
Liberty Media’s annual investor meeting represents 
an opportunity for Chairman of the Board and leg-
endary investor John Malone to present a ‘State of 
the Union’ on a portfolio that now includes roughly 
one-third of Live Nation, 80% satellite radio giant 
SiriusXM and more e-commerce, communications 
and entertainment companies. And along with the 
requisite financial information and optimistic por-
trayals of its portfolio companies’ futures, this year’s 
edition, held Nov. 18, also showcased the company’s 
sense of humor.

Held at the Times Center, a block away from Times 
Square, in Manhattan, this year’s event drew a few 
hundred investors and analysts – fewer than usual, 
according to one attendee, possibly because “a lot of 
investors moved to Miami.” Outside the theater, at-
tendees received a Liberty Media luggage tag with an 
Apple AirTag.

These days, some shareholder meetings are as col-
orful as their onscreen counterparts: Warren Buffet’s 
Berkshire Hathaway hosts 30,000 shareholders in an 
18,000-seat arena with a festival-like experience in an 

adjacent 194,000 square-foot convention center, while 
Walmart’s investor meeting at the 20,000-capacity 
Bud Walton Arena at the University of Arkansas has 
been compared to a religious revival.

Liberty Media’s meeting is more like a three-and-
a-half-hour set at the Comedy Cellar. CEO Greg 
Maffei — also the chairman of Liberty-owned Live 
Nation, SiriusXM and TripAdvisor — is known for his 
sharp business acumen, but he’s not afraid to show his 
sense of humor. Last year’s theme was the VH1 series 
Behind the Music. This year’s videos recorded by Maf-
fei and other execs were “streamed” from the fictional 
online service “Liberty+”, with a user interface mod-
eled after that of Netflix. (Liberty Media tried to buy 
Netflix when it was $8 a share in order to combine it 
with the satellite TV provider, DirecTV, Malone told 
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CNBC host David Faber on video during an 
hour-long interview on Thursday.)

The company’s brightest star isn’t a 
media company, however. In the lead-off 
skit, Maffei played a member of a Formula 
1 pit crew in a send-up of Drive to Survive, 
the massively popular Netflix docu-series 
that helped raise the racing league’s profile 
around the world. In three seasons, Drive 
to Survive reached No. 1 in 27 counties, but 
nowhere is its success more evident than in 
Liberty Media’s own backyard: The average 
viewership for Formula 1 in the U.S. is up 
61% in 2021 from 2020. What’s more, about 
two-thirds of the 400,000 fans at the U.S. 
Grand Prix, held in Austin from October 22 
to 24, were first-time attendees, according to 
the company’s presentation.

Other parody videos included the Netflix 
show Squid Game and Carpool Karaoke 
featuring Malone. “There are usually more 
videos,” said an attendee, “and they’ve been 
funnier.” But the skits brought some levity 
to dry details about Liberty Media’s skill 
for financial engineering. Optimizing taxes 
through convoluted ownership structures, 
deftly managing debt and liquidity, and 
buying back shares at a discount to their net 
asset value may be humorless exercises, but 
they’re important parts of how John Malone 
has made his fortune.

Brief presentations by top Liberty Media 
chief execs were stitched between the 
taped comedy sketches. Formula One CEO 

Stefano Domenicali and Atlanta Braves 
CEO Derek Schiller appeared in recorded 
videos, and Witz, Rutledge and Stephen 
Kaufer of TripAdvisor were on hand for 
presentations. Live Nation, fewer than 
two weeks removed from the tragedy at 
the Astroworld festival in Houston, was a 
notable absence from the meeting, but CEO 
Michael Rapino would have had good news 
to share: Live Nation’s ramped up concerts 
in 2021 — festivals performed especially 
well — and promises a full tour pipeline in 
2022 and 2023. Radio broadcaster iHeart-
Media was also absent after Liberty Media 
sold off its 7 million shares — the final 5.9 
million on Oct. 5 — for “an attractive price” 
of $25.31 per share and after-tax proceeds of 
$175 million.

Underneath it all, the meeting is a way 
to sell investors and analysts on the future 
of Liberty Media’s portfolio companies. 
SiriusXM highlighted its top-tier talent and 
radio channels, 145 million cars enabled for 
satellite radio and 31% ad revenue growth 
in the third quarter. More importantly to 
investors, SiriusXM is classic Liberty Media: 
a cash-generating machine that’s structured 
to return value to its shareholders. Liberty 
Media’s ownership stake in SiriusXM’s 
recently surpassed 80%, meaning it will 
no longer pay taxes on dividends. (Beyond 
that threshold, the I.R.S. allows corporate 
shareholders to exclude dividend income to 
prevent triple taxation.) What’s more, Siri-

usXM announced on Oct. 25 it will increase 
its dividend by 50%.

Funny skits are nice, but cash is better. 

Investigating 
Astroworld: What 
Role Did Crowd 
Management 
Play?
BY DAVE BROOKS

I
f crowd management consultant 
Larry Perkins were leading one of 
the two formal investigations into 
what went wrong at Travis Scott’s 

Astroworld festival in Houston on Nov. 5, he 
would give his team a fairly broad mandate: 
“Find the sparks that started the fire.”

“Whenever there’s a catastrophic inci-
dent, there are triggers,” says Perkins, an 
assistant general manager at PNC Arena in 
Raleigh, North Carolina, and the author of 
several crowd management books. Triggers 
can be actions within the crowd, staff or 
from the artist on stage that generate a reac-
tion from the audience. Some are obvious, 
others might go unnoticed which is why it’s 
important to begin collecting information 
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immediately while people’s memories are 
still fresh.

The hard part, investigators with the 
Houston Police and the Harris County 
Commission will find, is applying their 
findings to the event’s crowd management 
plan. That’s because understanding what 
went wrong often requires hours and hours 
peeling through more than a dozen layers 
of contingency plans, technical charts and 
analysis from more than a dozen contribu-
tors and different government agencies, 
private companies and specialized experts 
offering services like algorithmic behav-
ioral modeling and disabilities compliance 
consulting.

The study of crowd management began in 
the 1920s to develop crowd control tech-
niques for police to deal with large groups 
of people. Today, it applies to all advanced 
planning on how fans with safely enter, at-
tend and safely exit events with an emphasis 
on minimizing lawsuits, injuries and loss of 
life.

“Crowd control is what happens when 
crowd management fails,” says Gil Fried, 
a professor of sport management at the 
University of West Florida. “It’s using your 
resources to prevent emergencies.”

Many of the modern crowd management 
techniques used now to promote life safety 
and security were partially developed by the 
Department of Homeland Security following 
the Sept, 11, 2001, terrorist attacks. Work-

ing in partnership with trade associations 
like the International Association of Venue 
Managers, the guidelines are responsible 
for creating the incident command system 
(ICS) used by nearly all sports leagues and 
concert promoters, as well as most public 
safety and emergency response agencies.

At its core ICS is a standardized system 
for establishing command, control and 
coordination roles in an emergency — for 
Astroworld, the ICS system was critical to 
activating the Houston Fire Department’s 
emergency response.

The ICS system mostly only deals with 
emergencies. The next layer within crowd 
management — event operations planning 
— is the result of hundreds of man hours 
researching, planning and drawing up plans 
to avoid and mitigate deadly accidents, like 
stampedes and crowd surges.

Historically, crowd crushes occur because 
of a failure to control the flow of people into 
a confined space. One solution increasing 
being utilized by festivals like Stagecoach 
is the use of barricaded corrals to limit how 
many people are concentrated in anyone 
part of the festival. Instead of dividing a 
large general admission space in two like 
most traditional barricade systems, a corral 
system divides up the GA floor into a grid of 
enclosed seating and standing sections with 
barricades on all four sides. Traffic flow 
in and out of each section is regulated by 
ushers and the grid’s proximity is based on 

crowd movement. The boxes closest to the 
stage are held for fans who want to stand 
and dance, while the boxes toward the back 
are for fans who prefer to watch the show 
seated.

Technology is also being used to solve 
issues that have long been difficult for 
crowd management professionals to control. 
Long lines for food, merchandise and the 
bathroom can sour the crowd’s mood and 
increase tension. California promoter Ned-
erlander Concerts came up with an innova-
tive solution during the pandemic for its 
drive-in concerts — mobile phone queuing. 
Instead of physically standing in line, fans 
simply register a spot in line on their phone 
and then receive a notification on their de-
vice when it’s their turn to use the bathroom 
or buy merchandise.

Another change — free water. The price 
and availability of bottled water was cited as 
a key complaint of attendees at Woodstock 
’99 in Rome, New York. Concert promoter 
Insomniac faced similar complaints in 2014 
at its Electric Daisy Carnival festival in Las 
Vegas where temperatures could soar as 
high as 110 degrees. After complaints from 
health officials, Insomniac began providing 
free access to drinking water spouts in 2015 
where fans can fill up their own bottles and 
cups to stay hydrated.

The goal of these creature comforts, 
explains Fried, is to manage expectations. A 
fan who feels that their needs are being tak-
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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en care is less likely to act out, he explains, 
even at concerts with more aggressive music 
and dancing.

One example Fried points to is the band 
Slayer, whose 1986 Reign in Blood tour, 
introduced the media to “moshing” — which 
was relatively new at the time — and pro-
moters were worried about how to address 
the potential danger.

While the band’s shows seemed danger-
ous at the time, no critical injuries have been 
reported at Slayer’s concerts Keeping Slayer 
and its fans safe, says Fried, was a series of 
unspoken rules: create enough space for 
others to enjoy the show, don’t dance ag-
gressively against the flow of the crowd, and 
watch out for others who might need help.

“They essentially developed a safety 
and oversight system with two key tenets 
of crowd management — social and situ-
ational awareness,” says Fried, adding that 
veteran fans, aware of the crowd dynamic 
and alert for potential problems in the mosh 
pit, would model behavior for new ones. 
It helps when an artist encourages that, of 
course. Scott has incited fans in the past to 
rush onstage and break through barricades, 
and although he did not do so on the night 
of Nov. 5, some fans may have taken his at-
titude as a general invitation to aggressively 
crush in.

“You don’t need a degree in occupational 
safety to understand the importance of 
telling people to stop crowding and take 
a step back,” continues Fried. “Music perfor-
mances create a unique set of challenges, 
but nearly all of those challenges have been 
solved by the music community.” 

Republic Records 
Names Wendy 
Goldstein, Jim 
Roppo Co-
Presidents
BY DAN RYS

J
im Roppo and Wendy Goldstein have 
been named co-presidents of Republic 
Records, the label announced today 
(Nov. 24). The two long-serving execu-

tives were named to their posts by label 
co-founders Monte and Avery Lipman.

“Wendy and Roppo together are the ulti-
mate dynamic duo,” chairman/CEO Monte 
Lipman said in a statement. “Their leader-
ship spearheading groundbreaking releases 
and historic campaigns has captured the 
imagination of our industry while making 
a tremendous impact on popular culture. 
I’m thrilled to make this announcement as 
we embark on the next chapter of Republic 
Records.”

Added Avery Lipman, “We can always 
rely on Roppo and Wendy to not only exceed 
expectations, but shatter them entirely. 
They’ve been integral to our success up to 
this point and will be even more crucial to 
the evolution of our company.”

Roppo has spent the better part of the 
past decade running the label’s marketing 
division, having moved to Republic in 2012 
after a 13-year stint at Island Def Jam. In 
January 2018, he was promoted to executive 
vp/general manager of the label, taking over 
oversight of all label operations for Republic 
and its partners.

“There’s no other company like Republic,” 
Roppo said in a statement. “Monte and Av-
ery empower everyone around them to excel 
at an unparalleled level. The last 10 years 
have been unforgettable, and I’m thankful 
for their continued trust and belief as I join 
my incredible co-president, the one and 
only Wendy Goldstein, in this new role.”

Goldstein is a longtime A&R executive, 
having spent time at Epic, RCA, Geffen and 

Priority/Capitol before moving to Republic 
in 2009 as A&R consultant. She held the title 
of executive vp A&R until the beginning of 
2017, when she was promoted to executive 
vp of the entire label; in June of 2019, she 
was promoted again to the role of president 
of West Coast Creative.

“I’ve been very lucky to work with 
Monte, Avery and Republic for over two 
decades now,” Goldstein said in a statement. 
“They’ve showed me the utmost support 
and confidence at every turn and continue 
to inspire me. I’m looking forward to this 
amazing new opportunity alongside my 
good friend Roppo as we usher in Republic’s 
next era.”

This week, Republic landed several 
Grammy nominations, including two in the 
Big Four categories: Taylor Swift’s Evermore 
for album of the year, and Glass Animals for 
best new artist. So for this year, the label has 
racked up an 8.36% market share; the label 
currently has the No. 1 album on the Bill-
board 200 and the No. 1 song on the Hot 100 
thanks to Swift’s re-recording of her 2012 
album Red, which was released Nov. 12. 

Grammy 
Nominations 
in the Post-
Committee Era: 
Who Benefited 
& Who Didn’t? 
(Analysis)
BY PAUL GREIN

T
ony Bennett & Lady Gaga and 
ABBA might want to thank the 
Recording Academy for getting rid 
of its nominations review commit-

tees. Wizkid might feel differently.
This year, for the first time in 27 years, the 

final nominations in the Grammys’ Big Four 
categories were determined by the Acad-
emy’s 11,000 voting members without being 
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UBS ARENA OPENING
2 0 2 1

On December 18, Billboard will spotlight the 
opening of UBS Arena at Belmont Park, the 
arena that’s made for music and built for 
hockey. New York's newest premier 
 entertainment and sports venue and home of 
the New York Islanders is developed in 
partnership with Oak View Group, the New 
York Islanders, and Jeff Wilpon. The $1.1 billion 
multi-purpose, state of the art arena will host 
more than 150 major events annually while 
delivering an unmatched live entertainment 
experience including clear sightlines and 
premier acoustics. 

UBS Arena at Belmont Park kicks off its music 
programming with Harry Styles for his last 2021 
Love on Tour show on November 28. Additional 
programming includes Eric Church, Genesis, 
Trans-Siberian Orchestra, a sold out Sebastian 
Maniscalco show, Imagine Dragons, TOOL, John 
Mayer, New Kids on the Block and Roger Waters.

Please join Billboard in congratulating UBS Arena 
on their grand opening!
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second-guessed by a review committee.
For the most part, the nominations are 

what you might expect. Olivia Rodrigo’s 
“drivers license,” Silk Sonic’s “Leave the 
Door Open” and Lil Nas X’s “Montero (Call 
Me by Your Name)” are right in the Gram-
mys’ wheelhouse. They’re well-crafted 
records that did well with just about every 
constituency – fans, critics, radio, the in-
dustry. They were going to be in the finals, 
committee or no committee.

ABBA’s record of the year nomination 
for “I Still Have Faith in You” is a shocker. 
For one thing, the group had never previ-
ously been nominated for a Grammy in any 
category, though its masterminds Benny An-
dersson and Bjorn Ulvaeus were nominated 
individually for their work on the Mamma 
Mia soundtrack (Andersson) and the Chess 
musical cast album (both of them). It seems 
reasonable that the committee might have 
bypassed that record in favor of something 
else.

What might the committee have favored? 
Perhaps Wizkid’s “Essence” (featuring 
Tems), a mellow, vibey track that is the 
front-runner to win in the new best global 
music performance category. The record 
peaked at No. 9 on the Billboard Hot 100 
two weeks before first-round voting closed 
on Nov. 5, which is ideal timing. While we’ll 
never know for sure, “Essence” probably 
made the top 20 in the vote of regular voting 
members. If it did, the committee, were it 
still in place, likely would have given it a 
push into the top 10.

The album of the year nomination for 
Bennett & Gaga’s Love for Sale and the re-
cord of the year nod for their spry recording 
of Cole Porter’s “I Get a Kick Out of You” 
also may not have happened if the commit-
tee were still in charge. Bennett hadn’t been 
nominated in a Big Four category since 1994, 
when his MTV Unplugged won album of the 
year. That win, and a nomination in that cat-
egory that same year for The Three Tenors in 
Concert 1994, caused some grumbling that 
the Grammys were out-of-touch.

That wasn’t really a knock on Bennett or 
The Three Tenors (José Carreras, Plácido 
Domingo and Luciano Pavarotti with con-
ductor Zubin Mehta). It was just a reflec-
tion of the fact that hip-hop and alternative 

music were the most vital genres in music 
at that time, and neither was represented 
in the album of the year nominations. (The 
other three nominees that year were Eric 
Clapton and Bonnie Raitt, who had both 
won in the category previously, and Seal.) 
The controversy led Mike Greene, the 
Academy’s president/CEO at the time, to 
install a nominations review committee the 
following year.

Bennett has won 12 Grammys in competi-
tion since his 1994 album of the year win, 
but until now he had not made it back to a 
Big Four category. Bennett and Gaga’s first 
joint album, Cheek to Cheek (2014), wasn’t 
nominated for album of the year, nor were 
either of his best-selling duets albums: 
Duets: An American Classic (2006) or Duets 
2 (2011).

It’s as if the committee was afraid that 
he might win again if he was nominated 
in a Big Four category – which might have 
triggered another round of complaints about 
the Grammys being out-of-touch or stuck in 
the past.

Favoring legacy artists, at the expense of 
more contemporary stars, is a longstanding 
Grammy practice. Legacy artists are hard to 
beat. They have decades worth of friends, 
associates and admirers in the Academy.

At the 1990 Grammys, Quincy Jones won 
album of the year for Back on the Block, 
which was smartly marketed as reflecting 
his journey “from be-bop to hip-hop.” It 
beat Mariah Carey’s debut album and M.C. 
Hammer’s Please Hammer Don’t Hurt ‘Em, 
the first hip-hop album ever nominated in 
the category.

The following year, Natalie Cole’s 
Unforgettable With Love, a sentimental 
tribute to her father, Nat “King” Cole, won 
album of the year. Their silky duet version 
of “Unforgettable,” first a hit for the elder 
Cole in 1951, took record of the year, beating 
R.E.M.’s masterful “Losing My Religion” and 
Bryan Adams’ megahit “(Everything I Do) I 
Do It for You.”

No one questions the artistry of Jones or 
either of the Coles. But it sometimes seemed 
like every time the voters had a chance to 
salute a legacy artist, they took it. This goes 
way back in Grammy history.

In both 1965 and 1966, Frank Sinatra beat 

The Beatles for album of the year. In 1966, 
Sinatra’s A Man and His Music, a two-disc 
set in which he re-recorded songs from 
throughout his career, beat Revolver, one of 
the Beatles’ most prized albums.

The two acts – two of the greatest names 
in recording history — competed again in 
1967 – for the third year in a row. This time 
The Beatles finally prevailed with Sgt. Pep-
per’s Lonely Hearts Club Band, which beat a 
Sinatra collab with bossa nova giant Antonio 
Carlos Jobim. (If The Beatles hadn’t won 
for Sgt. Pepper’s, one of the most classic and 
impactful albums of all time, the Recording 
Academy’s credibility would likely never 
have recovered.)

Even after the nominations review com-
mittee was in place, if they let a legacy artist 
compete in a marquee category, the voters 
would often flock to that artist. Ray Charles 
won album of the year posthumously for 
2004’s Genius Loves Company – beating 
three red-hot contemporary Black stars, 
Usher, Kanye West and Alicia Keys, as well 
as Green Day.

Three years later, Herbie Hancock’s River: 
The Joni Letters won album of the year, 
beating albums by West (again) and Amy 
Winehouse, among others.

The Academy’s voting membership is dif-
ferent today than it was in 1994 or 2004 or 
2007 – through natural attrition as well as 
through the Academy’s concerted effort to 
expand and diversify its membership.

Harvey Mason jr., the Academy’s CEO, al-
luded to that in an interview with Billboard 
this week. Asked if he was at all nervous 
about what the voters might do, left to their 
own devices, he replied: “I wasn’t nervous. 
I felt like we’d done a lot of important work 
on our membership. We’ve done a lot of 
outreach into different communities that we 
felt were maybe underrepresented in our 
voting membership. … So I felt like the tim-
ing was right for our membership to be able 
to directly decide who the nominees were. 
That’s why we felt good with removing the 
nominations review committees at the time 
that we did it.”

Asked about Wizkid not making the 
record of the year finals, Mason said “It is 
a great record. He’s a very talented artist. I 
can’t speak to why it didn’t make it, but I do 
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really love the record.”
Mason reported being pleased overall 

with the nominations. While he expressed 
some concerns, such as the nominees in the 
rock categories skewing toward older, veter-
an artists at the expense of younger stars, he 
felt more confident than he did on Nomina-
tions Day 2020, when he had the unenviable 
assignment of talking up nominations that 
included not a single nod for The Weeknd. 

Adele’s ’30’ 
Surpasses Drake’s 
‘Certified Lover 
Boy’ for Year’s 
Biggest Debut
BY KEITH CAULFIELD

A
dele’s 30 has captured the big-
gest week of 2021 for any album 
in the U.S., surpassing the debut 
of Drake’s Certified Lover Boy.

According to initial reports to MRC Data, 
30 has earned more than 660,000 equiva-
lent album units in the U.S. from its Nov. 19 
release through Nov. 22, with over 560,000 
of that sum in traditional album sales.

In terms of weekly units earned, 30 has 
now beaten the debut week of Drake’s 
Certified Lover Boy, which launched with 
613,000 units earned in the week ending 
Sept. 9.

Equivalent album units comprise album 
sales, track equivalent albums (TEA) and 
streaming equivalent albums (SEA). Each 
unit equals one album sale, or 10 indi-
vidual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription 
on-demand official audio and video streams 
generated by songs from an album.

It was earlier reported that 30 is also 
2021’s top-selling album (surpassing the 
sales of any album over the past 11 months 
combined) and has the year’s largest week 
for any album in terms of traditional album 
sales, beating the debut of Taylor Swift’s 
Red (Taylor’s Version), which sold 369,000 

copies in the week ending Nov. 18.
The current tracking week ends at the 

close of business on Nov. 25. Billboard is 
scheduled to announce the album’s official 
final first-week numbers on Sunday, Nov. 28, 
after MRC Data has completed processing 
the week’s data.

If 30 debuts at No. 1 on the Billboard 200 
albums chart dated Dec. 4 (which reflects 
the tracking week ending Nov. 25), it will 
mark Adele’s third No. 1. She previously 
topped the list with her last two studio 
albums: 25 (10 weeks in 2015-16) and 21 (24 
weeks in 2011-12). 

‘Fortnite’ Owner 
Epic Games 
Acquires 
Harmonix, Creator 
of Rock Band
BY MICAH SINGLETON

E
pic Games, the company behind 
Fortnite, has acquired game de-
velopment studio Harmonix, the 
creator of Rock Band and Dance 

Central for an undisclosed amount, the com-
panies have announced. The move should 
help incorporate more music into Fortnite, 
which has already made a name for itself 
in the music industry by hosting massive 
virtual concerts for artists including Travis 
Scott, Marshmello, and Ariana Grande.

“Music is already bringing millions of 
people together in Fortnite, from our emotes 
to global concerts and events,” Alain Tas-
can, vp game development at Epic Games in 
a statement. “Together with the Harmonix 
team we will transform how players experi-
ence music, going from passive listeners to 
active participants.”

“Harmonix has always aspired to create 
the world’s most beloved interactive music 
experiences, and by joining Epic we will be 
able to do this at scale,” added Alex Rigopu-
los, co-founder and chairman at Harmonix. 
“Together we will push the creative bound-

aries of what’s possible and invent new ways 
for our players to make, perform and share 
music.”

Harmonix says it will continue to support 
its older games while it works with Epic 
Games, but noted that no new instruments 
would be built for Rock Band. With the 
metaverse a clear focus for Epic Games, and 
the music industry looking for avenues to 
get in on the next generation of the internet, 
this partnership should bode well for the 
ongoing relationship between the music and 
gaming industries. 

Advice for 
Creatives: You 
Need to Waste 
Time If You Want 
to Be Great (Guest 
Column)
BY PIERS HENWOOD

I
f you’re a creative person you probably 
struggle in your relationship to time.

Society teaches us that investing 
time is admirable, spending time is 

acceptable, and wasting time is, well, waste-
ful. But for creative people this couldn’t be 
further from the truth.

I believe creatives need to consciously 
invest time, spend time, and waste time in 
order to be successful – not necessarily in 
equal measure, but at minimum in a differ-
ent proportion than the voice in our head is 
conditioned with.

From a young age many of us are taught 
the virtue of investment, both with time and 
money. We’re not taught that spending and 
wasting these two assets has very different 
implications, and hence we’re socialized to 
believe that using time unproductively is 
akin to wasting an asset such as money.

But an artist needs to waste time to be-
come a great artist.

Don’t get me wrong – investing massive 
amounts of time into your field of choice is 
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essential. Malcolm Gladwell’s 10,000 hour 
theory gives general guidance on the level of 
commitment and practise needed to achieve 
expertise in a field. And it’s also true that 
there are many unhealthy forms of habitual 
time-wasting (ahem, late night doom scroll-
ing).

Responsible investors need an existing 
tangible asset in order to further invest. In 
the creative realm, it’s essential to realize 
your asset is not only your tangible skillset, 
but also your life experience and unique 
view of the human condition. Growing your 
life experience necessarily requires spend-
ing time, and sometimes wasting time. So 
herein lies the paradox – to invest in your 
depth as an artist, you need to be prepared 
to waste time. As the great sculptor Auguste 
Rodin said, “Nothing is a waste of time if 
you use the experience wisely.”

I think of creative potential as a blender. 
If the only ingredients feeding creative out-
put stem from activities we associate with 
investing time (eg skill building) then the 
output may have technical expertise but will 
likely lack depth, human connection, or pro-
found insight. What, therefore, should you 
put in the blender? Not just hours of learn-
ing your craft, but also hours of observation, 
artistic consumption, and life lived.

Spending time listening to music, watch-
ing content, taking in art, having conversa-
tions – all these activities lead to a deep-
ening of thought that wouldn’t otherwise 
happen in isolated skill-building. I’m often 
struck by great artists’ ability to consume 
substantial amounts of content – art in 
other forms – and retain it. It goes into the 
blender and comes out transformed by the 
artist’s eye. There is an important balance 
to be struck between passive consumption 
and active creative work, but in the correct 
proportion the latter gets fed essential raw 
materials by the former.

Great artists need deep relationships 
in the world to create art with depth. Art 
doesn’t need to be lived exactly, but I believe 
there needs to be a depth of experience for 
an artist’s voice to be authentic. And rela-
tionships can’t be deep without the passage 
of unstructured time and serendipity. Our 
society often views unstructured time as 
wasteful when it’s in fact essential to human 

bonds and therefore human depth.
In finding your own creative balance in 

how you spend time, here are some specific 
things to consider:

Invest in building a system for taking and 
storing notes

Great ideas often come when you’re 
spending or even wasting time. Watching 
a piece of content from the couch. During 
a throwaway conversation with a stranger. 
Sipping a glass of wine at a bar. On holiday. 
When you’re not in work mode, the effort 
to write an idea down might seem burden-
some. We assume we’ll remember all our 
good ideas. But we don’t. You need to take 
notes when ideas strike and have a reliable 
system for retrieving them. For a deep dive 
into digital note taking check the work of 
Tiago Forte and the Building a Second Brain 
movement.

Avoid falling victim to productivity porn
Advice on becoming more productive is 

an industry unto itself, full of promises and 
shiny objects. The basic lessons are often 
useful, but not always equally applicable to 
creatives. Creatives may mistakenly feel so-
cial pressure to measure themselves against 
the wrong standards. When looking at the 
proverbial blank piece of paper that needs 
to be filled, the creator requires a different 
state of mind than checking off items on a to 
do list. It’s easy to feel guilty when we mis-
takenly measure productivity metrics across 
different forms of output.

Travel
Some in our culture think of traveling and 

time off as spending, or even wasting, time. 
But traveling is one of the best investments 
you can make to deepen creative output. In 
travel we see the world and the human con-
dition differently, and this is an investment 
in your life and your creative process. This 
is especially true for experienced creatives 
who have lived the grind of cyclical creative 
output and promotion. Moving from hotel 
room to hotel room while investing in pro-
motion and career growth is necessary, but 
won’t replenish the creative well. Unstruc-
tured travel will.

Develop a personal approach to balance
Whatever your relationship between 

investing, spending and wasting time – it’s 
going to be different from person to person.

Creatives have unique reserves that need 
to be built and replenished, and our lexicon 
around productivity doesn’t always suit the 
creative path. So don’t waste all your energy 
worrying about how you’re investing your 
time. Wasting time regularly may be the best 
creative investment you’ll ever make.

Piers Henwood is the founder of Amelia 
Artists and since 2002 has co-managed the 
careers of longtime clients Tegan and Sara 
(2002-2020), Bedouin Soundclash, Luca 
Fogale, The Librarian, Buck 65 (2005-2015), 
and The Funk Hunters (2014-2019). In 2018 
he co-founded Amelia Recordings, an early 
stage record label with a mission to help a 
new generation of artists develop creative and 
career momentum. 

SBS’ Albert 
Rodriguez Talks 
Radio, Cubatón 
and Why Niche 
Is Nice: ‘Latin 
Hitmaker’ Podcast
BY LEILA COBO

T
his past June, Albert Rodríguez 
was named president of SBS 
Entertainment, the Latin-owned 
media company whose assets 

include the SBS radio network (which in 
turn includes New York’s La Mega, the 
most-listened to Spanish-language station in 
the country), the La Mega TV network, SBS 
Entertainment and the Lamusica streaming 
service.

That, in an of itself, is noteworthy. But Ro-
driguez’s achievement is even more remark-
able considering he has become the first 
non-family member to head the company 
founded by Cuban immigrant Raúl Alarcón 
and long run by his son Raúl Alarcón, Jr. 
(who remains chairman/CEO).

Rodríguez is this week’s guest on “Latin 
Hitmaker,” the Billboard podcast that tells 
the stories of the executives behind the 
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hits. Previous guests on the weekly podcast, 
streaming every Wednesday, have in-
cluded Walter Kolm, Rebecca León, Jimmy 
Humilde, Juan Diego Medina, Bruno del 
Granado (CAA) and Rodrigo Galvis-Nieto of 
City National Bank.

Rodríguez’s interview can be heard in 
full right here:

Here are five takeaways from our chat:
Spanish is essential to SBS: “We will con-

tinue to focus on Spanish. It’s our culture. 
Our essence.”

Local pays: Honing in on local content 
spurs sales and listenership on radio. “We 
empower our local teams to make the right 
decisions.”

Megasecret sauce is its variety: “Each day 
you’ll be listening to salsa, you’ll be listen-
ing to urban, you might listen to some pop 
and to Camillo, who does very well in our 
research.”

There’s growth in podcasts: The mix of 
podcasts and morning shows have become 
boon for SBS.

Playing with niche audiences can be good 
for business: Case in point? SBS’s La Nueva 
“Cubatón” station in Miami, which focuses 
on urban Cuban music. Within six months 
of launching, it doubled its audience share.

‘Latin Hitmaker’ can be enjoyed via your 
favorite podcast app, including Spotify. 

Recording 
Academy CEO 
Harvey Mason 
Addresses Louis 
C.K.’s Grammy 
Nomination
BY GIL KAUFMAN

W
hile the Recording Acad-
emy is tasked with tabulat-
ing the votes and handing 
out the annual Grammy 

Awards, policing whose work is submitted 
for nominations is outside of the group’s 

purview, according to Recording Academy 
CEO Harvey Mason. The issue popped up 
on Tuesday (Nov. 23) after the reveal of the 
2022 Grammy Awards nominees, which in-
cluded two performers who’ve been accused 
of sexual misconduct: Marilyn Manson and 
comedian/actor Louis C.K.

“We won’t restrict the people who can 
submit their material for consideration. We 
won’t look back at people’s history, we won’t 
look at their criminal record, we won’t look 
at anything other than the legality within 
our rules of, is this recording for this work 
eligible based on date and other criteria,” 
Mason told The Wrap when asked if the 
Academy takes personal history into ac-
count when determining eligibility.

“If it is, they can submit for consider-
ation,” he continued, adding that a nomi-
nation doesn’t necessarily come with an 
invitation to the Jan. 31, 2022 event at Los 
Angeles’ Crypto.com Arena (which will 
change its name from Staples Center on 
Christmas Day).

Manson (born Brian Warner) — who is 
facing numerous allegations and three 
lawsuits tied to alleged physical, emotional 
and sexual abuse on a number of former 
partners — was nominated twice for his 
contributions to Ye’s (formerly known as 
Kanye West) DONDA album; Manson has 
denied the allegations. The disgraced shock 
rocker’s name was included as part of the 
album of the year nom as well as his writing 
on the album track “Jail” (on which he is 
credited by his birth name) in the best rap 
song category.

“Marilyn Manson being nominated for 
a Grammy is a huge slap in the face for 
sexual assault and domestic abuse survi-
vors,” tweeted author/poet Lauren Badillo 
Milici in response to the nominations. “I’m 
sad and tired.”

C.K.’s album, Sincerely Louis C.K., was 
nominated for best comedy album nearly 
five years after he was embroiled in a 
#MeToo scandal in which five women ac-
cused him of masturbating in front of them; 
C.K. issued a statement after the allega-
tions were exposed in which he said “these 
stories are true” and said he wielded his 
power over the women “irresponsibly.” The 
once-powerful comedian has since returned 

to the stage, but drawn criticism for not 
explicitly addressing the backlash tied to his 
conduct.

“What we will control is our stages, our 
shows, our events, our red carpets. We’ll 
take a look at anyone who is asking to be a 
part of that, asking to be in attendance, and 
we’ll make our decisions at that point,” said 
Mason (Billboard reached out for additional 
comment). “But we’re not going to be in the 
business of restricting people from submit-
ting their work for our voters to decide on.”

Other awards shows have faced similar 
quandaries about nominations for prob-
lematic artists. In the case of country singer 
Morgan Wallen, the singer earned two 
American Music Award nominations, but 
was not invited to attend the 2021 show; 
Morgan briefly dropped out of public view 
in February after a video emerged of the 
singer using a racial slur and he was not in-
vited to the Nov. 10 Country Music Associa-
tion awards, where he was also nominated. 
Notably, Wallen did not receive any 2022 
Grammy nominations. 

Executive 
Turntable: AWAL 
Restructures 
Global Team, Trio 
of WME Agents 
Move to UTA
BY THANIA GARCIA

A
WAL has announced the launch 
of a newly structured global 
team that will focus on audience 
development.

London based Aaron Bogucki is moving 
from his role as vp, marketing to the new 
position of global head of audience develop-
ment to spearhead the department. Bogucki 
will report jointly to Paul Trueman, general 
manager, U.K. & international and president, 
North America Ron Cerrito.

AWAL’s new audience development team 
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will specialize in identifying, targeting and 
engaging artists’ audiences as well as devel-
oping and executing digital-focused strate-
gies and fan-focused marketing initiatives. 
The team will work with AWAL’s frontline 
marketing, creative and catalog teams.

Bogucki said, “Having been a part of AW-
AL’s incredible growth and success over the 
past four years, I can confidently say we’re 
on to something really unique and special. 
With the level of quality artists on the roster 
and the talent in our audience development 
teams, I’m excited to continue our creative, 
disruptive audience-first approach to artist 
development globally.”

Trueman added, “AWAL’s Global Audi-
ence Development department gives us a 
unique opportunity to re-draw how audi-
ence development and digital marketing are 
approached. I can’t think of anyone with 
better experience and proven success in 
both the UK and US digital markets than 
Aaron to deliver this global vision.”

Cerrito also added, “Unifying our digital 
marketing teams under Aaron’s leadership 
aligns perfectly with our company-wide 
focus to engage with music fans where they 
live, rather than where the artist is from. 
This new structure will help us increase 
collaboration and maximise the talents of 
our digital marketeers around the world. 
Aaron’s unique perspective and experience 
from having worked in both North America 
and the UK, make him the ideal executive to 
run this global team.”

Agents Matthew Morgan, Buster 
Philipps and Marissa Smith have left 
WME to join UTA, according a report in 
Variety.

At UTA, the agents will join Scott Clay-
ton, who left WME last month to serve as 
co-head of UTA along with Dave Zedeck 
and Sam Kirby Yoh.

Morgan and Phillips left CAA in late 
2017 — just a few days after Clayton left the 
agency — to work at WME. Morgan’s WME 
clients at include Lizzo, Zac Brown Band 
and Michael Franti. It’s unclear which 
clients, if any, will join the agents at UTA.

Andrew Barth, chairman of the Board 
of Governing Trustees at American Ballet 
Theatre, has announced the appointment of 
Janet Rollé to the position of CEO and ex-

ecutive director at American Ballet Theatre. 
Her appointment will be effective on Jan. 3, 
2022.

Rollé joins ABT from Parkwood En-
tertainment, the media and management 
company founded by entertainer and 
entrepreneur Beyoncé, where she served 
as general manager since 2016. Rollé led all 
business operations for the company, which 
houses departments in music, film, video, 
live performance and concert production, 
artist management, business development, 
marketing, digital, creative, philanthropy 
and publicity.

While at Parkwood, Rollé served as asso-
ciate producer of Beyoncé’s performance at 
the Coachella Valley Music and Arts Festi-
val, the Emmy Award-nominated Homecom-
ing: A Film By Beyoncé, which documented 
the Coachella performance, and the OTR II 
Tour. She was also an executive producer of 
Beyoncé’s musical film Black Is King.

The F-List for Music has announced 
the appointment of Brix Smith as their 
new president, continuing the company’s 
mission to raise awareness of female and 
gender minority creatives within the music 
industry.

By utilizing a directory of U.K.-based fe-
male and gender minority musicians, song-
writers and composers, the team promises 
to bring attention to artists in groups that 
are otherwise lacking in event and festival 
line-ups.

“Many events or festival organisers want 
to promote female artists but don’t know 
how or where to find them outside of their 
own network,” said the company in a state-
ment. “The F-List solves this problem. With 
over five thousand professional musicians 
across all genres of music, and growing 
daily, this directory makes it easy to search 
for, and discover a great diversity of talent. 
And as more women upload their music and 
information onto the site it will keep grow-
ing as a resource, like a wiki for UK female 
musicians. It is completely free for female, 
trans and gender minority inclusive musi-
cians to sign up to.”

Smith, who will replace Anoushka Shan-
kar as president for the 2021/2022 time 
span, added, “I will endeavour to raise as 
much awareness as possible while continu-

ing to fight the good fight musically and to 
level the playing field once and for all. I be-
lieve that being a woman is my superpower. 
So, let’s harness all our superpowers and 
change the landscape.”

The Country Music Hall of Fame and 
Museum has promoted Alaina Fouse to 
director of operations and sustainability and 
elevated Bret Pelizzari to creative design 
director.

As director of operations and sustain-
ability, Fouse will head daily operational 
activities including dock operations, house-
keeping, event and public programming 
set-up and employee volunteering. She also 
provides key oversight of the museum’s on-
going sustainability efforts to reduce waste 
and minimize its carbon footprint.

As creative design director, Pelizzari 
will oversee the museum’s design team. He 
previously served as senior graphic designer, 
creative design manager and most recently 
senior creative design manager.

Play It Again Music Group (PIA Music 
Group) has announced the promotion of 
Alyssa Ramsey to project manager, artist 
development. Ramsey, who will be respon-
sible for overseeing campaigns for Dylan 
Marlowe and Walker Montgomery, will 
report to PIA Music Group founder Dallas 
Davidson.

“Alyssa’s passion for serving artists and 
their music will serve her well in this new 
role! She helps make PIA Entertainment a 
stronger team,” says Davidson.

Ramsey graduated from the University 
of Texas in 2019 with a bachelor of science 
in advertising and followed her passion for 
Texas country/red dirt artists. She has expe-
rience in touring, corporate sponsorships, 
marketing and event planning.

Play It Again Music Group includes PIA 
Publishing, label/publishing/artist man-
agement division PIA Entertainment and 
the recently launched publishing company 
Double Down Music, which includes a joint 
venture with Triple Play Music. 
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Judge Seeks 
Cardi B’s Medical 
Records in STD 
Defamation 
Lawsuit
BY BILL DONAHUE

W
ith a trial looming in Cardi 
B’s defamation lawsuit 
against a vlogger who the 
superstar has accused of 

spreading false rumors that she has herpes, 
a federal judge has cleared the way for a 
California hospital to turn over STD tests 
conducted on the rapper.

In an order issued Monday, Judge William 
M. Ray II directed the Center for Women’s 
Pelvic Health at UCLA to produce “any and 
all medical records within your possession 
related solely to the testing for Herpes and 
HPV for Belcalis Marlenis Almanzar,” refer-
ring to Cardi B by her birth name.

Monday’s order came in a bitter libel 
lawsuit filed by Cardi B against a blogger 
named Latasha Kebe. The case accuses Kebe 
of waging “a malicious campaign” to hurt 
Cardi B’s reputation, including releasing 
dozens of videos that made allegedly false 
claims of prostitution, drug use and sexually 
transmitted diseases. A jury trial is sched-
uled to kick off Jan. 5.

The medical records are important to 
Cardi B’s case against Kebe because a nega-
tive test would help show that the blogger’s 
STD accusations were false, which must be 
proven to win a defamation lawsuit. Mon-
day’s order was sought by Kebe’s attorneys, 
but an attorney for Cardi B told Billboard on 
Tuesday (Nov. 23) that the same tests had 
already been voluntarily disclosed earlier 
in the case — and as evidence in favor of the 
rapper’s accusations.

“The medical records concerning the 
HPV and herpes tests were previously 
produced subject to a protective order and 
in support of my client’s claims,” said Lisa 
F. Moore of Moore Pequignot LLC. An at-

torney for Kebe did not immediately return 
a request for comment on Tuesday.

The case has been hard-fought for more 
two years. Kebe initially countersued on ac-
cusations that Cardi B’s fans had threatened 
her on social media, but Judge Ray ruled last 
year that there was “no evidence” that the 
rapper had caused the alleged harassment.

Even scheduling issues have led to nasty 
disputes. After Cardi B asked earlier this 
month to delay a November trial to Janu-
ary because of a family emergency, Kebe 
accused her of fabricating the story so that 
she could host the American Music Awards, 
citing Instagram stories showing “no family 
emergency in sight.”

The judge rejected those claims and 
scheduled the trial for Jan. 5. 

Ye (Kanye West) 
Returns to the 
Grammy Forefront 
With Five 
Nominations
BY CARL LAMARRE

N
ext year, the 64th annual 
Grammy Awards will be a battle 
royale between some of the big-
gest names in the music industry. 

Though singer Jon Baptise reigns supreme 
with a staggering 11 nominations, it’s the rap 
field that may serve as the most contentious 
clash, with a number of A-listers nominated. 
On Tuesday afternoon (Nov. 23), Kanye 
West, Drake, J. Cole, and more dominated 
the rap categories, with West walking away 
with five nominations, most for his latest 
album DONDA. 

West, now known as Ye, currently has 22 
Grammy wins and will have an opportunity 
to finally clinch that elusive album of the 
year win he’s been longing for throughout 
his career. The storylines are abundant for 
West; not only does DONDA receive an 
album of the year look over Drake’s Certified 
Lover Boy, but he will go against long-time 

rival Taylor Swift in the same category. West 
will have an equally tricky path in the best 
rap album category, as he’ll go against some 
of the genre’s brightest stars: J. Cole, Tyler, 
The Creator, Drake, and last year’s winner, 
Nas.

Cole was also a big winner today by earn-
ing four Grammy nominations. Though the 
star rapper has previously expressed his 
disdain for the Grammys, he will have a 
chance to hoist another gold trophy after a 
dazzling performance from his sixth studio 
album, The Off-Season. In 2020, Cole scored 
his first Grammy victory, when 21 Savage’s 
“a lot” won best rap song, serving as a fea-
ture. Now, Cole has a chance to return the 
favor to Savage, who (along with Morray) 
appeared on the Dreamville star’s single 
“my. life,” which received two nominations 
this year, for best rap song and best rap song 
performance. 

After slamming the Grammys in 2020 
for failing to acknowledge Igor as more 
than a rap album, next January, Tyler, The 
Creator, will have the opportunity to flex 
his lyrical muscles if he can secure a victory 
for his newest album, Call Me By Your Name. 
The project was a complete 180 from 2019’s 
Igor, as Tyler returned to his rap roots and 
served up an ambitious 16-track LP that also 
served as an homage to DJ Drama’s revered 
Gangsta Grillz mixtape series, with Drama 
himself serving as host on the set. 

Rising hop-hop stars Baby Keem and 
Saweetie, also made splashy moves today, 
both earning multiple nods. Keem garnered 
three total nominations this year, including 
best new artist. The cousin of Kendrick 
Lamar — as well as his co-star on “Family 
Ties,” which received nominations for best 
rap song and best rap performance — Keem 
will hope to have a seat at the winner’s table 
alongside his relative, who already has 13 
wins under his belt. Saweetie, a breakout 
star with multiple Hot 100 hits to her credit 
this year, will go against Keem for best new 
artist and best rap song, the latter for her 
Doja Cat-assisted single “Best Friend.”

As for major snubs, look no further 
than Drake and Megan Thee Stallion. 
Despite notching the year’s best number 
for first-week units moved — as well as a 
record-breaking nine songs in the top ten on 
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the Billboard Hot 100 — in its debut week, 
Certified Lover Boy failed to get any recogni-
tion for album of the year. (The album that 
held the honor for 2021’s biggest week prior 
to CLB, Ye’s Donda, was recognized in the 
AOTY category.) And though Megan netted 
three awards last year, including best new 
artist, her debut album Good News didn’t re-
ceive any nominations today. Still, Megan’s 
2021 single “Thot S–t” found recognition in 
best rap performance. 

Be on the lookout for the 64th annual 
Grammy Awards, which will take place in 
Los Angeles on Jan. 31. 

H.E.R., Jazmine 
Sullivan & Silk 
Sonic Stand 
Up for R&B in 
2022 Grammy 
Nominations
BY GAIL MITCHELL

J
ust like last year, the R&B nomina-
tions for the 64th Grammy Awards 
are a potpourri of genre faves, sur-
prises and omissions.

H.E.R. brings her total Grammy nomi-
nations count to 21 with eight more added 
Tuesday (Nov. 23) and four of those under 
the R&B banner: best performance and best 
song for “Damage,” best album for Back of 
My Mind and best traditional performance 
for “Fight for You.” And, of course, there 
were the expected nominations for Silk 
Sonic and “Leave the Door Open” (best R&B 
performance, best R&B song).

Also on tap were hoped-for nods on 
behalf of critically acclaimed projects from 
Jazmine Sullivan (best R&B album for 
Heaux Tales, best R&B performance and 
song for “Pick Up Your Feelings”), Lucky 
Daye (best progressive R&B album for 
Table for Two, best traditional performance 
for “How Much Can a Heart Take” featur-
ing Yebba) and Giveon (best R&B song for 

“Heartbreak Anniversary”). The latter song 
was a breakthrough hit from the singer-
songwriter’s Take Time EP, nominated last 
year for best R&B album. Snubbed last year, 
Snoh Aalegra won nominations for best 
R&B performance (“Lost You”) and best 
R&B album (Temporary Highs in the Violet 
Skies).

Several unexpected surprises also round 
out this year’s nominations slate. Justin 
Bieber received his R&B validation with a 
best R&B performance nod for “Peaches,” 
featuring Daniel Caesar and Giveon. The 
recognition comes after the singer/song-
writer posted a letter to the Recording 
Academy on Instagram last year after the 
2021 Grammy noms announcement, declar-
ing that his fifth album Changes — nomi-
nated for best pop vocal album — was being 
improperly honored as it was actually an 
R&B project.

Another major surprise this year is Jon 
Batiste. Leading the 2022 Grammy derby 
with 11 nods, the artist-musician-composer 
clinched two of those in the R&B field: best 
traditional R&B performance for “I Need 
You” and best R&B album for We Are.

In its second year of existence, the best 
progressive album category (formerly best 
urban contemporary album) numbers six 
nominees, owing to a tie. Besides Daye, 
those nominees include first-timer Masego 
(Studying Abroad: Extended Stay) along with 
previous Grammy winners Eric Bellinger 
(New Light, his first nod as a solo artist) 
and ex-Snarky Puppy member Cory Henry 
(Something to Say, also nominated for his 
co-producer-writer work on the Bellinger 
and Kanye West albums); prior Grammy 
nominees Hiatus Kaiyote (Mood Valiant) 
and Terrace Martin; as well as Robert 
Glasper, 9th Wonder & Kamasi Washington 
(Dinner Party: Dessert), all Grammy-nomi-
nated artists, with Glasper and 9th Wonder 
as past winners.

Glasper is also up a second time as a 
featured guest on Leon Bridges’ “Born 
Again” for best traditional R&B perfor-
mance. “Bring It on Home to Me” by BJ the 
Chicago Kid, PJ Morton & Kenyon Dixon 
featuring Charlie Bereal completes that 
category. Bridges also scores a second nod 
for best R&B album for Gold-Diggers Sound. 

Nominated three times last year, including 
best R&B performance, singer-songwriter-
musician Jacob Collier returns with a best 
R&B song nod for SZA’s “Good Days.”

There are some compelling outcomes to 
watch as the countdown begins, especially 
in best R&B song and R&B performance. 
Best R&B album nominees and labelmates 
H.E.R. and Sullivan are competing against 
each other and Silk Sonic in both categories. 
Then all three are vying against Bieber in 
the performance category.

However, there are still several striking 
omissions across the field. Among the names 
that spring to mind are newcomer Capella 
Grey, Ari Lennox and Normani featuring 
Cardi B for best R&B performance. Also 
Tank, Leela James, soul pioneer Merry 
Clayton and Charlie Wilson & Smokey 
Robinson’s silky pairing (“All of My Love”) 
for traditional R&B performance, as well 
as Shelley FKA DRAM for best progressive 
album and VanJess for best R&B album.

The 64th annual Grammy Awards will 
take place in Los Angeles on Jan. 31. 

2022 Grammy 
Nominations: Lil 
Nas X, Brandi 
Carlile & Other Big 
Looks For LGBTQ 
Artists
BY STEPHEN DAW

W
ith a revised set of rules 
to the voting process this 
year, the Recording Acad-
emy’s CEO Harvey Mason 

promised that the upcoming Grammy 
Awards would be focused on “embracing 
the spirit of inclusion.” If the latest nomina-
tions are any indication, then the Gram-
mys may certainly be headed in the right 
direction.

On Tuesday (Nov. 23), the Recording 
Academy announced the nominees for the 
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64th annual Grammys. The annual selection 
came with the usual surprises and snubs, 
like singer Jon Batiste scoring a whopping 
11 nominations while BTS remained shut 
out of the big four categories once again. But 
as far as LGBTQ representation goes, this 
year’s Grammy noms saw a wide array of 
queer artists earning recognition from the 
Academy.

In a statement released following the 
nominations, GLAAD president & CEO 
Sarah Kate Ellis said that she was thrilled 
to see so many LGBTQ professionals get 
recognized. “The vast inclusion of LGBTQ 
artists amongst this year’s Grammy nomi-
nees – including Lil Nas X, Brandi Carlile, 
Lady Gaga, and many others – highlights not 
only a growing shift in cultural acceptance, 
but also the dominant impact that LGBTQ 
artists are making across the music indus-
try,” she said.

Lil Nas X and Brandi Carlile both lead 
among LGBTQ artists with five nominations 
each, with both artists being nominated for 
record and song of the year. Other LGBTQ 
nominees include Halsey, Arlo Parks, St. 
Vincent, and many more. From Lil Nas X’s 
second run at the big four, to Brandi Carlile’s 
new category classification, check out Bill-
board’s five key takeaways regarding LGBTQ 
representation from the 2022 Grammy 
nominations.

Lil Nas X’s big look
In the early stages of Tuesday morning’s 

nominations, things were looking less than 
stellar for Lil Nas X; the superstar had only 
managed to secure two nominations — best 
melodic rap performance and best music 
video for “Industry Baby” and “Montero 
(Call Me By Your Name),” respectively — be-
fore the big four categories were announced. 
The 22-year-old was shut out in the pop 
and rap categories, where many thought 
he would dominate thanks to the critical 
and commercial success of his debut album 
Montero.

Eventually, though, Lil Nas X prevailed, 
scoring three nominations in the big four 
categories, for album of the year (for 
Montero), as well as record and song of the 
year (both for “Montero (Call Me By Your 
Name)”).This will be the rapper’s second 
time competing for album and record of the 

year — he was nominated in both categories 
back in 2020 when Billie Eilish took those 
and the other big four awards home. In a 
heartfelt message to his fans on Twitter, 
Lil Nas made it clear what the gesture meant 
to him. “Don’t have to win a single award, 
truly thankful for all the insight this year has 
brought me,” he said. “And thankful for the 
journey. Love u guys.”

Brandi Carlile pops into a new genre 
category

When it comes to being a successful LG-
BTQ artist at the Grammys, Brandi Carlile 
is about as good an example as you can get. 
That certainly remains true this year, as 
Brandi nabbed five nominations. Nominated 
twice in song of the year (for her single 
“Right on Time,” as well as her Alicia Keys 
collaboration “A Beautiful Noise”) as well 
as one each in record of the year (“Right 
on Time”) and best American roots perfor-
mance (for her feature on Brandy Clark’s 
“Same Devil”), her final nomination was in a 
very surprising category; best pop solo per-
formance for her single “Right on Time.”

While Carlile is no doubt honored to be 
nominated in such a stacked category, she 
also made it abundantly clear on her social 
media that she is an Americana artist, and 
felt that the decision to move “Right on 
Time” into the pop category was wrong. 
“While I’m incredibly flattered to be consid-
ered ‘pop’ as a 40 year old crooning lesbian 
mother, I would be lying if I said I wasn’t a 
bit surprised and disappointed to learn the 
Recording Academy decided to move ‘Right 
On Time’ out of the American Roots genre 
and into the pop category,” she wrote.

Brothers Osborne bring a hopeful mes-
sage to two country nominations

After officially coming out as gay earlier 
this year, T.J. Osborne of beloved the coun-
try duo Brothers Osborne opened up about 
feeling accepted within the genre at the 
2021 CMA Awards. Now, with the band’s 
two nominations at the 2022 Grammys for 
best country album and best country duo/
group performance, the brothers have even 
more reason to celebrate. In the perfor-
mance category, the band is nominated for 
their song “Younger Me,” a touching note-
to-self by T.J. in which he encourages his 
younger self to embrace who he is, rather 

than keep hiding.
The alternative field gets dominated by 

LGBTQ women
While Halsey’s critically beloved If I Can’t 

Have Love, I Want Power may have been 
shut out of album of the year, the 27-year-
old star can rest easy knowing that the proj-
ect earned a nod for best alternative music 
album. She can even get excited, knowing 
that those joining her in the category are 
mostly queer women, including St. Vincent 
(Daddy’s Home), Arlo Parks (Collapsed in 
Sunbeams) and Japanese Breakfast (Jubilee). 
The alternative field is certainly following 
in the stride of the last few Grammys, in 
which queer women made up the majority 
of LGBTQ nominees.

Best new artist boasts LGBTQ stars on 
the rise

The 2022 category is also filled with LG-
BTQ women, including Parks and Japanese 
Breakfast. 

Genesis Owusu, 
The Kid LAROI 
Win Big at 2021 
ARIA Awards
BY LARS BRANDLE

W
ith four trophies, Genesis 
Owusu was the big winner 
at the 2021 ARIA Awards, 
held Wednesday (Nov. 24) 

at Sydney’s Taronga Zoo.
Owusu, the Ghana-born, Australia-raised 

funk exponent, won the coveted album of 
the year honor for his debut Smiling With 
No Teeth, and filled his boots with best hip-
hop release, best independent release and 
best cover art, awarded to Kofi Ansah and 
Bailey Howard for their artwork.

“This is insane,” he said after claiming the 
top album award. “I used to get side-eyed a 
lot when I was younger, for like, the way I 
dressed and the things I did,” he recounted. 
“But all the people I loved and respected 
always stood firm, immovable, unshakeable, 
because we knew the power in who we were 
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and what we created.”
He continued, “for all those people, Goon 

Club worldwide, eccentrics, Black people, 
know that it’s not up to us to change the 
people, but it’s up to people to catch up and 
see what they’ve been missing out on.”

Owusu’s ARIAs haul caps a seven-day 
bounty that dreams are made of.

Last week, his critically lauded LP won 
a brace of J Awards, including Australian 
album of the year.

Just hours after securing his first Grammy 
Award nomination, The Kid LAROI bagged 
a pair of ARIA Awards. The Kamilaroi rap-
per and singer won best artist and best pop 
release for his hit “Stay,” with Justin Bieber, 
a single that dominated the Billboard 100, 
Global 200 and the ARIA Charts.

“How good is Australian music,” enthused 
LAROI (real name Charlton Howard) after 
winning best artist. “It’s incredible that 
I’m getting this much love, especially from 
home. That means the world to me.”

He continued, “starting this, all I wanted 
to do was just bring up the culture, and 
show the world how Australian music was.”

In LAROI’s homeland, “Stay” is triple-
platinum certified, and its 14-week run at 
the top is the third longest reign in ARIA 
Charts history.

The Kid is in golden form. Earlier this 
month, he snagged best artist at the Aus-
tralia’s National Indigenous Music Awards 
2021.

Fresh from their third Grammy nomina-
tion, and a third ARIA No. 1 album, Sydney 
electronic trio Rüfüs Du Sol scooped best 
group and best dance release, for Surrender.

The 2021 ARIA Awards rung the changes. 
Due to the pandemic and the knock-on chal-
lenges with cross-border travel, the ceremo-
ny was presented as a virtual one, streaming 
live on YouTube and the Nine Network’s 
domestic digital channel NineNow.

Also on the night, the inaugural Michael 
Gudinski breakthrough artist award was 
presented, with Budjerah taking the honors.

That category was recently renamed as a 
tribute to the Mushroom Group founder and 
chairman, and for his tireless championing 
of new talent.

Lauded as one of the country’s finest new 
voices, Budjerah was actually identified by 

the late Gudinski as a star-in-waiting.
Indeed, Gudinski tapped the teen singer 

and songwriter to perform on the second 
edition of Music From the Home Front, 
which aired in April, on ANZAC Day eve.

Budjerah recently signed with Mush-
room Music Publishing, the company 
Gudinski built.

In one of the special moments of the eve-
ning, Ed Sheeran presented the category in 
a special video tribute to the late Gudinski, 
who passed away suddenly March 2, at the 
age of 68.

Earlier this year, Sheeran made the trip 
to Melbourne to appear on stage a state 
memorial for his close friend, a giant of Aus-
tralia’s music scene. Sheeran penned and 
performed a song for Gudinski, “Visiting 
Hours,” which appears on his latest album, 
= (equals).

Other winners at the ARIAs included 
Tkay Maidza (best soul/R&B release), 
Middle Kids (best rock album), Crowded 
House (best adult contemporary album), 
Troy Cassar-Daley (best country album), 
Tropical F**K Storm (best hard rock/heavy 
metal album), Archie Roach (best blues & 
roots album), Taylor Swift (for the fan-voted 
category most popular international) while 
“Dance Monkey” producer Konstantin 
Kersting won a pair of Artisan Awards.

This year’s ARIAs ceremony was split 
into two parts, separated with an intermis-
sion during which viewers were treated to a 
montage of classic ARIA Awards moments, 
and the 2021 In Memoriam segment.

Part two was spread across 11 main cat-
egories, including album of the year, song 
of the year, the Michael Gudinski break-
through artist, and artist of the year which, 
for the first time, was presented as a gender-
neutral category.

Performers in the second segment includ-
ed Amy Shark, Genesis Owusu, Budjerah, 
Rüfüs Du Sol, Gretta Ray and The Kid Laroi.

The 2021 ARIA Awards streamed live 
from Sydney’s iconic Taronga on Cammerai-
gal Country on YouTube, through a partner-
ship with YouTube Music.

2021 ARIA Award Recipients
Album Of The Year
Amy Shark – Cry Forever (Wonderlick 

Recording Company) 

Genesis Owusu – Smiling with No Teeth 
(OURNESS / AWAL) (WINNER) 
Midnight Oil & First Nations Collaborators 
– The Makarrata Project (Sony Music) 
The Avalanches – We Will Always Love You 
(Modular / EMI Music Australia) 
Tones and I – Welcome to the Madhouse 
(Bad Batch Records / Sony Music)

Best Artist
Amy Shark – Cry Forever (Wonderlick 

Recording Company) 
Budjerah – Budjerah (EP) (Warner Music 
Australia) 
Genesis Owusu – Smiling with No Teeth 
(OURNESS / AWAL) 
Keith Urban – The Speed Of Now Part 1 
(CAPITOL – NASHVILLE / EMI Music 
Australia) 
Kylie Minogue – Disco (Liberator Music/
Mushroom) 
Masked Wolf – Astronaut In The Ocean 
(Teamwrk Records/ADA/Warner Music) 
Ngaiire – 3 (Dot Dash Recordings / Remote 
Control Records) 
The Kid LAROI – Stay (with Justin 
Bieber) (Columbia/Sony Music) (WIN-
NER) 
Tones and I – Welcome to the Madhouse 
(Bad Batch Records / Sony Music) 
Vance Joy – Missing Piece (Liberation Re-
cords/Mushroom Group)

Michael Gudinski Breakthrough Artist
Budjerah – Budjerah (EP) (Warner 

Music Australia) (WINNER) 
Gretta Ray – Begin To Look Around (EMI 
Music Australia) 
Masked Wolf – Astronaut In The Ocean 
(Teamwrk Records/ADA/Warner Music) 
MAY-A -Don’t Kiss Ur Friends (Arcadia 
Music / Sony Music) 
Ngaiire – 3 (Dot Dash Recordings / Remote 
Control Records)

Best Pop Release
Amy Shark – Cry Forever (Wonderlick 

Recording Company) 
The Avalanches – We Will Always Love You 
(Modular / EMI Music Australia) 
The Kid LAROI – Stay (with Justin 
Bieber) (Columbia/Sony Music) (WIN-
NER) 
Tones and I – Fly Away (Bad Batch Records 
/ Sony Music) 
Vance Joy – Missing Piece (Liberation Re-
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cords/Mushroom Group)
Best Hip-Hop Release Presented By 

Menulog
B Wise – jamie (Semi Pro Sound) 

Genesis Owusu – Smiling with No Teeth 
(OURNESS / AWAL) (WINNER) 
Masked Wolf – Astronaut In The Ocean 
(Teamwrk Records/ADA/Warner Music) 
The Kid LAROI – WITHOUT YOU (Colum-
bia/Sony Music) 
Youngn Lipz – Area Baby (Biordi Music/
Virgin Music)

Best Independent Release Presented 
by PPCA

Archie Roach – The Songs Of Charcoal 
Lane (Bloodlines/Mushroom) 
Ball Park Music – Ball Park Music (Prawn 
Records/ Inertia Music) 
Emma Donovan & The Putbacks – Cross-
over (Hopestreet Recordings/The Planet 
Company) 
Genesis Owusu – Smiling with No Teeth 
(OURNESS / AWAL) (WINNER) 
Vance Joy – Missing Piece (Liberation Re-
cords/Mushroom Group

Best Soul/R&B Release
Budjerah – Budjerah (EP) (Warner Music 

Australia) 
Hiatus Kaiyote – Mood Valiant (Brainfeed-
er/Ninja Tune) 
Ngaiire – 3 (Dot Dash Recordings / Remote 
Control Records) 
Tash Sultana – Terra Firma (Lonely Lands 
Records/Sony Music 
Tkay Maidza – Last Year Was Weird, Vol. 
3 (Dew Process/Universal Music Austra-
lia) (WINNER)

Best Dance Release
Cosmo’s Midnight – Yesteryear (Nite 

High/Sony Music) 
Dom Dolla – Pump The Brakes (Sweat It 
Out/Warner) 
Jolyon Petch – Dreams (TMRW Music) 
KLP & Stace Cadet – People Happy (Me-
dium Rare Recordings / Sony Music) 
RÜFÜS DU SOL – Alive (Rose Avenue 
Records/Reprise/Warner Music) (WIN-
NER)

Best Group
AC/DC – Power Up (Leidseplein Presse / 

Sony Music) 
Gang Of Youths – The Angel of 8th Ave. 
(Mosy Recordings / Sony Music) 

Midnight Oil & First Nations Collaborators 
– The Makarrata Project (Sony Music) 
RÜFÜS DU SOL – Alive (Rose Avenue 
Records/Reprise/Warner Music) (WIN-
NER) 
The Avalanches – We Will Always Love You 
(Modular / EMI Music Australia)

Best Rock Album
AC/DC – Power Up (Leidseplein Presse / 

Sony Music) 
Ball Park Music – Ball Park Music (Prawn 
Records/ Inertia Music) 
Holy Holy – Hello My Beautiful World 
(Wonderlick Recording Company) 
Middle Kids – Today We’re The Greatest 
(EMI Music Australia) (WINNER) 
Midnight Oil & First Nations Collaborators 
– The Makarrata Project (Sony Music)

Best Adult Contemporary Album
Big Scary – Daisy (Pieater/Inertia) 

Crowded House – Dreamers Are Waiting 
(EMI Music Australia) (WINNER) 
Kylie Minogue – Disco (Liberator Music/
Mushroom) 
Nick Cave & Warren Ellis – Carnage (Goli-
ath / AWAL) 
Odette – Herald (EMI Music Australia)

Best Country Album
Brad Cox – My Mind’s Projection (Sony 

Music) 
Felicity Urquhart & Josh Cunningham – The 
Song Club (ABC Music) 
Shane Nicholson – Living In Colour (Lost 
Highway Australia/Universal Music Aus-
tralia) 
The Wolfe Brothers – Kids On Cassette 
(BMG/WMG) 
Troy Cassar-Daley – The World Today 
(Tarampa Music / Sony Music) (WIN-
NER)

Best Hard Rock/Heavy Metal Album
Alpha Wolf – A Quiet Place To Die 

(Greyscale Records / Cooking Vinyl Austra-
lia) 
Psychedelic Porn Crumpets – SHYGA! 
The Sunlight Mound What Reality? (TFS 
Records/Virgin Music) 
Tropical F**k Storm – Deep States (TFS 
Records/Virgin Music) (WINNER) 
Yours Truly – Self Care (UNFD/The Or-
chard) 
Swayze & the Ghosts – Paid Salvation (IVY 
LEAGUE/MUSHROOM)

Best Blues & Roots Album
Archie Roach – The Songs Of Charcoal 

Lane (Bloodlines/Mushroom) (WINNER) 
Emma Donovan & The Putbacks – Cross-
over (Hopestreet Recordings/The Planet 
Company) 
Josh Teskey & Ash Grunwald – Push The 
Blues Away(Ivy League/Mushroom) 
Martha Marlow – Medicine Man (Indepen-
dent/The Planet Company) 
Ziggy Alberts Searching For Freedom (Com-
monfolk Records / The Orchard)

Best Children’s Album
Amber Lawrence – The Kid’s Gone Coun-

try 2 (Fun For All The Family ABC Music) 
Bluey – Bluey The Album – (Ludo Studios 
/ Demon Music Group / BBC Studios / 
Rocket) (WINNER) 
Diver City – Dance Silly (ABC Music / 
Universal) 
The Wiggles – Lullabies With Love (ABC 
Music) 
Various Artists – The Moon, The Mouse & 
The Frog: Lullabies from Northern Australia 
(ABC Music)

Public Voted Awards
Best Video presented by YouTube 

Music
24k – Tkay Maidza, Nicholas Muecke 

(Dew Process/Universal Music Australia) 
Astronaut In The Ocean – Masked Wolf, 
Daniele Cernera (Teamwrk Records/ADA/
Warner Music) 
could cry just thinkin about you (Full Ver-
sion) – Troye Sivan & Jesse Gohier-Fleet 
(EMI Music Australia) 
Dance – Julia Stone, Jessie Hill (BMG/
WMG) 
First Nation – Midnight Oil (featuring 
Jessica Mauboy & Tasman Keith), Robert 
Hambling (Sony Music) 
Higher – Budjerah, Mick Soiza (Warner 
Music Australia) 
Love Songs Ain’t for Us – Amy Shark, James 
Chappell (Wonderlick Recording Company) 
Missing Piece – Vance Joy, Annelise 
Hickey (Liberation Records/Mushroom 
Group) (WINNER) 
The Divine Chord – The Avalanches, 
Jonathan Zawada (Modular / EMI Music 
Australia) 
Won’t Sleep – Tones and I, Nick Kozakis, 
Liam Kelly (Bad Batch Records / Sony 
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Music)
Best Australian Live Act presented by 

Heaps Normal
Amy Shark – Cry Forever Tour 2021 

(Wonderlick Recording Company) 
Ball Park Music – The Residency (Prawn 
Records/ Inertia Music) 
Budjerah – Budjerah 2021 Aus Tour (War-
ner Music Australia) 
Genesis Owusu – Smiling With No Teeth 
Album Tour (OURNESS / AWAL) 
King Gizzard & The Lizard Wizard – Micro 
Tour (King Gizzard & The Lizard Wizard/
Virgin Music) 
Lime Cordiale – Relapse Tour (Chugg 
Music Pty Ltd) (WINNER) 
Midnight Oil & First Nations Collaborators 
– Makarrata Live (Sony Music) 
The Avalanches – The Avalanches Live 
(Modular / EMI Music Australia) 
The Teskey Brothers – The Teskey Broth-
ers (Headline Shows + Festivals) (IVY 
LEAGUE/MUSHROOM)

Song of the Year presented by YouTube 
Music

Amy Shark Feat. Keith Urban – Love 
Songs Ain’t For Us (Wonderlick Recording 
Company) 
Dean Lewis – Falling Up (Island Records 
Australia/Universal Music Australia) 
Hooligan Hefs – Send It! (db Music / War-
ner Music Australia) 
Keith Urban & P!nk – One Too Many (CAPI-
TOL – NASHVILLE / EMI Music Australia) 
Masked Wolf – Astronaut In The Ocean 
(Teamwrk Records/ADA/Warner Music) 
Sam Fischer & Demi Lovato – What Other 
People Say (Sony Music) 
Spacey Jane – Booster Seat (AWAL Re-
cordings) (WINNER) 
The Kid LAROI with Miley Cyrus – Without 
You (Columbia/Sony Music) 
Tones and I – Fly Away (Bad Batch Records 
/ Sony Music) 
Vance Joy – Missing Piece (Liberation Re-
cords/Mushroom Group)

Most Popular International
Ariana Grande – Positions (Universal Re-

cords USA / Universal Music Australia) 
Doja Cat – Planet Her (RCA Records / Sony 
Music) 
Justin Bieber – Justice (Def Jam / Universal 
Music Australia) 

Kanye West – Donda (Def Jam / Universal 
Music Australia) 
Luke Combs – What You See Ain’t Always 
What You Get (Columbia Nashville / Sony 
Music) 
Machine Gun Kelly – Tickets To My Down-
fall (Interscope / Universal Music Australia) 
Miley Cyrus – Plastic Hearts (RCA Records 
/ Sony Music) 
Olivia Rodrigo – Sour (Geffen / Universal 
Music Australia) 
Pop Smoke – Shoot For The Stars Aim For 
The Moon (Universal Records USA / Uni-
versal Music Australia) 
Taylor Swift – Evermore (Universal Mu-
sic Australia) (WINNER)

Telstra ARIA Music Teacher Award
Aaron Silver – Wodonga Primary School, 

Regional VIC 
Ashley Baxter – Pimlico State High School, 
Townsville QLD 
Daniel Wilson – Star Struck, Newcastle 
NSW 
Zoë Barry – Sacred Heart School, Mel-
bourne VIC (WINNER)

Artisan Awards
Best Cover Art
Ngaiire Joseph & Dan Segal for Ngaiire – 

3 (Dot Dash Recordings / Remote Control 
Records) 
Eben Ejdne for Odette – Herald (EMI Music 
Australia) 
Kofi Ansah & Bailey Howard for Genesis 
Owusu – Smiling with No Teeth (OUR-
NESS / AWAL) (WINNER) 
Jonathan Zawada for The Avalanches – We 
Will Always Love You (Modular / EMI 
Music Australia) 
Giulia Giannini McGauran & Mitchell Eaton 
for Tones and I – Welcome to the Madhouse 
(Bad Batch Records / Sony Music)

Engineer Of The Year
Chris Collins 

Eric J Dubowsky 
Konstantin Kersting (WINNER) 
Matt Corby 
Tony Espie

Producer Of The Year
Andrew Klippel, Dave Hammer 

Konstantin Kersting & The Rubens 
(WINNER) 
M-Phazes 
Matt Corby 

Robert Chater
Fine Arts Awards
Best Classical Album
Christian Li – Vivaldi: The Four Seasons 

(Decca Records Australia/Universal Music 
Australia 
Emily Sun & Andrea Lam – Nocturnes (ABC 
Classic) 
Genevieve Lacey and Marshall McGuire – 
Bower (ABC Classic / Universal) (WIN-
NER) 
Grigoryan Brothers – This is Us: A Musi-
cal Reflection of Australia (ABC Classic / 
Universal) 
Nat Bartsch – Hope (ABC Classic / Univer-
sal)

Best Jazz Album
Australian Art Orchestra, Reuben Lewis, 

Tariro Mavondo & Peter Knight – Closed 
Beginnings (AAO Recordings/The Planet 
Company) 
Kristen Beradi, Sean Foran & Rafael Kar-
len – Haven (Earshift Music / The Planet 
Company) 
Mildlife – Automatic (Inertia Music / 
[PIAS]) (WINNER) 
Petra Haden & The Nick Haywood Quin-
tet – Songs from my Father (ABC Jazz / 
Universal) 
Vazesh – The Sacred Key (Earshift Music / 
The Planet Company)

Best Original Soundtrack or Musical 
Theatre Cast Album

Angus & Julia Stone – Life Is Strange 
(BMG/WMG) (WINNER) 
Antony Partos – Rams (Original Motion 
Picture Score) (ABC Music) 
Caitlin Yeo, Maria Alfonsine, Damian de 
Boos-Smith – Wakefield Season One Official 
Soundtrack (MADBS Composing Palace) 
Sia – Music Songs From And Inspired By 
The Motion Picture (Atlantic Records / 
Warner Music 
Yve Blake – Fangirls (ADA/Warner Music)

Best World Music Album
Bob Weatherall & Halfway, with William 

Barton – Restless Dream (ABC Music) 
Bukhu – Bukhchuluun Ganburged – The 
Journey (Bukhu/Distrokid) 
Eishan Ensemble – Project Masnavi (Ear-
shift Music / The Planet Company) 
Joseph Tawadros – Hope In An Empty 
City (Independent / The Planet Com-
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pany) (WINNER) 
Kuya James – ISA (Settle Down Records / 
MGM Distribution) 

Cosculluela Inks 
Exclusive Deal 
with ONErpm
BY JESSICA ROIZ

C
osculluela (real name: José 
Fernando Cosculluela) has signed 
an exclusive deal with music busi-
ness solutions provider ONErpm, 

the company has announced.
The contract is also in partnership with 

Coscu’s longtime label Rottweilas, Inc., 
which is home to his classic albums El Prín-
cipe, El Niño and Santa Cos, as well as his 
hits “Prrrum,” “Na Na Nau” and the Nicky 
Jam-assisted “Te Busco,” which hit the top 
10 on Billboard’s Hot Latin Songs chart in 
2016.

“The ONErpm team is very proud and 
honored to have one of the most iconic art-
ists of the urban genre, Cosculluela, join the 
ONErpm family,” said Emmanuel Zunz, 
ONErpm founder & CEO, in a press state-
ment. “Working in tandem with Jaime Cos-
culluela – his brother and Manager; there is 
no limit to what we can achieve together.”

Offering a unique approach, ONErpm will 
continue the growth and consolidation of 
the Puerto Rican artist and his record label.

Known as “El Principe,” Cosculluela is 
one of reggaeton music’s exponents, with 
a trajectory that spans over 20 years. He’s 
collaborated with artists such as Daddy 
Yankee, Bad Bunny, J Balvin and Karol G, 
to name a few.

On the Billboard charts, the Puerto Rican 
artist has placed eight entries in Hot Latin 
Songs, six in Top Latin Albums, and three 
No. 1 hits on Latin Rhythm Albums. 

Adele Makes 
Crossover History, 
as ‘Easy on 
Me,’ With Chris 
Stapleton, Debuts 
on Country 
Airplay Chart
BY GARY TRUST

P
op superstar Adele adds another 
genre to her Billboard chart résu-
mé, as “Easy on Me,” with Chris 
Stapleton, enters the Country 

Airplay ranking (dated Nov. 27). The song 
starts at No. 25 with 5.4 million audience 
impressions, according to MRC Data.

With the debut, Adele logs her first ap-
pearance on a Billboard country survey, and 
makes unprecedented airplay chart history.

The collaborative version was released 
Nov. 19 and, being promoted to country 
radio by In2une Nashville, received hourly 
plays that day on participating iHeartMedia 
stations. (The latest Country Airplay chart 
reflects airplay on over 140 country stations 
in the Nov. 15-21 tracking week.)

Adele’s piano ballad was originally 
released Oct. 14 by the singer-songwriter 
solo, and has spent four weeks atop the 
all-genre Billboard Hot 100. It’s the first 
single from her Columbia Records album 30, 
released Nov. 19; the version with Stapleton 
is a bonus track on the physical version on 
sale at Target.

As “Easy on Me” begins on Country 
Airplay, it continues climbing other airplay 
charts. It tops Adult Contemporary for a 
third week and becomes Adele’s sixth No. 1 
on Adult Pop Airplay. Among other moves, it 
bullets at No. 2 on Adult Alternative Airplay, 
No. 3 on Pop Airplay, No. 7 on Dance/Mix 
Show Airplay (thanks to remixes) and No. 11 
on Adult R&B Airplay.

Notably with its Country Airplay en-
trance, “Easy on Me” becomes the first song 

to scale a combination of pop, rock, R&B/
hip-hop and country airplay charts since 
MRC Data began powering Billboard‘s air-
play tallies beginning with Country Airplay 
in January 1990.

“Adele has once again shown that she 
is an artist who transcends format,” Keith 
Solis, director of music programming at 
Adult R&B Airplay panelist KRNB Dallas, 
told Billboard after the station added “Easy 
on Me.”

Said Brian Robinson, program director at 
fellow Adult R&B Airplay reporter WBAV 
Charlotte, N.C., after the station put the song 
into rotation, “She makes records for the 
masses.”

“Any time you put two superstars like 
that together, it’s a moment,” Rod Phillips, 
iHeartCountry executive vp, programming, 
mused to Billboard as the chain embraced 
the song’s new duet version. “Like all hits, 
the listeners get to decide. We’ll watch all 
the metrics and get a read on it and find out 
how big it can be.”

As for the last song to make a somewhat 
comparable sweep among pop, rock, R&B/
hip-hop and country charts prior to 1990? 
Perhaps unsurprisingly, USA for Africa’s 
“We Are the World” (which, like Adele’s 
“Easy on Me,” was released on Columbia). 
The charity anthem and pop-culture phe-
nomenon that culled artists representing a 
host of styles topped the Hot 100 for four 
weeks and Hot R&B/Hip-Hop Songs for two 
frames and rose to No. 27 on Mainstream 
Rock Airplay and No. 76 on Hot Country 
Songs in 1985.

Meanwhile, Adele appears on her 17th 
Billboard airplay chart, among 25 active 
airplay surveys published throughout the 
year. Her updated portfolio, dating to her 
first hit, “Chasing Pavements,” in 2008: 
Adult Alternative Airplay, Adult Contempo-
rary, Adult Pop Airplay, Adult R&B Airplay, 
Alternative Airplay, Country Airplay, Dance/
Mix Show Airplay, Latin Airplay, Latin Pop 
Airplay, Mainstream R&B/Hip-Hop Airplay, 
Pop Airplay, Radio Songs, R&B/Hip-Hop 
Airplay, Rhythmic Airplay, Rock & Alterna-
tive Airplay, Smooth Jazz Airplay and Tropi-
cal Airplay.

Conversely, the dwindling list of airplay 
charts on which Adele hasn’t yet appeared: 
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Christian Airplay, Christian AC Airplay, 
Gospel Airplay, Holiday Airplay, Latin 
Rhythm Airplay, Mainstream Rock Airplay, 
Rap Airplay and Regional Mexican Airplay.

Adele matches Mariah Carey with visits 
to as many as 17 Billboard airplay charts 
(again, since the inception of MRC Data 
tabulation in 1990). Only one act has made 
more lists: Pharrell, with 18 in his chart his-
tory. Next up with 16 each: Beyoncé, Wyclef 
Jean, John Legend, Bruno Mars, Santana 
and Timbaland. Plus, with 15 each: Christina 
Aguilera, Akon, Justin Bieber, Jay-Z, Alicia 
Keys, Shaggy and Snoop Dogg.

Of those artists, Adele joins Bieber and 
Legend as the only acts to up their totals 
via Country Airplay entries. As with Adele’s 
team-up with Stapleton, both did so thanks 
to collaborations with established format 
stars: Dan + Shay and Bieber’s “10,000 
Hours” led for two weeks beginning in 
January 2020 and Carrie Underwood and 
Legend’s “Hallelujah” hit No. 57 last holiday 
season.

Additional reporting by Jim Asker 

Taylor Swift’s 
‘Exile’ Rules 
Top TV Songs 
Chart After ‘You’ 
Appearance
BY KEVIN RUTHERFORD

T
aylor Swift’s “Exile,” featur-
ing Bon Iver, reaches No. 1 on 
Billboard’s Top TV Songs chart, 
presented by Tunefind, for Octo-

ber 2021 after being heard in an episode of 
Netflix’s You.

Rankings for the Top TV Songs chart 
are based on song and show data provided 
by Tunefind and ranked using a formula 
blending that data with sales and streaming 
information tracked by MRC Data during 
the corresponding period of October 2021.

“Exile,” a top 10 for Swift on the Adult 
Alternative Airplay chart in November 2020, 

crowns Top TV Songs after its appearance in 
the season 3 finale of You, released alongside 
the full season on Oct. 15.

In October 2020, the song received 11.6 
million U.S. on-demand streams and was 
downloaded 3,000 times, according to 
MRC Data. As a result of its You feature, it’s 
returned to the Alternative Digital Song 
Sales chart since the Oct. 30 tally, rising as 
high as No. 12 (Nov. 20).

“Exile” is one of three You songs on the 
October survey, joined by Lord Huron and 
Allison Ponthier’s “I Lied” (No. 4; 2 million 
streams, 1,000 downloads) and Lorde’s “Su-
percut” (No. 7; 1.9 million streams).

See the full top 10, featuring songs from 
Ted Lasso, The Resident, Grey’s Anatomy, 
Maid, Station 19, Another Life and Locke 
& Key in addition to the three You entries, 
below.

Rank, Title, Artist, Show (Network) 
1. “Exile,” Taylor Swift feat. Bon Iver, You 
(Netflix) 
2. “Karma Police,” Radiohead, Ted Lasso 
(Apple+) 
3. “Iris,” Valerie Broussard, The Resident 
(FOX) 
4. “I Lied,” Lord Huron & Allison Ponthier, 
You (Netflix) 
5. “Brighter Days,” Blessing Offor, Grey’s 
Anatomy (ABC) 
6. “Eye for An Eye,” Mags Duval, Maid 
(Netflix) 
7. “Supercut,” Lorde, You (Netflix) 
8. “All This Love,” Ruby Amanfu, Station 19 
(ABC) 
9. “I Guess You Get What’s Coming,” Cody 
Crump, Another Life (Netflix) 
10. “Will It Ever Be the Same,” Young Sum-
mer, Locke & Key (Netflix) 

Nita Strauss Is the 
First Woman to 
Achieve This Rock 
Chart Feat Since 
1995
BY KEVIN RUTHERFORD

N
ita Strauss accomplishes a 
feat not achieved since 1995 on 
Billboard‘s Mainstream Rock 
Airplay chart, as her co-billed 

David Draiman collaboration “Dead In-
side” rises from No. 11 to No. 10 on the list 
dated Nov. 27.

With the ascent, Strauss is the first solo 
woman to score a top 10 as a lead artist on 
Mainstream Rock Airplay in nearly 26 years.

In 1995, two solo women reached the top 
10 as leads. Alanis Morissette hit No. 3 
with “You Oughta Know” that September, 
followed by a No. 8 peak for her “Hand in 
My Pocket” that November. Melissa Ether-
idge also reached the top 10 that November 
with the No. 4-peaking “Your Little Secret,” 
which was, before Strauss’ song, the last top 
10 by a solo woman lead, having spent its 
last week in the top 10 on the chart dated 
Dec. 23, 1995.

Since then, a handful of solo women had 
hit the top 10, albeit in featured roles. Most 
recently, Delaney Jane reached No. 3 in 
November 2020 on I Prevail‘s “Every Time 
You Leave.”

Unlike Morissette and Etheridge’s top 10s, 
Strauss is not a vocalist on “Dead Inside.” 
She’s the guitarist, while Draiman, lead 
singer of Disturbed, handles vocals. It’s 
Draiman’s first Mainstream Rock Airplay 
top 10 as a soloist, after he charted one prior 
solo entry, the No. 25-peaking “Forsaken” in 
2002; Disturbed boasts 23 top 10s, includ-
ing 10 No. 1s, while other Draiman vehicle 
Device also has one top 10 and No. 1.

Concurrently, “Inside” jumps 36-28 on 
the all-rock-format, audience-based Rock & 
Alternative Airplay chart with 1.4 million 
audience impressions, up 18%, according to 
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MRC Data.
In addition to her solo career, the Los 

Angeles-born Strauss plays guitar for Alice 
Cooper. Her new solo album has been 
announced, although no release date has 
yet been revealed. Her 2018 LP, Controlled 
Chaos, topped Billboard‘s Heatseekers Al-
bums chart and hit No. 6 on Top Hard Rock 
Albums. 

Silk Sonic’s 
‘Evening’ Debuts 
at No. 1 on Top 
R&B/Hip-Hop 
Albums Chart
BY TREVOR ANDERSON

S
ilk Sonic arrives at No. 1 on 
Billboard’s Top R&B/Hip-Hop 
Albums chart as the duo’s first 
album, An Evening With Silk Sonic, 

starts in the top slot. The nine-song project 
from the duo of Bruno Mars and Anderson 
.Paak leads the list dated Nov. 27 through 
104,000 equivalent album units earned in 
the week ending Nov. 18, according to MRC 
Data.

An Evening With Silk Sonic, released on 
Nov. 12 through Aftermath/Atlantic Group, 
traces 42,000 of its units to traditional 
album sales and is the genre’s top-selling 
album of the week. 60,000 units derive 
from streaming, representing 81.6 million 
U.S. on-demand streams of Evening songs. 
The remaining 2,000 units come from song 
download sales. (One unit equals the follow-
ing levels of consumption: one album sale, 
10 individual tracks sold from an album, or 
3,750 ad-supported or 1,250 paid/subscrip-
tion on-demand official audio and video 
streams for a song on the album.)

As Silk Sonic projects contribute to each 
performer’s individual chart accounts, 
Bruno Mars picks up his second Top R&B/
Hip-Hop Albums leader, after his 24K Magic 
posted eight weeks on top in 2016-17, and 
Anderson .Paak nabs his first champ. The 

latter’s previous career peak was a No. 2 
result for Ventura in 2019.

Elsewhere, An Evening With Silk Sonic de-
buts at No. 1 on the Top R&B Albums chart, 
where it repeats as Mars’ second chart-top-
per and .Paak’s first. The album also enters 
the all-genre Billboard 200 at No. 2, behind 
Taylor Swift’s Red (Taylor’s Version).

As Evening arrives, the album debuts six 
tracks onto the Hot R&B/Hip-Hop Songs 
chart. Those, combined with the three pre-
release singles, ensure that all nine of An 
Evening With Silk Sonic’s songs have made it 
onto the genre chart.

Here’s a rundown of the new recruits:
No. 17, “After Last Night,” with Thunder-

cat and Bootsy Collins 
No. 20, “Blast Off” 
No. 22, “Put on a Smile” 
No. 23, “Fly as Me” 
No. 35, “777” 
No. 48, “Silk Sonic Intro”

The Evening lead offering, “Leave the 
Door Open,” topped Hot R&B/Hip-Hop 
Songs for eight weeks between April and 
July, while the second single, “Skate,” 
peaked at No. 4 in August. The latter is still 
present on the new chart, rebounding 50-21 
thanks to Evening album activity.

The set’s third – and current – single, 
“Smokin’ out the Window,” leads the collec-
tion, as it holds at No. 2 in its second week 
on the list. Additionally, the track captures 
the weekly Airplay Gainer and Streaming 
Gainer awards thanks to surges. On radio, 
“Smokin’” rises 25-14 on R&B/Hip-Hop 
Airplay with an 86% week-over-week audi-
ence gain to 8.2 million in the week ending 
Nov. 21, according to MRC Data. In the 
streaming sector, the single improved 13% in 
U.S. clicks to 23.8 million in the week ending 
Nov. 18.

Seven of the nine Evening songs also 
debut or have previously shown on the 
all-genre Billboard Hot 100. Among them, 
“After Last Night,” notably marks a mile-
stone for the only other credited artists on 
the album. With the song’s No. 68 start, 
Thundercat lands his highest-charting Hot 
100 hit among three entries, while funk leg-
end Bootsy Collins captures the first Hot 
100 appearance of his career. 

Don Omar Earns 
Highest Debut on 
Tropical Airplay 
Chart Thanks to 
‘Se Menea’ With 
Nio García
BY PAMELA BUSTIOS

M
ultiple Latin pair-ups have 
debuted on or topped the Latin 
charts this week (dated Nov. 
27), and now it’s Don Omar 

and Nio García’s turn, whose first col-
laboration “Se Menea” bows at No. 4 on the 
Tropical Airplay chart.

As the old-school merengue tune with 
rhythmic nuances starts in the list’s upper 
tier, Don Omar scores his highest-charting 
debut ever since the survey’s inception in 
1994. It surpasses his topmost entrance until 
now: “Ella y Yo” which opened at No. 5 in 
2005.

“I am extremely happy with everything 
that has been happening in this new musi-
cal era,” Don Omar tells Billboard. “I am 
working with a great team and continue to 
have the best fans in the world. Today I have 
another achievement to celebrate, thanks 
Billboard!”

With the No. 4 arrival of “Se Menea,” Don 
Omar adds a 24th top 10 to his career board, 
dating back to his first, the No. 4-peak-
ing “Dile” (2004). Out of those, eight have 
topped the tally, including the 18-week 
champ “Danza Kuduro” with Lucenzo 
(2010-2011), which ties with Aventura’s “In-
mortal” for the third-most leading title just 
behind Prince Royce’s “Carita de Inocente” 
(29 weeks at No. 1) and Daddy Yankee and 
Marc Anthony’s “De Vuelta Pa’ La Vuelta” 
(22 weeks).

“Se Menea” starts with 5.5 million in 
audience impressions, earned in the U.S. in 
the week ending Nov. 21, according to MRC 
Data.

The No. 4 start concurrently earns García 

IN BRIEF

https://www.billboard.com/music/alice-cooper
https://www.billboard.com/music/alice-cooper
https://www.billboard.com/author/trevor-andersonbillboard-com/
https://www.billboard.com/charts/r-b-hip-hop-albums/
https://www.billboard.com/charts/r-b-hip-hop-albums/
https://www.billboard.com/artist/bruno-mars/
https://www.billboard.com/artist/anderson-paak-2/
https://www.billboard.com/artist/anderson-paak-2/
https://www.billboard.com/charts/r-and-b-albums/
https://www.billboard.com/charts/billboard-200/
https://www.billboard.com/charts/r-b-hip-hop-songs/
https://www.billboard.com/charts/hot-r-and-b-hip-hop-airplay/
https://www.billboard.com/charts/hot-r-and-b-hip-hop-airplay/
https://www.billboard.com/charts/hot-100/
https://www.billboard.com/artist/thundercat/
https://www.billboard.com/artist/bootsy-collins/
https://www.billboard.com/author/pamela-bustios/
https://www.billboard.com/artist/don-omar/
https://www.billboard.com/artist/nio-garcia/
https://www.billboard.com/charts/latin-tropical-airplay


 Page 24 of 28

his third straight top 10, one out of those a 
No. 1, and all of which have arrived in 2021.

Elsewhere, the No. 15 start for “Se Menea” 
on the overall Latin Airplay tally estab-
lishes a personal best for both Don Omar 
and García. For the former, it’s his highest 
entrance among 43 singles and the highest-
charting title since “Encanto,” featuring 
Sharlene Taule, peaked at No. 9 (2017). For 
the latter, the highest debut among a collec-
tion of nine entries.

Beyond its Tropical Airplay top 10 debut, 
“Se Menea” bows at No. 17 on Hot Latin 
Songs mainly on the strength of streaming 
activity. It logged 2 million U.S. clicks in 
the week ending Nov. 18. It also sold a little 
under 1,000 downloads in its first tracking 
week, enough to arrive at No. 4 on Latin 
Digital Song Sales.

Back on airplay charts, “Se Menea” also 
adds a Latin Rhythm Airplay career top 10 
for both acts as the songs starts at No. 9. 

Post Malone’s 
Maison No. 9 
Rolls out 2nd 
Merch Capsule, 
Featuring Dog 
Toys, Wine 
Glasses
BY GIL KAUFMAN

J
ust in time for Black Friday, Post 
Malone‘s Maison No. 9 Rosé line has 
dropped its second merch capsule, 
and in keeping with Posty’s mel-

low vibe it’s full of super-chill gifts for the 
pink drink lover in your life. The offerings 
include a crewneck sweatshirt with the 
rose-wrapped-around-a-sword logo, a set 
of two stemless wine glasses, a t-shirt with 
a pic of Post enjoying a refreshing glass in a 
vineyard, a logo hoodie, a sword pin, as well 
as beanies, socks, a scarf and a $20 dog toy 
shaped like a Maison bottle.

It’s a busy holiday season for Malone, 
who is also climbing the charts thanks to his 
new collab with The Weeknd on their joint 
track “One Right Now.” The pair dropped 
the blood-drenched video for the song last 
week, which kicks off with The Weeknd ca-
sually walking into a building before open-
ing fire on a series of men to get revenge on 
his cheating ex-girlfriend. “Said you love 
me, but I don’t care/ That I broke my hand 
on the same wall/ That you told me that he 
f—-d you on,” he sings on the chorus.

Posty gets in on the action was well, 
shooting up several Weeknd doppelgangers 
until he meets his arch nemesis face-to-face. 
The song zoomed in to the No. 5 position on 
Billboard‘s Streaming Songs chart for the list 
dated Nov. 20, coming in with 17.3 million 
streams.

Check out the merch drop below, and or-
der a bottle of Maison No. 9 with one-hour 
delivery via Drizly here. 

After Two Latin 
Grammy Wins, 
Cuban Anthem 
‘Patria y Vida’ 
Will Become a 
Documentary
BY JESSICA ROIZ

P
atria y Vida,” the liberty anthem 
that fueled a new Cuban revolu-
tion in the summer, will now be-
come a full-length documentary.

Presented by Exile Content Studio in 
partnership with singer-songwriters Beatriz 
Luengo and Yotuel Romero, the documen-
tary “will explore how the song—its title 
a repudiation of the 1950’s Cuban Revolu-
tion’s slogan ‘Patria o Muerte’—sparked a 
movement, which the Cuban government 
has tried to suppress, and investigate how 
music has been a catalyst for social change 
throughout modern history,” reads a state-
ment.

“When we see the impact our song has 
had on the people of Cuba and around the 
world, we feel privileged to be able to use 
our platform to tell the story of Cuba and 
give a voice to a community that is often op-
pressed,” said Luengo and Romero. “We’re 
hopeful we’ll see change in the future and 
we’re excited to collaborate with Exile to 
continue to raise awareness and fight for the 
people of Cuba; to continue to use our voice 
in a meaningful way.”

The news comes on the heels of “Patria 
y Vida” winning best urban song and the 
coveted song of the year at the 2021 Latin 
Grammy Awards on Nov. 18.

The song was originally penned by 
Romero (formerly of hip-hop group Ori-
shas), Beatriz Luengo, Alexander Delgado 
and Randy Malcom (of Gente de Zona), and 
Descemer Bueno, and features Cuban voices 
from within the island, Maykel Osorbo and 
rapper El Funky.

“I felt we needed to show the two reali-
ties: those of us who live outside Cuba, and 
those who are still on the island, who live 
the streets there,” Romero previously told 
Billboard.

The track, released independently on 
Romero’s Chancleta Records in February, 
has become the anthem of anti-government 
protests in Cuba. Its power of mobilization 
was a factor in the arrests of both El Funky 
and Osorbo; the latter has been behind bars 
in Cuba since May when he famously fled 
from Cuban police aided by demonstrators. 
Osorbo is the first Cuban political prisoner 
who won two Latin Grammys.

“We at Exile believe in creating content 
to inspire Latin Americans to take action 
to create social change in the world,” said 
Daniel Eilemberg, president of content at 
Exile. “We are especially excited at the op-
portunity to join forces with Bea and Yotuel 
to produce a documentary about the tre-
mendous power of their song in galvanizing 
activism to protest the appalling conditions 
and restrictive political policies in Cuba and 
the government responsible for them.” 
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A WEEKLY NATIONAL  
MUSIC CONSUMPTION REPORTMarket Watch

W E E K LY  U N I T  C O U N T

Source:

A L B U M  C O N S U M PT I O N  U N I TS  BY  FO R M AT

Y E A R  TO  DAT E

Album consumption units  — also known as albums plus TEA plus SEA — consists of album sales; track-equivalent album (TEA) 
sales whereby 10 tracks equal one consumption unit; and stream equivalent albums (SEA) whereby 1,250 paid and/or 3,750 
ad-supported audio on-demand streams (OAD) equal one consumption unit.

2021 2020 Change

CD Sales 32,001,000 31,742,000 0.8%

Vinyl Sales 32,098,000 19,056,000 68.4%

Digital Sales 22,281,000 30,163,000 -26.1%

Other Sales 402,000 283,000 42.3%

Track Equivalent 17,744,000 20,654,000 -14.1%

Audio On-Demand 
Equivalent 618,717,000 545,051,000 13.5%

2021 2020 Change

Total On-Demand 
Streams 970,953,045,000 885,887,709,000 9.6%

Audio On-Demand 
Streams 847,760,444,000 753,970,715,000 12.4%

Digital Track Sales 177,435,000 206,545,000 -14.1%

Album Sales 86,783,000 81,244,000 6.8%

Albums 
Consumption Units 723,243,000 646,949,000 11.8%

*All data measures U.S. activity as of the week ending November 18, 2021. All units counts are rounded to the nearest thousand. 
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Video
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Album
Sales

Digital
Album Sales

Digital
Tracks

Albums Consumption 
Units

This
Week* 22,436,098,000 19,783,088,000 2,653,009,000 1,997,000 522,000 3,683,000 16,838,000

Last
Week 22,030,956,000 19,453,596,000 2,577,360,000 2,018,000 503,000 3,591,000 16,623,000

Change 1.8% 1.7% 2.9% -1.1% 3.8% 2.6% 1.3%

This Week 
Last Year 19,868,186,000 17,182,834,000 2,685,352,000 1,851,000 500,000 3,666,000 14,637,000

Change 12.9% 15.1% -1.2% 7.9% 4.3% 0.5% 15.0%
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The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated November 27, 2021. Rankings are based on 
accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.
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8 IMANOL QUESADA  
9 HORACIO PALENCIA  

TIE 10 COLLA  
TIE 10 RAUW ALEJANDRO  

LATIN SONGWRITERSTM
1 #1 

107 WK S TAINY  
2 JESUS TIRADO CASTANEDA  
3 ANDRES GARCIA  
4 OVY ON THE DRUMS  
5 SKY ROMPIENDO  
6 SERGIO GEORGE  
7 MORA  
8 RVSSIAN  

TIE 9 EVERT GUTIERREZ  
TIE 9 ISAEL GUTIERREZ  

LATIN PRODUCERSTM

1 #1 
15 WK S DRAKE  

2 OZ  
TIE 3 DT  
TIE 3 JUICE WRLD  
TIE 3 NICK MIRA  

6 LIL DURK  
7 FUTURE  
8 LIL BABY  
9 TRAVIS SCOTT  

TIE 10 KANYE WEST  
TIE 10 OJIVOLTA  
TIE 10 RAUL CUBINA  

RAP SONGWRITERSTM
1 #1 

10 WK S METRO BOOMIN  
2 OZ  
3 KANYE WEST  
4 EMKAY  

TIE 5 NICK LEE  
TIE 5 TAKE A DAYTRIP  
TIE 7 TM88  
TIE 7 TOO DOPE!  
TIE 9 DT  
TIE 9 NICK MIRA  

RAP PRODUCERSTM
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1 #1 
30 WK S DAVE BAYLEY  

TIE 2 BOB GAUDIO  
TIE 2 PEGGY FARINA  
TIE 4 TYLER COLE  
TIE 4 WILLOW  
TIE 6 BILLIE EILISH  
TIE 6 FINNEAS  

8 BOYWITHUKE  
9 OMER FEDI  

TIE 10 OLIVER TREE  
TIE 10 TANNER PETULLA  

ALTERNATIVE SONGWRITERSTM
1 #1 

15 WK S DAVE BAYLEY  
2 LUCIO FABBRI  
3 FINNEAS  

TIE 4 TYLER COLE  
TIE 4 WILLOW  

6 ADAM FRIEDMAN  
7 PETE NAPPI  
8 MATTMAN & ROBIN  

TIE 9 BILL RAHKO  
TIE 9 MAX MARTIN  
TIE 9 OSCAR HOLTER  

ALTERNATIVE PRODUCERSTM

1 #1 
4 WK S MICHAEL POULSEN  

TIE 2 DAMIANO DAVID  
TIE 2 ETHAN TORCHIO  
TIE 2 THOMAS RAGGI  
TIE 2 VICTORIA DE ANGELIS  
TIE 6 DANNY WAGNER  
TIE 6 JAKE KISZKA  
TIE 6 JOSHUA KISZKA  
TIE 6 SAM KISZKA  

10 GREG KURSTIN  

HARD ROCK SONGWRITERSTM
1 #1 

26 WK S GREG KURSTIN  
TIE 2 FABRIZIO FERRAGUZZO  
TIE 2 MANESKIN  

4 KEVIN CHURKO  
5 MATT GOOD  

TIE 6 BJ PERRY  
TIE 6 JOHN PREGLER  

8 KLAS AHLUND  
TIE 9 CHRIS COLLIER  
TIE 9 KORN  

HARD ROCK PRODUCERSTM

1 #1 
12 WK S KANYE WEST  

2 MATTHEW WEST  
TIE 3 OJIVOLTA  
TIE 3 RAUL CUBINA  

5 JAHMAL GWIN  
6 JEFF PARDO  
7 AJ PRUIS  
8 MARK HALL  
9 JONATHAN SMITH  
10 PHIL WICKHAM  

CHRISTIAN SONGWRITERSTM
1 #1 

15 WK S KANYE WEST  
2 JONATHAN SMITH  
3 OJIVOLTA  
4 BOOGZDABEAST  
5 MARK MILLER  
6 MICAH KUIPER  
7 MIKE DEAN  
8 KEITH EVERETTE SMITH  
9 AJ PRUIS  
10 JEFF PARDO  

CHRISTIAN PRODUCERSTM

1 #1 
23 WK S KANYE WEST  

TIE 2 OJIVOLTA  
TIE 2 RAUL CUBINA  

4 JAHMAL GWIN  
5 MIKE DEAN  

TIE 6 30ROC  
TIE 6 ERIC SLOAN JR.  

8 DJ KHALIL  
9 DEM JOINTZ  

TIE 10 AQEEL TATE  
TIE 10 BABY KEEM  
TIE 10 TRAVIS SCOTT  

GOSPEL SONGWRITERSTM
1 #1 

40 WK S KANYE WEST  
2 OJIVOLTA  
3 BOOGZDABEAST  
4 MIKE DEAN  
5 JONATHAN JAY  
6 TONY BROWN  
7 KYLE LEE  
8 30ROC  
9 DJ KHALIL  
10 BRIAN ALLDAY  

GOSPEL PRODUCERSTM
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