
After two years of postponements and cancellations due 
to the COVID-19 pandemic, Billboard has confirmed 
Coachella Valley Music and Arts Festival’s official 2022 
lineup, including Harry Styles, Billie Eilish, Ye (formerly 
known as Kanye West) and Swedish House Mafia.

Billboard confirmed the lineup with a source after 
a poster with the names began making the rounds 
early Wednesday.

The news comes nearly two years after the 2020 
iteration – which was slated to be headlined by Rage 
Against the Machine, Travis Scott and Frank 
Ocean – was postponed several times during the 
pandemic. Billboard had previously confirmed that 
Scott and Rage Against the Machine will no longer 
headline 2022 Coachella. Scott was dropped from the 
lineup following the tragic death of 10 attendees at his 
Astroworld festival in Houston on Nov. 5. In August, 
it was revealed that Ocean would instead headline 
the festival in 2023.

The 2020 edition of Coachella, originally set for 
April, was moved to October due to the COVID-19 
pandemic before being canceled entirely. Soon 
enough, as the virus continued to spread, the 2021 
festival was also canceled.

Coachella 2022 is currently set for April 15-17 and 
April 22-24 at the Empire Polo Grounds in Indio, Calif. 

Lucian Grainge’s 
Memo to UMG Staff: 
Big Hits, Good Deeds 
and Embracing 
Change
BY DAN RYS

A
t the close of another massive year and 
the dawn of 2022, Universal Music Group 
chairman/CEO Lucian Grainge has sent out 
an internal memo to UMG staff celebrating 

the year past and looking forward to the future.
Foremost for the company was its successful direct 

listing on the Euronext Amsterdam stock exchange in 

Harry Styles, Billie Eilish, Ye & Swedish 
House Mafia All In for Coachella 2022
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CELEBRATING THE POWER  
PLAYERS IN THE MUSIC INDUSTRY
The 2022 BILLBOARD POWER LIST will celebrate 
the executives who are creating excitement and 
making a difference in the global music industry. 
Featured will be those who have had the greatest 
impact in recorded music, live entertainment, 
touring, publishing and other industry verticals 
who have had great success in the past year.

Take this opportunity to congratulate the  
2022 Billboard Power List honorees. Your ad will  

decision-makers in the global music industry.
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September, which made UMG a standalone 
public company for the first time in its histo-
ry, an achievement that Grainge says allows 
the company “to chart its own destiny.”

But his note only briefly touches on that 
milestone, instead focusing on the philan-
thropic efforts of the UMG staff in support-
ing organizations like MusiCares, Help Mu-
sicians UK, the Music Health Alliance and 
Co-Pilot, as well as UMG’s own programs 
the All Together Now Foundation and the 
Task Force For Meaningful Change, among 
other initiatives.

And the note delves into a series of 
UMG accomplishments on the music 
front, including huge years for artists 
like The Weeknd, Olivia Rodrigo, Taylor 
Swift, Drake and more, as well as accom-
plishments for UMPG and several of the 
company’s territories around the world and 
additional categories into which the com-
pany is expanding.

“When you step back and consider what 
we have assembled — our artists, our lead-
ers, our networks, our expertise, our capital, 
our global footprint, our vast catalogue of 
songs and recordings, the conclusion you 
reach is unmistakable: Universal Music 
truly is a category of one,” Grainge writes. 
“Change may be inevitable, but no matter 
what may come our way this year or any 
year hereafter, we will remain laser-focused 
on our core mission which will never 
change: To create exciting commercial and 

creative opportunities for artists to bring 
their music to the world.”

Read his full note below.
Dear Colleagues:
I hope you’ve all had a relaxing holiday and 

that you, your families and loved ones are safe 
and healthy.

As I mentioned prior to the break, I would 
write to you at the top of the year to reflect on 
2021 and to give some comments on the year 
ahead.

For all of us in UMG, last year was, in 
a word, phenomenal. Our artists achieved 
unprecedented creative and commercial 
success. Our position as the industry leader 
was assured by the innovative steps we keep 
taking to adapt to, and support, the ever-
changing marketplace. And, on top of all that, 
for the first time in UMG’s history we became 
a freestanding publicly traded company able 
to chart its own destiny.

Thank you for helping to make all these 
remarkable things a reality.

At the same time, and as inconceivable as it 
seems, the world has entered the third year of 
a global pandemic that has tragically claimed 
so many lives and disrupted countless others. 
And yet, against this profoundly challenging 
backdrop, you somehow managed once again 
to achieve so much for our recording artists 
and songwriters, working with them to bring 
music that helps people everywhere weather 
the storm. So let me say it again: Thank you 
— for handling this unforgiving nightmare 

with the determination and commitment you 
have unfailingly shown.

Consistent with your desire to give back 
and help those in need, UMG has played its 
role working to address this crisis, too, helping 
music professionals — including our recording 
artists and songwriters, both past and present 
— affected by the pandemic. Not only have 
we contributed financial support, but what 
moves me the most is the fact that so many of 
you, literally hundreds from our companies 
around the world, have donated your time 
and passion to a variety of these initiatives. 
A few illustrative examples include the fol-
lowing.

First, given how deeply the music com-
munity has been affected by the pandemic, 
we’ve provided support addressing the effects 
of COVID for recording artists, songwriters 
and the broader music community through 
organizations such as MusiCares in the U.S. 
and Help Musicians UK. Our partnership 
with Music Health Alliance in the U.S. has 
helped more than 300 of our recording art-
ists and songwriters and their families save 
millions of dollars in healthcare costs, and in 
some cases allowing them to receive lifesav-
ing medical treatments. More than 100 of 
our employees are working with Co-Pilot, a 
program to mentor musicians in the UK in 
various aspects of the music business.

In addition, this year we launched our All 
Together Now Foundation in the U.S. to con-
tribute both funds and people-hours of work 
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On February 26th , Billboard
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will publish its highly anticipated Women in Music special issue, featuring top 
women in the music industry who are creating excitement and making their mark across labels, publishing 
and touring.   

Coinciding with the issue, Women in Music awards ceremony 
This event will bring together music’s most prominent female artists and the industry’s top female 
business executives to recognize and celebrate their achievements.     

will be held March 2nd 

Take this opportunity to congratulate the most powerful and talented women in music and wish 
them continued success.
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to key areas of need, such as housing, educa-
tion, health and wellness, natural disaster 
relief, and the environment. The Foundation’s 
work includes an employee-led Homeless-
ness Coalition, which now includes some 
130 employee-members working to serve the 
needs of those experiencing homelessness and 
food insecurity. Together with partner groups 
World Central Kitchen and Feeding America, 
among numerous additional community-
based organizations, that initiative has pro-
vided millions of meals to those in need. The 
Foundation also includes The Green Team to 
support environmental activities. The U.S. 
Green Team alone now includes 120 members 
who have been volunteering in communi-
ties and working with our artists to promote 
awareness of the climate crisis.

The employee-driven Task Force for Mean-
ingful Change continued its groundbreaking 
work this year, supporting more than 140 
organizations around the world. The Task 
Force’s philanthropic focus this past year was 
education, especially supporting students 
from marginalized communities in areas such 
as mental health and wellness.

And again, this is just a sampling. Our em-
ployees around the world — in India, Africa, 
Europe and Asia — are involved in helping 
artists and their local communities in ways 
that are truly inspiring.

In addition to all this, your collective 
ingenuity and drive continued to keep us at 
the top of the music business by generating 

increased consumer demand for music in new 
and powerful ways, and in introducing the 
world’s best artists to fans worldwide. Con-
sider just some of these highlights for 2021:

— On Spotify, UMG had 4 of the Top 5 
global artists with Taylor Swift, BTS, Drake 
and Justin Bieber. Olivia Rodrigo had the 
most-streamed song with “drivers license” 
and the most-streamed album with SOUR.

— Apple Music named The Weeknd Global 
Artist of the Year, H.E.R. as Songwriter of the 
Year, and Olivia Rodrigo not only as Break-
through Artist of the Year but also named 
“drivers license” and SOUR as Song and 
Album of the year.

— Deezer’s Top 4 global albums were The 
Weeknd’s After Hours, along with those by 
Olivia Rodrigo, Billie Eilish and Justin Bieber. 
The No. 1 Song was The Weeknd’s “Blinding 
Lights.”

— Billboard’s year-end charts showed UMG 
had 8 of the Top 10 artists, and all of the Top 
6 with Drake at No. 1, followed by Olivia 
Rodrigo, The Weeknd, Taylor Swift, Morgan 
Wallen and Ariana Grande; 7 of the Top 10 
albums, including all Top 5: those by Morgan 
Wallen, Olivia Rodrigo, Pop Smoke, Taylor 
Swift, and Drake; and 3 of the Top 5 Singles 
(The Weeknd & Ariana Grande’s “Save Your 
Tears,” The Weeknd’s “Blinding Lights” and 
Olivia Rodrigo’s “good 4 u”).

— UMPG had 4 of the Top 5 Hot 100 Songs 
on Billboard’s Year-End Chart (and 7 of the 
Top 10), with “Levitating” by UMPG artist 

Dua Lipa at No. 1, “Save Your Tears” by The 
Weeknd ft. Ariana Grande (UMPG writers: 
Ariana Grande, DaHeala) at No. 2, “Blinding 
Lights” by The Weeknd (UMPG writer: Da-
Heala) at No. 3, and “Mood” by 24kGoldn ft. 
Iann Dior (UMPG writers: Omer Fedi, Blake 
Slatkin, Iann Dior) at No. 4.

— UK: UMG’s established and emerging 
global superstars were top-sellers in the UK, 
where we had 7 of the top 10 according to the 
Official Charts Company: Taylor Swift, Drake, 
ABBA, Olivia Rodrigo, Eminem, The Weeknd 
and The Beatles.

— Germany: UMG had the No. 1 single with 
Nathan Evans’ “Wellerman” and the Top 
2 albums with ABBA’s Voyage and Helene 
Fischer’s Rausch; on Spotify, the 3 most-
streamed artists were Bonez MC, Luciano 
and Capital Bra, and the most-streamed song, 
“Ohne Dich” by KASIMIR1441 and bad-
mómzjay.

— France: On Spotify, UMG had the 
most-streamed album with DAMSO’s QALF 
Infinity. UMG artists were winners in 9 of 
14 categories at the prestigious NRJ Awards, 
including Best Female Artist–Eva, Best 
Male Artist–Dadju, and Song of The Year–
“Evidemment” by Kendji Girac.

— Japan: BTS was the top-selling artist on 
Billboard’s charts and had the No. 1 album, 
BTS, THE BEST.

— Benelux: UMG had 7 of the Top 10 most-
streamed artists on Spotify, including Justin 
Bieber at No. 1 and local hip-hop signing 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com

BILLBOARD COUNTRY UPDATE APRIL 13, 2020  |  PAGE 4 OF 19

H
U

N
T

: 
M

IC
H

A
E

L
 M

A
R

T
IN

/N
H

L
I 

V
IA

 G
E

T
T

Y
 I

M
A

G
E

S
. 
Y

O
U

N
G

: 
E

T
H

A
N

 
M

IL
L

E
R

/G
E

T
T

Y
 I

M
A

G
E

S

HUNT YOUNG

https://www.billboard.com/newsletter/preferences


Kevin at No. 2.
–India: UMG had the Top 4 non-film songs 

of the year: “Baarish ban Jaana” from Payal 
Dev, “Baarish Ki Jaaye” and “Filhaal 2” from 
BPraak and “Jugnu” from Badshah ft. Nikhita 
Gandhi.

— South Africa: 7 of the Top 10 Artists on 
Apple South Africa were from the UMG fam-
ily of labels.

— Karol G was Spotify’s most-streamed 
Latin Female artist for the fourth year in a 
row and Sebastian Yatra cemented his status 
as one of Latin Music’s biggest stars, having 3 
Top 100 Spotify Global hits.

Worldwide success like this doesn’t just 
happen. Artists today have more opportuni-
ties and choices than ever before in terms of 
how they release their music and with whom 
they partner to develop their careers. At the 
same time, it’s harder than ever for artists to 
break through the noise: sixty thousand songs 
are added to Spotify every day. Yet, this past 
year, our results demonstrated once again 
that partnering with UMG dramatically 
increases the odds for artists in countries 
around the world to break through and also 
achieve global success.

For our artists, “success” is not limited to 
recorded music and music publishing. We’ve 
built a continuum of services and resources — 
in merchandise, brand management, sponsor-
ships, live, e-commerce, and film & television 
to name just a few — that enable us to partner 
with artists at any stage of their careers.

I’ve experienced many transformational 
shifts over the course of my career: changes in 
format from vinyl to cassette to CD; partner-
ing with Apple on downloading; championing 
the launch of Spotify’s streaming service; 
forging the industry’s first partnership with 
Facebook to open social media. Change is a 
constant. Yet, through all these twists and 
turns, by adapting our business models, pro-
moting competition, and creating a healthier 
ecosystem for music and artists, we never 
resisted change, we embraced it. And we’ve 
always come out stronger.

Why? Because unlike so many others, we 
never stopped believing in the future — in 
the compelling power of music, in the artists 
who create it, in the fans who love it, and 
in the importance of supporting creativity 
in local languages, country by country and 

region by region. With that unshakeable 
belief guiding us, we aggressively invested 
in all kinds of ways to make that future a 
reality: pioneering partnerships with new 
platforms; continuing our decades-long fight 
for copyright protections all around the world 
while combatting piracy in its many forms; 
and creating commercial environments for 
artists in countries where commerce in music 
was basically non-existent. In addition, we 
are investing in the next generation of cre-
ative leaders. For example, in the U.S. alone 
we recently welcomed new heads of Capitol 
(Michelle Jubelirer), Def Jam (Tunji Balo-
gun), Island (Imran Majid and Justin Eshak) 
and established Motown as a standalone 
label under Ethiopia Habtemariam. They are 
joined by the dynamic executives around the 
world taking on new roles including Universal 
Music Latino (Angel Kaminsky), Republic 
Records China (Tony Wen), Universal Music 
Malaysia (Kim Lim), Universal Music Russia 
(Maxim Vlasov), Universal Music Publishing 
Israel (Itamar Shafir), Virgin Music LATAM 
& Iberia (Victor Gonzalez), Virgin Music UK 
(Vanessa Higgins), Decca Records UK (Tom 
Lewis & Laura Monks), Mercury Studios 
(Alice Webb) and Bravado (Matt Young) to 
name a few.

The future of music is — and always has 
been — dependent on the discovery and nur-
turing of new talent. We and our artists have 
a common interest: building and sustaining 
their long-term careers. We succeed only 
when our artists succeed. That’s why our 
business model is based on long-term artist 
development and investment. We invest 
our worldwide resources, our capital, our 
marketing and promotional services, as well 
as the talent and expertise of thousands of our 
employees.

In country after country, we are seeing 
record royalty outflows to recording artists 
and songwriters. In fact, UMG’s investment 
in artists has never been higher. And that’s 
critical, because for us, music — something to 
which we have all dedicated our lives — is the 
most vital form of creative human expression, 
an art and a gift to be cherished and nurtured.

Artists naturally want the best shot at 
success. That so many of them choose UMG 
as their partner is the strongest validation of 
the quality of our teams, our values and what 

we repeatedly deliver across all our labels 
and businesses in the 60 countries in which 
we operate that cover more than 200 markets 
around the globe.

This is an exhilarating time for artists and 
for fans and the music they love. The entire 
music ecosystem is growing — by genre, by 
geography, by platform, by consumer demand. 
Improved connectivity and growing smart-
phone penetration have pushed streaming to 
record levels. And the very definition of music 
consumption has evolved and deepened. 
Music is a vital ingredient in a wide range of 
media: feature-length films, television, short-
form video on social networks, “fit-tech,” 
health/wellness apps, NFTs and blockchain 
innovations, gaming and the new frontiers of 
the metaverse.

That is why we should all take enormous 
pride in the fact that the recording artist and 
songwriter development work we do together 
at UMG is the single most important driver 
of the entire global industry. It is the very 
lifeblood of every sector in music: indepen-
dent and major labels, independent and major 
publishers, and live events, and streaming, 
and radio, and on and on.

Earlier I mentioned that change in our 
industry has been a constant. That’s probably 
more true today than it’s ever been. I believe 
we’re at the very beginning of a new wave of 
growth. When I think about the addressable 
market for music, I see so many opportunities 
in categories we are only just beginning to 
monetize — social media, fitness, physical and 
mental health, gaming, smart audio devices, 
the connected car — some of these already 
contributing meaningful revenue, all with 
enormous potential.

Leading the music industry globally and 
sitting at the intersection of artistry and tech-
nology as we do, we are privileged to embrace 
change and drive innovation with ingenuity 
and enthusiasm. This entrepreneurial spirit, 
and UMG’s culture of invention, inspire the 
leaders of all our businesses around the world.

When you step back and consider what we 
have assembled — our artists, our leaders, 
our networks, our expertise, our capital, our 
global footprint, our vast catalogue of songs 
and recordings, the conclusion you reach is 
unmistakable: Universal Music truly is a 
category of one. Change may be inevitable, 
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but no matter what may come our way this 
year or any year hereafter, we will remain 
laser-focused on our core mission which will 
never change: To create exciting commercial 
and creative opportunities for artists to bring 
their music to the world.

That, simply, is what we do and who we 
are. And I am proud of that.

I see so much possibility before us in 2022 
and beyond. I am enormously grateful to all 
of you for your exceptional work.

Lucian 

10 Ways COVID-19 
Changed Live 
Entertainment 
(Guest Column)
BY MATT AMPOLSKY

W
hile no business is immune 
to the effects of the pan-
demic, perhaps no other 
industry has been forced to 

change quite like live sports and entertain-
ment. When your entire purpose is bringing 
people together for a live event, a lot is lost 
when that can’t happen. But what is gained? 
What have we learned?

In March 2020, live sports and global 
touring came to a screeching halt. The 
events and entertainment industry was 
faced with a now-or-never moment: get cre-
ative and think outside the box during un-
precedented times, or risk losing your busi-
ness. Within weeks, Confirmed360 began 
to mastermind the Floyd Mayweather vs. 
Logan Paul mega boxing match which took 
place a year later on June 6, 2021, in front of 
a sold-out crowd at Hard Rock Stadium in 
Miami. In what was a homecoming for live 
events, the fight was one of the first stadium 
events that took place with fans while also 
being the top-selling PPV event of 2021.

Let’s face it. The immediate impact of the 
global pandemic was major revenue loss and 
a total halt for many businesses, but what 
emerged was a complete rethinking of how 
businesses can adapt and prosper. Here are 

ten ways COVID-19 changed the live sports 
and events industries and what businesses 
need to do moving forward into 2022.

1. The acceleration of digital trends
Pre-pandemic, trends such as mobile tick-

eting were already in motion, but COVID 
created a now-or-never moment for digital 
trends. Not only did we see the broad accep-
tance of touchless tickets, digital restaurant 
menus, and mobile booking, but we saw 
the acceleration of digital content. When 
the entire world suddenly spends months 
on their devices, brands are forced to place 
much more emphasis on brand awareness 
and content creation. With social media 
and streaming hours skyrocketing, product 
flexibility with things such as digital col-
lectibles and video were essential to meeting 
consumers where they are.

2. Consumers are more intentional with 
their time

Consumers have become much more 
selective, and we’ve seen a sharp decrease 
in interest and attendance in “less impor-
tant” games and events. Many are saving 
their time and money for marquee events 
resulting in much higher demand than ever 
before.

3. Fan Game Day experience is more of a 
focus than ever

When health and safety are on the line 
you can’t just assume fans will show up. 
The smallest scare or discomfort will keep 
people home. Businesses have had to com-
pletely rethink their day-of-event experi-
ence for attendees. Are there freebies? Are 
there surprises? The main event can no 
longer be the only event.

4. All-inclusive experiences gaining mo-
mentum

Perhaps coming as a surprise to the lux-
ury market, all-inclusive events are boom-
ing. Consumers are anxious to get back to 
normal life but they need it to feel safe, and 
without all the complicated logistics. People 
who are used to booking their own events, 
piecing together their travel, and research-
ing their meals are looking to juggle less and 
just show up. This is requiring companies to 
rethink many of the operational aspects of 
their business because you are now enter-
taining people who will be spending more 
time at your venue or on your property.

5. Booking in advance is the new normal
With travel restrictions and COVID vari-

ants constantly changing, consumers are 
purchasing further in advance than usual. 
Businesses need to be ready to offer incen-
tives to early purchasers just as they have 
been to last-minute bookers.

6. Don’t rely solely on “taking orders”
Businesses need to be proactive about 

building out offerings that appeal to their 
audience and actively introduce them to 
those opportunities. Rather than assuming 
customers are planning events for them-
selves, businesses should surface experi-
ences that customers may now know they 
have access to.

7. Partner, partner, partner
Partnering with like-minded companies 

is not only a way to generate streams of new 
revenue during uncertain times but it’s a 
way to differentiate your brand to appeal to 
more selective consumers. Focus on creating 
strategic partnerships that enhance your 
experience offerings and level of service.

8. Diversify your offerings
Businesses that once relied on bringing 

people together in person can no longer rely 
on just that. In order to survive mandates, 
shutdowns, and tepid consumer attendance 
you need to diversify. Can you sell luxury 
goods, new fan merchandise, or create all-
inclusive experiences?

9. Invest in enhancing marketing opera-
tions

Marketing strategy cannot focus solely 
on brand awareness. Now more than ever 
you must invest in CRM tools to support 
demand generation programs, year around 
outbound marketing campaigns, and mar-
keting operations that can read and make 
use of your data insights. The details are in 
the data. Don’t overlook what your data is 
telling you about how trends are changing, 
and consumers are re-approaching events 
in 2022.

10. Build your own events engine
If you’re a concierge service or venue, 

consider building out an in-house events 
team. Bridge the gap between the consum-
ers you host and the talent you book. Having 
a dedicated team onsite will allow you to 
quickly jump on new ideas and offerings to 
differentiate your brand.
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The live sports and entertainment indus-
tries have always required a level of flexibil-
ity to deal with everything from weather to 
security to canceled events, but COVID-19 
required businesses to pivot like never 
before. Over the past nearly two years we’ve 
weathered a crisis by thinking creatively 
outside of our traditional business offer-
ings and emerged stronger than ever before. 
The changes we’ve shared here can help 
your organization navigate a post-pandemic 
world while strengthening your business for 
the future.

Matt Ampolsky is CEO & founder of Con-
firmed360, a global event and entertainment 
service that unlocks insider access to high-
demand experiences and live events. 

Warner Music 
Buys Majority 
Stake in Africori 
Digital Distributor
BY BILLBOARD STAFF

W
arner Music has acquired a 
majority stake in Africori, 
the digital music distribu-
tion, rights management 

and label services company it partnered 
with less than two years ago as part of an 
ongoing expansion into the African conti-
nent.

Financial terms were not disclosed, 
though the companies said on Wednesday 
(Jan. 12) that Africori would continue to op-
erate independently with current CEO Yoel 
Kenan remaining in place.

WMG and Africori’s initial pairing, an-
nounced in April 2020, gave the label giant 
access to Africori’s network of artists and 
first option on international licenses for all 
new signings. The deal enabled Warner’s 
independent label services division ADA 
to distribute and promote Africori’s acts 
internationally. By taking a majority stake in 
Africori, WMG sees the potential to become 
the continent’s top distributor and score 
more wins like they did with Master KG, the 

South African DJ/producer whose track “Je-
rusalema” landed on the year-end Billboard 
Global 200 chart.

“With Master KG, we worked closely 
with the Africori team to take a local hit and 
connect it with people around the world,” 
commented Temi Adeniji, managing direc-
tor of Warner Music South Africa. “This 
new deal positions us as Africa’s leading 
distributor and I’m confident that in joining 
forces, Warner Music South Africa will be 
in a great position to deliver more wins like 
‘Jerusalema’ in the future.”

Launched in 2009 and based in London 
and Johannesburg, Africori is the largest 
digital music distribution company in Sub-
Saharan Africa, delivering to a network of 
both international and African platforms. 
Over the past decade, the company says it 
has worked with more than 7,000 artists 
and 850 clients, and is the market leader in 
a number of African countries. Aside from 
Master KG, Africori is also home to art-
ists including Ben Soul, Blxckie, Focalistic 
, Kamo Mphela, Kwesta,Jux, Makhadzi, 
Nviiri the Storyteller and Rexxie.

Other moves by WMG in Africa in recent 
years include a partnership with Nigeria’s 
leading indie label Chocolate City and li-
censing deals with Audiomack and Boom-
play.

Alfonso Perez-Soto, president of emerg-
ing markets, Warner Recorded Music, said: 
“Since partnering with Africori, we have 
established a collaborative and strategic 
partnership that has resulted in some 
impressive results on a global level. Yoel 
Kenan and his team have done an incredible 
job building a company that is a real force of 
nature in Africa and, by bringing them into 
the Warner Music ecosystem, we believe we 
can give them deeper support as we aim to 
take African music even more global.” 

Katy Perry’s ‘Dark 
Horse’ Copyright 
Accuser Faces 
Skeptical Appeals 
Court
BY BILL DONAHUE

A 
federal appeals court on Tues-
day (Jan. 11) looked unlikely to 
reinstate a $2.8 million copyright 
verdict against Katy Perry over 

2013 chart-topper “Dark Horse,” with one 
judge even saying he had to re-listen mul-
tiple times just to identify the “purported 
similarities” to an earlier song.

During an hour-long hearing, a three-
judge panel of the U.S. Court of Appeals for 
the Ninth Circuit appeared skeptical of ac-
cusations leveled by a rapper named Flame 
that Perry’s hit had infringed the copyright 
to his earlier track called “Joyful Noise.”

The case made headlines in 2019 when 
Perry was hit with a $2.8 million verdict, 
but a federal judge later voided that verdict 
on the grounds that the short snippet alleg-
edly copied by Perry was too basic to have 
been covered by copyright.

Flame is currently is asking the Ninth Cir-
cuit to reverse that ruling, but at Tuesday’s 
hearing, the panel didn’t seem particu-
larly inclined to do so. At one point, Judge 
Richard Clifton wondered why the court 
should extend a “monopoly” that could limit 
“future composers.”

“Why does the Copyright Act protect it?” 
Judge Clifton asked, referring to the short 
musical phrase allegedly copied by Perry. 
“Why is it that you’d give protection to 
that short, maybe-not-all-that-distinctive 
phrase?”

“Dark Horse,” released in October 2013 
off Perry’s fourth album, Prism, was a smash 
hit. The song, which featured Juicy J, spent 
57 weeks on the Billboard Hot 100, includ-
ing four weeks at No. 1 in early 2014.

Flame, whose real name is Marcus Gray, 
sued Perry in July 2014, claiming she had 
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lifted a key “ostinato” — a short series of 
notes that’s repeated throughout a song 
— from his “Joyful Noise” and used it 
prominently in “Dark Horse.” And the case 
initially went well, resulting in a $2.8 million 
infringement verdict against Perry in July 
2019.

But in March 2020, Judge Christina A. 
Snyder overturned the verdict against Perry. 
Citing a high-profile ruling on “Stairway 
To Heaven” that said basic musical “build-
ing blocks” are not subject to copyright law, 
the judge ruled that Flame’s ostinato — com-
prised of just eight notes — was too simple 
and commonplace for protection.

Seeking to overturn that ruling on 
Tuesday was attorney Michael A. Kahn of 
the law firm Capes Sokol, who represents 
Flame. He told the court that Judge Snyder 
should not have meddled with verdict 
reached by a jury, arguing they had seen de-
tailed evidence and heard extensive expert 
testimony before issuing their verdict in 
favor of Flame.

But members of the panel pushed back, 
suggesting that the trial judge had done 
nothing wrong by tossing out the verdict 
against Perry. Judge Milan Smith pointed 
out that judges themselves are clearly 
entitled to apply the so-called extrinsic test 
to filter out unprotectable elements from a 
copyright case.

“It seems to me that the case law says 
that we as judges are fully authorized and 
empowered and indeed required to examine 
the extrinsic test ourselves,” the judge said.

Echoing that line of reasoning was Chris-
tine Lepera, counsel for Perry’s label Capi-
tol Records. She argued that Judge Snyder 
“did the absolute right thing” by analyzing 
the case and overturning the verdict. She 
said the judge had “fixed a wrong” commit-
ted by a jury who perhaps “wasn’t cognizant 
of how this should work.”

“It’s imperative to allow that so that 
there is not a situation where these building 
blocks are monopolized,” said Lepera, an 
attorney at the law firm Mitchell Silberberg 
& Knupp. “That’s the danger here.”

Near the end of the hearing, Judge Clifton 
took a lull in the proceedings to once again 
express doubt about the case against Perry. 
He said it had taken him several re-listens 

before he could even “figure out exactly 
what the purported similarities were.”

“After the first couple listens, I really had 
to focus to try figure out what little short 
segment matches in the same way,” Clifton 
said. “It took enough work that I began 
to wonder: how exactly does that become 
something protectible?”

Attorney Vincent H. Chieffo of the law 
firm Greenberg Traurig, representing Perry 
herself, also briefly took part in the argu-
ments. But most of the defense case was 
handled by Lepera, who represents Capitol 
Records, producer Dr. Luke, and several 
other individuals and companies involved in 
the creation of “Dark Horse.”

Following the hearing, the panel will 
weigh the merits of the case and issue a rul-
ing at some point in the months ahead. 

Trey Songz 
Accused of 
Sexual Assault by 
Basketball Player 
Dylan Gonzalez
BY RANIA ANIFTOS 

A
rtist and former University of 
Nevada, Las Vegas basketball 
star Dylan Gonzalez has come 
forward claiming that Trey 

Songz raped her and caused her “unbear-
able PTSD.” She also has hired an attorney 
to represent her in a potential case against 
the singer.

In a statement shared to Instagram on 
Tuesday (Jan. 11), Gonzalez wrote, “With what 
seems like endlessly reoccurring news of the 
alleged sexual assaults committed by Trey 
Songz, I am forced to repeatedly relive in my 
mind, and suffer anew, the long-suppressed 
horror and unbearable PTSD of my rape by his 
very hands at a well known Las Vegas Hotel.”

Her post continued by sending “love, 
strength, and hope to all who are victims of 
sexual assault and its fatal nature. You are 
not alone.”

Gonzalez also encouraged victims of 
sexual abuse to come forward. “Suppression 
of our voices only emboldens our oppres-
sors, and you cannot heal what you do not 
reveal,” she wrote.

After requesting “privacy, consideration 
and compassion while I fully commit to 
pursue the best course of action and all my 
legal options,” she directed all questions to 
her attorney, George Vrabeck.

See Gonzalez’s post here. She did not 
provide details as to when the incident oc-
curred.

On New Year’s Eve, Gonzalez alluded to 
the accusation, tweeting, “Trey Songz is a 
rapist. Lord forgive me I Couldn’t hold that 
in another year.”

A Trey Songz rep has denied the accusa-
tion, telling TMZ, “Trey and his team are 
confident in the legal process and that there 
will be an abundance of exonerating infor-
mation to come over the next few weeks.” A 
rep for Songz’s label Atlantic Records had 
no comment when reached by Billboard.

Gonzalez’s statement is not the first 
sexual assault accusation against Songz. In 
November, he was the subject of a sexual 
assault investigation — again in Las Vegas 
— following an incident at The Cosmopoli-
tan after he celebrated his 37th birthday at 
Drai’s Nightclub.

Back in 2017, Keke Palmer detailed her 
own difficult encounter with Songz in a pas-
sionate video shared to social media.

Palmer claimed he tricked her into being 
in a music video while at a party in Miami, 
alleging that she hid in the closet to avoid 
being filmed, only to later find out Songz 
and his friends had taken a video of her 
without her permission. In future inter-
views, she claimed the singer was guilty of 
using “sexual intimidation” in coercing her 
into the video, Glamour reported in 2017.

Model Celina Powell and her friend Aliza 
came forward in the summer of 2020 while 
discussing “one of the nastiest things she’s 
ever done” in a No Jumper interview. Aliza 
alleged that she was urinated on by Songz 
without prior consent.

“I got peed on,” she said. “I didn’t know 
what was happening. He just did it.”

“He took my phone and my purse away 
for a whole day and held it over the balcony 
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and was like ‘B—h, if you try and leave, I’m 
going to drop this sh–,’” she added. “He did 
the same thing to [Powell]. He just does the 
same sh–. He’s, like, weird.”

If you or someone you know is struggling 
as a result of sexual assault, please reach out 
to RAINN’s 24/7 National Sexual Assault 
Hotline here for confidential support and 
resources.  

FTC’s Antitrust 
Case Against 
Facebook Can 
Proceed, Judge 
Says
BY THE ASSOCIATED PRESS 

A 
federal judge has ruled that the 
Federal Trade Commission’s re-
vised antitrust suit against Meta, 
formerly known as Facebook, 

can proceed, shutting down the social media 
company’s request for a dismissal.

In a revised complaint filed last August, 
the FTC argues that the company pursued a 
“buy or bury” strategy against rivals to sup-
press competition.

This is the FTC’s second antitrust run 
at the company. A federal judge in June 
dismissed antitrust lawsuits brought against 
Facebook by the agency and a broad coali-
tion of state attorneys general that were 
among multiplying efforts by federal and 
state regulators to rein in tech titans’ market 
power.

The FTC is seeking remedies that could 
include a forced spinoff of Facebook’s popu-
lar Instagram and WhatsApp messaging 
services, or a restructuring of the company.

U.S. District Judge James Boasberg, who 
in June ruled that the FTC’s original lawsuit 
was “legally insufficient” and didn’t provide 
enough evidence to prove that Facebook 
was a monopoly, said in Tuesday’s ruling 
that the the first complaint “stumbled out of 
the starting blocks.”

But he added that, though the “core 

theory” of the lawsuit — that Facebook is 
a monopoly engaging in anticompetitive 
behavior — remains unchanged, the facts al-
leged this time around are “far more robust 
and detailed than before.”

Meta said in an emailed statement it is 
“confident the evidence will reveal the fun-
damental weakness of the claims.”

“Our investments in Instagram and 
WhatsApp transformed them into what they 
are today,” the company said. “They have 
been good for competition, and good for the 
people and businesses that choose to use 
our products.”

Holly Vedova, director of the FTC’s 
bureau of competition, said the agency 
presented a “strong amended complaint 
a strong amended complaint, and we look 
forward to trial.” 

Capitol U.K. Co-
President Nick 
Raphael Exits 
Company
BY DAN RYS

N
ick Raphael, the co-president of 
Capitol Records U.K., has exited 
the company, sources confirmed 
to Billboard. No reason was given 

for the exec’s departure, which was said to 
be amicable, in news that was first reported 
by Record of the Day.

Raphael was named president of Capitol’s 
British outpost upon its launch in April 
2013, when he moved from London Records 
to take over the newly-standalone frontline, 
shortly after Steve Barnett took the reins at 
Capitol Music Group. His exit comes weeks 
after Michelle Jubelirer was named the 
new chairman/CEO of CMG globally.

Co-president Jo Charrington will con-
tinue to lead the label as its sole president 
moving forward, sources tell Billboard. 
Charrington has a long history alongside Ra-
phael, having moved from London Records 
to Capitol U.K. in 2013 as executive vp A&R 
before being promoted to co-president in 

2017. The two initially worked together at 
Epic Records until 2011 when they left to 
re-invigorate London Records.

In the nine years since Capitol U.K.’s re-
launch, Raphael and Charrington have seen 
success with 5 Seconds of Summer, Sam 
Smith and former One Direction mem-
ber Liam Payne, among others. 

Tupac’s Sister 
Says Trustee 
‘Embezzled 
Millions’ From 
Mother’s Estate
BY BILL DONAHUE 

T
upac Shakur’s sister is suing the 
executor of their late mother’s 
estate, accusing him of having 
“embezzled millions” and refusing 

to hand over personal items with “tremen-
dous sentimental value” that belonged to the 
hip-hop legend, including gold records.

In a lawsuit filed Monday (Jan 10) in Los 
Angeles court, Sekyiwa Shakur and The 
Tupac Shakur Foundation accused Tom 
Whalley of “blatant violations” of his du-
ties as the executor of Afeni Shakur-Davis’s 
estate, including allegedly installing himself 
in a key management role despite a conflict 
of interest.

“He has effectively embezzled millions of 
dollars for his own benefit,” Sekyiwa wrote. 
“Whalley has unreasonably enriched him-
self at the expense of the beneficiaries and 
in bad faith by taking excessive compensa-
tion in a position from which he should 
properly be barred based on the inherent 
conflict of interest.”

Following Tupac’s widely-publicized 
shooting death in 1996, his mother Afeni 
was named as a beneficiary of his estate. 
When Afeni died in 2016, Whalley was then 
named as the executor of her estate.

According to Sekyiwa’s lawsuit, Whalley 
has committed a wide range of “malfea-
sance” in that role. Chief among his alleged 
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misdeeds, she says he hired himself as the 
manager of Amaru Entertainment, the 
record label that released some of Tupac’s 
music and is “principal income-producing 
asset of the Trust.”

“Whalley has already received more than 
$5.5 million that he has paid himself in the 
last five years through Amaru,” Sekyiwa 
wrote.

He has also refused to release personal 
property held by the estate, she says, includ-
ing items Afeni inherited from Tupac. She 
said that includes the late rapper’s cars, his 
jewelery, his artwork and even his “golden 
records.”

“It is clear that he has used and abused 
his powers as executor and special trustee 
of the estate and the trust to convert the 
personal property belonging to Sekyiwa 
as a piggy bank from which he has drawn 
substantial funds for his own benefit,” she 
wrote.

In a statement, an attorney for the trust 
strongly denied the allegations. Howard 
King, another well-known music litigator, 
said Whalley was a longtime “friend and 
confidant” of both Tupac and Afeni and had 
committed no wrongdoing. King specifically 
noted that Whalley had been appointed to 
manage Amaru by Afeni before her death, 
not after.

“These legal claims are disappointing and 
detrimental to all beneficiaries of the trust,” 
King said. “We are confident the court will 
promptly conclude that Tom has always 
acted in the best interests of Amaru, the 
trust, and all beneficiaries.”

Notably, Sekyiwa is represented in 
the lawsuit by L. Londell McMillan, a 
prominent music attorney who represent-
ed Prince before his death and has been 
heavily involved in the proceedings over 
that estate. She’s also repped by Donald 
David and Joshua R. Mandell, of the law 
firm Akerman. 

Gérard Drouot, 
Esteemed French 
Concert Promoter, 
Dies at 69
BY TAYLOR MIMS, RAPHAEL MINDER

R
espected French concert promot-
er Gérard Drouot died Monday 
from leukemia at the age of 69, 
according to his company Gérard 

Drouot Productions (GDP). With more than 
40 years of experience, Drouot brought 
major acts including Ray Charles, Elton 
John and The Rolling Stones to France.

“His reputation around the world was 
matched only by his professionalism and 
his passion for live music,” the production 
company and Drouot’s son Matthieu said in 
a statement posted on social media. “We will 
never forget his selflessness, his advice and 
he is leaving much too soon.”

Drouot found his love for music when he 
first heard The Beatles’ Sgt Pepper’s Lonely 
Hearts Club Band and dropped out of medi-
cal school to launch a career in live music. 
He organized his first events in 1974 and 
never looked back, according to his compa-
ny. Drouot organized his first events in east-
ern France, most notably the Nico and Tan-
gerine Dream concert at Reims Cathedral 
in 1974. The event, which occurred with the 
support of Richard Branson and his newly 
formed Virgin Records, drew 5,000 at-
tendees and was broadcast on French radio, 
according to a 2017 Rock at Night interview 
with the promoter.

From 1977 to 1986, Drouot worked at the 
Harry Lapp Organization in Strasbourg 
before launching GDP in 1986. Throughout 
his career, Drouot has worked with AC/
DC, ZZ Top, Bruce Springsteen, Joan 
Baez, U2 and Lenny Kravitz.

Acknowledging the passing of his long-
time friend, Kravitz took to Twitter to 
appreciate the time he spent with Drouot, 
including learning about “the world of fine 
French cuisine & wine, which we enjoyed 
over the years.” Kravitz added that Drouot 

“has been my friend & promoter in France 
from the beginning of my career until now 
has made his transition. He believed in me 
from the very start & was a wonderful guy 
with a wicked sense of humor. He was a true 
music lover & lived his passion.”

Drouot also worked with Leonard 
Cohen throughout the musician’s career 
beginning in 1976, according to Le Parisien. 
Between 2008 and 2013, Cohen returned to 
the stage, with Drouot booking 24 shows for 
the musician.

Fellow French producer Valéry 
Zeitoun paid tribute to Drouot and his 
family on social media, stating, “our profes-
sion has lost a very great producer.”

Drouot has also promoted events such as 
the 40th and 50th-anniversary celebrations 
of the signing of the Universal Declaration 
of Human Rights at Bercy, co-organized 
with Amnesty International in 1988 and 
1998 in Paris.

Drouot’s son Matthieu joined his father’s 
independent promotion company in 2008 
and continues the family legacy to this day. 

J Balvin, Daddy 
Yankee & Ozuna-
Headlined 
Calibash Moving 
Forward in LA 
Amid COVID 
Surge
BY GRISELDA FLORES 

A
fter being sidelined in 2021 due 
to the ongoing pandemic, one of 
the country’s biggest urban Latin 
festivals is making its grand re-

turn to Los Angeles with a three-day event 
this weekend at the Crypto.com Arena.

Casting a shadow over this year’s Cali-
bash — which will be headlined Jan. 14-16 
by chart-toppers J Balvin, Daddy Yan-
kee and Ozuna — is a surge in COVID-19 
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cases due to the highly contagious omicron 
variant, with major cities across the nation 
reporting record-breaking numbers of posi-
tive cases.

Los Angeles is no exception. On Monday, 
nearly 44,000 new cases (now surpassing 
more than 2 million cases since the begin-
ning of the pandemic) and 13 deaths (more 
than 27,000 to date) were reported, accord-
ing to the County of Los Angeles Public 
Health, with hospitalizations reaching the 
highest level since February 2021.

This kind of surge in cases after the 
holidays was something Alessandra Alar-
cón and her team at SBS Entertainment — 
which produces Calibash — expected, and 
they have been monitoring the situation 
closely while working hand in hand with 
health officials and the venue.

“We’re following the state and the venue’s 
health protocols to make sure we have the 
right procedures in place to keep everyone 
safe,” says Alarcón, president of SBS Enter-
tainment, the live event arm of SBS, which 
also owns the SBS radio network and TV 
station La Mega. “We definitely kept an eye 
on all that was happening whilst we were 
planning and we continue to do so. At some 
point we have to live and move on and get 
back to work and do what we do best, which 
is to put on these important shows for our 
community.”

Indoor “mega events” remain open to 
the public in Los Angeles and, in order to 
attend, all guests age 2 and over are required 
to show proof of full vaccination or a nega-
tive COVID-19 test within one day of the 
event for an antigen test or 2 days for a PCR 
test prior to entry. Attendees must also wear 
a face covering while indoors at all times 
unless actively eating or drinking.

For Calibash, if you aren’t vaccinated 
and forget to get tested, you can get a rapid 
test at Crypto.com Arena. “The ability to 
get tested at the site is super important,” 
says Christoper Martinez, director of busi-
ness affairs at SBS. “And it’s being provided 
with proof of health insurance. There’s no 
out of pocket to the person getting tested 
because it’s billed to the health insurance.” 
If you don’t have health insurance, there is 
an out of pocket expense of $59.

While a handful of musicians — including 

Latin acts Carlos Vives and Los Temer-
arios — have already postponed their 2022 
tours due to COVID-19 concerns, Calibash’s 
lineup remains the same as when it was 
unveiled back in June. Besides the afore-
mentioned headliners, artists set to take the 
stage include Becky G, Kali Uchis, Myke 
Towers, Nicky Jam, Wisin & Yan-
del, Rauw Alejandro, Natti Natasha, Na-
tanael Cano and Sech, among many others.

“We’re not expecting any changes to 
the lineup, we’ve got all of our contracts in 
place,” Alarcón states. “Everyone is very 
excited, the feedback from the artists and 
managers is that they’re excited to be part 
of the show. They’re supportive of all the 
protocols as well. They’re ready to perform.”

Day two of Calibash is already sold out, 
with roughly 13,000 tickets sold. “We’re 
expecting a full sell-out for all three nights,” 
says Martinez. If fans aren’t feeling com-
fortable attending the three-day event and 
already purchased tickets, at this time, 
organizers are not offering refunds.

SBS Entertainment is also moving for-
ward with their back-to-back Día Nacional 
de la Banda (Jan. 28) and Calibash (Jan. 29) 
events in Las Vegas. “We’re seeing in the 
marketplace that there’s a demand,” says 
Martínez. “The audience wants to get out 
there, the fans want to enjoy and have a 
good time. It’s really up to us to help them 
follow all of the rules and procedures that 
are in place. In return, that will allow us to 
continue delivering these shows safely.” 

Earl Swavey, Los 
Angeles Rapper, 
Dies at 26
BY HERAN MAMO 

E
arl Swavey, a Los Angeles-based 
rapper who was a protégé of A$AP 
Yams, has died, Pitchfork reported 
first on Tuesday (Jan. 11). He was 26.

His cause of death remains unknown.
Swavey was raised in South L.A. by a 

single mother and began pursuing rap after 
being influenced by his brother, cousin 

and Top Dawg Entertainment signee Jay 
Rock, as well as T.I., Rick Ross and 50 Cent, 
according to Pitchfork. His song “Beef” 
from the 2013 mixtape Business Before 
Pleasure caught the attention of the A$AP 
leader, whom Swavey described in a 2015 
interview with Grungecake was “like a 
brother to me.” The two linked up on the 
track “Uza Trikk” by duo LNDN DRGS 
(Grimes’ brother and rapper Jay Worthy and 
producer Sean House) alongside G Perico, 
months before Yams died from an accidental 
drug overdose in 2015.

“I really appreciate the fact that he help 
put me on. He’s a hard working man and 
always looking out for others,” Swavey said 
at the time. “Out of all of the members of 
A$AP, Yams was really like a brother to 
me. He would send me Christmas gifts and 
always look out for my mom, and ask if she 
needed anything. I could call him anytime 
and he would always answer, no matter 
what.”

Over the years, the “Hit Yo Ricky” MC 
has collaborated with 03 Greedo, Mozzy, 
SOB x RBE and Melly. In a 2018 interview 
with No Jumper, he shared how he planned 
to move his career forward. “I just plan on 
doing better than what I did the last time,” 
he explained. “As long as my sh– rises, then 
I feel like I’m doing good.”

He released three albums in 2021: Un-
phuckwitable, GANGLAND 4 and THE 
DIRTIEST.

“Rest in Peace to the great Earl Swavey,” 
Vince Staples tweeted on Monday.

See how Swavey’s peers have been paying 
tribute below. 

Young Dolph 
Murder Suspect 
Apprehended
BY RANIA ANIFTOS 

T
he man suspected in connection 
to the murder of Memphis rapper 
Young Dolph is now in custody.

23-year-old Justin Johnson was 
taken into custody in Indiana around 3 p.m. 

 Page 12 of 22

IN BRIEF

https://twitter.com/lapublichealth/status/1480710266123915267/photo/1
https://twitter.com/lapublichealth/status/1480710266123915267/photo/1
http://www.publichealth.lacounty.gov/media/Coronavirus/docs/HOO/HOO_SaferReturnWorkCommunity.pdf
https://crypto.com/
https://www.billboard.com/artist/carlos-vives/
https://www.billboard.com/artist/los-temerarios/
https://www.billboard.com/artist/los-temerarios/
https://www.billboard.com/artist/becky-g/
https://www.billboard.com/artist/kali-uchis/
https://www.billboard.com/artist/myke-towers/
https://www.billboard.com/artist/myke-towers/
https://www.billboard.com/artist/nicky-jam/
https://www.billboard.com/artist/wisin-&-yandel/
https://www.billboard.com/artist/wisin-&-yandel/
https://www.billboard.com/artist/rauw-alejandro/
https://www.billboard.com/artist/natti-natasha/
https://www.billboard.com/artist/natanael-cano/
https://www.billboard.com/artist/natanael-cano/
https://www.billboard.com/artist/sech/
https://www.billboard.com/author/heran-mamo/
https://grungecake.com/interview-earl-swavey/articles/21047
https://youtu.be/l3qnDNsib5o
https://www.billboard.com/author/raniftosbbthr-com/


local time on Tuesday (Jan. 11), following a 
“coordinated” manhunt by the U.S. Marshals 
Two Rivers Violent Fugitive Task Force 
and the Great Lakes Regional Fugitive Task 
Force, according to Rolling Stone.

A week prior, an arrest warrant was 
issued for Johnson following the fatal shoot-
ing of the rapper, who was gunned down at 
a popular cookie shop in November in his 
hometown of Memphis.

A first-degree murder warrant was issued 
for Johnson in the shooting of Young Dolph, 
whose real name is Adolph Thornton Jr., the 
U.S. Marshals Service said in a news release. 
A $15,000 reward was offered for informa-
tion leading to an arrest.

Police said two men exited a white Mer-
cedes-Benz on November 17 and fired shots 
into a Memphis bakery where Young Dolph, 
36, was buying cookies and killed him. A 
private funeral was held for him on Nov. 30 
and a section of a street in the neighborhood 
where he grew up was renamed for him on 
Dec. 15. 

Apple Music Adds 
J. Cole’s Entire 
Catalog in Spatial 
Audio
BY MICAH SINGLETON

A
pple Music will be the exclusive 
home of J. Cole’s music catalog 
in spatial audio, the stream-
ing service tells Billboard. The 

superstar rapper’s lengthy list of hit projects 
— 4 Your Eyez Only, 2014 Forest Hills Drive, 
Born Sinners, Cole World: The Sideline 
Story, KOD, The Off-Season, ROTD 2, and 
ROTD 3 — have each been mixed in Dolby 
Atmos by engineers Juro “Mez” Davis and 
Kaleb “KQuick” Rollins.

“Spatial audio has given fans a new 
experience when listening to music and 
we’re excited to work with Apple Music to 
be able to bring that experience to Cole’s 
fans by making his entire catalogue avail-
able in Spatial audio,” Ibrahim Hamad, the 

co-founder of J. Cole’s label Dreamville said 
in a statement.

Apple has been pushing for artists to use 
Spatial audio more after the company made 
the feature a key priority for the streaming 
service in 2021. The service introduced two 
significant features in 2021 — spatial audio 
and high-fidelity streaming — but made 
it clear that moving forward spatial audio 
would be its focus. Spatial audio replaces 
the stereo soundstage with a 3D experience 
that makes the listener feel like the music is 
all around them. In conversation with Bill-
board last summer, Apple senior vp internet 
software and services Eddy Cue said he ex-
pected Spatial audio to become the default 
for new releases moving forward.

“I think we’re going to see certainly every 
new song that comes out very quickly here 
in Dolby Atmos, and you’re going to see 
people going to their back catalogues,” Cue 
said at the time.

While there has been a considerable in-
crease in the number of releases that feature 
spatial audio, it is still a category that is 
under development with artist adoption still 
growing. A major artist like J. Cole taking 
the time to mix his entire catalog in spatial 
audio can only help speed that up. 

Opera Singer 
Maria Ewing Dies 
at 71
BY ASSOCIATED PRESS 

D
ETROIT (AP) — Maria Ewing, 
a soprano and mezzo-soprano 
noted for intense performances 
who became the wife of director 

Peter Hall and the mother of actor-director 
Rebecca Hall, has died at age 71.

Ewing died Sunday (Jan. 9), at her home 
in Detroit, spokeswoman Bryna Rifkin said 
Monday.

Born in Detroit to a Dutch mother and 
an African American father, Ewing was the 
youngest of four daughters.

“She was an extraordinarily gifted artist 
who by the sheer force of her talent and 

will catapulted herself to the most rarefied 
heights of the international opera world,” 
her family said in a statement.

Ewing made her Metropolitan Opera de-
but in 1976 in Mozart’s “Le Nozze di Figaro 
(The Marriage of Figaro)” and starred as 
Blanche de la Force in a new John Dexter 
production of Poulenc’s “Dialogues des 
Carmélites” in 1977. She sang 96 Met perfor-
mances until her finale as Marie in Berg’s 
“Wozzeck” in 1997, a span that included a 
six-year interruption triggered by a spat 
with Met artistic director James Levine.

Ewing met Peter Hall in 1978 when she 
sang Dorabella in a staging of Mozart’s 
“Cosi Fan Tutte” at Britain’s Glyndebourne 
Festival directed by Hall and led by conduc-
tor Bernard Haitink. Ewing married Hall, a 
founder of the Royal Shakespeare Company 
and then director of Britain’s National The-
atre, in 1982. 

Seattle’s 
Bumbershoot 
Festival Secures 
New Local 
Producer
BY TAYLOR MIMS

S
eattle’s beloved Bumbershoot Arts 
& Culture festival has secured a 
new producer. Seattle Center – 
part of the Uptown Arts & Cultural 

District and home to Climate Pledge Arena 
– has selected the New Rising Sun coalition 
as its production partner to reimagine the 
local event.

New Rising Sun is a coalition of Seattle-
based arts, entertainment and cultural 
leaders. The group was founded by Neumos 
co-owner Steven Severin, Museums of 
Museums founder Greg Lundgren and Mc-
Caw Hall general manager Joe Paganelli. 
The founders will be supported by a team of 
Seattle’s business and community leaders, 
activists, artists and entrepreneurs in their 
work to develop a reimagined Bumbershoot.
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“Seattle arts are kick-ass, and we’re so 
excited to be partnering with Seattle Center 
to re-imagine how Bumbershoot can serve 
Seattle and the Pacific Northwest,” said 
Severin in a release. “Our vision includes 
a focus on the festival’s original essential 
characteristics: an affordable, inclusive, and 
engaging arts and music spectacle de-
signed to stimulate and delight with artistic 
excellence – all with a fresh and progres-
sive focus on community engagement and 
participation.” 

New Rising Sun was unanimously chosen 
out of six proposals that were asked to 
maintain the “festival’s essential character 
of artistic and cultural excellence in ways 
which celebrate regional, national and 
international arts and entertainment.” In 
their proposals, prospective partners were 
also asked to outline how they wold help the 
festival – which usually occurs over Labor 
Day weekend – to have more of a “year-
round presence.” 

Bumbershoot began in 1971 as a free 
arts festival owned by the city. In 1980, the 
production of Bumbershoot was taken over 
by One Reel, which eventually teamed up 
with promoter AEG to help underwrite 
the festival beginning in 2007, according 
to The Seattle Times. AEG remained in-
volved with the festival until 2019. One Reel 
stepped down from producing the event 
after the 2019 edition. 

“Making Bumbershoot a celebration of 
Seattle arts was central to this decision. 
After nearly two years of COVID-19 related 
shutdowns, our artistic communities need 
and deserve the level of community engage-
ment which New Rising Sun has proposed,” 
said Seattle Center advisory commis-
sioner Brian Robinson in a release. “Seattle 
Center will work with our region’s brilliant 
artistic communities, philanthropic, and 
business partners to lead the revival of this 
iconic festival.” 

New Rising Sun proposes the transfor-
mation of Bumbershoot into a year-round, 
community and nationally-engaged arts and 
music events brand that will realign the fes-
tival with Seattle’s current identity, growth 
and direction. As a local nonprofit, New 
Rising Sun will work with fixtures in the 
community to showcase the region’s best 

art, food, film, comedy, music and perform-
ing arts. 

“As we look to come together as One 
Seattle, Bumbershoot means sharing artistic 
experiences that drive thoughtful and 
impactful conversations and supporting the 
next generation of Seattle musicians and 
artists with meaningful avenues to learn, 
collaborate, and showcase their work,” said 
Seattle mayor Bruce Harrell in a release. 
“I’m particularly excited by efforts to uplift 
and empower new voices from diverse and 
underserved communities through deliber-
ate curation and mentorship.” 

While the new team leading the festival 
has been secured, the next edition of Bum-
bershoot has yet to be announced. 

‘We Don’t Talk 
About Bruno’ Is 
the First Disney 
Song to Top 
Streaming Songs 
Chart
BY KEVIN RUTHERFORD

E
ncanto’s “We Don’t Talk About 
Bruno” is the most streamed 
song in the U.S., leaping 35-1 on 
Billboard’s Streaming Songs chart 

dated Jan. 15.
“Bruno,” credited to a variety of voice 

actors from the film – Carolina Gaitan, 
Mauro Castillo, Adassa, Rhenzy Feliz, Diane 
Guerrero and Stephanie Beatriz – earned 
25.2 million streams in the Dec. 31-Jan. 6 
tracking period, according to MRC Data.

Its streams ballooned 102% vs. Dec. 24-30, 
which saw the song accumulate 12.4 million 
streams – itself a 308% boost from Dec. 
17-23, thanks to Encanto’s Disney+ debut on 
Dec. 24, a month after its limited theatrical 
run that began Nov. 24.

“Bruno” becomes the first song from a 
Walt Disney Animation Studios film to reach 
No. 1 on Streaming Songs, which began in 

2013. The previous best, Idina Menzel’s 
“Let It Go” from 2013’s Frozen, peaked at 
No. 2 in April 2014, also following its cor-
responding film’s home video release.

Speaking of Frozen, Encanto bests Fro-
zen’s mark for the most songs from a Disney 
film to simultaneously appear on Stream-
ing Songs. Frozen boasted three at once, 
with Menzel’s “Let It Go” joined by Demi 
Lovato’s version of “Let It Go” and Kristen 
Bell and Menzel’s “For the First Time in 
Forever” on the charts dated April 12 and 
April 19, 2014.

Encanto? Four toward the Jan. 15 survey. 
“Bruno” is followed by Jessica Darrow’s 
“Surface Pressure” (No. 3, 18.9 million 
streams) in the top three, while the other 
two include “The Family Madrigal,” cred-
ited to Beatriz, Olga Merediz and the Encan-
to cast (No. 41, 6.5 million) and “What Else 
Can I Do?,” credited to Guerrero and Beatriz 
(No. 42, 6.4 million).

Concurrently, as previously reported, 
six songs from Encanto appear on the 
multi-metric Billboard Hot 100, paced 
by “Bruno” at No. 5, while the movie’s 
soundtrack tops the Billboard 200. 

Bad Bunny 
Continues 
Billboard Chart 
Winning Streak 
With ‘Anniversary 
Trilogy’
BY PAMELA BUSTIOS

A 
month after closing 2021 as 
Billboard’s Top Latin Artist for 
a third consecutive year, Bad 
Bunny hits his stride again as 

Anniversary Trilogy, a six-LP vinyl-only box 
set, debuts at No. 1 on Top Latin Albums, Vi-
nyl Albums and Latin Rhythm Albums (Jan. 
15-dated charts).

Anniversary Trilogy launches with 14,000 
equivalent album units earned — all from 
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album sales — in the week ending Jan. 6, 
according to MRC Data. The vinyl box 
set was initially only sold through Bad 
Bunny’s official website. The box comprises 
double-disc vinyl pressings of three other 
Bad Bunny No. 1 projects: El Ultimo Tour 
del Mundo (27 weeks at No. 1 on Top Latin 
Albums), YHLQMDLG (54 weeks at No. 1) 
and X 100PRE (46 weeks atop), the latter 
being the only album previously available 
on vinyl.

Bad Bunny Replaces Himself at No. 1 
on Top Latin Albums: As Anniversary Tril-
ogy bows atop the all-Latin genre albums 
survey, Bad Bunny replaces himself at No. 
1 for a fifth time in his career. He previ-
ously pulled the trick when his debut 
set X100PRE ceded the throne to Oasis, his 
collaborative effort with J Balvin, on the 
July 13, 2019-dated survey. Back atop the 50-
deep tally, X100PRE again yielded the No. 
1 spot to YHLQMDLG (March 14, 2020). In 
came the surprise release Las Que No Iban a 
Salir, which took over atop the list just two 
months later sending YHLQMDLG to the 
runner-up slot (May 23, 2020). The lat-
ter once more relinquished its crown as El 
Último Tour Del Mundo surged 20-1 on the 
Dec. 12, 2020-dated ranking. Finally, after 
its 54th week at No. 1, YHLQMDLG steps 
down to No. 2 as Anniversary arrives at the 
summit on the current ranking.

Ties Daddy Yankee for Most No. 1 
Albums by a Latin Rhythmic Act: Thanks 
to the new vinyl box set, Bad Bunny sets a 
new personal best, capturing his sixth No. 
1 album on Top Latin Albums, as many 
as Daddy Yankee, and the most for a Latin 
rhythmic act since the chart launched in 
1993. (Marco Antonio Solis continues to 
lead among all acts with 12 No. 1 titles to his 
account.)

First Latin Artist to Debut at No. 1 
on Vinyl Albums: Beyond his Top Latin 
Albums coronation, Bad Bunny continues 
his winning trend across Billboard charts. 
With Anniversary Trilogy debuting at No. 
1 on the Vinyl Albums chart, it’s the first 
Latin album to debut at No. 1 since the 
chart’s inception in 2011 (the list ranks the 
week’s top-selling vinyl albums in the U.S.). 
Only one other Latin album has reached 
No. 1, and it did so by climbing to the top: 

Selena’s Ones ruled the July 18, 2020-dated 
ranking. (Bad Bunny’s own X100PRE de-
buted and peaked at No. 19 on the chart 
dated March 20, 2021).

In addition, as previously reported, An-
niversary Trilogy launches at No. 3 on the 
Top Albums Sales ranking. With 14,000 cop-
ies, it tallies the best sales week for a Latin 
album on vinyl since the Vinyl Albums chart 
began in 2011. Selena’s Ones previously gen-
erated the previous largest week (6,000 
copies in the week ending July 9, 2020).

Elsewhere, Anniversary Trilogy earns Bad 
Bunny his sixth straight No. 1 hit on Latin 
Rhythm Albums, the second-most follow-
ing a trio of winners: Daddy Yankee, Don 
Omar and Wisin & Yandel, all with seven 
No. 1 albums on their accounts. 

Breland, Morgan 
Wade, Ashland 
Craft & More 
Named Spotify’s 
Hot Country 
Artists to Watch
BY MELINDA NEWMAN 

B
reland, Chase Wright, Madeline 
Edwards and Morgan Wade 
are among the acts named to 
Spotify’s Hot Country Artists to 

Watch 2022 list.
The streaming service’s flagship country 

playlist announced its second annual class 
Tuesday (Jan. 11). Other rising talents on 
the tally are Ashland Craft, Ashley Cooke, 
Carter Faith, Connor Smith, Dalton Dover 
and Kolby Cooper.

Spotify selects the acts based on who 
they feel will appeal to their listeners, data 
garnered from their playlists, and where 
the burgeoning artists are in their develop-
ment, says Spotify’s Rachel Whitney, head 
of editorial, Nashville. A number of the indie 
artists first came to Spotify executives’ at-
tention through its playlist submission tool, 

and their songs ended up on Fresh Finds 
Country playlist, a list dedicated to unsigned 
artists, she adds.

In addition to bragging rights, the acts 
will be featured on a number of playlists, 
including Hot Country, as well as a Nashville 
billboard touting this year’s class. The artists 
also will be in contention for brand collabo-
rations and opportunities across the plat-
form, “from artist initiatives such as Spotify 
Singles to marketing campaigns to emerging 
artist programs like RADAR to podcasts and 
more,” Whitney says.

BRELAND said in a statement, “Being a 
Hot Country Artist to Watch means being 
recognized by one of the best platforms for 
consuming music, and country music espe-
cially. Just being able to be on that list with 
all those other incredible artists is special.”

Wade added, “Being a Hot Country Artist 
to Watch is an honor for me because I know 
how much impact it has. There’s such an 
immediate audience who learns about me, 
about the album, and most importantly 
about my songs as a result. I’m grateful to be 
included.” 

Nita Strauss 
Is First Solo 
Woman to Top 
Mainstream Rock 
Airplay Chart in 
Over 30 Years
BY KEVIN RUTHERFORD

F
or the first time in three decades, a 
solo woman is No. 1 on Billboard‘s 
Mainstream Rock Airplay chart. 
Nita Strauss crowns the ranking 

dated Jan. 15 with “Dead Inside” (up 3-1), 
co-billed with Disturbed‘s David Draiman.

Strauss, who plays guitar on the song 
while Draiman handles vocals, is the first 
solo woman to top Mainstream Rock Air-
play — which began in 1981 — in a lead role 
since Alannah Myles, whose “Black Velvet” 
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reigned for two weeks in February-March 
1990.

Multiple songs by woman-fronted bands 
have ruled Mainstream Rock Airplay in 
between Myles’ and Strauss’ triumphs, most 
recently Halestorm with “Back From the 
Dead” in November.

Strauss, who has toured with Alice Coo-
per for nearly a decade, claims her first No. 
1 on any Billboard songs chart and with her 
first Mainstream Rock Airplay entry. She’s 
the first act to notch an initial Mainstream 
Rock Airplay No. 1 since All Good Things, 
which likewise led with its first entry, “For 
the Glory,” in August.

Concurrently, “Dead Inside” bullets at 
No. 8 on the all-rock-format, audience-
based Rock & Alternative Airplay chart, 
after reaching No. 7, with a new weekly-best 
2.7 million audience impressions, up 3%, ac-
cording to MRC Data.

On the multi-metric Hot Hard Rock 
Songs survey, the track ranks at No. 9, after 
hitting No. 8, with 162,000 U.S. streams in 
addition to its radio reach. 

Muni Long Leads 
Emerging Artists 
as ‘Hrs and Hrs’ 
Clocks In on Hot 
100 & R&B Charts
BY XANDER ZELLNER 

M
uni Long jumps from No. 7 to 
No. 1 on Billboard‘s Emerging 
Artists chart (dated Jan. 15) to 
become the top emerging act 

in the U.S. for the first time, thanks to her 
breakthrough single as a recording artist, 
“Hrs and Hrs.”

The song, which she released in Novem-
ber via her own Supergiant Records, soars 
83-34 on the Billboard Hot 100 with 11.5 
million U.S. streams (up 89%) and 3,500 
downloads sold (up 81%) in the week ending 
Jan. 6, according to MRC Data. It bows at 
Nos. 10 and 19, respectively, on the all-genre 

Streaming Songs and Digital Song Sales 
charts. Radio airplay is also starting for the 
song, which drew 28,000 audience impres-
sions in the tracking week.

“Hrs and Hrs” additionally crowns R&B 
Streaming Songs, jumps into the top five (9-
5) on Hot R&B Songs and bounds to the top 
10 (21-10) on Hot R&B/Hip-Hop Songs.

Muni Long (real name Priscilla Renea 
Hamilton) has forged a notable history 
on Billboard‘s charts as a songwriter. She’s 
penned Hot 100-charting tracks for Mariah 
Carey, Selena Gomez, Ariana Grande, Demi 
Lovato and Rihanna, among others. She’s 
led the list as a writer thanks to Pitbull’s 
“Timber,” featuring Kesha (for three weeks 
in 2014), while her other top 10 as a writer, 
Chris Brown’s “Don’t Wake Me Up,” reached 
No. 10 in 2012.

She logged her most recent Hot 100 
writing credits before “Hrs and Hrs” via 
Grande’s “Just Like Magic” and “Six Thirty,” 
from her Positions LP, in November 2020.

She has also penned three top 10s on Pop 
Airplay: “Timber” (No. 1, three weeks), Fifth 
Harmony’s “Worth It,” featuring Kid Ink 
(No. 4, 2015), and “Don’t Wake Me Up” (No. 
6).

Muni Long appeared on Billboard‘s charts 
as an artist once before, although under 
the name Priscilla Renea. Her solo single 
“Dollhouse” reached No. 31 on Dance Club 
Songs and No. 34 on Pop Airplay in 2009. 
The song’s parent set Jukebox hit No. 23 on 
Heatseekers Albums.

Among other Emerging Artists 
moves, American Idol alum Lauren Spen-
cer-Smith launches at No. 5 thanks to her 
breakout single “Fingers Crossed.” The 
song, whose profile has swelled thanks to 
TikTok, debuts at No. 69 on the Hot 100, 
marking her first career entry, following its 
Jan. 5 release. It opens at No. 14 on Digital 
Song Sales (4,600 sold in its first two days), 
while starting with 5.5 million streams. (It’s 
now being promoted to pop radio.)

Plus, ERNEST debuts at No. 8 on Emerg-
ing Artists as his new single “Flower Shops,” 
featuring Morgan Wallen, enters the Hot 
100 at No. 68, marking his first entry as a 
recording artist. He logged 14 previous cred-
its on the Hot 100 as a songwriter, includ-
ing Wallen’s top 10 “Wasted on You” (No. 

9 peak, January 2021). He has also earned 
three No. 1s as a writer on Country Airplay: 
Wallen’s “More Than My Hometown” (No-
vember 2020), Chris Lane’s “Big, Big Plans” 
(December 2020) and Sam Hunt’s “Breaking 
Up Was Easy in the 90’s” (May 2021).

The Emerging Artists chart ranks the 
most popular developing artists of the 
week, using the same formula as the all-
encompassing Billboard Artist 100, which 
measures artist activity across multiple Bill-
board charts, including the Hot 100, Bill-
board 200 and the Social 50. (The Artist 
100 lists the most popular acts, overall, each 
week.) However, the Emerging Artists chart 
excludes acts that have notched a top 25 
entry on either the Hot 100 or Billboard 200, 
as well as artists that have achieved two or 
more top 10s on Billboard‘s “Hot” song genre 
charts and/or consumption-based “Top” al-
bum genre rankings.

For all chart news, you can follow @bill-
board and @billboardcharts on both Twitter 
and Instagram. 

Blossoms 
Postpone 
European Tour 
Dates Due 
to COVID-19 
Outbreak
BY LARS BRANDLE 

B
lossoms have shelved their pan-
European tour due to the latest, 
escalating health crisis.

“We’re really gutted to have to 
announce that, due to the current situa-
tion with COVID, our forthcoming dates in 
Germany, France, Belgium and Netherlands 
have been postponed and will no longer be 
happening in January and February,” a state-
ment reads.

New dates, the message continues, will be 
announced “as soon as we have more news.”

The indie-pop outfit formed in Stock-
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port, near Manchester, in 2013, and boasts 
of a lineup of Tom Ogden (vocals), Myles 
Kellock (keys), Josh Dewhurst (guitar), Joe 
Donovan (drums) and Charlie Salt (bass).

Blossoms spent two weeks at No. 1 on the 
U.K. albums chart with their 2016 self-titled 
set. Their second effort, Cool Like You fell 
short, at No. 4, but Blossoms flowered again 
in 2020’s when Foolish Loving Spaces went 
to No. 1 in their homeland.

A U.K. tour is scheduled to kick off May 
24 at Keepmoat Stadium in Doncaster, and 
wrap July 29 with a performance at Y Not 
Festival in Matlock, followed by more shows 
on the Continent. 

SAG Awards 2022: 
Complete List of 
Nominations
BY HILARY LEWIS 

T
he 2022 Screen Actors 
Guild Awards nominations were 
announced on Instagram Live on 
Wednesday.

Rosario Dawson (Dopesick) and Vanessa 
Hudgens (Tick, Tick…Boom!) revealed the 
nominees across five film and eight TV act-
ing categories starting at 10 a.m. ET / 7 a.m. 
PT. Before that, nominees in stunt perfor-
mance categories for film and TV were 
revealed.

After going virtual last year due to the 
COVID-19 pandemic, the SAG Awards will 
this year air live on TNT and TBS on Sun-
day, Feb. 27, at 8 p.m. ET / 5 p.m. PT from 
Barker Hangar in Santa Monica.

It was previously announced that Helen 
Mirren would receive the life achievement 
award at the 28th annual ceremony.

The SAG Awards’ top film prize of best 
cast is considered SAG-AFTRA’s best 
picture equivalent. But, in recent years, a 
number of titles have won the best picture 
Oscar without nabbing best cast nomina-
tions, including last year’s best picture 
winner Nomadland and 2018 and 2019 Oscar 
best picture winners The Shape of Wa-
ter and Green Book, respectively. The 2020 

best cast winner Parasite is the latest title to 
take the SAG Awards’ top prize before win-
ning the Oscars’ best picture.

A complete list of the 2022 SAG Awards 
nominees follows.

Outstanding performance by a cast in a 
motion picture 
Belfast 
CODA 
Don’t Look Up 
House of Gucci 
King Richard

Outstanding performance by a female 
actor in a leading role 
Jessica Chastain (The Eyes of Tammy Faye) 
Olivia Colman (The Lost Daughter) 
Lady Gaga (House of Gucci) 
Jennifer Hudson (Respect) 
Nicole Kidman (Being the Ricardos)

Outstanding performance by a male 
actor in a leading role 
Javier Bardem (Being the Ricardos) 
Benedict Cumberbatch (The Power of the 
Dog) 
Andrew Garfield (Tick, Tick … Boom!) 
Will Smith (King Richard) 
Denzel Washington (The Tragedy of Mac-
beth)

Outstanding performance by a female 
actor in a supporting role 
Caitriona Balfe (Belfast) 
Cate Blanchett (Nightmare Alley) 
Ariana DeBose (West Side Story) 
Kirsten Dunst (The Power of the Dog) 
Ruth Negga (Passing)

Outstanding performance by a male 
actor in a supporting role 
Ben Affleck (The Tender Bar) 
Bradley Cooper (Licorice Pizza) 
Troy Kotsur (CODA) 
Jared Leto (House of Gucci) 
Kodi Smit-McPhee (The Power of the Dog)

Outstanding action performance by a 
stunt ensemble in a motion picture 
Black Widow 
Dune 
The Matrix: Resurrections 
No Time to Die 
Shang Chi and the Legend of the Ten Rings

Outstanding performance by an en-
semble in a drama series 
The Handmaid’s Tale 
The Morning Show 

Squid Game 
Succession 
Yellowstone

Outstanding performance by a male 
actor in a drama series 
Brian Cox (Succession) 
Billy Crudup (The Morning Show) 
Kieran Culkin (Succession) 
Lee Jung-jae (Squid Game) 
Jeremy Strong (Succession)

Outstanding performance by a female 
actor in a drama series 
Jennifer Aniston (The Morning Show) 
Jung Ho-yeon (Squid Game) 
Elisabeth Moss (The Handmaid’s Tale) 
Sarah Snook (Succession) 
Reese Witherspoon (The Morning Show)

Outstanding performance by an en-
semble in a comedy series 
The Great 
Hacks 
The Kominsky Method 
Only Murders in the Building 
Ted Lasso

Outstanding performance by a male 
actor in a comedy series 
Michael Douglas (The Kominsky Method) 
Brett Goldstein (Ted Lasso) 
Steve Martin (Only Murders in the Building) 
Martin Short (Only Murders in the Building) 
Jason Sudeikis (Ted Lasso)

Outstanding performance by a female 
actor in a comedy series 
Elle Fanning (The Great) 
Sandra Oh (The Chair) 
Jean Smart (Hacks) 
Juno Temple (Ted Lasso) 
Hannah Waddingham (Ted Lasso)

Outstanding action performance by 
a stunt ensemble in a comedy or drama 
series 
Cobra Kai 
The Falcon and the Winter Soldier 
Loki 
Mare of Easttown 
Squid Game

Outstanding performance by a male ac-
tor in a television movie or limited series 
Murray Bartlett (The White Lotus) 
Oscar Isaac (Scenes from a Marriage) 
Michael Keaton (Dopesick) 
Ewan McGregor (Halston) 
Evan Peters (Mare of Easttown)
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Outstanding performance by a female 
actor in a television movie or limited 
series 
Jennifer Coolidge (The White Lotus) 
Cynthia Erivo (Genius: Aretha) 
Margaret Qualley (Maid) 
Jean Smart (Mare of Easttown) 
Kate Winslet (Mare of Easttown)

This story was originally published by The 
Hollywood Reporter. 

Lady Gaga, Jared 
Leto & More 
Music Stars Are 
2022 SAG Awards 
Nominees
BY PAUL GREIN 

L
ady Gaga, Jared Leto and Selena 
Gomez are among the music stars 
who were nominated for Screen 
Actors Guild Awards on Wednes-

day (Jan. 12).
Gaga and Leto are both double nominees 

for their work in House of Gucci. Gaga is 
nominated for female actor in a leading 
role; Leto for male actor in a supporting 
role. Both are also nominated as part of the 
ensemble. Leto won in his category eight 
years ago for Dallas Buyers Club. He went on 
to win an Oscar for the role.

Will Smith, Jennifer Aniston and Re-
ese Witherspoon are among other actors 
who received two nominations. Smith is 
nominated for male actor in a leading role 
for King Richard. He is also nominated as 
part of the ensemble.

Because the SAG Awards encompass 
both film and TV, two portrayals of Aretha 
Franklin are nominated. Jennifer Hud-
son is a finalist for female actor in a leading 
role for Respect. Cynthia Erivo is nomi-
nated for female actor in a limited series 
for Genius: Aretha. Hudson won both a SAG 
Award and an Oscar 15 years ago for her 
performance in Dreamgirls.

Hudson’s nomination for Respect in-

creases the odds that she will be nominated 
for an Oscar for best actress. She has already 
been short-listed for an Oscar for best origi-
nal song for co-writing “Here I Am (Sing-
ing My Way Home).” If Hudson is Oscar-
nominated in both categories, this will be 
the fifth consecutive year that someone has 
received nods in both categories in the same 
year. Mary J. Blige was the first in Oscar 
history to do this (Mudbound, 2017), fol-
lowed by Gaga (A Star Is Born, 2018), Erivo 
(Harriet, 2019) and Leslie Odom Jr. (One 
Night in Miami…, 2020).

Gomez is nominated for ensemble in 
a comedy series for Only Murders in the 
Building, in which she co-stars with Steve 
Martin and Martin Short. But she did not 
receive an individual nomination, as both 
of her co-stars did. They are nominated for 
performance by a male actor in a comedy 
series.

Ariana DeBose is nominated for perfor-
mance by a female actor in a supporting role 
for her performance as Anita in West Side 
Story. DeBose won a Golden Globe for the 
role on Sunday. Rita Moreno won both an 
Oscar and a Golden Globe for her role in the 
classic 1961 film.

Bradley Cooper, who co-starred with 
Gaga in A Star Is Born, is nominated for 
male actor in a supporting role for Licorice 
Pizza.

Nicole Kidman and Ewan Macgregor, 
who starred in 2001’s Moulin Rouge, which 
jump-started the revival of film musicals, 
are both nominated. Kidman is nominated 
for female actor in a lead role for her perfor-
mance as Lucille Ball in Being the Ricardos; 
Macgregor for male actor in a television 
movie or limited series for his performance 
as Halston in Halston. 

Susanna Mälkki 
Could be First 
Woman Music 
Director of NY 
Philharmonic
BY THE ASSOCIATED PRESS 

H
er arms at her side against her 
glimmering, long black jacket 
and her blond hair pulled into 
a ponytail, Susanna Mälkki 

soaked in several minutes of applause after 
a thrilling Carnegie Hall debut. She had 
conducted the New York Philharmonic in a 
challenging program, perceived as a possible 
prelude to becoming the first woman music 
director of an orchestra that started in 1842.

“Of course, it’s always an honor to be 
mentioned in this kind of context,” she said 
during an interview with The Associated 
Press the day before the Jan. 6 performance. 
“It’s really, really fun to be with the or-
chestra. But the `l’actualité,′ as they say in 
French: This something that the orchestra 
will take their time. They will try out a lot of 
people.”

Musicians beamed as the audience 
erupted following the Philharmonic’s first 
Carnegie Hall appearance in six years, 
broadcast live on radio. Leelanee Sterrett, 
the acting associate principal horn, detected 
a “focused energy” that Mälkki brought to 
the podium and called it “one of those per-
formances where in the concert everything 
was kind of taken up a notch, dialed up a 
notch.”

A native of Finland who turns 53 on 
March 13, Mälkki studied at the Sibelius 
Academy and London’s Royal Academy of 
Music, and she was mentored by Esa-Pekka 
Salonen. She was principal cellist of the 
Gothenburg Symphony Orchestra from 
1995-98, then left to concentrate on con-
ducting. She served as music director of the 
Paris-based Ensemble Intercontemporain 
from 2006-13, became chief conductor of the 
Helsinki Philharmonic Orchestra starting 
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during the 2016-2017 season and principal 
guest conductor of the Los Angeles Phil-
harmonic for 2017-18. She announced last 
month she will leave the Finland post at the 
end of the 2022-23 season.

A woman has never been music director 
of what was long known as the Big Five: the 
New York Philharmonic, Boston Symphony 
Orchestra, Chicago Symphony Orchestra, 
Philadelphia Orchestra and Cleveland 
Orchestra. Marin Alsop took over the Bal-
timore Symphony Orchestra in 2007-08, a 
tenure that ended last August, and Nathalie 
Stutzmann was hired in October to become 
music director of the Atlanta Symphony 
Orchestra in 2022-23.

Jaap van Zweden said in September he 
will leave the New York Philharmonic at the 
end of the 2023-24 season after six years as 
music director. Orchestra members know 
when a potential successor is leading them. 
“Of course we’re conscious of that. How 
could you not be?” principal cellist Carter 
Brey said. “But I think that occupies a small 
corner of our awareness at the time. We’re 
just focused on making music as well as we 
can.”

Mälkki’s past as a cellist — she still plays 
but not publicly — influences her conduct-
ing. “She’s meticulous in the way she runs 
a rehearsal,” star violinist Gil Shaham said. 
“You just always feel positive. You never feel 
like, ‘Oh, we’re going to run out of time.’ She 
always plans the time in advance.”

Mälkki made her New York Philharmonic 
debut on May 21, 2015. When she made her 
Metropolitan Opera debut in December 
2016, she was just the fourth woman con-
ductor of a company that started in 1883.

“At first meeting, she can seem somewhat 
reserved, but she obviously is very pas-
sionate about her performance and about 
music,” Met general manager Peter Gelb 
said. “She may have the surface dryness 
or wryness of other Finnish artists I have 
known, but her passion quickly comes out 
when she’s on the podium.”

Mälkki is among five woman conductors 
at the Met this season. She is one of 21 to 
lead the Philharmonic, including four so far 
this season.

“I know for me as a woman, it’s extremely 
meaningful to have somebody on the 

podium who reflects my identity, and I feel 
that every time we work with a woman con-
ductor,” Sterrett said. “So I think that as you 
see people breaking through, it just changes 
the whole dialogue around us. It changes 
the paradigm.”

Deborah Borda, who returned to the New 
York Philharmonic as CEO in 2017 after 
17 seasons as CEO in Los Angeles, hired 
Mälkki as principal guest conductor. “She 
has a very powerful and quiet charisma and 
what she brings is an emotional as well as 
intellectual connection to the music that is 
really unique,” Borda said.

Borda tries to say little publicly about the 
music director search.

’It’s a very delicate procedure,” she said. 
“There are obviously various stakeholders 
involved within our community, but the 
guests, as well, and it is so important that we 
protect the confidentiality and sanctity of 
the process.”

Typical of conductors, Mälkki leads a 
peripatetic life. She has homes in Paris, 
where she keeps her scores, and in Finland. 
“Helsinki is good because I grew up there, 
My parents are there. It’s nice to have a 
pied-à-terre in Helsinki, but Paris is defi-
nitely home,” she said.

She will be back in New York in May to 
conduct Stravinsky’s “The Rake’s Progress,” 
and is signed-up for Beethoven’s “Fidelio” 
in a future season and Kaija Saariaho’s “In-
nocence” in 2025-26 after leading its world 
premiere last summer at Aix-en-Provence, 
France. She conducts Berg’s “Wozzeck” at 
the Paris Opera in March.

Known for her interest in late 20th cen-
tury and contemporary compositions, she 
has committed to future performances of 
Puccini’s “Il Trittico,” Debussy’s “Pelléas et 
Mélisande” and Janácek’s “The Makropulos 
Case,’ and hopes in the future to lead Puc-
cini’s “La Bohème” and Wagner’s Ring Cycle 
and “Tristan und Isolde.”

“It’s a shift that’s been actually sort of in-
tended and planned already some time ago,” 
she said. “I’ve been speaking about my inter-
est for opera and there have been more and 
more invitations. And then I’ve just been 
grabbing everything, and it’s really exciting. 
I love working with singers. There’s some-
thing of a storytelling quality that I love. I 

guess I can even say that I somehow identify 
myself with the singers. I would love to be 
one of them.” 

Lin-Manuel 
Miranda Hits 
No. 1 on Hot 
100 Songwriters 
Chart for First 
Time, Thanks to 
‘Encanto’
BY XANDER ZELLNER 

L
in-Manuel Miranda crowns Bill-
board‘s Hot 100 Songwriters chart 
(dated Jan. 15), reigning as the top 
songwriter in the U.S. for the first 

time thanks to his work on six songs on the 
latest Billboard Hot 100, all from the new 
smash Disney animated film Encanto.

Leading his haul is “We Don’t Talk 
About Bruno,” which soars from No. 50 
to No. 5 on the Hot 100, becoming just the 
fifth song from a Disney animated film to 
reach the top five. It follows Peabo Bryson 
and Regina Belle’s “A Whole New World” 
from Aladdin (No. 1, one week, 1993); Elton 
John’s “Can You Feel the Love Tonight” 
from The Lion King (No. 4, 1994); Vanessa 
Williams’ “Colors of the Wind” from Poca-
hontas (No. 4, 1994); and Idina Menzel’s 
“Let It Go” from Frozen (No. 5, 2014).

The song also earns the Emmy, Grammy 
and Tony Award winner, among Miranda’s 
numerous other career honors, his first top 
10 on the Hot 100 as a songwriter (or in any 
capacity).

Here’s a look at all six of Miranda’s writ-
ing credits on the current Hot 100. Notably, 
he is the only credited writer on all six 
entries.

Rank, Artist Billing, Title 
No. 5 (new high), Carolina Gaitán, Mauro 
Castillo, Adassa, Rhenzy Feliz, Diane Guer-
rero, Stephanie Beatriz & Encanto Cast, “We 
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Don’t Talk About Bruno” 
No. 14 (new high), Jessica Darrow, “Surface 
Pressure” 
No. 62 (debut), Stephanie Beatriz, Olga 
Merediz & Encanto Cast, “The Family Mad-
rigal” 
No. 67 (debut), Diane Guerrero & Stephanie 
Beatriz, “What Else Can I Do?” 
No. 82 (debut), Stephanie Beatriz, “Waiting 
on a Miracle” 
No. 83 (debut), Sebastian Yatra, “Dos Oru-
guitas”

As four of the songs above debut on the 
latest Hot 100, Miranda has now written 
13 Hot 100-charting hits. Prior to Encanto, 
he penned four Hot 100 entries from the 
Disney film Moana, two charity singles and 
a mash-up.

Here are all seven of Miranda’s Hot 
100-charting songs, as a writer, outside 
of Encanto (ranked by peak position):

Peak Position, Artist Billing, Title (co-
songwriters in addition to Lin-Manuel 
Miranda), Peak Year 
No. 20, Lin-Manuel Miranda feat. Artists for 
Puerto Rico, “Almost Like Praying” (Leon-
ard Bernstein, Stephen Sondheim), 2017 
No. 41, Auli’i Cravalho, “How Far I’ll Go,” 
2017 
No. 49, Lin-Manuel Miranda & Ben Platt, 
“Found / Tonight” (Benj Pasek, Justin Paul), 
2018 
No. 56, Alessia Cara, “How Far I’ll Go,” 2017 
No. 65, Dwayne Johnson, “You’re Welcome,” 
2017 
No. 72, Jennifer Lopez & Lin-Manuel Mi-
randa, “Love Make the World Go Round” 
(Mike Molina, Melody Hernandez, John 
Mitchell, Nelson Kyle, Marcus Lomax, Jor-
dan K. Johnson, Stefan Johnson, Jennifer 
Lopez), 2016 
No. 93, Opetaia Foa’i & Lin-Manuel Mi-
randa, “We Know the Way” (Opetaia Foa’i), 
2016

The soundtracks for Miranda’s projects 
also have successful histories on Billboard‘s 
charts, with Encanto surging to No. 1 on 
the latest Billboard 200, up 76% to 72,000 
equivalent album units in the tracking week 
ending Jan. 6, according to MRC Data.

Here’s a breakdown of projects for which 
Miranda has written and/or in which he’s 
starred, ranked by peak position on the 

Billboard 200:
Peak Position, Project Title (Chart Bill-

ing), Peak Year 
No. 1, one week (to-date), Encan-
to (soundtrack; 2022) 
No. 1, one week, The Hamilton Mixtape (var-
ious artists; 2016) 
No. 2, Hamilton: An American Musical (orig-
inal Broadway cast recording; 2020) 
No. 2, Moana (soundtrack; 2017) 
No. 34, Mary Poppins Returns (soundtrack; 
2019) 
No. 45, In the Heights (soundtrack; 2021) 
No. 82, In the Heights (original Broadway 
cast recording; 2008)

Additionally, Miranda ties at No. 3 on the 
latest Hot 100 Producers chart with collabo-
rator Mike Elizondo, as the pair co-pro-
duced all six Hot 100-charting Encanto hits.

The weekly Hot 100 Songwriters and 
Hot 100 Producers charts are based on total 
points accrued by a songwriter and produc-
er, respectively, for each attributed song that 
appears on the Hot 100; plus, genre-based 
songwriter and producer charts follow the 
same methodology based on corresponding 
“Hot”-named genre charts. As with Bill-
board‘s yearly recaps, multiple writers or 
producers split points for each song equally 
(and the dividing of points will lead to oc-
casional ties on rankings).

The full Hot 100 Songwriters and 
Hot 100 Producers charts, in addition to 
the full genre rankings, will be updat-
ed here on Billboard.com. 

‘Encanto’s ‘Dos 
Oruguitas’ Is 
Sebastian Yatra’s 
Highest Charting 
Hit Yet on Hot 
Latin Songs
BY PAMELA BUSTIOS

S
ebastian Yatra earns his highest 
charting hit yet on Billboard’s 
Hot Latin Songs with his Encanto 
soundtrack tune “Dos Oruguitas,” 

as the song surges 17-4 on the Jan. 15-dated 
survey. It also becomes his first entry on 
the all-genre Billboard Hot 100, debuting at 
No. 83. Beyond its hybrid charts profit, “Dos 
Oruguitas” makes its entrance on the Global 
200 tally with a No. 109 debut.

“Dos Oruguitas” is one of eight original 
songs written and composed by Lin-Manuel 
Miranda exclusively for the soundtrack of 
Walt Disney’s 2021 animated film Encanto, 
where fellow Latin artists Carlos Vives and 
Maluma are on two other tracks. Vives’ “Co-
lombia, Mi Encanto,” jumped 34-17 on Hot 
Latin Songs.

The Spanish-language “Dos Oruguitas” 
pushes up the all-metric Hot Latin Songs 
powered by streaming activity. It generated 
5.2 million on-demand streams, a 102% gain, 
in the U.S. in the week ending Jan. 6, ac-
cording to MRC Data. The sum yields a No. 
2 ranking on Latin Streaming Songs and 
takes the greatest gainer honors on both 
tallies.

As “Dos Oruguitas” hits No. 4, Yatra snags 
his second top 10 on Hot Latin Songs since 
his first chart entry in 2016 (the survey 
blends airplay, digital sales and streaming 
data). The Colombian concurrently clocks 
his highest ranking following his first and 
only other top 10: “Pareja del Año,” with 
Myke Towers, which arrived in the top 10 
on the May 22, 2021-dated tally.

In between, Yatra remounted to his origi-
nal Latin pop sound with “Tacones Rojos,” 
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which shows upward progress, moving 
27-24 on the current ranking on the strength 
of airplay (an 8% increase in audience im-
pressions, to 7 million), earned in the week 
ending Jan. 9.

“Dos Oruguitas” has been nominated for 
a 2022 Golden Globe Awards, as well as a 
Critics’ Choice Film Awards for best original 
song – film, and best song, respectively. En-
canto also received two other Golden Globe 
nominations: for best animated feature film 
and best original soundtrack. The latter 
sits atop the Billboard 200 (7-1), the first 
soundtrack to hit No. 1 since Disney’s Frozen 
II in 2019. 

Bad Bunny & Jhay 
Cortez’s ‘Dakiti’ 
Enters YouTube’s 
Billion Views Club
BY JESSICA ROIZ 

B
ad Bunny and Jhay Cortez have 
added another entry to You-
Tube’s Billion Views Club with 
their edgy collaboration “Dákiti.” 

They first joined the list with their 2019 
banger “No Me Conoce” in collaboration 
with J Balvin.

The official music video for “Dákiti,” 
which shows the two artists performing the 
song at a beach setting, premiered on Oct. 
20, 2020.

This marks Bunny’s seventh video (fol-
lowing “Te Bote Remix,” “Mayores,” “No Me 
Conoce,” “I Like It,” “Mia,” and “Tu No Vive 
Asi) and Cortez’s second visual to achieve 
the milestone.

Four other Bad Bunny videos are soon 
to hit one billion views, including “Si Tu 
Novio te Deja Sola” with Balvin, the Karol 
G-assisted “Ahora me Llama,” “Amorfoda,” 
and “Soy Peor,” all of which have more than 
900,000 views.

“Working with Jhay is always a good ex-
perience,” Bad Bunny previously told Bill-
board. “We’ve worked together on the remix 
of ‘No Me Conoce,’ which was a global hit, 

and the remix of ‘Como Se Siente,’ and 
people have always enjoyed our collabora-
tions. In this case, it’s the first time we were 
able to work together in the studio, unlike 
the other two songs that were done via 
phone. Sharing ideas in person is the key to 
the success of the song.”

On the Billboard charts, “Dákiti,” part 
of Bunny’s chart-topping album El Ultimo 
Tour del Mundo, hit No. 1 on Jan. 2, 2021, 
and spent 27 consecutive weeks at the top. 
The fiery joint also topped at No. 1 on Bill-
board’s Year-End Hot Latin Songs chart. 

Mariah Carey 
Announces Her 
First Children’s 
Book — and It’s 
About Christmas, 
Of Course
BY GLENN ROWLEY 

G
et ready, little Lambs, because 
Mariah Carey announced on 
Wednesday (Jan. 12) that she’s 
releasing her very own children’s 

book.
“The Christmas Princess is a fairytale 

for holiday lovers of all ages! Little Mariah 
represents my inner child believing in her 
own vision, she represents all children, 
especially those who feel like outsiders or 
‘others’, striving to believe in themselves,” 
the star captioned her Instagram an-
nouncement featuring the book’s cover. “It 
was empowering to transform my childhood 
turmoil into a modern classic fairytale full of 
wonder and boundless hope.”

The tome is co-written by Michaela 
Angela Davis — who also worked with the 
Elusive Chanteuse on her 2020 memoir The 
Meaning of Mariah Carey — with original 
illustrations by Fuuji Takashi. It is set to be 
released sometime this fall via Henry Holt 
Books for Young Readers.

“So many of us have been drowning in 

‘bleakocity’ for the last year and half, why 
not create an enchanted land to escape 
to?” Carey told People. “The Christmas 
Princess springs from the same need as my 
memoir The Meaning of Mariah Carey — to 
emancipate the little girl in me.”

While The Christmas Princess won’t ar-
rive until closer to Christmas, Carey just 
wrapped her most festive holiday season yet 
thanks to her No. 1 hit “All I Want for Christ-
mas Is You” making its annual ascent to 
the top of the Billboard Hot 100 for the 
third year in a row. (The modern Christmas 
classic also ushered in the new year as the 
first No. 1 song of 2022 after surpassing one 
billion streams on Spotify.)

Additionally, the superstar premiered her 
second holiday music extravaganza with 
Apple TV+, Mariah’s Christmas: The Magic 
Continues, and teamed up with McDonald’s 
for her very own holiday-themed Mariah 
Menu during the 12 days leading up to 
Christmas.

See her announcement and the cover 
of The Christmas Princess below: 

King Gnu Holds 
Top Two Spots 
on Japan Hot 100 
With ‘Ichizu’ & 
‘Sakayume’
BY BILLBOARD JAPAN 

K
ing Gnu’s “Ichizu” logs a second 
week at No. 1 on the latest Bill-
board Japan Hot 100, as “Saka-
yume,” the companion track by 

the Japanese band, rises a notch to No. 2.
On the chart dated Jan. 12, tallying the 

week from Jan. 3 to 9, tracks that perform 
well in the streaming metric of the chart’s 
methodology have risen across the board. 
This is due to streams returning to last 
month’s levels as the New Year’s holiday 
comes to an end, and no new CD releases of 
note leading to sluggish physical sales.

“Ichizu” stays at the top of the Japan Hot 
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100 on the second week after the CD version 
went on sale, coming in at No. 1 for stream-
ing, No. 2 for sales and No. 3 for downloads. 
The companion track “Sakayume” is at No. 
1 for downloads and No. 2 for streaming this 
week.

The songs are at Nos. 2 and 3 for video 
views, respectively, and the song that came 
out on top over the popular Jujutsu Kaisen 0 
The Movie themes is Kep1er’s “WA DA DA.” 
Kep1er (pronounced “Kepler”) is a nine-
member multinational girl group formed by 
finalists of the audition show Girls Planet 
999, which was broadcast simultaneously 
in Japan, China and South Korea. “WA DA 
DA” — the debut track by this brand-new 
group with members hailing from those 
three countries — rules video and bows at 
No. 20 on the Japan Hot 100, with lots of 
room for growth remaining in other metrics: 
downloads (No. 36), streaming (No. 26), 
Twitter mentions (No. 57), and radio airplay 
(No. 78). Acts born from audition programs 
reached new heights last year, so whether or 
not Kep1er can follow suit is something to 
follow in 2022.

Breakout singer-songwriter Fujii Kaze’s 
“Kirari” is still going strong, climbing 9-7 
on the Japan Hot 100 after rising in mul-
tiple metrics: streaming (6,317,727 weekly 
streams, No. 7), downloads (8,554 units, No. 
5), and video (973,000 views, No. 15). With 
CDs by other artists in the upper ranks of 
the tally due this week — Aimer, Yuuri, and 
Macaroni Enpitsu — Fujii’s performance on 
next week’s chart is also something to keep 
an eye on.

The Billboard Japan Hot 100 combines 
physical and digital sales, audio streams, 
radio airplay, Twitter mentions, YouTube 
and GYAO! video views, Gracenote look-ups 
and karaoke data.

Check out the full Billboard Japan Hot 
100 chart, tallying the week from Jan. 3 to 
9, here. 

Evan Rachel 
Wood Doc About 
Exposing Marilyn 
Manson Abuse 
Allegations Joins 
Sundance Lineup
BY CHRIS GARDNER 

W
ith eight days to go before 
opening night, the Sun-
dance Film Festival has 
added two world premiere 

documentaries to this year’s schedule as 
special screenings. Sundance, which pivoted 
to a wholly virtual lineup amid a surge in 
COVID-19 cases, will debut The Ameri-
can Dream and Other Fairy Tales from the 
directing team of Abigail E. Disney and 
Kathleen Hughes, and Phoenix Rising from 
director Amy Berg.

The former, produced by Disney, Hughes 
and Aideen Kane, is said to be an exami-
nation of “why the American dream has 
worked for the wealthy yet is a nightmare 
for people born with less.” The festival 
description says that Disney uses her fam-
ily’s story as a way to explore the issue, 
something that is sure to generate a lot of 
attention. Disney, the granddaughter of 
Walt Disney Co. co-founder Roy O. Disney, 
is a filmmaker and outspoken activist who 
has regularly used her platform to criticize 
Disney as a corporation.

She also faced a wave of criticism from 
current and former employees who alleged 
discrimination and unfair treatment at her 
company Level Forward, as detailed in 
a THR investigation last year.

Berg’s Phoenix Rising, produced by 
Kirsten Sheridan, Nancy Abraham and 
Lisa Heller, focuses its lens on actress and 
activist Evan Rachel Wood. It is a two-part 
documentary that “intimately charts her 
journey as she moves toward naming her 
infamous abuser for the first time.” Wood, a 
multi-hyphenate who segued from child star 

to leading roles in both features and on tele-
vision, accused former boyfriend Marilyn 
Manson last year of abusing her during 
a three-year relationship. Per Sundance, 
part one of the film will screen during the 
fest.

In making the announcement, Kim 
Yutani, the fest’s director of programming, 
called the selections “dynamic films,” add-
ing, “These bold, compelling, provocative 
documentaries tell indelible stories each 
from a searing first person perspective that 
we know will spark critical dialogue.”

Sundance is scheduled for Jan. 20-30.
This article originally appeared on The 

Hollywood Reporter. 
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