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Taylor Swift Accounts for 1 of
Every 50 U.S. Album Sales: How She,
Drake, BTS & More Dominate Music
BY DAN RYS
In the United States last year, one in every 125 ondemand audio streams was a Drake song, more than
one in every 100 digital songs purchased was a BTS
track and one in every 50 albums sold was Taylor
Swift‘s, according to MRC Data.
Such dominance by major acts is now commonplace in the modern music market, which is even
more consolidated around hit songs and acts than it
was 20 years ago. So while breakouts like Morgan
Wallen’s Dangerous: The Double Album and Adele‘s
long-awaited 30 were the year’s most-consumed
albums, according to MRC Data’s 2021 year-end
report released last week, and hit songs by newer acts
like Dua Lipa’s “Levitating” and Olivia Rodrigo’s
“drivers license” became synonymous hits, the continued supremacy of blockbuster acts like Drake, Taylor
Swift and BTS drove their catalogs to massive shares
of the market.
Perhaps unsurprisingly, given both the dominance
of R&B/hip-hop generally and the release of his
blockbuster new album specifically, Drake was the
most-streamed artist of 2021, accounting for 8.6 bil-

lion total on-demand audio and video streams over
the past year, totaling 0.76% of all on-demand streams
in the U.S., as tracked by MRC Data. Drake accounted
for 0.8% of all on-demand audio streams in the U.S. in
2021 — up from 0.7% the year prior.
Drake racked up nearly 1.9 billion more on-demand
audio streams than Swift, the country’s second
most-streamed artist, who accounted for 0.61% of all
on-demand audio streams. The top 10 artists with the
most on-demand audio streams in 2021 — a list that
also includes YoungBoy Never Broke Again, Juice
WRLD, Wallen, Kanye West, The Weeknd, Rod
Wave, Polo G and Pop Smoke — accounted for 4.55%
of all those streams for the year, or just shy of 45 billion total.
The percentage breakdowns are similar for ondemand video streams, though that format is dominated by YoungBoy, the only artist to crack 1 billion
for the year. His share of on-demand video streams
works out to 0.74% of the total (down from his leading
0.94% in 2020), besting Drake’s 0.5%, Juice WRLD’s
(continued)
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PLAYERS IN THE MUSIC INDUSTRY
The 2022 BILLBOARD POWER LIST will celebrate
the executives who are creating excitement and
making a difference in the global music industry.
Featured will be those who have had the greatest
impact in recorded music, live entertainment,
touring, publishing and other industry verticals
who have had great success in the past year.
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0.46%, Eminem’s 0.45% and Doja Cat’s
0.43%. The whole top 10 — which also
includes Rodrigo, Rod Wave, The Weeknd, Kevin Gates and Lil Durk — accounted
for 4.49% of total on-demand video streams
in the U.S. in 2021, according to MRC Data.
Among sales formats, the discrepancies
between the top sellers and everyone else
get much larger. Total album sales were
dominated by Swift (2.4 million, 2.17%, up
from her leading 1.89% in 2020), Adele (1.6
million, 1.48%) and BTS (1.1 million, 0.97%),
the only three artists to crack 1 million
overall sales for the year, accounting for
4.62% of all album sales. The rest of the top
10 — a mix of younger artists like Billie Eilish and Rodrigo alongside veterans like the
Beatles, Metallica, Queen, Fleetwood
Mac and Pink Floyd — accounted for 4.13%
on their own, making the top 10 as a whole
responsible for 8.75% of all album sales in
the U.S.
Swift and Adele are also the top two
among digital album sales, comprising 1.35%
(down from her massive 3.07% in 2020)
and 1.07% of digital album sales in the U.S.
in 2021, respectively. The top 10 is rounded
out by Wallen, the Beatles, Chris Stapleton,
Drake, Rodrigo, Carrie Underwood, West
and Pink Floyd, who collectively comprised
5.41% of the overall total.
Among physical formats, the top 10 takes
a much bigger chunk of the overall pie:
11.74% of total CD sales and 11.44% of total

vinyl LP sales, according to MRC Data.
The top three CD sellers — BTS (1 million,
2.54%, down from a mammoth 3.65% in
2020), Adele (952,000, 2.35%) and Swift
(898,000, 2.21%) — accounted for 7.1% of
the overall number of CDs sold in the U.S.
last year, while Swift (1.1 million, 2.62%), the
Beatles (659,000, 1.58%) and Eilish (587,000,
1.41%) alone accounted for 5.61% of total
vinyl sales. (The Beatles led the way in 2020,
with 1.9% of all vinyl sales.)
The biggest format dominance, in terms
of raw numbers, came among digital song
sales, where BTS was the runaway No. 1 act.
The group sold 2.95 million digital songs in
2021 in the U.S., good for 1.45% of the total
number of songs sold (up from 1.06% in
2020). This is most impressive in comparison: No other act sold more than 1 million
digital songs in the year, with Dua Lipa’s
954,000 in second place at 0.47% of total
digital song sales, according to MRC Data.

Plugged In:
What TikTok’s
NFT Failure Says
About Big Brands
Getting In Early
BY MICAH SINGLETON

W

elcome to Plugged In, a
newsletter that features
the unfiltered thoughts of
the CEOs, decision makers
and power players at the intersection of
technology and music. I’m Micah Singleton,
Billboard’s director of technology coverage.
I lead Billboard’s reporting on the streaming music ecosystem and the startups that
bridge the gap between two of America’s
most important exports.
TikTok’s NFT Fiasco
Last September, TikTok sent out a press
release about its first NFT drop called “TikTok Top Moments” featuring releases from
Lil Nas X, Grimes, and others. There was
even an in-person element, with an exhibit
at the Museum of the Moving Image in
Queens, N.Y. scheduled to run through last
October. But that exhibit never took place,
and while a few TikTok NFTs did go out,
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On February 26th , Billboard will publish its highly anticipated Women in Music special issue, featuring top
women in the music industry who are creating excitement and making their mark across labels, publishing
and touring.
Coinciding with the issue, Billboard’s Women in Music awards ceremony will be held March 2nd
This event will bring together music’s most prominent female artists and the industry’s top female
business executives to recognize and celebrate their achievements.
Take this opportunity to congratulate the most powerful and talented women in music and wish
them continued success.
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headliner Ye.
Ye (formerly known as Kanye West) is the
only headliner returning to the Empire Polo
Club in Indio, Calif., for the quintessential
SoCal festival, having previously headlined
in 2011. This year’s back-to-back weekends
go down April 15-17 and April 22-24.
The last Coachella was back in 2019, with
the 2020 and 2021 iterations both being
canceled due to COVID-19. While Rage
Against the Machine, Travis Scott and Frank
Ocean were all announced as 2020 headliners, none will play the planned 2022 festival.
Ocean is set to headline in 2023, according
to an interview with Goldenvoice cofounder Paul Tollett.
Weekend 1 passes are sold out, but the
presale for weekend 2 passes starts Friday.
Visit Coachella.com for more information.
See the full lineup below:
Here’s the full Coachella 2022 lineup in
alphabetical order:
100 gecs
21 Savage
Adam Port
Alaina Castillo
Alec Benjamin
Ali Gatie
Altın Gün
Amber Mark
AMÉMÉ
Amyl and the Sniffers
Anitta
ANNA
Ari Lennox
Arlo Parks
Arooj Aftab
ARTBAT
Baby Keem
BADBADNOTGOOD
Banda MS
beabadoobee
Beach Bunny
Beach Goons
Bedouin
Belly
Big Sean
Billie Eilish
Bishop Briggs
Black Coffee
black midi
BROCKHAMPTON
Caribou

Cariño
Carly Rae Jepsen
Caroline Polachek
Channel Tres
Chelsea Cutler
Chicano Batman
Chris Liebing
City Girls
Code Orange
Cole Knight
Conan Gray
Cordae
Crumb
Cuco
Current Joys
Damian Lazarus
Daniel Caesar
Danny Elfman
Daphni
Dave
Dear Humans
Denzel Curry
Disclosure
Dixon
DJ Holographic
DJ Koze
DJ Lord
Doja Cat
Dom Dolla
Duck Sauce
Duke Dumont
Ed Maverick
Ela Minus
Emo Nite
Emotional Oranges
EPIK HIGH
EYEDRESS
Fatboy Slim
88rising’s HEAD IN THE CLOUDS FOREVER
FINNEAS
Floating Points
Flume
Fred again..
Freddie Gibbs & Madlib
GG Magree
girl in red
Giselle Woo & The Night Owls
Giveon
Griselda
Grupo Firme
Harry Styles
Hayden James

Holly Humberstone
Hot Chip
IDLES
Inner Wave
Isaiah Rashad
J.I.D
Jamie xx
Japanese Breakfast
Jayda G
Jean Dawson
Jessie Reyez
John Summit
Joji
Karol G
Kim Petras
King Gizzard & the Lizard Wizard
Koffee
Kyary Pamyu Pamyu
L’Impératrice
Lane 8
Lawrence
Layla Benitez
Lil Baby
Logic1000
Lost Kings
Louis The Child
Luttrell
Madeon
Maggie Rogers
Måneskin
Mannequin Pussy
Mariah the Scientist
Masego
Maxo Kream
Megan Thee Stallion
MEUTE
Miane
Michael Bibi
MIKA
Molchat Doma
Natanael Cano
Nathy Peluso
Nicki Nicole
NIKI
Nilüfer Yanya
Olivia O’Brien
Omar Apollo
Orville Peck
Pabllo Vittar
Paco Osuna
Peggy Gou
Phoebe Bridgers
Pink Sweat$
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Princess Nokia
PUP
Purple Disco Machine
Raveena
Rich Brian
Richie Hawtin
Rina Sawayama
Role Model
Run The Jewels
Sama’ Abdulhadi
Sampa The Great
Satori
Skegss
SLANDER
slowthai
Snoh Aalegra
SOHMI
Solomun
Spiritualized
Steve Lacy
Still Woozy
Stromae
Surf Curse
Swedish House Mafia
Tchami
The Avalanches
The Blessed Madonna + Honey Dijon
The Chats
The Hu
The Marías
The Martinez Brothers
The Regrettes
TOKiMONSTA
Turnstile
Viagra Boys
Vince Staples
VNSSA
Wallows
Whipped Cream
Yard Act
Ye
Yola

Primary Wave
Acquires Stakes
in America, Paul
Rodgers Catalogs
BY ED CHRISTMAN

P

rimary Wave has acquired the
song publishing catalog of America and a stake in the publishing
royalties of singer-songwriter
Paul Rodgers from his albums with Bad
Company and Free, along with Rodgers’
master recording income streams from both
bands. Terms of the deals, which were first
reported by The Wall Street Journal, were
not announced but were described as multimillion dollar acquisitions.
America, a soft-rock band with a penchant for naming their albums with words
that begin with the letter “H,” had a string of
hits in the 1970s including “Horse With No
Name,” “Sister Golden Hair,” “Venture Highway” and “Tin Man.” Meanwhile, Rodgers
fronted a string of blues rock/hard rock
bands but had his biggest commercial success with Bad Company and Free. The latter
band’s biggest hit was “All Right Now,” but a
share in that song’s publishing was already
purchased through Primary Wave’s acquisition of a stake in Chris Blackwell’s Blue
Mountain publishing company back in 2018.
The current deal brings in another share of
that song’s publishing and other Free songs,
as well as hit Bad Company singles like
“Can’t Get Enough Of Your Love,” “Feel Like
Makin’ Love” and “Rock ’n’ Roll Fantasy.”
Other well-known songs by the band, like
“Bad Company” and “Shooting Star,” were
not released as singles but have garnered
plenty of FM airplay.
Both deals are typical Primary Wave arrangements in that they allow both artists
to tap into Primary Wave’s entire marketing team, digital team, branding team and
publishing infrastructure, which includes
licensing and synch opportunities. In addition to the music rights, Primary Wave deals
also acquire other rights too, like image and

likeness rights.
All three original America members
wrote the band’s songs, but Primary Wave
is buying the publishing of Dewey Bunnell and Gerry Beckley, not the songs
owned by the late Dan Peek, nor Peek’s
share of co-written songs.
“We are pleased that our catalogue is
now in the able hands of the good folks at
Primary Wave, where the music we have
created over the last 50 years will be given
new attention and exposure,” Bunnell said
in a statement. “We are proud of the music
we produced across these decades, and look
forward to watching the catalogue continue
to enhance listeners’ lives for generations
to come through the vision and actions of
Primary Wave. Meanwhile, we continue to
actively pursue our careers as songwriters
and performers into the 21st Century.”
The Wall Street Journal reported that
sources placed the deal at about $40 million.
However, Billboard estimates America’s
publishing at $1.8 million annually and that
Bunnel and Beckley’s portion of the band’s
publishing produces about $1.5 million a
year, but sources say that estimate is low and
that their portion produces about $2 million
a year. Consequently, that gives the catalog a
valuation of $38 million to $40 million.
“It is an honor and a thrill to add the
greatness of America and the songs of Gerry
and Dewey to the icons and legends of
Primary Wave,” Primary Wave Music chief
marketing officer Adam Lowenberg said in
a statement.
Like America, Rodgers still has an active
music industry career that he is now looking to expand upon through the Primary
Wave deal. In addition to buying Rodgers’
income stream, the deal will also see the
singer/guitarist/piano player create a new
label imprint that will be distributed by Sun
Records, which Primary Wave acquired in
January 2021. Besides having the ability to
co-sign new artists, Rodgers will also curate
compilations for Sun Records.
“Paul Rodgers is one of, if not the greatest, singer in rock history,” Primary Wave
CEO and founder Larry Mestel said in a
statement. “Now that Paul has expanded his
partnership with Primary Wave, everything
in the world is ‘All Right Now.’”
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The Wall Street Journal reported that
sources valued the Rodgers deal at about
$20 million. But Billboard estimates that the
Rodgers catalog brings in about $725,000
in royalties annually—60% coming from
publishing and 40% coming from artist royalties—and further estimates a $13 million
valuation. But sources say those estimates
are low because the Rodgers incomes
streams come to about $1 million a year;
which would place the valuation at about
$18 million.
However, that estimate doesn’t take into
consideration that the deal also may include
Rodgers’ reversion rights from is share of
the songwriting for the Free catalog, which
would up the valuation to $20 million. By
U.S. law, songwriters aren’t allowed to sell
their reversion rights until they file for
copyright termination. Songwriters can file
with the U.S. Copyright Office any time from
10 years out until two years out in order to
reclaim their songs when copyright expires,
and when they do that filing the songwriter’s publisher has an exclusive window to
negotiate for the rights with the songwriter.
During that window the songwriter can only
sell it to the publisher that originally controls the songs. In the case of Rodgers, that
would be the Blue Mountain catalog, which
Primary Wave already has a stake in.
Songs written by Rodgers during his
stint in Free, from 1969-1973, would likely
begin becoming eligible for U.S. Copyright
termination beginning in 2025, or 56 years—
two 28 year copyright terms -— after they
first were published. (Songs written after
1978 have a shorter 35-year window before
copyright expires.) If Rodgers had filed
for copyright termination and waited until
the U.S. copyrights reverted to him, then
he would have been able to shop them to
any publisher or investor, not just Primary
Wave/Blue Mountain.
In other words, Primary Wave is kicking
off the new year with an at least $58 million
in deals, with plenty of dry powder available for future acquisitions. Primary Wave
declined to comment on Billboard‘s catalog
valuation estimates.
Lisa Alter of Alter, Kendrick & Baron,
LLP negotiated the deal on behalf of Paul
Rodgers. America was represented by Jim

Morey of Morey Management Group, Howard Grossman of WG&S (a division of Gelfand, Rennert & Feldman LLC) and Michael
O. Crain of Crain Law Group.
UPDATE: This article was updated at 11
p.m. EST with new valuation estimations.

Warner Music
Appoints Janelle
Curtis as Chief
Enterprise
Transformation
Officer
BY MARC SCHNEIDER

J

anelle Curtis, a veteran of the banking industry, has joined Warner Music
Group as its new chief enterprise
transformation officer. As CETO,
Curtis will zero in on “business structures,
processes, and digital solutions” to assist in
what the label describes as its “tech-enabled
evolution.”
Curtis most recently held the title of
managing director, global head of process
automation, within global operations at
Bank of America. Prior to BoA, she spent
seven years at Goldman Sachs and before
that held various posts at Citi, Chase and HB
Curtis & Associates.
While Curtis is the first WMG exec to
carry the CETO title, it actually replaces the
position currently held by Gary Smerdon,
evp, business transformation, who is retiring in February after almost 30 years at the
company.
“We began our search for Janelle last
year, after Gary Smerdon informed me of his
decision to retire,” WMG CEO Steve Cooper wrote in an internal note to staff. “When
Gary leaves in February, he’ll take with him
our deepest gratitude and respect for 30
years of outstanding service to our company, people, and artists… His good-spirited,
pragmatic, solutions-focused approach will
be greatly missed.”

Curtis is based in New York City and
reports directly to Cooper, who in an official
announcement touted her “fresh perspective and technical expertise” as reason she’ll
be a “tremendous catalyst for growth as we
create our future and lead our industry.”
Cooper said that “as a company that
thrives at the intersection of pioneering
creativity and disruptive technology, we
need a unified approach to our innovation
and execution on a global scale. It’s also
important we constantly evolve our use of
emerging and best-in-class platforms to
supercharge our support of our artists, songwriters, and teams, as well as our consumers
and partners.”
In a statement, Curtis noted that the “explosion in digital business models and data
insights makes it essential for us to find the
right balance between agile global strategy
and sophisticated localized delivery” and
touted the label group’s “ambitious plans for
using transformational technologies to serve
artistry, music, and commerce.”

Gabriela Martinez
Steps Down
as Managing
Director of
Warner Music
Latina
BY LEILA COBO

A

fter 20 years at Warner Music,
most recently as Warner Latina’s
managing director, Gabriela
“Gaby” Martínez is leaving the
company, Billboard has learned. Martínez’s
last day in Warner’s Miami offices will be
Jan. 31.
She has not announced future plans.
In a Jan. 14 memo obtained by Billboard announcing Martínez’s departure to
staff, Warner Music Latin America president Alejandro Duque wrote: “[Gaby] has
taken a holistic approach to artist develop-
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ment, helping our talent craft their music
and collaborate with their peers, while
designing constantly innovative marketing
campaigns, and forging pioneering brand
partnerships. She’s a trailblazer, a worldclass leader, and an all-around incredible
person who earned the respect and trust of
so many of our artists and all of you.”
Martínez, who is Mexican, was second
in command at Warner’s Latin operation
and the most senior woman in its executive
ranks. In fact, with the exception of Maria
Fernandez in Sony and Elsa Yep at Universal, who are both CFOs, she was the highestranking woman in a Latin major.
Perfectly fluent in English and Spanish,
Martínez had label expertise but had also
worked in production and as on-air talent in
television and radio — including a stint with
MTV — which gave her a unique understanding of the market.
Throughout her tenure in Warner Music
Latin, which began in 2001 when thenpresident Iñigo Zbala brought her in as VP
of marketing, Martínez interacted closely
with the entire company’s roster across the
continent, including Maná, Laura Pausini,
Alejandro Sanz (when he was a Warner
artist) and Jesse & Joy. Martínez rose to
become SVP of marketing, general manager
and finally, managing director. Her recent
accomplishments include steering the
career of J Quiles, a singer and songwriter
who went from writing major hits for others
to helming global smashes in the last couple
of years.
“I feel so proud of being part of a team
all across Latin America that always pulled
together and that the level of conviction that
we had with our artists made us fight until
the last consequences,” Martínez told Billboard. “Sometimes we succeeded, sometimes not, but we gave it our all.”
Broadly respected at all industry levels,
Martínez was a regular on Billboard’s Women In Music and Latin Power Players lists,
and was recently named a Leading Latin
Lady by the Latin Recording Academy.
Martínez’s departure comes almost a year
after Zabala announced he was stepping
down as president of Warner Music Latin
America. Zabala was succeeded last year by
Duque, who took over the role in October.

Duque has not announced any other
management changes inside the company,
nor has he announced a replacement for
Martínez.
You can read his full memo to staff below:
I want to share some important news with
you. After a remarkable two decades with the
Warner Music family, Gaby Martinez has
decided to step away from the company. Her
last day with us will be on January 31st.
Gaby has been at the heart and soul of this
team since 1990, when she started as a label
manager in our Mexico office, before returning in 2001 to our regional office, serving most
recently as Warner Latina’s Managing Director. She’s been instrumental in the careers
of superstar acts such as Alejandro Sanz,
Maná, Luis Miguel, Justin Quiles and Jesse &
Joy. She’s taken a holistic approach to artist
development, helping our talent craft their
music and collaborate with their peers, while
designing constantly innovative marketing
campaigns, and forging pioneering brand
partnerships. She’s a trailblazer, a world-class
leader, and an all-around incredible person
who earned the respect and trust of so many
of our artists and all of you.
Our peers have taken notice of Gaby’s brilliance as well, as she was regularly named
a Billboard Latin Power Player, landed a
Women in Music honor, and was named a
Leading Lady honoree by The Latin Recording Academy. Her contributions to our company, and to the wider music industry, have
been invaluable and we will miss her greatly.
We will be announcing her successor soon.
For now, please join me in thanking Gaby
for everything she has done for our artists
and for our company. We wish her well for the
future and know she’ll always stay in touch.

Amber Grimes
Joins LVRN as
Executive VP/GM,
Partner
BY GAIL MITCHELL

A

mber Grimes has been appointed
to dual roles at LVRN (Love
Renaissance), Billboard can
exclusively report. In addition
to serving as executive vp/GM of LVRN
Records, the former Capitol Music Group
executive joins LVRN’s five co-founders
as a partner in the Atlanta-based label and
creative agency’s newest division, LVRN
Management.
Grimes, who officially began her new
duties on Jan. 1, oversees day-to-day operations across LVRN’s primary operating divisions. She will also develop new strategies,
marketing initiatives and execute plans
across LVRN’s full roster — which includes
Summer Walker and 6LACK — as well as
develop new business verticals and help
expand LVRN’s business on a global scale.
Noting the company is committed to
diversifying its leadership team, LVRN
co-founder/president Tunde Balogun tells Billboard, “Amber has become one
of the most well-respected executives in
the industry through her early work with
artists in Atlanta, major labels and streaming. It only made sense for us to join forces
after the longstanding personal and business
relationship we’ve maintained over the last
decade.
“Amber shares our core values and also
brings a unique, much needed perspective,”
Balogun continues. “As LVRN continues to
grow globally, my partners and I are confident that Amber’s high-level management
experience and creative marketing background will help continue to develop our
brand and nurture our roster and staff.”
Before coming to LVRN, Grimes spent
three years as senior vp of global creative at
Capitol Music Group where she formulated
and developed CMG’s content strategy and
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oversaw all of CMG’s creative departments
until September 2021. Prior to that, Grimes
was senior manager of urban independent at
Spotify, acting as the liaison between Spotify
and the independent hip-hop community.
She has appeared on Billboard‘s R&B/HipHop Power and Women in Music executive features, as well as on the 2019 New
Power Generation list spotlighting 25 top
innovators changing the way the music business runs.
Calling her move to LVRN a “golden opportunity,” Grimes adds, “It was important
to take the skills I’d acquired over the years
and apply them to a forward-thinking business that’s truly rooted in artist development. The founders of LVRN and I came up
together so joining forces at this point in our
careers feels like Voltron coming together.”
As a partner in LVRN Management,
Grimes joins company co-founders Balogun,
head of operations and touring Junia Abaidoo, head of A&R Justice Baiden, head of
marketing and brand partnerships Sean
“Famoso” McNichol and creative director Carlon Ramong. Toronto R&B duo
dvsn, an act on Drake’s OVO Sound label,
signed with LVRN Management last April.
“I’m excited to work with the founders
in establishing LVRN Management as an
alternative solution for creatives who want
their representation to look like them,” says
Grimes. “Also in developing more female
executives within the company and expanding into TV and film. I hope it’s loud and
clear that we’re on a journey to be one of
the biggest Black-owned conglomerates in
entertainment.”

Former Atlantic
Executive Juliette
Jones Named
COO at Alamo
Records
BY GAIL MITCHELL

J

uliette Jones has been appointed chief
operating officer at Alamo Records.
Based in New York, she will report to
Alamo founder/CEO Todd Moscowitz.
Working alongside Moscowitz, Jones
will oversee business development, marketing and promotion at the multi-genre
label in addition to supervising day-to-day
operations. Founded in 2016, Alamo’s roster
includes hitmakers such as Lil Durk, Rod
Wave, Blackbear and Trevor Daniel.. Last
June, Sony Music Entertainment acquired a
majority stake in Alamo.
“Juliette’s deep understanding of the
music industry and commitment to redefining the music space for artists and their fans
will further support Alamo’s growth and
evolution,” Moscowitz said in making the
announcement. “We’re thrilled to welcome
her to the Company.”
Jones’s newly created post marks a reunion between her and Moscowitz. The two
worked together at Warner Bros. Records 10
years ago when he was the label’s CEO and
Jones headed urban radio promotion.
“I’m so excited to be working with Todd
again,” Jones stated. He is an incredible music man and executive with a proven track
record of building businesses. I consider
it a wonderful opportunity and privilege
to join such a dynamic team at this time in
the label’s development. Alamo has already
achieved such tremendous success with
Lil Durk, Rod Wave, Blackbear and other
talented artists on the roster. I look forward
to building upon that strong foundation.”
A highly respected industry executive
who broke barriers in the promotion arena
as a woman — and one of color — working
in the upper tier at major labels, Jones most

recently served as executive vp of urban
promotion at Atlantic Records. Before exiting the label in 2021, she was the driving
force behind radio hits from Cardi B, Bruno
Mars, Gucci Mane, Jill Scott, Wale, Meek
Mill and others. She began her music career
at WBLS in New York City.
Prior to joining Atlantic in 2012 as senior
vp urban promotion, she worked at aforementioned label Warner Bros. Her resume
also includes posts at RCA, Priority, Solar,
Virgin and Jive, where she was hired as the
label’s first mid-Atlantic regional promotion
director for urban music in 1994. Jones has
also been an honoree on Billboard’s Women
in Music power list and Variety’s Hitmakers
list and received the 2019 creative award
from the National Sawdust Organization
alongside David Byrne and Black Thought.

Ronnie Spector,
Lead Singer of
Classic Girl Group
The Ronettes,
Dies at 78
BY ANDREW UNTERBERGER

R

onnie Spector, iconic lead singer
for ’60s girl group hitmakers The
Ronettes, has died at age 78 after
being diagnosed with cancer.
A statement from the family was released on Spector’s website confirming her
passing, reading, “Our beloved earth angel,
Ronnie, peacefully left this world today after
a brief battle with cancer. She was with family and in the arms of her husband, Jonathan. Ronnie lived her life with a twinkle in
her eye, a spunky attitude, a wicked sense
of humor and a smile on her face. She was
filled with love and gratitude.”
As the frontwoman for vocal trio The
Ronettes, Spector sang on some of the most
immaculate pop of the 1960s, including
“Walking in the Rain,” “Baby I Love You”
and of course the group’s signature smash,
the peerless “Be My Baby.” Spector’s voice
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on these girl group classics was somewhat
reedy but undeniably powerful and indelible, typifying the best of the approachable,
youthful and often delirious-sounding
singing vocal style of the era, which made
Ronettes songs feel both relatable and
intoxicating to countless young listeners
across the world. Though the trio fell apart
in 1967 and Spector was never able to reach
the same commercial heights as a solo artist,
The Ronettes (and Spector in particular)
endured as a paragon of early rock-era teen
pop, with the group being inducted into the
Rock and Roll Hall of Fame in the 2000s.
Spector was born Veronica Bennett in the
Spanish Harlem neighborhood of Manhattan, born to an Irish-American father and a
mother of African-American and Cherokee
descent. She sang from an early age, joining
a family group with sister Estelle Bennett
and cousin Nedra Talley. Initially known
as the Darling Sisters, the group first rebranded as “Ronnie and the Relatives,” and
then ultimately The Ronettes. While they
achieved some success as live performers
in the early ’60s and developed a striking
image of wildly teased hair and heavy eye
makeup, the group’s initial run of singles
on New York-based Colpix records went
nowhere.
In 1963, however, they auditioned for
Philles Records — and legendary producer
and music biz impresario Phil Spector —
and quickly found their proper home. Spector was ecstatic over Bennett’s voice, and
initially tried to sign her as a solo act, which
the sisters’ mother shot down. The group officially moved over to Philles, and after some
abortive attempts at a first single, connected
in 1963 with “Be My Baby.”
Co-written by Spector with venerated
Brill Building duo Jeff Barry and Ellie
Greenwich, “Baby” was captivating from its
famous (and oft-copied) opening Hal Blaine
drum beat, with the lush pop arrangement that followed serving as arguably the
definitive example of Spector’s famous Wall
of Sound production technique. Still, the
song belonged to Bennett, whose soon-tobe-trademark stretched enunciations and
love-drunk “whoa-oh-oh” exhortations gave
substance, feeling and personality to what
could’ve otherwise come off as a dippy teen

romance lyric. Altogether, the song was pure
magic, shooting to No. 2 on the Hot 100 —
held from No. 1 by Jimmy Gilmer and the
Fireballs’ significantly less timeless “Sugar
Shack” — and living on as one of the most
celebrated pop songs of the second half of
the 20th century. (A 2021 Rolling Stone industry poll voted it the 22nd greatest song
of all time.)
The group’s full-length debut, Presenting
the Fabulous Ronettes Featuring Veronica,
followed in 1964, along with four more
consecutive top 40 hits for the group: the
similarly sparkling pop gems “Baby, I Love
You” (No. 24), “(The Best Part of ) Breaking Up” (No. 39), “Do I Love You?” (No. 34)
and “Walking in the Rain” (No. 23). As the
British Invasion was taking off stateside,
The Ronettes toured the U.K., and Spector
became friends with John Lennon and Keith
Richards. Meanwhile, Bennett and Spector
had begun an affair that would lead to them
ultimately getting married in 1968, with
Bennett taking Spector’s name.
As the Ronettes’ leader, Spector also
became a major style influencer. The trio’s
go-to look — sleek single-toned dresses with
short hemlines and beehive hairdos — reverberated throughout American households.
“We didn’t have a hit record like everybody
else [at first],” Spector told Billboard in 2019,
“So we had to create a look.” Despite the
group’s chic appearance, it was a DIY effort,
created without the benefit of professionals.
“The Ronettes never had makeup artists —
we had aunts who were hairdressers. I’m in
shock when I see people with my haircut,”
she told Billboard in 2016.
By 1967, however, The Ronettes had
run their course: The group’s popularity
declined in the decade’s second half, and
tensions between the group members and
with the famously insecure, abusive and
megalomaniacal Spector stalled attempts to
get them back on the right track. (When the
group opened for The Beatles on their 1966
U.S. tour, Spector insisted Bennett stay with
him in California, with cousin Elaine Mayes
filling the group’s third spot.) The trio broke
up in 1967, having never released a second
album, and Bennett and Spector’s marriage
turned abusive — with Ronnie later saying
she was essentially held prisoner by the

producer in their California relationship for
most of their marriage. She recorded one
solo single for Spector, the George Harrisonpenned “Try Some, Buy Some,” but the
song stalled at No. 77 on the Hot 100 and
subsequent follow-ups were never released.
Ronnie and Phil Spector were divorced
in 1974, after which Ronnie attempted to
revive the Ronettes with new (non-family)
members, finding little success. Other
attempts to revitalize her career proved
similarly futile — until 1986, when AOR
rocker Eddie Money invited Spector to
feature on a new single, “Take Me Home
Tonight,” which allowed Spector to recreate her epochal “Be My Baby” hook on the
chorus (following Money’s vocal lead-in,
“Listen, honey, just like Ronnie sang…”). The
song was an enormous hit, peaking at No. 4
on the Hot 100 — the highest-charting single
of Money’s career, and Spector’s highest
since the original “Baby” — and giving the
latter’s career a second wind. (It wasn’t the
last time “Be My Baby” would be revived
that decade, as it also appeared in the opening scene of the enormously popular Dirty
Dancing a year later, and as the lead track to
the film’s diamond-certified accompanying
soundtrack.)
Spector would never have another hit
single, however, she continued to record and
perform, with future generations of rock
and pop stars citing her as a key inspiration
— including Joey Ramone, who co-produced
her 1999 EP She Talks to Rainbows, and Amy
Winehouse, whose throwback image and
sound in the mid-2000s suggested nothing
so much as a more streetwise and tougherluck Ronnie Spector. (After Winehouse’s
death in 2011, Spector was devastated, telling Rolling Stone: “I haven’t been this sad in
a long time, about anyone in this business.”)
After being shut out for many years due to
Phil Spector’s meddling on the Board of
Governors, The Ronettes were finally inducted into the Rock and Roll Hall of Fame
in 2007, introduced by Keith Richards.
“Be My Baby” is still often cited as the
greatest girl group song of all time — including by Billboard‘s staff in 2017. However, Spector’s seasonal offerings with the
Ronettes are perhaps the group’s bestknown material these days, in no small
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part because of the annual December boost
they receive from radio and streaming. And
Spector herself never tired of hearing the
Ronettes’ Christmas tunes, telling Billboard
in 2019, “When I get in my car and hear
‘Sleigh Ride’ and ‘Frosty the Snowman,’ I
get goosepimples. When I’m driving, I pull
over just to hear my songs. I get chills just
thinking about it.” (The Ronettes’ version of
holiday pop standard “Sleigh Ride,” released
on the classic A Christmas Gift For You From
Phil Spector compilation in 1963, even made
Hot 100 history last December by reaching a
new peak of No. 10 — making The Ronettes
the artist with the longest span between top
10 hits, dating back to “Be My Baby” in ’63.)
Following Spector’s death, her family has
requested that donations be made “to your
local woman’s shelter, or to the American
Indian College fund.” The family will also be
announcing “a celebration of Ronnie’s life
and music” at a date to be determined, and
ask for privacy until that time.

Chris Brown and
Drake Call ‘No
Guidance’ Theft
Lawsuit ‘Baseless’
BY BILL DONAHUE

D

rake and Chris Brown are asking a federal judge to toss out
a copyright lawsuit that claims
they ripped off their 2019 hit
“No Guidance” from an earlier song, calling
the case “baseless.”
Braindon Cooper and Timothy Valentine sued the superstars in October over
“No Guidance,” calling it a “forgery” of their
2016 track “I Love Your Dress.” Among
other alleged similarities, the accusers
pointed to the fact that each song featured
the phrase “you got it” in the lyrical hook.
But in a motion to dismiss the case filed
Tuesday, attorneys for Drake and Chris
Brown said that lyrical phrase was clearly
too simple and commonplace to be covered
by copyright law.

“Plaintiffs’ suit is premised upon the alleged similarity [to a] wholly generic lyrical
phrase,” wrote James G. Sammataro of the
law firm Pryor Cashman LLP, who reps the
two stars. “No one, including plaintiffs, can
own or monopolize the non-copyrightable
phrase ‘you got it,’ and it should come as no
surprise that this phrase appears in countless other works.”
“No Guidance,” released on June 8, 2019
off Brown’s ninth studio album Indigo
featuring vocals from Drake, spent 46 weeks
on the Billboard Hot 100, peaking at number
5 in October 2019. It was also nominated for
Best R&B Song at the 62nd Grammy Awards.
In their October complaint, Cooper and
Valentine said the song “unlawfully exploited” their earlier tune, released in 2016
under the name Mr. Cooper.
“Any comparative analysis of the beat,
lyrics, hook, rhythmic structure, metrical
placement, and narrative context demonstrates that No Guidance was copied or
principally derived from I Love Your Dress,”
the pair wrote.
On Tuesday, Drake and Brown’s attorneys
begged to differ. They said the songs were
“vastly different,” not just in lyrics but in
many other respects.
“The Court can hear for itself that the total concept and feel of the songs is vastly different,” Sammataro wrote the pair. “Plaintiffs’ song is a slow, R&B love ballad about
the writer’s wife featuring one vocalist and
relatively few lyrics In sharp contrast, ‘No
Guidance’; is a faster, longer, and sexually
explicit rap and R&B song about a new
romantic interest.”
They also said the lawsuit failed for a
simpler reason: That Cooper and Valentine
could not show Drake and Brown ever even
heard their song, which is a key requirement
for a copyright accusation. They said the
lawsuit’s “speculative allegations” — that the
song was widely available on the internet, or
that they provided the song to someone who
then gave it to Drake and Brown — were
“:far too attenuated” to hold up in court.
An attorney for Cooper and Valentine did
not immediately respond to a request for comment on Thursday. The pair will file a formal
response to the motion in the weeks ahead.

Trans-Siberian
Orchestra
Notches Fourth
Consecutive $50
Million-Plus Tour
BY ERIC FRANKENBERG

T

rans-Siberian Orchestra have
wrapped another seasonal tour,
playing close to 100 dates in
November and December 2021.
In a brisk month and a half, the holiday
rock favorites earned $54.6 million and sold
767,000 tickets across the U.S., according to
figures reported to Billboard Boxscore.
The 2021 tour set out on Nov. 17 in Council Bluffs, Iowa, and Green Bay, Wisc., and
concluded on Dec. 30 in St. Louis, Mo., and
Cleveland, Ohio. How can one band be in
two cities on the same day? TSO employs
an East Coast band and a West Coast band,
sometimes playing four shows a day with a
matinee and evening show in two markets.
Typical for the band’s annual routing, the
first half is primarily single-show days in
smaller markets such as Sioux Falls, S.D., and
Rochester, N.Y., before doubling up in larger
markets including Washington, D.C., and Dallas as the dates inch closer to Christmas.
Geographically, it’s hard to pinpoint particularly strong or weak pockets of the country for TSO. The “East” tour grossed $27.8
million and sold 388,000 tickets, compared to
the “West” tour’s $26.9 million and 380,000
tickets. That amounts to just a 3% difference
in gross and 2% split in ticket sales.
The tour’s two biggest stops were at
Amalie Arena in Tampa, Fla., on Dec. 19 ($1.8
million; 24,700 tickets) and American Airlines Center in Dallas on Dec. 11 ($1.6 million;
20,800 tickets). Of 58 total cities, 27 of them
delivered million-dollar grosses, and 44 of
them had 10,000-plus attendance figures.
Trans-Siberian Orchestra is one of the
most reliable live acts of the 21st century,
touring every holiday season since 1999
(with the obvious exception of 2020, due
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to COVID-19). The band’s first handful of
years were in theaters before graduating to
scaled-down and then full-capacity arenas
around the country.
Per-night gross and attendance has grown
from $83,000 and 2,400 tickets in 1999 to
$557,000 and 7,800 tickets in 2021. The most
recent tour is the fourth consecutive run to
average more than $500,000 and ninth in a
row to pace more than 7,500 tickets.
In total, the band has grossed a reported
$667.6 million and sold 13.2 million tickets
across nearly 1,700 performances.

Didier Morais
Launches Public
Relations Agency
Vital Versatility
BY CYDNEY LEE

V

eteran publicist Didier Morais
has launched a new public relations agency, called Vital Versatility. The new venture will specialize in bridging the intersection of music,
entertainment, sports, lifestyle, business and
social justice through communications.
“I take great pride in highlighting my clients’
versatility as entrepreneurs, philanthropists,
entertainers and look forward to amplifying
their narratives in compelling, comprehensive,
and creative ways,” said Morais.
The Syracuse University graduate formerly served as vp of music and entertainment at Berk Communications, where he
helped build the music department and
spearheaded global media relations and
reputation management campaigns. Morais
also led publicity efforts for the #FreeMeek campaign and organized the press
conference launch of REFORM Alliance,
the criminal justice reform organization
co-founded by Meek Mill, Michael Rubin,
Robert Kraft, Jay-Z and more.
Vital Versatility’s client roster already
includes Megan Thee Stallion, Van
Jones, Fat Joe, E-40, Yo Gotti and his
record label CMG and more.

Cardi B Testifies
During Libel Trial
She Felt ‘Suicidal’
After YouTuber’s
Allegations
BY BILL DONAHUE, JEWEL WICKER

C

ardi B told a federal jury in Georgia Thursday (Jan. 13) that she felt
“extremely suicidal” in the wake
of allegedly false claims spread
about her by a prominent YouTube channel
as part a “malicious campaign” to hurt the
rapper’s reputation.
Taking the witness stand during the
fourth day of a trial against YouTuber Latasha Kebe, the “WAP” artist offered emotional testimony to her own attorneys about
the toll taken by the blogger’s allegedly
defamatory posts, which included claims
that the star had herpes and another about a
shocking incident with a beer bottle.
“I felt extremely suicidal,” Cardi B said,
adding that she felt “helpless” as Kebe – a
celebrity news blogger who goes by the
name Tasha K – continued to broadcast
alleged lies about the star to Kebe’s nearly
1 million YouTube followers. The rapper
said she had also developed fatigue, anxiety,
weight loss and migraines.
“Only an evil person could do that s–t,”
Cardi B said, before apologizing for her
language.
The testimony comes amid a lawsuit filed
in 2019 by the rapper — whose real name is
Belcalis Almánzar — that claims Kebe legally defamed her with dozens of videos containing shocking claims. One video cited in
the lawsuit includes a statement that Cardi
B “f–ked herself with beer bottles on f—king
stripper stages.” The jury trial kicked off on
Monday in an Atlanta federal courthouse,
and is expected to run into next week.
Earlier in the trial, Kebe was questioned
by Cardi B’s attorneys, during which she
reportedly offered bombshell admissions.
According to a report by Law360, Kebe

told jurors that she knowingly published lies
about the rapper to generate money for her
business. That’s potentially crucial testimony, because a celebrity such as Cardi B can
win such a lawsuit only if she can show that
Kebe either lied intentionally or recklessly
disregarded the truth.
In her own testimony on Thursday, Cardi
told jurors how Kebe’s statements had
harmed her. She said she had never felt
suicidal before, despite well-publicized difficulties earlier in life with poverty, homelessness, and physical abuse, but that Kebe’s
claims had been deeply hurtful. She said she
struggled to be intimate with her husband
– rapper Offset – and eventually decided to
see a therapist as a result of the videos.
One of the primary claims in the lawsuit is
that Kebe’s videos spread false rumors that
Cardi B had contracted sexually transmitted
diseases, including herpes. Some posts cited
in the case referred to Cardi B as “Herpes
B.”
During her testimony, the artist flatly
denied she has herpes; she also recounted
the specific harm caused by those claims.
At one point, she described a particularly
painful incident in which she posted a photo
to social media of herself kissing daughter
Kulture on the lips. She said that users then
commented with questions about whether
it was appropriate for her to do so, given the
herpes rumor.
The trial will continue into Thursday
afternoon, potentially with more testimony from Cardi B, before adjourning until
Tuesday (Jan. 18). Once the star’s attorneys
rest their case, Kebe’s attorneys will get to
call their own witnesses, including a likely
cross-examination of the Cardi B.
Cardi B is represented in the trial by Lisa
F. Moore and William A. Pequignot of the
law firm Moore Pequignot LLC and by Gary
P. Adelman and Sarah M. Matz of Adelman
Matz PC. Kebe is represented by Sadeer
Sabbak and Olga Izmaylova of Sabbak &
Izmaylova PC.
If you or anyone you know is experiencing
suicidal thoughts, reach out to the National
Suicide Prevention Lifeline (1-800-2738255, or dial 988) for free, confidential support and resources 24/7.
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Nicki Minaj
Dropped From
Harassment
Lawsuit Filed
by Husband’s
Accuser
BY BILL DONAHUE

A

woman who sued Nicki Minaj
and her husband for allegedly
harassing and intimidating her
after she accused him of sexual
assault has dropped her claims against the
rapper – and the star’s attorney is already
vowing to seek penalties for the “appalling”
lawsuit.
Jennifer Hough sued Minaj and husband Kenneth Petty in August, leveling the
extremely serious allegations that he had
raped her decades earlier and then both of
them had intimidated her not to speak out
about it – claims that Minaj and Petty have
strongly denied.
But on Wednesday (Jan. 12), Hough
dropped Minaj from the case without
explanation. The claims against Petty are
still pending, and the filing only asked to
have Minaj dropped “without prejudice,”
meaning Hough could refile those claims
whenever she wants.
When reached for comment, Hough’s
attorney Tyrone Blackburn told Billboard:
“The case against Nicki was voluntarily
dismissed. The case against Kenneth Petty is
still ongoing. Stay tuned!”
Judd Burstein, lead counsel for Minaj,
declined to comment on the dismissal.
But in email he sent earlier Wednesday
to Hough’s attorneys that was obtained
by Billboard from a source close to the case,
Burstein vowed to seek reimbursement and
sanctions over the “appalling” lawsuit.
“While [this] may be the end of your
efforts to extort Nicki into a settlement, it
is just the beginning of Nicki’s and my efforts to make you pay for your disgraceful

conduct,” Burstein wrote in the email. “You
forced my client to spend over $300,000 in
fees to defend a case which even my Labradoodle, Gracie, could see was frivolous on
both the facts and the law.”
In the same email, he blasted Hough’s
team of attorneys as “bottom-feeding
lawyers” and reveled that they had “surrendered” without “receiving a penny” from
his client.
Hough sued in August, claiming that she
had been raped by Petty in 1994 and then
bullied into remaining quiet. She said she
had been “traumatized her entire life” and
then subjected to harassment by Minaj and
Petty and their “allies, legal teams, and
fans.”
“Nicki Minaj, directly and indirectly,
reached out to plaintiff Hough’s family
members to ensure plaintiff would recant
her legitimate claim that defendant Petty
raped her,” Hough wrote at the time.
But five months after those explosive
claims were filed, little substantive litigation had taken place amid months of messy
procedural wrangling.
First, attorneys for Hough accused Minaj
and Petty of failing to respond to the case at
all, and moved for a so-called default judgement against them – an automatic ruling
in her favor. Attorneys for Minaj and Petty
then responded that Hough hadn’t properly
served the lawsuit and that such a default
was inappropriate. They said the move for
a quick win was more evidence that Hough
had filed a “frivolous” lawsuit designed to
extort a nuisance settlement from a wealthy
couple.
“Believing that a celebrity with deep
pockets, who is now married to Mr. Petty,
would fear adverse publicity, plaintiff is attempting to extract money based on the 27
year old alleged incident,” Burstein wrote in
the November filing. “Plaintiff’s improper
rush to obtain a default judgment against
Mr. Petty and avoid resolution of this action
on the merits further demonstrates that
plaintiff is well aware that her claims lack
merit.”
In the wake of Minaj’s dismissal, Hough
is still seeking a default judgment against
Petty, who remains a defendant in the case.
A hearing on that motion is scheduled for

Jan. 20, but it isn’t clear if it will be impacted by the dismissal of Minaj. And in his
email, Burstein said he would seek sanctions
as soon as Feb. 2.

Issa Rae’s Raedio
Label Teams
With Google for
Emerging Artists
Program
BY HERAN MAMO

I

ssa Rae‘s Raedio label has partnered
with Google to launch a new emerging
artists program, Billboard is exclusively announcing on Thursday (Jan. 13).
The Raedio Creators Program Supported
by Google is designed to provide underrepresented independent artists with more
resources as well as bring more representation of women of color in the music
industry, which the actress critiqued in a
now-viral Los Angeles Times interview.
“It’s probably the worst industry that I have
ever come across. I thought Hollywood
was crazy. The music industry, it needs to
start over,” Rae said. “Conflicts of interest
abound. Archaic mentalities. Crooks and
criminals! It’s an abusive industry, and I
really feel for artists that have to come up
in it.”
She started Raedio — “an audio everywhere company” with a record label joint
venture with Atlantic Records and four
more branches dedicated to publishing,
live events, music supervision and a music
library — in October 2019. Rae’s venture
into the music business has proven fruitful in breaking new, mostly female and/or
POC artists in the R&B and hip-hop space,
including Baby Tate and TeaMarrr.
“This partnership is perfectly aligned
with my mission in helping open doors and
provide opportunities for women to succeed
and flourish in their craft,” Rae said in a
statement to Billboard. “I can’t wait to see
the impact this program and partnership
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has on the selectees and the music that is
created as a result.”
The Raedio Creator Program Supported
by Google will select two female artists and
two composers to receive funding and resources to create and retain full ownership
of their music. The funding from Google
will cover recording fees, producer costs
and marketing expenses for the female artists to put out a three-to-five song EP. The
Raedio record label branch will supervise
and distribute the projects, which will be
available on all digital service providers
(DSPs). The songs from each EP will be added to Raedio’s music library so that they can
be pitched for sync opportunities. Google
will also fund the production and development of one music video for each artist.
Google’s funding specifically dedicated
to the two composers will cover recording
and artist collaboration costs for a series
of collections for TV, film and brand syncs.
The Raedio music supervision branch will
search for opportunities to place the composers’ original songs in various Hollywood
projects.
“We are proud to create these four grants
in partnership with Raedio with a goal of
underscoring the importance in providing
access and opportunity for women of color
pursuing audio careers within the entertainment industry,” said Elle Roth-Brunet,
Google’s entertainment partnerships lead,
in a statement. “This program is an extension of Google’s dedication to championing
diversity within the entertainment industry
and we look forward to hearing the artistic
contributions of all who participate.”
Rae has given emerging and established
artists opportunities to secure lucrative sync
placements by placing their music in her
hit HBO series Insecure, which came to an
end last month after a successful five-season
run. In an interview with Billboard last
fall, Raedio president and Rae’s longtime
business partner Benoni Tagoe described
the show as “the starting point, but it’s definitely not the finish line” for artists signed
to Raedio, which has been working on music
supervision for series such as Epix’s Godfather of Harlem, Starz’s Power and Rae’s
upcoming HBO Max series Rap Sh*t about
two struggling rappers in Miami, which is

co executive-produced by City Girls.
“We are proud to partner with Google
to support women in music,” adds Tagoe.
“As an audio everywhere company, Raedio
places artists’ work in as many places where
music is consumed as possible, increasing
their visibility among fans and consumers,
in turn increasing their earning potential.
Raedio Creators Program Supported by
Google is another way for us to do this by
providing a platform, tangible resources,
mentorship, and amplification for aspiring
talent. We look forward to selecting the final
artists and composers and supporting them
in their musical journeys.”
Artists and composers can begin submitting their work for consideration in the
Raedio Creators Program Supported by
Google starting in February. Recipients will
be announced in March.
The partnership was brokered by UTA
Entertainment & Culture Marketing, the
brand consulting division of UTA, which
represents Google.

‘Nevermind’ Baby
Revives Child Porn
Lawsuit Against
Nirvana
BY BILL DONAHUE

T

he man who appeared as a nude
baby on the cover of Nirvana’s
album Nevermind has refiled his
lawsuit claiming that the iconic
image violated child pornography laws, less
than two weeks after it was dismissed by a
federal judge.
Citing a blown deadline, the judge dismissed the case last week, but he
gave Spencer Elden – the now-30-year-old
man featured on the 1991 album cover –
“one last opportunity” to refile his lawsuit
“if plaintiff still wishes to pursue this action.”
On Wednesday, attorneys for Elden did so,
once again accusing the band of breaching
federal child pornography laws by using “a

lascivious exhibition of Spencer’s genitals”
for commercial gain.
“The focal point of the Nevermind album
cover is Spencer’s genitals and pubic area,”
Elden’s attorneys wrote in the new complaint, adding that the image had been edited to make it “sexually suggestive” and had
been intended to “elicit a sexual response.”
Originally released Sept. 24, 1991, Nevermind reached the top spot on the Billboard
200 in January 1992 and ultimately spent
554 weeks on the chart. The album has sold
more than 30 million copies and is widely
considered one of the most influential in the
history of popular music.
The album’s cover — a nude infant
swimming in a pool chasing after a dollar
attached to a fishhook — has long been interpreted as a critique of greed and capitalism. But in an August lawsuit, Elden claimed
it was a “commercial sexual exploitation”
of an unconsenting minor. The case named
Nirvana, Kurt Cobain’s estate, Universal
Music Group, Dave Grohl, and others as
defendants.
Thursday’s new complaint largely echoed
those same allegations. But it also added
new material that’s aimed squarely at refuting Nirvana’s recent arguments that the
case is fatally-flawed.
In December, Nirvana asked a judge to
dismiss the case on the grounds that Elden
had waited far too long to sue. Under the
federal statutes at issue, such claims face a
10-year statute of limitations – and Nevermind was released more than 30 years ago.
In their new complaint, attorneys for
Elden argued that the statute-of-limitations
does not prohibit him from filing his case,
since Nirvana and UMG had continued to
profit from the allegedly-offending image.
They cited a 2021 anniversary release of the
album, featuring the same cover.
“Although the image of Spencer on
the Nevermind album cover was created
over thirty years ago, during the ten years
preceding the filing of this action and
since [defendants] continued to knowingly
possess, transport, reproduce, advertise,
promote, present, distribute, provide, and
obtain the commercial child pornography
on the cover of Nirvana’s Nevermind album,”
Elden’s lawyers wrote.
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Olivia Rodrigo,
Glass Animals
Crowned on
Australia’s YearEnd Charts
BY LARS BRANDLE

S

he’s just 18, she’s got her driver’s
license and, in 2020, Olivia Rodrigo was the queen of Australia’s
charts.
The California teen enjoyed a stunning
breakthrough last year with a string of hit
songs and her debut full-length album, Sour.
Based on new data published by charts
compiler ARIA, Sour was 2021’s most
popular album in the land Down Under,
and two songs from it landed in the top 10 of
the year-end top singles chart.
Over the course of the year, Sour logged
eight weeks at No. 1 on the ARIA Albums
Chart, more than any other album in 2021,
to rule the ARIA End Of Year Albums Chart.
The pop singer’s debut LP album also
launched two Australian No. 1 singles in
“Drivers License” (6 weeks) and “Good 4 U,”
both appearing in the top tier of the ARIA
End Of Year Singles Chart, at No. 3 and No.
6, respectively.
Sour holds off the challenge
of Adele’s 30 and The Kid LAROI’s F*ck
Love (Over You), to lead a top 10 albums
survey dominated by international artists.
LAROI, the Sydney-raised, Los Angelesbased singer and rapper, is the only homegrown artist to appear on the albums tally
top 10, and he appears twice in the endof-year singles survey, with “Stay” featuring Justin Bieber (at No. 2) and “Without
You” with Miley Cyrus (No. 4).
The biggest song of the music year in
Australia belonged to Glass Animals with
“Heat Waves,” a seven-times platinum track
that stayed hot ever since its topped triple j’s
Hottest 100 countdown in January 2021.
In 2021, “Heat Waves” stayed at No. 1 for
six weeks on the ARIA Chart and logged

48 weeks in the Top 10, giving the Oxford,
England outfit the record for most weeks in
the Top 10 since the ARIA Singles Chart was
first published in July 1983.
The Brits’ breakthrough hit also caught
fire in the United States, where it reached
the Top 10 on the Billboard Hot 100 in its
42nd week on the chart, completing the
longest trip to the upper echelon in the list’s
63-year history.
“Heat Waves” also climbed to No. 1 on
Billboard’s Hot Rock & Alternative Songs
chart, doing so in its 60th week for the longest trip in its 12-year history of the tally.
ARIA’s charts are based on data collected
from a combination of physical and digital
retailers, and music-streaming services.
2021 ARIA End Of Year Albums Chart
Top 10
1. Olivia Rodrigo – ‘SOUR’
2. Adele – ‘30’
3. The Kid LAROI – ‘F*ck Love (Over You)’
4. Dua Lipa – ‘Future Nostalgia’
5. Justin Bieber – ‘Justice’
6. Ed Sheeran – ‘=’
7. Harry Styles – ‘Fine Line’
8. Doja Cat – ‘Planet Her’
9. The Weeknd – ‘The Highlights’
10. ABBA – ‘Voyage’
2021 ARIA End Of Year Singles Chart
Top 10
1. Glass Animals – ‘Heat Waves’
2. The Kid LAROI & Justin Bieber – ‘Stay’
3. Olivia Rodrigo – ‘Drivers License’
4. The Kid LAROI with Miley Cyrus –
‘Without You’
5. Dua Lipa – ‘Levitating’
6. Olivia Rodrigo – ‘Good 4 U’
7. Ed Sheeran – ‘Bad Habits’
8. The Weeknd – ‘Save Your Tears’
9. Doja Cat Feat. SZA – ‘Kiss Me More’
10. Tiësto – ‘The Business’
2021 ARIA End Of Year Vinyl Albums
Chart Top 10
1. Adele – ‘30’
2. Nirvana – ‘Nevermind’
3. Harry Styles – ‘Fine Line’
4. Arctic Monkeys – ‘AM’
5. Queen – ‘Greatest Hits’
6. Amy Winehouse – ‘Back To Black’
7. Nirvana – ‘MTV – Unplugged In New
York’
8. Fleetwood Mac – ‘Rumours’

9. Pink Floyd – ‘The Dark Side Of The Moon’
10. Lorde – ‘Solar Power’
2021 ARIA End Of Year Australian
Albums Chart Top 10
1. The Kid LAROI – ‘F*ck Love (Over You)’
2. Amy Shark – ‘Cry Forever’
3. INXS – ‘The Very Best’
4. Spacey Jane – ‘Sunlight’
5. Guy Sebastian – ‘T. R. U. T. H.’
6. Lime Cordiale – ‘14 Steps To A Better You’
7. Cold Chisel – ‘The Best Of Cold Chisel: All
For You’
8. Paul Kelly – ‘Paul Kelly’s Christmas Train’
9. The Wiggles – ‘We’re All Fruit Salad!: The
Wiggles’ Greatest Hits’
10. Bluey – ‘Bluey The Album’
2021 ARIA End Of Year Australian
Singles Top 10
1. The Kid LAROI & Justin Bieber – ‘Stay’
2. The Kid LAROI with Miley Cyrus –
‘Without You’
3. Masked Wolf – ‘Astronaut In The Ocean’
4. Tones and I – ‘Fly Away’
5. The Kid LAROI – ‘So Done’
6. Tones and I – ‘Dance Monkey’
7. Vance Joy – ‘Missing Piece’
8. Spacey Jane – ‘Booster Seat’
9. Keith Urban & P!nk – ‘One Too Many’
10. Sam Fischer – ‘This City’

Publishing
Briefs: Primary
Wave Buys Matt
Redman Catalog
Stake, Kobalt ReUps Roddy Ricch
Deal
BY KRISTIN ROBINSON

P

rimary Wave has acquired a stake
in the income stream from Matt
Redman‘s publishing catalog as
well as the entirety of his master
royalties and other unspecified rights. The
legendary Christian singer-songwriter’s dis-
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cography includes modern worship classics
like “Build My Life,” “Do It Again” and “Our
God.” The deal also includes his Grammywinning single “10,000 Reasons (Bless the
Lord),” a song frequently re-created by worship bands in churches across the world.
The Redman deal is part of Primary
Wave’s push into the somewhat overlooked
Christian music market and comes just a
few years after the publisher began partnering with Gaither Music Group in 2019.
“I’m so grateful for this new partnership
with Primary Wave, and their passion to get
behind these songs in a new way,” said Redman. “They have such a standout reputation
across so many genres, so I’m excited to see
what lies ahead.”
“Matt Redman’s songs mean so much
to so many people and are truly timeless,”
said Dominic Pandiscia, chief strategy officer of Gaither Music Group & Primary Wave
Business Development. “It’s truly an honor
to partner with him and his catalog.”
Nicholas Brown of London & Co
and Jeremy Rosen of Roxwell negotiated
the deal on Redman’s behalf.
Kobalt has extended its global publishing
deal with Grammy-winner Roddy Ricch.
The company, which began its partnership
with the rapper in 2019, will continue to
handle administration for his publishing
catalog, including sync and creative services
for his back catalog and future releases.
Jill Tschogl, vp of creative for Kobalt,
said, “It’s been an honor to work with
Roddy and his team and we are humbled to
continue representing his incredible work.
With Live Life Fast coming out this week
and ‘The Box’ just recently hitting diamond
certification, we couldn’t be more excited to
support and see him reach new heights.”
Independent publisher Prescription Songs has signed two new writers, Kola and JT Daly, to co-publishing
agreements. The Kola deal includes all
works created prior to the agreement, while
the Daly deal includes all past works, with
the exception of those penned during past
publishing deals.
Texas-based Kola is known for penning
both rap and pop hooks. His back catalog includes songs with Eminem, G Herbo, Jennifer Lopez and Tyla Yahweh. His work

will be shepherded by Andrea Doman, a
member of Prescription’s Los Angeles-based
A&R team.
“I’m excited to get working with Andrea,
d.a. and the team at RX,” Kola said of the
deal. “I’m passionate about my craft and
skills and I know that’s reflected in the
music. Let’s go!”
Regarding the Kola signing, Doman
added, “Kola’s an incredibly versatile and
skilled rap writer and vocalist, and rhythmic and pop songwriter, who’s particularly
strong with lyrics and concepts. Having
the opportunity to represent someone as
talented and driven as Kola while having
d.a.’s support and guidance along the way is
exactly the type of situation I was looking to
establish since starting at Prescription.”
Daly, a signee out of the company’s
Nashville office, is best known for his
work with K. Flay‘s Grammy-nominated
“Blood in the Cut” as well as tracks
for Quinn XCII, Grandson, Benson
Boone and PVRIS. Daly will be looked after
by Katie Fagan, who serves as head of A&R,
Nashville alongside Rachel Wein and Chris
Martingnago.
“It is with an abundance of joy that I have
found a team this hands-on and talented.
After a few conversations with Katie Fagan
I felt more at home than I ever have before,”
shared Daly. “She puts in the time needed
to know her writers. Something I will never
take for granted.”
Fagan added, “JT is an extremely innovative songwriter, producer and artist. We feel
incredibly honored and lucky to have such a
talent as a part of our roster, especially here
in Nashville. There’s a reason that artists
continually want him to be a part of their
journeys. I can’t wait to see what we will be
able to accomplish together.”
Tempo Music announced a deal with
Danish producer/songwriters Stefan Forrest, Morten Ristorp and Morten Pilegaard
for a “significant percentage” of their publishing royalties in a Dec. 21 press release.
As a trio, the producers are best known
for their work on the songs “Mama Said,”
“7 Years” and Love Someone” by Lukas
Graham. Individually, Forrest has had
success with his own artist project Future
Animals; Ristorp has credits with Julia

Michaels, Kygo, One Republic, Little
Mix and JoJo; and Pilegaard has credits
with Kygo, Patrick Dorgan and Billy Raffoul.
Founder & CEO of Tempo Music, Josh
Empson, said, “Stefan, Morten and Morten
are all globally admired producers and
songwriters who have demonstrable track
records of working with hugely successful
artists both in their native Denmark and
further afield. All have been pivotal in the
international success of Lukas Graham and
are recognized by both artists and their
peers as being at the very top of their game.”
Concord Music Publishing has
launched a new creative joint venture with
chart-topping country songwriter Tofer
Brown called Chromatic Music. Along
with the announcement of its formation, the
JV also named its first signing, Nashvillebased pop, soul and Christian songwriter Lauren Hungate.
This deal encompasses Hungate’s full
back catalog — which includes cuts with
Ashland Craft, Gray Robinson and more
— as well as works made during the deal’s
duration. The publisher will represent Hungate in all territories.
“Lauren is without a doubt one of the
best writers in Nashville,” said Brown. “She
writes well beyond her years and quickly
becomes fast friends with every collaborator she works with in town. I can think of
no one else I’d rather have as the first writer
signed to Chromatic Music and I’m grateful
for Concord’s belief in Lauren and me in this
next chapter of both of our careers.”
“I’m so excited to be the first signing to
Chromatic,” said Hungate. “Tofer is such a
champion, and it was evident upon meeting
him that he is the kind of person and writes
the kind of songs I want to be associated with.
I am also so grateful to be joining the Concord
team. They have felt like fast family, and their
staff has been such a godsend in making me
feel taken care of in my first deal.”
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Young Dolph
Slaying Suspects
Have Criminal
History According
to Prosecutor
BY ASSOCIATED PRESS

T

wo of the men arrested in connection with the killing of rapper
Young Dolph had a history of
violent crime, a prosecutor said
Wednesday (Jan. 12).
Authorities also said that they have not
yet identified a motive for the shooting.
Young Dolph, whose real name was Adolph
Thornton Jr., was gunned down in a daylight ambush at a popular cookie shop in
Memphis on Nov. 17.
Justin Johnson, who was captured Tuesday in Indiana, nearly two months after the
slaying, was held in juvenile custody after he
was tried at age 17 on charges of aggravated
rape and aggravated robbery, Shelby County
District Attorney General Amy Weirich told
a news conference. He also served time for
shooting three people at a bowling alley and
had been arrested on state drug and weapons charges, Weirich said.
Johnson, now 23, was traveling on a highway in Indiana on Tuesday when he was
stopped and arrested outside of Terre Haute
by authorities from the U.S. Marshals office,
U.S. Marshal Tyreece Miller said. Johnson is
being held on a federal probation violation
and appeared before a federal magistrate in
Indiana on Wednesday, Miller said. Authorities had issued an arrest warrant for him on
first-degree murder and other charges. He
will be extradited to Memphis, Miller said.
A passenger in the car, Shondale Barnett,
27, was also arrested and charged with being
an accessory after the fact to first-degree
murder and is awaiting extradition to Tennessee, Miller said.
Cornelius Smith, 32, served three years
for attempted robbery and aggravated assault, Weirich said. He was arrested last

month on an auto-theft warrant involving
the vehicle used in Young Dolph’s killing,
and a grand jury indicted him on first-degree murder and other charges on Tuesday.
He’s being held in Shelby County jail in
Memphis.
Police previously said two men got out
of a white Mercedes-Benz and fired shots
into Makeda’s Homemade Cookies bakery
where Young Dolph, 36, was buying cookies,
and killed him. Police released photos taken
from surveillance video that captured the
shooting. Memphis Police Director Cerelyn
“CJ” Davis said Wednesday that she could
not provide details on evidence or provide a
theory about a motive in the shooting.
“We’re just not ready to put that out there
right now,” she said. Authorities said they
received more than 500 tips from people in
Indianapolis, Houston, Dallas, and the state
of Virginia.
“It’s a major case,” Miller said. “It’s a big
deal.” The shooting stunned Memphis and
shocked the entertainment world. City officials and community activists pointed to
the killing as a symbol of the dangers of gun
violence in Memphis, where more than 300
homicides were reported last year.
Known for his depictions of tough street
life and his independent approach to the
music business, Young Dolph was admired
for charitable works in Memphis. He
organized Thanksgiving food giveaways, donated thousands of dollars to high schools,
and paid rent and covered funeral costs for
people in the Castalia Heights neighborhood
where he was raised. When he was killed,
the 36-year-old rapper was in Memphis to
hand out Thanksgiving turkeys and visit a
cancer center.
A private funeral was held on Nov. 30 and
a section of a street in the neighborhood
where he grew up was renamed for him
Dec. 15. He also was honored at a public
celebration at FedExForum, the home of the
NBA’s Memphis Grizzles and the University
of Memphis men’s basketball team.
Young Dolph was born in Chicago and
moved to Memphis with his parents when
he was 2. He released numerous mixtapes,
starting with 2008’s Paper Route Campaign,
and multiple studio albums, including his
2016 debut King of Memphis. He also col-

laborated on other mixtapes and albums
with fellow rappers Key Glock, Megan Thee
Stallion, T.I., Gucci Mane, 2 Chainz and
others.
He had three albums reach the top 10
on the Billboard 200, with 2020′s Rich
Slave peaking at No. 4.
Young Dolph had survived previous
shootings. He was shot multiple times in
September 2017 after a fight outside a Los
Angeles hotel. In February of that year,
his SUV was shot at in Charlotte, North
Carolina, more than 100 times. That was
the inspiration for the song “100 Shots.” He
said he survived because he had bulletproof
panels in his vehicle.

Ye Named as
Suspect in
Criminal Battery
Investigation
BY HERAN MAMO

Y

e (formerly known as Kanye
West) has been named a suspect
in a battery report by LAPD’s
Newton Division on Thursday morning (Jan. 13), law enforcement
confirms to Billboard. No arrests have been
made.
Fox 11 in Los Angeles first reported the
news, saying that Ye allegedly punched a
male fan who had asked him for an autograph, and knocked him to the ground. The
outlet reported that Ye had already left the
scene by the time officers arrived, and the
incident — considered a misdemeanor — is
being investigated; a charge of misdemeanor
battery carries a maximum sentence of six
months. LAPD spokesperson Drake Madison tells Billboard that the incident occurred
around 3 a.m. at South Santa Fe Avenue and
Bay Street in downtown Los Angeles, which
is outside of the members-only club Soho
Warehouse.
TMZ also reported on the alleged altercation, and posted its own video of the rapper
“shot sometime between Wednesday night
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and Thursday morning.” In the clip, Ye is
heard yelling, “Did y’all say that or not?
Did y’all say that or not? ‘Cause that’s what
happened right f–king now” to a couple
of people. According to TMZ, Ye was out
at Delilah in West Hollywood earlier that
evening with Julia Fox, the actress and
model he’s been dating recently, but she
stayed behind while Ye left alone.
Billboard has reached out to Ye’s reps for
comment.
The news comes just one day after Billboard confirmed Ye, Billie Eilish and Harry
Styles were the headliners for 2022 Coachella Valley Music and Arts Festival.
Watch Fox11’s full report below:

Keith Richards
Auctioning Off
His First NFT to
Benefit MusiCares
BY KRISTIN ROBINSON

O

neOf — a green NFT platform
tailored to the music business
— has partnered with Keith
Richards to auction off the Rolling Stones guitarist’s first-ever NFT for the
MusiCares Charity Relief Auction.
The Richards NFT sale will comprise of a
signed Gibson ES-335 guitar and a one-ofa-kind four-second video of the signing,
minted as an NFT. Bidding begins Jan. 13
and will continue until 4 p.m. ET on Jan. 30.
Other items included in the upcoming
MusiCares charity auction include pieces
form Dolly Parton, Paul McCartney, BTS,
Katy Perry and Bono. Proceeds from these
sales go back to MusiCares, a nonprofit
organization founded by the Recording
Academy in 1989 to provide relief to musicians and music industry professionals with
a spectrum of needs, including physical and
mental health, addiction recovery, unforeseen personal emergencies and disaster
relief. The 501c3 played a substantial role in
helping the live music industry stay afloat
during the COVID-19 pandemic, providing

relief as venues stayed shuttered for months.
The video NFT accompanying the signed
Gibson guitar is powered by OneOf, a Web3
company focused on creating an environmentally friendly way for musicians to mint
NFTs that help them connect directly to their
fans. Unlike most NFT sales, the Keith Richards sale with OneOf will feature no blockchain transaction fees (also known as “gas”
fees), which can be incredibly costly to the
environment. Potential buyers are also able to
buy the Keith Richards package using credit
or debit cards as well as cryptocurrencies.
“We are honored to be the platform to
mint the first-ever Keith Richards NFT,”
says Adam Fell, OneOf co-founder & president of Quincy Jones Productions. “Keith is
music royalty and we applaud him and his
team for championing eco-friendly blockchain technology that can empower musicians for generations to come.”
Richards joins the likes of Whitney Houston, Doja Cat and more to mint their first
NFTs through OneOf.

Rod Stewart’s
Tour of Australia
Canceled Due to
COVID-19 Surge
BY LARS BRANDLE

R

od Stewart’s planned tour of
Australia has been canceled due
to the wave of COVID-19 cases
currently spreading the country.
The veteran British singer was booked to
perform nine concerts throughout March
and April 2022.
However, due to the “ongoing surge of
COVID in Australia and the reimposition
of entertainment venue capacity limits in
several states,” Stewart’s tour has “regrettably, been cancelled,” reads a statement
issued by Live Nation, which is producing
the trek.
Stewart was scheduled to play a mix of
arenas, and outdoor wineries, for Roundhouse Entertainment’s A Day on the Green

series.
“My dear friends, once again I feel we’ve
all been cheated by this evil disease, so it is
with great regret that I announce my shows
for 2022 have had to be canceled,” Stewart
says in the statement.
“My thoughts are with all your families at
this difficult time as we come out of the joyous and hopefully safe holiday season and
I look forward to returning to Australia as
soon as the health situation permits.”
Australia, like other countries, is in the
eye of an Omicron storm. Though vaccination levels here are high, many locals are
unable to procure rapid antigen tests, and
COVID-19 cases are soaring.
The state of New South Wales has activated a controversial “no singing, no dancing” policy in entertainment venues, while
Victoria this week announced a temporary
ban on indoor dancefloors, alongside strict
social distancing measures.
And on Thursday, the state of Queensland
announced the largest number of COVID
deaths recorded on a single day, with six.
Omicron is now said to be the dominant
variant in these parts.
Stewart promises he’ll make the long haul
when the health crisis settles. “I’m absolutely gutted with disappointment and when I
do eventually get there we‘ll have the party
to end all parties,” he says. “Guaranteed.”

Roddy Ricch
Drops Out of ‘SNL’
Due to COVID-19
Exposure,
Bleachers to
Perform
BY RANIA ANIFTOS

R
(Jan. 15).

oddy Ricch was scheduled to take
the stage as the musical guest
of the first Saturday Night Live
episode of 2022 this weekend
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However, the rapper revealed that he was
recently exposed to COVID-19, and had to
drop out of his performance as a safety precaution. “Due to recent COVID-19 exposure
on my team and to keep everyone safe I
won’t be able to perform on SNL this weekend,” Roddy Ricch wrote on his Instagram
Story on Wednesday (Jan. 12). “I’m working
with the SNL team to lock in a new date
though! LOVE [pray emoji] STAY SAFE.”
SNL was quick to announce Bleachers as the new musical guest for the episode
hosted by West Side Story‘s Ariana DeBose.
Bleachers, led by Grammy winning
producer Jack Antonoff, shared the flyer to
their Instagram page, poking fun at the title
of their latest album, Take the Sadness Out
of Saturday Night. “The hardest attempt to
date of taking the sadness out of saturday
night,” the caption read. “bleachers are the
first musical guest of 2022 on @nbcsnl !!”
See the post here.
Roddy Ricch has yet to reveal whether
or not he tested positive for COVID-19.
Watch SNL on NBC Saturday (Jan. 15) at
11:30 p.m. ET/8:30 p.m. PT.

Drake Joins Elite
Double-Double
Club on Top R&B/
Hip-Hop Albums
Chart With
‘Certified Lover
Boy’
BY TREVOR ANDERSON

D

rake’s Certified Lover Boy hits
a milestone 10th week at No. 1
on Billboard’s Top R&B/HipHop Albums chart, as the set
rebounds from No. 4 to lead the list dated
Jan. 15. The album earned 37,000 equivalent
album units in the corresponding tracking
week, ending Jan. 6, according to MRC Data,
up 2% from the prior week.

Thanks to Certified Lover Boy reaching
double-digits at No. 1, Drake becomes the
10th artist to have two projects each rule
Top R&B/Hip-Hop Albums for 10 or more
weeks since the list began in 1965. Certified
Lover Boy joins the superstar’s Take Care,
which captured 12 weeks in the top slot in
2012-13.
Among all artists, Michael Jackson and The Temptations claims the most
double-digit leaders, each with four separate albums.
Here’s a full list of the company Drake
joins:
Michael Jackson (4):
Off the Wall, 16 weeks at No. 1, 1979-80
Thriller, 37, 1983-84
Bad, 18, 1987-88
Dangerous, 12, 1992
The Temptations (4):
The Temptations Sing Smokey, 18, 1965
Temptin’ Temptations, 14, 1965-66
Cloud Nine, 13, 1969
Puzzle People, 15, 1969-70
Aretha Franklin (3):
I Never Loved a Man the Way I Love You, 14,
1967
Aretha: Lady Soul, 16, 1968
Aretha Now, 17, 1968
Stevie Wonder (3):
Songs in the Key of Life, 20, 1976-77
Hotter Than July, 13, 1980-81
In Square Circle, 12, 1985-86
Beyoncé (2):
Beyoncé, 10, 2013-14
Lemonade, 10, 2016
Freddie Jackson (2):
Rock Me Tonight, 14, 1985
Just Like the First Time, 26, 1986-87
Isaac Hayes (2):
Hot Buttered Soul, 10, 1969
To Be Continued, 11, 1970-71
Rick James (2):
Street Songs, 20, 1981
Cold Blooded, 10, 1983
The Jackson 5 (2):
ABC, 12, 1970
Third Album, 10, 1970
Certified Lover Boy was released in
September 2021, and its No. 1 debut on Top
R&B/Hip-Hop Albums secured Drake a 12th
consecutive champ on the chart. Thanks
to massive first-week streaming totals, its

tracks staged an unprecedented monopoly
of the top 14 slots on the Hot R&B/HipHop Songs chart, with “Way 2 Sexy,” featuring Future and Young Thug, earning Drake a
record-extending 23rd No. 1 on the list.

‘Baby Shark’
Reaches
Milestone 10
Billion Views on
YouTube
BY ANNA CHAN

B

aby Shark” has taken a big bite
out of the competition! The video
for the infectious children’s tune
from Pinkfong passed the 10
billion mark on Thursday (Jan. 13), increasing the gap between it and No. 2 video, Luis
Fonsi’s “Despacito” featuring Daddy Yankee.
“We are delighted to announce that our
beloved Baby Shark has recorded another
remarkable milestone,” Min-seok Kim,
CEO of “Baby Shark” creator The Pinkfong
Co., said in a statement. “It has been a truly
meaningful journey to witness how Baby
Shark has connected people around the
world, and we can’t wait to introduce Baby
Shark’s further adventures that will bring
unparalleled experiences to even more fans
everywhere.”
The hit video was released in June 2016,
and gained a foothold thanks to a viral dance
challenge. It debuted on the Billboard Hot
100 at No. 32 — the song’s peak — on the
Jan. 12, 2019, tally. On Billboard’s global
charts dated Nov. 28, 2020, it peaked at No.
38 on the Global 200, and No. 36 on the
Global Excl. U.S.
Also in November 2020, the video
reached 7.04 billion views to surpass 2017’s
“Despacito,” becoming the most viewed
YouTube video of all time. (At press time,
the Luis Fonsi and Daddy Yankee collab
boasts 7.7 billion views.) The same month,
“Baby Shark” was certified 11-times multiplatinum by the RIAA.
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Since “Baby Shark” first swam into the
internet’s consciousness, it has also gained
numerous celebrity fans. James Corden
covered the song — with Sophie Turner
and Josh Groban lending a hand — in 2018,
while Bebe Rexha, John Legend and daughter Luna, Celine Dion and more taking on
the catchy tune in 2019.
Since the popularity of “Baby Shark”
exploded, there has also been a massive
100-date tour in 2019, the launch of Nickelodeon’s pre-school series Baby Shark’s Big
Show early in 2021, and a six-piece NFT
collection in December 2021. Nickelodeon
has also announced that it is developing
a feature film around Baby Shark.

Imagine Dragons
& J.I.D.’s ‘Enemy’
Crowns Rock
Streaming Songs
Chart
BY KEVIN RUTHERFORD

E

nemy,” Imagine Dragons and
J.I.D.‘s team-up from the Arcane:
League of Legends soundtrack,
takes No. 1 on Billboard‘s Rock
Streaming Songs chart, jumping to the top
of the Jan. 15-dated tally.
In the Dec. 31-Jan. 6 tracking week, “Enemy” earned 9.2 million U.S. streams, a 6%
gain, according to MRC Data.
“Enemy” was the highest ranking nonholiday entry on Rock Streaming Songs
the three preceding weeks (starting with
the Dec. 25, 2021, ranking), and now reigns
following the holiday season, during
which Chuck Berry‘s classic “Run Rudolph
Run” led for five frames.
“Enemy” is Imagine Dragons’ fifth Rock
Streaming Songs No. 1, the most in the
chart’s nine-year history. The band breaks
out of a tie for the lead with Twenty One
Pilots. Willow Smith (two) is the only
other act with multiple leaders.
The song is rapper J.I.D.’s first Rock

Streaming Songs ruler in his first appearance.
Concurrently, “Enemy” bullets at its No.
3 high on Alternative Streaming Songs,
where GAYLE‘s “abcdefu” rules for a
sixth week. On the all-format Streaming
Songs survey, “Enemy” debuts at No. 21.
On the radio side, “Enemy” jumps into
the top 10 of the all-rock-format, audiencebased Rock & Alternative Airplay list,
leaping 12-7 with 2.7 million audience
impressions, up 29%. It’s Imagine Dragons’
12th top 10 on the tally, slotting the band
into a tie with Shinedown for the fourth
most. Foo Fighters lead all acts with 14.
Most Top 10s, Rock & Alternative
Airplay
14, Foo Fighters
13, Cage the Elephant
13, Twenty One Pilots
12, Imagine Dragons
12, Shinedown
10, The Black Keys
10, Muse
9. Coldplay
On the multi-metric Billboard Hot 100,
“Enemy” ascends to a new No. 48 high
and bullets at its No. 6 best on Hot Rock &
Alternative Songs. It also hits a new No.
8 highpoint on the Billboard Global Excl.
U.S. chart and reaches the Billboard Global
200‘s top 10, at No. 9.

mellow tune peaked at No. 3 on Billboard’s
Hot 100 chart, was nominated for a Grammy
Award (best pop duo/group performance)
and scooped song of the year at the iHeartRadio Music Awards.
Rihanna is already a member of billionaire club — with the stuff that folds.
RiRi’s Fenty cosmetics empire pushed
her into billionaire territory. According to
Forbes, she’s worth $1.7 billion, making her
the wealthiest female musician in the world
and second only to Oprah Winfrey as the
richest female entertainer.
It’s not Rihanna’s first induction into
YouTube’s elite club. “Stay” is reportedly
her eighth music video to cross one billion
streams on YouTube — extending her record
for solo female artists — and Ekko’s first.

Rihanna’s ‘Stay’
Passes One Billion
Streams Milestone
on YouTube

BY GORDON MURRAY

BY LARS BRANDLE

R

ihanna‘s “Stay” is now a cardcarrying member of YouTube’s
billionaire club.
The Barbados-born singing superstar crosses the billion-streams milestone
on the streaming platform with her 2013
hit ballad, which features guest vocals from
Nashville artist and producer Mikky Ekko.
Lifted from Rihanna’s Billboard 200-leading album from 2012, Unapologetic, the

Alesso & Katy
Perry’s ‘When I’m
Gone’ Goes Top
10 on Hot Dance/
Electronic Songs
Chart

A

lesso and Katy Perry surge from
No. 17 to No. 6 on Billboard’s
multi-metric Hot Dance/Electronic Songs chart (dated Jan.
15) with “When I’m Gone.” The collab was
released Dec. 29 and debuted from only two
days of availability. It hits the top 10 following
its first full tracking week (Dec. 31-Jan. 6).
“Gone” garnered 3.1 million U.S. streams
and 839,000 in radio airplay audience and
sold 6,000 downloads in its first full frame,
according to MRC Data. With those figures,
the collab debuts on the Dance/Electronic
Streaming Songs chart (No. 6) and improves
on Dance/Electronic Digital Song Sales
(4-2).
The track benefits from Perry’s live performance of the song on CNN’s New Year’s
Eve broadcast and added exposure going
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forward thanks to its official video premiere
on ESPN’s halftime show during the 2022
College Football Playoff National Championship game Jan. 10.
Alesso adds his fifth Hot Dance/Electronic Songs top 10, among 26 appearances. The
DJ has achieved a No. 2 high twice, with
“Heroes (We Could Be),” featuring Tove Lo
(2015), and “Let Me Go,” with Hailee Steinfeld and featuring Florida Georgia Line and
Watt (2018).
Perry notches her fourth top 10 on the
chart in as many visits. She has one No. 1,
as featured (with Pharrell Williams and Big
Sean) on Calvin Harris’ three-week leader
“Feels” in 2017.
‘Disco’ Action: IAmChino and Pitbull
debut at No. 29 on Hot Dance/Electronic
Songs with “Discoteca.” The first entry for
IAmChino is the 15th for Pitbull, who also
ranks at No. 8 (after reaching No. 7) with “I
Feel Good,” featuring Anthony Watts and
DJWS.
“Discoteca,” which earned 512,000 U.S.
streams in the tracking week, revisits the
melody of ATC’s “Around the World (La La
La La La),” with a healthy dose of Spanishlanguage vocals. ATC’s version reached No.
28 on the Hot 100 in 2001; a remake credited
to R3HAB and A Touch of Class [aka, ATC]
hit No. 13 on Dance/Mix Show Airplay and
No. 20 on Hot Dance/Electronic Songs in
2019.
Corry & Mabel Move: Speaking of the
Dance/Mix Show Airplay chart, Joel Corry
and Mabel hit a new high with “I Wish” (116). Corry claims his sixth top 10 and Mabel
earns her first. Corry has tallied three No. 1s:
“Head & Heart,” with MNEK (nine weeks
at No. 1, August-October 2020); “Bed,” with
RAYE and David Guetta (three, April-May
2021); and “Out Out,” with Jax Jones, Charli
XCX and Saweetie (two, October 2021).
“Wish” charts mostly on the strength of
core-dance play, including at Music Choice’s
Dance/EDM Channel, SiriusXM’s Diplo’s
Revolution and iHeartRadio’s Evolution
Network. (The Dance/Mix Show Airplay
chart measures radio airplay on a select
group of full-time dance stations, along with
plays during mix shows on nearly 80 top
40-formatted reporters.)

Maverick City
Music’s ‘Promises’
Tops Christian &
Gospel Charts
BY JIM ASKER

M

averick City Music‘s “Promises,” featuring Joe L. Barnes
and Naomi Raine, hits No. 1 on
Billboard‘s streaming-, airplayand sales-based Hot Christian Songs and
Hot Gospel Songs charts dated Jan. 15.
For the Atlanta-based Maverick City
Music, “Promises” is their first leader on
Hot Christian Songs and their fourth charttopper on Hot Gospel Songs. It’s Barnes’
first No. 1 on each ranking.
As for Raine, she visited the Hot Gospel
Songs summit via her feature on Elevation
Worship and Maverick City Music’s collaboration “Jireh” (also featuring Chandler
Moore). The track led for two weeks last
April (and hit No. 8 on Hot Christian Songs).
Barnes and Raine are both members of
Maverick City Music.
Barnes wrote “Promises” with Keilla
Alvarado, Dante Bowe, Carrington Gaines,
Lemuel Marin and Aaron Moses.
The song simultaneously leads Christian
Airplay for a second week. In the tracking
week ending Jan. 9, it drew 9 million audience impressions, according to MRC Data. It
first led the list dated Dec. 25.
“Wow! No. 1,” Raines told to Billboard after hearing that “Promises” had crowned
Christian Airplay. “This is incredible to me
because we didn’t go into this thinking or
even imagining that this this song would
have such an impact on the world.”
Meanwhile, “Promises” ends 18 weeks
of Kanye West topping both Hot Christian
Songs and Hot Gospel Songs. His “Hurricane” dominated for 12 weeks beginning
Sept. 4 and “Praise God” led for six frames
beginning Dec. 4.
‘Redeemer’ reigns: Meanwhile, Karima
scores her first No. 1 on Gospel Airplay
with her first entry, “Redeemer.” The song

increased by 28% in plays in the tracking
week.
“Redeemer” is the first debut entry to hit
No. 1 on Gospel Airplay since Evvie McKinney’s “Just Like God,” which led for a week
in September.
Karima (last name Kibble) is a New
Orleans native and a member of gospel trio
Virtue, with Ebony Holland and Heather
Martin. The threesome has rolled up five
top 10s on Top Gospel Albums, starting with
its self-titled debut set which reached No. 6
in 1997. Its most recent LP, Fearless, hit No.
3 in 2016.

Meek Mill, Kevin
Hart, Sixers CoOwner Donate $15
Million to Philly
Schools
BY GIL KAUFMAN

M

eek Mill has teamed with
comedian Kevin Hart and
Philadelphia 76ers co-owner
Michael Rubin in a pledge to
donate $15 million to more than 100 Philly
schools. According to the Philly Voice the
trio’s most generous donation to date to
the community that made them will help
thousands of lower-income students pay for
tuition to private and parochial schools during the 2022-2023 school year.
Mill and Rubin previously launched a $2
million scholarship fund to help area students during the COVID-19 pandemic. The
money was earmarked for approximately
1,000 pre-K to high school students from
low-income households during the 2020-21
school year to cover their tuition at private
and parochial schools and provide access to
much-needed at-home technology, including laptops, tablets and WiFi connection.
A spokesperson for Mill had not returned
requests for comment at press time.
The Philly rapper and the 76ers co-owner
launched a criminal justice reform organi-

Page 23 of 28
IN BRIEF

zation called REFORM Alliance in January
2019. And they’ve repeatedly proven to be
equally passionate about education in Pennsylvania after earlier committing to donate
“millions of dollars” to the cause.
“We care about education a lot,” Rubin
said in November 2019 during an interview
on The Breakfast Club. “I don’t know if you
guys saw, Meek and I have been talking a lot
about education. We’re actually gonna commit, between Meek and I, in Pennsylvania,
millions of dollars to Pennsylvania schools
this year.”
According to the Voice, Hart, a native
of North Philly, donated $250,000 to the
School District of Philadelphia in 2020 to
aid with technology upgrades, previously
gifted $50,000 scholarships to needy local
high school students and has donated more
than $600,000 in college scholarship funds
to underserved Philly students in the past.

‘Degrassi’ Revival
Enrolls at HBO
Max
BY RICK PORTER

C

lass is back in session for Degrassi.
WarnerMedia Kids & Family
has greenlit a new series based on
the decades-spanning Canadian
franchise about middle and high school
kids that will debut on HBO Max in 2023.
Additionally, HBO Max has acquired U.S.
rights to all 14 seasons of Degrassi: The Next
Generation, which will begin streaming this
spring.
Lara Azzopardi (The Bold Type, Mary
Kills People) and Julia Cohen (Riverdale, A
Million Little Things) will serve as showrunners and executive produce the new series,
which is set to begin filming in the summer
in Toronto. WildBrain, which owns the Degrassi franchise, is producing.
“Series after series, the Degrassi franchise
continues to make an indelible impact on
young viewers looking for trustworthy and
authentic storytelling,” said Amy Friedman,
head of kids and family programming at

Warner Bros. “WildBrain continues to artfully capture high school life in a compelling
format that can be experienced seamlessly
on HBO Max.”
Said WildBrain CEO Eric Ellenbogen,
“I’m delighted that our first-ever commission from HBO Max is for Degrassi, a truly
venerable franchise with a highly devoted
and passionate audience. This is yet another
evergreen property from our vast IP library
that we are reviving with a fresh vision and
creative-first approach.”
Like its predecessors, the new Degrassi will follow a group of teenagers and
school faculty living in the shadow of events
that both bind them together and tear them
apart. The show travels deep into the hearts
and homes of diverse, complicated characters, as they struggle to find their new
normal, reaching for hope, redemption and
love.
“What excites us maybe the most about
reviving this beloved franchise is turning it
into a truly serialized one-hour drama,” said
Azzopardi and Cohen in a statement. “We’re
honored to be given the opportunity to lead
this evolution and bring this iconic series
back into people’s homes.”
The Degrassi franchise stretches back to
1980, when The Kids of Degrassi Street premiered on Canada’s CBC. Degrassi Junior
High and Degrassi High followed and were
broadcast on PBS in the United States.
Degrassi: The Next Generation premiered
in 2001 and is the longest-running series in
the franchise, ending in 2015 (later seasons
were simply called Degrassi). Notable Next
Generation alumni are rapper Drake, who
starred in the first seven seasons, and
Nina Dobrev, who appeared in seasons six
through nine.
The most recent iteration of the series, Degrassi: Next Class, streams on
Netflix in the United States and isn’t part of
the HBO Max deal.

Country Music
Drama Series
‘Monarch’ Pushed
to Fall
BY RICK PORTER

F

ox is making a major change to
its midseason slate. The broadcast network has pushed country
music drama Monarch to the fall
after originally scheduling it for a Jan. 30
premiere date. The decision comes as the
pandemic has complicated filming on the
Atlanta-based series, which stars Susan
Sarandon, Trace Adkins and Anna Friel as
members of a dynastic family in the country
music world.
“Monarch is a top priority for Fox Entertainment in 2022,” the network said in
a statement Wednesday (Jan. 12). “Unfortunately, due to the unavoidable realities
of the pandemic and the profound impact
COVID-19 continues to have on our industry
and around the world, it is necessary to
reschedule Monarch’s Jan. 30 debut to the
fall. As the cornerstone of Fox’s new 202223 slate, shifting a show of this magnitude
allows us to have its entire first season
produced, create additional, high-profile
content and promotional windows to support launch, and give our viewers the best
opportunity to enjoy the series as intended
with a non-compromised run of episodes.”
Production in Atlanta will continue as
planned through the spring, but sources say
sticking to the original premiere date would
have meant an interruption at some point
in the broadcast run. Monarch will feature
both original music and covers. Adkins released the first single tied to the series, titled
“A Country Boy Can Survive,” in December.
The move of Monarch to the fall blows
a hole in Fox’s midseason schedule. The
drama was set to get the biggest possible
lead-in Fox could offer this year following
the NFL’s NFC Championship game on Jan.
30, before moving to its regular home two
days later. Fox hasn’t announced yet what
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will get the post-football boost or what will
air in the 9 p.m. Tuesday hour starting Feb. 1.
Monarch is one of a number of productions affected as the omicron variant of the
coronavirus has surged across the United
States. Among those that have shut down
temporarily or moved off of planned dates
are the Grammy Awards, which scrapped
their Jan. 31 date, and series ranging
from Star Trek: Picard to Late Night With
Seth Meyers.
Monarch has been in the works since
2019, when Fox ordered a script for the project. It earned a straight to series pickup in
May 2021 and then attracted an A-list cast
headed by Sarandon, Friel, country music
star Adkins and singer and actress Beth
Ditto. Josh Sasse, Meagan Holder, Inigo
Pascual, Martha Higareda and Emma Milani
are also series regulars, while Faith Prince,
Adam Croasdell, Reshma Shetty, Callum
Kerr, Kevin Chapin, DW Moffat, Damon
Dayoub and Eva Amurri have recurring
parts.
Fox Entertainment is producing Monarch in-house. Melissa London Hilfers created the series and executive produces with
showrunner Jon Feldman (who took over
from Michael Rauch), The Jackal Group’s
Gail Berman and Hend Baghdady and
music manager Jason Owens of Sandbox
Entertainment. Jason Ensler (The Passage)
directed and serves as producer on the first
episode.
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Market Watch

A WEEKLY NATIONAL
MUSIC CONSUMPTION REPORT
Source:

WEEKLY UNIT COUNT
Total
Streams

Audio
On-Demand

Video
On-Demand

Album
Sales

Digital
Album Sales

Digital
Tracks

Albums Consumption
Units

This
Week*

20,861,645,000

18,240,783,000

2,620,862,000

1,825,000

401,000

3,347,000

15,491,000

Last
Week

21,442,860,000

18,708,370,000

2,734,490,000

2,653,000

502,000

3,843,000

16,755,000

Change

-2.7%

-2.5%

-4.2%

-31.2%

-20.2%

-12.9%

-7.5%

This Week
Last Year

18,962,589,000

16,428,405,000

2,534,184,000

2,095,000

472,000

3,643,000

14,398,000

Change

10.0%

11.0%

3.4%

-12.9%

-15.2%

-8.1%

7.6%

2022

2021

Change

Total On-Demand
Streams

20,861,645,000

18,962,589,000

10.0%

Audio On-Demand
Streams

18,240,783,000

16,428,405,000

11.0%

Digital Track Sales

3,347,000

3,643,000

-8.1%

Album Sales

1,825,000

2,095,000

-12.9%

Albums
Consumption Units

15,491,000

14,398,000

7.6%

YEAR TO DATE
TRACK SALES BY AGE
2,461,000

YEAR TO DATE

2,610,000

*All data measures U.S. activity as of the week ending January 6, 2022. All units counts are rounded to the nearest thousand.

2.50m

2.25m

2.00m

1.75m

1.50m

1.25m

ALBUM CONSUMPTION UNITS BY FORMAT
625,000

730,000

-14.4%

Vinyl Sales

791,000

885,000

-10.6%

Digital Sales

401,000

472,000

-15.2%

Other Sales

9,000

8,000

7.7%

Track Equivalent

335,000

364,000

-8.1%

Audio On-Demand
Equivalent

13,331,000

11,939,000

11.7%

Album consumption units — also known as albums plus TEA plus SEA — consists of album sales; track-equivalent album (TEA)
sales whereby 10 tracks equal one consumption unit; and stream equivalent albums (SEA) whereby 1,250 paid and/or 3,750
ad-supported audio on-demand streams (OAD) equal one consumption unit.

2022

2021

-14.2%

0.75m

Catalog

CD Sales

1.00m

1,032,000

Change

886,000

2021

Current

2022

0.50m

0.25m
2022

2021

-5.7%

0
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SONGWRITERS & PRODUCERS

DATA FOR WEEK OF 01.15.2022

HOT 100 SONGWRITERSTM


#1

1

1 WK

2

DAVE BAYLEY

TIE

3

ADELE

TIE

3

GREG KURSTIN

5

DOJA CAT

LIN-MANUEL MIRANDA





6

LUKASZ GOTTWALD

TIE

7

ED SHEERAN

TIE

7

JOHNNY MCDAID

9

THE WEEKND

10

JUSTIN BIEBER

11

OMER FEDI
D’MILE







13

JESSE FRASURE

14

ANDERSON .PAAK

TIE

14

BRUNO MARS

16

ASHLEY GORLEY





17

ERIC CHURCH
LIL NAS X

19

JOSH THOMPSON

20

MATT ROGERS

21

FRED AGAIN..

22

JOSH JENKINS

TIE

23

ATL JACOB

TIE

23

KODAK BLACK

TIE

23

MAIK TIMMERMANN









#1

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

11

ED SHEERAN

TIE

11

FRED AGAIN..
OMER FEDI
NEIKED

TIE

15

BRUNO MARS

TIE

15

D’MILE









23

LUCIO FABBRI

24

TAKE A DAYTRIP

25

BLAKE SLATKIN





MATT ROGERS



8


JOSH JENKINS 

9

WALKER HAYES

10

HARDY



1



2

DOJA CAT

TIE

3

ATL JACOB

TIE

3

MAIK TIMMERMANN

5

YOUNGBOY NEVER BROKE AGAIN

6

DRAKE

7

D’MILE

TIE

8

ANDERSON .PAAK

TIE

8

BRUNO MARS

10

JUICE WRLD

KODAK BLACK








4

PAUL DIGIOVANNI

5

DANN HUFF

6

MICHAEL KNOX

7

JON RANDALL

8

JAY JOYCE

9

TRENT WILLMON

TIE

10

JOE THIBODEAU

TIE

10

TIE

5

LUKASZ GOTTWALD

TIE

5

THE WEEKND

7

SUMMER WALKER

8

SZA

9

LONDON ON DA TRACK

TIE

10

CARTER LANG

TIE

10

DYLAN PATRICE

TIE

10

ROB BISEL

TIE

10

THANKGOD4CODY













#1

ATL JACOB

3 WKS

DR. LUKE







3

METRO BOOMIN

CHARLIE HANDSOME

5

EMKAY

TIE

6

BRUNO MARS

TIE

6

D’MILE









8

KANYE WEST

9

NICK LEE

TIE

9

TAKE A DAYTRIP







TIE



R&B PRODUCERSTM





#1



DR. LUKE

42 WKS

2

D’MILE







3

BRUNO MARS

TIE

4

LEGENDURY BEATZ

TIE

4

P2J

6

DYLAN GRAHAM

7

RALPH TILLER







4



DOJA CAT









WALKER HAYES 

2

1

ANDERSON .PAAK





R&B/HIP-HOP PRODUCERSTM

D’MILE

3



JOEY MOI

ZACH CROWELL



4



#1

50 WKS

3

1






ROSS COPPERMAN



1 WK








2



1





COUNTRY PRODUCERSTM



R&B/HIP-HOP SONGWRITERSTM











JOSH THOMPSON

7 WKS



13
14



R&B SONGWRITERSTM

JAN.
15
2022

TIE



ZACH CROWELL

7

2

JOEY MOI

22

6


BRUNO MARS 

10





RHETT AKINS



ROSS COPPERMAN

MICHAEL KNOX

ERIC CHURCH

#1

9



DANN HUFF

5

1

METRO BOOMIN

21

4



8



20

TAYLOR SWIFT



PETE NAPPI

PAUL DIGIOVANNI

3



ATL JACOB

7

19

ASHLEY GORLEY

#1

6



CHARLIE HANDSOME

2




DAVE BAYLEY

FINNEAS

JESSE FRASURE

2 WKS

5

17







18

COUNTRY SONGWRITERSTM
1



LIN-MANUEL MIRANDA



18

DR. LUKE

MIKE ELIZONDO





GREG KURSTIN

2
3



TIE



#1

7 WKS

4







1





12

HOT 100 PRODUCERSTM







TIE

8


CARTER LANG 

TIE

8

DYLAN PATRICE

TIE

8

ROB BISEL

TIE

8

THANKGOD4CODY










The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated January 15, 2022. Rankings are based on
accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.
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SONGWRITERS & PRODUCERS

DATA FOR WEEK OF 01.15.2022

RAP SONGWRITERSTM
TIE

1

TIE

1

TIE

1


#1
2 WKS
#1
2 WKS
#1

ATL JACOB

2 WKS



RAP PRODUCERSTM
1



KODAK BLACK

MAIK TIMMERMANN



4

YOUNGBOY NEVER BROKE AGAIN



5

DRAKE

6

JUICE WRLD




7

LIL DURK

8

LIL BABY

9

METRO BOOMIN

10

21 SAVAGE



DANCE/ELECTRONIC SONGWRITERSTM
TIE

1

TIE

1

TIE

1

TIE

1


#1
16 WKS
#1
16 WKS
#1
16 WKS
#1
16 WKS
#1

16 WKS

BERNIE TAUPIN



ELTON JOHN







TIE

1

TIE

6

ANDY BAUZA

TIE

6

FARRUKO

TIE

6

FRANK MIAMI

TIE

6

IAMCHINO

TIE

6

JUAN MANUEL GOMEZ

TIE

6

SHARO TOWERS

TIE

6

VICTOR CARDENAS

SAM LITTLEMORE









1


1 WK

2

TAINY

3

BAD BUNNY

4

JESUS ORTIZ PAZ



LIN-MANUEL MIRANDA







5

MARCO ANTONIO SOLIS
DANNYLUX





7

IVAN CORNEJO

8

EDGAR BARRERA

9

JHAY CORTEZ

10

HORACIO PALENCIA





AIRPLAY/STREAMING &
SALES DATA COMPILED BY

JAN.
15
2022



#1



BILLIE EILISH

TIE

2

FINNEAS

TIE

4

DAVE PITTENGER

TIE

4

GAYLE

TIE

4

SARA DAVIS

TIE

7


BOB GAUDIO 

TIE

7

PEGGY FARINA

TIE

9

TYLER COLE

TIE

9

WILLOW







NICK LEE









TAKE A DAYTRIP
OZ

TIE

9

TM88

TIE

9

TOO DOPE!









5





DANCE/ELECTRONIC PRODUCERSTM


#1

7 WKS



ACRAZE



2

ALESSO

TIE

3

CHRIS THOMAS

TIE

3

GUS DUDGEON

TIE

3

NICK LITTLEMORE

TIE

3

PETER MAYES










3

SAM LITTLEMORE

8

TIESTO

TIE

9

IAMCHINO

TIE

9

SHARO TOWERS

TIE

9

VICTOR CARDENAS









LATIN PRODUCERSTM
1



#1

114 WKS

TAINY





2

OVY ON THE DRUMS

3

LIN-MANUEL MIRANDA

4

MORA





5

JESUS TIRADO CASTANEDA

6

SERGIO GEORGE





7

RVSSIAN

8

ANDRES GARCIA

TIE

9

JESUS ORTIZ PAZ

TIE

9

JIMMY HUMILDE








ROCK & ALTERNATIVE PRODUCERSTM
1



#1

17 WKS

DAVE BAYLEY

2

PETE NAPPI





3

FINNEAS

4

LUCIO FABBRI

5

MATTMAN & ROBIN

6

TYLER COLE

TIE

6

WILLOW

TIE

8

BLAKE SLATKIN

TIE

8

OMER FEDI

TIE

10

BRANDON PADDOCK

TIE

10

MARTIN JOHNSON


TIE





8



DAVE BAYLEY

2

TIE

KANYE WEST

5



ROCK & ALTERNATIVE SONGWRITERSTM
32 WKS

5

TIE



6

1

TIE



LATIN SONGWRITERSTM
#1

EMKAY

TIE





CHARLIE HANDSOME

1

NICK LITTLEMORE
PETER MAYES

METRO BOOMIN

3

TIE





ATL JACOB

2
4







#1

4 WKS
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SONGWRITERS & PRODUCERS

DATA FOR WEEK OF 01.15.2022

ALTERNATIVE SONGWRITERSTM
1



#1

37 WKS



DAVE BAYLEY

TIE

2

DAVE PITTENGER

TIE

2

GAYLE

TIE

2

SARA DAVIS

TIE

5

BILLIE EILISH

TIE

5

FINNEAS

TIE

7

BOB GAUDIO

TIE

7

PEGGY FARINA

TIE

9

TYLER COLE

TIE

9

WILLOW









1









#1

10 WKS

MICHAEL POULSEN



2

MIRACLE OF SOUND

TIE

3

DAMIANO DAVID

TIE

3

TIE

3


ETHAN TORCHIO 
THOMAS RAGGI 

TIE

3

VICTORIA DE ANGELIS

TIE

7

DANNY WAGNER

TIE

7

JAKE KISZKA

TIE

7

JOSHUA KISZKA

TIE

7

SAM KISZKA







1

TIE
TIE


14 WKS

JEFF PARDO



KANYE WEST
AJ PRUIS

5

JONATHAN SMITH

6

PHIL WICKHAM

7

OJIVOLTA








7

RAUL CUBINA
ETHAN HULSE

10

DARREN MULLIGAN

TIE

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

2

OJIVOLTA

TIE

6

WILLOW

TIE

8

BLAKE SLATKIN

TIE

8

OMER FEDI

10

DIAMOND PISTOLS





2

RAUL CUBINA

JAHMAL GWIN

TIE

5

30ROC

TIE

5

ERIC SLOAN JR.

7

CHANDLER MOORE





MIKE DEAN

9

AARON MOSES

TIE

9

DANTE BOWE

TIE

9


JOE BARNES 

TIE

9

KELIA ALVARADO

TIE

9

LEMUEL MARIN

TIE

9

PHILLIP CARRINGTON GAINES









#1

32 WKS

GREG KURSTIN



2

FABRIZIO FERRAGUZZO

TIE

2

MANESKIN

4

HOWARD BENSON

5

KLAS AHLUND

6

KILE ODELL

7

TAYLOR KIMBALL

8

FOO FIGHTERS














9

MIRACLE OF SOUND

TIE

10

JACOB HANSEN

TIE

10

MICHAEL POULSEN






CHRISTIAN PRODUCERSTM


#1

53 WKS

JONATHAN SMITH

2

KANYE WEST





3

AJ PRUIS

4

MICAH KUIPER

5

JEFF PARDO

6

OJIVOLTA

7

TEDD T

8

KEITH EVERETTE SMITH

9

JORDAN SAPP

1



8












MARK MILLER 






#1

47 WKS

KANYE WEST



2

OJIVOLTA

TIE

3

JONATHAN JAY

TIE

3

TONY BROWN







5

KYLE LEE

6

BOOGZDABEAST

7

MIKE DEAN

8

30ROC

9

DJ KHALIL

10

ZEN TACHI












GOSPEL PRODUCERSTM



TIE





TIE

10








HARD ROCK PRODUCERSTM



KANYE WEST

4

TIE

JAN.
15
2022


30 WKS

TYLER COLE

1

GOSPEL SONGWRITERSTM
#1

6



9

1

MATTMAN & ROBIN



3
4







5



MATTHEW WEST

2



LUCIO FABBRI

1

CHRISTIAN SONGWRITERSTM
#1

PETE NAPPI
FINNEAS







DAVE BAYLEY

2
3

TIE





#1

22 WKS

4



HARD ROCK SONGWRITERSTM
1

ALTERNATIVE PRODUCERSTM







