
Adele‘s “Easy on Me” claims a 10th week at No. 1 on 
the Billboard Hot 100 songs chart. With her latest 
week at the summit, she equals her longest reign, pre-
viously established by the 10-week command of her 
2015-16 smash “Hello.”

Meanwhile, “We Don’t Talk About Bruno,” from 
Encanto, pushes 4-2 on the Hot 100 as the week’s 
most-streamed and top-selling song. It becomes just 
the second song from a Disney animated film to have 
reached the chart’s top two positions.

Plus, fellow Encanto track “Surface Pressure” by 
Jessica Darrow hits the Hot 100’s top 10, jumping 
14-10 and making the movie the first Disney animated 
film to have generated multiple top 10s on the chart.

The Hot 100 blends all-genre U.S. streaming (of-
ficial audio and official video), radio airplay and sales 
data. All charts (dated Jan. 29) will update on Bill-
board.com tomorrow (Jan. 25). For all chart news, you 
can follow @billboard and @billboardcharts on both 
Twitter and Instagram.

“Easy on Me,” released on Columbia Records and 
which first led the Hot 100 in late October, drew 99 

million radio airplay audience impressions (down 
1%) and 14.3 million U.S. streams (down 5%) and sold 
5,200 downloads (down 14%) in the Jan. 14-20 track-
ing week, according to MRC Data.

The ballad spends a ninth week at No. 1 on the 
Radio Songs chart; drops 5-7 on Digital Song Sales, 
following two weeks on top; and rebounds 16-9 on 
Streaming Songs, after five weeks at No. 1.

“Easy on Me” becomes the 41st single in the Hot 
100’s 63-year history to spend 10 or more weeks at 
No. 1. It’s the first since BTS’ “Butter” logged 10 weeks 
on top in June-September 2021.

“Easy on Me” also matches Adele’s longest Hot 
100 domination, after “Hello” reigned for 10 weeks in 
2015-16. She is the seventh artist with at least two No. 
1s that have each ruled for double-digit weeks, joining 
Boyz II Men, Drake (each with three such leaders), 
The Black Eyed Peas, Mariah Carey, Santana and 
Pharrell Williams (two each).

Plus, Adele ties for the ninth-most cumulative 
weeks spent at No. 1 on the Hot 100, as she has totaled 
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T O P L I N E

Amid multimillion-dollar publishing deals, the market for individual songwriters’ 
copyrights has been steadily heating up, with indies leading the way

W hile high-profile publishing 
deals such as Concord Music’s 

purchase of Carlin America in September may be 

songwriter catalogs are quietly booming as well.
“It’s a frenzy,” says Manatt Phelps & Phillips 

attorney . “Publishers call me almost 

Typically, a songwriter’s catalog that contains hit 

Now, in a seller’s market, songwriters are routinely 

independent publishers have led the shopping spree. 
Primary Wave has been among the most aggressive, 
snapping up songwriter catalogs in recent months 
from Smokey Robinson , Steve Cropper , Glenn 
Gould ,  and .

“The environment of acquisition now is better than 

buying is a much better income stream,” says Primary 
Wave founder/CEO . “The music 
business is very stable right now.”

“People realize publishing is the mother lode,” says 
 of Manatt Phelps & Phillips.

Recently, fellow indie Kobalt purchased the 
catalog of George Benson , Downtown bought 

’s copyrights, and Reservoir 
bought catalogs of soul artists Willie Mitchell , Leon 

,  and . “The 
market for extraordinary song copyrights has always 

streaming is shining a brighter light on our sector,” 
says Downtown CEO .

Most songwriters, however, are still waiting for the 
revenue from streaming to catch up to its promise, 

American Greetings to create a holiday for Smokey: 
Father/Daughter Day,” says Mestel. “But you can 
get stuck if you overpay and don’t have a strategy to 
market, brand and promote the music.”

Heritage songwriters aren’t alone. In April, 
 sold rights to his non-OneRepublic 

Dierks 
Bentley and  have sold portions of their 

Round Hill, respectively.
The deals and prices come in all shapes and sizes, 

slowing. “I thought it was going to peak last year,” 
says Gilbert. “It didn’t. It’s an amazing time.” 

B Y  M E L I N D A  N E W M A N

B Y  E D  C H R I S T M A N

company surges into the lead, UMPG holds in second place, and BMG tops Kobalt for the first time

For the first time in five full years, 
Billboard’s 

publishers: Warner/Chappell Music, 
which ended a reign by Sony/ATV 
Music Publishing that dated back 

became the administrator for EMI 
Music. Warner/Chappell grew nearly 
five percentage points during the prior 

Universal Music Publishing Group 

straight quarter, despite losing a point.
’ “There’s Nothing 

for the top three publishers and for 
Words & Music/Big Deal. BMG beat 

time, and Spirit Music Group made the 

 

of July  
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Robinson and Motown 
Records vice president 
Esther Gordy Edwards 

and that lag is helping drive catalog sales.
“It will be a while before a writer is paid his or her 

due on Spotify the way labels are, so some of these 
folks can buy real estate or investments that will 
provide a better rate of return,” says Biederman.

That factored into Cochrane’s thinking. “The curve 
will continue to go up for writers whose career arc 
may have been earlier,” says the “Life Is a Highway” 
songwriter. “But it’s a much slower rate than for 
artists like  or .”

More important, all of the aforementioned writers 
have catalogs that contain evergreen titles that 
publishers vie for as they look to exploit classic songs 
in film, TV, advertising, internet and video-game 
licensing. And many publishers are getting inventive 
with their treasure trove. “We made a deal with 
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Billboard’s Music Publisher’s Quarterlies deliver a digest of the latest news 
from the world of music publishers. From the artists on top of the charts to 
the publishing labels with the highest market share, Billboard  reports the 
trends with unmatched authority and reaches the most influential people in 
the music industry.
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34 frames on top among her five leaders; be-
fore “Easy on Me” and “Hello,” she reigned 
with “Rolling in the Deep” (seven weeks, 
2011), “Someone Like You” (five, 2011) and 
“Set Fire to the Rain” (two, 2012).

Most Weeks Spent at No. 1 on the Bill-
board Hot 100 
87, Mariah Carey 
60, Rihanna 
59, The Beatles 
52, Drake 
50, Boyz II Men 
47, Usher 
41, Beyoncé 
37, Michael Jackson 
34, Adele 
34, Elton John 
34, Bruno Mars

Also notably, Adele becomes the first 
artist with both two Hot 100 No. 1s and two 
Billboard 200 No. 1s that have led for 10 
or more weeks each. While “Easy on Me” 
and “Hello” have topped the Hot 100 for 10 
frames each, her LPs 21 and 25 commanded 
the Billboard 200 albums chart for 24 and 10 
weeks, in 2011-12 and 2015-16, respectively. 
(“Easy on Me” parent album 30 has ruled 
the Billboard 200 for six weeks; it ranks at 
No. 4 on the latest, Jan. 29-dated list.)

Most Weeks Spent at No. 1 on the Bill-
board Hot 100 
87, Mariah Carey 
60, Rihanna 
59, The Beatles 

52, Drake 
50, Boyz II Men 
47, Usher 
41, Beyoncé 
37, Michael Jackson 
34, Adele 
34, Elton John 
34, Bruno Mars

Also notably, Adele becomes the first 
artist with both two Hot 100 No. 1s and two 
Billboard 200 No. 1s that have led for 10 
or more weeks each. While “Easy on Me” 
and “Hello” have topped the Hot 100 for 10 
frames each, her LPs 21 and 25 commanded 
the Billboard 200 albums chart for 24 and 10 
weeks, in 2011-12 and 2015-16, respectively. 
(“Easy on Me” parent album 30 has ruled 
the Billboard 200 for six weeks; it ranks at 
No. 4 on the latest, Jan. 29-dated list.)

Glass Animals’ “Heat Waves” holds at its 
No. 3 Hot 100 high, as it leads the Hot Rock 
& Alternative Songs and Hot Alterna-
tive Songs charts, both of which use the 
same multi-metric methodology as the Hot 
100, for an 18th week each. As previously 
reported, it hits No. 1 on the Pop Airplay 
chart.

The Kid LAROI and Justin Bieber’s “Stay” 
slides 2-4 on the Hot 100, after seven weeks 
at No. 1 beginning in August 2021, and 
Kodak Black’s “Super Gremlin” rises 6-5 for 
a new best, as it tops the multi-metric Hot 
R&B/Hip-Hop Songs and Hot Rap Songs 
charts for a second week each.

Ed Sheeran’s “Shivers” dips 5-6 on the 
Hot 100, after hitting No. 4; Gunna and 
Future’s “Pushin P,” featuring Young Thug, 
repeats at No. 7 in its second week on the 
chart; and GAYLE’s “abcdefu” ascends 9-8 
for a new best rank.

Elton John and Dua Lipa’s “Cold Heart 
(Pnau Remix)” rebounds 10-9 on the Hot 
100, after reaching No. 7. John expands 
his span of top 10s to 52 years and a week, 
dating to his first week in the top 10 with 
“Your Song” (Jan. 23, 1971), the longest such 
stretch among all acts not involving holiday 
songs. Concurrently, “Cold Heart” tops the 
multi-metric Hot Dance/Electronic Songs 
chart for a 15th week.

Rounding out the Hot 100’s top 10, En-
canto track “Surface Pressure” by Jessica 
Darrow darts 14-10. The song reaches the 
bracket with 22.5 million streams (up 2%) 
and 6,500 sold (down 6%). It holds at No. 4 
on both Streaming Songs and Digital Song 
Sales.

Darrow, who voices Encanto character 
Luisa Madrigal, scores a Hot 100 top 10 in 
her first visit to the chart.

Meanwhile, thanks to “Bruno” and 
“Pressure” (both solo written by Lin-Man-
uel Miranda), Encanto becomes the first 
soundtrack from a Disney animated film to 
have yielded multiple Hot 100 top 10s. (The 
Lion King previously came closest to the 
achievement: Elton John’s “Can You Feel the 
Love Tonight” roared to No. 4 and follow-up 
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“Circle of Life” reached No. 18 in 1994.)
Again, for all chart news, you can fol-

low @billboard and @billboardcharts on 
both Twitter and Instagram and all charts 
(dated Jan. 29), including the Hot 100 in 
its entirety, will refresh on Billboard.com 
tomorrow (Jan. 25).

MRC Data, the independent data provider 
to the Billboard charts, completes an exhaus-
tive and thorough review of all data submis-
sions used in compiling weekly chart rank-
ings. MRC Data reviews and authenticates 
data, removing any suspicious or unverifiable 
activity using established criteria before final 
chart calculations are made and published. 
In partnership with Billboard, data deemed 
suspicious and unverifiable is disqualified 
prior to final calculations. 

‘Encanto’ 
Soundtrack 
Returns to No. 1 
on Billboard 200 
Albums Chart
BY KEITH CAULFIELD 

T
he Encanto soundtrack re-
turns to No. 1 on the Billboard 
200 albums chart for a second 
nonconsecutive week on top, as 

the set steps 3-1 on the list dated Jan. 29. 
The companion set to the Disney animated 
film earned 104,000 equivalent album units 
in the U.S. in the week ending Jan. 20 (up 
9%), according to MRC Data. Encanto was 
released on Nov. 19, 2021, via Walt Disney 
Records and first topped the chart dated 
Jan. 15, 2022.

Encanto is the first soundtrack with more 
than one week at No. 1 since Lady Gaga 
and Bradley Cooper’s A Star Is Born spent 
four nonconsecutive weeks in the lead 
in 2018-19. And, Encanto is Walt Disney 
Records’ first No. 1 album to spend more 
than a week atop the list since Frozen ruled 
for 13 nonconsecutive weeks in 2014. (In 
between Frozen and Encanto, Walt Dis-

ney Records topped the chart with the 
soundtracks to Descendants, in 2015, and 
Frozen II, in 2019, each for one week.)

Encanto continues to profit from the 
popularity of its hit songs, all written by 
Lin-Manuel Miranda, including “We Don’t 
Talk About Bruno,” “Surface Pressure” and 
“What Else Can I Do?” — all of which were 
in the top 40 of the most recently published 
Billboard Hot 100 songs chart (dated Jan. 
22). As reported last week, “Bruno” rose 
5-4 on the chart, marking the highest-
charting song from a Disney animated film 
since 1995.

The Billboard 200 chart ranks the most 
popular albums of the week in the U.S. based 
on multi-metric consumption as measured 
in equivalent album units, compiled by MRC 
Data. Units comprise album sales, track 
equivalent albums (TEA) and streaming 
equivalent albums (SEA). Each unit equals 
one album sale, or 10 individual tracks sold 
from an album, or 3,750 ad-supported or 
1,250 paid/subscription on-demand official 
audio and video streams generated by songs 
from an album. The new Jan 29, 2022-dated 
chart (where Encanto returns to No. 1) will 
be posted in full on Billboard‘s website on 
Jan. 25. For all chart news, follow @bill-
board and @billboardcharts on both Twitter 
and Instagram.

Of Encanto’s 104,000 equivalent album 
units earned, SEA units comprise 84,000 
(up 10%, equaling 125.33 million on-demand 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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official streams of the set’s songs), album 
sales comprise 17,000 (up 4%) and TEA 
units comprise 3,000 (down less than 1%).

Gunna’s DS4Ever falls to No. 2 in its sec-
ond week (96,000 equivalent album units 
earned, down 36%), while The Weeknd’s 
Dawn FM also slips a spot in its second 
frame (2-3), with 61,000 units (down 59%). 
A pair of former No. 1s are next on the 
chart, as Adele’s 30 is a non-mover at No. 4 
with 43,000 units (down 10%) and Morgan 
Wallen’s Dangerous: The Double Album is 
also stationary at No. 5 with 41,000 units 
(down 5%).

The Lumineers’ Brightside debuts at 
No. 6 on the Billboard 200, scoring the act 
its fourth consecutive, and total, top 10 
album — the entirety of its charting efforts. 
The act’s fourth full-length studio album 
launches with 37,000 equivalent album units 
earned. Of that sum, album sales comprise 
26,000 (making it the top-selling album 
of the week), SEA units comprise 11,000 
(equaling 14.33 million on-demand official 
streams of the set’s songs) and TEA units 
comprise a negligible sum. The Lumineers 
previously visited the top 10 with III (No. 
2 in 2019), Cleopatra (No. 1, 2016) and their 
self-titled full-length debut (No. 2, 2013).

The Weeknd places a second album in 
the top 10 for a second straight week, as his 
best-of compilation The Highlights slips one 
spot to No. 7 (34,000 equivalent album units 
earned, down 6%).

Drake’s former leader Certified Lover 
Boy is steady at No. 8 with nearly 34,000 
equivalent album units earned (down 3%), 
Olivia Rodrigo’s chart-topping Sour falls 
7-9 with 33,000 units (down 8%) and Doja 
Cat’s Planet Her dips 9-10 with 32,000 units 
(down 4%).

MRC Data, the independent data pro-
vider to the Billboard charts, completes an 
exhaustive and thorough review of all data 
submissions used in compiling the weekly 
chart rankings. MRC Data reviews and au-
thenticates data, removing any suspicious or 
unverifiable activity using established criteria 
before final chart calculations are made and 
published. In partnership with Billboard, 
data deemed suspicious and unverifiable is 
disqualified prior to the final calculation.  

Sony Music 
Bought Bob 
Dylan’s Master 
Recordings, Now 
Worth More Than 
$200 Million
BY HANNAH KARP, ROBERT LEVINE

L
ast year, Bob Dylan received a 
special delivery from his longtime 
label, Sony Music’s Columbia 
Records: a cream-colored 1959 

Chevrolet Impala with a green-hued inte-
rior that cost about $100,000, once Sony had 
the engine rebuilt, sources told Billboard.

The vintage car was not just an 80th 
birthday gift, but likely a token of Sony’s 
appreciation as well for the deal that Dylan 
quietly reached with the record company 
last summer to sell his master recordings, 
which Billboard estimates are now worth 
$200 million or more, based on the revenue 
they generate — an estimated $16 million a 
year worldwide — and the standard multiple 
investors now apply to determine the value 
of assets. The deal closed in mid-2021, 
however, when recorded-music catalogs 
were trading at slightly lower multiples, 
meaning that Sony could have paid a bit less. 
In a separate deal, Dylan also extended his 
recording contract with Columbia.

Neither Sony nor Dylan’s team would 
comment on the deal terms. But in a press 
release Monday, Dylan said that “Columbia 
Records and Rob Stringer have been nothing 
but good to me for many, many years and 
a whole lot of records. I’m glad that all my 
recordings can stay where they belong.”

Rob Stringer, chairman of Sony Music 
Group, said in the release that “Columbia 
Records has had a special relationship with 
Bob Dylan from the beginning of his career” 
and that the company was “excited to work 
with Bob and his team to find new ways to 
make his music available to his many fans 
today and to future generations.”

The catalog deal includes all of Dylan’s 
recordings – 39 studio albums, 16 “Bootleg 
Series” compilations of outtakes and live 
recordings, and numerous singles and rari-
ties – plus unreleased material that could 
be compiled and put out in the future. It 
does not include rights to Dylan’s lyrics and 
compositions, which Universal Music Group 
announced it bought in December 2020, for 
a price said to be about $400 million, almost 
30 times its net publishers share. When that 
announcement was made, Billboard noted 
that the artist was likely to also sell his re-
cordings, which he had come to own under 
the terms of his deal with Columbia. Dylan’s 
recordings generate about $16 million a year 
worldwide, Billboard estimates, and such an 
iconic catalog would presumably sell for a 
multiple of about 15 to 20 times annual rev-
enue, which so far has been the upper limit 
on price for iconic recording catalogs.

Dylan has not announced plans for a new 
album, but he is still actively touring, and his 
June 2020 album, Rough and Rowdy Ways, 
got almost universally positive reviews. 
Sony will also continue to release albums 
in the “Bootleg Series,” many of which are 
multiple disc sets that sell for high prices.

The announcement of the deal comes at a 
time of increased interest in, and prices for, 
recording and publishing catalogs, both of 
which are reaching unprecedented mul-
tiples. It also comes on the heels of Sony’s 
roughly $500 million acquisition of both 
the song and recording catalogs of another 
Columbia legend: Bruce Springsteen. That 
deal, announced in December, was financed 
on the publishing side in part by Eldridge 
Industries, a private investment firm co-
founded in 2015 by Todd Boehly, which 
has stakes in the Los Angeles Dodgers, the 
sports gambling company DraftKings, and 
P-MRC, a joint venture of MRC and Penske 
Media Corporation that operates Billboard, 
The Hollywood Reporter, and other media 
brands. Sony is the sole buyer of Dylan’s 
recordings, however.

Springsteen and Dylan have a similar 
commercial footprint: Springsteen’s record-
ings averaged over the last three years about 
585,000 in U.S. album consumption units, 
while Dylan’s recording catalog, which 
includes about twice as many albums, over 
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the same time period averaged about 540,00 
U.S. album consumption units. Together, 
these acquisitions give Sony complete 
ownership of two catalogs that helped shape 
Columbia, its flagship label, as well as rock 
music and pop culture in general.

Dylan’s recordings were not known to be 
up for sale, and it’s not surprising that they 
ended up with Sony. Dylan has spent his 
entire career on Columbia, aside from two 
albums that came out in 1974, and it’s hard 
to think of an important artist who’s more 
identified with his label. He was signed in 
1961 by the legendary A&R executive John 
Hammond, who also signed Pete Seeger, 
Aretha Franklin, and Bruce Springsteen. He 
stayed on Columbia until 1973, when he left 
for David Geffen’s Asylum Records, where 
the following year he released Planet Waves 
and the live album Before the Flood (with 
The Band), then returned to Columbia, 
which has been distributing those albums 
since the beginning of the CD era. (It was a 
tough breakup: After Dylan told Columbia 
he was leaving, the label released the Dylan 
album of outtakes without his input.) Dylan 
has been on Columbia ever since – the only 
major artist who has been there since he 
has is Barbra Streisand – and the introduc-
tion used at his live shows identifies him as 
“Columbia recording artist Bob Dylan.”

Dylan seems to have used his 1974 return 
to Columbia to begin regaining control over 
his masters. At least some of his contract 
negotiations at the time involved getting 
ownership of his recordings, according to 
Dylan: A Biography, by Bob Spitz, and Geffen 
told Rolling Stone at the time that Dylan’s 
new deal at Columbia called for the artist 
to regain ownership of his recordings five 
years after they were released. 

Audius’ Next-
Generation 
Streaming Service 
Is Plagued  
by Piracy
BY MICAH SINGLETON

I
s the future of music streaming on 
the blockchain? Audius, a blockchain-
based streaming service, has made 
noise for the past year, thanks to its 

technology and artist investors like Katy 
Perry and Lil Nas X, but its openness, and 
the piracy that results, have raised legal 
questions about the four-year-old startup.

The idea behind Audius is that the com-
pany uses the blockchain — a distributed, 
immutable ledger technology — to create 
clarity and transparency for artists, and it 
already has 6.5 million monthly active users, 
who don’t pay to use it. Independent artists 
or labels can upload music to the Audius 
network, where it will be hosted by node 
operators, third-party providers who run 
servers. So far, there has been a significant 
amount of piracy on the platform, which 
has raised concerns across the industry. But 
since Audius itself doesn’t host any music, 
the issue of who would have legal responsi-
bility isn’t completely straightforward.

Audius, founded in 2018 by CEO Roneil 
Rumburg, CPO Forrest Browning and Ra-
nidu Lankage (Lankage, the former CEO left 
the company for personal reasons in 2019) 
has found a red carpet’s worth of celebrity in-
vestors, including The Chainsmokers, Mike 
Shinoda and Steve Aoki, as well as Perry 
and Lil Nas X, as well as heavyweight advi-
sors like Deadmau5, NFT pioneer 3LAU, 
and RAC. (Shinoda, Perry, Aoki, Lil Nas X, 
and the Chainsmokers did not respond to 
requests to comment for this story.) Other 
investors include the venture capital firms 
Kleiner Perkins (the former employer of both 
Rumburg and Browning), General Catalyst, 
and Lightspeed Ventures, as well as Coinbase 
Ventures and Multicoin Capital.

“The intent was to create this commons 
for music distribution that was owned and 
operated by the community, not by a com-
pany,” Rumberg says. “We felt that a com-
pany being in that role at some stage of their 
growth — we see that now with Facebook, 
with Twitter, with all of these companies — 
at some stage of their growth, the interests 
of the company start to become misaligned 
with those of the user. And we thought it 
would be a really compelling value proposi-
tion to approach artists and say, ‘Hey, by 
contributing music here you actually gain 
control of and ownership of your distribu-
tion toolchain.’”

Anyone who wants to run a node for 
Audius must hold 200,000 Audius tokens 
— named AUDIO — which would currently 
trade for a little more than $400,000 in what 
is effectively an Audius escrow account, in 
case of litigation or a failure to follow the 
rules set out by the network, including not 
responding to DMCA takedown requests.

“If their node misbehaves, if it’s not, 
processing [takedowns] of this nature or in 
the many different ways that misbehavior 
can look, that bond can be seized by the 
network,” Rumburg says. “So there’s this 
very strong economic incentive for folks to 
behave in accordance with the rules.”

Despite that, Audius has an abundance 
of piracy on the platform. Label sources 
tell Billboard that a copious amount of 
unlicensed content can be found on the plat-
form. It took Billboard 15 minutes to find on 
Audius new, unlicensed albums from artists 
including John Mayer, Nas, J. Cole, Meek 
Mill, Migos, Lil Nas X, DJ Khaled, Kanye 
West, and Drake.

“The crypto economy holds great promise 
for the music industry, but not if the model 
fails to license and compensate songwriters 
properly,” says David Israelite, president 
and CEO of the National Music Publishers’ 
Association. “It is increasingly clear that 
Audius is facilitating piracy to its financial 
benefit. The streaming service claims to be 
‘built for all musicians’ however it actually 
enables theft from music creators. It is past 
time for Audius to ensure it is properly com-
pensating songwriters. Until the platform 
acquires the necessary licenses it needs and 
takes meaningful steps to combat piracy, it 
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will remain problematic for the industry.”
A crucial part of keeping infringing 

content off a streaming platform is scanning 
content before it goes online. YouTube’s 
Content ID program, for example, allows 
rights holders to upload an “audio finger-
print” of a track that the company can then 
use to pinpoint any usage in videos before 
they go live. Audius doesn’t have such a 
system, which makes having infringing 
content removed Whac-A-Mole for rights 
holders, who must send an email to Audius 
for every takedown request unless they are a 
“trusted notifier” for the company. Rumburg 
says this is because the Audius network is 
open-source.

“The nature of Audius being open-source, 
it just makes it a little bit more complicated 
to license that software so that that’s kind 
of what the community has been working 
through and trying to figure out,” Rumburg 
says. “There is a community-led effort right 
now that our team helped to kick-start to get 
content filtering mechanisms in place.”

When asked how being open-source pre-
vents Audius from using third-party content 
filtering software, Rumburg says the delay 
revolves around “sales agreements” that 
can’t be made public. “We’ve been advised 
that the sales agreements for these vendors 
typically forbid the details of the integration 
from being released to the public,” Rumburg 
says. “Integrating with open-source soft-
ware by nature makes those details public. 
Working around this requires a modification 
of the typical agreement or working with a 
vendor that doesn’t have that restriction.”

Pex, the digital rights management 
company, says despite Audius’ concerns it 
would have no issue working with them, or 
making their agreements public. “I don’t 
know about others, but our service is free 
to platforms,” says founder and CEO Rasty 
Turek. “Audius could easily use our services 
if they wanted to.”

Audius has dealt with reports of unli-
censed music on its platform for years. In 
a lengthy piece on the startup in 2019, The 
Verge reported that Audius had no way to 
file an infringement claim online despite the 
platform being “full of pirated material.”

“I just don’t know that now, having had 
several cases where courts have interpreted 

what you need to do to avail yourself of safe 
harbor, Audius can point to the fact that 
they’re actually doing anything,” says Kevin 
Casini, a professor of entertainment law at 
the Quinnipiac School of Law, about the safe 
harbor provision of the Digital Millennium 
Copyright Act (DMCA) that protects service 
providers like Audius from monetary dam-
ages due to the infringing content uploaded 
by their users or third-parties. “Audius 
doesn’t even have a content ID, let alone a 
three-strike system, which seems to be the 
bar,” Casini continues. “If you can dem-
onstrate that you do that, the courts seem 
to say, all right, that’s sufficient enough. 
There’s a system of some kind in place. I 
just don’t know that an email address that 
receives these notices and then gets pushed 
to the node operator is going to be enough 
to satisfy that [Audius is] trying to comply to 
avail themselves of the safe harbor.”

There are also questions about whether 
Blockchain, the quality that Audius says 
makes it unique, is even needed for a 
streaming service. Audius does not host 
actual music on its network on the block-
chain, but instead hosts the metadata for 
each track on the blockchain, allowing 
songs (and who owns the rights to them) to 
be tracked in an immutable fashion. That 
distinction makes it easier to police the 
platform — if songs themselves were hosted 
on the blockchain, they couldn’t be removed 
in cases of copyright infringement — but in 
many eyes, it diminishes the value of having 
a blockchain-based streaming service.

“If they were actually using blockchain, 
there could be some environmental benefits 
or there could be some benefits to the com-
pany itself to save on streaming costs,” one 
high-ranking music executive tells Billboard. 
“If I can use the users to pay my egress 
costs, that’s fantastic. Those are sometimes 
the biggest costs streaming companies have 
but they’re not actually doing that. I don’t 
understand what you need blockchain for.”

When it comes to paying rights holders, 
they are the sole cog in the system that isn’t 
compensated for their work on Audius. The 
venture capital firms and investors that 
backed Audius early on purchased the right 
to buy its Audius token in exchange for capi-
tal that allowed Audius to fund itself. The 

node operators who must put up 200,000 
Audius tokens to work with the network 
earn a 22% return on those tokens, which 
at the current conversion rate is around 
$100,000 a year in revenue. Creators and 
rightsholders whose music brings about 
6 million people to Audius every month 
currently aren’t compensated in any way, 
with Rumburg describing the platform 
as “promotional.” Audius says it plans to 
launch a monetization model this year. “Part 
of the reason for that as well is we wanted 
to make sure that a lot of the folks in the 
broader music industry had a chance to have 
input on and feedback on how monetization 
would work in Audius,” Rumburg says.

“Audius exists to empower and enfran-
chise artists and rights holders, not to take 
away from them,” Rumberg says. “Our core 
mission is to give control back to these folks, 
which is fundamentally the opposite of in-
fringing their rights. We philosophically are 
obviously staunchly opposed to any infring-
ing activity that’s happening. And we have 
a multi-layer strategy to prevent that from 
happening on Audius and then to address it 
when it does happen.”

“When you look past all the window dress-
ing and talking points, this is really just an-
other case where first principles still apply,” 
Mitch Glazier, the chairman and CEO of the 
RIAA, said in a statement to Billboard. “All 
platforms should seek the proper licenses to 
pay creators for their work and put meaning-
ful systems in place to prevent theft.” 
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Mexico Fest 
Promoters and 
Fans Face Off 
Over Ticket 
Refunds Amid 
Omicron Surge
BY TAYLOR MIMS

L
ast year, as concerts returning from 
the pandemic met cautious fans 
and high no-show rates, destina-
tion events were a bright spot for 

the touring industry. Now, they’ve become 
contentious as the omicron COVID-19 vari-
ant rages.

The same fans who were so eager last 
summer to make plans to escape to beach-
side resorts for weekends hosted by Dead 
and Company, Wilco, Luke Bryan and 
others are now pressuring promoters to 
offer refunds or postpone the shows until 
the current coronavirus wave cools down. 
Promoters, however, are beholden to the 
resorts where the festivals are booked. A 
source familiar with destination festivals 
informs Billboard that hotel rates for these 
events are negotiated with the organizers 
and are non-refundable. The promoter, in 
turn, makes tickets non-refundable for the 
customer and encourages fans to purchase 
travel insurance.

Refunds for live music events are typically 
only provided when an artist is unable to 
perform or the event is cancelled entirely. 
Outside refund windows established by 
major promoters in 2020 due to the pan-
demic, refunds for live events are typically 
not offered for fans unable to attend or who 
choose not to. Unless the local government 
forced a shutdown of the resorts hosting 
these destinations events and the festival’s 
insurance kicked in, the promoter would 
have to shoulder the cost of any refunds.

When Dead and Company announced 
last month they would offer refunds to fans 
who were feeling uncomfortable attending 

their Playing in the Sand events scheduled 
for Jan. 7-10 and 13-16, it set an early prec-
edent for other similar events to follow. 
But while the band wound up canceling its 
shows just a week later when John Mayer 
caught COVID-19, other events have 
resisted following suit and have pushed 
ahead without refund options.

Mark Dienger, a ticket holder for Wilco’s 
upcoming Sky Blue Sky event in Mexico, 
hoped other producers would take note of 
the Dead and Company cancellation and be-
gin to reconsider their events. Dienger says 
he bought passes for the Jan. 17-21 festival in 
Riviera Maya, Mexico, when vaccines were 
providing more effective protection last 
summer and assumed “if it ever got this bad, 
there’s no way the event would go on.”

Dienger is one of more than 1,000 people 
who have signed a Change.org petition 
asking Cloud 9 – who produces the event 
in conjunction with The Bowery Presents 
and Higher Ground Presents – refund ticket 
holders who no longer wish to attend due to 
health reasons or concerns about quaran-
tining in Mexico if they test positive. The 
Centers for Disease Control and Preven-
tion suggests anyone who tests positive for 
COVID-19 to quarantine for five days and 
then receive a negative test before ending 
isolation. If a test comes back positive on 
day five, they recommend quarantining for 
an additional five days.

“We are not asking for the festival to be 
cancelled or postponed, but merely for the 
option of being refunded if one decides it is 
in their best interest not to attend,” the peti-
tion reads. “We hope that Cloud 9 would fol-
low suit of other festivals (Dead & Co.) and 
recognize that the responsible thing to do 
would be to give their customers a choice.”

Cloud 9 Adventures tells Billboard they 
are still moving forward with the Wilco 
event, as well as Widespread Panic’s Panic 
En La Playa Diez and the Avett Brothers’ 
At the Beach scheduled for January at Hard 
Rock Hotel in Riviera Maya. In a statement 
provided to Billboard, Cloud 9 states that 
their non-refundable policy was made clear 
more than a year ago when tickets went on 
sale and emphasizes travel insurance for 
trips in winter months. The event producer 
is offering complimentary extended stays at 

the resort and third-party medical providers 
for anyone who tests positive. Cloud 9 has 
also extended and waived room transfer fees 
up until the day of the event.

“A refund, or the ability to hold one’s spot 
for a rescheduled date, will be available to 
purchasers if the event were to be post-
poned,” the statement reads. “This continu-
ously evolving situation is being closely 
monitored via active discussions with local 
authorities and the events are moving for-
ward as planned.”

Wilco’s Jeff Tweedy took to Instagram 
on Jan. 6 to state, “I 100% understands 
understand all the anxiety and anger and 
confusion” surround the Sky Blue Sky festi-
val. He explained that the band has nothing 
to do with ticketing or ticketing policies 
and are simply contracted to play the event. 
Tweedy went on to say he hoped all parties 
would come to a resolution that “makes 
everyone happy,” but added, “I find that to 
be an unlikely outcome at this point.”

After the cancelation of the Dead & Co 
shows, CID Presents — which is owned by 
OnLocation, whose parent company is En-
deavor — said it still plans to move forward 
with its other January events including Luke 
Bryan’s Crash My Playa (Jan. 19-22) 
and Hootie and the Blowfish’s Hootiefest: 
The Big Splash (Jan. 26-29). In a statement 
last week, CID said it is monitoring U.S. and 
Mexico guidelines and believes it can put on 
“a safe and fun event at CID Presents’ new 
and most spacious ever outdoor venue.” The 
producer added that it will offer refunds if 
the CDC risk assessment level for COVID-19 
for the Quintana Roo (Cancún) region of 
Mexico rises to a Level 4 or Mexico desig-
nates the area unsafe to hold an event.

In the meantime, ticket holders for CID’s 
Crash My Playa and Hootiefest: The Big 
Splash have also launched a Change.org 
petitions requesting refunds that has gar-
nered more than 1,050 and 400 signatures, 
respectively, and encouraged an email writ-
ing campaign to the organizers.

As of Friday (Jan. 21), Quintana Roo — 
where the events are being held — had a 
daily case average of 659, according to The 
New York Times. The region, however, has 
seen a 451% increase in cases in the last two 
weeks based on the Times’ data.
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Fans like Dienger understand that refunds 
or postponements would mean a financial 
hit for organizers and the artists, but doesn’t 
believe the full economical or health risks 
should fall on ticket holders either.

“I understand this isn’t an easy decision 
for them,” says Dienger. “There has to be 
a middle ground where if they decide the 
show goes on and they recognize that some 
people aren’t comfortable we get back 50% 
of what we had paid or just pay it forward as 
a credit for the next time when it is safer.”

Additional reporting by Dave Brooks. 

Travis Tritt Sells 
Shares of All 
Recordings and 
Songs to Reservoir
BY KRISTIN ROBINSON

R
eservoir Media, Inc. recently 
acquired major shares of Travis 
Tritt’s full catalog, including both 
master recordings and composi-

tions. A member of the “Class of ’89” Nash-
ville stars — a group of artists that went on 
to dominate country radio in the following 
decade, including Garth Brooks, Alan Jack-
son, and Clint Black — the Grammy winner’s 
sought-after discography includes “It’s a 
Great Day To Be Alive,” “The Whiskey Ain’t 
Workin,’” “Help Me Hold On,” “Anymore,” 
and “Nothing Short of Dying.”

The Marietta, Georgia-born singer has 
charted over 40 times on Billboard’s Hot 
Country Songs Chart, earned two Gram-
mys and four Country Music Association 
Awards, and became a member of the Grand 
Old Opry over the course of his decades-
long career. His prized catalog now joins the 
likes of Reservoir’s other recent country ac-
quisitions, like Alabama’s recorded music 
catalog and compositions from Nashville 
songwriter Stephony Smith (including “It’s 
Your Love” by Tim McGraw and Faith Hill).

Reservoir’s evp of creative, John Ozier, 
calls Tritt a “pillar of the ’90s country 
movement.” Adding that “his influence 

continues to impact the genre and its chart 
resurgence today.”

The country artist made headlines in 
October for his stance against the COVID-19 
vaccine, cancelling shows in Indiana, Il-
linois, Mississippi, and Kentucky in venues 
that required proof of vaccination, nega-
tive tests, or masks. “I’m putting my money 
where my mouth is,” he explained, in a self-
released statement.

Recently, Tritt signed to LA-based label 
Big Noise Music Group ahead of his latest 
album Set in Stone (2021), Tritt’s first full 
length release in 12 years. Shares of the pub-
lishing and master recordings of Set in Stone 
are included in the Reservoir acquisition. 

Edén Muñoz Is 
Leaving Calibre 
50 to Launch a 
Solo Career
BY GRISELDA FLORES 

A
fter 12 years as Calibre 50′s 
frontman and accordionist, Edén 
Muñoz is leaving the norteño 
band to launch his solo career. 

Lizos Music announced the move in a state-
ment Monday (Jan. 24) that the 31-year-old 
artist has also signed a record and manage-
ment deal with the indie label and manage-
ment company spearheaded by Sergio Lizár-
raga. Lizos Music is also home to artists 
such as Banda MS and Natalia Jiménez.

Muñoz founded Calibre 50 in 2010, and 
the group become known for its norteño 
sound via anthems such as “El Inmigrante” 
and “A La Antiguita,” placing seven No. 1 
albums on the Regional Mexican Albums 
chart. Their most recent album, Vamos Bien, 
peaked at No. 8 on the tally (dated Sept. 11).

Earlier in January, the group scored its 
21st No. 1 on the Regional Mexican Airplay 
chart (dated Jan. 22) with their Marco 
Antonio Solís cover “Si Te Puediera Mentir.” 
With 21 leaders on the group’s account, the 
band from Sinaloa extends its record for the 
most No. 1 since Regional Mexican Airplay 

launched in 1994.
As a songwriter, Muñoz has penned most 

of Calibre 50’s repertoire, and has also 
written chart-topping hits for Alejandro 
Fernández, Pepe Aguilar, Yuridia, Banda MS 
and Carlos Rivera, among many others.

Last year, Muñoz was named songwriter 
of the year at the annual 2021 SESAC Latin 
Music Awards. He won songwriter of the 
year in the regional Mexican category for 
the second time for songs penned both 
for Calibre 50 (“Barquillero,” “Solo Tú”) 
and for other groups, including Banda MS 
(“Cerrando Ciclos”) and Banda Carnaval 
(Esta Vez Soy Yo”). Muñoz’s publisher, 
Dulce María Music, won publisher of the 
year, Regional Mexican.

It’s unclear what his upcoming projects 
will be under Lizos Music, but according to 
the press release, 2022 will be a “year that 
will mark the beginning of a very productive 
era for both Muñoz and Lizos.”

Billboard has reached out to Calibre 50 
for comment. 

GAYLE’s ‘abcdefu’ 
Tops Billboard 
Global Charts, ‘We 
Don’t Talk About 
Bruno’ Bounds
BY GARY TRUST 

G
AYLE‘s debut hit “abcdefu” 
continues as the biggest song in 
the world, as it logs a third week 
at No. 1 on both the Billboard 

Global 200 and Billboard Global Excl. U.S. 
charts (dated Jan. 29).

Meanwhile, “We Don’t Talk About 
Bruno,” from Disney’s Encanto, jumps to No. 
2 on the Global 200, and Imagine Dragons 
and JID‘s “Enemy” reaches the Global Excl. 
U.S. top five.

Billboard‘s two global charts (which in 
September marked their first year) rank 
songs based on streaming and sales activ-
ity culled from more than 200 territories 
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around the world, as compiled by MRC 
Data. The Billboard Global 200 is inclusive 
of worldwide data and the Billboard Global 
Excl. U.S. chart comprises data from territo-
ries excluding the U.S.

Chart ranks are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

‘abcdefu,’ ‘Bruno’ Nos. 1 & 2 on Global 
200

“abcdefu” by Dallas-born, Nashville-based 
singer-songwriter GAYLE adds a third week 
at No. 1 on the Billboard Global 200. The 
song drew 58.3 million streams (down 1%) 
and sold 16,100 (down 8%) worldwide in the 
Jan. 14-20 tracking week.

“We Don’t Talk About Bruno,” by Carolina 
Gaitán, Mauro Castillo (both from Colom-
bia), Adassa, Rhenzy Feliz, Diane Guerrero, 
Stephanie Beatriz (all from the U.S.) and 
the Encanto cast, surges 6-2 on the Global 
200, with 57.7 million streams (up 14%) and 
13,500 sold (up 18%) worldwide.

The song is from the soundtrack to Dis-
ney’s Encanto, which returns to No. 1 on 
the U.S.-based Billboard 200 album chart, 
after the set became the first soundtrack 
to reign since December 2019 and only the 
sixth animated film soundtrack to lead since 
the list began in March 1956.

Elton John and Dua Lipa’s “Cold Heart 
(Pnau Remix)” rebounds to its No. 3 Global 
200 high, from No. 4; Adele’s “Easy on Me” 
dips 3-4, after six weeks at the summit; and 
The Kid LAROI and Justin Bieber’s “Stay” 
keeps at No. 5, after a record 11 weeks at No. 1.

‘abcdefu’ Atop Global Excl. U.S., Top 
Five Is ‘Enemy’ Territory

GAYLE’s “abcdefu” likewise leads the 
Billboard Global Excl. U.S. chart for a third 
week, with 44.6 million streams (essentially 
even week over week) and 7,000 sold (down 
4%) outside the U.S. in the Jan. 14-20 track-
ing week.

Nos. 2 through 4 on the Global Excl. U.S. 
chart also hold in place: Elton John and Dua 
Lipa’s “Cold Heart (Pnau Remix),” at its No. 

2 high; The Kid LAROI and Justin Bieber’s 
“Stay,” at No. 3, following its record-tying 
nine weeks on top (matching the reign of 
Olivia Rodrigo’s “Drivers License” in 2021); 
and Adele’s “Easy on Me,” at No. 4, after 
seven weeks on top.

Rounding out the Global 200’s top five, 
Imagine Dragons and JID’s “Enemy” reach-
es the tier (7-5), with 40 million streams 
(up 3%) and 1,900 sold (up 4%) outside the 
U.S. The song, each act’s first top five hit on 
the tally, is from the soundtrack to Netflix’s 
animated series Arcane: League of Legends, 
which premiered in November.

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated Jan. 29) will 
update on Billboard.com tomorrow (Jan. 
25). For both charts, the top 100 titles are 
available to all readers on Billboard.com, 
while the complete 200-title rankings are 
visible on Billboard Pro, Billboard‘s sub-
scription-based service. For all chart news, 
you can follow @billboard and @billboard-
charts on both Twitter and Instagram.

MRC Data, the independent data provider 
to the Billboard charts, completes an exhaus-
tive and thorough review of all data submis-
sions used in compiling weekly chart rank-
ings. MRC Data reviews and authenticates 
data, removing any suspicious or unverifiable 
activity using established criteria before final 
chart calculations are made and published. 
In partnership with Billboard, data deemed 
suspicious and unverifiable is disqualified 
prior to final calculations. 

Interscope to  
Re-Release  
Iconic Albums  
on Limited-Edition 
Vinyl for 30th 
Anniversary
BY CHRIS EGGERTSEN 

L
ast week, in celebration of its 30th 
anniversary, Interscope Re-
cords announced a new museum 
exhibit, Artists Inspired by Music: 

Interscope Reimagined, featuring original 
works of visual art inspired by some of the 
label’s most iconic artists. Now, that artwork 
is being made available for purchase…in the 
form of limited-edition vinyl records.

Beginning Jan. 27 on the livestream 
shopping app NTWRK, a total of 57 iconic 
Interscope albums, each bearing one of the 
original artworks will be up for grabs in 
sets of 100 each. Deep pockets are required, 
however: delivered in a custom Gucci box, 
the albums are priced at $2,500 each.

The albums, each of which will come with 
a numbered archival quality giclee printed 
cover, are set to be released in groups each 
day starting Jan. 27 and running through 
Jan. 31. Both Interscope and NTWRK have 
committed to donating 100% of the net prof-
its from the project to the Iovine and Young 
Foundation, which is building a school in 
South Los Angeles.

Artists whose works are featured in the 
vinyl series include Kendrick Lamar, Dr. 
Dre, Billie Eilish, Lady Gaga, Eminen, U2, 
Nine Inch Nails, 2Pac, Mary J. Blige and 
Lana Del Rey.

“While this groundbreaking art exhibit 
will be on view at LACMA only for a limited 
time, we thought launching a series of 
limited-edition vinyl to honor both our re-
cording artists and the extraordinary visual 
artists who contributed pieces to this effort, 
would be a great way for this celebration 
to live on for years, and at the same time 
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was a cool way to invite music fans into the 
Interscope’s 30th celebration,” said Steve 
Berman, vice chairman of Interscope Gef-
fen A&M.

Berman added, “NTWRK, who special-
izes in highly curated cultural artifacts from 
art and music, are a perfect retail partner as 
we celebrate the legacy of all of the artists 
who have made Interscope Records a suc-
cess for the past 30 years. The fact that the 
sales of these albums will help fund Jimmy 
and Dre’s high school makes it an even more 
special endeavor.”

The Interscope 30th anniversary museum 
exhibit runs at the Los Angeles County 
Museum of Art (LACMA) from Jan. 30 to 
Feb. 13, 2022.

“We’re honored to work with Interscope 
to celebrate the 30th Anniversary of the 
iconic record label alongside some of the 
most culturally significant musicians and 
artists on this amazing project that raises 
money for a great cause helping support 
Jimmy and Dre’s high school,” said NTWRK 
CEO Aaron Levant.

All albums and the artists behind the 
visual artworks can be found below. More 
information on the vinyl series is available at 
thentwrk.com.

Full list of albums (and associated visual 
artists):

Dr. Dre – The Chronic (Adam Pendleton) 
6LACK – FREE 6LACK (Amoako Boafo) 
Billie Eilish – When We All Fall Asleep 
Where Do We Go? (Anna Park) 
Gwen Stefani – The Sweet Escape (Anna 
Weyant) 
Timbaland – Shock Value (Burnt Toast) 
N.E.R.D. – Seeing Sounds (Burnt Toast) 
Billie Eilish – dont smile at me (Cecily 
Brown) 
Yeah Yeah Yeahs – It’s Blitz! (Chloe Wise) 
Eminem – Entire Catalogue (Damien Hirst) 
Mary J. Blige – The Breakthrough (Derrick 
Adams) 
2Pac – All Eyez On Me (Ed Ruscha) 
Nine Inch Nails – Broken (Emily Mae 
Smith) 
Blackstreet – “No Diggity” (Ferrari Shep-
pard) 
Summer Walker – Over It (Genesis Tra-
maine) 
Olivia Rodrigo – SOUR (Henni Alftan) 

Kendrick Lamar – DAMN. (“DNA”) (Henry 
Taylor ) 
Selena Gomez – Rare (Hilary Pecis) 
Gwen Stefani – Love. Angel. Music. Baby. 
(“Cool”) (Issy Wood) 
Lana Del Rey – Born To Die (Jenna Grib-
bon) 
BLACKPINK – THE ALBUM (Jennifer 
Guidi) 
U2 – “Beautiful Day” (John Currin) 
Machine Gun Kelly – Tickets to My 
Downfall (“My Bloody Valentine”) (Jordy 
Kerwick) 
No Doubt – Tragic Kingdom (“Just a Girl”) 
(Julie Curtiss) 
Snoop Dogg – Doggystyle (KAWS) 
Dr. Dre – The Chronic 2001 (Kehinde 
Wiley) 
Kendrick Lamar – To Pimp a Butterfly (Lau-
ren Halsey) 
Billie Eilish – Happier Than Ever (Lisa 
Yuskavage) 
Lady Gaga – Fame Monster (Loie Hollowell) 
No Doubt – Tragic Kingdom (“Spiderwebs”) 
(Lucy Bull) 
Machine Gun Kelly – Tickets to My Down-
fall (Mark Quinn) 
Lana Del Rey – Paradise (Matthew Wong) 
The Game – The Documentary (Fulton 
Leroy Washington 
a.k.a. Mr. Wash) 
Lady Gaga – Joanne (Nicolas Party) 
2Pac – The Don Killuminati: The 7 Day 
Theory (Nina Chanel Abney) 
Black Eyed Peas – The E.N.D. (OSGEMEOS) 
Kendrick Lamar – Good Kid MAAD City 
(Rashid Johnson) 
Lana Del Rey – Norman Fucking Rockwell 
(Raymond Pettibon) 
Kendrick Lamar – Good Kid M.A.A.D City 
(“Swimming Pools” (Drank)) (Reggie Bur-
rows Hodges) 
Nine Inch Nails – The Downward Spiral 
(Richard Prince) 
50 Cent – Get Rich or Die Tryin’ (Sayre 
Gomez) 
Yeah Yeah Yeahs – Fever To Tell (Shepard 
Fairey) 
Kendrick Lamar – To Pimp A Butterfly 
(“King Kunta”) (Stanley Whitney) 
Juice WRLD – Goodbye and Good Riddance 
(Takashi Murakami) 
Eve – Scorpion (Titus Kaphar) 

Kendrick Lamar – DAMN. (Toyin Ojih 
Odutola) 
Tupac – Me Against The World (Umar 
Rashid) 
Helmet – Meantime (Will Boone) 

Sidney Miller, 
Pioneering ‘Black 
Radio Exclusive’ 
Publisher,  
Dies at 89
BY GAIL MITCHELL 

S
idney Miller, founder and publish-
er of Black Radio Exclusive (BRE) 
— one of the industry’s first Black 
music trade magazines — died 

Thursday in Arlington, Virginia, following a 
long illness. He was 89.

Miller invested his savings and sold his 
house and car to pursue his dream of estab-
lishing a publication specifically targeting 
the Black music market. Launched in 1976, 
BRE became a pivotal force in underscoring 
the importance of Black radio and promot-
ing the cultural and commercial impact of 
Black artists and Black music in the contem-
porary music arena.

BRE’s success also spawned what became 
a popular industry staple, the BRE Con-
vention. The annual event attracted key 
national and international music executives 
and over the years boasted performances 
from such superstars as Stevie Wonder, 
Prince, Marvin Gaye, Michael Jackson, 
Mariah Carey, Sade, LL Cool J and Tina 
Turner.

Miller, a Pensacola, Florida, native and 
Florida A&M University graduate, was a 
pre-med major and trumpet player who 
spent weekends during his student years 
booking band members — including college 
peers/siblings and future jazz icons Can-
nonball and Nat Adderley — for East Coast 
club circuit gigs. Following a stint as an 
army officer, Miller began his professional 
music career at Capitol Records.
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Miller initially headed Capitol’s Fame label 
imprint. He also learned A&R under legend-
ary executive Artie Mogull, working with 
Helen Reddy, Joe South and The Fortunes, 
among others. Miller later transferred from 
Capitol’s Atlanta branch to its famed tower 
headquarters in Los Angeles. That’s where he 
eventually helmed the entire promotion divi-
sion, which encompassed country, pop and 
R&B. It was during this period that Miller 
conceived his dream project, BRE.

Miller’s subsequent business ventures 
included creating Hollywood Live. Hosted by 
renowned WBLS New York air personality 
Frankie Crocker, the program was an early 
pioneer of the live-via-satellite syndicated 
radio show concept, featuring 800 call-in 
numbers to engage the music consumer 
audience. Miller also served on the boards of 
the Recording Academy’s MusiCares Foun-
dation, the Living Legends Foundation Inc, 
the National Black Programmers Coalition, 
the New Orleans Music Commission and the 
Washington, D.C. Music Commission.

Miller’s survivors include his wife Susan, 
sons Paxton and Sidney III, daughter Evelyn, 
brother Wilmer, and four grandchildren. 

Evan Rachel Wood 
Claims Marilyn 
Manson Assaulted 
Her While 
Filming Music 
Video in New 
Documentary
BY THE HOLLYWOOD REPORTER 

W
hen the actor Evan Rachel 
Wood (Thirteen, Mildred 
Pierce, Westworld) testified 
to Congress in 2018 about 

her own traumatic experience as part of 
her support for a bill aiding sexual assault 
survivors, she was careful not mention her 
alleged abuser’s name.

Nevertheless, the internet and by exten-
sion the world quickly worked out she was 
talking about rock star and aging enfant 
terrible Marilyn Manson. The two had a 
publicly tempestuous, on-again, off-again 
relationship for several years in the late 
aughts, starting when Wood was 18 years old 
and Manson, real name Brian Warner, was 
37. Wood, as she explains in Phoenix Rising – 
Part One: Don’t Fall, was afraid that Warner 
or one of his fans might harm her child, her 
family or herself if she named him directly.

Indeed, as director Amy Berg’s documen-
tary reminds us, his fans are not exactly 
known for being laid-back and sanguine in 
the face of criticism of their idol. Merely 
pointing out, however unfair it might be, 
that Manson/Warner was a favorite of the 
teens who committed the massacre at Col-
umbine High School is enough to send them 
into a frothing rage.

Wood excoriates Warner directly here, 
recounting how physically, sexually and 
psychologically abusive he had been, cruelty 
which included drugging her and then 
raping her while they filmed the music 
video for his song “Heart-Shaped Glasses.” 
Only the first portion of this two-part HBO 
series was made available and shown via 
the Sundance Film Festival as this review 
went to press, but it’s pretty hard to see how 
Manson’s already shredded reputation will 
recover from it, no matter how much he 
denies, as reported here, that any of the al-
legations are true. Woods alludes to the fact 
that several other women, such as the actor 
Esme Bianco, have alleged that they suf-
fered similar abuse from him and perhaps 
some of them will speak about it on camera 
in part two of Rising Phoenix.

Wood and Berg’s ultimate goal, however, 
seems to have less to do with exposing 
Warner for exposure’s sake than helping 
others recognize warning signs in their own 
troubled relationships — and influencing 
lawmakers. Berg has previous form here, 
having made scandal-exposing features such 
as An Open Secret, about the abuse of teens 
within the film industry, and Prophet’s Prey, 
which examined abuse within a fundamen-
talist sect of the Mormon church.

Wood, meanwhile, is seen here as an 
active and effective campaigner on behalf 

of the Phoenix Act (hence the film’s title), 
which extends the time domestic abuse 
survivors have to press charges against an 
abuser, a law that passed in the California 
state senate in 2020 after impassioned testi-
mony from Wood and others.

Berg seamlessly weaves in footage of 
Wood speaking to the state senators and 
celebrating the passing of the legislation 
with fellow activists. These tearful, moving 
moments often involve artist Illma Gore, 
who is seen throughout the film helping 
Wood collate evidence of other survivors 
of Warner and supporting her as she looks 
back at her own diaries written when she 
first met Warner.

At least it’s a little reassuring to note that 
Wood has a support network of friends and 
family now. In fact, her mother Sara, father 
Ira and brother, also named Ira, are all inter-
viewed here, even though she is not always 
flattering about her parents. Evan obliquely 
suggests that her parents’ own combative 
relationship when she was a child before 
they got divorced may have been related to 
the reasons why she fell into an abusive rela-
tionship years later. Elsewhere she mentions 
that she wasn’t happy with how her mother 
was managing the income Evan earned as a 
child actor. But that honesty about familial 
disharmony actually helps to make Evan a 
stronger witness for the prosecution here.

THE BOTTOM LINE: A survivor speaks 
eloquently.

This article originally appeared on The 
Hollywood Reporter. 
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Don Wilson, 
Guitarist &  
Co-Founder of 
The Ventures, 
Dies at 88
BY THE ASSOCIATED PRESS 

D
on Wilson, co-founder and 
rhythm guitarist of the instru-
mental guitar band The Ven-
tures, has died. He was 88.

Wilson died Saturday (Jan. 22) in Tacoma, 
Wash., of natural causes, surrounded by his 
four children, The News Tribune reported.

The band’s hits included “Walk, Don’t 
Run,” and the theme song for Hawaii Five-
O. They were inducted into the Rock and 
Roll Hall of Fame in 2008.

“Our dad was an amazing rhythm guitar 
player who touched people all over world 
with his band, The Ventures,” son Tim 
Wilson said in a statement. “He will have his 
place in history forever and was much loved 
and appreciated. He will be missed.”

In the 1960s and early 1970s, 38 of the 
band’s albums charted in the United States.

The Ventures had 14 singles in the Bill-
board Hot 100. With over 100 million re-
cords sold, the Ventures are the best-selling 
instrumental band of all time.

The band scored the No. 2 hit in the coun-
try with “Walk, Don’t Run” in 1960.

Ventures founders Bob Bogle and Wilson 
were bricklayers when they bought guitars 
and chord books at a pawnshop in Tacoma 
in 1958.

“They were just really cheap guitars,” 
Wilson once recalled. “They didn’t stay in 
tune very well. But we wanted to learn.”

By the next year, they had formed the 
Ventures, adding Nokie Edwards on bass 
guitar and Howie Johnson on drums.

Johnson broke his neck in a car wreck in 
1961 and died in 1988. Skip Moore played 
drums on “Walk Don’t Run,” and Mel Taylor 
took take over on drums and rounded out 
the classic lineup, with Edwards on lead 

guitar, in 1962.
The band continued to perform through 

numerous lineup changes, but Wilson was 
the one constant throughout. He didn’t miss 
a tour until his retirement in 2015, according 
to the family’s statement. 

‘Harry Potter and 
the Cursed Child’ 
Star James Snyder 
Fired Following 
Complaint About 
His Conduct
BY KIMBERLY NORDYKE 

H
arry Potter and the Cursed 
Child star James Snyder has 
been fired from the Broadway 
show following an independent 

investigation sparked by a complaint from 
his co-star.

Producers said Sunday (Jan. 23) that they 
received a complaint about Snyder, who 
plays Harry Potter in the show, from Diane 
Davis, who plays Harry’s wife, Ginny, on 
Nov. 19 about his “conduct.”

“Immediately upon receiving this com-
plaint the producers commissioned an 
independent investigation by a third party, 
and Mr. Snyder was suspended pending the 
investigation’s completion,” they said. “At the 
conclusion of the investigation, the producers 
decided Mr. Snyder should not return to the 
production and terminated his contract.”

Davis has “made the personal decision to 
take a leave of absence. Out of respect for 
her privacy — and to maintain the integrity 
of the investigation — we will make no fur-
ther comment regarding the matter.”

It’s unclear how long Davis’ leave of 
absence will be or the exact nature of her 
complaint.

The Hollywood Reporter has reached out 
to Snyder’s reps for comment.

For their part, Cursed Child’s produc-
ers added: “We are committed to fostering 

a safe and inclusive workplace, which is 
why we have robust workplace policies and 
procedures in place for all those involved 
in Harry Potter and the Cursed Child. This 
includes strict prohibitions against ha-
rassment in any form, as well as channels 
through which any employee can report 
conduct that they believe is inappropriate. 
We will continue to do all we can to ensure 
the extremely talented team that brings this 
production to life feels safe, empowered, 
and fully supported.”

Harry Potter and the Cursed Child, 
produced by Sonia Friedman Productions, 
Colin Callender and Harry Potter Theatri-
cal Productions, first debuted as a two-part 
show but was reimagined last year as a 
single-ticket performance.

Snyder has appeared in other Broadway 
productions including Cry-Baby, If/Then 
and In Transit. He also has appeared in epi-
sodes of The Good Wife, Rizzoli & Isles, Blue 
Bloods, CSI: Crime Scene Investigation and 
Drop Dead Diva, among other TV series.

This article originally appeared on The 
Hollywood Reporter. 

Thierry Mugler, 
Avant-Garde 
French Fashion 
Designer,  
Dies at 73
BY ABID RAHMAN 

M
anfred Thierry Mugler, the 
avant-garde French fashion 
designer famed for his ex-
travagant runway shows and 

for dressing the likes of Grace Jones, Demi 
Moore, Beyoncé, Lady Gaga, and Celine 
Dion, has died. He was 73.

The Mugler brand’s official Instagram 
account revealed the designer’s death on 
Sunday (Jan. 23). “#RIP. We are devastated 
to announce the passing of Mr. Manfred 
Thierry Mugler on Sunday January 23rd 
2022. May his soul Rest In Peace,” said the 
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caption to the post.
His agent told AFP that Mugler had died 

of “natural causes,” and was planning on an-
nouncing new collaborations this week.

Breaking into the French fashion scene in 
the 1970s, Mugler became one of the domi-
nant names in the industry by the 1980s. His 
bold and sexually confident clothes with 
powerful silhouettes became a sensation, 
and runway shows, which famously drew 
inspiration from such varied things as ro-
bots and insects, were must-see events.

Manfred Thierry Mugler was born in 
Strasbourg, France in December 1948. As a 
teenager, Mugler studied drawing, interior 
design and dance, with career aspirations 
in the latter. He moved to Paris to pursue 
a career in dance but found his calling in 
fashion. In 1973, he showed his first collec-
tion under the Cafe de Paris name, before 
launching his eponymous label the follow-
ing year.

Inspired by the likes of Cristóbal Balenci-
aga and Christian Dior, Mugler went against 
the prevailing trends in Paris high fashion 
at the time, focusing his energy on distinctly 
Parisian clothes such as the little black dress 
and the trench coat, adding a modern and 
confident twist on classics.

With the backing of powerful fashion 
editor Melka Tréanton, Mugler quickly 
rose to prominence, gaining wide notoriety 
for his collections that mainstreamed the 
padded-shoulders, plunging necklines that 
perfectly captured the power and excess of 
the 1980s. From his early years, Mugler saw 
the runway shows as a chance to dazzle his 
audience and along with contemporaries 
such as Jean-Paul Gaultier, pioneered the 
concept of the theatrical presentation, influ-
encing later designers such as John Galliano 
and Alexander McQueen.

Jamaican actress-model Grace Jones was 
an early muse, as was Joey Arias, and Mu-
gler became a favorite of a host of A-listers, 
including David Bowie, Tippi Hedren, 
Diana Ross and Jerry Hall. At the zenith of 
his career, Mugler began to branch outside 
Paris fashion, designing the costumes for the 
George Michael music video “Too Funky” 
in 1992. He also designed the iconic black 
gown Demi Moore wore in the 1993 movie, 
Indecent Proposal.

To the world outside high fashion, Mugler 
was known for his line of fragrances, includ-
ing the phenomenally successful perfumes 
Angel and Alien, launched in 1992 and 2005 
respectively, that both outlived the ready-to-
wear line.

From his early years, Mugler saw the 
runway shows as a chance to dazzle his au-
dience and along with contemporaries such 
as Jean-Paul Gaultier, pioneered the concept 
of the theatrical themed presentation, influ-
encing later designers such as John Galliano 
and Alexander McQueen.

Many of Mugler’s presentations are still 
talked about with hushed reverence includ-
ing his chrome and fembot Fall/Winter 
haute couture show of 1995 and the insect-
influenced Les Insectes Spring/Summer 
1997. Both collections showed Mugler, the 
elder statesman by this point in his career, 
as a match for the upstarts Galliano and 
McQueen.

With fashion moving increasingly in a 
corporate direction, Mugler retired from his 
own label in 2002, a year before the brand’s 
owner, the fragrance and cosmetics giant 
Clarins, shuttered the Mugler ready-to-wear 
line. Though he stepped back from frontline 
fashion, Mugler continued to work, creating 
one-off pieces and costumes for the likes of 
Lady Gaga and Cardi B as well as costum-
ing Beyoncé for her Sasha Fierce tour and 
related music videos.

Mugler’s archive pieces have become 
popular and have been worn by Cardi B 
to the Grammys and Celine Dion for a 
photoshoot. In 2019, he designed Kim 
Kardashian’s Met Gala dress, a latex and 
crystals dripping “wet dress” that took eight 
months to make. More recently, he created 
Megan Fox’s dress for the 2021 Video Music 
Awards.

An accomplished photographer, Mu-
gler has released two books of his photos, 
including 2020’s Manfred Thierry Mugler, 
Photographer. In 2019, he was the subject of 
a major retrospective exhibition, Thierry 
Mugler: Couturissime, which debuted at the 
Montreal Museum of Fine Arts, before it 
transferred to Paris in 2021.

In his later years, Mugler underwent a 
body transformation, intensively bodybuild-
ing and bulking up and undergoing cosmetic 

surgery. He addressed these changes in 
Interview magazine in 2019, revealing that 
he had suffered many accidents including 
a car accident that “completely destroyed” 
his nose. “I wanted my face to represent 
progress, because after years of being a thin, 
charming dancer, I wanted to be a warrior. 
I’ve done so much in my life. I’ve fought 
so much. I’m a superhero, so it’s normal to 
have the face of one.”

This article originally appeared on The 
Hollywood Reporter. 

City Winery 
Expanding to  
Five New 
Locations in 2022
BY TAYLOR MIMS

W
inery and live music venue 
City Winery is making its 
biggest expansion in 2022 
with the addition of five 

new venues throughout the country. With 
the five new locations, City Winery will have 
a total of 17 venues by the end of the year.

City Winery is adding St. Louis, Mo.; Co-
lumbus, Ohio; Pittsburgh, Pa.; and Detroit, 
Mich. The growing company will also open 
a special restaurant and performance space 
in an iconic New York City location to be 
announced in early 2022.

“While the pandemic may have paused us 
and so many other gathering businesses, we 
are very grateful to have strong demand for 
our unique combination of live entertain-
ment, great wine and food and be able to 
bring it to more cities nationwide,” said City 
Winery founder and CEO Michael Dorf in 
a release. “We have big plans to continue 
expanding with another eight locations in 
the works for 2023.”

City Winery’s will be opening in the sum-
mer of 2022 at The Foundry in St. Louis, 
The Terminal in Pittsburgh, on South High 
Street in Columbus just South of Ger-
man Village, and in the historic district of 
Corktown in Detroit. Each of the locations 
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will offer concerts and live performances, an 
event space, restaurant and winery among 
other signature City Winery elements.

In the midst of the pandemic, City Winery 
continued to see demand with a yearly 
revenue of $100 million, according to the 
company. In the past year, Coldplay did a 
private show ahead of Global Citizen, John 
Mulaney did a 37-night sold-out residency 
and many other performances that graced 
their now more than 20 stages.

“When musicians or comedians tell us we 
need to build in Toronto or Charlotte, or an 
agent says Los Angeles or Houston is des-
perate for a City Winery caliber location, we 
realize we have raised the bar on the quality 
of the entertainment experience and that 
there is almost an unlimited pipeline of op-
portunity for us in the future,” added Dorf.

To date, City Winery has locations in New 
York, Chicago, Nashville, Atlanta, Boston, 
Washington DC, and Philadelphia. In 2020, 
City Winery opened Hudson Valley, a hydro-
powered winery, vineyard, restaurant, 
outdoor concert venue and private events 
space at the historic Montgomery Mills. 
Other concepts run by the company include 
City Vineyard at Pier 26, City Winery at 
Rockefeller Center, City Winery Chicago at 
the Riverwalk, and City Winery Greenway 
in Boston. 

Ingrooves Expands 
to Iceland With 
Alda Music 
Acquisition
BY BILLBOARD STAFF

B
reak out the brennivín! In-
grooves Music Group announced 
on Monday a push into Iceland 
with the acquisition of local 

label and distributor Alda Music. The 
Universal Music-owned marketing and dis-
tribution firm said it will work with Alda 
artists to boost opportunities both within 
Iceland and globally.

Alda Music was founded in 2016 by musi-

cians Ólafur Arnalds and Sölvi Blöndal, 
who in short order “built Iceland’s most 
powerful distribution network with an 
incredible roster of local artists,” remarked 
Bob Roback, CEO of Ingrooves Music. 
Blöndal will continue to lead the Alda team 
based in Reykjavík. Financial terms of the 
deal were not disclosed.

“Sölvi has already built a solid business 
with most Icelandic music rights holders 
signed to Alda,” added Frank Briegmann, 
chairman and CEO, Universal Music Central 
Europe & Deutsche Grammophon. “We 
strongly believe in the future of the Ice-
landic music scene and its potential as a 
significant global player.”

Blöndal pointed out how streaming has 
provided artists from Iceland, an isolated 
nation of 366,425 (2020), a path to visibil-
ity and success on a global scale, and with 
Ingrooves’ help that will only accelerate. 
“Our potential to market both new and 
catalog music within Iceland and beyond 
will be greatly enhanced through the in-
novative technology, tools, and expertise of 
Ingrooves,” he said.

The entry into Iceland is the latest step 
in Ingrooves’s global expansion, following 
the launch of new offices in Australia, New 
Zealand, Brazil, Japan and South Korea. 
UMG bought Ingrooves, which provides 
indie labels with tools that include analytics, 
rights management services and marketing 
solutions, in 2019 after holding a minority 
stake in the company since 2006. 

Here Are the 
Country Radio 
Seminar’s 
COVID-19 
Protocols for the 
2022 Event
BY JESSICA NICHOLSON

T
his year’s Country Radio Seminar 
in Nashville, set for Feb. 23-25 at 
the Omni Hotel Nashville, will 
continue to move forward as an 

in-person event, according to the Coun-
try Radio Broadcasters Board. The board 
leadership revealed the COVID-19 protocols 
it will follow in order to help create a safe 
environment for attendees.

Every CRS 2022 attendee will be required 
to provide documentation of full COVID-19 
vaccination or a negative COVID-19 test 
result (antigen or PCR performed by an 
authorized health provider, and completed 
within 48 hours of arrival at the event). 
If attendees cannot provide either, rapid 
antigen and PCR tests will be available upon 
arrival and will be conducted on site, at no 
cost to attendees. Voluntary testing (rapid 
antigen and PCR) will also be available to all 
attendees throughout CRS, courtesy of CRB. 
Complimentary tests will also be available 
on Saturday, Feb. 26, for both local and out-
of-town attendees before they return home.

CRS is also working with 3P America 
for end-to-end digital compliance using its 
application 3P Smart Verify. Prior to the 
Country Radio Seminar, each registered 
CRS 2022 attendee will receive a link to 3P 
Smart Verify in order to upload vaccination 
documentation or a negative COVID-19 test 
result. All attendees will be required to have 
completed the 3P Smart Verify profile in or-
der to receive their CRS registration packet.

The CRB will supply and require masks 
in all CRS event spaces at the Omni Nash-
ville Hotel, including meeting rooms, 
performance halls, as well as Legends and 
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Broadway pre-function areas. Hand sani-
tizer stations will be located throughout the 
CRS event space, and meeting rooms will 
be configured to allow for adequate social 
distancing in seating. Traffic patterns in 
hallways surrounding the CRS footprint will 
be routed to avoid close contact in advance 
of all Broadway Ballroom performances 
(Warner Music Nashville Luncheon, BMLG 
Luncheon, New Faces of Country Music 
Showcase) and “Bob Kingsley’s Acoustic Al-
ley” in Legends Ballroom. Additionally, CRB 
will also recommend that attendees limit 
close personal contacts such as handshakes.

As usual, this year’s Country Radio Semi-
nar will include a stacked lineup of artists, 
both as performers and speakers.

Zac Brown Band will headline the Warner 
Music Nashville luncheon on Feb. 23, with 
additional performances from Jessie James 
Decker, Morgan Evans, Cody Johnson, 
Randall King, Drew Parker, Michael Ray 
and more. CRS also recently announced its 
New Faces of Country Music Class of 2022, 
which includes Gabby Barrett, Walker Hayes, 
Parker McCollum, Jameson Rodgers and 
Lainey Wilson. Blake Shelton will take part in 
“The Artist Interview,” sponsored by BMI, to 
discuss his career and artistic process.

Additionally, top industry executives 
including Caroline Beasley (CEO, Beasley), 
David Field (chairman/president/CEO, 
Audacy), Ginny Morris (CEO, Hubbard), Bob 
Pittman (CEO, iHeartMedia), Bob Proffitt 
(CEO, Alpha Media), and Bill Wilson (CEO, 
Townsquare) representing radio; Scott Bor-
chetta (president/CEO, BMLG), Mike Dun-
gan (chairman/CEO, UMG), John Esposito 
(chairman/CEO, WMN), Randy Goodman 
(chairman/CEO, Sony), and Jon Loba (presi-
dent, BMG) will take part in this year’s event 
as part of the “Heads of State” series. 

Lon Helton, 
Cody Alan & 
More Receive 
2022 ACM 
Radio Awards 
Nominations
BY PAUL GREIN 

L
on Helton and Cody Alan, who 
are each repeat winners at at the 
Academy of Country Music Radio 
Awards, are nominated again 

this year. Helton is nominated for national 
weekly on-air personality of the year for 
Country Countdown USA. Alan is up for 
national daily on-air personality of the year 
for CMT After MidNite.

The ACM announced Radio Awards 
nominees in 10 categories on Monday (Jan. 
24). Winners will be announced ahead of 
the 57th ACM Awards, which are set to take 
place on March 7 at Allegiant Stadium in 
Las Vegas. The ACM is promoting the show 
with the catchphrase “a show so big, only a 
stadium can hold it.”

The show will stream live on Prime 
Video in the U.S., Canada, Australia, New 
Zealand and the U.K. This marks the first 
time a major awards show has livestreamed 
exclusively.

The show is produced by MRC Live & Al-
ternative. R.A. Clark is executive producer. 
Damon Whiteside is executive producer for 
the Academy of Country Music. Tickets are 
available now at Ticketmaster.

Here’s a complete list of 57th ACM Radio 
Awards nominees:

National daily on-air personality of the 
year:

Buzz Brainard and Ania Hammar, The 
Music Row Happy Hour With Buzz Brainard

Cody Alan, CMT After MidNite
Derek Haskins, Sean Powell, Patrick 

Thomas, Carsen Humphreville, The Big D & 
Bubba Show

Jerry Broadway, Tim Wall, Mitch English, 

Becca Walls, The Bud and Broadway Show
Katie Neal, Katie & Company
National weekly on-air personality of 

the year:
Bryan “B-Dub” Washington, B-Dub Radio
Lon Helton, Country Countdown USA
Michael Knox, Shalacy Griffin, Knox 

Country 360
Terri Clark, Country Gold
Tracy Lawrence, Patrick Thomas, Honky 

Tonkin’ With Tracy Lawrence
On-air personality of the year – major 

market:
Danny Dwyer, KUPL-FM, Portland, Ore.
Josh, Rachael & Grunwald in the Morn-

ing, Josh Holleman, Rachael Hunter, Steve 
Grunwald, WYCD-FM, Detroit, Mich.

Paul Schadt, Sarah Lee & Geof Knight, 
WKKT-FM, Charlotte, N.C.

Scotty Kay, WUSN-FM, Chicago, Ill.
Tracy Dixon, KYGO-FM, Denver, Colo.
On-air personality of the year – large 

market:
The Big Dave Show, ‘Big Dave’ Chandler, 

Chelsie Shinkle, Jason Statt and Ashley 
Dawn, WUBE-FM, Cincinnati, Ohio

Jim, Deb, and Kevin in the Morning, Jim 
Denny, Deborah Honeycutt, Kevin Freeman 
, WFMS-FM, Indianapolis, Ind.

The Wake Up Call, Kelli Green, David 
Bugenske, KFRG-FM, Riverside/San Ber-
nardino, Calif.

Wake Up With The Wolf Show, Dale 
O’Brian, Annie Camp, Chase Matthews, 
WPAW-FM, Greensboro, N.C.

Wayne D Show, Wayne Danielson, Tay 
Hamilton, WSIX-FM, Nashville, Tenn.

On-air personality of the year – me-
dium market:

Julie and DJ in the Morning, Julie Kansy, 
Dale Sellers, WPCV-FM, Lakeland, Fla.

Kenn McCloud, KUZZ AM/FM, Bakers-
field, Calif.

Mo & StyckMan, Melissa “Mo” Wagner, 
Greg “StyckMan” Owens, WUSY-FM, Chat-
tanooga, Tenn.

New Country Mornings with Nancy 
and Woody, Nancy Wilson, Aaron Woods, 
WHKO-FM, Dayton, Ohio

Scott & Sarah in the Morning, Scott Wynn, 
Sarah Kay, WQMX-FM, Akron, Ohio

Steve Lundy & Gina Melton, KXKT-FM, 
Omaha, Neb.
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On-air personality of the year – small 
market:

Adam & Jen in the Morning – Adam 
Lamberd, Jen Little, KIOK-FM, Kennewick, 
Wash.

Liz and Scotty in the Morning – Liz Del-
Grosso and Scotty Cox, KCLR-FM, Colum-
bia, Mo.

Morning Wake-Up Call With Dave Daniels 
– Dave Daniels, KHAY-FM, Ventura, Calif.

The Cat Pak Morning Show – Brent Lane, 
WYCT-FM, Pensacola, Fla.

The Philip Gibbons Show – Philip Gibbons, 
WGSQ-FM, Cookeville, Tenn.

Radio station of the year – major mar-
ket:

KSCS-FM, Dallas-Fort Worth, Tex.
KSON-FM, San Diego, Ca.
KYGO-FM, Denver, Colo.
WXTU-FM, Philadelphia, Pa.
WYCD-FM, Detroit, Mich.
Radio station of the year – large mar-

ket:
KNCI-FM, Sacramento, Calif.
KSOP-FM, Salt Lake City, Utah
KUBL-FM, Salt Lake City, Utah
WFMS-FM, Indianapolis, Ind.
WUBE-FM, Cincinnati, Ohio
Radio station of the year – medium 

market:
KIZN-FM, Boise City-Nampa, Ida.
KXKT-FM, Omaha, Neb.
WGKX -FM, Memphis, Tenn.
WHKO-FM, Dayton, Ohio
WUSY-FM, Chattanooga, Tenn.
Radio station of the year – small mar-

ket:
KCLR-FM, Columbia, Mo.
KHAY-FM, Ventura, Calif.
WXBQ-FM, Bristol, Va.
WXFL-FM, Florence, Ala.
WYCT-FM, Pensacola, Fla. 

Lizzo, Big Sean, 
H.E.R. & More 
Lead iHeartRadio 
‘Living Black!’ 
Event
BY RANIA ANIFTOS 

I
HeartMedia announced on Monday 
(Jan. 24) that it is celebrating Black 
History Month with the return of 
iHeartRadio Living Black!.

The second annual event is a monthlong 
on-air celebration that will culminate with a 
special event featuring performances by Big 
Sean, H.E.R., Moneybagg Yo, Ari Lennox 
and more, plus a special moment from Lizzo 
at the iHeartRadio Theater Los Angeles and 
Black-owned businesses across the country.

J. Cole, John Legend, Alicia Keys, Saweet-
ie, Bas and more artists are set to make 
special appearances at the Rikki Hughes-
produced event, which will stream exclu-
sively on TikTok on Feb. 23 and broadcast 
on iHeartMedia hip-hop and R&B stations 
and the iHeartRadio app.

“iHeartRadio Living Black is a bold cel-
ebration of Black culture and showcases the 
beauty and influence of the Black experi-
ence” said Thea Mitchem, executive vp of 
programming hip-hop and R&B strategy for 
iHeartMedia, in a statement. “We’re thrilled 
to build upon the Living Black! foundation 
in our second year and excited to once again 
work with Magic Lemonade on this won-
derful celebration.”

“We are excited to collaborate with 
iHeartRadio Living Black! on this special 
event that recognizes some of the most 
influential people in Black culture,” added 
Angela Burgin, director of marketing and 
special experiences for AT&T. “This plat-
form connects the community, including 
members of AT&T’s Dream in Black Future 
Makers, together to amplify, celebrate and 
elevate Black voices.”

The event will also be available to enjoy 
after the premiere via iHeartRadio’s You-

Tube and Facebook beginning Feb. 24 at 8 
p.m. ET/5 p.m. PT through March 6. The 
iHeartRadio Living Black! Empowered by 
AT&T is an initiative of AT&T Dream in 
Black, which highlights initiatives that view 
the world and creativity through an afro-
futuristic lens. 

Meat Loaf’s Hit 
Songs Soar on 
U.K. Chart Blast
BY LARS BRANDLE 

M
eat Loaf’s fans in the U.K. are 
remembering the rock legend 
by switching on to his music.

The Grammy-winning 
American artist’s biggest hits are surging in 
the U.K. following his death last Thursday 
(Jan. 20) of undisclosed causes, at age 74.

Based on sales and streaming data from 
the first 48 hours in the chart cycle, the 
title track from Bat Out Of Hell flies to No. 
4, which would mark a new chart peak if it 
maintains its position. “Bat” was released in 
1979 and has a U.K. chart best of No. 8, set 
in 1993.

The late singer’s 1993 leader “I’d Do 
Anything For Love (But I Won’t Do That)” 
is at No. 7 on the First Look chart, and “Two 
Out Of Three Ain’t Bad” is poised to enter 
the Top 20 for the very first time at No. 15, 
having originally topped-out at No. 32 back 
in September 1978.

Meat Loaf (real name Michael Lee Aday) 
had six U.K. Top 10 singles during his 
lifetime, most recently with 2006’s “It’s All 
Coming Back To Me Now” featuring Marion 
Raven, which peaked at No. 6. His last single 
to impact the weekly chart was 2007’s “Cry 
Over Me,” which reached No. 47.

At the top of the First Look chart is Fire-
boy DML and Ed Sheeran’s collaboration 
“Peru,” which lifts 4-1.

The track logged four weeks at No. 1 on 
the Official U.K. Afrobeats Chart and is lead-
ing the all-genres chart in the early stages of 
the chart week, thanks to strong CD sales, 
the OCC reports.
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If “Peru” can maintain its position, it will 
give Nigerian singer Fireboy DML his first 
U.K. leader, and Sheeran’s 14th.

Finally, the current U.K. leader, “We 
Don’t Talk About Bruno,” a standout from 
Disney’s Encanto, dips to No. 2, but is the 
market-leader on streams and is not out of 
the race.

The Official U.K. Singles Chart is pub-
lished late Friday, local time. 

Dua Lipa 
Postpones a Pair 
of Canadian Tour 
Dates: ‘I’m Sorry 
We Have to Wait  
a Bit Longer’
BY GLENN ROWLEY 

D
ua Lipa announced on Monday 
(Jan. 24) that she’s postponing a 
pair of tour dates in Canada.

“My loves, I am sorry for any 
inconvenience, but my shows in Montreal & 
Toronto are being rescheduled to July 25th 
& 27th,” she wrote in a Twitter message to 
her nine million followers. “All tickets will 
be honoured for the new dates. I’m sorry we 
have to wait a bit longer to sing and dance 
with each other live but I can’t wait to see 
you all!”

The two shows aren’t victims of last-
minute changes; they were originally slated 
to take place Feb. 22 and 23 as part of the 
pop star’s long-awaited Future Nostalgia 
Tour, so fans have plenty of time to readjust 
their schedules to see the singer along with 
openers Caroline Polachek and Lolo Zouaï. 
The star did not reveal the reason behind 
the postponement of the two shows.

“My loves, I am sorry for any inconve-
nience, but my shows in Montreal & Toronto 
are being rescheduled to July 25th & 27th,” 
she wrote in a Twitter message to her nine 
million followers. “All tickets will be hon-
oured for the new dates. I’m sorry we have to 

wait a bit longer to sing and dance with each 
other live but I can’t wait to see you all!”

The two shows aren’t victims of last-
minute changes; they were originally slated 
to take place Feb. 22 and 23 as part of the 
pop star’s long-awaited Future Nostalgia 
Tour, so fans have plenty of time to readjust 
their schedules to see the singer along with 
openers Caroline Polachek and Lolo Zouaï. 
The star did not reveal the reason behind 
the postponement of the two shows.

And speaking of the Hot 100, her collabo-
ration with Elton John, “Cold Heart (Pnau 
Remix),” reached No. 7 earlier in January, 
earning the “Rocket Man” singer his first 
Top 10 hit in nearly a quarter of a century.

Meanwhile, Lipa — who ranked No. 9 
on Billboard’s list of Greatest Pop Stars of 
2021 — is also busy prepping the launch of 
Service95, her upcoming newsletter and 
podcast, which will offer fans a curated list 
of recommendations, stories and other tid-
bits of information from the singer’s world.

Check out Dua’s announcement of the 
Canadian tour postponement below. 

Everybody’s 
Wiggling! The 
Wiggles Win 
Triple J’s Hottest 
100 Countdown
BY LARS BRANDLE 

T
he Wiggles have entertained kids 
around the globe for three de-
cades with their can-do attitudes, 
their bright skivvies and dancing 

fingers, and their bank of singalong songs, 
which include “Hot Potato, “Fruit Salad,” 
“Get Ready to Wiggle,” and many more.

In 2021, the Aussie children’s entertainers 
got triple j’s listeners wiggling in droves.

When the network’s annual Hottest 
100 was counted down on Saturday (Jan. 
22), it was The Wiggles’ rendition of Tame 
Impala’s “Elephant” that came out on 
top, ahead of The Kid LAROI and Justin 

Bieber’s “Stay” and Spacey Jane’s “Lots of 
Nothing,” respectively.

Novelty songs are no stranger to the poll, 
though none have come from as far leftfield 
as The Wiggles to top it.

It’s a history-maker, and a result that 
won’t be forgotten anytime soon. As the dust 
settles, the youth broadcaster confirmed it’s 
the first time the winning song has come 
from triple j’s popular in-studio segment 
“Like A Version”.

Also, The Wiggles are the first act to 
make their debut in the countdown with a 
No. 1 song since Denis Leary’s “Asshole” 
back in 1993.

Featuring a starring lineup of current 
members Anthony Field, Lachy Gillespie 
and Simon Pryce, alongside the recently 
retired Emma Watkins, and Wiggles co-
founders Jeff Fatt and Murray Cook, the 
entertainers cut a cover of Kevin Parker’s 
2012 psychedelic-rock classic for the na-
tional network last March.

“The Wiggles brand power. Tame Impala 
stans. The mammoth Like A Version fac-
tor – it proved a triumvirate too powerful 
for anyone at the pointy end of the Hottest 
100 to overcome,” reads the recap from the 
Australian Broadcasting Corporation, which 
operates triple j.

While The Wiggles took the big prize, 
they weren’t the only winners. Olivia 
Rodrigo and Doja Cat tied with the most 
songs in the 2021 Hottest 100, at five each; 
while Billie Eilish, Gang Of Youths and Lil 
Nas X all had multiple entries.

Launching in 1989, the Hottest 100 would 
build a reputation as the most accurate snap-
shot of Australian music fans’ favorite songs 
of the previous year. More than 2.5 million 
votes were cast on the latest poll, which has 
been described by the broadcaster as “the 
world’s greatest music democracy.” 

See the full list here. 
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‘We Don’t Talk 
About Bruno’ 
Is First Original 
Disney Song to  
Hit No. 1 In U.K.
BY LARS BRANDLE 

E
ncanto has created chart magic in 
the U.K.

Disney’s latest animated hit 
film has delivered a different kind 

of hit, with “We Don’t Talk About Bruno” 
(Walt Disney) rising 3-1 on the Official U.K. 
Singles Chart and, with it, snaring a piece of 
history.

“Bruno” accumulates 6.3 million streams 
in the U.K. this week en route to the title. 
In doing so, the ensemble number is the 
first original Disney song to hit No. 1 in the 
70-year history of the Official U.K. Chart, 
and composer Lin-Manuel Miranda’s first 
to get there.

Encanto’s soundtrack makes a big impres-
sion in the current Top 20, as “Surface 
Pressure” by Jessica Darrow lifts 8-5, for a 
new peak, and “The Family Madrigal” by 
Stephanie Beatriz and Olga Merediz soars 
29-15.

Disney has a long history on the Official 
Chart, with many notable hits breaking the 
Top 40, including songs from Frozen, Beauty 
& The Beast, The Lion King, Pocahontas, High 
School Musical and others.

Gareth Gates’ cover of “Suspicious 
Minds” from the Lilo & Stitch soundtrack 
scaled the summit back in October 2002, but 
“We Don’t Talk About Bruno,” points out the 
OCC, is the first original No. 1 from a Disney 
feature film.

Encanto also holds at No. 1 on the national 
soundtrack albums chart, and rises 3-1 on 
the compilations survey.

Meanwhile, Gayle’s former leader 
“abcdefu” (Atlantic) dips 1-2, but remains 
the most downloaded single of the week 
in the U.K., while a string of collaborative 
singles enjoy new peaks.

Among the climbing collabs are Fireboy 
DML and Ed Sheeran’s “Peru” (via Island/
YBNL Nation/Empire), up 6-4; Lost Fre-
quencies and Calum Scott’s “Where Are 
You Now” (Insanity), up 17-11; Belters Only 
with Jazzy’s “Make Me Feel Good” (Poly-
dor), up 35-17; and Luude’s remix of “Down 
Under” (Sweat It Out) featuring Men at 
Work’s Colin Hay is up 25-19. 

Glass Animals’ 
‘Heat Waves’ 
Completes Slow 
Burn to No. 1 on 
Pop Airplay Chart
BY GARY TRUST 

A
fter warming to radio program-
mers for over a year and a half, 
Glass Animals‘ “Heat Waves” 
hits No. 1 on Billboard‘s Pop 

Airplay chart (dated Jan. 29).
Released on Wolf Tone/Polydor/Republic 

Records in June 2020, the song first reached 
a Billboard radio chart that November, when 
it debuted on Alternative Airplay. It went on 
to lead the list for three weeks beginning in 
March 2021.

(Glass Animals, which formed in 2010 in 
Oxford, England, first appeared on Bill-
board‘s charts in 2014.)

“Heat Waves” entered the Pop Airplay 
chart dated Feb. 20, 2021, and as it crowns 
the latest survey, its 11-month, one-week 
span between its debut and its reign marks 
the longest for a No. 1 in the chart’s nearly 
30-year history.

The song doesn’t, however, hold the 
record for the most weeks on Pop Airplay on 
the way to No. 1. It rules in its 32nd week on 
the tally, second only to the 37-week journey 
for Lewis Capaldi’s “Before You Go,” logged 
continuously, in January-September 2020.

Unlike Capaldi’s climb, “Heat Waves” 
cooled at pop radio amid its run. It origi-
nally hit a No. 16 high on Pop Airplay last 
June before dropping off the chart in July 

(neatly, and somewhat not unexpectedly, 
tying into its “late nights in the middle of 
June …” lyric). It returned to the ranking in 
mid-November and reached the top 10 two 
weeks later.

The week that it re-entered Pop Airplay, 
the song also hit the top 10 of the all-genre, 
multi-metric Billboard Hot 100, complet-
ing a record 42-week climb to the region.

As its pop radio play declined, however, 
“Heat Waves” surged on TikTok, playing off 
another line in the song, its “all I think about 
is you” hook. It trended especially strongly 
in late summer, including via a clip from the 
band itself.

From its release through Jan. 20, the track 
has drawn 1.2 billion in all-format radio 
audience and 737 million streams and sold 
173,000 downloads in the U.S., according to 
MRC Data.

“‘Heat Waves’ always felt strong, but once 
it kicked in on TikTok, and never went away 
from the top tier [in] streaming, radio seemed 
to realize that it deserved another shot, 
which is when it kicked in to the next gear,” 
says Erik Bradley, assistant program direc-
tor/music director at Pop Airplay reporter 
WBBM-FM (B96) Chicago, which has played 
the song more than 2,100 times. “It’s always 
sounded like a massive hit song, which is 
exactly what it wound up becoming.”

“My favorite earworm of the year,” de-
clares Sue O’Neil, pd of Pop Airplay panelist 
WKSE (Kiss 98.5) Buffalo, N.Y., which has 
given the song more than 1,800 plays. “I 
thought it was going to go away, or maybe 
stay as a recurrent, but loved when we 
started seeing research and were able to 
move it into a power rotation.”

Meanwhile, the song’s Pop Airplay coro-
nation is uncommon for another reason: 
Glass Animals frontman Dave Bayley solely 
wrote and produced it. It’s the first No. 1 on 
the chart penned by a single writer in four 
years, since Ed Sheeran’s “Perfect” reigned 
for three weeks starting in January 2018. 
“Heat Waves” is also the first Pop Airplay 
No. 1 that a single talent both authored and 
produced since Pharrell Williams wrote, 
produced and performed “Happy,” which 
dominated for four weeks beginning in 
March 2014.

On the Hot 100, “Heat Waves” has 
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reached a No. 3 high. It has led the Hot 
Rock & Alternative Songs and Hot Alter-
native Songs charts, both of which use the 
same multi-metric methodology as the Hot 
100, for 17 weeks each (through rankings 
dated Jan. 22). 

The Wombats 
Snag First U.K. 
No. 1 With  
‘Fix Yourself’
BY LARS BRANDLE 

T
he Wombats roll to their first U.K. 
No. 1 with Fix Yourself, Not The 
World, the British independent 
rock band’s fifth album.

Hailing from Liverpool, The Wombats’ 
latest effort powers to the top on sales, with 
physical copies accounting for a market-
leading 86% of its tally, the OCC reports.

With their chart crown, the band extends 
its streak of Top 5 albums to four, a run that 
includes 2011’s This Modern Glitch (No. 
3), 2015’s Glitterbug (No. 5), and their first 
self-titled effort, 2018’s Beautiful People Will 
Ruin Your Life (No. 3).

Last week’s leader, The Weeknd’s Dawn 
FM (Island), dips 1-4 but remains the most-
streamed album in the U.K., while British 
electronic producer Bonobo scores a Top 5 
debut with his latest album Fragments (Nin-
ja Tune), the most downloaded album of the 
week, according to the OCC. Fragments is 
new at No. 5, equaling Simon Green’s previ-
ous career best, for 2017’s Migration.

Finally, Elvis Costello scoops a 14th U.K. 
Top 10 album with The Boy Named If (EMI), 
his latest title with The Imposters. It’s new 
at No. 6. 

Elton John and 
Dua Lipa’s  
‘Cold Heart’ 
Continues Hot 
Streak In Australia
BY LARS BRANDLE 

E
lton John and Dua Lipa enter an 
eighth week at No. 1 in Australia 
with “Cold Heart (Pnau Remix),” 
while The Weeknd retains top 

spot on the national albums chart with 
Dawn FM (Republic/Universal).

With its latest crown, “Cold Heart” (via 
Warner/Universal) notches a 23rd week in 
the ARIA Top 10, and it’s Elton’s longest-
serving chart leader in these parts.

Further down the list, there are notable 
climbs for Lost Frequencies & Calum 
Scott’s platinum-certified “Where Are You 
Now” (Sony), up 11-9 for its peak position; 
while Encanto soundtrack numbers “We 
Don’t Talk About Bruno” (12-10 via Univer-
sal), and Jessica Darrow’s “Surface Pres-
sure” (24-20 via Universal) hit new highs.

Meanwhile, Gold Coast electronic music 
producer Luude gets to work with his remix 
of “Down Under” (Sweat It Out/Xelon) 
featuring Colin Hay. The banging track, a 
cover of Men at Work’s ‘80s hit, lifts 19-14 
in its second week.

With The Weeknd securing a second 
chart title with Dawn FM, the Canadian 
artist boasts a personal best. It’s the first of 
Abel Tesfaye’s four leaders to log more than 
one week at No. 1.

British alternative rock trio The Wom-
bats earn a fourth Top 10 album with Fix 
Yourself, Not The World (Warner), new at 
No. 2. That feat matches the band’s previ-
ously results of The Wombats Proudly Pres-
ent… This Modern Glitch (No. 2 in May 2011) 
and Glitterbug (No. 2 in April 2015).

British DJ and producer Bonobo had a 
career high with Fragments (Ninja Tune/In-
ertia), his seventh studio set. It’s new at No. 6, 
well ahead of his previous album Migration, 

which reached No. 12 back in January 2017.
Finally, ARIA Award-winning indie rock 

outfit Lime Cordiale snag a Top 10 debut 
for Cordi Elba (Chugg/MGM), their collab-
orative mini album with British actor Idris 
Elba. It’s new at No. 9.

Led by brothers Oli and Louis Leimbach, 
Lime Cordiale cut the album in Sydney 
while Elba was in town shooting a movie. 
It’s the followup to Lime Cordiale’s 14 Steps 
To A Better You, which led the ARIA Albums 
Chart in July 2020 and won them break-
through artist at the 2020 ARIA Awards. 

Cyndi Lauper’s 
‘Girls Just Want 
to Have Fun’ Joins 
YouTube’s One 
Billion Views Club
BY GIL KAUFMAN 

C
yndi Lauper‘s smash debut 1983 
single, “Girls Just Want to Have 
Fun,” has joined the YouTube one 
billion views club. The girl-power 

anthem from Lauper’s debut album, She’s So 
Unusual, is her first clip to cross the billion 
line, 13 years after the classic visual was first 
posted to YouTube.

“A lot of people don’t realize this, but 
‘Girls’ is really a political song,” Lauper said 
in a statement about the track she flipped 
to have a female perspective based on the 
original penned by songwriter-performer 
Robert Hazard. “When I got my feminist 
hands on it, I knew I wanted to make it into 
an anthem for all women. Sonically, I want-
ed the song to be uplifting and joyful. When 
it came time to make the video, it was really 
important to me to make sure we included 
women from every walk of life. I wanted ev-
ery little girl watching the video to have the 
joyful experience of seeing herself on that 
screen. I wanted us to be a community.”

As the Grammy-nominated track ran all 
the way up to No. 2 on the Billboard Hot 
100 singles chart, the Edd Griles-directed 
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video was in heavy rotation on MTV in the 
early days when the channel played music 
clips 24 hours a day.

With Lauper’s mother playing the part 
of a put-upon matriarch and professional 
wrestler/manager Captain Lou Albano as 
her dad, the low-budget visual with screen-
saver graphics introduced the world to the 
kewpie doll-voiced singer with a flashy, 
trashy thrift store look and Tang-colored 
hair. In the bouncy video, Lauper and a gang 
of fellow fun-lovers sing and dance through 
the streets and end up at a packed new-wave 
house party to the consternation of eternally 
agitated Albano.

“Years later, at the Women’s March, I saw 
that community in action. I saw all types of 
women and girls carrying signs saying ‘Girls 
Just Want to Have Fun-damental Rights,’” 
Lauper added in her statement. “And now, 
here we are at a billion views. Back when we 
made the video, there was no YouTube, so 
when you think about it, it’s really extraor-
dinary — the reach that this song has. The 
longevity. That people still purposely seek 
this video out and press play. Wow. I’m re-
ally grateful. Thank you.”

The Grammy-, Tony- and Emmy-winning 
singer who has sold more than 50 million 
records worldwide was the first woman in 
history to have four top-five singles from a 
debut album (with “Girls Just Want to Have 
Fun” followed by “Time After Time,” “She 
Bop” and “All Through the Night”).

Check out the “Girls Just Want” video 
below. 

Avicii Tribute 
Museum to  
Open In 
Stockholm Soon
BY KATIE BAIN 

O
n the heels of a revelatory new 
biography chronicling the life 
of Avicii, the late producer’s 
estate announced Monday (Jan. 

24) that a tribute museum exploring Avicii’s 
life and influence will open in Stockholm on 
Feb. 26, 2022.

The Avicii Experience will chronicle 
the life and legacy of the artist born Tim 
Bergling, from his childhood to his time 
producing tracks in his bedroom, to his rise 
to global fame. The experience will feature 
images, music, videos, personal belongings 
and unreleased music. The space will focus 
heavily on interactive components that will 
allow “fans and visitors to interact with 
Tim’s music through technical installations,” 
says Lisa Halling-Aadland, content producer 
and Avicii Experience spokesperson.

The Avicii Experience is produced by 
Pophouse Entertainment, the same group 
behind Stockholm’s ABBA museum and 
other cultural installations and hotels 
throughout the city. The Avicii Experi-
ence will be located within Space, a digital 
culture center in the heart of Stockholm. 
Opened in November of 2021, Space is a 
meeting place combining gaming, music and 
content creation across seven floors.

“Personally, having closely followed Tim 
since his breakthrough, it is with great 
gratitude and respect for the Bergling family 
that we finally can open the doors to the 
Avicii Experience,” says Per Sundin, the 
ceo of Pophouse Entertainment and one 
of the founders of Space. Sundin also has a 
close connection to the Avicii legacy, having 
signed the artist’s breakout hit “Levels” to 
Universal Music in 2011. 

Tickets for the Avicii Experience are on 
sale now. (During the ongoing pandemic, the 
experience will allow entry via a system cre-

ated to mitigate risk of infection.) A portion 
of ticket sales will go to the Tim Bergling 
Foundation, the charitable organization 
launched in the wake of Bergling’s death by 
his parents, Klas Bergling and Anki Lidén.

“Tim would have been incredibly proud 
to be represented like this,” says Klas 
Bergling. “The mix of a new digital take in 
combination with a classic museum would 
have appealed to him.” 

‘SNL’ Castmates 
Pete Davidson & 
Colin Jost Just 
Bought a Staten 
Island Ferry
BY ASSOCIATED PRESS 

S
aturday Night Live comics Colin 
Jost and Pete Davidson have pur-
chased a decommissioned Staten 
Island Ferry boat for $280,100 with 

plans to turn it into New York’s hottest club.
Jost and Davidson teamed up with 

comedy club owner Paul Italia on Wednes-
day’s winning bid for the John F. Kennedy, 
a 277-foot (84-meter) vessel that shuttled 
commuters between the New York City 
boroughs of Manhattan and Staten Island 
from 1965 until it was taken out of service 
last August.

“The Staten Island Ferry is definitely 
something iconic,” Italia, a real estate inves-
tor and co-owner of the restaurant and 
comedy club The Stand, said Friday (Jan. 
21). “We wanted to figure out a way to save it 
and to do something special with it.”

Italia said transforming the 2,109-ton 
ferry into an entertainment venue will cost 
millions of dollars and won’t happen any-
time soon.

“It’s really early stages here,” he said. “You 
have a great idea and you’re working on ex-
ecuting it and the first step is the acquisition 
of the boat, and I think that that’s the story 
right now. We were successful in acquiring 
the boat and making sure it didn’t go into 
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the scrapyard like the last two.”
Messages seeking comment were sent to 

representatives of Jost and Davidson, who 
both grew up on Staten Island and often 
joke about their home borough and its best-
known mode of transport.

Named after the 35th U.S. president, the 
John F. Kennedy was the oldest ferry in 
the fleet when it was decommissioned last 
summer.

The new owners have 10 business days to 
secure a place to dock the vessel and tow it 
there. “We’re working on that,” Italia said.

The boat was auctioned by New York 
City’s Department of Citywide Administra-
tive Services, and other city departments 
will have to sign off on operating it as a float-
ing nightspot.

It could help that the city’s new mayor is 
onboard. “I love this idea. What a great way 
to give an NYC icon a second life,” Mayor 
Eric Adams tweeted Friday.

Adams, who took office on Jan. 1 and was 
portrayed by Chris Redd on Saturday 
Night Live on Jan. 15, added, “Let us know 
how we can help and we’ll be there for the 
maiden voyage.” 
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