the Song Breaker chart for his choreo to 
the latter’s recent “Body.” Knight’s ultimate 
goal is to make space for younger creatives 
to innovate without fearing they won’t be 
able to make a living, and has started to 
do so by helping choreographers gain and 
protect their IP across all mediums — music, 
commercial, film, television – the same way 
Logitech helped him. Over the next few 
years, he hopes “to build a space where we 
all feel safe.

“People are starting to learn the proper 
way of doing things, as far as giving credit 
to the original creators,” Knight continues. 
“I think our next step, something that we’re 
trying to act on, is just as influencers and 
music producers — beyond getting credit, 
they’re also receiving some sort of royalty 
monetization in the process.” Knight says 
he wants dancers and the choreographers 
to be seen as peers to music producers and 
songwriters, and believes that every role 
that helps make a performance memorable 
should be compensation as such.

When Billboard spoke to Knight for 
a cover story in 2020, the Atlanta native 
had begun his fight to copyright his moves 
in earnest. Now – as short-form videos have 
only become more ubiquitous – Knight has 
successfully copyrighted his iconic moves 
to Beyoncé’s “Single Ladies (Put a Ring on 
It),” with the help of Logitech, who joined 
Knight in the fight to properly attribute art-
ists and streamline choreo copyrights.

“It’s a visual world,” says Knight. “With 

social media, things like TikTok and Insta-
gram, dance is able to live on far beyond the 
original and sole purpose that it was created 
for. So it’s about time that we start to give 
credit and understand and accept that cho-
reography is here to stand on its own.”

So far, Logitech has worked with 10 
choreographers, including Knight, to get 
their work protected under copyright 
using labanotation. “It’s basically a struc-
tured system to analyze movement with 
symbols. And so it’s beautiful.” Rojas says. 
Labanotation was how Knight was able to 
copyright his signature dance to “Single 
Ladies,” which has been seen everywhere 
from SNL sketches to the Alvin and the 
Chipmunks movie.

“The songs were getting celebrated, the 
artists are getting celebrated, the dances 
themselves were getting celebrated, but the 
person who kind of lit the fire was getting a 
little bit forgotten,” adds Rojas.

While labanotation is used for legal 
copyright, there is still a long way to go until 
it can be applied comprehensively to an 
app such as TikTok in order to track moves. 
In late 2021, when Megan Thee Stallion’s 
“Body” choreography was mashed up with 
Adele’s soaring track “Water Under The 
Bridge” as a fun audio-video contrast, the 
challenge became frustrating for Knight, 
who created the dance back in 2020. Sud-
denly, his moves were being performed 
by dancing skeletons and wisdom teeth 
removal patients, and eventually being 
viewed by millions, with most users not 
linking back to the original choreography.

The technology isn’t perfect yet, but it’s 
inspiring Knight to create something that 
can actually protect content creators like 
himself. “We’re in conversation with parties 
over at TikTok to sort of figure out how we 
can help control and follow those creators, 
and make sure they’re getting [credit],” says 
Knight. He later uploaded his own ver-
sion of the TikTok challenge.

In the meantime, Knight says he did 
recently mention the “Body”/Adele dance 
trend to Megan Thee Stallion herself. “That 
was a part of our conversation – joking 
about when the Megan Thee Stallion and 
Adele collaboration is gonna happen,” he 
says. “We’ll see. The energy is out there, the 

spirit is out there.” 

IGGY POP AND 
ENSEMBLE 
INTERCONTEMP-
ORAIN NAMED 
2022 POLAR 
MUSIC PRIZE 
LAUREATES
BY FRED BRONSON

I
ggy Pop, one of the founding fa-
thers of punk music, and Ensemble 
Intercontemporain, a classical music 
assemblage based in Paris, have been 

named the Laureates of the Polar Music 
Prize for 2022. The royal ceremony and ban-
quet will take place in Stockholm on May 24 
after a two-year COVID gap.

This year marks the 30th anniversary of 
the first Polar Music Prize ceremony, which 
honored Paul McCartney and the Baltic 
States, in 1992. The Prize was founded and 
funded by Stig “Stikkan” Anderson, the 
noted Swedish songwriter, producer, label 
owner and music publisher who was the 
manager of ABBA. After the Nobel Prize 
Committee rejected Anderson’s suggestion 
of a Nobel Prize for music, he created the 
Polar Music Prize on his own.

“I was aware of the very fine range of 
people that have gotten the Polar Music 
Prize,” Iggy Pop (born James Newell Oster-
berg, Jr. in Muskegon, Mich.) said in a video 
statement released by the Polar Music Prize 
committee. “(2011 Laureate) Patti Smith and 
(2007 Laureate) Steve Reich have been huge 
for me forever, I love a lot of what he does, 
and so many others, so it’s a nice step for 
me. I respect it and I’m honored by it. I’m 
looking forward to coming to Stockholm in 
May to receive the Polar Music Prize.”

“Receiving the Polar Music Prize was 
definitely unexpected,” Ensemble Inter-
contemporain Music Director Matthias 
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Pintscher tells Billboard. “Being honored 
with this recognition is very meaningful. 
This award is an encouragement on a deeply 
human level to learn to listen to each other. 
We are the ambassadors of a sonic phe-
nomenon that can touch people. Coming 
out of the (COVID) crisis, listening is more 
important than ever. I am super proud for 
our musicians.” Pintscher will attend the 
ceremony and accept the Prize with Olivier 
Leymarie, managing director of Ensemble 
Intercontemporain.

Iggy Pop was the lead vocalist and lyricist 
of the Stooges, formed in Ann Arbor, Mich., 
in 1967. Inspired by garage rock bands of the 
1960s, the Stooges are considered one of the 
seminal proto-punk outfits. In the 1970s, 
Pop befriended and collaborated with David 
Bowie. Between 1977 and 2018, Pop released 
19 studio albums.

Ensemble Intercontemporain was found-
ed in Paris in 1976 by French composer and 
conductor Pierre Boulez. The Ensemble, 
composed of 31 full-time musicians, is in 
residence at the Philharmonie de Paris but 
they compose and play music all over the 
world. The members work in close collabo-
ration with composers, developing projects 
that interweave music, dance, theater, 
film, video and visual arts. The Ensemble 
is known for its strong emphasis on music 
education, including concerts for children, 
creative workshops for students and train-
ing programs for future performers, conduc-
tors and composers.

The citation for Iggy Pop reads in part, 
“Iggy Pop created furious rock music by 
blending together blues and free jazz 
influences with the roar of the Michigan 
automotive industry. With his courage, 
initiative and raw power, Iggy Pop paved the 
way for punk and post-punk. Groups like 
the Sex Pistols, Ramones, Blondie, Siouxsie 
and the Banshees, Joy Division and Nick 
Cave all followed in his footsteps. As a solo 
artist, Iggy Pop has never slowed down, and 
has instead pushed this art form forwards 
for half a century. Iggy Pop is ‘the chairman 
of the bored’ who portrays alienation in 
poetic language. A wholly unique artist who 
personifies and embodies what rock music 
is about.”

The citation for Ensemble Intercontem-

porain reads in part, “Ensemble Intercon-
temporain is the Stradivarius of modern mu-
sic and has inspired the greatest composers 
of our time to create new masterpieces since 
the 1970s. Thanks to its openness to new 
technology and collaborating with other art 
forms, this groundbreaking ensemble has 
been enormously important for pushing 
progress. Ensemble Intercontemporain 
is made up of 31 soloists and has a reper-
toire that now includes over 2,000 modern 
pieces. Thanks to its focus on creativity, 
innovation and high quality, as well as focus-
ing on engaging with young musicians, the 
ensemble has helped to advance the entire 
world of music.”

The Laureates will receive their prizes 
from Carl XVI Gustaf, King of Sweden, at 
the Stockholm ceremony in May. The prize 
carries an award of one million Swedish 
Kronor ($109,000).

In 2020, the Polar Music Prize announced 
the Laureates for that year, American 
songwriter Diane Warren and Russian-
born operatic prima donna Anna Netrebko. 
The June 2020 ceremony was postponed 
to May 2021 and was then canceled during 
the ongoing pandemic crisis. Warren will 
attend the 2022 ceremony and will receive 
her award from the King, according to Prize 
managing director Marie Ledin. Netrebko 
performed at the Stockholm Konserthuset 
on Oct. 16, 2021, and received her Prize from 
Queen Silvia on stage that evening.

The 2022 Laureates join a long list of 
honorees that includes Elton John, Joni 
Mitchell, Yo-Yo Ma, B.B. King, Metallica, 
Renée Fleming, Pink Floyd, Sting, Quincy 
Jones, Bob Dylan, Isaac Stern, Ravi Shan-
kar, Bruce Springsteen, Chuck Berry, Björk, 
Ennio Morricone, Ray Charles, Emmylou 
Harris, Led Zeppelin, Miriam Makeba, Burt 
Bacharach, Robert Moog, Sonny Rollins, the 
Kronos Quartet, Peter Gabriel, Paul Simon, 
Grandmaster Flash, Max Martin, Dizzy Gil-
lespie and Wayne Shorter. 

‘We Need to 
Invest in Black 
Media’: Ye Takes 
First Step in 
Building ‘Black 
Future Month’ 
Movement
BY GAIL MITCHELL 

A
fter re-declaring Black History 
Month as “Black Future Month” 
via Instagram on Feb. 1, Kanye 
“Ye” West debuted “The Future 

Brunch” on Sunday — the first step in his 
mission to make his declaration a sustain-
able movement instead of a social media 
moment.

Co-hosted by Hollywood Unlocked owner 
Jason Lee, the brunch brought together a 
think tank of 50 Black journalists and media 
executives.

“This is the future,” Ye said in his opening 
remarks to the group, gathered together 
inside a skylight-lit warehouse in downtown 
Los Angeles. “There is no looking backward, 
only forward.”

After screening a short video underscor-
ing his introductory comments, a town hall 
discussion ensued to pinpoint and discuss 
vital ways to further amplify Black voices 
and the Black culture narrative. Moderated 
by Lee and Michelle Mitchell, strategic 
communities program manager, media part-
nerships at Meta, the insightful conversa-
tion centered on various topics and issues: 
Black equity and ownership, elevating the 
culture/eliminating cancel culture, redefin-
ing and humanizing Black voices in media 
and storytelling, ensuring a brighter future 
for the next generation and the metaverse.

“Me and Virgil [Abloh] believed in Black 
design,” Ye noted, invoking the name of the 
late Louis Vuitton designer. “Now we 
need to invest in Black media.”

Added Lee, “Today’s conversation with all 
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of the most powerful Black people in media 
and Ye was a moment that will define an 
unstoppable movement.”

Among the invited guests were BET exec. 
vp, specials, music programming & music 
strategy Connie Orlando; Fox Soul head of 
programming James DuBose; Amazon Stu-
dios senior creative film executive Amber 
Rasberry; Spotify creative director, head 
of urban music Carl Chery; and Vibe staff 
writer DeMicia Inman, as well as journal-
ists from Billboard, Essence, Ebony, The New 
York Times, Forbes and InStyle. Joining mid-
way through the conversation was surprise 
guest, NFL wide receiver Antonio Brown.

Following the brunch, the first Sunday 
Service with the media in attendance was 
performed. The guests were also given ap-
proval to record the service, which opened 
and closed with a heavenly take on the Ye 
classic “Through the Wire.”

“It’s not about me, it’s about us,” said Ye as 
the brunch and town hall wound to a close. 
“They can’t tell us what to say. We’re too 
powerful. Let’s put esteem and money back 
in our communities … Let the church say 
amen.” 

Ushuaïa Ibiza and 
Hï Ibiza Announce 
Lineup for 
Massive Opening 
Party
BY KATIE BAIN 

A
fter two strange, silent seasons 
on Ibiza, a pair of the islands big-
gest clubs are making plans for a 
massive reopening weekend. On 

Tuesday (Feb. 8), Ibiza mega-clubs Ushuaïa 
Ibiza and Hï Ibiza announced lineups for a 
joint party, Better Together.

Happening April 30 to May 1, the two-
day blowout will deal heavily in house 
and techno, with a lineup including Paul 
Kalkbrenner, Adam Beyer, Anfisa Letyago, 
Kölsch, Damian Lazarus, Charlotte de 

Witte, Layla Benitez, The Martinez Brothers 
and more. The event will begin at the out-
door Ushuaïa from 12 p.m. to midnight, then 
moving indoors to the adjacent Hï Ibiza 
from 11 p.m. to whenever the crowd runs out 
of steam.

Better Together will mark the earliest 
ever season openings for both clubs, with 
the party coinciding with the return of 
IMS Ibiza, the longstanding dance music 
industry conference that will return to 
its namesake island on April 27-29, 2022. 
(Opening events on Ibiza have typically 
happened in late May.) The Spanish island, 
where entertainment is a 770 million euros 
business, has been hard hit by the pandemic, 
which has forced closures and a choppy 
reopening schedule that have both led to 
the rise of illegal villa parties on the island.

“After what has been a very challenging 
time for both the industry and the island, we 
can’t wait to welcome music lovers back to 
the Ushuaïa Ibiza and Hï Ibiza dance floors 
this summer,” says Yann Pissenem, the CEO 
and Founder of the Night League, which 
operates both clubs. “Myself and the team at 
The Night League have been busy working 
away behind the scenes to curate the biggest 
and best program of DJs and events we’ve 
ever had. We’re extremely proud to open the 
2022 season in April with our unique Better 
Together concept featuring the foremost 
acts in electronic music performing across 
both clubs.”

“The stage is set for an unforgettable 
experience to celebrate the return of large-
scale music events to Ibiza and reunite our 
global community of music fans,” Pissenem 
continues. “We’ve missed you a lot and we 
know we are definitely better together!” 

Dutch Police 
Investigate More 
Than 20 Abuse 
Complaints at 
‘Voice of Holland’ 
Talent Show
BY ASSOCIATED PRESS 

D
utch police have received five 
reports of alleged criminal 
abuse linked to The Voice of 
Holland talent show and some 

20 reports of “inappropriate behavior and 
possible sexually transgressive behavior” 
by people linked to the show. The police 
statement on Monday (Feb. 7) revealed no 
further details of the complaints, citing 
privacy.

The online investigative show BOOS — 
the Dutch word for “angry” — reported 
last month that it had received multiple 
claims ranging from an allegation of rape to 
sexually-tinted WhatsApp messages sent by 
two panelists on The Voice of Holland and its 
pianist and band leader.

The show’s former producer, media 
tycoon John de Mol, apologized and 
told BOOS that in his years as The Voice of 
Holland’s producer he only received one 
complaint, and that was against the show’s 
pianist and band leader Jeroen Rietbergen, 
in 2019.

Rietbergen was the partner of De Mol’s 
sister, the Dutch television star Linda de 
Mol. She ended their relationship and the 
popular talent show was taken off the air 
amid the allegations. Rietbergen apologized 
for his behavior. Two other panelists have 
denied wrongdoing. Police said in a state-
ment Monday that they are working with 
the country’s Public Prosecution Service to 
investigate the reports and whether they 
merit opening criminal investigations.

“This process takes time. We want to do 
this, as always, with the utmost care in the 
interest of the victims,” the force said. The 
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reports of abuse at the ratings juggernaut 
that is broadcast in local versions around the 
world has re-opened the #MeToo debate in 
the Netherlands. 

The Weeknd 
Returns for 25th 
Week at No. 1 on 
Billboard Artist 
100 Chart
BY XANDER ZELLNER 

T
he Weeknd rebounds from No. 2 
to No. 1 on the Billboard Artist 
100 chart (dated Feb. 12), return-
ing as the top musical act in the 

U.S. for a landmark 25th total week, thanks 
to his latest LP, Dawn FM.

The album revisits its No. 2 high on 
the Billboard 200 chart with 70,000 equiva-
lent album units (up 63%), according to 
MRC Data, following its release on CD on 
Jan. 28. Of that sum, 37,000 are from tradi-
tional album sales – almost entirely CD sales 
– as the set concurrently hits No. 1 on the 
Top Album Sales chart for the first time.

The Weeknd’s Artist 100 reign is also 
aided by his best-of The Highlights at No. 8 
on the Billboard 200 (33,000 units), as well 
as five songs on the Billboard Hot 100: 
“Save Your Tears,” with Ariana Grande (No. 
19); “One Right Now,” with Post Malone (No. 
22); “You Right,” with Doja Cat (No. 36); 
“Sacrifice” (No. 40); and “Take My Breath” 
(No. 84).

The Weeknd is just the third act to reach 
25 weeks or more atop the Artist 100, after 
Taylor Swift (50) and Drake (36).

Elsewhere, Grateful Dead re-enter the 
Artist 100 at No. 7, thanks to the iconic 
group’s Dave’s Picks, Volume 41: Baltimore 
Civic Center, Baltimore, MD – 5/26/77. The 
set, a three-CD live album consisting of 23 
tracks and clocking in at over 3 hours long, 
opens at No. 13 on the Billboard 200 with 
22,000 equivalent album units (all from 
album sales), marking the highest debut 

on the chart this week. It earns the band 
its 110th career entry on the Billboard 200, 
extending its record for the most among 
groups. The Dead hit a No. 3 best on the 
Artist 100 in November 2020 (powered that 
week by Dave’s Picks Vol. 36).

Plus, Childish Gambino vaults 94-12 on 
the Artist 100 thanks to the vinyl reissues 
of three of his LPs. Because the Internet re-
enters the Billboard 200 at No. 83 (11,000 
units, up 112%; 7,000 in vinyl sales); Awaken, 
My Love! returns at No. 87 (10,000, up 71%; 
6,000 on vinyl); and Camp re-enters at No. 
171 (7,000, up 118%; 4,000 on vinyl). Childish 
Gambino, the musical pseudonym of Donald 
Glover, reached No. 3 on the Artist 100 in 
May 2018 as his single “This Is America” 
began a two-week command on the Hot 100.

The Artist 100 measures artist activity 
across key metrics of music consumption, 
blending album and track sales, radio airplay 
and streaming to provide a weekly multi-
dimensional ranking of artist popularity. 

Chris Stapleton’s 
‘Probably’ Is 
Definitely No. 1 on 
Country Airplay 
Chart
BY JIM ASKER

C
hris Stapleton banks his second 
No. 1, among five top 10s, on Bill-
board‘s Country Airplay chart, 
as “You Should Probably Leave” 

ascends to the summit of the Feb. 12-dated 
list. In the tracking week ending Feb. 6, the 
song increased by 4% to 27.1 million impres-
sions, according to MRC Data.

The song – which Stapleton wrote with 
Chris DuBois and Ashley Gorley, and pro-
duced with Dave Cobb – follows Stapleton’s 
first Country Airplay leader, “Broken Halos,” 
for a week in March 2018.

Before “Probably,” Stapleton reached No. 
2 with his two most recent Country Airplay 
entries as a lead artist: “Starting Over” (April 

2021) and “Millionaire” (March 2019). He 
first hit the top 10 with “Nobody to Blame” 
(No. 10, April 2016).

The track is from Stapleton’s fourth full-
length, Starting Over, which debuted as his 
fourth No. 1 on Top Country Albums in 
November 2020.

On the airplay-, streaming- and sales-
based Hot Country Songs chart, “Prob-
ably” holds at its No. 2 high. It drew 6.9 mil-
lion U.S. streams and sold 2,700 downloads 
in the tracking week ending Feb. 3.

Meanwhile, “Probably” is one of three 
songs that Stapleton is currently charting on 
Country Airplay, as he’s featured on Adele’s 
“Easy on Me” (39-38; 1.9 million, down 4%) 
and Taylor Swift’s “I Bet You Think About 
Me (Taylor’s Version) (From the Vault)” 
(45-44; 1.3 million, down 2%). The songs 
have hit Nos. 25 and 23, respectively, on the 
ranking.

‘DRUNK’ DIALS UP TOP 10 Elle King 
and Miranda Lambert’s “Drunk (and I Don’t 
Wanna Go Home)” climbs into the Country 
Airplay top 10 (11-10; 16.2 million, up 11%).

The collaboration, which King co-penned 
with Martin Johnson, marks her second 
Country Airplay top 10 in as many tries, fol-
lowing her featured turn on Dierks Bentley’s 
“Different for Girls,” which led for a week in 
October 2016.

King broke through with her blues-pop 
hit “Ex’s & Oh’s,” which reached No. 10 on 
the Billboard Hot 100 in November 2015. 
The song topped Adult Pop Airplay and 
became her first of four top 10s on Adult 
Alternative Airplay.

Amid its Country Airplay climb, “Drunk” 
hit No. 12 on Adult Pop Airplay last Septem-
ber.

Lambert lands her 15th Country Airplay 
top 10, a sum that includes six leaders. 
“Drunk” follows her own “Settling Down,” 
which reached No. 6 last June. Concur-
rently, her “If I Was a Cowboy” holds at its 
No. 22 high (7.9 million, up 3%).

EVEN MORE ‘DANGEROUS’ Morgan 
Wallen’s Dangerous: The Double Album dom-
inates Top Country Albums for a 44th week, 
with 41,000 equivalent album units (up less 
than 1%).

The set takes sole possession of the 
third-longest reign in the history of Top 
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Country Albums, which dates to January 
1964. Luke Combs’ This One’s for You and 
Shania Twain’s Come on Over each ruled for 
a record 50 weeks, starting in June 2017 and 
November 1997, respectively; now in fourth 
place, Randy Travis’ Always and Forever led 
for 43 weeks beginning in June 1987.

Current Dangerous single “Sand in My 
Boots” steps 4-2 for a new high on Coun-
try Airplay (24.1 million, up 7%). It pushes 
5-4 on Hot Country Songs, also a new best, 
after drawing 6.1 million streams and selling 
2,600.

‘ENDS’ BEGINS Aaron Lewis, founding 
member and lead vocalist of hard rock band 
Staind, earns his fifth Top Country Albums 
top 10, as Frayed at Both Ends bounds in at 
No. 5 with 15,000 equivalent album units 
earned (11,000 in album sales).

The set’s “Am I the Only One” blasted in 
atop Hot Country Songs last July, granting 
Lewis his first No. 1 on the chart.

The LP follows Lewis’ State I’m In, which 
opened at its No. 2 peak on Top Country Al-
bums in April 2019. That set marked Lewis’ 
first country album since Sinner, which 
became his second Top Country Albums 
leader upon its debut in October 2016. He 
made his country debut with his EP Town-
line, which debuted at No. 1 in March 2011, 
while his first solo LP, The Road, debuted 
and peaked at No. 7 in December 2012.

‘OLD’ IS NEW No. 1 Restless Road earns 
its first No. 1 on Country Digital Song Sales 
with “Growing Old With You.” The ballad 
surged by 86% to 5,300 sold in the week 
ending Feb. 3, with the trio – Zach Beeken, 
Garrett Nichols and Colton Pack – having 
performed it on ABC’s The Bachelor Jan. 31.

The coronation follows the group’s team-
up with Kane Brown, “Take Me Home,” 
which hit No. 7 in March 2020.

On Hot Country Songs, the new single ar-
rives at No. 49, marking the threesome’s first 
appearance.

Restless Road is set to launch its Bar 
Friends Tour April 6 in Milwaukee. 

CNCO, Angela 
Aguilar, Prince 
Royce & More to 
Perform at Premio 
Lo Nuestro 2022
BY GRISELDA FLORES 

U
nder the theme “Vive El Mo-
mento,” Premio Lo Nuestro has 
confirmed performances 
by CNCO, Christian Nod-

al, Luis Fonsi, Ángela Aguilar and Olga 
Tañon, among others, for their 34th edition 
set to take place Feb. 24.

Jay Wheeler, Prince Royce, Sebastián 
Yatra, Khea, Natti Natasha, Jon Z, Gente 
de Zona and Wisin Y Yandel will also take 
the stage during the three-hour event that 
will be hosted by Univision’s Alejandra 
Espinoza, singer-songwriter Yuri and actor 
Gabriel Soto.

Premio Lo Nuestro also announced that 
Mexican pop star Paulina Rubio will be the 
recipient of their “Premio a la Trayectoria 
(Trajectory Award)” honoring her three-
decade-long career in the music industry, 
which kicked off in the ’80s as part of 
Timbiriche.

This year, J Balvin, Camilo and Nodal 
lead the list of nominees with 10 nods each. 
They are followed by Bad Bunny and Karol 
G with nine each, and Calibre 50, Carlos Ri-
vera, Farruko, Jhay Cortez, Maluma, Myke 
Towers, and Rauw Alejandro with eight 
each.

The ten artists up for Premio Lo Nuestro 
artist of the year are Ángela Aguilar, Bad 
Bunny, Camilo, Christian Nodal, Grupo 
Firme, J Balvin, Karol G, Maluma, Rauw 
Alejandro, and Sebastián Yatra. Other no-
table categories include album of the year, 
song of the year, new female artist of the 
year, and new male artist of the year.

According to a press release, the nomi-
nees are based on “airplay on Uforia radio 
during the eligibility period (Oct. 1, 2020, 
through Sept. 30, 2021), as well as on 

streaming and the assessment of a television 
committee consisting of Music and Enter-
tainment experts.”

The 2022 Premio Lo Nuestro will air live 
from Miami’s FTX Arena with the “Noche 
de Estrellas” pre-show beginning at 7 p.m. 
ET/PT via Univision. Due to the ongoing 
COVID-19 pandemic, “production teams 
will follow strict guidelines and restrictions, 
in full compliance with the FTX Arena, local 
authorities and public health recommenda-
tions, to implement this year’s show safely,” 
the Spanish-language network said in a 
statement. 

BTS’ ‘Butter’ Sets 
New Record for 
Most Weeks 
at No. 1 on Hot 
Trending Songs 
Chart
BY XANDER ZELLNER 

B
TS‘ “Butter” holds at No. 1 
on Billboard‘s Hot Trending 
Songs chart (dated Feb. 12), pow-
ered by Twitter, for an eighth to-

tal week at the summit, setting a new mark 
for the most weeks spent atop the chart.

The song breaks out of a tie with SB19‘s 
“Bazinga” (which dips from No. 2 to No. 
6) to reclaim the mark for the most weeks 
spent at No. 1 dating to the chart’s launch in 
October.

“Butter” leads with 7.7 million Twitter 
mentions in the Jan. 28-Feb. 3 tracking week 
(down 21%). The song topped the Billboard 
Hot 100 for 10 weeks beginning last June 
and ruled the Billboard Global Excl. U.S. 
survey for five weeks and the Billboard 
Global 200 for two frames.

Billboard‘s Hot Trending Songs charts, 
powered by Twitter and sponsored by Capi-
tal One, track global music-related trends 
and conversations in real-time across Twit-
ter, viewable over either the last 24 hours or 
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past seven days. A weekly, 20-position ver-
sion of the chart, covering activity from Fri-
day through Thursday of each week, posts 
alongside Billboard‘s other weekly charts 
on Billboard.com each Tuesday. The charts 
highlight buzz around new releases, award 
shows, festival moments, music nostalgia 
and more. Hot Trending Songs is unique in 
that it tracks what songs people are talking 
about, not necessarily what they’re listen-
ing to.

Elsewhere on the latest Hot Trending 
Songs chart, Anitta’s “Boys Don’t Cry” 
debuts at No. 11, earning the Brazilian star 
her second career entry. Her first, “Faking 
Love,” featuring Saweetie, reached a No. 13 
high on the inaugural ranking in October. 
Anitta released the new single Jan. 27 and 
performed it on NBC’s The Tonight Show 
Starring Jimmy Fallon Jan. 31.

Notably, “Boys Don’t Cry” was co-pro-
duced by Max Martin collaborator Rami, 
who has produced two Hot 100 No. 1s – Brit-
ney Spears’ “…Baby One More Time” (1999) 
and *NSYNC’s “It’s Gonna Be Me” (2000) – 
as well as six other top 10s by Spears (“[You 
Drive Me] Crazy,” “Oops!…I Did It Again”), 
Backstreet Boys (“Shape of My Heart”), 
Nicki Minaj (“Starships”) and One Direction 
(“What Makes You Beautiful,” “Live While 
We’re Young”). Meanwhile, “Boys” co-pro-
ducer BURNS previously co-produced Lady 
Gaga and Ariana Grande’s 2020 Hot 100 No. 
1 “Rain on Me.”

Plus, Mark Tuan’s “My Life” debuts at 
No. 15 on Hot Trending Songs, earning him 
his second entry, following “Last Breath” in 
December (No. 16 peak). Tuan is a rapper/
singer/songwriter and member of South 
Korean group GOT7.

Keep visiting Billboard.com for the con-
stantly evolving Hot Trending Songs 
rankings, and check in each Tuesday for the 
latest weekly chart. 

Bastille Takes Pole 
Position In U.K. 
Chart Race With 
‘Future’
BY LARS BRANDLE 

B
astille is set to storm the U.K. 
albums chart with Give Me The 
Future (via Virgin).

Dan Smith’s pop-rock outfit 
leads the midweek chart with Future, 
which, if it holds on, will become their third 
U.K. leader after their debut album Bad 
Blood (2014) and Wild World (2016). The 
only Bastille studio LP to miss the mark was 
2019’s Doom Days, which peaked at No. 4. 

According to the Official Charts Company, 
Bastille’s fourth collection is scorching the 
field to lead an all-new Top 5, more than 
doubling the weekend chart sales of its clos-
est competition.

That second-placed title is The Di-
vine Comedy’s greatest hits set Charmed 
Life (Divine Comedy), which is set to 
become Neil Hannon’s fifth U.K. Top 10 re-
cord, and his equal highest-charting album 
ever on the Official U.K. Chart, drawing 
level with 1999’s A Secret History – The Best 
Of (peaking at No. 3).

Meanwhile, Cambridgeshire rock outfit 
Black Country, New Road are strolling to 
their best chart position with sophomore 
LP Ants From Up There (Ninja Tune), track-
ing to debut at No. 3.

Nu-metal veterans Korn eye a No. 4 
debut with their 14th album Requiem (Loma 
Vista), while U.S. indie-pop artist Mitski is 
chasing her first ever U.K. Top 10 with Lau-
rel Hell (Dead Oceans), her sixth record. It’s 
new at No. 5 on the midweek chart.

Finally, veteran English heavy metal 
band Saxon is muscling its way to a Top 
10 entry with Carpe Diem (Silver Lining 
Music), their 23rd studio album. It’s at No. 
7 on the chart blast.

Over on the midweek singles chart, “We 
Don’t Talk About Bruno,” from Disney’s En-
canto soundtrack, remains on track for a 

fourth consecutive week at No. 1.
The Official U.K. Singles and Albums 

Charts are published late Friday, local time. 

Rita Ora Secures 
a Role in ‘Beauty & 
the Beast’ Prequel 
Series for Disney+
BY STARR BOWENBANK 

R
ita Ora is taking her talents 
to Disney+.

During Disney’s Branded 
Television session at the Televi-

sion Critics Association’s winter press tour 
on Monday (Feb. 7), the entertainment 
company announced that the 31-year-old 
will join the cast of the upcoming Beauty 
and the Beast prequel series, which has yet 
to be titled.

According to Variety, the singer will star 
in the prequel series as “a fugitive with 
surprising abilities who carries with her a 
secret that could potentially affect an entire 
kingdom.” The series will also star actors 
Josh Gad, Luke Evans, Briana Middleton, 
Fra Fee and Jelani Alladin. The announce-
ment comes on the heels of a big win for 
the “I Will Never Let You Down” singer 
as she recently signed a record deal with 
BMG that allows her to own all her future 
master recordings.

Ora took to Instagram to express her ex-
citement about joining the cast and shared 
images of her in a suit smiling in front of a 
television with the Disney+ logo, as well as 
the moment she found out about her casting 
and a throwback image of her as a child 
dressed as Belle at school.

“I can’t keep the secret any longer! I’m 
beyond excited to be be joining the cast of 
the Beauty and the Beast prequel series!” she 
captioned the images. “As a child, I remem-
ber watching Beauty and the Beast with my 
family over and over and immediately falling 
in love with the music and characters.

“To everyone that helped make this hap-
pen, I am forever grateful. Thank you to 
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Disney+, my CAA squad – Dan, Joella, and 
Tracy – Shari, and my management family. 
Lately I just feel like all my dreams are com-
ing true! Life is feeling like a Disney movie!” 
she added.

See Ora’s Instagram post below. 

Brandi Carlile 
to Perform at 
Elton John AIDS 
Foundation 
Oscars Viewing 
Party
BY KIMBERLY NORDYKE 

B
randi Carlile is set to perform at 
the 30th annual Elton John AIDS 
Foundation Academy Awards 
viewing party, taking place 

March 27.
The Grammy-winning singer-songwriter 

will join a lineup of performers, the rest 
of whom will be announced in the coming 
weeks. Last year’s event went virtual first 
the first time, amid the COVID-19 pandemic, 
but 2022’s event will be returning in person, 
organizers said Monday.

The party, which coincides with the 30th 
anniversary of the Elton John AIDS Founda-
tion, raises funds to support the foundation’s 
efforts to “challenge discrimination, prevent 
infections and provide treatment as well as 
influencing governments to end AIDS.”

“David (Furnish) and I are so grateful to 
celebrate 30 years of the foundation and 
especially grateful to Brandi Carlile and 
the many fabulous guests supporting us for 
another magnificent night in West Holly-
wood Park,” John said. “Our success reflects 
the passion, commitment and generosity of 
our supporters. Together, we are making a 
difference and bringing light and hope to 
people living with HIV around the world.”

Added Furnish, chairman of the founda-
tion: “We want to remind people that while 
the coronavirus has consumed headlines for 

the past two years, HIV/AIDS is still a global 
epidemic. It remains paramount to continue 
raising funds and awareness towards issues 
affecting people living with and at risk of 
HIV, and there is no better platform than 
our annual Academy Awards viewing party 
to do just that.”

For her part, Carlile called it an “absolute 
honor” to be able to perform at the event, 
especially as it celebrates its 30th anniver-
sary.

Carlile is nominated for five Grammys 
this year, including record of the year (for 
“Right on Time”) and two in the song of 
the year category (for “Right on Time” and 
“A Beautiful Noise,” with Alicia Keys). She 
has collaborated with John multiple times, 
including on the song “Simple Things.”

This article was originally published 
by The Hollywood Reporter. 

Will Smith Will 
Travel From South 
Pole to North 
Pole for National 
Geographic Series
BY RICK PORTER 

W
ill Smith will embark 
on another adventure 
with National Geographic.

The actor and producer 
will star in and executive produce a series 
titled Pole to Pole, which will stream on Dis-
ney+ as part of the Nat Geo hub. As the title 
implies, the show will follow Smith and 
his film crew as they go on a 26,000-mile 
trek from the South Pole to the North Pole, 
crossing all of Earth’s biomes and spending 
time in communities along the way. The 
show will film over more than 100 days; a 
start date and premiere haven’t yet been 
announced.

Pole to Pole is one of several series orders 
Nat Geo announced during its time be-
fore the Television Critics Association on 
Monday. They include projects produced by 

James Cameron, Jon Favreau and the BBC 
Studios Natural History Unit and an adven-
ture show starring magician David Blaine.

“At National Geographic, our strategy is 
to tell bold, best-in-class stories that ignite 
curiosity and inspire people to explore 
and care about our world,” said National 
Geographic Content president Courteney 
Monroe in a statement. “With premium, cre-
atively ambitious shows from the very best 
storytellers in the world, we are bringing 
awe and wonder to the lives of global Dis-
ney+ subscribers with wildly entertaining 
National Geographic documentary series, 
feature documentary films, epic natural his-
tory and fact-based scripted drama.”

Pole to Pole will reunite Smith and the the 
team behind his Nat Geo series Welcome 
to Earth, including producers Nutopia and 
Protozoa Pictures. Smith executive pro-
duces via his Westbrook banner along with 
the company’s Miguel Melendez and Ter-
ence Carter; Nutopia’s Jane Root and Peter 
Lovering; and Protozoa’s Darren Aronofsky 
and Ari Handel.

The other shows Nat Geo announced for 
Disney+ Monday (Feb. 7) are:

– Great Migrations, which will use state of 
the art technology to track animal migra-
tions across a variety of environments. From 
Plimsoll Productions; Tom Hugh-Jones and 
Martha Holmes exec produce, and Sarah 
Gibbs is the showrunner.

– Home, from the BBC Studios Natural 
History Unit. Described as “the most ambi-
tious and definitive portrait of life on Earth 
ever attempted,” the multi-season series will 
chronicle life in all its forms on all seven 
continents and five oceans.

– Lion, from Jon Favreau, producer Mike 
Gunton and BBC Studios Natural History 
Unit. The series, currently in pre-produc-
tion, will follow a single pride of lions for 
four years — an unprecedented amount of 
time for a natural history series.

– Secrets of the Elephants and Secrets of 
the Octopus, from James Cameron, Oxford 
Scientific Films and SeaLight Pictures. 
The two series will continue the Secrets of 
… Earth Day franchise inaugurated last year 
with Secrets of the Whales. Cameron and 
Maria Wilhelm exec produce both series. 
Oxford Scientific Films’ Lucinda Axelsson 
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is also an EP on Elephants, while SeaLight 
Pictures’ Colette Beaudry and Adam Geiger 
are EPs on Octopus.

– Sentient, which explores levels of 
sentience in all forms of life, from plants to 
primates. Aronofsky and Handel exec pro-
duce for Protozoa Pictures along with Mark 
Linfield and Vanessa Berlowitz of Wildstar 
Films. Hannah Gibson is the showrunner.

– Super/Natural, from Cameron’s Earth-
ship and Plimsoll Productions. Narrated by 
Benedict Cumberbatch, the series will un-
cover “the secret powers and super-senses 
of the world’s most extraordinary animals.” 
Cameron, Wilhelm, Martha Holmes and 
Tom Hugh-Jones exec produce; showrun-
ners are Matt Brandon and Bill Markham.

– The Biggest Little Farm, a series based 
on the 2019 feature documentary of the 
same name (which also spawned an Earth 
Day special on Nat Geo last year) following 
John and Molly Chester’s efforts to revive 
a dormant Ventura County farm. Erica 
Messer, Sandra Keats and John Chester exec 
produce.

– Beyond Belief With David Blaine, fol-
lowing the magician as he explores cultures 
around the world and their unique and 
sometimes magical histories and practices. 
From Imagine Documentaries; exec pro-
duced by Brian Grazer, Ron Howard, Blaine, 
Sara Bernstein, Justin Wilkes, Matthew Ak-
ers and showrunner Toby Oppenheimer.

– The Epic Adventures of Bertie Gregory, 
following the 27-year-old filmmaker to loca-
tions around the world in search of animals 
surviving under harsh conditions. It’s set to 
premiere later this year. Wildstar Films pro-
duces; Vanessa Berlowitz, Anwar Mamon 
and James Brickell are the EPs.

– Photographer, which will chronicle the 
stories of some of greatest photographers. E. 
Chai Vasarhelyi and Jimmy Chin (Free Solo) 
exec produce.

Additionally, Michael B. Jordan will nar-
rate Nat Geo’s previously announced Amer-
ica the Beautiful, a survey of the diverse 
landscapes and animals of North America.

This article was originally published 
by The Hollywood Reporter. 

The New Radicals’ 
Gregg Alexander 
Signing ‘You 
Get What You 
Give’ Vinyl for 
Michelle Obama’s 
Voter Campaign: 
Exclusive
BY MELINDA NEWMAN 

W
hen We All Vote, the 
voter registration outreach 
program launched by Mi-
chelle Obama, has joined 

with the New Radicals’ Gregg Alexan-
der to raise funds for the organization that 
is educating and registering new voters for 
the 2022 midterm elections.

For those who contribute at least $125 to 
the organization, Alexander is autographing 
1,000 copies of a limited-edition vinyl of the 
group’s performance of its 1998 pop classic 
“You Get What You Give” from Joe Biden’s 
2021 inauguration.

In addition to the $125,000 the giveaway 
will raise, Alexander has also pledged to 
donate $125,000 to When We All Vote. The 
exclusive vinyl records will be available for a 
limited time here.

“That summer I ran away at 16 in 1986 
from Grosse Pointe [Mich.] to LA, my 
dream was that music could change the 
world—even if it’s just a drop in the ocean. 
I still hope it can in some way by support-
ing When We All Vote’s urgent and inspir-
ing nonpartisan work,” Alexander said in 
a statement. “Voting rights affect everyone 
when over 500 voter suppression laws have 
been introduced in 48 states since 2020, 
and some have already passed. Protect-
ing America’s democracy and voting rights 
is unquestionably one of the most urgent 
frontlines at which When We All Vote and 
all Americans stand.”

The news comes a day after the Supreme 
Court struck down a unanimous lower 
court’s order that Alabama needed to create 
a new congressional map that included two 
congressional districts with a majority of 
Black voters, instead of the new map that 
allows only one of Alabama’s seven con-
gressional districts to be favorable to Black 
voters.

“I am very excited about this partnership 
and what it will do to advance When We All 
Vote’s mission to increase participation in 
our elections,” Michelle Obama said in a 
statement. “Music has an incredible power 
to unite people, and I’m proud to see artists 
like the New Radicals using their platform 
to inspire people to participate in our demo-
cratic process.”

“It’s one of the most beloved songs & 
cult albums of the last quarter century 
praised by Joni Mitchell to [critic] Robert 
Christgau, with an enduring message of 
hope and reminder that what we give to 
anything, including this country, is what 
we get back,” Stephanie Young, executive 
director of When We All Vote, said of the 
song, written by Alexander and Rick Now-
els. U2 has called it the “greatest song they 
didn’t write.”

“This year, there will be elections at 
almost every level of government- from fed-
eral offices to Secretaries of State to school 
boards,” Young continued. “There is no time 
waste to get registered, organized and ready 
to vote. We are grateful for this generous gift 
that will not only inspire but help fuel our 
work as we fight for our Democracy.”

Alexander previously allowed the song 
to be used to drive people to the ballot 
box in November 2020 via an online ad 
that featured voters gleefully showing off 
their “I Voted” stickers as part of the Coda 
Campaign. The get-out-the-vote campaign, 
spearheaded by former entertainment attor-
ney Fred Goldring, also included music from 
Linda Ronstadt, Billy Joel and Dawes.

Biden’s connection to the song is a per-
sonal one. As Biden wrote in Promise Me, 
Dad, his 2017 book about his relationship 
with his son, Beau, who died from a brain 
tumor in 2015, he would often accompany 
his son to his chemotherapy treatments 
every other Friday. “During breakfast, 
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he would often make me listen to what I 
thought was his theme song, ‘You Get What 
You Give’ by the New Radicals,” Biden 
wrote. “Even though Beau never stopped 
fighting and his will to live was stronger 
than most — I think he knew that this day 
might come. The words to the song are: 
‘This whole damn world could fall apart/ 
You’ll be OK, follow your heart.’”

The song lyrics were recited at Beau 
Biden’s funeral, and before that, Barack 
Obama had used the song as early as 2008 to 
warm up his crowds.

The 2021 inauguration performance 
was the only time the New Radicals have 
performed the song since disbanding in 1999 
before releasing a second single.

Michelle Obama created When We All 
Vote, a nonpartisan initiative of Civic Na-
tion, in 2018 to increase voter participation 
and encourage people of all races and ages 
to vote.

In 2020, When We All Vote says it 
reached more than 100 million people to 
educate them about the voting process, 
resulting in more than 500,000 people 
starting or completing the voter registration 
process. 
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