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Executive of the Week: Disney Music
Group President Ken Bunt
BY MEL INDA NEWMAN
Buoyed by Lin-Manuel Miranda’s irresistible songs
and the movie’s magical story, the soundtrack to Walt
Disney Animation Studio’s Encanto reached No. 1 on
the Billboard 200 albums chart dated Jan. 15, making
it the first soundtrack to hit No. 1 in two years since
Disney’s Frozen II topped the tally.
Lessons learned from that sequel’s success (as
well as its predecessor, 2014’s Frozen, which spent 13
weeks at No. 1) helped provide a playbook for promoting the Encanto soundtrack, says Disney Music Group
president Ken Bunt. “We have learned that continuing to release videos and responding to fans’ engagement is the best thing to do and we have gotten quite
good at it,” he says.
In addition to the soundtrack dominating the
Billboard 200, the movie’s standout track, “We Don’t
Talk About Bruno,” topped Billboard’s Streaming
Songs chart dated Jan. 15 — one of four songs from the
soundtrack on the chart. The song stands at No. 5 on
the Billboard Hot 100 and is one of six songs from the
movie on that chart.
The success of the soundtrack and its music earns
Bunt the title of Billboard’s Executive of the Week.
Bunt, who humbly admits his division had the ad-

vantage of working with tremendous source material,
talks to Billboard about the streaming success, international rollout and staying authentic to the movie’s
Colombian setting. “The rollout began with a fantastic
film, incredible music and a strong marketing campaign,” he says. “[Walt Disney Music president] Tom
MacDougall and Matt Walker [senior vp music, Walt
Disney & Pixar Animation Studios] oversaw the music
creative for the film, and when you add Lin-Manuel
Miranda and [composer] Germaine Franco, it makes
the marketing and planning process much easier and
a lot of fun.”
The movie debuted in theaters on Nov. 24 and
on Disney + on Christmas Eve. How did that staggered release strategy push the soundtrack?
As we have seen with other Disney animated
musicals that are released in November, there is often
a bounce with the soundtrack during the holidays
(continued)

The Billboard Bulletin will not publish
on Monday. We will resume publishing on
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when families are spending time together in
theaters or at home. In this case, the movie
released in theaters in November, and became available on Disney+ on Dec. 24, after
which it skyrocketed.
The success has been led by streaming.
What was Disney’s digital plan between
dedicated Disney channels and playlisting?
We have excellent partnerships with the
[digital service providers] and over the years
have curated Disney-specific channels for
our music and videos. Our DisneyMusicVEVO YouTube channel has over 26.5 million
subscribers, and we had a very deliberate
schedule to roll out the music videos, which
have been enormous. We also have our flagship Disney Hits playlist where the artwork
and music for Encanto is featured prominently. In partnership with SiriusXM, we
launched a 24/7 Disney Hits radio station
last year. We featured the music from Encanto, as well as interviews with LinManuel Miranda, Sebastian Yatra and the
cast of the film on the station. Our Disney
Hits challenge takeover for Alexa devices
has been a driver as well. Voice and Smart
speakers are always at the center of our
strategy. In addition, our Disney For Scores
podcast, hosted by Jon Burlingame, featured interviews with Lin-Manuel Miranda
and Germaine Franco.
How has the success of “We Don’t Talk
About Bruno” and “Surface Pressure”

propelled the soundtrack?
“We Don’t Talk About Bruno” was buzzing online, and on TikTok in particular,
which brought another layer of engagement.
Disney fans were also mashing it up with
the “Silencio Bruno” line from Luca that
Pixar released last year. The song includes
the entire Family Madrigal which reflects
the dynamics of so many families. “Surface Pressure” is relatable to so many, and
even more so amid the pandemic. “Dos
Oruguitas” is also growing substantially as
more people see the film; it’s a beautiful
and emotional song that is at the root of the
film’s story.
Encanto takes place in Colombia and
celebrates Latin American culture. How
did your marketing strategy tap into
that?
We leaned heavily into the music from
Lin-Manuel Miranda and Germaine
Franco, as well as Columbian natives Carlos
Vives and Sebastian Yatra. The entire cast
has been very engaged as well, and Stephanie Beatriz just posted a fantastic self-duet
on TikTok for “We Don’t Talk About Bruno”
that people are loving.
How have you marketed the
soundtrack globally?
The soundtrack has been localized and
marketed in 20 languages. We work in close
partnership with our Disney colleagues on
the theatrical and Disney+ release to tailor
the campaign to each region. Kudos to our

character voices, production and international teams for pulling all this off.
The soundtrack also features music
from Germaine Franco, the first woman
composer of a Walt Disney Animation
Studios feature film. How has her score
been part of the soundtrack’s success?
Germaine’s collaboration with Lin-Manuel and the filmmakers is a big part of the
success — her score truly complements the
songs and story. Her work with Colombian
musicians and use of traditional Colombian instruments ties all the rhythms of the
soundtrack together.
How does Encanto build on Lin-Manuel
Miranda’s Disney success with Moana? Is
he this generation’s Alan Menken?
They are both legendary artists and we
are fortunate that they are sharing their
creativity with us. Encanto is yet another
example of Lin-Manuel’s remarkable versatility. The two of them are working together
on the live action Little Mermaid film.
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On February 26th , Billboard will publish its highly anticipated Women in Music special issue, featuring top
women in the music industry who are creating excitement and making their mark across labels, publishing
and touring.
Coinciding with the issue, Billboard’s Women in Music awards ceremony will be held March 2nd
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business executives to recognize and celebrate their achievements.
Take this opportunity to congratulate the most powerful and talented women in music and wish
them continued success.

CONTACT

East Coast: Joe Maimone | joe.maimone@billboard.com.
Southeast: Lee Ann Photoglo | laphotoglo@gmail.com
Latin: Marcia Olival | marciaolival29@gmail.com
Touring & West Coast: Cynthia Mellow | cmellow.billboard@gmail.com
International: Ryan O’Donnell | rodonnell@pmc.com

O N S A L E : 2/26 | A D CLOS E 2/15 | MATE RIALS DU E 2/16

BILLBOARD COUNTRY UPDATE

Page 5 of 18

APRIL 13, 2020 | PAGE 4 OF 19

ON THE CHARTS JIM ASKER jim.asker@billboard.com

IN BRIEF

SamHunt’s Southside Rules Top Country
Albums; Brett Young
‘Catch’-es
Fifth
Airplay
KKR. Bertelsmann
bought out KKR’s
stake
Pimco
Partners
the joint venture in 2013.) In December,
1 Out of Every 3
Leader;
Travis inthe
Denning
Makes History
companies acquired rock band ZZ Top’s
With BMG to
publishing catalog and recorded music royAlbums Sold in
alties for an undisclosed sum. In a 2021 deal
Acquire Music
revealed last Friday, BMG and KKR purthe US in 2021
chased singer John Legend’s personal share
Rights
of the copyrights to his compositions as well Were Vinyl LPs

Sam Hunt’s second studio full-length, and first in over five years, Southside sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s lion audience impressions, up 16%).
Top Country Albums chart dated April 18. In its first week (ending April 9), it
earned 46,000 equivalent album units, including 16,000 in album sales, ac- TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive
as his recorded music royalties
from
cording to Nielsen Music/MRC Data.
and totaldating
Country
Airplay No. 1 as “Catch” (Big Machine Label Group) ascends
2004
to
early
2021.
Southside
marks
Hunt’s
second
No.
1
on
the
2-1,KEITH
increasing
13% to 36.6 million impressions.
BY GLENN PEOPLES
BY
CAULFIELD
chart and fourth top 10. It follows freshman LP
Young’s first of six chart entries, “Sleep WithA staggering amount of money has
Montevallo,Pimco
which arrived
at the institutional
summit in Noout You,” reached
No. one
2 in December
2016.
He
is the latest
entered the music rights market and made
ore than
out of every
three
vember 2014 and reigned for nine weeks. To date,
followed with the multiweek No. 1s “In Case You
investor to enter the booming
deals in the hundreds of millions and
albums sold in the U.S. last
Montevallo has earned 3.9 million units, with 1.4
Didn’t Know” (two weeks, June 2017), “Like I Loved
market
for
music
rights.
The
billions
of
dollars
seem
commonplace.
year were
vinyl
LPs,(two,
according
million in album sales.
You” (three, January
2018),
“Mercy”
August
investment
manager,
which
has
The last 12 months alone have seen major
to MRC
Data.
Montevallo
has spent 267
weeks on the
list, tying
2018) and “Here
Tonight”
(two, April 2019).
Luke
Party as the sixth-longest“Catch”
completes
his longest journey
$2.2 Bryan’s
trillion Crash
underMy
management,
is teaming
partnerships, such as investment giant
Vinyl
album
sales comprised
38.3% to
ofNo.
all 1,
running
in to
theacquire
chart’s 56-year
history. The
havingsales
taken
46 weeksand
to reach
theformats
apex. It outup withtitles
BMG
music catalogs,
Blackstone backing Hipgnosis Songs
album
(physical
digital
On the all-genre Billboard 200, Southside arpaces the 30-week climb of “Here Tonight.”
Financial
Times reported Thursday (Jan.
Management the tune of $1 billion and
combined)
in the U.S. in 2021 (41.72 million
rives at No. 5, awarding Hunt his second top 10
On Hot Country Songs, “Catch” pushes 7-5 for
HUNT
YOUNG
13).
The
article
did
not
specify
the
amount
Apollo
Global
Management
committing
up
of
108.98
million),
the company reports.
after the No. 3-peaking Montevallo.
a new high.
of Hunt
money
companies
will allocate
for
to $1 billion in funding to Sherrese Clarke
Further, vinyl LPs accounted for 50.4% of
firstthe
released
the EP X2C,
which debuted
and
peaked atbut
No.cited
5 on an
Topunnamed
Country source
Albumsas
in August
2014.
Following
‘DOES’ IT AGAIN Luke
Combs’ “Does
to Me”
investments
Soares’
newly
launched COMBS
HarbourView
all physical
albums
sold(River
(41.72House/Columbia
million of
Montevallo,
Between thedeals
Pines:will
Acoustic
Mixtape
at its
No. 7 high
in Nashville),
ascends 11-8
onsums
Country
up 10% to
saying the individual
smaller
than started
Equity
Partners.
Additionally,
the featuring
inflow ofEric Church,
82.79 million).
Both
areAirplay,
MRC Data-era
November 2015.
24.7 million in audience. The song is Combs’ eighth straight career-opening
those BMG makes through its partnership
funding means deeper pockets for the like
records for vinyl’s share of the album sales
Montevallo produced five singles, four of which hit the pinnacle of Country top 10, following a record run of seven consecutive out-of-the-gate, properly
with
Kohlberg
Kravis
Roberts
&
Co.
of
Primary
Wave
(through
a
$375
million
inmarket in the U.S.
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make promoted No. 1 singles.
source
knowledge
of the
partnervestment
from Oaktree Capital
June
MRC
Data’s
YouAMiss
Me.”with
“Break
Up in a Small
Town”
peaked at No.
2.
Churchin
adds
his 15th Country
Airplay
top2021
10. tracking year ran from
Hunt
co-penned
12 report
songs on
Southside,
“Body
a Back
ship
told
Billboardallthe
was
substan-including
2021)
and Like
Round
Hill Music ($86.5 milJan. 1, 2021, through Dec. 30, 2021. All numRoad,”
which was
released in 2017.
The BMG
smash hit ruled
fora stock
THAT
TOOK QUITE
‘A FEW’bers
MONTHS
shatters
the record
tially correct.
Representatives
from
lionCountry
raisedAirplay
through
offering
in July
in thisTravis
story Denning
are for the
U.S. only.
MRCfor
three weeks and the airplay-, streaming- and sales-based Hot Country Songs the most weeks it has taken to penetrate the Country Airplay top 10 as “After
and Pimco declined to comment.
2021) to continue their buying sprees.
Data ( formerly Nielsen Music and Soundchart for a then-record 34 frames. It now ranks second only to Bebe Rexha and a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 milLast
year,
BMG,
the
fourth-largest
music
Scan) began tracking music sales in 1991.
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).
lion in radio reach.
publisher
in theDead,”
world,which
and KKR
MRC Data’s
sales,
streaming
airplay
data
“Downtown’s
is alsoannounced
on the new set, reached Nos. 14 and 15
The song surpasses two tracks
that took
50 weeks
each toand
enter
the top
10:
on
Hot Country
Songstoand
Country
Airplay,
You,”to
which
reached
No. 10 inweekly
Januarycharts.
2018 bea new
partnership
invest
$1 billion
inrespectively, in June 2018. “Kin- Easton Corbin’s “A Girl Like
is used
compile
Billboard’s
folks”
Country
Airplay
Feb.back
29, becoming
and Aaron
Style,”
which
musicled
rights.
(BMG
thaton
dates
to the Hunt’s seventh No. 1. It hit fore peaking at No. 6 that February,
In addition,
forWatson’s
the first “Outta
time since
MRC
No. 3 on Hot Country Songs.
achieved its No. 10 high in December 2017.
2009 formation of BMG Rights ManageData began tracking music sales in 1991, U.S.
Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his
“After” is Denning’s second Country Airplay entry. “David Ashley Parker
ment,
a
joint
venture
of
Bertelsmann
and
vinyltoalbums
CD 2018.
albums for the year
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in
From Powder Springs” traveled
No. 32 inoutsold
September

M

HUNT: MICHAEL MARTIN/NHLI VIA GETTY IMAGES. YOUNG: ETHAN
MILLER/GETTY IMAGES

P

Page 6 of 18
IN BRIEF

– and vinyl is now the leading format for
album purchases overall in America.
VINYL VOLUME TURNED UP: 41.72
million vinyl albums were sold in the U.S. in
2021 (up 51.4% from 27.55 million in 2020).
2021 marked the 16th consecutive year vinyl
album sales grew, and the largest year for
vinyl album sales since MRC Data began
tracking sales in 1991. Also in 2021, Vinyl LP
sales saw their single-largest sales week of
the MRC Data era, when 2.11 million vinyl
albums were sold in the week ending Dec.
23.
In 2021, 40.59 million CD albums were
sold (up 1.1% from 40.16 million in 2020),
making it the second-most popular format
among consumers who purchased albums.
Strikingly, CD album sales posted a yearly
gain for the first time since 2004, when CD
sales increased 4.6% to 665.5 million (from
636.5 million in 2003).
Digital album sales were the third-most
popular format in 2021 for album purchases,
and the segment fell 23.9% in 2021 to 26.19
million (down from 34.42 million in 2020).
Vinyl was the dominant format for album
purchases in the U.S. up until the early
1980s. After that, cassettes took hold until
the early 1990s, when the CD format blossomed and remained king until 2021.
INDIES RULE THE VINYL
WORLD: Of the 41.72 million total vinyl
album sales in 2021, 19.78 million came from
the independent retail sector — up 80.8%
compared to 2020’s haul of 10.94 million.
Indie stores continued to profit in the vinyl
space from Record Store Day promotions –
including two RSD drops in 2021 and RSD
Black Friday, along with many indie storeexclusive vinyl releases.
There were 13.4 million vinyl LPs sold in
2021 through the non-traditional sector of
the marketplace (up 19.1% compared to the
11.24 million sold via non-traditional sellers
in 2020). Non-traditional sellers, as defined
by MRC Data, include internet-based retailers like Amazon, mail order and direct-toconsumer sales like an artist’s web store.
Mass merchants, such as Target and
Walmart, were the third-largest seller of
vinyl LPs in 2021, with 6.17 million sold (up
61.8% compared to 3.81 million in 2020).
In 2020, vinyl LP sales grew 98.5% at mass

merchants. In the past few years, both
Target and Walmart have focused on selling
vinyl albums – both in-store and online –
giving more floorspace to the format inside
their physical stores and carrying exclusive
variants of vinyl releases.
Walmart has even exclusively released a
few albums only available on the vinyl LP
format, including a pair of Luke Bryan greatest hits compilations – #1’s Volume
1 and #1’s Volume 2, which were released in
2020 and 2021, respectively. They have sold
15,000 and 10,000 to date, respectively.
ADELE LEADS THE WAY, BUT
TAYLOR IS QUEEN OF VINYL: Adele’s
recent studio release 30 may have only been
released Nov. 19, but it made the most of its
six weeks of availability during the tracking
year. The set sold 318,000 copies on in 2021,
easily making it the top-selling vinyl LP of
the year. The second-biggest selling album
on vinyl in 2021 was Olivia Rodrigo’s Sour,
with 268,000 sold.
Meanwhile, Taylor Swift has three of
the year’s top 10-selling vinyl albums (Nos.
3, 6 and 9, see below). Swift is also the topselling artist on vinyl in 2021, having sold
1.09 million total vinyl LPs during the year
across her entire catalog — or 2.6% of total
vinyl LP sales. Swift’s vinyl LP sales were
aided by sturdy business through her official
web store. The Beatles were the No. 2 bestselling act on vinyl in 2021, with 659,000
sold.
TOP 10 SELLING VINYL ALBUMS OF
2021 IN U.S.
1. Adele, 30 (318,000)
2. Olivia Rodrigo, Sour (268,000)
3. Taylor Swift, Red (Taylor’s Version) (260,000)
4. Harry Styles, Fine Line (256,000)
5. Billie Eilish, Happier Than Ever (252,000)
6. Taylor Swift, Evermore (249,000)
7. Prince & The Revolution, Purple
Rain (Soundtrack) (207,000)
8. The Beatles, Abbey Road (201,000)
9. Taylor Swift, Folklore (195,000)
10. Kendrick Lamar, Good Kid, M.A.A.D
City (194,000)
Source: MRC Data, for the tracking period
Jan. 1, 2021, through Dec. 30, 2021.
In 2021 there were a total of 87 albums
that sold at least 50,000 copies on vinyl –

up from 51 in 2020. The year’s top-seller is
Adele’s 30, with 318,000 copies sold. Comparatively, only 67 albums on the CD format
sold at least 50,000 copies in 2021, up from
65 in 2020.

Round Hill Music
Acquires David
Coverdale Catalog
BY ED CHRISTMAN

T

he Round Hill Music Royalty Fund
has acquired a bundle of music
rights from David Coverdale,
the Whitesnake frontman and
former lead singer of Deep Purple. Terms
of the deal were not disclosed.
According to the announcement, the
acquisition includes his music publishing
and master recording royalties and from
his three-album stint in the mid-1970s
with Deep Purple — Burn, Come Taste The
Band, and Stormbringer — and from his entire Whitesnake catalog including the band’s
multi-platinum 1987 self-titled album. Also,
as part of the deal Round Hill apparently has
acquired some Whitesnake master recordings that Coverdale owned. In addition, the
deal includes a neighboring rights administration agreement for both his Whitesnake’s
catalog and his share of the Deep Purple
albums he performed on.
“I am thrilled beyond words to joyfully
announce that my existing catalog of works,
both songs and master recordings, which I
have been involved in creating for over 50
years, is now in exceptionally safe hands
with the fine people at Round Hill,” Coverdale said in a statement. “I look forward
immensely to working together with Josh
Gruss and all at Round Hill to ensure the
legacy of my existing works for future generations to enjoy.”
Whitesnake hits included in the deal
include “Here I Go Again,” “Is This Love,”
“Crying In the Rain,” “Still Of the Night,”
and “Fool for Your Loving.” The deal also
includes “The Last Note of Freedom,” a song
he co-wrote with Hans Zimmer and Billy
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Idol for the film Days Of Thunder.
Acknowledging Coverdale as a true icon
and frontman for two of the world’s greatest
bands, Round Hill CEO Josh Gruss said in
a statement that the singer “has blazed a
trail since the early ’70s, and his legacy and
influence on the generations of artist that
followed him cannot be understated. To
have been entrusted with David’s work is a
proud day for Round Hill.”
According to the announcement, the catalog has a diversified income streams that is
comprised of 39% from music publishing
assets, 11% from neighboring rights and 50%
from master recording rights, which further
break out to 23% streaming; 17% physical;
4% download and 6% synchronization.
While revenue and the acquisition price
wasn’t disclosed, Billboard estimates Coverdale’s share of the Whitesnake and Deep
Purple publishing at $810,000 annually.
Since publishing comprises 39% of the catalog’s annual income stream, that extrapolates out to about $2.1 million in revenue.
Consequently, Billboard estimates that the
Coverdale package of income streams carried about a $35 million valuation.
Round Hill didn’t immediately respond to
a request for comment on the estimate.
The announcement included a message
to shareholders saying that the Round Hill
Music Royalty Fund couldn’t specifically
disclose price on this deal but would make
further financial disclosures on acquisitions,
apparently collectively, on the completion
of investing the proceeds from its $86.5
million in funding it raised through selling C
Shares last summer.
In the meantime, Trevor Bowen, the chair
of the Round Hill Music Royalty Fund, said
in a statement, “The Board is pleased to
provide RHM shareholders with access to
David Coverdale’s own legendary catalog
of hits as the frontman from one of best
known rock bands of all time, who helped to
define an era of music. We are delighted to
be deploying capital into such high-quality
acquisitions while continuing to evaluate
further attractive opportunities.”

Merger of CAA
and ICM Delayed
Amid Justice
Dept. Scrutiny
BY ALEX WEPRIN, LESLEY GOLDBERG

T

he U.S. Department of Justice is
scrutinizing CAA’s acquisition
of ICM Partners, digging into
the major agencies’ proposed
merger and its impact on the entertainment
industry, multiple sources familiar with the
matter tell The Hollywood Reporter.
The acquisition, unveiled in September,
initially planned to close by the end of 2021,
but is now targeting Q2 2022, sources say. If
the deal goes through, the agency and representation landscape would have three major
players in Endeavor-owned WME, CAA
and UTA, along with other competitors like
APA, Gersh and Paradigm.
According to one source, the DOJ’s
antitrust division, led by Assistant Attorney
General Jonathan Kanter, has interviewed
top executives at the two agencies as well as
some outsiders like APA CEO Jim Gosnell.
The Department of Justice did not immediately reply to a request for comment.
This source said that concerns from some
Hollywood unions such as the Writers Guild
of America or SAG-AFTRA may have triggered the close review. After the deal was
initially unveiled, SAG-AFTRA national
executive director Duncan Crabtree-Ireland
said in a statement that the union would
“carefully scrutinize this combination of
two storied talent agencies to ensure that
performers will benefit from, and are not
disadvantaged by, the deal.” SAG-AFTRA
and the WGA did not reply to a request for
comment for this story.
When asked about regulatory concerns
by THR after the deal was announced, CAA
co-chairman Bryan Lourd said he was “very
confident” the deal would pass muster. “We
obviously have gotten great advice from
our advisors at [law firm] Wachtell Lipton
and [investment bank] Allen & Co., and

everyone is very confident about that part
of this,” Lourd said. “We don’t know if they
will want to talk to us or not, in the scheme
of things this is not a major deal like some
of the other deals we are all watching and
reading, but we are very confident.”
Both the DOJ antitrust division and the
Federal Trade Commission have been grappling with a barrage of M&A activity since
President Biden took office a year ago.
In the TMT (technology, media, and telecommunications) sector alone, Discovery
is in the process of merging with WarnerMedia, Univision is merging with Televisa,
Amazon has proposed buying MGM, and
Take-Two Interactive struck a deal to buy
Zynga. Meanwhile, Kevin Mayer and Tom
Staggs’ Candle Media has struck several
deals to buy stakes or entire companies in
the sector, including Reese Witherspoon’s
Hello Sunshine, Cocomelon producer
Moonbug Entertainment and Fauda maker
Faraway Road Productions.
The DOJ has already acted in the sector, suing to block ViacomCBS’ sale of
the book publisher Simon & Schuster to
Penguin Random House, citing monopsony
concerns. That suit was filed before Kanter
was confirmed, though the attorney did
raise monopsony concerns in his confirmation testimony.
Kim Masters and Borys Kit contributed
reporting to this Hollywood Reporter
story.

SiriusXM Adds
Cloud Cover to
Background Music
Portfolio
BY MARC SCHNEIDER

S

iriusXM has acquired Cloud
Cover Music, giving the satellite
radio giant a third entry into the
background music market. The
companies said this week that Cloud Cover
will be structured under the Pandora brand,
but operate alongside — and not be merged
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with — Pandora for Business or the parent
company’s other B2B platform, SiriusXM
Music for Business.
Cloud Cover Music offers businesses a
range of fully licensed and commercialfree audio stations for a monthly fee. Like
SiriusXM for Business, it specializes in
programmed stations based on genres and
eras, however, Cloud Cover also boasts
curated playlists geared for specific moods
and types of businesses, like spas and coffee
houses. Sister service Pandora for Business
acts more like its namesake and allows users
to create and refine their own stations.
On its website, CCM says existing subscribers won’t notice many changes in terms
of customer service or contracts, though its
roll-up to SiriusXM means it will be able to
leverage the resources of its sister platforms
to deliver more stations and music, “along
with new and creative ways to access, control, and curate music to precisely fit your
business goals.”
The crowded music-for-business also
includes Soundtrack Your Brand, Mood Media, Rockbot, SoundMachine and others.
SiriusXM said the El Segundo, Calif.based Cloud Cover Music will continue to
be led by vice president and general manager Mark Lehman.
“As one of the fastest growing music for
business services, we’re proud of the track
record that Cloud Cover Music has achieved
with our tens of thousands of customers,”
said Lehman. “We’re excited to have the
brand recognition and strength of SiriusXM
and Pandora behind us as we continue to
focus on delivering the best music and messaging products for businesses.”
Joe Verbrugge, executive vp, SiriusXM
added: “Cloud Cover Music has built an advanced tech platform with a host of features
that are very attractive to businesses who
want an easy-to-install solution, want to be
fully covered on licensing, and also want to
be able to create a tailored soundtrack for
their business.”
Financial terms of the acquisition were
not disclosed. SiriusXM was represented by
Weil, Gotshal & Manges LLP. Alkali Partners
served advised Cloud Cover Media, and
David Wohlberg and Ekong Udoekwere
represented the company as counsel.

Executive
Turntable: Merlin
Conjures New
Board; WMUK
Label Vet
Promoted to SVP,
Commercial
BY CHRIS EGGERTSEN

M

erlin announced its newlyelected board, which includes
representatives from 12
countries across Africa, Asia,
Europe, Latin America, North America and
Oceania.
The Merlin board includes equal representation from the organization’s three
regional blocs: North America, Europe and
All Other Countries, according to a press
release. Nine of this year’s board members
were elected or appointed for their first
term, while 11 members are returning for
another term.
Newly elected to the 2022 board are: Pascal Bittard, owner of IDOL (France); Tom
Deakin, head, EMEA at AudioSalad
(U.K.); Sandra Ortega, director, global
partnerships at Altafonte (Mexico); Louis
Posen, president & executive director at
Hopeless Records (U.S.); Jason Taylor,
director, sales & label relations at Redeye
(U.S.); and Yushi Yamashita, president at
RightsScale (Japan).
Returning board members are: Marie
Clausen, head, NA and global streaming
at Ninja Tune (U.S.); Michel Lambot, cofounder of [PIAS] (Belgium); Chris Maund,
COO at Mushroom Labels (Australia); Carlos Mills, founder & CEO at Mills Records
(Brazil); Martin Mills, founder & chairman
at Beggars Group (U.K.); Michael Ugwu,
CEO at Freeme Digital (Nigeria); Darius
Van Arman, co-CEO at Secretly Group
(U.S.); Pieter van Rijn, CEO at FUGA
(Netherlands); Horst Weidenmüller,

CEO & owner of !K7 (Germany); and Justin West, president & CEO at Secret City
(Canada).
Returning board member Darius Van Arman, co-CEO of Secretly Group, will serve
as chairperson, succeeding Exceleration
Music partner and former Epitaph executive Dave Hansen.
Board advisors appointed this year
include Katie Alberts, COO at Reach Records, who previously served on the Merlin
board. First-time advisors include Glen
Barros, managing partner at Exceleration
Music; Rachel Buswell, head of digital partnerships and analytics at Domino; and Jennifer Newman Sharpe, GC and head of
business affairs at ONErpm.
“Merlin is led by the needs of our diverse
and growing membership. We take great
pride at Merlin in representing members
from every part of the world through
trust, access, flexibility and transparency,”
said Jeremy Sirota, Merlin CEO. “Our
Board is a vibrant and strong voice from our
membership. We’re pleased that our new
Board has music industry leaders with such
a wide range of expertise—I look forward to
their advice, guidance, and perspectives.”
Linda Walker was elevated to senior vp,
commercial, U.K. & Europe, at Warner Music UK and joined the senior management
team. Walker succeeds Derek Allen in the
role, which she assumed in December. Allen
was with WMUK for almost a decade and
made the decision to step down last year.
Walker, who reports directly to Warner
Music UK CEO Tony Harlow, has been
with the company since 1990. She will lead
all aspects of WMUK’s commercial relationships with digital services and physical
retailers, including those in the independent
sector. She will also oversee the company’s
research and analysis department.
The first job Walker held in the music
industry was as an employee at the Shooting
Star record shop. After joining Warner Music in 1990, she moved to Brighton to look
after the South Coast before being promoted
to national account manager, which saw her
return to London. She later moved to Warner’s WEA division (now WMX), where she
supported all Apple accounts across Europe.
She re-joined the commercial team as vp in
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2018 to oversee the delivery of all of Warner
Music’s releases in the U.K. and Europe.
“Linda joined the music industry when
only a handful of women were working
in commercial teams, which makes her
achievements even more impressive,” said
Harlow. “She continues to bring determination, passion, and business acumen to
everything she does, including her role as
Co-Chair of our Women of Warner employee resource group.”
Harlow added, “I can’t thank Derek Allen
enough for what he has done for the business at Warner, and before that at EMI. We
are losing a key strategist, which is important, but a great friend, which matters more.
It was a bitter pill when he decided to retire,
but we all hope to see him again often and
wish him and his family all the best.”
U.K. music licensing company PPL promoted Chloe Rowlatt to head of international. Among other things, Rowlatt will be
responsible for maintaining strong operational relationships with the company’s
network of 105 collective management
organizations (CMOs) globally.
In the role, Rowlatt will work with PPL’s
data, technology and neighboring rights
experts to maximize the collection and
distribution of international performance
royalties on behalf of the company’s rightsholder members.
Rowlatt boarded PPL in 2015 as record
company services manager in the member
services department before moving to the
role of international business manager in
2017. She also serves as co-chair of PPL’s
internal diversity forum.
Laurence Oxenbury, director of international at PPL, said in a statement that
Rowlatt has played a “hugely important”
role in the company’s international revenue
collections during her tenure.
“While our international numbers held
up well over the past year, going forward
we expect our international collections will
be impacted by the pandemic,” Oxenbury
added. “However, having someone with the
business knowledge and industry relationships that Chloe possesses managing our
International team means we are extremely
well placed to successfully navigate our way
through this challenging period and return

to growth.”
Gary Gorman joined RCA Records as
senior vp, rock formats promotion.
In his new role, Gorman will oversee all
rock radio formats including rock, alternative and AAA. He’ll report to RCA co-head
of promotion Keith Rothschild out of the
label’s Los Angeles office.
Gorman joins RCA from Capitol Music Group, where he led successful campaigns for artists including Beck, Bastille, Halsey, Rise Against and more.
He previously spent 17 years at Atlantic
Records, where he rose to vp alternative
promotion.
Music producer and executive Che
Pope (Eminem, The Weeknd, Ye) and
billionaire investor Dan Gilbert launched
WRKSHP, a music-based lifestyle company
based in Detroit’s Capitol Park.
Through the new venture, Pope and
Gilbert aim to help performers establish
themselves as brands, offering their clients
“partnership contracts” along with a customized suite of support services including
talent development, management, marketing and promotion and content production.
“Instead of signing artists to these
‘360-degree’ deals, WRKSHP will partner
with and educate creatives so they profit
share from revenues derived from their
intellectual property and most effectively
monetize their art,” said Pope, who will
serve as CEO. “By being truly transparent,
WRKSHP empowers artists to realize their
maximum potential.”
The company will focus on signing and
collaborating with local Detroit artists, hosting educational workshops and producing
talent shows, concerts and festivals designed
to attract high-profile industry executives to
the city.
Added Pope, “Success looks like Detroit
re-cementing itself as one of the premier
music cities of the world and establishing
WRKSHP as a leading music powerhouse in
the industry built alongside our multi-genre
artist roster.”
Gilbert, who has incubated businesses
including Rocket Mortgage, StockX and 100
Thieves, led the initial round of investment in the company alongside co-lead
investments from Stellation Capital’s Peter

Boyce and Taiwanese music technology
firm KKFarm. Additional investors include
Courtside Ventures, StockX COO Greg
Schwartz, NFL player Ndamukong
Suh, Gas Station TV CEO Sean McCaffrey and William and Wynn Wesley.
“Music is the compass that connects
people toward a collective path. Detroit,
more than any city, validates that bond
across many generations. Arts and culture
are the catalysts that ignite renaissance
cities,” said Gilbert in a statement. “Che is a
renaissance man whose life’s work culminates through WRKSHP’s bold vision.
Detroit’s deep-rooted history in moving the
world through global multi-genre musical
contributions makes it the natural choice for
our headquarters.”
Those interested in learning more can
contact WRKSHP by emailing andrew@
wrkshp.club.
John Franck and Eddie
Levy launched UNDRCVR Entertainment – described as a digital-first marketing agency, artist management firm and
full-service influencer agency – in partnership with influencer agency and media
network Audioclout.
UNDRCVR is billed as a “three-pronged,
vertically-integrated company” that boasts
partnerships with Concord Music Group,
Sony Music Entertainment, Psychopathic
Records, Suretone Records, Thriller Records, Perseverance Media Group, Universal
Music Group, Cinematic Music Group and
UP/Down-Brando Records, along with
international clients including Sugar Music,
with which UNDRCVR recently worked on
the OneRepublic and Negramaro collaboration “Better Days (Giorni Migliori).” Other
clients include superstar Italian artist Sangiovanni and metal band All That Remains.
Audioclout, which is embedded within
UNDRCVR, boasts full ownership of Instagram and TikTok channels that boast reach
numbering in the millions. The company’s
mission “is to bring together artists, influencers and fans to share in the discovery of
music,” according to a press release.
Franck most recently served as head executive vp, commerce & marketing at Alternative Distribution Alliance (ADA); before
that, he was CMO at 300 Entertainment. He
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was a Billboard Indie Power Player in both
2020 and 2021 and a Billboard Digital Power
Player in 2019.
Levy’s executive roles include national
marketing director at City Winery and
senior director marketing at Razor & Tie/
Fearless Records.
“We believe that independence is not just
the future, it is the NOW in entertainment,
music and tech,” said Franck and Levy in a
joint statement, adding that they hope “to
create and facilitate long-game success by
creating multi-tiered, panoramic marketing
solutions for our partners across entertainment, music, film, touring, branding, and
more.”
Deana Ivey was promoted to president
of the Nashville Convention & Visitors
Corp. Ivey has been with the organization
since 1997 and previously served as executive vice president and chief marketing
officer. Butch Spyridon, who previously
held the dual role of president and CEO, will
retain the title of CEO.
Prior to her work in Nashville, Ivey served
as executive director of the Gatlinburg
Chamber of Commerce. She is a board member of the Tennessee Hospitality Association, Rhythms of the South Corporation and
the Academy of Country Music. Ivey was
also on the board of the TJ Martell Foundation for eight years and is a member of the
2015 Leadership Music class.
Spyridon has served as the head of the
NCVC since 1991. He serves on the executive committee of the U.S. Travel Association and is a past Chair of Destinations
International.
“Deana’s advancement is well earned
and much deserved,” Spyridon said. “She
has been a committed partner these past
25 years and has been integral in shaping
the Music City brand, creating and attracting major events, and marketing Nashville
around the world.”
“I am honored and humbled to be named
President of an organization dedicated to
promoting a city recognized as a global
destination,” Ivey said. “I appreciate the
confidence the NCVC Board of Directors
and CEO Butch Spyridon have placed in me,
and I look forward to helping realize Nashville’s future possibilities while building on

the past successes. it’s a city to which I have
devoted my career and love.”
Live event ticketing technology and
analytics company Logitix named Jed
Weitzman as head of music.
Weitzman, a 25-year veteran of the
entertainment industry, will be tasked with
optimizing concert ticket sales via real-time
data, dynamic pricing and distribution. He
joins Logitix from DTI Management, where
he built the music division; he’s consulted
for over 60 major concert tours, working directly with agencies, promoters, venues and
managers to create revenue. Earlier in his
career, he oversaw world tours and licensing deals for artists including Prince, Billy
Joel and Dave Matthews.
Before joining the music industry,
Weitzman worked in television, putting in
time on shows including SNL and Late Night
with Conan O’Brien. He went on to manage
the careers of comedians including Zach
Galifianakis, Stephen Colbert and Steve
Carell and worked with the writing and
production staffs of The Larry Sanders
Show and The Dana Carvey Show during his
tenure at Brillstein Grey Entertainment.
Label, management and publishing company River House Artists in Nashville announced three new hires: Kristin Watson
Byrne as director, digital strategy; Taylor
Rasnick as manager, creative services;
and Trey Wilson as artist manager, all effective immediately.
Watson Byrne comes to River House following 10 years at Sony Music; prior to that,
she held roles at Songfluencer, Crowd Surf,
Collective Artist Management and ThinkSwell.
Rasnick arrives at River House from
Pratt’s Institute in Brooklyn, New York. She
will be charged with overseeing the creation
and execution of all creative elements for
the company’s artists and in-house creatives.
Wilson will handle day-to-day management for emerging artist Jordan Rowe. She
joins River House after six years spent tour
managing Jon Pardi.
River House’s roster includes Luke
Combs, Jameson Rodgers and Billy
Strings.
Nashville-based artist management

firm Borman Entertainment elevated
several key employees as part of a companywide expansion.
The newly announced promotions include Liz Nixon, upped to senior vp marketing; Elisabeth Ashley and Erik Peterson to
vp management & artist development;
and Sarah Redo and Kaitlyn Gruber to
senior manager, social media and marketing.
Borman Entertainment’s artist roster includes Keith Urban, Tyler Hubbard and Mickey Guyton in partnership
with Steve Moir.
Mike Merriman’s Parr3 promoted Bryan Gott to director, business management.
Gott joined Parr3 as an intern in 2014
and has since led some of the company’s
key projects, including transitioning the
firm’s accounting operations to Datafaction’s AGILLINK software, developing a
training curriculum for new hires, educating
colleagues on the nuances of royalties and
on-boarding and managing some of Parr3’s
biggest clients.
With his promotion, Gott will touch on
all business management operations at
Parr3 from a top level, including offering his
guidance to more clients as well as all teams
within the company.
Formed in 2013, Parr3 has grown to more
than 35 employees managing over 100 music
and entertainment clients including Louis
Bell, Clairo, 6LACK and record label
LVRN.
Katie Jelen exited her role as director sync licensing at Warner Chappell to
launch her own company, Honestly Good
Music.
The new venture will offer services
including synch representation and creative synch development, as well as music
licensing consulting. Prior to her work with
Warner, Jelen worked at Secret Road Music
Services.
Ana Gomez was named label manager
at Universal Music Latino. She was previously a publicist at Nevarez PR, a communications and marketing firm.
In her new post, based in Miami, Gomez
will work with a roster of acts that includes
Colombian star Juanes, Mexican singer Gloria Trevi, Colombian singer and actress Greeicy, Joey Montana and Pitizion.
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This will be Gomez’s first label job.
Steph Mirsky and Alex
Lira launched Crooked Youth, a new company that specializes in e-commerce solutions for music and entertainment industry
clients.
Mirsky has worked as creative director at
Live Nation, marketing & creative director
at the Vans Warped Tour, tour marketing
manager at APA and direct-to-consumer ecommerce coordinator at Hopeless Records.
Lira has spent his career centralizing
artist merch stores and prioritizing e-commerce sales. His freelance music clientele
has included Papa Roach and Rhymesayers
Entertainment.
Crooked Youth helps clients combine
their main websites and merch stores to create a centralized hub from which to connect
with their audiences.

Billboard
Promotes Anjali
Raja, Dana
Droppo, Christina
Medina &
Shameka Frank to
New Leadership
Roles
BY RANIA ANIFTOS

T

o kick off 2022, Billboard has announced the promotion of four
executives to brand leadership positions across its marketing, talent
relations and revenue operations teams.
Dana Droppo, who previously served
as PMC’s senior vice president of brand
experiences, has officially been promoted
to senior vice president, head of marketing for Billboard. In her new role, the
Canadian-born Droppo will be charged
with developing and maintaining the brand
globally across events and tentpoles, custom

advertising campaigns, client services and
design/creative.
She will also oversee Billboard’s Women
in Music show, Latin Music Week conference, all custom advertising campaigns
including Honda Stage and Samsung NXT,
and new initiatives that bring the editorial,
events, artist relations and commerce teams
together to expand the Billboard brand’s
presence in entertainment, tech and media.
Shameka Frank is the new vice president of revenue operations, where she’ll
lead a team focused on all digital, print and
brand content campaigns at PMC for Billboard and VIBE. Her team, in partnership
with the Billboard marketing departments,
will plan, execute and optimize crossplatform marketing campaigns that deliver
against top clients’ objectives.
Frank, a New York-based graduate of
Brooklyn College, has led account management and ad operations teams and supported programmatic operations since
joining Billboard in 2016.
Anjali Raja, who joined Billboard in 2017
and played a key role in marketing strategy
and development of the brand, has been
promoted to senior vice president, business operations, where she’ll spearhead the
strategy, account management and revenue
operations teams. Her teams are responsible for creating and merchandising Billboard’s marketing, ad revenue and crossplatform brand partnership strategies, while
optimizing business operations throughout
the organization.
Christina Medina, a graduate of the
University of Southern California who
joined Billboard in 2019 after working as a
talent booker for Jimmy Kimmel Live!, is
the new SVP, talent and programming. In
her role, she’ll curate programming and
book talent for live media events, print and
digital stories and speaking engagements
for Billboard.

Brockhampton
Will Go on
Indefinite
Hiatus After
2022 Coachella
Performance
BY HERAN MAMO

B

rockhampton will go on an indefinite hiatus following their
2022 Coachella performance, the
hip-hop boy band announced
Friday (Jan. 14).
“Brockhampton’s upcoming performances at the O2 Academy Brixton in London
and at Coachella will be their final as a
group. All other forthcoming tour dates are
canceled, effective immediately,” reads an
official statement from the group, obtained
by Billboard. “Refunds for all tickets and VIP
packages will be available at the point of
purchase. Following these remaining shows,
Brockhampton will take an indefinite hiatus
as a group. They invite their fans to come
celebrate the end of an era with them at
these final performances.”
The O2 Academy Brixton show will
take place next month, on Feb. 7, while the
back-to-back Coachella 2022 weekends are
slated for April 15-17 and April 22-24. The
full festival lineup, which was announced
Wednesday, includes Brockhampton on the
Saturday bill.
De facto leader Kevin Abstract had
previously hinted that the group might be
parting. He tweeted in March 2021 that
Brockhampton wouldn’t be putting out
music for much longer. “2 brockhampton
albums in 2021 – these will be our last,” he
said. Only one Brockhampton album, Roadrunner: New Light, New Machine, materialized last spring. But fans hoped to be
calling his bluff by pointing out that the
alt-hip-hop collective had promoted their
2017 album Saturation III as “the last studio
album by Brockhampton” before going on to
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release two more studio albums after.
Brockhampton was founded in 2010 in
San Marcos, Texas. The group is known for
its diverse and inclusive lineup of Black and
LGBTQ+ members with brash bars, boisterous beats and occasional blue face paint.
Brockhampton mainly consists of vocalists
Abstract, Matt Champion, William “Merlyn”
Wood Jr. and Dom McLennon; vocalists/
producers Russell “Joba” Borning, Ciarán
“Bearface” McDonald and Jabari Manwa;
producers Romil Hemnani and Kiko Merley;
graphic designer Henock “HK” Sileshi;
photographer Ashlan Grey; web designer
Robert “Roberto” Ontenient; and manager
Jon Nunes. Former vocalist Ameer Vann was
dismissed from the band in 2018 following
sexual misconduct allegations.
Brockhampton released its Saturation trilogy, which contained the group’s first three
studio albums, between June and December
2017 on their own label Question Everything, Inc. with Empire Distribution. In
2018, the group signed to RCA Records in
a deal worth $15 million, Billboard reported
at the time.
The boy band has only achieved one Billboard Hot 100 hit in its career, with
“Sugar” from its 2019 album Ginger peaking at No. 66 in 2020. The song also broke
into the top 40 of the Hot R&B/Hip-Hop
Songs and Hot Rap Songs charts. The song
also received a remix by Dua Lipa in 2020.
“It’s very reassuring to make something, feel
like it has the potential to be great, and then
it actually follows through,” producer Hemnani told Billboard in a feature. “It’s motivating us even more to trust in our own ideas
more because we can do these weird ideas
that we think are good, and it’ll still connect
with people. So let’s keep doing them.”
Five albums charted on the Billboard 200,
with 2018’s Iridescence being the group’s
first and only No. 1 album. Its most recent
album Road Runner: New Light, New Machine reached No. 11. Brockhampton’s songs
have registered 2.24 billion on-demand U.S.
streams, according to MRC Data.

This Iconic
Detroit Theater Is
Returning to Its
Original Name for
50th Anniversary
BY GARY GRAFF

A

fter two decades as the DTE Energy Music Theatre, the Detroit
area’s leading amphitheater will
once again be known by its original name, the Pine Knob Music Theatre.
The name change is part of the 15,000seat venue’s 50th anniversary celebration
that will take place this summer. A new
logo incorporates elements of its 1972-2000
predecessor, and in lieu of a title sponsor,
two local corporations — United Wholesale
Mortgage (UWM) and Trinity Health —
have signed on as partners.
“The equity in the Pine Knob name is
undeniable, and it was just so obvious,” says
Howard Handler, president of Detroit’s 313
Presents, which promotes and produces
concerts at the venue. “Night after night,
performers come on stage and say ‘Hello
Pine Knob!’ We know that there was a lot
of passion and a lot of really great connection to all of that, so it was just a question of
could we strike the right balance and deliver
something meaningful back to the community and be true to our business.”
Pine Knob was opened by the Nederlander Organization on June 25, 1972 with
a matinee concert by David Cassidy. Since
then it’s hosted more than 3,100 events, winning numerous industry awards from Billboard and others along the way. The venue
was purchased during late 1990 by Palace
Sports & Entertainment (now Pistons Sports
& Entertainment), which joined 313 Presents as a joint venture with Ilitch Sports +
Entertainment during 2017.
The DTE name change was announced
during January of 2001 and caused considerable furor among fans and performers.
Throughout the next 20 years numerous

artists protested from the stage, many continuing to refer to the venue as Pine Knob
during their concerts. “It’ll always be Pine
Knob to me,” said James Pankow of Chicago,
whose 81 shows are the most of any act at
the venue. “It’s always a pleasure to come
back there ’cause we know we’re doing to
get a great crowd.” Jimmy Buffett, another
venue regular, noted that, “They change the
name of all of (the venues). I’m sorry, but
I don’t call ’em by those names. I call them
what they are to me. It pisses people off.”
Peter Frampton, who recorded his Live
in Detroit album and DVD during 1999 at
Pine Knob, was thrilled to hear of the latest
name change, noting that, “It’s always been
Pine Knob to me. I always call it that from
the stage. I am really happy Pine Knob’s
true identity has finally been returned.”
Ed Robertson of Barenaked Ladies, which
recorded its 2007 set Talk to the Hand:
Live in Michigan, at the theater, was among
those consulted by 313 Presents about the
rebranding and was equally pleased by the
change.
“We never referred to it as anything else
but Pine Knob,” Robertson said. “As a BNL
stronghold and longtime kind of home
away from home, it brings me an enormous
amount of joy that Pine Knob is being restored to its rightful name.”
Handler, who worked as a Pine Knob
security guard during the summer of 1978,
came to 313 Presents during 2019 and said
consideration of the amphitheater’s name
change began in earnest during the 2020
pandemic pause. “We talked to several
hundred guests and stakeholders and even
some artists,” he said. “It wasn’t just, ‘Oh,
cool, let’s do this.’ This (change) is the result
of several months of work and research
and creative development and listening to
people.” One primary concern, that a certain
segment of the audience would not be aware
of the heritage in the Pine Knob name,
was quickly allayed during that process, he
added.
“We wondered, ‘OK, with people between
the ages of 18-24, is (Pine Knob) something
that means anything to them at all?’” Handler said. “And when we did the research,
the answer to that was yes, it did. People
knew what it was — maybe from their older

Page 13 of 18
IN BRIEF

siblings or their parents, or from sitting in
the audience and Dave Matthews comes
on stage and says, ‘Hello Pine Knob!’” The
13.5-acre venue, in fact, sits next to the Pine
Knob Ski & Snowboard Resort, and several
businesses in the area also include Pine
Knob in their name.
UWM and Trinity, meanwhile, were on
board with Pine Knob taking precedence in
the venue name. “Just like the fans, just like
the artists, they’re like, ‘Well, yeah, it’s Pine
Knob,’” Handler noted. “At the end of the
day I think they recognized that if they were
tapping into the genuine connection that
the community has with the venue and the
heritage of it and the uniqueness of it, they’ll
benefit from that in a different way.”
During the shortened 2021 season, the
DTE Energy Music Theatre hosted 25 shows
with a reported attendance of nearly 265,000.
The venue also hosted a pair of drive-through
attractions — Jurassic World during the early
summer and the holiday-themed Magic of
Lights 2021 — in its parking lot. Pine Knob
currently has 16 concerts booked for the
2022 season, and Handler said 313 Presents is
planning a series of special 50th anniversary
programs that he hopes will be announced in
the near future.

Here’s the New
Date of the 2022
SCL Awards
BY PAUL GREIN

T

he 2022 SCL Awards, presented
by the Society of Composers &
Lyricists, have been rescheduled
to March 8 and will be held at the
Skirball Cultural Center in Los Angeles. The
awards were originally slated to be presented on Feb. 1 at the Skirball, with Emmy
winner Darren Criss hosting, but on Jan. 7
they were postponed due to the rapid spread
of the Omicron variant.
The postponement came two days after
the 64th annual Grammy Awards were postponed from Jan. 31 to a still-unspecified date
in the spring.

The SCL is waiting to hear if Criss will be
able to host the rescheduled show.
The rescheduled March 8 date still puts
the show before final-round voting for the
2022 Academy Awards, which extends from
March 17-22. The SCL Awards, like other
film and TV music awards, aim to have an
impact on Oscar voting.
“After much deliberation, we have also
decided to extend our final voting period,”
Ashley Irwin, president of the SCL, said
in a statement. “This will allow our many
members who have been impacted by the
surge in COVID-19 additional time to review
all the nominees’ excellent work.”
The final voting period will run from
Monday, Jan. 17, to Friday, Feb. 25.
Nicholas Britell is the SCL top nominee
with three nods: best score for a studio film
for the Netflix film Don’t Look Up, best song
from a musical or comedy for “Just Look
Up” from that film, and best television score
for HBO’s Succession.
Germaine Franco, Jonny Greenwood,
Scott Mescudi (better known as Kid Cudi)
and Diane Warren each received two
nominations.
Oscar-nominated composer Carter Burwell and Oscar-winning filmmakers Joel Coen
and Ethan Coen are set to receive the spirit of
collaboration award. That award to composers
and filmmakers who have worked together
harmoniously is the SCL Awards’ most distinctive honor. Burwell and the Coen Brothers
have collaborated on 17 films including Raising Arizona, The Big Lebowski, O Brother,
Where Art Thou?, No Country for Old Men,
Fargo and The Tragedy of Macbeth, which was
directed and adapted by Joel Coen.
Seven awards will be presented for music
in visual media (film, TV, streaming, interactive) in addition to the the David Raksin
award for emerging talent.
The Society of Composers & Lyricists is
the primary organization for professional
film, television, video game and musical theater composers and lyricists. The
organization is focused on education and
addressing the creative, technological, legal
and newsworthy issues affecting the music
for visual media community.
For more information, visit the SCL’s
website.

Interscope
Records
Celebrates 30th
Anniversary With
Exhibition of
Original Art
BY LARS BRANDLE

M

usic and art come together for
a special exhibition celebrating
the 30th anniversary of Interscope Records.
To mark its milestone, some of the world’s
finest contemporary artists — including
Damien Hirst, Takashi Murakami, Julie
Curtiss, and Shepard Fairey — have been
commissioned to create new works influenced by some of the label’s iconic artists
and recordings.
From Jan. 30, 2022, the Los Angeles
County Museum of Art (LACMA) will display those artworks, inspired by the music
of 2Pac, Eminem, Juice WRLD, Lady
Gaga, Mary J. Blige, Nine Inch Nails, No
Doubt, Olivia Rodrigo, Selena Gomez, U2 and many others.
Over 50 artworks will be housed in the
two-week-long exhibition, dubbed Artists
Inspired by Music: Interscope Reimagined.
This week, three of those pieces are presented. Kehinde Wiley has created a work
inspired by Dr. Dre’s The Chronic 2001;
Cecily Brown’s work is inspired by Billie
Eilish’s dont smile at me EP, and Rashid
Johnson is behind a piece inspired by Kendrick Lamar’s Good Kid M.A.A.D. City.
The ambitious project is the brainchild
of Interscope Records co-founder Jimmy
Iovine; current chairman John Janick; music executive Josh Abraham; and Interscope
vice chairman Steve Berman; all of whom
worked with LACMA associate curator of
decorative arts and design, Staci Steinberger.
The “scope and size of the selection of
music,” explains a statement announcing the
initiative, “recognizes the profound impact
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that Interscope artists have had on global
culture in the past three decades.”
Interscope’s original mission, says Iovine,
who co-founded the business with Ted
Field, “was to find the most profound artists,
empower their creativity and watch what
happens.” To commemorate its years in action, he continues, “we wanted to continue
that vision by assembling the most admired
visual artists and empower them with that
same creative license to honor the musical artists we have worked with over three
decades.”
Interscope became part of its current
own Universal Music Group in 1998, and
was merged with A&M and Geffen Records
a year later, to form what is now known as
Interscope Geffen A&M (IGA).
Now led by Janick, IGA is one of the
world’s dominant labels. IGA finished
2020 as the No. 1 U.S. label on Billboard’s
year-end charts for the first time since 2013,
while Interscope reigned as the top Hot
100 label and as the top Billboard 200 label
— the first time a label group has swept the
three lists since 2007.
Based on Nielsen Music/MRC Data,
Interscope also led in U.S. current market
share (for equivalent album units, with ondemand audio), with 11.74% year to date as
of Nov. 19, 2020.
“I’m so proud that Interscope’s culture
of boundless creativity provides its artists
with the widest palette possible with which
to express themselves,” comments Lucian
Grainge, chairman and CEO of Universal
Music Group. “As a result, Interscope and its
artists have not only consistently delivered
some of the world’s most influential music,
but also created groundbreaking visual
media. It is fitting that the great work of Interscope’s artists be reinterpreted by leading
visual artists in a way that celebrates their
unique visions as well as three decades of
this iconic label.”
The birthday party is just getting started
for Interscope, which will present a series of
events over the coming months to celebrate
its legacy and pay tribute to its artists.
The exhibition runs through Feb. 13, 2022.
For more, visit lacma.org.

Lionel Richie to
Receive 2022
Gershwin Prize
BY PAUL GREIN

L

ionel Richie will receive the 2022
Gershwin Prize for Popular Song,
the Library of Congress announced
Thursday (Jan. 13). The pop and
R&B superstar will be feted at an all-star
tribute in Washington, D.C., on March 9.
PBS stations will broadcast the concert on
May 17.
Richie is the 12th recipient of the award;
the third who rose to fame at Berry Gordy’s
Motown Records. The first two were Stevie Wonder (2009) and Smokey Robinson (2016). These are also the only Black
composers to receive the honor.
“This is truly an honor of a lifetime, and I
am so grateful to be receiving the Gershwin
Prize for Popular Song,” Richie said in a
statement. “I am proud to be joining all the
other previous artists, who I also admire and
am a fan of their music.”
Richie has received six Grammy nominations for song of the year, which puts him in
a tie with Paul McCartney for the most by
any songwriter in Grammy history. McCartney received the Gershwin Prize in 2010.
Richie’s song of the year nods are for
“Three Times a Lady” (1978), “Lady” (1980),
“Endless Love” (1981), “All Night Long (All
Night)” (1983), “Hello” (1984) and “We Are
the World” (1985). The latter song, which he
co-wrote with Michael Jackson, is his only
winner in the category.
Richie has also received three Oscar nods
for best original song, for “Endless Love”
from the film of the same name (1981),
“Miss Celie’s Blues (Sister)” from The
Color Purple (1985) and “Say You Say Me”
from White Nights (also 1985). He won for
the latter song.
When H.E.R., Dernst Emile II (D’Mile)
and Tiara Thomas won both a Grammy
for song of the year and an Oscar for best
original song last year, they were the first
songwriters to achieve that double feat with

different songs in the same year since Richie
did it 35 years earlier – a sign of how how
dominant he was at the time.
There was no Gershwin Prize recipient last year. The most recent recipient
was Garth Brooks two years ago.
The 12 recipients include two musical
pairs – Burt Bacharach & Hal David (2012)
and Gloria & Emilio Estefan (2019).
The first Gershwin Prize recipient
was Paul Simon in 2007. Others, not already
named, are Carole King (2014, the first
woman to win), Billy Joel (2014), Willie
Nelson (2015, the first country songwriter
to win) and Tony Bennett (2017, the first
non-writing performer to win).
Richie received the Kennedy Center Honors in 2017. Almost all of the Gershwin Prize
recipients have also received the Kennedy
Center Honors. The only exceptions are
Bacharach & David and Emilio Estefan.
Carla Hayden, the Librarian of Congress,
said in a statement, Richie has been an inspiring entertainer who helped “strengthen
our global connections.”
“Lionel Richie’s unforgettable work has
shown us that music can bring us together,”
Hayden added. “Even when we face problems and disagree on issues, songs can show
us what we have in common.”
Created in 2007 by the Library of
Congress, the prize is named after brothers George and Ira Gershwin, who wrote
such unforgettable songs as “I Got Rhythm,”
“Embraceable You” and “Someone to Watch
Over Me.”
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Whitney
Houston’s ‘I Will
Always Love
You’ Is Certified
Diamond by RIAA

Don Omar &
Nio García’s ‘Se
Menea’ Hits No.
1 on Latin Airplay
Chart

BY RANIA ANIFTOS

BY PAMELA BUSTIOS

W

D

hitney Houston‘s powerful rendition of Dolly
Parton‘s “I Will Always
Love You” was certified
diamond by the Recording Industry Association of America (RIAA).
The RIAA certifies both albums and
singles diamond once they have sold and
streamed 10 million equivalent units in the
United States. Diamond status is the same as
10-times platinum.
The newest accomplishment marks
the late icon’s fourth diamond certification. The Bodyguard soundtrack, which “I
Will Always Love You” appears on, has gone
18-times platinum. 1985’s Whitney Houston and 1987’s Whitney have also gone diamond. “I Will Always Love You,” however,
marks her first diamond single.
Houston is the third female artist to have
both a diamond-status single and album, following Mariah Carey and Taylor Swift.
Houston recorded the cover of Parton’s
1974 song for her 1992 film debut, The Bodyguard, in which she plays a pop diva who
falls in love with her hired protector, played
by Kevin Costner. The song hit No. 1 on the
Billboard Hot 100 on Nov. 28, 1992, where
it spent 14 weeks at the top and moved 3.1
million copies to become the year’s topselling single in just nine weeks, according
to Nielsen Music.
At Houston’s funeral in 2012, “Always”
played as her casket left the church.

on Omar captures his 10th No.
1 on Billboard’s Latin Airplay chart as “Se Menea,” with
Nio García, rises 2-1 on the Jan.
15-dated survey. The track also tops Latin
Rhythm Airplay and Tropical Airplay.
“To start the year with the blessing of
ranking at No. 1 on three charts is a reason
for joy and pride, for the result of the effort
put forth,” Don Omar tells Billboard. “I share
this win with the audience and with my
friend Nio García.”
“Se Menea” takes over atop the all-Latin
genre list with 11.4 million in audience impressions, up 20%, earned in the week ending Jan. 9, according to MRC Data. It takes
the greatest gainer honor of the week as it
secures its status as the week’s most heard
song among Latin stations.
The new champ gives the Dominican his
10th leader in 43 appearances. He posted
his first No. 1 with “Angelito” in 2006. It was
“Danza Kuduro,” with Lucenzo, though,
which gave him his longest run at No. 1, four
years later, remaining at the summit for 15
weeks between 2010-11.
García, meanwhile, secures his second No.
1 on Latin Airplay on his 10th try. The new
win arrives almost a year after “Travesuras,” the all-star collaboration with Casper
Magico, Ozuna, Wisin, Yandel, Myke Towers
and Flow La Movie, ruled for one week in
March 2021.
“Se Menea,” a merengue perico ripiaorhythmic tune, arrived at No. 4 on Tropical
Airplay just a week after its first full tracking
week (the song was released Nov. 12, 2021,
via Unisono/ Saban), granting Don Omar his
highest debut since the chart launched in
1994. The song has since hit No. 1 (Dec. 25,

2021-dated tally) where it holds strong in its
fourth week.
With its extended victory on Tropical Airplay and its new win on Latin Airplay and
Latin Rhythm Airplay, the song is the fifth
tune to crown all three charts simultaneously in the last year. Let’s take a look:
Date, Title, Artist
Jan. 15, 2022, “Se Menea” (Don Omar &
Nio Garcia)
March 6, 2021, “Travesuras” (Nio Garcia,
Casper Magico, Ozuna, Wisin, Yandel, Myke
Towers & Flow La Movie)
Sept. 25, 2021, “La Funka” (Ozuna)
Oct. 23, 2021, “Volví” (Aventura & Bad
Bunny)
Jan. 15, “Se Menea” (Don Omar & Nio
García)
“I will continue to work hard to repeat
this achievement,” Don Omar adds to Billboard.
Gains across the multiple radio charts
helps “Se Menea” push 16-15 on the allmetric Hot Latin Songs survey, which
combines airplay, streams and sales. This is
the highest charting for Don Omar since his
featured role in Maluma’s “Sin Contrato”
— which peaked at No. 7 in 2017 — and also
features Fifth Harmony and Wisin.

New Around the
World: Kep1er
& More Bring
International
Diversity to Global
Charts to Start
2022
BY ERIC FRANKENBERG

B

ased on global streams and sales
from Dec. 31 through Jan. 6, the
Jan. 15-dated Billboard Global
200 and Billboard Global Excl.
U.S. charts reflect the fade out of the holiday
season (with Mariah Carey’s “All I Want For
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Christmas Is You” hanging on at Nos. 186
and 188 on the respective lists, down from
No. 1).
With the exodus of seasonal titles, both
charts welcome a flurry of newer songs that
set the stage for 2022.
One particularly new entry is “Wa Da
Da” by Kep1er, one of two songs to hit
this week’s global charts that was released in 2022, premiering online Jan. 3.
With four days of activity during its first
tracking week, the song bows at No. 171 on
the Global Excl. U.S. chart with 10.6 million
streams and 1,900 downloads sold outside
the U.S,. according to MRC Data.
Kep1er is a nine-member pop group
formed via the reality show Girls Planet 999.
The ensemble combines singers from South
Korea, Japan and China, the last of which
nabs a rare global chart entry. The country’s
only previous appearance was via Lexie
Liu’s featured role on “More” by virtual Kpop supergroup K/DA in late 2020.
Other multinational acts such as Fleetwood Mac and Van Halen have charted, but
Kep1er stands out for its pan-Asian membership. “Wa Da Da” is performed in a mix
of Korean and English.
The other 2022 release that debuts on this
week’s global charts is GOT the Beat’s “Step
Back,” at Nos. 87 and 126 on the Global Excl.
U.S. chart and Global 200, respectively. Like
Kep1er’s track, the K-pop septet’s first single
was released Jan. 3.
Halfway around the world, “Se Le Ve”
enters the Global Excl. U.S. chart at No. 167.
The Spanish-language track is by Dimelo
Flow and Sech, from Panama; Lenny Tavarez,
Arcangel and De La Ghetto from Puerto Rico;
and Justin Quiles and Dales, from the U.S.
Plus, Sid Siriam’s “Srivalli” arrives at No.
157 on the Global Excl. U.S. chart. Siriam,
from India, sings the song in Telegu, the
third Indian language to impact the global
charts, following entries performed in
Hindu and Punjabi.
All four of these tracks draw more than
90% of their global streams from outside the
U.S., explaining their better performance on
the Global Excl. U.S. chart than the Global
200, if they cracked the latter chart at all.
Meanwhile, a host of songs from the last
decade-plus crash the global party. Bruno

Mars’ 2012 single “Locked Out of Heaven”
debuts at Nos. 116 and 133 on the Global 200
and Global Excl. U.S. chart, respectively,
while Black Eyed Peas’ 2009 mega-smash “I
Gotta Feeling” enters at Nos. 142 and 145.
Those two songs were long-lasting No. 1
hits on the U.S.-based Billboard Hot 100,
but Kid Cudi’s No. 59-peaking “Pursuit of
Happiness (Nightmare),” featuring MGMT
and Ratatat, also hits the Global 200, at No.
180. (Enhancing his profile as of late, the
Amazon Prime documentary A Man Named
Scott premiered in November.)
Bridging the gap between these new,
internationally diverse debuts and older hits
returning to the charts, Mexico’s Natalia
Lafourcade debuts at Nos. 182 and 188 on
the Global Excl. U.S. and Global 200 charts,
respectively, with “Hasta La Raíz.” The 2015
track is experiencing a digital revival, in large
part thanks to a viral boost on TikTok.

The Weeknd
Tunes Into Top
Spot In Australia
With ‘Dawn FM’
BY LARS BRANDLE

T

he Weeknd is the new king
of Australia’s albums chart
as Dawn FM (Republic Records/
Universal) debuts at No. 1.
Dawn FM is the Canadian R&B artist’s
fourth leader in Australia, and the followup
to After Hours, which led the ARIA Albums
Chart in January 2020 and reenters the
survey this week at No. 36.
Eight songs from Dawn FM appear for the
first time on the ARIA Albums Chart, led
by “Sacrifice” at No. 9.
The Weeknd has reigned over the national albums tally with Beauty Behind The
Madness (September 2015) and Starboy (December 2016).
Meanwhile, Angus Stone enjoys a bright
start with his third solo album and third
under the Dope Lemon guise, as Rose Pink
Cadillac (BMG/ADA) bows at No. 2. It’s the

Australian singer and songwriter’s third solo
album to debut at No. 2 after previous Dope
Lemon album Smooth Big Cat (July 2019)
and Broken Brights (July 12), released under
his own name. Cadillac is Australia’s bestselling album of the week on wax.
Atlanta rapper Gunna shoots down his
second ARIA Top 50 with DS4EVER (Atlantic/Warner), new No. 12 for a new career
high. It’s the followup to WUNNA, which
peaked at No. 17 in June 2020.
There’s no change at the top of the ARIA
Singles Chart, as Elton John and Dua
Lipa’s “Cold Heart (Pnau Remix)” (via
Warner/Universal) racks up a seventh nonconsecutive week at No. 1.
That beats the six weeks logged at the top
by Elton’s “Something About The Way You
Look Tonight” / “Candle In The Wind” from
1997 to become his longest-reigning single
in Australia, according to ARIA.
Finally, Lauren Spencer-Smith makes her
ARIA Singles Chart debut with her viral track
“Fingers Crossed”. The teenage American
Idol alum’s track caught fire on TikTok, accumulating more than 23 million impressions
since it was first posted last November. “Fingers Crossed” is new at No. 8, for the highest
debut this week on the ARIA Singles Chart.

Coldplay, ‘Money
Heist’ Rule Top TV
Songs Chart for
December 2021
BY KEVIN RUTHERFORD

C

oldplay’s “Fix You” rules Billboard’s Top TV Songs chart,
powered by Tunefind, for December 2021, after its appearance in
an episode of Money Heist, while Yellowstone swarms the list with five entries.
Rankings for the Top TV Songs chart
are based on song and show data provided
by Tunefind and ranked using a formula
blending that data with sales and streaming
information tracked by MRC Data during
the corresponding period of December 2021.
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“Fix You” appears in the Netflix series’
finale, which began streaming alongside the
rest of the fifth season Dec. 3.
In December 2021, the song, which
peaked at No. 59 on the Billboard Hot
100 in October 2005, garnered 7.5 million
on-demand U.S. streams and 2,000 downloads, according to MRC Data.
One other song from Money Heist hits
the December 2021 chart: Band of Horses’
“The Funeral,” which appears at No. 6 after
its inclusion in the show’s penultimate episode (2.7 million streams, 1,000 downloads).
Paramount Network’s Yellowstone, meanwhile, storms the December 2021 tally with
five entries, led by Cody Johnson and Reba
McEntire’s “Dear Rodeo” at No. 2 with 3.9
million streams and 7,000 downloads.
See the full top 10 below.
Rank, Song, Artist, Show (Network)
“Fix You,” Coldplay, Money Heist (Netflix)
“Dear Rodeo,” Cody Johnson & Reba
McEntire, Yellowstone (Paramount)
“Hello It’s Me,” Todd Rundgren, And Just
Like That… (HBO Max)
“Mon Soleil,” Ashley Park, Emily in
Paris (Netflix)
“The Cowboy in Me,” Tim McGraw, Yellowstone (Paramount)
“The Funeral,” Band of Horses, Money
Heist (Netflix)
“Cover Me Up,” Jason Isbell, Yellowstone (Paramount)
“Hallelujah,” Ryan Bingham, Yellowstone (Paramount)
“West Texas in My Eye,” The Panhandlers, Yellowstone (Paramount)
“Sweet Gingerbread Man,” Sammy Davis
Jr., Hawkeye (Disney+)

Vicente Fernández
Biopic Series
On the Way
From Univision &
Televisa
BY GRISELDA FLORES

U

nivision and Televisa are teaming up to produce a Vicente
Fernández-inspired biopic
series, Billboard can confirm.
According to a statement from Univision
and Televisa, the new series will be based
on the book El Último Rey (The Last King),
penned by journalist Olga Wornat, for which
Televisa reached an agreement with Editorial Planeta to acquire the rights.
Without revealing many details about the
series, such as release date or cast, the announcement comes a month after the death
of the ranchera icon, who died Dec. 12 in a
hospital in his native Guadalajara. The cause
was complications following surgery for a
cervical spine injury after a fall last August.
Fernández had remained hospitalized since
then in stable but serious condition.
Univision and Televisa’s series on Fernández isn’t the only one that will see the
light of day. The Idol of the People, starring
Mexican singer and actor Jaime Camil, is
a Caracol TV production that will air on
that Colombian television network and for
which Netflix has acquired world rights outside of Colombia, according to Deadline.
A cultural icon to generations, the Jaliscoborn artist was known for his swooning
rancheras, such as “Hermoso Cariño” and
“Acá Entre Nos,” and timeless folk anthems
that he serenaded fans with for decades. The
Mexican cultural icon also holds the record
for the most top 10s on the Regional Mexican
Albums chart to date, with a total of 49.
Over on the all-metric Hot Latin Songs
tally — a blend of airplay, streams and digital
sales — Fernández holds the record for the
most entries for a regional Mexican solo act,
with a total of 61.

Following his death, the “Charro de
Huentitán’s” catalog of songs increased
721% globally in the days after his death,
according to reports to MRC Data. Collectively, his songs generated 97.3 million
on-demand streams on Dec. 12 and 13, compared to the 11.9 million streams accrued on
Dec. 10 and 11.
Born Feb. 17, 1940, Fernández began his
career singing on the streets of his hometown
Guadalajara and went on to record more
than 50 albums, starred in more than 2 dozen
telenovelas and Mexican films, and became
a touring titan always going onstage with his
iconic traje de charro that included ornate
sombreros and embroidered jackets.

Sundance ASCAP
Music Café
Returns Virtually
for 2022
BY JESSICA NICHOLSON

A

SCAP’s annual Sundance ASCAP Music Café returns in virtual form for a second
year, spotlighting artists and
songwriters with a series of performances
and interviews during Sundance Film Festival on Jan. 21-24.
On Jan. 21-22, the music café will feature
performances from several ASCAP singersongwriters, while Jan. 23-24 will feature
ASCAP Screen Time conversations with top
ASCAP composers and their collaborators.
This year’s performers include eighttime Grammy nominee Brandy Clark; L.A.
punk band X co-founder John Doe; actor/
singer Evan Rachel Wood with guitarist and singer/songwriter Zane Carney
as EVAN+ZANE; singer/songwriter and
actress Hayley Sales; R&B singer/songwriter
Jordan Hawkins; and Zimbabwean-American singer-songwriter/producer Shungudzo.
ASCAP Screen Time, an interview series
focusing on the art and business of music
for screens, will feature conversations with
Sharon Farber, Nina Menkes, Saul Williams,
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Anisia Uzeyman, Isabella “The Machine”
Summers, Phyllis Nagy, Este Haim (of
HAIM) and Christopher Stracey.
“Our long partnership with the Sundance
Film Festival continues its mission to showcase the magical relationship between music
and film,” said Loretta Muñoz, ASCAP assistant vice president, membership. “Every
year, we highlight some of our talented
ASCAP members and create those special
connections for songwriters, composers and
filmmakers. Whether in-person or virtual,
we offer an intimate space for the discovery
of captivating performances and conversations with creators whose music resonates
with the Sundance Film Festival audience
and beyond.”
The Sundance ASCAP Music Café will begin each day at 5 p.m. ET. The performances
and interviews can be viewed at festival.
sundance.org.

Kendrick Lamar
& Dave Free to
Produce Comedy
Film With ‘South
Park’ Creators
BY HERAN MAMO

K

endrick Lamar and Dave Free
are teaming up with South
Park co-creators Matt Stone
and Trey Parker to produce
a comedy film for Paramount Pictures.
The yet-untitled, live-action comedy,
written by Vernon Chatman, will “depict
the past and present coming to a head when
a young Black man, who is interning as a
slave re-enactor at a living history museum,
discovers that his white girlfriend’s ancestors once owned his,” according to a press
statement.
The movie marks the first feature produced under Lamar and Free’s pgLang
company, which they announced in 2020.
They launched pgLang as a multilingual,
artist-friendly service company that’s a

record label, movie studio and publishing
house combined. Lamar’s younger cousin
and rapper Baby Keem became the first artist signed to the pgLang label service. Stone
and Parker will be producing for their Park
County banner.
Production is slated to kick off this spring.
A director has not yet been attached to the
film. Paramount Pictures will be responsible
for theatrical distribution, home entertainment and television licensing rights on the
project, and Paramount Plus will acquire the
streaming rights.
“On behalf of Paramount Pictures and the
wider ViacomCBS family, we look forward
to ushering in the first theatrical collaboration from these creative visionaries, and
galvanizing audiences worldwide around a
powerful storytelling experience,” said Paramount Pictures president and CEO Brian
Robbins in a statement.
The 13-time Grammy-winning MC announced this past summer that he will
be leaving his longtime label Top Dawg
Entertainment after 17 years and that he
was working on his “final TDE album.”
His last solo album, the critically acclaimed DAMN from 2017, topped the Billboard 200 with 603,000 album-equivalent
units in its opening week. It also won
five Grammys and earned him the 2018
Pulitzer Prize in Music. He curated Black
Panther: The Album in 2018, which nabbed
eight nominations at the Grammy Awards
the following year, including best rap
performance winner “King’s Dead.” Lamar
gave a career-spanning live performance,
his first in over two years, at the 2021 Day N
Vegas music festival.

